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1. HEJIX 1 3AJAYHN OCBOEHUSA JUCIUIIJIMHBI (MO Y JIS)

1.1.0enssMmu  ocBoeHMst AucCHMIVIMHBL  (MoayJsi) «Teopusi oTpaciieBbIX PBIHKOB.

IpakTnyeckoe npujio:keHne (HaA AHIJIMHCKOM SI3bIKE)» SABJISIOTCH:

- IOMOIIb B OBJIAJCHUM COBPEMEHHOI'O ASKOHOMHUYECKOTO SI3bIKa M B CAMOCTOATEIBHOM
OpPUEHTUPOBAHUU B CIIOKHBIX MTpoOsieMax (opMUpPOBaHUs U TpaHCHOPMAIIUU PHIHOYHBIX CTPYKTYD,

-JIaTh JOCTYITHOE, HO BMECTE C TeM JIOCTATOYHO MOJIPOOHOE M3I0KEHUE OCHOBHBIX MPOOIEM U
METOJIOB aHajM3a OTPAcieBbIX CTPYKTYp M MOBeACHHUS (UPM; pa3BUTh HABBIKMU M CIOCOOHOCTH
CTYJEHTOB K NPUMEHEHUIO COBPEMEHHBIX TEOPETHUYECKUX U AMIUPHUUYECKUX MOZENEH A PELIEHUS
KOHKPETHBIX 3KOHOMHYECKHX MpOOJIeM; OCBOUTH HKOHOMHUYECKUH MOXOJ K H3YYEHHMIO M aHaJIHU3y
KOHKPETHBIX NPUKJIAIHBIX DJKOHOMHUYECKMX 3aJady, TAaKUX KaK OILIEHKa CTENEHH BEPTUKAIbHOU
MHTETPUPOBAHHOCTH OTPACIIH, HAJIMYHE IIEHOBOTO CTOBOPA, YEPT €CTECTBEHHON MOHOIOIUH U T.1.

1.2. 3apgaum ocBoeHusi IMCHMILUIMHBI (MoayJsi): «Teopusi oTpacieBbIX pPBIHKOB.
IIpakTH4Yeckoe NpuJioKeHue (Ha AaHIVIMICKOM fI3bIKe)»

-JIaTh TEOPETUYECKHE 3HAHUS 00 YKOHOMHUECKUX OCHOBaX TEOPUU OTPACIEBBIX PHIHKOB;

-03HaKOMHUTh C OCHOBHBIMU MOJEJISIMU MOBEAEHUS (PUPM B YCIOBHSIX PA3IUYHBIX PHIHOYHBIX
CTPYKTYD,

-aTh TMPHUKJIAJHbIE 3HAHUA B O0JACTH MPHUHATUS (UPMONH SKOHOMHYECKHX pEIICHUN s
pa3HBIX TUIOB PHIHOYHBIX CTPYKTYP;

-Hay4YuTh (opMaM U MEeToJlaM SKOHOMHMYECKOIO aHajiu3a MPUMEHUTEIbHO K HCCIIEJOBAHHUIO
PBIHOYHBIX CTPYKTYP, QYHKIIMOHUPOBAHUIO OTPACICH;

-c(opMHpPOBaTh HABBIKM CAMOCTOSITEIBHOIO M TBOPYECKOI'O MCIIOJIB30BAHMS TOTYYEHHBIX
3HAHUN B IPAKTUYECKON AESITEIbHOCTH CIEUAIINCTA.

2. MECTO JUCHMIIJIMHBI (MOAYJIs1) B CTPYKTYPE OIIOII

2.1. YueOnasa aucuunianHa «Teopus orpacieBbix ppiHKOB. IlpakTHyeckoe nmpuiiokeHue
(Ha aHIIMIICKOM fI3bIKE)» OTHOCUTCS K 3JICKTUBHBIM AUCHUIUIMHAM U OCBauBaeTCs B 6 ceMecTpe.

B nanbHeiimeM 3HaHUS, TOJXYyYEHHBIE MPU M3YYCHHUU JUCLUIUIMHBL, MOTYT OBITH TaKxke
HCIIOJIB30BAHBI TP HM3YUYCHHWH OJKOHOMUKH TpY/Ja, COIII/IZU'IBHOfI IIOJIMTUKE, 3KOHOMHKE OTACJIBHBIX
oTpacieil (Hampumep, oOpa3oBaHUs, 3APAaBOOXPAHEHHUS, HAYKHU U Jp.), TOCYAapCTBEHHOTO
pEryJaupoBaHusl OTIEIbHBIX OTpAciIed U Ap.

2.2. Ing n3ydyeHUus1 AAHHON Y4eOHOM AUCUMILUIMHBI (MOAYJsl) HEOOXOAUMBI CJIeyIolIue
3HAHMS, YMEHHs, HABBIKH, (pOpMHpPYyeMble MNpPeIIIeCTBYOINMMH Y4eOHbIMM IHCHUILIMHAMHU
(Mopyasimm):

-Muxkpo3koHOMHUKA-2

3HaHUA: 3aKOHOMEPHOCTEH (YyHKIIMOHUPOBAHUS COBPEMEHHONW HKOHOMHUKH HA  MHUKPO-H
MaKpOYPOBHE; OCHOBHBIX pPE3YyJbTaTOB HOBEHIIMX HCCIIECIOBaHHUM, OMyOJIMKOBaHHBIE B BEAYIIMX
poeCCHOHATIBHBIX JKypPHAJIaX MO MpoOJIeMaM MUKPO-U MaKpPOIKOHOMUKH;

YMeHusA: NPUMEHATh COBPEMEHHBIM MATEMAaTUUYECKUN HWHCTPYMEHTApUWA JUIS  PELIEHUS
coAepKaTeIbHBIX SKOHOMUYECKHUX 3a]1a4;

HaBbIku: caMoCTOSTENBHOM HCCTe0BaTENbCKONM PabOTHI

2.3. Mocaenywimme yyeOHble TUCHMILUIMHBI (MOAY/IM) M (MJIM) MPAKTUKH, A1 KOTOPBIX
He00X0AMMBbI 3HAHHUS, YMEHHMsS, HaBbIKH, (opMHpyeMble IAHHOW Y4eOHOM MCHUILIHHON
(MmonxyJiem):

- UHCcTHTYIMOHANIbHAS SKOHOMUKA

- ®UHAHCOBO-KPEIUTHAS CUCTEMA

3. HJIAHUPYEMBIE PE3YJIbTATBI OBYYEHUA 11O JUCHUIIJIMHE (MOAYJIIO)



[Iporiecc ocBOeHUs AUCHUIUIMHBI (MOAYJS) HampaBieH Ha (OPMHPOBAHUE DIEMEHTOB
caenyromei(nx) kommnereHmuu(ui) B cootBeTrctBUU ¢ ®I'OC BO m OIIOII BO mo nanHOMY
HaIpaBJICHUIO TIOJATOTOBKH / CTIEUAIEHOCTH:

YK-4. CnocobeH npuMeHsITh COBpEMEHHbIE KOMMYHUKAaTUBHbIE TEXHOJIOTHH, B TOM YHUCJIE Ha
MHOCTpaHHOM(BIX) sI3bIKe(aX), AJIs aKaJeMHUUECKOTr0 ¥ MPOPEeCCHOHAIBHOTO B3aUMO/ICHCTBUS.

[1K-3. CriocoOeH aHaIM3UPOBaTh U HHTEPIPETUPOBATH (PUHAHCOBYIO, OYXTaNTEPCKYIO U MHYIO
UH(POPMALIMIO, COAEPKAIIYIOCS B OTYETHOCTH NPEANPHUATHHA pazIUuHBIX (OpM COOCTBEHHOCTH,
OpraHu3aluii, BEeAOMCTB U T.J., UCIIOJIb30BATh MOJTYUYEHHbIEC CBECHUS I MPUHATHUS YIPABICHUECKUX
pEIIEeHNH, BBIABICHUS TEHACHIIMM H3MEHEHHUS COLMAIIbHO-DKOHOMHMYECKHMX II0Ka3aTelei, a Takke

MOJArOTOBUTH MH(POPMAIIMOHHBIN 0030p W/MIIN aHAIUTUYECKUI OTYET.

Ta6auna 1. JlekoMno3uuus pe3yabTaToB 00yUeHUs

KOI[ u HJIaHI/IpyeMBIe PE3YyJIbTATHI O6yquI/ISI IO JUCHUIIIUHE
K HanMEHOBaHHE (MomyJTHO)
KOMHC’;):‘/JH nn HHARKaTOpa
H JIOCTHKEHUS 3uatb (1) Ymerts (2) Bnanets (3)
KOMIICTCHI N
VK-4 VK-4.1. Bnaneer | ctunb  oOmieHWst Ha | BBINONHATH —nepeBon | HaBbikamu BnageHus
CUCTEMOM HOPM | TOCyIapCTBEHHOM npodecCHOHANBHBIX JIENIOBOIl  MepenucKku
PYCCKOTO a3plke PO u TEKCTOB C | HA& TOCYJapCTBEHHOM
JUTEPATYpPHOTO S3bIKA | HHOCTPAHHOM SI3bIKE | MHOCTPAHHOTO fA3bIKa | sA3blke PD u
npu €ro | B 3aBHCHMOCTH OT | HA TOCYJapCTBCHHBIH | HHOCTPAaHHOM S3BIKE C
HCII0JIb30BaHUH B|Ueau WU ycnoBHM | s3Ik PO um ¢ | yuerom
KadyecTBe B3aMMOJIEHCTBHS roCyIapCTBEHHOI'O ocobeHHOCTeH
rOCyJapCTBEHHOTO S3BIKA PO Ha | CTHIINCTHKH
sa3plka  Poccuiickoit HHOCTPaHHbBIN odHINAIBHBIX U
Deneparnyn u Heo(UIHAIbHBIX
HOpMaMHu nceM u
HHOCTPaHHOTO(BIX) COLIMOKYJIBTYPHBIX
s36IKa(OB), pasnuuunii B popmate
UCTIONIB3YET KOPPECIIOHCHLINH.
pasnuuHble  (GopMBI,
BUIbI YCTHOM "
MUCBbMEHHOU
KOMMYHHKaIHUH
YK-4.2. Vcnonp3yer | A3BIKOBBIE  CPEIACTBA | alalTHPYeT peus, | HaBbikamu
SI3BIKOBBIE  CPENCTBA | JJIA JOCTHKCHUS CTHJIb  OOIIEHUS. W | MEXIIMYHOCTHOIO U
JUTS JOCTHKECHHUS npodecCnoHaTBHBIX S3BIK JKECTOB K | MEXKYJIBTYPHOTO
poQecCHOHANTBHBIX LeNeil Ha PYCCKOM M | CHUTYaIsIM oO0meHus
1eyneil Ha PyccKOM M | MHOCTpaHHOM(BIX) B3aNMOJICHCTBUS
WHOCTPaHHOM(BIX) sI3bIKe(ax)
a3bIKe(ax) B
pamKax
MEXJIMYHOCTHOTO U
MEXKYJIbTYpPHOTO
oOmeHus
YK-4.3. Crioco6sr Crpouth mmceMeHHOe | HaBbIKamMu yCTHOTO
OcymiecTBiasier YCTaHOBJIEHHUS u YCTHOE | MMCbMEHHOTO
KOMMYHHUKAIHIO B KOHTaKTOB 1 | BBICKa3bIBaHUE B | apryMEHTHPOBAaHHOTO
udpoBoii cpene s HOJIIePKAHUS COOTBETCTBUHU C | U3TOXKEHUS
JIOCTHDKEHUS B3aMMOJICHCTBUSI B | TpeOOBaHUAMHU cOOCTBEHHOU
npodeccroHanbHbIX nudpoBOil Cpeae Ha | OCHOBHBIX MO3ULUU Ha PYCCKOM
reseit u HWHOCTPAaHHOM $SI3bIKE KOMMYHHKaTHBHBIX u WHOCTPAaHHOM
3¢ deKTHBHOTO KayecTB  pe4d B | s3BIKE
B3aMMOJIEHCTBUSA nndpoBoii cpene
TIK-3 [K-3.1. Hcnons3yer | Meroabt ananmmsa | Cobupars u | HaBpikamu cbopa
OTE€YECTBEHHbIE U | HCTOYHHUKOB aHaAJIM3UPOBATh JAaHHBIX O pa3BUTHUHU
3apyOexKHbIe uHpOpMAaIK MH)OPMAIHUIO PBIHKOB,
WCTOYHHMKHU AQHAIM3UPYET HX |
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Ko Kon n [Mnanupyemelie pe3yabTaThl 00yUYeHHUS 110 AUCITUTUIHHE
A HanMEHOBaHHE (MoayJTHO0)
KOMIIETEHIIUH
WHJIUKATOpa 3nath (1) Ywmets (2) Bnagets (3)
I/IH(l)OpMaHI/II/I, IOAroTaBJIMBACT
cobupaer nH(pOpMaMOHHBIH
HEO0OXOIUMBIEC TAaHHBIC 0630p

O pa3BUTHUH PBHIHKOB,
AQHAIM3UPYET HX U
HO/ATOTABIIBACT
nH(pOpMaMOHHbIH
0030p

4. CTPYKTYPA U COAEPKAHUE JUCHUILIMHBI (MOYJIST)

OO0mass TpyJO0EMKOCTh TUCIUIUIMHBI B COOTBETCTBHHM C YYEOHBIM TUIAHOM COCTaBiseT 4
3aueTHbIe equHMIBI (144 daca).

Tpy0OeMKOCTh OTIENBHBIX BHIIOB YU€OHOH pabOTHI CTYyIEHTOB OYHOW, M OYHO-3a0YHOU (opM
oOydeHus nmpuBeaeHa B Tabnure 2.1.

Taoauna 2.1. TpynoeMKoCTh 0T/AeJIbHBbIX BUI0OB Y4eOHOH padoThl 10 opmMamM 00yUueHUst

Bun yuebHoi u BHey4eOHOI pabOThI JUTSL OYHOM JUISL OYHO- JUTSL 32049HOU
bopmbl 3a04HOMI bopmbl
00ydeHus (hopMbI oOyueHus
00y4eHUs

O0BeM IUCHUIINHEI B 3aYETHBIX €IMHULIAX 5 5 -
O0beM TUCIUIUTMHBI B aKaIEMUYECKUX Jacax 144 144 -
KoHnrtakTHas paboTa o0yqaronmxcs ¢ 7 36 i
npernojaBaresneM (Bcero), B TOM Yucie (Jac.):
- 3aHATUA JEKIIMOHHOTO TUIIA, B TOM YHCJIE: 36 18 -

- IpaKTU4ecKas MOAroTOBKa (€Cau

peyCMOTPEHA) ) ) )
- 3aHATUS CEMHHApPCKOTO TUmNAa (CEMHUHApHI,
MPaKTHYECKHe, Ta0OpaTOPHBIE), B TOM YHCIIE: 36 18 )

- IpaKTU4ecKas MOAroTOBKaA (E€Cau

peayCMOTPEHA) ) } }
- KOHCYJIbTalus (mpead’K3aMeHalMoHHas) - - -
- MPOMEKYTOYHASI ATTECTAIHSI 110 AUCIUTIINHE - - -
CamocrosiTenpHas pabora oOyJaronuxcs (4Jac.) 72 108 -
dopma IpOMEKYTOUHON aTTeCTAluN Hud.zauer — | dud.3auer —
obyyaromerocs (3a4eT/7k3aMeH), ceMecTp (bl) 6 ceMecTp 6 cemecTp )

CopepxaHue JTUCHUILUIMHBI, CTPYKTYpHpOBaHHOE IO TeMaM (pa3zienaMm) ¢ yKazaHHeM
OTBEJCHHOTO HAa HHUX KOJIMYECTBAa AaKaJeMUYECKMX YacOB U BHUJIOB YUYEOHBIX 3aHATHH U
CaMOCTOSITENIbHOM paboThI, U1 KaXKI01 (hOpMbI 00yUeHUs MpeCcTaBlIeHo B Tabnuie 2.2.

Tadiauua 2.2. CTpyKTYypa U coiepkaHue JMCUUILIHHBI (MO1YJIs1)
0151 OUHOUL (hopmbl 00yuenun



KonrakrHast pabora, 4yac. dopma
JI 113 JIP TEKYLICTo
a KOHTPOJIA
S YCIIEBAEMOCT
Pazgen, TeMa JUCHUILIMHEL B B B KP | CP, E u, popma
MOJTYJIS / |yac.| & MPOMEXKYTOU
(Mozyss) ™ m | e | T | e é p Hoﬁy
TIT1 TIIT TIT1 aTTecTaiuu
[no
cemecmpam]
CemecTp 6.
Tema 1. The Welfare Economics of | 2 2 4 8
Market Power. Juckyccns
Tema 2. Theory of the Firm. 2 2 4 8 Huckyccus,
Jcce
Tema 3. Market Power and 2 2 4 8 Huckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price | 2 2 4 8 Huckyccus,
Discrimination 3cce,
perTHHrOBas
KOHTPOJIbHAsS
pabota Nol
Tema 5. Market Power and Product 2 2 4 8
Quality Huckyccust
Tema 6. Game Theory (Static games) | 2 2 4 8 Juckyccust
Tema 7. Classic Models of Oligopoly | 2 2 4 8 Huckyccus,
acee,
pEUTHHrOBas
KOHTPOJIbHAS
pabdota No2
Tema 8. Game Theory (Extensive 2 2 4 8
Huckyccus
Forms)
Tema 9. Dynamic Models of 2 2 4 8 Huckyccus,
Oligopoly acce
Tema 10. Product Differentiation 2 2 4 8 Huckyccus,
Jcce
pEUTUHrOBas
KOHTpOJIbHAs
pabora No3
Tema 11. An Introduction to Strategic | 4 2 4 10 Huckyccus,
Behavior YCTHBIH
KOJUJIOKBHYM
Tema 12. Entry Deterrence 4 4 6 14 Huckyccus,
YCTHBIN
KOJJIOKBUYM
Tema 13. Strategic Behavior: 4 4 6 14 Huckyccus,
Principle YCTHBIH
KOJUIOKBUYM
Tema 14. Strategic Behavior: 4 4 6 14 Huckyccus,
Application 3cce, YCTHBIN
KOJIJIOKBUYM
KoncyasTanuu
KoHTpoab npoMe:KyTOYHOM Tng. sauer
aTTeCTALlMU
HUTOI'O 3a cemecTp: 36 36 72 | 144
HToro 3a Bech nepuoj 36 36 72 | 144

Jlna ouno- 3a0unoii gpopmot 00yuenus
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KonrakrHast pabora, 4yac. dopma
JI 113 JIP TEKYLICTo
a KOHTPOJIA
S YCIIEBAEMOCT
Pazgen, TeMa JUCHUILIMHEL B B B KP | CP, E u, popma
MOJTYJIS / |yac.| & MPOMEXKYTOU
(Mozyss) ™ m | e | T | e é p Hoﬁy
TIT1 TIIT TIT1 aTTecTaiuu
[no
cemecmpam]
CemecTp 6.
Tema 1. The Welfare Economics of | 2 6 8
Market Power. Juckyccns
Tema 2. Theory of the Firm. 2 6 8 Huckyccus,
Jcce
Tema 3. Market Power and 2 6 8 Huckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price 2 6 8 Huckyccus,
Discrimination 3cce,
perTHHrOBas
KOHTPOJIbHAsS
pabota Nol
Tema 5. Market Power and Product 2 6 8
Quality Huckyccust
Tema 6. Game Theory (Static games) 2 6 8 Juckyccust
Tema 7. Classic Models of Oligopoly | 2 6 8 Huckyccus,
acee,
pEUTHHrOBas
KOHTPOJIbHAS
pabdota No2
Tema 8. Game Theory (Extensive 2 6 8
Huckyccus
Forms)
Tema 9. Dynamic Models of 2 6 8 Huckyccus,
Oligopoly acce
Tema 10. Product Differentiation 2 6 8 Huckyccus,
Jcce
pEUTUHrOBas
KOHTpOJIbHAs
pabora No3
Tema 11. An Introduction to Strategic | 2 2 6 10 Huckyccus,
Behavior YCTHBIH
KOJUJIOKBHYM
Tema 12. Entry Deterrence 2 2 10 14 Huckyccus,
YCTHBIN
KOJJIOKBUYM
Tema 13. Strategic Behavior: 2 2 10 14 Huckyccus,
Principle YCTHBIH
KOJUIOKBUYM
Tema 14. Strategic Behavior: 2 2 10 14 Huckyccus,
Application 3cce, YCTHBIN
KOJIJIOKBUYM
KoncyasTanuu
KoHTpoab npoMe:KyTOYHOM Tng. sauer
aTTeCTALlMU
HNUTOTI'O 3a cemecTp: 18 18 108 | 144
HToro 3a Bech nepuoj 18 18 108 | 144
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Ipumeuanue: J1 — nexuus; [13 — mpakTudeckoe 3anstue, cemunap; JIP — naboparopnas pabdota;
[T — mpaktuueckass moaroroBka; KP / KII — kypcoBas pabora / kypcoBoi mpoektr; CP —
camocTosTeNbHas paboTa

Tabnmmma 3. Marpuna CcoOOTHeCeHHMsI pa3/iesioB, TeM Y4eOHOH JUCHMIVIMHBI (MOXYJIs)
U opMHUpyeMBbIX KOMIIETeH M

Obmee
Paznen, tema Koin-Bo Kon xomnerennnun KOJIMYECTBO
TUCIUATITAHBI (MOYJIs1) 4acoB KOMIIETCHIIUHI
YK-4 I1K-3
The Welfare Economics of Market 8 + + 2
Power
Theory of the Firm 8 + + 2
Market Power and Dominant Firms 8 + +
Non-Linear Pricing and Price 8 + + 2
Discrimination
Market Power and Product Quality 8 + + 2
Game Theory (Static games) 8 + + 2
Classic Models of Oligopoly 8 + + 2
Game Theory (Extensive Forms) 8 + + 2
Dynamic Models of Oligopoly 8 + + 2
Product Differentiation 8 + + 2
An Introduction to  Strategic 10 + + 2
Behavior
Entry Deterrence 14 + + 2
Strategic Behavior: Principle 14 + + 2
Strategic Behavior: Application 14 + + 2
HTroro 144

Kpartkoe conepxanue Kaxaoi TeMbl JUCHUATIAHBI (MOYJIf)

1. The Welfare Economics of Market Power
Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures
of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement
and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm Neoclassical Theory of the Firm.
Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?

3. Market Power and Dominant Firms
Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable
Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look.
Benefits of Monopoly.

4. Non-Linear Pricing and Price Discrimination



8

Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for
Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.

5. Market Power and Product Quality
Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and
Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6.Game Theory (Static games)
Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts.
Static games of complete information. Normal form representation dominant and dominated strategies.
Rationalizable strategies. Nash equilibrium. Mixed strategies.

7. Classic Models of Oligopoly
Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions.
Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of
Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity
Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)

Extensive forms.  Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.

9.Dynamic Models of Oligopoly
Reaching an agreement. Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite games.
Super games.  Factors that influence the sustainability of collusion. Facilitating practices.
Antitrust and collusion.

10.Product Differentiation
Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior
Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to
entry games.

12.Entry Deterrence
The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic
investment and monopolization. Contestable markets. Entry barriers

13. Strategic Behavior: Principle
Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of

strategic competition.

14. Strategic Behavior: Application
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Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial
incentives. Research and development.

5. METOJAUYECKHUE YKA3AHUSI IO NPENOJABAHUIO
1 OCBOEHUIO JUCLUILIUHBI (MOY.15T)

5.1. Yka3anusi 1Jis1 IpenojaBartesieil 0 OPraHu3alii M NMPOBeJIeHUI0 Y4eOHbIX 3aHATHI
MO JUCUMILIMHE (MOXYJII0)

MeTtoapl TpOBEACHUS MPAKTUYECKUX 3aHATUH: OOCYXIECHHE ITUCKYCCHOHHBIX BOIPOCOB,
pellleHre MPAaKTUKYIOIUX YIOPaKHEHUM M 3a1ad (IPOCTBIX M CIOXKHBIX 3aJaHMil), 00CYyXJeHue H
pelIeHUe IPAKTUYECKUX KOHKPETHBIX U aHATUTUYECKUX CUTYaLU — KEHCOB, KOHCYJIBTALMU 110 TEMam
Kypca, o0CyKJIeHIe U MTPOBEpKa JOMAITHUX 3aJaHHi.

5.2. Yka3zaHus 1Ji1 00y4aromuxcs o 0CBOEHUIO U CHUIIUHBI (MOIYJII0)

CamocrositenbHass paboTa OOydYaloOIIUMXCs HampaBlieHa Ha CaMOCTOSATENIbHOE U3yueHHe
OTACJIBHBIX TEM U BOIIPOCOB yqe6H0171 JAUCHUITIIIMHBI.

IIpu camocrosiTenbHON paboTe OOydarOMMHCA B3aMMOJAEHCTBYET C PEKOMEHIOBaHHBIMH
MaTepuajlaMu IIpU MUHUMAJIBHOM YYaCTHU MIPETIOAaBaTeN .
Ta6aunna 4. Cogepkanue caMOCTOATEIbHOM padoThI 00y4aIOIMXCS

01151 0O4HOU hopMbl 00YUEeHUSA

Kon- ®opmbI paboTHI
BO
Tembl/BOIPOCHI, BRIHOCHMBIE HA CAMOCTOSITENIEHOE N3YIEHUE yaco
B
Profit maximization. Perfect competition. Efficiency. Market power. 4 Pabora ¢  y4yeOHO-Hay4HOH W
CIIPaBOYHOU JIUTEPATYpOil.
[ToaroroBka K rpynIoBOi AUCKYCCHH.
Neoclassical theory of the firm. Institutional theory of the firm. 4 Pabora ¢ yueOHO-HAY4YHOU U

CIIPAaBOYHOW JIUTEPATYPOH.
IToaroroBka K rpynmoBoi AUCKYCCHU.

Occe.

Sources of market power. A dominant firm with a competitive fringe. | 4 Pabora ¢ yueOHO-HAYIHOU U

X-inefficiency. Rent seeking. Benefits of monopoly. CIPaBOYHOM JINTEPATYPOIA.
[MoaroroBka K rpynIoBoOi AUCKYCCHU.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for | 4 Pabota ¢ yueOHO-HAYIHOH 1

capturing surplus. Market power and arbitrage: necessary conditions CIPaBOYHOU JIUTEPATYPOI.

for price discrimination. Types of price discrimination. [TonroToBka K TPYIIIOBOI TUCKYCCHH.
Occe.

Search goods. Experience goods and quality. Signaling high quality. 4 Pa6ota ¢ yueOHO-HAYYHOI U

CIIPABOYHOMW JIUTEPATYPOH.
[ToaroroBka K rpynioBoi AUCKYCCHHU.

Rationalizable strategies. Nash equilibrium. Mixed strategies. 4 Pabota ¢ yueOHO-HAYIHOH 1
CIIPAaBOYHOU JIUTEPATYPOH.
[ToaroroBka K rpynIoBOH AUCKYCCHH.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand | 4 Pabora ¢ yueOHO-HAYIHOU U

paradox. Product differentiation. Cournot vs. Bertrand CIPaBOYHOU JINTEPATYPOIA.
[ToaroroBka Kk rpynioBoi AUCKYCCHU.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria. | 4 Pabota ¢ yueOHO-HAYIHOI 1

Noncredible threats. Subgame Perfect Nash Equilibrium. The CIPaBOYHOM JIUTEPATYpPOIL.

Centipede game. Two-Stage games. [ToarotroBka K rpynnoBoi JUCKYCCHHU.

Reaching an agreement. Profitability of collusion. Factors that | 4 Pa6orta ¢ yueOHO-HAYYHO U

complicate reaching an agreement. Dynamic games. Credible CIPaBOYHOU JIUTEPATYPOI.

punishments and subgame perfection: finite games. Supergames. [TonroToBka K TpyIOBOI TUCKYCCHH.

Factors that influence the sustainability of collusion. Facilitating Occe.
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practices. Antitrust and collusion.

Monopolistic competition: equilibrium. Bias in product selection. | 4 Pabota ¢ yueOHO-HAYIHOH 1

Asymmetric preferences. Address models. A simple address model: CIPaBOYHOU JIUTEPATYPOI.

Hotelling’s Linear City. Free entry into the linear city. Localized [MonroToBka K TPYIIIOBOI TUCKYCCHH.

competition. Efficiency of the market equilibrium. Strategic behavior. Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg | 4 Pabora ¢ yueOHO-HAY4YHOU U

game. Stackelberg equilibrium. Entry deterrence. Constant returns to CIPaBOYHOM JIUTEPATYPOil.

scale. Economies of scale. Introduction to entry games. [MoaroroBka K rpynIoBoOii AUCKYCCHU.
IToAroToBKa K KOJUIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry | 6 Pabora ¢ yueOHo-HAY9IHOI 1

deterrence. Strategic investment and monopolization. Contestable CIPaBOYHOM JIUTEPATYpPOIl.

markets. Entry barriers [ToAroTOBKa K IPYIIOBON THCKYCCHH.
IToaroroBka K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry | 6 Pa6orta ¢ yueOHO-HAYYHO U

deterrence. The welfare effects of strategic competition. CIPaBOYHOU JIUTEPATYPOii.
IloaroroBka K rpynnoBoi JUCKYCCHH.
[ToaroroBka K peHTUHIOBOM
KOHTpOJBbHOU padote. [Tloaroroska
KOJUIOKBHUYMY.

Learning by doing. Switching costs. Vertical separation. Tying. | 6 Pabora ¢ yueOHO-HAYIHOH U

Strategic trade policy. Managerial incentives. Research and

development.

CIPaBOYHOM JIUTEPATYpPOIL.
IToaroroBka Kk rpynioBOi AUCKYCCHU.
[MonroToBka K MPOEKTHOI padore.
IToaroToBKa K KOJIIOKBUYMY.

0J151 OUHO-3A04YHOU hopMbl 00yUeHUS

Komn- ®opMbl pabOTHI
TeMbl/BONPOCH], BRIHOCUMBIC HA CAMOCTOSTEIILHOE N3YYCHUE q]zi(éo
B

Profit maximization. Perfect competition. Efficiency. Market power. 6 Pa6ota ¢  yueOHO-HAaydyHOU U
CIIPaBOYHOU JIUTEpaTypoil.
[ToaroroBka K rpynioBOi AUCKYCCHH.

Neoclassical theory of the firm. Institutional theory of the firm. 6 Pabora ¢ yueOHO-HAY4IHOI 1
CIPaBOYHOM JIUTEPATYpPOIl.
[ToAroTOBKa K IPYIIOBON THCKYCCHH.
Occe.

Sources of market power. A dominant firm with a competitive fringe. | 6 Pabora ¢ yueOHO-HAY4YHOU U

X-inefficiency. Rent seeking. Benefits of monopoly. CIPaBOYHOU JIUTEPATYPOI.
[ToaroroBka K rpynnoBoi JUCKYCCHH.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for | 6 Pabota ¢ yueOHO-HAYIHOI U

capturing surplus. Market power and arbitrage: necessary conditions CIPaBOYHOM JIUTEPATYPOIA.

for price discrimination. Types of price discrimination. [ToarotroBka K rpynmnoBoOi JUCKYCCHU.
Occe.

Search goods. Experience goods and quality. Signaling high quality. 6 Pabota ¢ yueOHO-HAY9IHOI 1
CIPaBOYHOM JIUTEPATYPOIL.
[ToAroTOBKa K IPYIIIOBON IMCKYCCHH.

Rationalizable strategies. Nash equilibrium. Mixed strategies. 6 Pa6orta ¢ yueOHO-HAYYHO U
CIPaBOYHOM JIUTEPATypOil.
IToaroroBka K rpynmoBOi AUCKYCCHHU.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand | 6 Pab6ota ¢ yueOHO-HAYIHOH 1

paradox. Product differentiation. Cournot vs. Bertrand CIPaBOYHOM JINTEPATYPOIL.
[ToAroToBKa K IPyIIIOBON TUCKYCCHU.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria. | 6 Pa6ora ¢ yueOHO-HAYYHOI U

Noncredible threats. Subgame Perfect Nash Equilibrium. The CIPaBOYHOM JINTEPATYPOIA.

Centipede game. Two-Stage games. IToaroToBKa K IPYIIIIOBOM TUCKYCCHH.

Reaching an agreement. Profitability of collusion. Factors that | 6 Pabota ¢ yueOHO-HAY9IHOI 1

complicate reaching an agreement. Dynamic games. Credible

CIIPABOYHOM JIUTEPATYpOH.
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punishments and subgame perfection: finite games. Supergames. [TonroToBka K TpyIOBOI TUCKYCCHH.

Factors that influence the sustainability of collusion. Facilitating Occe.

practices. Antitrust and collusion.

Monopolistic competition: equilibrium. Bias in product selection. | 6 Pabota ¢ yueOHO-HAY9IHOI 1

Asymmetric preferences. Address models. A simple address model: CIPaBOYHOM JIUTEPATYPOI.

Hotelling’s Linear City. Free entry into the linear city. Localized IMoxroToBka K rpynnoBOil TUCKYCCUH.

competition. Efficiency of the market equilibrium. Strategic behavior. Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg | 6 Pa6orta ¢ yueOHO-HAYYIHO#H U

game. Stackelberg equilibrium. Entry deterrence. Constant returns to CIPaBOYHOU JIUTEPATYPOIi.

scale. Economies of scale. Introduction to entry games. [TonroToBKa K TPYIIIOBOI TUCKYCCHH.
[ToAroTOBKa K KOJUIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry | 10 Pabora ¢ yueOHO-HAYyIHOH U

deterrence. Strategic investment and monopolization. Contestable CIPaBOYHOM JINTEPATYPOIA.

markets. Entry barriers IToAroTOBKa K IPYIIMOBON THCKYCCHH.
IToAroToBKa K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry | 10 Pabota ¢ yueOHO-HAYIHOH 1

deterrence. The welfare effects of strategic competition. CIPaBOYHOU JIUTEPATYPOI.
[ToAroToBKa K IPyIIIOBON TUCKYCCHU.
ITonroToBka Kk peHTHHIOBOI
KOHTpOJBHOH padote. [ToaroToBka k
KOJUIOKBHYMY.

Learning by doing. Switching costs. Vertical separation. Tying. | 10 Pa6orta ¢ yueOHO-HAYYHOI U

Strategic trade policy. Managerial incentives. Research and CIPaBOYHOM JINTEPATYPOH.

development. [TonroToBka K TpyIOBOI TUCKYCCHH.
[MoaroroBka k npoekTHOW pabdore.
IToaroroBka K KOJUIOKBUYMY.

5.3. Buasl u ¢popMBbI NHCHMEHHBIX PadoT, MPeIyCMOTPEHHBIX MPU OCBOEHUH AMCIUIIIHHBI
(MoayJisi), BbINOJIHSIEMbIe 00y4aIOIMMHCS CAMOCTOSATEIbHO

[Ipn moAroToBKE K KaXXKJIOMY CEMHUHApPCKOMY 3aHSTHIO CTYACHT JOJDKEH OTBETHTH 3a/1aHHS,
KOTOPBIC TMO3BOJAOT CTYyACHTaAM HNPHUMCHUTH IMOJTYYCHHBIC TCOPECTUYCCKUC 3HAHUA IJId aHAJIM3a U
0000mIeHNsT ~ TPOWAEHHOTO  TEOPETHYECKOro  marepuana. Ilocie  OKOHYaHUS — M3YyYEHHS
COOTBETCTBYIOIIETO MOAYJS IOXOXKHE 3a/adyd, pa300paHHbIE HA CEMHHAPCKUX 3aHATHAX, OyayT
IPE/ICTaBICHBI B CAMOCTOSATENFHBIX M KOHTPOJIBHBIX Pa0OTax.

CamocrositenpHass paboTa CTYJEHTOB N0 JUCHUIUIMHE «Teopust OTpacieBBIX PBIHKOB.
[IpakTHyeckoe MpuiIOKeHHE (Ha AHTIIMICKOM S3BIKE)» IMPEIIoNIaracT: O3HAKOMIICHHE C TEKCTaMH
HAYYHBIX Pa0OT, aHAIUTHUYECKUX HCCICAOBAHUI C IIENBI0 TOCIEAYIoUIero OOCYKICHUS B paMKax
IPYIIOBBIX TUCKYCCHI Ha CEMUHAPCKHX 3aHATHUSIX, YTITyOJICHHOE H3YyYeHUE TeM YU4eOHOW MpOrpaMMEI.
[TpoBepka BBHITIOJHEHHUS 3a/laHUI OCYIIECTBISETCS KaK Ha CEMHUHAPCKUX 3aHATHAX B (pOpME YCTHBIX
BBICTYIUICHHI ¥ UX OOCY)KJCHUS, TaK U C TOMOIIBIO MUCHbMEHHOW KOHTPOJIHON pabOTHI.

CamocrositenbHass paboTa CTYACHTOB TMOJpa3ymMeBaeT, B TOM 4YHCI€ U paboTy oA
PYKOBOJICTBOM TIperioiaBareneil (KOHCYIbTAIlUH), a TAK)KE HHANBUIYaJIbHYIO Pa0OTY CTY/ICHTOB.

JlonomHUTENbHBIME  (hOpMAMH  CaMOCTOSATENBHOM  pabOThl  ABNSIOTCS  TPYNIOBBIE U
WHIMBHIyalbHble 3a1aHus. OHH CIIOCOOCTBYIOT OBIIQJCHHUIO NPAKTUYECKUMH HABBIKAMH 110 TeMam
JUCTUTUTMHBL. KOHTPOJIh OCYIIECTBISICTCS Ha MPAKTHYECKOM 3aHSATHU B (opme yCTHOro ompoca,
JIMCKYCCHH, BBITTOJTHEHUS TMCBMEHHOM KOHTPOJIBHON paboThl, TECTa U T.JI.

CamocrosiTenbHas paboTa CTyIEHTOB, HalpaBJIeHHAs Ha YIIyOJieHHE M 3aKperieHHe 3HaHUN
CTy/ICHTa, pa3BUTHE MPAKTUIECKUX YMEHHH, BKITIOYAET B CeOs:

-TIOMCK U 0030p JTUTEpaTyphl U ANEKTPOHHBIX UCTOYHUKOB WH(POPMALUU MO MHIUBUAYAIHEHO
3a1aHHOM MpobJeMe Kypca,

- BBITIOJTHEHHE JTOMAITHUX 3aJaHNi,

- IEPEBOJ TEKCTOB C HHOCTPAHHBIX SI3BIKOB,

- U3y4YEHHE TEM, BBIHECEHHBIX Ha CAaMOCTOSTEIbHYIO TPOPabOTKY,

- IOATOTOBKY K NMPAKTUYECKUM 3aHATHSM,

- HaTFCaHue dcce,

- IOATOTOBKY K 3a4€THOH padoTe.
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KoHTpoib camocToATenbHOM paboThl OCYIIECTBISIETCS B BUJIE:

- IPOBEPKHU BHITIOJHEHUS] KOHTPOJBHBIX padoT,

- YCTHBIX OIIPOCOB,

- aHAJIM3a BBINOJHEHUS CAMOCTOSITENBHBIX JIOMAIIHUX 3aJaHUN.

Taxoke camocTosiTeNIbHas paboTa MpeanosaraeT HalmucaHUe 3cce 1Mo BbIOpaHHOH Teme. Llenb
acce — KpaTKasi caMOCTOosATeIbHas paboTa 1Mo KOHKPETHOW TeMAaTHUKe C UCIIOJIb30BAHUEM JIEKIITHOHHOTO
MaTepHaia, OCHOBHOW M JIOMOJHHUTEIBHOHN JIMTepaTyphbl (B TOM 4YMCIIE HalJAEHHOW M MOJ00paHHOU
WHAMBHUIYyaJIbHO, HE BKIIFOUEHHOM B CIMCOK MCTOYHUKOB JAHHOTO MPAKTUKyMa), IpUOOpEeTEeHUE TeM
CaMbIM OIPEICIEHHOTO HaBbIKa B 000OLICHUN U M3JI0)KEHUN MaTepuaa Mo 3a/laHHbIM HalpaBJICHUSIM.
B oOmiem cimyuae scce ckiaabiBaeTcsi U3 pedeprupoBaHus, T.€. YMEHUS BBIIEIUTh U KPATKO H3JI0KHUTh
OCHOBHBI€ II0JIOKEHHS BCEH TEMBI; U3 AHHOTUPOBAHUs, T.€. YMEHUS JJaKOHUYHO IIEpeaTh COACPKAHUE
C DJIEMEHTaMU aHaJIN3a U KPUTUYECKON OLIEHKH IMPOYUTAHHOW JIUTEPATYPBL; U U3 PELICH3UPOBAHU, T.€.
YMEHHUS COCTaBUTb OT3BIB, BBIPA3UTh CBOE OTHOLICHHUE, 1aTh apryMEHTUPOBAHHOE CYXKICHHE IO
ITOBOJY ITPOYMTAHHOTO U U3JI0)KEHHOTO MaTepHaIa.

6. OBPABOBATEJIBHBIE U UH®OPMAILIMOHHBIE TEXHOJIOT U
6.1. O0pa3oBaTe/ibHbIE TEXHOJIOTHH

Tadauua S. O6pa3oBare/ibHbIe TEXHOJOTHHU, HCIOJb3yeMble NIPH PeaaTu3aluuu YUeOHbIX 3aHATHI
Paznen, rema ®dopma yueOHOTO 3aHATHS

JUCTIMTUTAHEL (MOIYJIS)

Jlexmus

IIpakTryeckoe
3aHATUEC, CCMHUHAp

JlabopatopHas
pabota

The Welfare Economics of Market
Power

O0630pHas JEeKIHs

Temaruueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalHH

He npenycmorpeno

Theory of the Firm

O030pHast JTeKnus

TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
cUTyalun

He npenycmorpeno

Market Power and Dominant Firms

O0630pHAas JEKITH

TemaTnueckue
JICKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalui

He npenycmorpeno

Non-Linear
Discrimination

Pricing and  Price

O030pHast JieKnus

TemaTuueckue
JIUCKYCCHH, aHATH3
KOHKPETHBIX
CUTYallUH

He npenycmorpeno

Market Power and Product Quality

O0630pHAas TeKuus

TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
CUTyalul

He npenycmorpeno

Game Theory (Static games)

O030pHast JieKnus

Tematuueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalUl

He npenycmorpeno

Classic Models of Oligopoly

O030pHAas eKnus

TemaTuueckue
JIUCKYCCHH, aHAINU3
KOHKPETHBIX
CUTyallul

He mpexycmotpeno

Game Theory (Extensive Forms)

O0630pHast JEKIHs

Temarnueckue
JUCKYCCHH, aHATIHN3
KOHKPETHBIX
CUTyaIui

He npenycmorpeno

Dynamic Models of Oligopoly

O030pHast JieKuus

TemaTuueckue
JIUCKYCCHH, aHAIHU3
KOHKPETHBIX
CUTYallUH

He npenycmorpeno
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TemaTnueckue
JIUCKYCCHH, aHATHU3
KOHKPETHBIX
CUTYallUH
TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
CUTyalul
TemaTuueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalUH
Tematuueckue
JIUCKYCCHH, aHAIHU3
KOHKPETHBIX
CUTYyallul
TemaTuueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalUi

Product Differentiation O0630pHAas JEKITH He npenycmoTtpeno

An Introduction to Strategic Behavior 0O030pHast JieKnus He npenycmorpeno

Entry Deterrence O0630pHAast TeKuus He npenycmotpeno

Strategic Behavior: Principle O030pHas JeKus He npeaycmotpeno

Strategic Behavior: Application O0630pHas JIeKIus He npenycmotpeno

6.2. UnpopManmoHHbIE TEXHOJIOTHH

[lpu peanuzanmu pa3iIWYHbIX BUIOB Yy4eOHOM M BHEyueOHOH paboOTBHl HCIONIB3YIOTCS
cienyromue nHHOpMallMOHHbIE TEXHOJIOTUH:

- WCHOJb30BAHUE DJICKTPOHHBIX YYEOHHUKOB M PA3JIMYHBIX CAMTOB (Hampumep, >JICKTPOHHBIC
OMOIMOTEKH, KypPHAJIbI U T.J1.) KaK HCTOYHUK WH(OpMALIUN

- ACII0JIB30BAHNE BO3MOKHOCTEH JIEKTPOHHON MTOUYTHI ITPENOaBaTelIs

- HCIIOJIb30BAHME CPEJICTB Ipe/ACTaBiIeHUs y4eOHON HHpopManuH (3IEKTPOHHBIX Y4YEOHBIX
nocoOuit U MPaKTUKYMOB, IPUMEHEHNE HOBBIX TEXHOJIOTHH JJIS IPOBEACHUS OUHBIX (TPaJUIIUOHHBIX)
JIEKIUH U CEMUHAPOB C UCIIOJIb30BaHUEM MPE3CHTAUH U T.1.)

- BUpTyalipHas oOyuaromias cpefga (Wid cuctema ympaBieHuss obyuenuem LMS Moodle
«DNEKTPOHHOE 00pa30BaAHUEY).

6.3. IlporpammHoe oOecnieyeHne, cOBpeMeHHbIe TMpodeccHOHANbHBIE 0a3bl JAHHBIX
U MH(OPMAIMOHHBbIE CIIPABOYHbIE CHCTEMbI

6.3.1. [lporpammHoe odecnievyeHmne

HaumeHoBaHHe MPOrPaMMHOI0 00ecreYeHUs

Ha3znauenue

Adobe Reader

HporpaMMa JJI TIPOCMOTPA 3JICKTPOHHBIX JOKYMCHTOB

[Tnardopma aucranmonnoro ooyueHus LMS
Moodle

BupryanbHas o6ydarommas cpena

Mozilla FireFox

Bbpayzep

Microsoft Office 2013,
Microsoft Office Project 2013, Microsoft Office
Visio 2013

[Taket o¢uCHBIX porpamMm

7-zip

ApxuBaTop

Microsoft Windows 10 Professional

OnepanroHHas cucTeMa

Kaspersky Endpoint Security

CpecTBO aHTUBUPYCHOH 3alIUTHI

Google Chrome Bpayszep

Notepad++ TeKcTOBBIN peaakTop

OpenOffice [Taket 0(hUCHBIX ITpOrpamMm

Opera Bpaysep

Microsoft Security Assessment Tool. Pesxxum [Iporpamms! 1t ”HPOPMALTMOHHOW OE30MTACHOCTH
JIOCTYTIa:

http://www.microsoft.com/ru-ru/download/details.as
px?id=12273 (Free)

Windows Security Risk Management Guide Tools
and Templates. Pexxum moctyna:
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HanmeHoBaHMe IPOTPAMMHOI0 00ecnieyeHust Ha3zHnaueHue
http://www.microsoft.com/en-us/download/details.as
px?id=6232 (Free)

VLC Player MenuanpourpsiBaTeib
Sofa Stats [IporpammHoOe obecnieueHne Uisi CTATUCTHKHY, aHAIM3a
U OTYETHOCTH
WinDjView ITporpamma mist mpocMoTpa ¢ainos B popmare DIV u DjVu
LibreOffice ITakeT 0(UCHBIX MPOTPaAMM.

6.3.2. CoBpeMeHHble TnpoeccMoHANBbHBIE ©0a3pl JaHHBIX W HH(OPMaLOHHBIE
CIIpaBOYHbIE CHCTEMBI
Haumenoeanue cospemennbix npogheccuonanbHbix 6a3 OaHHbIX,
UHPOPMAYUOHHBIX CNPABOUHBIX CUCTEM

YHuBepcanbHas cOpaBOYHO-HHGOPMALMOHHAS MOJIHOTEKCTOBAs 0a3a JaHHBIX MEPHOANYECKUX M3IAHUH
000 «MBUC»
http://dlib.eastview.com
Hwms nonvzosamens: AstrGU
Haponw: AstrGU
DJIeKTpOHHBIE BEPCUU MEPUOINIECKUX U3IaHUH, pa3MeIIEHHbIC Ha caiiTe HHQOPMAIIMOHHBIX PECYPCOB
www.polpred.com
OnexTpoHHbIH KaTanor Hayuyrnott Ouommoreku AI'Y Ha 6a3e MARK SQL HIIO «Mudopm-cuctem»
https:/library.asu.edu.ru/catalog/
OnexTpoHHbIH KaTanor «Hayunsie xxypHaist AI'Y»

_https://journal.asu.edu.ru/
KopriopatuBHbii mpoekT Accoluanuyd perHoHaNbHBIX OnbOanoTeuHsx koHcopiuyMoB (APBHUKOH)
«MexperuoHanbHas aHamuTH4YecKas pocruchk cratein» (MAPC) — cBognast 0a3a JaHHBIX, coaeprKamias
MOJIHYIO aHANUTHYecKylo pocruch 1800 Ha3BaHMI *KypHAJIOB MO pa3HbIM OTPAcisAM 3HAHHUM. YUYaCTHUKH
MIPOEKTa TMPEAOCTABIAIOT JAPYT JpPYry OJEKTPOHHbIE KOMHWU OTCKAaHUPOBAaHHBIX CTaTed W3 KHHUT,
COOPHHKOB, )KYPHAJIOB, CoAepXKamuxcs B (POHIaX WX OMOTHOTEK.

| http://mars.arbicon.ru
CrnpaBoyunas npaBosas cuctema Koncynsrantllmroc.
ConepKuUTCsi OTPOMHBII MaccHUB CIIPaBOYHOW MpaBOBOW HH(OpMANWH, POCCUHCKOE M PErHOHANBbHOE
3aKOHOJATEJIBCTBO, CyNEOHYI0 NPAaKTHKY, (PMHAHCOBBIE U KaIpOBBIE KOHCYJIbTAllUU, KOHCYJbTalUU VIS
OIO/KEeTHBIX ~ OpraHM3alni, KOMMEHTApHUH 3aKOHOJATEeNbCTBA, (OPMBI JOKYMEHTOB, TPOEKTHI
HOPMAaTHBHBIX IPABOBBIX AKTOB, MEKAYHAPOJHbIE IPABOBBIC aKTHI, IPABOBBIC AKThl, TEXHUYECKUE HOPMBI
U TIpaBHJIA.

http://www.consultant.ru

7. @OHJ1 OHEHOYHBIX CPEACTB /151 HPOBEJEHHS TEKYIIEI'O KOHTPOJISI
N ITPOMEXKXYTOYHOU ATTECTAIMHA ITO JUCHUIIJIMHE (MOAYJIIO)

7.1. MacnopT oHAA OLIEHOYHBIX CPEACTB

IIpn npoBeneHMM TEKYIIEr0 KOHTPOJIA M IPOMEKYTOYHOM aTTECTalud IO JUCLHUIIIMHE
(Mmonymio) «Teopust oTpacieBblx pbIHKOB. [IpakTuyeckoe mnpusokeHHe (Ha AHTIUHCKOM S3BIKE)»
poBepsieTCsi CPOPMUPOBAHHOCTH Y 00YUAIOMIMXCSI KOMIIETCHIINH, YKa3aHHBIX B pa3jeie 3 HacTosmei
IporpaMMbl.  DTamHOCTh  (OPMUPOBAHMS  JAHHBIX KOMIETEHIMH B  MpOIEcCCe OCBOCHUS
00pa3oBaTeIbHON MPOTpaMMBbI OMPEEISAETCS MOCIEI0BATEIbHBIM OCBOCHUEM JUCIUIUINH (MOJIYJIeH)
U TPOXOXKJICHUEM IMPAKTUK, a B MPOLIECCE OCBOCHMS TUCIUIUIMHBI (MOIYJsl) — TOCIEI0BATEIbHBIM
JOCTH)KEHHEM PE3yJIbTaTOB OCBOCHHS COJIEP)KATEIbHO CBA3aHHBIX MEXKIY COOOM pa3ienoB, TeM.

Taoauma 6. CoorBercTBHE pa3esioB, TeM JUCUMILIMHBLI (MOAYJisl), Pe3yJbTaTOB O0y4YeHUS
MO JUCHUIIMHE (MOAYJII0) U OLIEHOUYHBIX CPeICTB


http://www.consultant.ru/
http://mars.arbicon.ru/
https://journal.asu.edu.ru/
https://library.asu.edu.ru/catalog/
http://www.polpred.com/
http://dlib.eastview.com/
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
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KonTponupyemslii pa3zien, TeMa iucuuiuingsl | Kox KoHTponupyemoit HaunmenoBanue
(Motyst) KOMITETCHITHT OIICHOYHOTO CPEJICTBA
The Welfare Economics of Market Power VK-4, TIK-3 Juckyccus
Theory of the Firm VK-4, I1K-3 JIHcKyccus, dcce
Market Power and Dominant Firms VK-4, I1K-3 Tnciycons, scce
Non-Linear Pricing and Price Discrimination | YK-4, I1K-3 Huckycens, scee,
PEUTHHIOBasi KOHTPOJIbHAS
pabota Nol
Market Power and Product Quality YK-4, I1IK-3 Tuckyceus
Game Theory (Static games) VK-4, TIK-3 Jluckycens
Classic Models of Oligopoly VK-4, TIK-3 Huckyccus, scce,
peﬁTHHFOBaﬂ KOHTpPOJIbHAas1
pabota No2
Game Theory (Extensive Forms) VK-4, TIK-3 Jlckyccns
Dynamic Models of Oligopoly VK-4, T1K-3 Jlckycous, scce
Product Differentiation VK-4, T1IK-3 Juckyceus, scce
peﬁTHHFOBaﬂ KOHTPOJIbHAsA
pabota No3
An Introduction to Strategic Behavior VK-4, TIK-3 JlucKyccus, yCTHBIH
KOJIJIOKBUYM
Entry Deterrence VK-4, IIK-3 JlucKyccus, yCTHBIN
KOJIJIOKBUYM
Strategic Behavior: Principle VK-4, T[IK-3 JucKyccus, yCTHbLi
KOJIJIOKBUYM
Strategic Behavior: Application YK-4, T1K-3 Jluckycens, scce, yCTHBI
KOJIJIOKBUYM

7.2. Onucanue nokasarejieil U KpUTepHeB OLCHMBAHUS KOMIIETeHUMH, ONMCAaHUE LIKAJ
OlICHUBAaHUA
Tadauua 7. Iloka3aTen OLeHUBAHUS Pe3YJIbTATOB 00y4eHHsl B BUe 3HAHMI

[kana
Kpurepun onenuBanus
OLICHHBaHHSI
JEMOHCTPUpPYET TIIyOOKOe 3HAaHHUE TEOPETHYECKOro MaTepHaia, YMEHHE
5 000CHOBAHHO M3JIaraTb CBOM MBICIIH 11O 00CYX/IaeMbIM BOIIPOCaM, CIIOCOOHOCTh
«OTIMYHO» | MOJIHO, MPABWJIBHO M apryMEHTHPOBAHHO OTBEYaTh Ha BOIPOCHI, MPUBOIUTH
pUMEpPBI
4 JIEMOHCTPUPYET 3HAHHE TEOPETHUECKOrO MaTepHana, €ro IOCIIe0BaTeIbHOS
«xopoIo» U3JIOKEHHUE, CIIOCOOHOCTh TIPUBOAMTH HPUMEPHI, JIOMYCKAeT EIWHHYHBIC
OUIMOKH, UCTIPABIISIEMBIE TIOCIIE 3aMEYaHHsI PENoaaBaTes
3 JIEMOHCTPUPYET  HENOoJHOe, (parMeHTapHOe 3HAaHHE  TCOPETHYECKOro
P S— Marepuana, TpeOyrollee HaBOJSIIMX BOMPOCOB IPENOJaBaTelis, IOMyCKAaeT
TelLHOY CYIICCTBEHHbIC OIIMOKH B €ro H3JIOKCHUH, 3aTPyAHSICTCS B TMPHUBEICHUU

IpUMEPOB U (HOPMYJIUPOBKE BHIBOJIOB
2 JIEMOHCTPUPYET CYIIECTBEHHbIE MPOOEbl B 3HAHUN TEOPETUUECKOI0 MaTepuara,
«HEYJIOBJIETBO | HE CIOCOOEH €ro M3J0KHUTh M OTBETUTh HAa HABOJMIIHME BOIPOCHI
PHUTEJIBHO» | MPENoJIaBaTelsl, HE MOYKET PUBECTU MPUMEPDI

Ta6auna 8. [lokazaTeu olleHUBAHUS Pe3Y/IbTATOB 00y4YeHHUs] B BUJe YMEHHUIl U BJIaeHU I
IIxana
OLICHUBAHHUS

5 JEMOHCTPHPYET CHOCOOHOCTh MPUMEHSTHh 3HAHME TEOPETHYECKOr0 MaTepuasia

Kpurepuu oneHuBaHus
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IMxana
Kpurepuu onenuBanus
OILICHUBAHUS
IpY BBINOJHEHUM 3aJaHUM, IMOCIEAOBATEIbHO W MPABUIIBHO BBINIOJHSAET
«OTIUYHO» | 3aJlaHus, YyMeeT OOOCHOBAHHO HW3JlaraTh CBOM MBICIH U JIelaTh HEOOXOIUMBbIC
BBIBOJIBI
JEMOHCTPHUPYET CITOCOOHOCTh NMPUMEHSATHh 3HAHHE TEOPETUUYECKOTO MaTepHasia
4 IIPU  BBINOJHEHUHU 3aJlaHUM, TOCJIEJAOBAaTEIbHO W MPABWIBHO BBITOJIHSIET
«XOpOIION 3a/IaHMsI, YMEEeT OOOCHOBAHHO H3JIaraTh CBOW MBICIIH M JieJIaTh HEOOXOIUMBIC
BBIBOJIBI, JIONYCKACeT CIWHUYHBIC OIIMOKH, HCIPABISICMbIE IOCIE 3aMEYaHUS
MIpEenoaBaTesist
3 JIEMOHCTPUPYET OTAEIbHBIC, HECHCTEMAaTHU3UPOBAHHBIC HABBIKH, HCIIBITHIBAECT
«yI0BIETBOH 3aTpyIHEHUS U JIOMYyCKaeT OIMIMOKH TpU BBIMOJHEHUU 3a/laHui, BBITIOTHSIET
TeNbHOY 3aJlaHie 10 TMIOACKAa3Ke TMperoaaBaTelis, 3aTpyaHseTcs B (POPMYIUPOBKE
BBIBOJIOB
2 HE CITOCOOEH MPaBUILHO BBHIMIOJHUTH 33/IaHUS
«HEYIOBJIETBO
PHUTEIBHO»

- «OTJIIMYHO» — CTYACHT dKTUBHO Y4YaCTBYCT B yqe6H0171 JAUCKYCCHUM, ITPABUJIBHO OTBCYACT
Ha TOCTAaBJICHHBIC BOIIPOCHI, YMCCT OLCHHBATH (I)aKTBI, CaMOCTOATCIIBHO PACCyKOAAacT, OTINYACTCA

Kpurtepun oueHuBaHus IUCKYCCHU:

CIIOCOOHOCTBI0 000CHOBATH BBIBOJbBI U PA3bACHATb UX B JIOTHYECKOU nocCJICJ0BAaTCIbHOCTH,

— «Xopomo» — CTYACHT aKTUBHO Y4YaCTBYCT B yqe6H0171 JAUCKYCCHUH, MHOOIIYCKacT

HE3HAYUTEJBbHBLIC OIIHOKH Ipu OTBETC Ha ITOCTABJICHHBIC BOIIPOCHI, YMECT OLCHHUBATH CbaKTI)I,
CaMOCTOSATCIIBHO pacCyKAacT, OTIINYACTCA CIIOCOOHOCTBIO 00OCHOBATh BBIBOJIBI U PA3BACHATH UX B
JIOTHYSCKOU MMOCJICA0BATCIIBHOCTH, HO JOITYCKACT OTACIIBHBIC HETOYHOCTH,

—  «YHOBJICTBOPHUTCIIbHO» — CTYACHT HC IIPOABJIAACT aKTUBHOCTHU B JUCKYCCHUHU, HOITYCKACT
MHOTOUYMCJICHHBIC OIIHOKH IIpru OTBCTC Ha IMOCTABJICHHBIC BOIIPOCHI, HC MOXKCET TCOPCTHUYCCKU

000CHOBAThL HCKOTOPBIC BBIBOABI, B PACCYKIACHHAX JOITYCKAKOTCS CCPbE3HLIC OIIINOKH.

—  «HCYIOBJICTBOPUTCIILHO» — CTYACHT HC YUACTBYCT B NUCKYCCHUU, HC MOKCT IIPABHUIILHO
OTBCTUTH HaA MMOCTABJICHHBIC BOIIPOCHI, OTCYTCTBYET HUJIM UMCCTCA JIUIIb YaCTUYHOC IMPEACTABICHUC

0 TECMC, B PACCYKACHUAX NOITYCKAOTCA CCPHE3HBIC OIINOKH.

Kputepun onenuBanus scce

- «OTInYHO»:

1) BO BBCJACHHH YCTKO C(bOpMyJIHpOBaH TE3UC, COOTBCTCTBYIOU_II/Iﬁ TEMEC 3CCC, BBIIIOJHCHA

3a/1a4a 3aMHTEPECOBATh YNTATEIS,
2) MpOCIIEKUBAETCS YETKOE JIEJICHUE TEKCTa HAa BBEJICHUE, OCHOBHYIO YacTh U 3aKJIFOUCHUE;
3) B OCHOBHO# YacTH JIOTUYHO, CBSI3HO M TIOJTHO JIOKA3bIBAETCS BBIBUHYTHIA TE3HC;
4) 3aKJIFOUEHHUE COAEPKUT BBIBOIbI, JOTUYHO BBITEKAIOLIUE U3 COACPKAHUSI OCHOBHOM 4acTH;
5) mpaBUIIBHO (YMECTHO | JIOCTATOYHO) MCTIOIB3YIOTCS pa3HOOOpa3HbIE CPEICTBA CBSI3H;

6) ACMOHCTPUPYCT IIOJIHOC TTOHUMAHUC HpO6HCMLI. Bce Tpe60BaHI/I$I, MNpEaABABIACMBIC K

3a1aHUIO, BBIITOJIHCHHEI.
- «XO0poLo»:

1) BO BBelneHUU YEeTKO CPOpPMYJIMPOBAH TE3UC, COOTBETCTBYIOIIMI TeMe 3CCe, B M3BECTHOM

Mepe BBINOJHEHA 33/1a4a 3aUHTEPECOBATh YUTATENS;
2) B OCHOBHOM YacTH JIOTHYHO, CBA3HO, HO HEJOCTATOYHO IMOJTHO JTOKA3bIBACTCS BHIJIBUHYTHIN

TE3HC;

3) 3aKJTIOYEHUE COJIEPIKUT BHIBOJIBI, JIOTHYHO BBITEKAIOIINE U3 COJIEPKAHMSI OCHOBHOW YacTH;
4) yMECTHO UCTIOIB3YIOTCS pa3HOOOpa3HbIE CPE/ICTBA CBS3H.

- «YJOBJIETBOPUTEIBHON:

1) Bo BBeieHHH Te3UC CHOPMYIUPOBAH HEYETKO MUJIM HE BIIOJIHE COOTBETCTBYET TEME 3CCE;
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2) B OCHOBHOM 4YacTW BBIABUHYTHIM TE3UC JOKA3bIBAaeTCSI HENOCTATOYHO JIOTUYHO
(yOeauTenbHO) U TIOCIIeIOBATEILHO;

3) BBIBOJIBI HE TIOTHOCTHIO COOTBETCTBYIOT COJICPIKAHUIO OCHOBHOM YacTH;

4) HEIOCTATOYHO WJIH, HA00OPOT, M30BITOYHO MCIIONIB3YIOTCS CPEICTBA CBSI3H;

5) s3bIK pabOTHI B IIEJIOM HE COOTBETCTBYET YPOBHIO CTYIEHYECKOM PabOTHI.

- «HE YJIOBIICTBOPUTEIHHO:

1) BO BBEICHUH TE3UC OTCYTCTBYET WJIK HE COOTBETCTBYET TEME ICCE;

2) B OCHOBHOI YaCTH HET JIOTMYHOTO MOCJIEI0BAaTEIbHOTO PACKPHITHS TEMBI;

3) BBIBOJIBI HE BHITEKAIOT M3 OCHOBHOM YacTH;

4) cpencTBa CBsI3U HE 00€CTIEUNBAIOT CBA3HOCTD M3JI0KEHNS,

5) OTCYTCTBYET JieTieHHE TeKCTa Ha BBEJCHHE, OCHOBHYIO YacTh U 3aKIIOUYCHHE;

6) s3bIK paOOTHI MOYKHO OILIEHUTH KaK «IPUMHUTHBHBIN.

Kpurtepun onieHKku 3a4eTHO# padoThI
—  «OTIUYHO» — MPaBWIbHBIX 0TBETOB OT 90-100%;
—  «XOpOILO» — NNpaBUIbHBIX OTBETOB OT 70-90%;
—  «YJOBIIETBOPUTEIBHO» — MPABUIIbHBIX OTBETOB OT 40-70%.
—  «HEY/OBJETBOPUTENILHO» — NMPaBUIbHBIX 0TBETOB MeHee 40%.

7.3. KoHTpo/ibHbIE 32JaHUSI U NHBIE MATePUAJIbl, He00X0AUMBbIe VISl OLIEHKH Pe3yJIbTATOB
00y4YeHus MO QMCHHUIINHE (MOIYJII0)

Tema 1. «The Welfare Economics of Market Power»

Bomnpocsk! 1J1 IUCKYCCHM.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity costs of
making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?

3. What is the difference between fixed and sunk costs?

4. What is the role of sunk costs of making economic decisions?

5. Describe the hypothetical monopoly test (or SSNIP test) that is used to define a market.

6. Give the definitions of the Lerner and Herfindahl indices. What are these measures used for?

7. Provide an explanation for why profits might not be a good indicator for deadweight loss.
What about if profits were persistently positive in an industry?

8. Under what circumstances would a large market share identify market power? Under what
circumstances is a large market share not a good indicator of market power?

9. Does a very high long-run elasticity of demand in an industry necessarily imply that there is
no public policy issue?

Tema 2. «Theory of the Firm»

Bomnpochl 17151 IUCKYCCHH.

1. What are the goals of the managers? What is the conflict of owners and managers?

2. What is a principal-agent problem? In what ways can this conflict be mitigated?

3. What is the difference between horizontal and vertical boundary? Give some real examples.

4. Describe a hold-up problem.

5. How can a hold-up problem be solved?

6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of
these parts is a car company more likely to manufacture in-house? Why?

7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group
AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in
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November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an
end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to
what the sources of strain might have been?

Tembl 1u11 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for the
effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.

3. Select a firm or industry and describe its vertical and horizontal boundaries

Tema 3. «Market Power and Dominant Firms»

Bomnpocsk! 1J1 IUCKYCCHM.

1. What types of entry barriers are there? Describe them in short.

2. What is a dominant firm? Why does a dominant firm exist?

3. What factors determine the market power of the dominant firm?

5. Why is it unlikely that copyright protection would usually lead to significant market power?

6. Explain why Intel might have an incentive to rapidly introduce new versions of its
MiCroprocessors.

7. Could an entry barrier ever be socially beneficial?

8. Comment the following statement: “The degree of market power is limited by the elasticity of
demand”.

9. What will happen with dominant firm if competitive fringe can reduce its production costs?

Tembl 1u1s1 3cce.
1. The dominant firm in the Russian economy.
2. Select an industry and analyze existing entry barriers.

Tema 4. «Non-Linear Pricing and Price Discrimination»

Bomnpocs! 1J1s1 AMCKYyCCHMH.

1. What is price discrimination? What are motives for price discrimination?

2.What are necessary conditions for price discrimination?

3. Describe first-degree price discrimination?

4. Describe third-degree price discrimination?

5. Can third-degree price discrimination be effective if the different groups of consumers have
different levels of demand but the same price elasticities?

6. Describe optimal two-part tariff when consumers have identical demand curves. You should
use the graph.

7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?

8. How does tying differ from bundling? Why might a firm want to practice tying?

9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC
receives a fixed rental payment per time period in exchange for the right to unlimited computing at a
rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses
and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is
in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal
cost to SC of additional computing is 2 cents per second, regardless of volume.

a.Suppose that you could separate business and academic customers. What rental fee and usage
fee would you charge each group? What would be your profits?
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b.Suppose you were unable to keep the two types of customers separate and charged a zero rental
fee. What usage fee would maximize your profits? What would be your profits?

c.Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both
business and academic customers pay. What usage and rental fees would you set? What would be your
profits?

Tembl U151 3cce.
1. Price discrimination in the Russian economy (use the example of any industry)
2. Strategy and tactics of using price discrimination in the practice of foreign firm.

Tema 5. «Market Power and Product Quality»

Bonpocsl 11 AMCKYCCHH.

1. What is asymmetric information? Why does asymmetric information exist?

2. Why does asymmetric information lead to market failure at the perfectly competitive market?

3. The problems associated with asymmetric quality information have different meanings for
different types of markets: search goods, experience goods, credence good. What are search,
experience and credence goods?

4. What is “The market of Lemons”? Why is there adverse selection?

5. What types of solving this problem are there?

6. What is moral hazard?

7. Explain why there are a lemons problem at the insurance market. How can this problem can be
solved?

8. An insurance company is considering issuing three types of fire insurance policies: (i)
complete insurance coverage, (ii) complete coverage above and beyond a $10,000 deductible, and (iii)
90% coverage of all losses. Which policy is more likely to create moral hazard problems?

Tema 6. «Game Theory (Static games)»

Bomnpocs! a5t AUCKyCCHH.

What is a game? What are basic elements of game?

Describe different types of games.

Why are rationality and common knowledge important in game-theoretic analysis?

Describe normal representation of a game.

What is a Prisoner’s Dilemma?

What is a dominant strategy? Why is an equilibrium stable in dominant strategies?

Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?

8. A game has two players. Each player has two possible strategies. One strategy is called
“cooperate", the other is called “defect". Each player writes on a piece of paper either a C for
cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players
defect they each get a payoff of 0. If one player cooperates and the other player defects, the
cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C
and D in order to defect will be a dominant strategy for both players.

9. Describe The Tragedy of the Commons in terms of game theory.

Sk W=

=

Tema 7. «Classic Models of Oligopoly»

Bonpocs! 1J1s1 AMCKYCCHH.

1. What is oligopoly? What is the main feature of it?
2. What are examples of oligopoly?

3. Describe Cournot model.
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4. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why is the
equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

5. According to Bertrand’s theory, price competition drives firms’ profits down to zero even if
there are only two competitors in the market. Why don’t we observe this in practice very often?

6. What do the Cournot and Bertrand models have in common? What is different about the two
models?

7. Which model (Cournot, Bertrand) would you think provides a better approximation to each of
the following industries: oil refining, internet access, insurance. Why?

8. Airfares between London and New York appear to be well above average cost and the handful
of incumbents are making money hand over fist. Your cousin enters with a discount airline, but soon
runs into financial difficulties when the incumbents match his fares. He complains to you about their
predatory behavior and asks you to prepare an antitrust monopolization suit. Why might you disagree
with his analysis? Are preentry prices the right prices for determining the profitability of entry?

Tembl 111 3cce.

1. Strategic behavior of firms in the market

2. Problems of oligopolies in Russia

3. Analysis of the behavior of oligopolsites in Russia (use any industry)

Tema 8. «Game Theory (Extensive Forms)»

Bonpocsl 11 AMCKYCCHH.

1. What is a sequential game? Describe extensive form of these games.

2. Using an example, explain the principle of backward induction.

3. Why is it profitable for a player to make a credible commitment?

4. In this chapter it was consider that extensive games can display decision making in the long
and short term. As a rule capacity decisions are a firm’s long-term choice, whereas pricing is typically
a short-run variable. Consider the following industries: book publishing, software, insurance, oil
production, car production, education. Explain which variable (capacity or price) will be determined
for the long term, and which for the short term.

5. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players are
rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions would
such a strategy be optimal?

8. Why did American Airlines propose this fare structure, and what made it so attractive to the
other airlines? Was it really to "help reduce fare confusion"?

9. Why couldn’t P&G and Kimberly-Clark cooperate? Why couldn’t they use tit-for-tat
strategy?

Tema 9. «Dynamic Models of Oligopoly»

Bonpoch! /151 TUCKYCCHH.

1. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand and
Cournot models?

2. What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

3. What is a grim strategy?

4. What factors determine discount factor?

5. Describe factors that complicate reaching an agreement.
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6. Why is it profitable to use trigger price strategy even in the period of demand drop?

7. Why is it difficult to reach an agreement when there are many firms at the market?

8. Explain why collusive pricing is difficult in one-period competition and easier when firms
interact over a number of periods.

9. What is most-favored-customer clauses?

Tembl 111 3cce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation

Tema 10. «Product Differentiation»

Bonpocsl s AMcKycCcHH.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good? What
is elasticity of substitution?

4. What are two conditions for free-entry equilibrium?

5. Describe monopolistic competition model. Show on the graph how a firm choice of
equilibrium output and price. Show on the graph of monopolistic competition how differentiation
degree influences on the price set by the firm.

6. What is address model? What does it describe?

7. Describe a simple address model.

8. Why do two firms locate together? What is a principle of minimum differentiation?

9. Describe an address model with sequential entry.

Tembl 111 3cce.

1. Advertising as a method of competition in the differential market product.
2. The strategic behavior of companies with a differentiated product.

3. Features of product differentiation in the industry (choose any industry)

Tema 11. «An Introduction to Strategic Behavior»

Bonpocs! 1J1st AMCKYCCHMH.

1. What is a strategic behavior? What types of are there? Gives some examples of these types.

2. What conditions must be met for a noncooperative strategy to be successful?

3. What is the difference between strategic and tactical choices?

4. Describe the Stackelberg game.

5. Explain the role of the commitment.

6. What is the relationship between commitment and renegotiation? Commitment and
reputation?

7. What is the limit pricing?

8. Describe the model of limit pricing where one firm has an advantage.

Tema 12. «Entry Deterrence»

Bonpocsl 1uist JUCKYCCHU.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. How do investments facilitate the monopolization?
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4. Why does a monopolist set competitive price at the contestable markets?
6. How does contestability create the entry barriers?
7. What are the entry barriers? Give some examples of them.

Tema 13. «Strategic Behavior: Principle»

Bomnpocsl 151 AMCKYCCHH.

1. What are assumptions of two-stage game?

2. What are strategic complements?

3. What are strategic substitutes?

4. Describe behavior of an incumbent in case of strategic accommodation.

5. Describe behavior of an incumbent in case of strategic entry deterrence.

6. Although strategic investment can confer an advantage on the first mover, such investment
also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of
the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if
the market had eventually settled on a different standard. Discuss how the value of flexibility would
affect our analysis of strategic advantage.

Tema 14. «Strategic Behavior: Application»

Bonpocsl 1J1s1 AucKyccHu.

1. Why does learning-by-doing give an advantage for a firm?

2. What is switching costs? Give some examples of it in your practice.

3. How can a firm manipulate its installed base of customers?

4. What is a vertical separation?

5. What is a strategic role of tying?

6. Why does an owner encourage his manager to maximize sales?

7. What is a strategic role of R&D?

8. The two-stage framework is predicated on the notion that commitments can be made for a
longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting.
But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment
depreciates over time, what effect would this have on the strategic analysis that we have been
developing?

Tembl 17151 3cce.
Describe the experience of a company which use one of tools of strategic behavior.

IIpumepsI peiTHHIOBBIX KOHTPOJIBLHBIX padoT
PeiiTuHroBasi KOHTposIbHasA padora Nel.

I. Test.

1. The main goal of the manager is

a) profit maximization

b) his utility maximization

¢) total revenue maximization

d) cost maximization

2. Economies of scope means:

a) long-run average cost declines as the rate of output increases

b) it is cheaper to produce the two output levels together in one plant than to produce similar
amounts of each good in single-product plants
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c) the rate of output where average cost is minimized

d) it is cheaper to produce the two output levels in two different plants than to produce similar
amounts of each good in one plant

3. What is an example of horizontal expansion of a firm (increase its horizontal boundaries)? (2
options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a § 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

4. According to the capital market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

5. If the Herfindahl index is 10,000, this is the situation of

a) monopoly

b) oligopoly

c) perfect competition

d) monopolistic competition

6. The absolute cost advantage is

a) Lower costs for existing industry firms compared to new firms

b) Lower average costs while increasing output

c¢) Consumer costs associated with the transition from one manufacturer to another

d) Decrease in demand of firms which entered the industry

7. What factor does lead to emergence of a dominant firm?

a) The dominant company has lower production costs compared to the competitive fringe

b) The dominant firm produces differentiated products

c) Technological features of the industry, as a result of which a single company will bear lower
average costs than if several companies functioned on the market

d) The state grants only one company the exclusive right to manufacture these products

8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then

a) a dominant firm is able to drive competitors out of the market

b) a competitive fringe completely displaces the dominant company from the market

c) the dominant company will lose its leading position in the market

d) dominant firm becomes a monopoly

I1. True or false the following statements. Explain.

1. The vertical size of the firm is largely determined by costs.

2. Franchising is a efficient way to solve hold-up problem, because it combines the benefits of
vertical integration with the benefits of vertical separation.

3. A fixed costs is an investment in an asset with no alternative use.

4. The higher the marginal cost of the competitive fringe, the greater the market power of the
dominant firm.

III. Solve the problems.

1. A firm’s short-run revenue is given by R = 21e — ¢, where ¢ is the level of effort by a typical
worker (all workers are assumed to be identical). A worker chooses his level of effort to maximize
wage less effort w — e (the per-unit cost of effort is assumed to be 1). Determine the level of effort and
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the level of profit (revenue less wage paid) for each of the following wage arrangements. Explain why

these different principal-agent relationships generate different outcomes.
a. w=4fore > 1; otherwise w = 0.
b. w=R/3.
c. w=R-50.

2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price
of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of
dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of

the toy

market. What is the number of fringe firms?

PeiliTuHroBasi KOHTpOJLHasi padora Ne2.

I. Test.

1

2
a

. A firm that is engaging in price discrimination will

a. charge a higher price to consumers with a higher price elasticity of demand.

b. charge a higher price to consumers with a lower price elasticity of demand.

c. earn lower profits than a similar firm that does not engage in price discrimination.

d. generally be a perfectly competitive firm.

. The optimal two-part tariff strategy involves:

. lobbying both the government of the country from which the firm exports and the government

of the country into which the firm imports for lower tariffs.

b
C

. setting price equal to marginal cost and charging a fee to the less elastic consumers.
. charging a lower price in the more elastic market.

d. setting price equal to marginal cost and charging a fee equal to the remaining consumer
surplus.

3.

Lme oo oo o

Information asymmetry occurs in the market:

. Search Items

. Experienced goods

Normal goods

. Inferior goods

. What cannot prevent the adverse selection in the product market?
. Warranty

Price

. Reputation

. Standards

. In a game of , players know not only their own payoffs, but also the

payoffs of all the other players

cao o

complete information

. perfect information

incomplete information

imperfect information

. What is a dominant strategy of player 1 in the following game?

T \Y

S 5,4 3,6

D |05 2.4

a.
b

S
. D

c. The player 1 doesn’t have a dominant strategy
d. Both strategies are dominant

7. What is not a characteristic a Cournot model?
a. homogeneous product
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b. firms’ MC are the same

c. competition over quantity

d. firms make their decisions consequentially

8. means that under price competition with homogeneous product and
constant, symmetric marginal cost, firms set price at the level of marginal cost.

a. Cournot equilibrium

b. Cournot paradox

c. Bertrand paradox

d. Bertrand equilibrium

I1. True or false the following statements. Explain.

1. A longer warranty period indicates good product quality.

2. It is unprofitable for manufacturers to provide products with a lifetime warranty, as it leads to
a moral hazard problem.

3. The seller is able to successfully apply third-degree price discrimination if different consumer
groups have the same elasticity of demand.

4. High entry barriers are the main reason for the emergence of oligopoly.

II1. Solve the problems.

1. Consider the following duopoly. Demand is given by P = 40 - Q, where Q = Q; + Q.. The
firms' cost functions are C,(Q;) = 4Q; and C»(Q.) = 2Q..

a. Suppose both firms have entered the industry. What is the joint profit-maximizing level of
output? What is profit of each firm? How much will each firm produce?

b. What is each firm's equilibrium output and profit if they behave noncooperatively? Use the
Cournot model. Draw the firms' reaction curves and show the equilibrium.

c. How much should Firm 2 be willing to pay to purchase Firm 1 if collusion is illegal, but the
takeover is not?

2. Consider the following game depicting the process of standard setting in high definition
television (HDTV). The U.S. and Japan must simultaneously decide whether to invest a high or a low
value into HDTV research. Each country’s payoffs are summarized in Figure below.

Japan

low high
US |low |43 2:4
high | 3;2 1;1

a. Are there any dominant strategies in this game? What is the Nash equilibrium of the game?
What are the rationality assumptions implicit in this equilibrium?

b. Suppose now the U.S. has the option of committing to a strategy ahead of Japan’s decision.
How would you model this new situation? What are the Nash equilibria of this new game?

PeiiTuHroBasi KOHTPOJLHAast padora Ne3.

Test
. Which of the following factor does not facilitate collusion?
. Product Heterogeneity
. High industry concentration
. Complete information
. Symmetric costs
. Stigler stressed that policing a collusive agreement depends on
. the detection and punishment of cheaters
. the detection and reward of cheaters
. the detection and exclusion of cheaters
. the detection and follow-up to cheaters

OO TP NAO TP —
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a
b
C.
d
4
a

on

sequential game

agreement
c. Complete information

d. A high entry barriers
5. According to free-entry condition:

. two-stage game
. Which of the following factor does not influence on profitability of a collusive agreement?
. Inelastic demand

. The larger the number of participating firms relative to the number of firms outside the
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. A game in which players play over and over again is called
. dynamic game
. repeated game

a. the profits of an additional entrant must be positive and the profits of a firm in the industry
nonnegative.
b. the profits of an additional entrant must be nonpositive and the profits of a firm in the industry
nonnegative.

(@)

d. no variants are correct
6. What is not an assumption of address model?

Q0 O a6 O Qa6 o

. the profits of an additional entrant and the profits of a firm in the industry must be negative.

. The address of a consumer represents their most preferred product
. Consumer’s preferences are symmetric

. Consumer preferences are distributed in the same product space

. Consumers have completely inelastic demands

. According to principle of minimum differentiation

. products are homogeneous

. products are differentiated

. firms collude

. there are many different firms at the market

. The principle of backward induction allows to

. find a unique SPNE in sequential game

. use credible commitment
. find NE in simultaneous game

. find several SPNE in sequential game

I1. True or false the following statements. Explain.

1. Tit-for-tat strategy can be used in infinite repeated games.

2. The greater discount factor, the more incentive to deviate from collusion.

3. The elasticity of substitution influences on products’ variety: less elasticity of substitution

leads to more differentiated products.

4. Products are horizontally differentiated if consumers have heterogeneous preferences
regarding the most preferred mix of different attributes.

I11. Solve the problems.

1. Consider the stage game shown in Figure below.

Cl C2 C3
R1 2;2 2;1 7;1
R2 1;2 3;3 5:4
R3 1;5 2;2 6;6

a) Find the Nash equilibrium.

b) Now suppose that the game is repeated indefinitely, but ends after each period with constant
probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both
players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash
equilibrium strategy from then on.
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2. Demand in a market is given by P = 80— Q. The cost function is C = Q* and marginal cost of
production is 2Q.

a) What are the monopoly output and profits?

b) Suppose that there are two firms in the market. If they were to agree to maximize industry
profits, how much would each produce? What would the profits of each firm and industry profits be?

c) Is the collusive agreement in (b) a Nash equilibrium?

IIpumep 3a4eTHOI padoThl B 1 cemecTpe.

I. Test.

1. The rate of output where average cost is minimized and economies of scale are exhausted is
called:

a) market output

b) no efficient scale

¢) minimum efficient scale

d) monopoly output

2. What is an example of vertical expansion of a firm? (2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

3. According to the labour market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

4. Fixed costs of production factors

a) do not depend on the current level of production.

b) are the value of the factor in its next best alternative use.

c) are investment in an asset without alternative use.

d) are vary in proportion to production.

5. Which of the following is an example of price discrimination?

a. It costs more to make a long-distance phone call during the day than it does late at night.
b. A ticket to the zoo costs less for a child than it does for an adult.

c. Regular gasoline costs less than premium gasoline.

d. All of the above are examples of price discrimination.

6. A firm will find it difficult to engage in price discrimination if:

a. the demand curve is downward-sloping.

b. consumers are smart.

c. the good is normal.

d. there are close substitutes.

7. What is not a signal at the insurance services market?

a. insurance history of the individual

b. diseases history
c. selection by the individual of a particular clinic
d. information about car accidents with the participation of an individual
8. What is not an example of moral hazard?
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neglect of safety after receiving fire insurance
displacement healthy people with sick people at the life insurance market
excess speed after receiving auto insurance
careless use of the goods with a warrantee
. What is not a basic element of a game?
Player
Payoff
Outcome
Strategy

10. In a game each player moves once, and when a player moves she does so not
knowing the action of her rivals.

a. dynamic

b. static

c. perfect information

d. incomplete information

IL. True or false the following statements. Explain.

1. A monopolist who is able to practice third degree price discrimination will make greater
profits than a monopolist who is able to practice first degree price discrimination.

2. The purpose of price discrimination is to capture consumer surplus and deadweight loss in
order to increase firm’s profit.

3. The profit-maximizing rule is that a firm should produce at the output level that marginal
revenue exceeds marginal cost

4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than
t increase in output.

II1. Solve the problem.

Two firms compete by choosing price. Their demand functions are
01=60-P1+P2and 02=60+P1-P2

poomoa0 o

Marginal costs are 10.

a. Suppose the two firms set their prices at the same time. Find the resulting Nash equilibrium.
What price will each firm charge, how much will it sell, and what will its profit be?

b. Suppose Firm 2 sets its price first and then Firm 1 sets its price. What price will each firm
charge, how much will it sell, and what will its profit be?

c. Suppose you are one of these firms and that there are three ways you could play the game: (i)
Both firms set price at the same time; (i1) You set price first; or (iii) Your competitor sets price first. If
you could choose among these options, which would you prefer? Explain why.

IIpumep 3aueTHOI padoTHI BO 2 ceMecTpe.

I. Test.

1. According to most-favored-customer clauses

a. collusion will be sustainable because punishment will be more severe.

b. collusion will not be sustainable because firms will offer a discount to their customers.

c. collusion will be sustainable because firms will compete against each other in a number of
different geographic markets.

d. collusion will not be sustainable because firms will compete against each other in a number of
different geographic markets.

2. Firms engage in when they mutually devise a common plan of action and
exchange mutual assurances to follow that common course of action.

a. tacit collusion

b. common collusion

c. Nash equilibrium

d. explicit collusion

3.Which of the following factor facilitates collusion?
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a. Uncertainty
b. Asymmetries in Preferences
c. Enforcement
d. Innovation
4. A game in which players play over and over again is called
a. dynamic game
b. repeated game
c. sequential game
d. two-stage game
5. The principle of backward induction allows to
a. find a unique SPNE in sequential game
b. use credible commitment
c. find NE in simultaneous game
d. find several SPNE in sequential game
6.Address models consider
consumers’ preferences defined over the characteristics or attributes of products
issue of the extent of variety—the number of products available in the market
. firms’ behavior about quality of products
. price completion of oligopolists
. If there are three firms in Hotteling city and there is no sunk costs
in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery
. in Nash equilibrium three firms will stand at the same distance from each other
in Nash equilibrium three firms will stand together
. there is no Nash equilibrium
. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s
strategy is
a. top dog
b. puppy
c. lean and hungry
d. fat cat
I1. True or false the following statements. Explain.
1. Tit-for-tat strategy can be used in finite repeated games.
2. The greater discount factor, the more incentive to deviate from collusion.
3. In circumstances of downturns in demand it isn’t rational for firm to deviate from collusion.
4. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to less differentiated products.
5. In order to lick in customers a firm should increase its switching costs.

a0 o N0 o

II1. Solve the problems.

1. A county consists of two towns, Right and Left. Each has 1/5 of the population lives in each of
two towns. The remaining 4/5 lives uniformly scattered on the one straight road that connects the two
towns. There are 5 taverns. Each drinker will go regularly to whichever bar is closest to him. The price
of a drink in each bar is equal and determined by the government. The only variable that owners have
control over is their location. Find the Nash equilibrium locations of the five drinking establishments.

2. Suppose that firms 1 and 2 are Cournot competitors, and their only costs are their managers’
salaries, which can be expressed as $1 per unit of output. Inverse demand is given by P = 10—Q. First,
compute the Cournot equilibrium quantities and profits for each firm. The owners of firm 1 decide to
direct their manager to maximize sales, rather than profits. If he does so, compute the new Cournot
equilibrium quantities and profits for each firm. Has firm 1’s profit increased?

7.4. Meronndeckue MaTepHalbl, ONPEICIAIONIME MPOLELyphbl OLCHUBAaHM 3HAHUHN, YMEHHUH,
HaBBIKOB U (WJIM) OTIbITA IEATEIbHOCTH
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@DopMBbI KOHTPOJISL:

Texymuii — ¢poHTanbHble, KOMOMHUPOBAHHBIE ONPOCHl B paMKax ceMuHapa (BKJIaJ B
UTOTOBYIO OIIeHKY — 20%)
[IpoMekyTOUHBIIT — BBINOJHEHHWE KOHTPOJBHBIX pPa0OT/KOJIJIOKBUYM (BKJIaJL B HTOTOBYIO

oneHKy — 50%)
HtoroBsrii- 3auetHast paboTa B MUICEMEHHOU (opme (BKJIaT B HTOTOBYIO OlIeHKY — 30%)
HrtoroBass olleHKa — BBICTABISIETCS HCXOIi W3 0asIoB, MOJYYEHHBIX Ha CEMHHApPCKHX
3aHATUSX, 0AJUTOB 32 KOHTPOJIbHBIE PA0OTHI, KOJJIOKBHYMa M OIICHKH Ha 3a4eTe.

Taouauna 9. [Ipumepbl O1LIEHOYHBIX CPEICTB € KJIKYaMU NPABUJIbLHbIX 0TBETOB

Bpewms
BBIIIOJTHEHUA
(B MUHYyTaX)
CHOCOOHOCTH K KOMMYHHKallUH B YCTHOﬁ W MHUCBMEHHOH (bOpMaX Ha PYCCKOM UM MHOCTPAHHBIX
SI3BIKAX JIJIs1 PEIICHUS MEXITMYHOCTHOTO U MEKKYJIbTYpHOTro B3auMoaencTeus (OK-4)

1. 3amanue The absolute cost advantage is a 1
3aKPBITOrO THUIIA a) Lower costs for existing industry
firms compared to new firms

b) Lower average costs
increasing output
¢) Consumer costs associated with the
transition from one manufacturer to
another
d) Decrease in demand of firms which
entered the industry
2. Information asymmetry occurs in the b 1
market:

e. Search Items

f. Experienced goods

g. Normal goods
Inferior goods

Ne [IpaBunbHbII
Tun 3ananus dopmyJIHUPOBKA 3aJaHUSA
/1 OTBET

while

OTKPBITOI'O THUIIA

economy of scale connected with
return to scale?

associated with a change in
the cost of a unit of
production, depending on
the scale of its production
by the company.
Considered in the long
term. Reducing unit costs
when scaled up is called
economies of scale. The
shape of the long-run cost
curve is related to
economies of scale.

Economies of scale can be
exploited by companies of

3. According to principle of minimum a 1
differentiation
a. products are homogeneous
b. products are differentiated
c. firms collude
d. there are many different firms
at the market
4. What cannot prevent the adverse b 1
selection in the product market?
a. Warranty
b. Price
c. Reputation
d. Standards
5. 3ananue What is economy of scale? How is | The effect of scale is 8-12
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/1

Tun 3aganus

dopmyJIHMPOBKA 3aJaHUSA

[IpaBunpHbII
OTBET

Bpewms
BBITTOJTHEHHS
(B MUHYTaX)

all sizes by increasing their
operations.  The  most
common methods are
purchasing (getting bulk
discounts),  management
(using specialization of
managers), finance (getting
less  expensive loans),
marketing (spreading
advertising costs for a
wider range of products).
The use of any of these
factors reduces the long
run average cost (LRAC)
by shifting the short-run
average total cost
(SRATC) curve down and
to the right on the chart.

What types of entry barriers are there?
Describe them in short.

There are 3 types of entry
barriers. Government
Restrictions on  Entry,
Structural Characteristics
and Strategic Behavior by
Incumbents. Governments
grant exclusive franchises

because of Natural
Monopoly,  Redistribute
Rents and Intellectual

Property Rights. Structural
characteristics protect the
market power of
incumbents without
attracting entry. They are
characteristics that reduce
the profitability of entry.
There are four structural
characteristics  that are
often thought to be entry
barriers: Economies of
Scale, Sunk Expenditures
of the Entrant, Absolute
Cost Advantages, Sunk

Expenditures by
Consumers. As for
Strategic  Behavior by

Incumbents, there are 3
categories of strategies
available for incumbents to
raise the height of barriers
to entry: Aggressive Post-
entry Behavior, Raising
Rivals’ Costs, Reducing
Rivals’ Revenues.

5-10

What is a dominant firm? Why does a
dominant firm exist?

If one firm is a price setter
and faces smaller, price-
taking firms, it is called a
dominant firm. It typically
has a large market share.
Some factors make a firm

3-7
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/1

Tun 3aganus

dopmyJIHMPOBKA 3aJaHUSA

[IpaBunpHbII
OTBET

Bpewms
BBITTOJTHEHHS
(B MUHYTaX)

dominant: dominant firms
may have lower costs than
fringe firms; dominant firm
may have a superior
product in a market where
each firm produces a
differentiated product; a
group of firms may
collectively act as a
dominant firm.

What are necessary conditions for
price discrimination?

The first is that the firm
must  possess  market
power: without it, the price
of all units of all goods
will be driven down to the
level of costs by
competition, and price

discrimination cannot
arise.

The second necessary
condition for price

discrimination is that resale
or arbitrage must be
prevented. The problem is
that the consumers of the
low-priced goods may be
tempted to resell them to
consumers who  were
intended to buy the high-
priced goods, and unravel
the firm’s careful price
discrimination scheme.
The phenomenon of gray
markets is a good example
of attempts to unravel price
discrimination schemes.

5-10

How does tying differ from bundling?
Why might a firm want to practice
tying?

Tying refers to
conditioning the sale of
one good on the purchase
of another. The simplest
case of tying is just an
application of our analysis
of two-part tariffs. This
method of  extracting
consumer surplus is to
force the consumer to
make an advance payment
for the right to buy goods.
Then  consumers  pay
additionally for each item
they wish to receive. A
classic example of this
phenomenon is an
amusement park. You pay
an entrance fee to get
there, and then a certain
amount for each trip or
attraction.

Bearing this in mind, we

10-12
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. Bpewms
Ne [IpaBunbHbIN
Tun 3ananus dopmyJIHMPOBKA 3aJaHUSA BBITTOJTHEHHUS
/1 OTBET
(B MUHYyTaX)
will see in this section how
bundling, which may have
little immediate
resemblance to other price
discrimination  schemes,
can realize exactly the goal
of capturing more surplus
for the firm. Bundling
refers to tying in fixed
proportions. For example,
each left shoe is normally
bundled with a right shoe,
car bodies are bundled
with engines and tires, etc.,
and cable television is sold
in “bundles” of channels,
rather than each channel
having an individual price.
10. [Ipounraiite TEKCT BOMpOCA, B 1
BHIOCPUTE OIMH NpaBWIBHBIA | Lt 1S asituation whena
proportionate saving
BapUaHT OTBCTA U 3allUIIHUTC . .
gained by producing two
apryMEeHTBI, 00OCHOBBIBAIOIITHE or more distinct goods,
BBIOOD OTBETA: when the cost of doing so
is less than that of
Economies of scope means: producing each separately.
KoMGran a) . long-run average cost
. declines as the rate of output increases
pOBaHHBIN b) it is cheaper to produce the
BOIIPOC two output levels together in one plant
than to produce similar amounts of
each good in single-product plants
c) the rate of output where
average cost is minimized
d) it is cheaper to produce the
two output levels in two different
plants than to produce similar amounts
of each good in one plant
Ne . Bpewmsa
[IpaBunbHBIN
n/ Tun 3aJaHUus CDOpMyJ'II/IpOBKa 3alaHus OTBET BBITIOJTHCHUA
i (B MUHYTaX)

IIK-3. Cnocoben ananuzuposams u UHmMEPRPEeMUpPOBams QUHAHCOBYIO, OYX2aimepcKylo u
UHYI0O UHGOpMaAUUIO, CO0EPHCAWYIOCA 6 OMUEMHOCHU NPEONPUAMUIL PA3TUYHBIX popm
coocmeenHoCmu, Op2anU3aAyUil, 600MCME U M.o., UCNOIb306AMb NOJIYYEHHbLE C6COCHUA 01
NPUHAMUA YNPABGICHUECKUX PEUleHUll, 6blA6AeHUA MEHOCHUUU U3MEHEeHUs COUUAIbHO-
IKOHOMUYECKUX NOKazameseil, 4 MaKyice no020mosums UHPOPMAYUOHHBLI 0030p u/unu
AHATUMUYECKUT omyem.

11.

12.

3amanue 3aKphITOro THIA

True or False: Price

discrimination is a set of
pricing strategies for extracting
more surplus than is available

under uniform pricing - true.

True

2

A barrier to entry is something
that makes the expected profits

False
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Ne . Bpewms
[IpaBunbHbII
1/ Tun 3aganust DopMyIHPOBKA 3aJaHUS oTBET BBITIOJTHEHUS
1 (B MUHYTaX)
of an entrant negative even
though incumbent firms are
able to exercise market power
13. The more efficient the | True 2
dominant firm vis-a-vis the
fringe—the lower its marginal
costs—the greater its market
power
14. An efficient allocation | False 2
minimizes total surplus.
15. 3amanue «A price - taking firm selling | At a competitive market 5-7
OTKPBITOTO THUIIA in a market with a price greater | firms produce optimal output
than the firm's average cost | when minimum AC equals
should increase its output | MC and price. If a firm has
level». Comment. cost advantage, so market
price is higher than its AC
and in this case this firm
have positive profit. And its
output optimal as MC cross
AC at the point of minimum
last ones. The statement is
wrong.
16. Why could Norwegian | By the mid-1980s farmed 5-7
produces take a dominant | salmon had become a major
position in the market of | export, especially to the
farmed salmon and hold this | United  States. = Farmed
position for almost two | salmon competes with wild
decades? salmon, but has an advantage
in that fresh wild salmon is
only available at certain
times of the year. The United
States is the world’s largest
producer of wild salmon.
However, much of this is
canned and it must be frozen
if consumed outside of the
harvest season.  Farmed
salmon can be harvested
year-round and thus is
always available fresh. As a
result restaurants in the
United States were
significant buyers of
Norwegian farmed salmon,
and wild and farmed salmon
are not perfect substitutes.
17. 3. Two parts in an | As it’s known light bulbs are 5-7

automobile taillight are the
plastic exterior cover and the
light bulb. Which of these parts
is a car company more likely to
manufacture in-house? Why?

homogeneous good. So they
can be produced by external
suppliers. But, the plastic
exterior cover must be
custom-designed and
manufactured for each make
and model. Because it
requires more Relationship
Specific Investment, it is
more likely to be made in-
house.
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Ne . Bpewms
[IpaBunbHbII

1/ Tun 3aganust DopMyIHPOBKA 3aJaHUS oTBET BBITTOJTHEHHUS

1 (B MUHYTaX)

18. 1998 news article reported that | Lone-holdout Northwest 5-7
Delta Air Lines and American | Airlines refused to match the
Airlines tried to raise leisure | higher prices, thereby
air fares 4% in most domestic | stimulating demand at home.
markets, but the move failed | By causing a significant
Monday when lone-holdout | increase in sales at a low
Northwest Airlines refused to | price, it significantly
match the higher prices. The | increased the volume of
aborted price boost illustrates | production (sales). Elastic
the impact Northwest's woes | demand made it harder to
already are having on the | maintain collusion, as it
industry. Months of labor | increased the returns from
unrest are prompting | fraud, namely, a drop in
passengers to book away from | demand for the services of
the fourth largest carrier. What | airlines caught in collusion.
does this say about the nature
of price dynamics in the airline
industry?

19. Explain why collusive pricing | Price fixing is difficult 5-7
is difficult in a single-period | during one period of
competition and easier when | competition and easier when
firms interact over multiple | firms interact over several
periods. periods, because during one

period competition firms
have incentives to cheat and
charge lower prices than
competitors in order to obtain
high short-term profits.

20. IIpouuTaiite TEkcT BoIpoOCa, A 3-5
BEIOEpHUTE OAWMH TpaBWIBHEBIN | A firm or firms may exercise
BapuaHT oTBeTa M 3anummure | market power for a signifi-
apryMeHTbl, o0ocHoBBIBatomue | cant period of time only if

. BBIOOD OTBETA! barriers to new entry exist.

KomOuHupoBaHHbIi X .
BOIPOC Barriers to ent}’y determine the

extent to which a firm can

exercise market power in the

long run:

A) TRUE

B) FALSE

JTUCITUATITUHBI (MOyJis1), M B L[eHTpe MOHUTOpHHTA 1 ayuTa KadyecTBa 00ydeHUsI.

00y4yeHus 10 TUCHUILINHE (MOIYJIIO)

OK3aMcCHa.

MPOMEIKYTOYHOI'O KOHTPOJIA B TCUCHUC JAHHOT'O CEMECTPA

n3 100 MakcUMaJIbHO BO3MOKHBIX 0aJUIOB.

[TonHBI KOMIUIEKT OLEHOYHBIX MaTepHalioB MO AMCHUUIUIMHE (MOAYJI0) (OHI OLEHOYHBIX
CPEICTB) XpaHMUTCS B DJCKTPOHHOM BHJE Ha Kadeape, yTBepKIarolieid pabodylo HporpaMmy
7.4. MeToauyeckne MaTepuaibl, ONpeaeasonue npoueaypbl OHeHUBAHUS Pe3yJIbTaTOB

®opMoii TeKyIero KOHTPOJIS 3HAHUM CTYAEHTA SIBISIFOTCS KOHTPOJIbHBIE paOOThI U OMPOCHI.
[TpomesxyTOUHBI KOHTPOJIb 110 peaMeTy Teopust oTpaciaeBbIX PIHKOB POBOAUTCS B (OpMe 3adeTa U

OOmast omneHka y4eOHBIX JOCTIDKEHMH CTyJeHTa B CeMecTpe Mo Yy4eOHOMYy Kypcy
orpezensercss Kak cymMma OaijioB, MOJyYEHHBIX CTYIEHTOM MO pPa3NIUYHBIM (OopMaM TEKyIIEero u

VYcenemHocTh U3y4eHus: KaXI0ro y4eOHOro Kypca B TEYCHHE CEMECTpa OICHUBACTCS, UCXOIS
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HezaBucumo ot HaOpaHHOI B ceMecTpe TeKylleld CyMMBbl OayllloB 00s3aTEbHBIM YCIOBHEM
nepesi caayeil 3K3aMeHa SBJSIeTCsl BHITOJHEHHE CTYACHTOM HEOOXOAUMBIX 110 paboueil mporpamme Juist
JUCLUIUIMHBI BUJIOB 3aJaHUH.

[Ipu oOHapykeHuM mnpenojaBaTeneM (akTa CHUCBIBAHUA WM IUIaruaTa B BbIIOJHEHHOM
3aJaHuH, JJaHHOE 33j1aHue orneHuBaercs B 0 6ayuioB. OueHUBaHME NOBTOPHO BBIMOJIHEHHOTO 33/1aHUS
OCYILECTBIIIETCS 110 OOLIMM IIPABUIIAM.

[Tocne oOKOHYaHUS cemecTpa CTyAEHT, HaOpaBmuii wmenee 60 OamnoB, cuyuTaeTcs
HEYCIEBAIOIINM.

ITpu HEyIOBIETBOPUTEIBHON Claye HK3aMEHA WIH HESIBKE IO HEYBAXXUTEIBHOM IPUUMHE Ha
9K3aMEH 3K3aMEHALMOHHAs COCTaBJIsIoOIas mpupaBHuBaercs K Hymo (0). B aTom ciyuae cTyaeHT B
YCTAHOBJICHHOM B YHHBEPCHUTETE MOPSAIKE 00s13aH MepecaaTb IK3aMeH.

[Ipu nmepecnade sKk3aMeHa M3 CEMECTPOBOIO PEHTHHIOBOTrO Oajlla CTy/AE€HTa BBIUUTAETCS: -
nepBas mepeciava sK3aMeHa — 5 0anos; - BTopas nepecaada — 10 6amios.

Tabauua 10. Texnonornyeckas KapTa peiTHHIOBBIX 0AJIJIOB IO JUCHHUILINHE (MOAYJIIO)
5 cemecTp

KonuuecTtBo MakcumanbsHoe Cpox
Ne KonTpomupyemsie .
MEpPOTPHUATHIHA KOJIMYECTBO npeJcTaBie
n/m MEpONPHUATHS
/ 6amel 0asoB HUS
OcHoBHOI1 0J10K
1. Yuacmue 6 ouckyccuu 14/2 78 CootsercTBy
romras rnapa
2. | Koumponvuas paboma 3/5 15 CootaercTBy
olIIas mapa
3. Dcce 7/5 35 CooTBeTCTBY
FoIIast mapa
4. | Konnoxeuym 4/3 12 CootsercTBy
romras rnapa
Bcero 90 -
biok 6oHycoB
5. | Akmusnas paboma cmyodenma Ha CootBerct
3aHAMUU, CYWeCmBeHHbll  BKIA0 +1 +3 ByIOIIast
cmyoeHma Ha 3aHAmuY napa
6. | Yuacmue c oOoxnadamu Ha HayuHbIX
KOHGhepeHyusx: 11
-8HYMPUBY308CKOU
ympuey 0 +1 Ilo
- 20pOOCKOU +5
. +1,5 rpaduky
-obnacmuotl 115
- PecUOHANbHOU .
. +2
- MeANCOYHAPOOHOU
7. | Bcepoccuiickuti  myp  npeomemHoll
ITo
ONUMNUAObL (KOHKYPCA) +2 +2
rpaduky
- [Ipuzosoe mecmo
Bcero 10 -
JlomotHUTEAbHBINA 010K
ITo
8. | 3auem 10
rpaduky
Bcero 10 -
UTOro 100 -

Taoauna 11. Cucrema mrpadoB (111 0THOT0 3aHATHSA)
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[Tokazarenn bann
Ono3zoanue na 3anusmue (08a u bo.ee) -2
Hapywenue yuebnoti oucyunaunul -2
HezomosHnocms k 3ausamuio -1
IIponyck 3anamus 6e3 yeaxicumenbHOU NPUYUHDBL -1

Tadoauuma 12. Illkana nepeBoaa PpPeWTHHIOBBIX 0Aa/JIOB B HTOTOBYIO OLIEHKY 3a cCeMecTp
Mo AUCHUILINHE (MOAYJII0)

Cymma 6amioB OreHka 110 4-0aJUTLHOM IIKaJie
90-100 5 (OTIMYHO)
85-89
75-84 4 (xoporo)
7074 3a4TEHO
65-69 3
60-64 (YIOBIETBOPUTENBHO)
Hwuxe 60 2 (HEey0OBJICTBOPUTEIHHO) He 3auteno

[lpu peanuzanuu TUCHMIUDIMHBI (MOJIYJSl) B 3aBHCHMOCTH OT YPOBHS ITOATOTOBIIEHHOCTH
00y4Jaromuxcsi MOTYT OBITh UCTIOJIB30BaHbI MHBIE (POPMBI, METOIbI KOHTPOJIS U OIIEHOYHBIE CPECTBA,
UCXOJIs U3 KOHKPETHON CUTYallnH.

8. YU EBHO-METOANUYECKOE U TH®OPMAILIMOHHOE OBECIIEYEHHUE

JUCHUIIJIIMHBI (MOYJISA)

8.1. OcHoBHas iuTEpaTypa

1. PozanoBa, H. M. Teopwus oTpaciaeBbIX ppIHKOB: BBEJICHUE B IIPEAMET : YICOHUK /IS BY30B /
H. M. Po3anoBa. — 4-¢ u3a., nepepab. u gon. — Mocksa : M3narensctBo IOpaiit, 2024.— URL:
https://urait.ru/bcode/561507 (O6pa3zoBatenbHast miardhopma FOpaiiT)

2. 3a3apaBHbIX, A. B. DKOHOMHKa OTpPAcieBBIX PHIHKOB : YUYEOHHK M MPAKTUKYM ISl BY30B /
A. B. 3azgpassbix, E. 0. boiinioBa. — 2-e u3n. — Mocksa : U3ngarensctBo 1Opaiit, 2024. - URL:
https://urait.ru/bcode/560891 (Ob6pa3zoBatenbhas miardopma FOpaiit)

8.2. JlomostHMTEIbHAS JIUTEpaTypa

1. Ken X., DxoHOMUKa oTpaciieit u ¢pupm [DnekTpoHHBIH pecype] : yued. mocodue / K. Xurep;
nep. c aHrI. - M. : DurHaHCHI u CTaTUCTHKA, 2004. URL:
http://www.studentlibrary.ru/book/ISBN5279027375.html
2. KFOcynoBa, A.T. Teopus oTpacieBbIX pHIHKOB : ydyeOHoe mocobue / KOcymoBa A.T., Mkptusn
I''M., moxg pen. — MockBa : KnaoPyc, 2017. URL: https://book.ru/book/922338 (DnexkTpoHHO-
oubnmoteunas cuctema BOOK.ru)

3. AsnameBa, Cermana bopucoBna.Teopusi opraHW3alliu OTPACIIEBBIX PBIHKOB : yuel. /
Apnamesa, CBetiana bopucosna, PozanoBa, Hanexxna Muxaiinosna. - M. : UUII "U3n-Bo Maructp",
1998. - 320 c. (5 3x3)

4. Crpenen, U [p U.A. Teopus oTpacieBbIX pbIHKOB 0 : yuebHoe mocobue / Ctpenery U [p
N.A. — Mocksa : KaoPyc, 2019. URL: https://book.ru/book/929778

8.3. UnTepHeT-pecypchbl, HEOOXOAMMBIE 1JIs1 OCBOCHH S TUCHUIIIMHBI (MOIYJIAA)


https://book.ru/book/922338
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9. MATEPUAJIBHO-TEXHUYECKOE OBECHHEYEHUE JUCHUIIJIMHBI (MOJAYJISA)
Haumenosanue 365C

Mudposoii ooOpazoBareabHblii pecypc IPRsmart:

- 90P Ne 1 — nporpamma ans O9BM «ABTOMaTH3UpOBaHHAs CUCTEMa YIpaBiIeHUs HU(PPOBOI

oubnmorekor IPRsmarty;

- 90P Ne 2 — »531IeKTpOHHO-00pa3oBaTelbHBI pecypc s HHOCTPAHHBIX CTYJICHTOB

«PYCCKUI KAK UHOCTPAHHbBIN»

www.iprbookshop.ru

yeKTpoHHO-0ubINnoTeuHasi cucteMa BOOK.ru

https://book.ru

O6pasoBaTteannas miaargopma IOPAMT,

https://urait.ru/

JIeKTPOHHAs OUOJINOTEKA «ACTPAXaHCKUI IOCYJapCTBEHHbIN YHHBEPCUTET» COOCTBEHHOM

resepauun Ha mwiaargopme IBC «nekTponnbiii YuranbHbii 3a1 — budanoTex»

https://biblio.asu.edu.ru

Yuémuas zanuce oopazosamenvroco nopmana AI'Y

JaekTpoHHO-0MOMoTeynass cucrema (IbBC) 000 «Iloautexpecype» «KoHCyJabTaHT

CTYeHTa)

MmuoronpoduibHblii  o0pa3oBarenbHblii  pecypc  «KOHCynbTaHT  CTyJIeHTa»  SABIAETCS

AIIEKTPOHHON OMOIMOTEYHOM CHUCTEMOM, IpeoCTaBIsAoNIel JocTyn yepe3 MHTepHeT k yueOHol

JUTepaType U JOINOJIHUTENbHBIM MaTepuaigaM, NPUOOPETEHHBIM Ha OCHOBAaHUHM MPSIMBIX

JIOTOBOPOB ¢ TipaBoobmaaarensmu. Karamor comepxut 6onee 15 000 HanMeHOBaHUI H3TaHUIA.

www.studentlibrary.ru

Pecucmpayus ¢ komnviomepos AI'Y

NPaKTUYECKUE 3aHATHSA:

e AyauTopus, OCHAIllEHHas MNPE3ECHTALMOHHOM TEXHMKON: MPOEKTOp, 3KpaH, KOMIIBIOTEp
(HOYTOYK), 3BYKOBBIE KOJIOHKH, MUKPO(OH ( B CIy4yae KOJIMYECTBA CTyIeHTOB Oosee 80 uesoBek);

e Pabouee MecTo mpernogaBaTelis, OCHAIIEHHOE KOMITBIOTEPOM C JOCTyHoM B VIHTepHET

e Jlns caMocTOsATENbHONM pPabOTHI CTYJIEHTY NPEIOCTaBIsSETCS JAOCTyHn K OuOimoTeke,
YUTAIBHOMY 3aJly, 3aJIy OTKPBITOro JocTymna k cetu Murepuer, [1K.

10. OCOBEHHOCTH PEAJIMBALIIMU JUCHUIIJIMHBI (MOAYJIA) ITPU OBYYEHHUU
HUHBAJINIOB U JINL| C OTPAHUYEHHBIMU BO3MOKHOCTAMU 3I0POBbSA

Pabouas nporpamMma AUCUMILIUHBI (MOZYJIS) IPU HEOOXOJUMOCTH MOXET OBITh a/alTHPOBaHa
Ui 00y4eHus: (B TOM YMCIIEe C MPUMEHEHUEM JMCTAHLMOHHBIX 00pa30BaTENIbHBIX TEXHOJIOTUI) JIUI] C
OTpaHUYEHHBIMU BO3MOXKHOCTSIMU  3/10pOBbsl, HUHBanujoB. J[lnsg »sToro Tpelyerca 3asBlieHUE
00yyaroImuxcs, ABJSIOMIMXCS JUIAMA C OTPAHWYCHHBIMU BO3MOXKHOCTSIMH 30POBBS, MHBAJIUIAMHU,
WIM UX 3aKOHHBIX IPEICTaBUTENIeH U PEKOMEHJAIMH IICUXO0JIOr0-MeIUKO-TIe1arorTH4eCKOi KOMUCCHU.
[Tpu oOyueHun MLl ¢ OrpaHUYEHHBIMH BO3MOXKHOCTSIMU 370POBbSI YUUTHIBAIOTCS UX WHAUBHYyaIbHbIE
ncuxogusznyeckue ocodeHHoctu. OOyyeHHe MHBAJINOB OCYIIECTBISETCS TakKe B COOTBETCTBUU C
MH/IMBUIYaIbHOM IpOrpaMMoii peabuiuraiuy HHBaIMAA (TIpU HAJTMYUH).

Jnsg nun ¢ HapylmieHHEeM cllyXa BO3MOXKHO Ipe[ocTaBieHHe Y4yeOHOM uH(popMaluu B
BU3yalbHOU (hopMe (KpaTKUi KOHCIEKT JIEKIMH; TEeKCThl 3aJaHuii, HaleyaTaHHBIE YBEJINYEHHBIM
mpudToM), Ha AayJUTOPHBIX 3aHATHSAX JIOMYCKAaeTCs MPHUCYTCTBHE ACCUCTEHTa, a TakkKe
CYpIONEPEBOTYUKOB M TUQIIOCYPIONEPEBOAUMKOB.  TeKylMii  KOHTPOJb  yCIIEBAEMOCTH
OCYLIECTBIIIETCS. B MUCbMEHHOW (opmMe: OOyyarolmuiicss MHUCbMEHHO OTBEYaeT Ha BOIPOCHI,
INUCbMEHHO BBINOJIHACT NpakTHueckue 3aaanus. [loknana (pedepar) Takke MOXKET ObITh IIPEJICTABICH B
MUCbMEHHOU (opMme, IpU ITOM TPeOOBaHUSA K COACPKAHHIO OCTAIOTCSI TEMHU e, a TpeOoBaHUS K
Ka4ecTBY M3JI0’KEHHs MaTepualia (MMOHATHOCTh, KAaUeCTBO PEYH, B3aUMOJICHCTBHE C ayIUTOPHEH U T. 1.)
3aMEHAIOTCS Ha COOTBETCTBYIOLIME TPEOOBAaHUSA, IPEIbIBISIEMblE K MTUCbMEHHBIM padoTaM (KauecTBO


http://www.studentlibrary.ru/
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oopMIIeHHSs TEKCTa U CIHUCKA JIUTEPATYPhl, TPAMOTHOCTb, HAIMYHE WILTIOCTPAIIMOHHBIX MaTepHalOB U
T. a.). [IpomexxyTouHasi arrecTanusl Ajs JIMI C HApyLICHUSAMU ClIyXa MPOBOJUTCS B MHUCbMEHHON
dopme, TpH 3TOM UCHONB3YIOTCS OOIIME KpUTepUH oleHuBaHMs. [Ipy HEOOXOTUMOCTH BpeMms
MOJIFOTOBKU K OTBETY MOKET ObITh YBEITUUEHO.

Jis muI ¢ HapymIeHHEeM 3peHUs JOIMyCKaeTcsl ayIuallbHOe MpeaocTaBiIeHne MH(pOpMaIiy, a
TaKk)K€ UCIOJb30BaHUE Ha AyAUTOPHBIX 3aHATHSIX 3BYKO3AaMCHIBAIOLIUX YCTPOMCTB (IUKTOPOHOB U
T. 1.). JlomyckaeTcss MpHCYTCTBUE Ha 3aHATHSAX AacCUCTEHTa (TIOMOIIHMKA), OKa3bIBAIOIIETO
oOydJaromuMcss HEOOXOIUMYI0 TEXHHUYECKYyH0 MOMOIIb. TeKyluil KOHTpOJb yCHEeBaeMOCTH
ocyIecTBisieTcs: B ycTHOM ¢opme. [lpu mpoBeeHMH NpPOMEKYTOUHOW aTTecTaluu JUIs JIUI[ C
HapyILIeHUEM 3pEHUs TECTUPOBAHHE MOXKET ObITh 3aMEHEHO Ha YCTHOE coOeceJ0OBaHKE 110 BOIIPOCAM.

Jns JMn ¢ OrpaHUYEHHBIMH BO3MOXKHOCTSIMU 3[I0pOBbsl, MMEIOLIUX HAPYLICHUS OIOPHO-
JIBUTaTEIBHOIO anmnapara, Ha ayJAUTOPHBIX 3aHATHUAX, a TAKXKE MPH MPOBEICHUN IPOLETYp TEKYIEro
KOHTPOJISI YCIIEBAEMOCTH M MPOMEXKYTOYHOM aTTeCTallil MOTYT OBITh MPel0CTaBICHbI HEOOXOANMBbIE
TEXHUYECKHUE CpeJICTBA (MEePCOHAJIbHBIA KOMIBIOTEP, HOYTOYK WM JIPYroM TajKeT); IOIyCKaeTcs
HPUCYTCTBUE ACCUCTEHTA (ACCHCTEHTOB), OKA3bIBAIOIEI0 00YYarOIUMCS HEOOXOAMMYIO TEXHHUECKYIO
NoMOUIb (3aHATh paboyee MeCTO, MEepPeABUTAThCA IO ayJUTOPHH, MPOUYUTATh 3aJaHHe, OPOPMUTH
OTBET, O0IIIAThCS C MPETOAABATEIIEM).



	1.1.Целями освоения дисциплины (модуля) «Теория отраслевых рынков. Практическое приложение (на английском языке)» являются:
	- помощь в овладении современного экономического языка и в самостоятельном ориентировании в сложных проблемах формирования и трансформации рыночных структур,
	-дать доступное, но вместе с тем достаточно подробное изложение основных проблем и методов анализа отраслевых структур и поведения фирм; развить навыки и способности студентов к применению современных теоретических и эмпирических моделей для решения конкретных экономических проблем; освоить экономический поход к изучению и анализу конкретных прикладных экономических задач, таких как оценка степени вертикальной интегрированности отрасли, наличие ценового сговора, черт естественной монополии и т.д.
	1.2. Задачи освоения дисциплины (модуля): «Теория отраслевых рынков. Практическое приложение (на английском языке)»
	-дать теоретические знания об экономических основах теории отраслевых рынков;
	-ознакомить с основными моделями поведения фирм в условиях различных рыночных структур;
	-дать прикладные знания в области принятия фирмой экономических решений для разных типов рыночных структур;
	-научить формам и методам экономического анализа применительно к исследованию рыночных структур, функционированию отраслей;
	-сформировать навыки самостоятельного и творческого использования полученных знаний в практической деятельности специалиста.
	2. МЕСТО ДИСЦИПЛИНЫ (МОДУЛЯ) В СТРУКТУРЕ ОПОП
	2.1. Учебная дисциплина «Теория отраслевых рынков. Практическое приложение (на английском языке)» относится к элективным дисциплинам и осваивается в 6 семестре.
	В дальнейшем знания, полученные при изучении дисциплины, могут быть также использованы при изучении экономики труда, социальной политике, экономике отдельных отраслей (например, образования, здравоохранения, науки и др.), государственного регулирования отдельных отраслей и др.
	2.2. Для изучения данной учебной дисциплины (модуля) необходимы следующие знания, умения, навыки, формируемые предшествующими учебными дисциплинами (модулями):
	2.3. Последующие учебные дисциплины (модули) и (или) практики, для которых необходимы знания, умения, навыки, формируемые данной учебной дисциплиной (модулем):

	3. ПЛАНИРУЕМЫЕ РЕЗУЛЬТАТЫ ОБУЧЕНИЯ ПО ДИСЦИПЛИНЕ (МОДУЛЮ)
	1. The Welfare Economics of Market Power
	Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement and Determinants of Market Power. The Determinants of Deadweight Loss.
	2. Theory of the Firm Neoclassical Theory of the Firm.
	Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?
	3. Market Power and Dominant Firms
	Sources of Market Power. Government Restrictions on Entry. Structural Characteristics . Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look. Benefits of Monopoly.
	4. Non-Linear Pricing and Price Discrimination
	Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.
	5. Market Power and Product Quality
	Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality. Warranties.
	6.Game Theory (Static games)
	Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts. Static games of complete information. Normal form representation dominant and dominated strategies. Rationalizable strategies. Nash equilibrium. Mixed strategies.
	7. Classic Models of Oligopoly
	Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions. Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity Constraints. Cournot vs. Bertrand.
	8. Game Theory (Extensive Forms)
	Extensive forms. Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame Perfect Nash Equilibrium. The Centipede game. Two-Stage games.
	9.Dynamic Models of Oligopoly
	Reaching an agreement. Profitability of collusion. Factors that complicate reaching an agreement. Dynamic games. Credible punishments and subgame perfection: finite games. Super games. Factors that influence the sustainability of collusion. Facilitating practices. Antitrust and collusion.
	10.Product Differentiation
	Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences. Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city. Localized competition. Efficiency of the market equilibrium. Strategic behavior.
	11. An Introduction to Strategic Behavior
	Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to entry games.
	12.Entry Deterrence
	The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic investment and monopolization. Contestable markets. Entry barriers
	13. Strategic Behavior: Principle
	Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of strategic competition.
	14. Strategic Behavior: Application
	Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial incentives. Research and development.
	5. МЕТОДИЧЕСКИЕ УКАЗАНИЯ ПО ПРЕПОДАВАНИЮ
	И ОСВОЕНИЮ ДИСЦИПЛИНЫ (МОДУЛЯ)
	5.1. Указания для преподавателей по организации и проведению учебных занятий по дисциплине (модулю)
	5.2. Указания для обучающихся по освоению дисциплины (модулю)
	При самостоятельной работе обучающийся взаимодействует с рекомендованными материалами при минимальном участии преподавателя.
	5.3. Виды и формы письменных работ, предусмотренных при освоении дисциплины (модуля), выполняемые обучающимися самостоятельно
	При подготовке к каждому семинарскому занятию студент должен ответить задания, которые позволяют студентам применить полученные теоретические знания для анализа и обобщения пройденного теоретического материала. После окончания изучения соответствующего модуля похожие задачи, разобранные на семинарских занятиях, будут представлены в самостоятельных и контрольных работах.
	Самостоятельная работа студентов по дисциплине «Теория отраслевых рынков. Практическое приложение (на английском языке)» предполагает: ознакомление с текстами научных работ, аналитических исследований с целью последующего обсуждения в рамках групповых дискуссий на семинарских занятиях, углубленное изучение тем учебной программы. Проверка выполнения заданий осуществляется как на семинарских занятиях в форме устных выступлений и их обсуждения, так и с помощью письменной контрольной работы.
	Самостоятельная работа студентов подразумевает, в том числе и работу под руководством преподавателей (консультации), а также индивидуальную работу студентов.
	Дополнительными формами самостоятельной работы являются групповые и индивидуальные задания. Они способствуют овладению практическими навыками по темам дисциплины. Контроль осуществляется на практическом занятии в форме устного опроса, дискуссии, выполнения письменной контрольной работы, теста и т.д.

	6. ОБРАЗОВАТЕЛЬНЫЕ И ИНФОРМАЦИОННЫЕ ТЕХНОЛОГИИ
	6.1. Образовательные технологии
	6.2. Информационные технологии
	6.3. Программное обеспечение, современные профессиональные базы данных и информационные справочные системы
	6.3.1. Программное обеспечение

	7. ФОНД ОЦЕНОЧНЫХ СРЕДСТВ ДЛЯ ПРОВЕДЕНИЯ ТЕКУЩЕГО КОНТРОЛЯ И ПРОМЕЖУТОЧНОЙ АТТЕСТАЦИИ ПО ДИСЦИПЛИНЕ (МОДУЛЮ)
	7.1. Паспорт фонда оценочных средств
	При проведении текущего контроля и промежуточной аттестации по дисциплине (модулю) «Теория отраслевых рынков. Практическое приложение (на английском языке)» проверяется сформированность у обучающихся компетенций, указанных в разделе 3 настоящей программы. Этапность формирования данных компетенций в процессе освоения образовательной программы определяется последовательным освоением дисциплин (модулей) и прохождением практик, а в процессе освоения дисциплины (модуля) – последовательным достижением результатов освоения содержательно связанных между собой разделов, тем.
	Критерии оценивания эссе
	- «Отлично»:
	1) во введении четко сформулирован тезис, соответствующий теме эссе, выполнена задача заинтересовать читателя;
	2) прослеживается четкое деление текста на введение, основную часть и заключение;
	3) в основной части логично, связно и полно доказывается выдвинутый тезис;
	4) заключение содержит выводы, логично вытекающие из содержания основной части;
	5) правильно (уместно и достаточно) используются разнообразные средства связи;
	6) демонстрирует полное понимание проблемы. Все требования, предъявляемые к заданию, выполнены.
	- «Хорошо»:
	1) во введении четко сформулирован тезис, соответствующий теме эссе, в известной мере выполнена задача заинтересовать читателя;
	2) в основной части логично, связно, но недостаточно полно доказывается выдвинутый тезис;
	3) заключение содержит выводы, логично вытекающие из содержания основной части;
	4) уместно используются разнообразные средства связи.
	- «удовлетворительно»:
	1) во введении тезис сформулирован нечетко или не вполне соответствует теме эссе;
	2) в основной части выдвинутый тезис доказывается недостаточно логично (убедительно) и последовательно;
	3) выводы не полностью соответствуют содержанию основной части;
	4) недостаточно или, наоборот, избыточно используются средства связи;
	5) язык работы в целом не соответствует уровню студенческой работы.
	- «не удовлетворительно»:
	1) во введении тезис отсутствует или не соответствует теме эссе;
	2) в основной части нет логичного последовательного раскрытия темы;
	3) выводы не вытекают из основной части;
	4) средства связи не обеспечивают связность изложения;
	5) отсутствует деление текста на введение, основную часть и заключение;
	6) язык работы можно оценить как «примитивный».
	«отлично» – правильных ответов от 90-100%;
	«хорошо» – правильных ответов от 70-90%;
	«удовлетворительно» – правильных ответов от 40-70%.
	«неудовлетворительно» – правильных ответов менее 40%.
	7.3. Контрольные задания и иные материалы, необходимые для оценки результатов обучения по дисциплине (модулю)
	Тема 2. «Theory of the Firm»
	1. What are the goals of the managers? What is the conflict of owners and managers?
	2. What is a principal-agent problem? In what ways can this conflict be mitigated?
	3. What is the difference between horizontal and vertical boundary? Give some real examples.
	4. Describe a hold-up problem.
	5. How can a hold-up problem be solved?
	6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of these parts is a car company more likely to manufacture in-house? Why?
	7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to what the sources of strain might have been?
	Темы для эссе.
	1. A comparative analysis of methods for assessing market boundaries and the conditions for the effective use of each of them.
	2. Select an industry and study the factors that determine the firm’s market power in this industry.
	3. Select a firm or industry and describe its vertical and horizontal boundaries
	1. What types of entry barriers are there? Describe them in short.
	2. What is a dominant firm? Why does a dominant firm exist?
	3. What factors determine the market power of the dominant ﬁrm?
	5. Why is it unlikely that copyright protection would usually lead to significant market power?
	6. Explain why Intel might have an incentive to rapidly introduce new versions of its microprocessors.
	7. Could an entry barrier ever be socially beneficial?
	8. Comment the following statement: “The degree of market power is limited by the elasticity of demand”.
	9. What will happen with dominant firm if competitive fringe can reduce its production costs?
	Темы для эссе.
	Тема 4. «Non-Linear Pricing and Price Discrimination»
	Вопросы для дискуссии.
	1. What is price discrimination? What are motives for price discrimination?
	2.What are necessary conditions for price discrimination?
	3. Describe first-degree price discrimination?
	4. Describe third-degree price discrimination?
	5. Can third-degree price discrimination be effective if the different groups of consumers have different levels of demand but the same price elasticities?
	6. Describe optimal two-part tariff when consumers have identical demand curves. You should use the graph.
	7. How can a firm determine an optimal two-part tariff if it has two customers with different demand curves?
	8. How does tying differ from bundling? Why might a firm want to practice tying?
	9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC receives a fixed rental payment per time period in exchange for the right to unlimited computing at a rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal cost to SC of additional computing is 2 cents per second, regardless of volume.
	a. Suppose that you could separate business and academic customers. What rental fee and usage fee would you charge each group? What would be your profits?
	b. Suppose you were unable to keep the two types of customers separate and charged a zero rental fee. What usage fee would maximize your profits? What would be your profits?
	c. Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both business and academic customers pay. What usage and rental fees would you set? What would be your profits?
	Тема 5. «Market Power and Product Quality»
	Вопросы для дискуссии.
	Тема 6. «Game Theory (Static games)»
	8. A game has two players. Each player has two possible strategies. One strategy is called “cooperate", the other is called “defect". Each player writes on a piece of paper either a C for cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players defect they each get a payoff of 0. If one player cooperates and the other player defects, the cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C and D in order to defect will be a dominant strategy for both players.
	9. Describe The Tragedy of the Commons in terms of game theory.
	Вопросы для дискуссии.
	Вопросы для дискуссии.
	Вопросы для дискуссии.
	Вопросы для дискуссии.
	Тема 11. «An Introduction to Strategic Behavior»
	Вопросы для дискуссии.
	Тема 12. «Entry Deterrence»
	Вопросы для дискуссии.
	1. What is the entry deterrence?
	2. Describe the Dixit model.
	3. How do investments facilitate the monopolization?
	4. Why does a monopolist set competitive price at the contestable markets?
	6. How does contestability create the entry barriers?
	7. What are the entry barriers? Give some examples of them.
	Тема 13. «Strategic Behavior: Principle»
	Вопросы для дискуссии.
	1. What are assumptions of two-stage game?
	2. What are strategic complements?
	3. What are strategic substitutes?
	4. Describe behavior of an incumbent in case of strategic accommodation.
	5. Describe behavior of an incumbent in case of strategic entry deterrence.
	6. Although strategic investment can confer an advantage on the first mover, such investment also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if the market had eventually settled on a different standard. Discuss how the value of flexibility would affect our analysis of strategic advantage.
	Тема 14. «Strategic Behavior: Application»
	Вопросы для дискуссии.
	1. Why does learning-by-doing give an advantage for a firm?
	2. What is switching costs? Give some examples of it in your practice.
	3. How can a firm manipulate its installed base of customers?
	4. What is a vertical separation?
	5. What is a strategic role of tying?
	6. Why does an owner encourage his manager to maximize sales?
	7. What is a strategic role of R&D?
	8. The two-stage framework is predicated on the notion that commitments can be made for a longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting. But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment depreciates over time, what effect would this have on the strategic analysis that we have been developing?
	Темы для эссе.
	Describe the experience of a company which use one of tools of strategic behavior.
	Примеры рейтинговых контрольных работ
	Рейтинговая контрольная работа №1.
	6. The absolute cost advantage is
	a) Lower costs for existing industry firms compared to new firms
	b) Lower average costs while increasing output
	c) Consumer costs associated with the transition from one manufacturer to another
	d) Decrease in demand of firms which entered the industry
	7. What factor does lead to emergence of a dominant firm?
	a) The dominant company has lower production costs compared to the competitive fringe
	b) The dominant firm produces differentiated products
	c) Technological features of the industry, as a result of which a single company will bear lower average costs than if several companies functioned on the market
	d) The state grants only one company the exclusive right to manufacture these products
	8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then
	a) a dominant firm is able to drive competitors out of the market
	b) a competitive fringe completely displaces the dominant company from the market
	c) the dominant company will lose its leading position in the market
	d) dominant firm becomes a monopoly
	II. True or false the following statements. Explain.
	1. The vertical size of the firm is largely determined by costs.
	2. Franchising is a efficient way to solve hold-up problem, because it combines the benefits of vertical integration with the benefits of vertical separation.
	3. A fixed costs is an investment in an asset with no alternative use.
	4. The higher the marginal cost of the competitive fringe, the greater the market power of the dominant firm.
	2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of the toy market. What is the number of fringe firms?
	2. The greater discount factor, the more incentive to deviate from collusion.
	3. The elasticity of substitution influences on products’ variety: less elasticity of substitution leads to more differentiated products.
	4. Products are horizontally differentiated if consumers have heterogeneous preferences regarding the most preferred mix of different attributes.
	1. Consider the stage game shown in Figure below.
	C1
	C2
	C3
	R1
	2;2
	2;1
	7;1
	R2
	1;2
	3;3
	5;4
	R3
	1;5
	2;2
	6;6
	a) Find the Nash equilibrium.
	b) Now suppose that the game is repeated indefinitely, but ends after each period with constant probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash equilibrium strategy from then on.
	Пример зачетной работы в 1 семестре.
	I. Test.
	5. Which of the following is an example of price discrimination?
	a. It costs more to make a long-distance phone call during the day than it does late at night.
	b. A ticket to the zoo costs less for a child than it does for an adult.
	c. Regular gasoline costs less than premium gasoline.
	d. All of the above are examples of price discrimination.
	9. What is not a basic element of a game?
	a. Player
	b. Payoff
	c. Outcome
	d. Strategy
	10. In a ___________ game each player moves once, and when a player moves she does so not knowing the action of her rivals.
	a. dynamic
	b. static
	c. perfect information
	d. incomplete information
	3. The proﬁt-maximizing rule is that a ﬁrm should produce at the output level that marginal revenue exceeds marginal cost
	4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than t increase in output.
	III. Solve the problem.
	Пример зачетной работы во 2 семестре.
	I. Test.
	6.Address models consider
	a. consumers’ preferences deﬁned over the characteristics or attributes of products
	b. issue of the extent of variety—the number of products available in the market
	c. firms’ behavior about quality of products
	d. price completion of oligopolists
	7. If there are three firms in Hotteling city and there is no sunk costs
	a. in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery
	b. in Nash equilibrium three firms will stand at the same distance from each other
	c. in Nash equilibrium three firms will stand together
	d. there is no Nash equilibrium
	8. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s strategy is
	a. top dog
	b. puppy
	c. lean and hungry
	d. fat cat
	II. True or false the following statements. Explain.
	III. Solve the problems.
	7.4. Методические материалы, определяющие процедуры оценивания знаний, умений, навыков и (или) опыта деятельности

	True or False: Price discrimination is a set of pricing strategies for extracting more surplus than is available under uniform pricing - true.
	Полный комплект оценочных материалов по дисциплине (модулю) (фонд оценочных средств) хранится в электронном виде на кафедре, утверждающей рабочую программу дисциплины (модуля), и в Центре мониторинга и аудита качества обучения.
	7.4. Методические материалы, определяющие процедуры оценивания результатов обучения по дисциплине (модулю)

	8. УЧЕБНО-МЕТОДИЧЕСКОЕ И ИНФОРМАЦИОННОЕ ОБЕСПЕЧЕНИЕ ДИСЦИПЛИНЫ (МОДУЛЯ)
	8.1. Основная литература
	1. Розанова, Н. М. Теория отраслевых рынков: введение в предмет : учебник для вузов / Н. М. Розанова. — 4-е изд., перераб. и доп. — Москва : Издательство Юрайт, 2024.— URL: https://urait.ru/bcode/561507 (Образовательная платформа Юрайт)
	2. Заздравных, А. В. Экономика отраслевых рынков : учебник и практикум для вузов / А. В. Заздравных, Е. Ю. Бойцова. — 2-е изд. — Москва : Издательство Юрайт, 2024. - URL: https://urait.ru/bcode/560891 (Образовательная платформа Юрайт)
	8.2. Дополнительная литература
	1. Кен Х., Экономика отраслей и фирм [Электронный ресурс] : учеб. пособие / К. Хитер; пер. с англ. - М. : Финансы и статистика, 2004. URL: http://www.studentlibrary.ru/book/ISBN5279027375.html
	3. Авдашева, Светлана Борисовна.Теория организации отраслевых рынков : учеб. / Авдашева, Светлана Борисовна, Розанова, Надежда Михайловна. - М. : ИЧП "Изд-во Магистр", 1998. - 320 с. (5 экз)
	4. Стрелец, И Др И.А. Теория отраслевых рынков ю : учебное пособие / Стрелец И Др И.А. — Москва : КноРус, 2019. URL: https://book.ru/book/929778
	8.3. Интернет-ресурсы, необходимые для освоения дисциплины (модуля)

	9. МАТЕРИАЛЬНО-ТЕХНИЧЕСКОЕ ОБЕСПЕЧЕНИЕ ДИСЦИПЛИНЫ (МОДУЛЯ)
	10. ОСОБЕННОСТИ РЕАЛИЗАЦИИ ДИСЦИПЛИНЫ (МОДУЛЯ) ПРИ ОБУЧЕНИИ ИНВАЛИДОВ И ЛИЦ С ОГРАНИЧЕННЫМИ ВОЗМОЖНОСТЯМИ ЗДОРОВЬЯ
	Рабочая программа дисциплины (модуля) при необходимости может быть адаптирована для обучения (в том числе с применением дистанционных образовательных технологий) лиц с ограниченными возможностями здоровья, инвалидов. Для этого требуется заявление обучающихся, являющихся лицами с ограниченными возможностями здоровья, инвалидами, или их законных представителей и рекомендации психолого-медико-педагогической комиссии. При обучении лиц с ограниченными возможностями здоровья учитываются их индивидуальные психофизические особенности. Обучение инвалидов осуществляется также в соответствии с индивидуальной программой реабилитации инвалида (при наличии).
	Для лиц с нарушением слуха возможно предоставление учебной информации в визуальной форме (краткий конспект лекций; тексты заданий, напечатанные увеличенным шрифтом), на аудиторных занятиях допускается присутствие ассистента, а также сурдопереводчиков и тифлосурдопереводчиков. Текущий контроль успеваемости осуществляется в письменной форме: обучающийся письменно отвечает на вопросы, письменно выполняет практические задания. Доклад (реферат) также может быть представлен в письменной форме, при этом требования к содержанию остаются теми же, а требования к качеству изложения материала (понятность, качество речи, взаимодействие с аудиторией и т. д.) заменяются на соответствующие требования, предъявляемые к письменным работам (качество оформления текста и списка литературы, грамотность, наличие иллюстрационных материалов и т. д.). Промежуточная аттестация для лиц с нарушениями слуха проводится в письменной форме, при этом используются общие критерии оценивания. При необходимости время подготовки к ответу может быть увеличено.
	Для лиц с нарушением зрения допускается аудиальное предоставление информации, а также использование на аудиторных занятиях звукозаписывающих устройств (диктофонов и т. д.). Допускается присутствие на занятиях ассистента (помощника), оказывающего обучающимся необходимую техническую помощь. Текущий контроль успеваемости осуществляется в устной форме. При проведении промежуточной аттестации для лиц с нарушением зрения тестирование может быть заменено на устное собеседование по вопросам.
	Для лиц с ограниченными возможностями здоровья, имеющих нарушения опорно-двигательного аппарата, на аудиторных занятиях, а также при проведении процедур текущего контроля успеваемости и промежуточной аттестации могут быть предоставлены необходимые технические средства (персональный компьютер, ноутбук или другой гаджет); допускается присутствие ассистента (ассистентов), оказывающего обучающимся необходимую техническую помощь (занять рабочее место, передвигаться по аудитории, прочитать задание, оформить ответ, общаться с преподавателем).


