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1. EJIA 1 3AJAYHN OCBOEHMA JUCIIUIIJIMHbBI (MOYJIS)

1.1.l0enssMun  ocBoeHMst AuUCHUIUIMHBI (MoayJsi) «Teopusi oTpaciieBbIX pPBIHKOB.

IIpakTnyeckoe npujio:keHue (HaA AHIIMHCKOM SI3bIKe)» SBJISIOTCH:

- IOMOIIlb B OBJAJEHUU COBPEMEHHOIO 3KOHOMMYECKOIO $3blIKa U B CaMOCTOSITEIILHOM
OpPUEHTUPOBAHUH B CIIOKHBIX IIpobsieMax GopMUpOBaHUS U TpaHCHOPMAIIUN PHIHOYHBIX CTPYKTYD,

-JIaTh JOCTYITHOE, HO BMECTE C TEM JIOCTaTOYHO MOAPOOHOE M3JI0KEHHE OCHOBHBIX MPOOIEM H
METOJIOB aHaju3a OTPAClIeBBIX CTPYKTYp M MOBEIACHHUS (QHUPM; Pa3BUTh HABBIKM U CIIOCOOHOCTHU
CTYJEHTOB K NPUMEHEHHIO COBPEMEHHBIX TEOPETUYECKUX U AMIUPHUUECKUX MOJENIEH AJIs pelIeHUus
KOHKPETHBIX 3KOHOMHUYECKHX MpPOO0JIeM; OCBOMTH SKOHOMHYECKHUH IMOXOJ K HM3YyYEHHUIO U aHAIU3y
KOHKPETHBIX MPHUKIAJHBIX SKOHOMMUYECKHMX 3aJa4, TaKMX KaK OLEHKAa CTElEHU BEPTHUKAIbHOU
WHTETPUPOBAHHOCTU OTPACIH, HAIMYME EHOBOT'O CTOBOPA, YEPT €CTECTBEHHON MOHOIIOJIMH U T.1.

1.2. 3apgaum ocBoeHusi AMCUMIUIMHBI (MoayJsi): «Teopusi oTpaciieBbIX PBIHKOB.
I[IpakTHyeckoe NpuJio:keHne (HaA AHIJIMHCKOM SI3bIKE))

-J1aTh TEOPETUUYECKUE 3HaHUSI 00 PKOHOMUYECKUX OCHOBAX TEOPUH OTPACIEBBIX PHIHKOB;

-03HAKOMHUTH C OCHOBHBIMU MOJEJISIMU TOBEIEHUS (PUPM B yCIOBHSIX PA3TUYHBIX PHIHOUYHBIX
CTPYKTYD;,

-aTh TPUKJIAJHBIC 3HAHUA B OO0JIACTH MPHUHATHS (UPMON SKOHOMHUYECKHX PpEIICHMH s
Pa3HbIX TUIIOB PHIHOYHBIX CTPYKTYP;

-Hay4YuTh (opMaM U METOJlaM SKOHOMHYECKOTrO aHajiu3a MPUMEHHUTEIbHO K HCCIIEeTOBaHHUIO
PBIHOYHBIX CTPYKTYP, G YHKIIMOHUPOBAHUIO OTPACIIEH;

-chopMHUpOBaTH HABBIKM CAMOCTOSITEIBHOTO M TBOPYECKOIO HCIIOIB30BAHUS MOTYyUYEHHBIX
3HaHUH B IPAKTUYECKOMN ACATEIBHOCTH CIICLIMAIINACTA.

2. MECTO JUCIMIIJIMHBI (MOAYJIs1) B CTPYKTYPE OIIOII

2.1. Yueonas aucuuniuna «Teopusi oTpaciieBbIX pbIHKOB. [IpakTH4Yeckoe MpUIIOKeHUE
(Ha AaHIVIMHCKOM SI3bIKE)» OTHOCUTCS K DJIEKTUBHBIM JHUCLHUIUIMHAM U OCBauBaeTCs B 6 ceMecTpe.

B nanpHeiimieM 3HaHUS, MOJIyY€HHbIE NpPU HM3YyYEHUM JUCHUIUIMHBL, MOTYT OBITH TaKxke
HCIIOIb30BAHbI IIPU M3YyYEHUU SKOHOMMKHU TPYyAa, COLUAIBHON IIOJIUTUKE, DKOHOMHKE OTAEIIBHBIX
oTpacied (Hampumep, oOpa3oBaHUs, 3[paBOOXPAHEHUs, HAYyKH U Jp.), TOCYIJAPCTBEHHOIO
pEryJIMpOBaHMsl OTAEIBHBIX OTpacie u JIp.

2.2, JIna u3y4deHusl JAHHOM y4eOHOH IMCOMILIMHBI (MOIYJsl)) HEO0OXOAMMBI CJICAYIOILIHe
3HAHUSl, YMEHHUS], HABBbIKH, GopMHpyeMble NpeJIIeCTBYIOIIUMHU Y4YeOHBIMU IMCUMIJIMHAMH
(MonynsimMm):

-MukposKOHOMUKA-2

3HaHUA: 3aKOHOMEPHOCTEH (YHKIIMOHUPOBAHUS COBPEMEHHONW OSKOHOMUKHM Ha  MHKpPO-U
MaKpOYPOBHE; OCHOBHBIX pE3YyJIbTaTOB HOBEHIIMX HCCIEIOBAaHUM, ONMYyOJMKOBAaHHBIE B BEAYIIMX
npo¢eCCHOHATIBHBIX KYpHAJIaxX Mo MpolieMaM MUKPO-U MaKpOIKOHOMHUKH;

YMeHMS: NPUMEHATh COBPEMEHHBIM MaTEeMaTUYECKHW HWHCTPYMEHTAapud JUIsl  pPELICHUs
COJIEPKATENBHBIX SKOHOMHUECKHX 3a7ay;

HaBpIku: caMoCTOSATETFHOM UCCIIEI0BATEIHCKONW PAOOTHI

2.3. Mocaenyomme yyedOHbIe TUCHUANIHHBI (MOAYJIH) U (MJIM) MPAKTHKH, JJIsI KOTOPBIX
He0OXOAMMBbI 3HAHHMS, YMEHHUsI, HaBbIKHM, (opMHpyeMble JaHHOH Y4eOHOH JAWCHHUIIMHON
(MoayJiem):

- IucturynroHanbHas 5KOHOMUKA

- GUHAHCOBO-KpEAUTHAs CUCTEMA

3. MIIIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUS MO JUCIUITIJIMHE (MOAYJIIO)
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[Tporiecc OCBOGHMSI IUCHMIUIMHBI (MOAYJNs) HampaBieH Ha (OPMHUPOBAHUE 3JIEMEHTOB
creayromieii(nx) kommereHuuu(uii) B coorBerctBur ¢ ®I'OC BO u OIIOII BO mo manHOMY
HAIPaBJICHUIO TIOATOTOBKH / CIICIIMATbHOCTH:

YK-4. CnnocobeH npuMeHsITh COBPEMEHHBIE KOMMYHHKATHBHBIE TEXHOJIOTHH, B TOM YHUCIIE Ha
WHOCTPAaHHOM(BIX) sI3bIKe(aX ), IS aKaIEMHUECKOT0 U MPOPECCUOHAIBHOTO B3aUMOICHCTBUSI.

[1K-3. CriocoGeH aHanu3upoBaTh U UHTEPIPETUPOBATH (PMHAHCOBYIO, OyXTalTEPCKYI0 U UHYIO
MHPOPMAIINIO, COACPXKALIYIOCS B OTYETHOCTH MPEANPUATHH pa3IM4HBIX (OpPM COOCTBEHHOCTH,
OpraHusaluii, BEIOMCTB U T.[., UCIIOJIb30BATh MOJTYYCHHbIC CBEACHHUS AJIs MPUHATHUS YIIPABICHUECKUX
pElIeHNI, BBISBICHUS TEHICHIMM W3MEHEHHUS COLMAIbHO-DPKOHOMUYECKUX IIOKAa3aTesel, a TaKxke
MOATOTOBUTH MH(POPMAIIMOHHBIN 0030p W/WIIM aHATUTUYECKUIN OTYET.

Taoauna 1. lekomno3nnus pe3yjabTaToB 00y4eHUs

KOI[ n HHaHI/IpyeMBIe PE3YyJIbTAaThl O6y‘IeHI/IH 110 AUCHOUITIIIMHE
Ko HalMEHOBAaHUE (Moy1I0)
KOMHeTCHH 4041 MHAMKaTopa
H JOCTHXKEHMUSI 3uatb (1) YmMmerts (2) Bnagets (3)
KOMIICTCHII N
VK-4 VK-4.1. Brmaneer | ctunp oOmeHWss Ha | BHIIONHATH TepeBon | HaBeikamu BiageHus
CHUCTEeMOH HOPM | TOCYIapCTBEHHOM npogecCHOHaTbHBIX JIETIOBOMl  MepenucKu
pycckoro si3p1ke PO u TEKCTOB C | HA TOCYIapCTBEHHOM
JUTEPaTypHOTO fA3bIKA | HHOCTPAHHOM SI3bIKE | HHOCTPAHHOTO Si3bIKa | si3bIke PO u
pu €ro | B 3aBHUCHUMOCTH OT | HA TOCYJapCTBEHHBIH | HHOCTPAHHOM SI3BIKE C
HCIOJIb30BAHUU B|uenu u  ycnoBuil | i3slk PO wm ¢ | yueToM
KauecTBe B3aUMOJICHCTBH roCyapCTBEHHOT O ocoOeHHocTeH
roCyIapCTBEHHOTO SA3BIKA PO Ha | CTWINCTHKH
s3plka  Poccuiickoi WHOCTPaHHBIN OpUIIATBEHBIX U
denepanun " Heo(UITHATBHBIX
HOpMaMHu ceM u
WHOCTPAaHHOTO(BIX) COLIMOKYIBTYPHBIX
sI3bIKa(OB), pasnmu4unii B opmate
HCIIONB3YET KOPPECHOHACHIINH.
paznudHble  (OPMEL,
BUJIBI YCTHOU u
NUCbMEHHOU
KOMMYHHKAIUH
VYK-4.2. Hcnonp3yeT | A3BIKOBBIE CpPEACTBA | alalTHPYET peus, | HaBeikamu
SI3BIKOBBIE  CPEJACTBA | JUIA JOCTHIKCHUS CTWIb OOIIEHHS U | MEXJINYHOCTHOIO H
JUISL TOCTHIKEHUS po¢heCCHOHATBHBIX SI3BIK JKECTOB K | MEXKYJIBTYpHOTO
po¢heCCHOHATIBHBIX LeJiell Ha PYCCKOM M | CHTYaIusM oOmmenus
IeJieil Ha PYCCKOM M | MHOCTpPaHHOM(BIX) B3aNMOJICHCTBUS
HHOCTPaHHOM(BIX) sI3bIKe(ax)
si3pIke(ax) B
pamMKax
MEXJINYHOCTHOTO U
MEXKYIBTYPHOTO
0oOIeHNs
YK-4.3. Crioco0sr Crpouts mucesMeHHOe | HaBbIKaMu YCTHOTO H
OcymecTBuser YCTaHOBJICHHSA u YCTHOE | MHICHMEHHOTO
KOMMYHHUKAITHIO B KOHTaKTOB 1 | BBICKa3bIBaHHE B | apryMEHTHPOBAHHOTO
udpoBoii cpene s MOAJEPIKAHUS COOTBETCTBUU C | U3IOXKEHUS
JOCTHKEHUS B3aMMOJICHCTBUSI B | TpeOOBAHUAMHU coOCTBeHHOH
npodecCHOHANBHBIX HU(QPOBOH Cpeae Ha | OCHOBHBIX MO3UIMHY HA PYCCKOM
nenen u HMHOCTPAHHOM $I3bIKE KOMMYHHKAaTHBHBIX u WHOCTPaHHOM
3¢ PEKTUBHOTO KayecTB  pe4d B | SI3BIKE
B3aUMOJICHCTBUS 1 poBoH cpene
T1K-3 [IK-3.1. Hcnonb3yer | Metonsl anammsa | Cobupats u | HaBbikamu cbopa
OTEYEeCTBEHHBIE U | UCTOYHHUKOB aHAIM3UPOBATh JAHHBIX O PAa3BUTHH
3apyOeKHBIE nHpOpMauu HH(POPMAIHIO PBIHKOB,
HCTOYHHKH AHATM3UPYET HUX W
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0 pAasBUTUH PHIHKOB,
aHAIU3UpyeT HX |
MOJICOTABJIUBAET
uH(pOpPMAMOHHBIH
0030p

Kon n [Inanupyemsble pe3yabTaThl OOyUYEHHUS 10 AUCIUIUIMHE
Kox HaNMEHOBAaHHE (MonysI0)
KOMITETCHIIUU HHIKATOpa
JOCTHXKEHMSI 3uatb (1) YmMmerts (2) Bnanets (3)
KOMITETeHIIUU
nHpOpPMaNNH, MIOJITOTABIIIBACT
cobupaet WHPOPMANOHHBIH
HEOOXOIUMBIC JTaHHBIC 0030p

4. CTPYKTYPA U COJEPKAHUE JUCUMILIMHBI (MOIY.JIS)

OO0mast TPyIOEMKOCTh JUCUUIUIMHBI B COOTBETCTBUM C Y4Y€OHBIM IUIAHOM COCTaBiser 4

3adeTHbIe eTMHUIBI (144 Jaca).

Tpyn10eMKOCTh OTIENBHBIX BUIOB Y4€OHOH pabOTHl CTYIEHTOB OYHOH, M OYHO-3a09HOU (hopMm

oOydeHus mpuBeneHa B Tabmuie 2.1.

Tab6auna 2.1. TpyanoeMKocTh 0TAeIbHBIX BUI0B YueOHOI padoThl 110 opMaM 00yUeHHust

Bun yaeOHo# 1 BHeyueOHOM paboThI JUIsL OYHOHN JUISL OYHO- JUIS1 32049HOU
hopmbI 3a0YHOM hopmbl
oOyueHus (dopmbI o0y4YeHHS
oOyueHus

O0BeM QUCIMILIMHEI B 3aUE€THBIX €IUHULIAX 5 5 -
O0BeM QUCHUILUIMHLI B aKaJEMAYECKUX dacax 144 144 -
KonrtakTHas paboTta oOyJarommxcs ¢ 68 30 i
npenojasaTeneM (Bcero), B ToM yucie (Jac.):
- 3aHATHUS JIEKIMOHHOI'0 THIIA, B TOM YHCJIE: 34 16 -

- IpaKkTU4ecKas MOJAroTOBKa (eCiu

IpeyCMOTpPEHa) i i i
- 3aHATUA CEMHHApPCKOTO Tuma (CeMUHAapHI,
MIPaKTUIECKHE, Ta00paTOPHBIC), B TOM YHCIIC: 34 16 i

- IpaKkTU4ecKas MOJAroTOBKa (eCiu

IPEyCMOTPEHA) ) ) )
- KOHCYyNbTalus (mpeadK3aMeHanoHHast) - - -
- POMEKYTOYHAsSI aTTECTAIHS 0 AUCIUTIIINHE - - -
CamocrosiTenpHas pabora oOydaronuxcs (4Jac.) 76 112 -
dopma TPOMEKYTOUHOU ATTECTALUU Hud.3auer — | Jud.3auer —
oOyyaromerocs (3auer/sk3aMeH), cemecTp (bI) 6 cemecTp 6 cemecTp )

Conepkanue JUCIHUIUIMHBI, CTPYKTYPUPOBAaHHOE IO TeMaMm (paszieniaM) C yKa3aHueM
OTBEJICHHOTO HAa HHUX KOJMYECTBAa AaKaJEMHUYECKUX 4YacOB U BHJOB YYEOHBIX 3aHATHH U
CaMOCTOATEILHON PabOTHhI, IS KaXK0i POopMBbI 0O0yUeHHsI peICTaBIeHO B TabmuIie 2.2.

Ta6auna 2.2. CTpyKTYypa H cofep:KaHHe JUCHUILTUHBI (MOIYJIs1)
0J151 OUHOU (hopmbl 00yUeHUs

dopma
TEKYILEro

Konraktras pabora, gac.
13 JIP

CP,
qac.

Pazgen, Tema qUCIIUIIIAHBI
(Momyst)

HUroro
4acoB

J KP




/ KOHTPOJIS
KII YCIIEBaEMOCT
s s s u, Gpopma
J | 1o | II3 | Tu. | JIP | T4 TPOMEHYTOH
I T I o
aTTeCTaIuu
[no
cemecmpam]
Cemectp 6.
Tema 1. The Welfare Economics of | 2 2 4 8
Market Power. HAuciycens
Tema 2. Theory of the Firm. 2 2 4 8 Juckyccus,
acce
Tema 3. Market Power and 2 2 4 8 Juckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price | 2 2 4 8 Juckyccus,
Discrimination acce,
peUTHHrOBas
KOHTPOJIbHAsA
pabota Nol
Tema 5. Market Power and Product 2 2 4 8
Quality Huckyccus
Tema 6. Game Theory (Static games) | 2 2 4 8 Juckyccust
Tema 7. Classic Models of Oligopoly | 2 2 4 8 Huckyccus,
3cce,
peHTHHrOBast
KOHTPOJIbHAsA
pabota No2
Tema 8. Game Theory (Extensive 2 2 4 8
Forms) Huckyccus
Tema 9. Dynamic Models of 2 2 4 8 Huckyccus,
Oligopoly acce
Tema 10. Product Differentiation 2 2 6 10 Juckyccns,
acce
peUTHHrOBas
KOHTPOJIbHAs
pabora No3
Tema 11. An Introduction to Strategic | 2 2 6 10 Huckyccus,
Behavior YCTHBIH
KOJIJIOKBUYM
Tema 12. Entry Deterrence 4 4 6 14 Huckyccus,
YCTHBIN
KOJIJIOKBUYM
Tema 13. Strategic Behavior: 4 4 6 14 Huckyccus,
Principle YCTHBIH
KOJUIOKBHYM
Tema 14. Strategic Behavior: 4 4 6 14 Juckyccus,
Application Jcce, YCTHBIH
KOJUIOKBHYM
KoHncyabTanumn
KoHTpoJab npoMeKyTOYHOM Jlnd. 3auer
arrecTauuu
HNUTOI'O 3a cemectp: 34 34 76 | 144
HToro 3a Bech nepuoj 34 34 76 | 144
Hna ouno- 3a0unoii hopmol 00yuenus
Pasjien, TeMa AUCIMTIUTHHBI KonTakTHast pabota, vac. CP, g 2 ®dopMma
(Moysisi) 1 I13 JIP KP | wac. | & § TEKYHICTO




/ KOHTPOJIS
KII YCIIEBaEMOCT
s s s u, Gpopma
J | 1o | II3 | Tu. | JIP | T4 TPOMEAYTOH
I T I o
aTTecTalun
[no
cemecmpam]
CemecTp 6.
Tema 1. The Welfare Economics of | 2 6 8
Market Power. HAuciycens
Tema 2. Theory of the Firm. 2 6 8 Juckyccus,
3CCC
Tema 3. Market Power and 2 6 8 Juckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price 2 6 8 Huckyccus,
Discrimination acce,
peUTHHrOBas
KOHTPOJIbHAs
pabota Nol
Tema 5. Market Power and Product 2 6 8
Quality Huckyccus
Tema 6. Game Theory (Static games) 2 6 8 Juckyccust
Tema 7. Classic Models of Oligopoly | 2 6 8 Huckyccus,
3cce,
peHTHHrOBast
KOHTPOJIbHAsA
pabota No2
Tema 8. Game Theory (Extensive 2 6 8
Huckyccus
Forms)
Tema 9. Dynamic Models of 2 6 8 Huckyccus,
Oligopoly acce
Tema 10. Product Differentiation 2 8 10 Juckyccns,
3CCC
peUTHHrOBas
KOHTPOJIbHAs
pabora No3
Tema 11. An Introduction to Strategic | 2 8 10 Huckyccus,
Behavior YCTHBIH
KOJIJIOKBUYM
Tema 12. Entry Deterrence 2 8 14 Huckyccus,
YCTHBIN
KOJIJIOKBUYM
Tema 13. Strategic Behavior: 2 2 10 14 Huckyccus,
Principle YCTHBIH
KOJJIOKBUYM
Tema 14. Strategic Behavior: 2 2 10 14 Juckyccus,
Application Jcce, YCTHBIH
KOJJIOKBUYM
KoHncyabTanumn
KoHTpoab nmpoMexyTO4YHOM . sauer
aTTeCTALMHU
HNUTOI'O 3a cemectp: 16 16 112 | 144
HToro 3a Bech nepuoj 16 16 112 | 144

Ipumeuanue: JI — nexumst; [13 — mpaktuyeckoe 3anstue, cemunap; JIP — maboparopnas padora,
IIIT — npaktuyeckas noxaroroBka; KP / KII — kypcoBas pabota / kypcoBoil mpoekt; CP —
camocTosITeNbHas padoTa



Tadnmma 3. MaTpuuma coOTHeceHHsI pa3/iesioB, TeM Y4YeOHOW AUCHMIUIMHBI (MOXYJIs)
U popMuUpyeMbIX KOMIIETEHIHI

Oo01uee
Paznen, Tema Koi-Bo Konx xommneTeHIINHN KOJIMYECTBO
JTUCIUILIAHBI (MOTYJIS) 4acoB KOMITETCHIIUH
YK-4 I1K-3
The Welfare Economics of Market 8 + + 2
Power
Theory of the Firm 8 + + 2
Market Power and Dominant Firms 8 + + 2
Non-Linear Pricing and Price 8 + + 2
Discrimination
Market Power and Product Quality 8 + + 2
Game Theory (Static games) 8 + + 2
Classic Models of Oligopoly 8 + + 2
Game Theory (Extensive Forms) 8 + + 2
Dynamic Models of Oligopoly 8 + + 2
Product Differentiation 10 + + 2
An Introduction to  Strategic 10 + + 2
Behavior
Entry Deterrence 14 + + 2
Strategic Behavior: Principle 14 + + 2
Strategic Behavior: Application 14 + + 2
Hroro 144

Kpartkoe cogep:xanue Kak10i TeMbl AMCHHMIIMHBI (MOYJIs1)

1. The Welfare Economics of Market Power
Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures
of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement
and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm Neoclassical Theory of the Firm.
Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?

3. Market Power and Dominant Firms
Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable
Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look.
Benefits of Monopoly.

4. Non-Linear Pricing and Price Discrimination
Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for
Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.

5. Market Power and Product Quality
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Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and
Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6.Game Theory (Static games)
Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts.
Static games of complete information. Normal form representation dominant and dominated strategies.
Rationalizable strategies. Nash equilibrium. Mixed strategies.

7. Classic Models of Oligopoly
Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions.
Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of
Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity
Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)

Extensive forms.  Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.

9.Dynamic Models of Oligopoly
Reaching an agreement. Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite games.
Super games.  Factors that influence the sustainability of collusion. Facilitating practices.
Antitrust and collusion.

10.Product Differentiation
Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior
Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to
entry games.

12.Entry Deterrence
The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic
investment and monopolization. Contestable markets. Entry barriers

13. Strategic Behavior: Principle
Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of
strategic competition.

14. Strategic Behavior: Application

Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial
incentives. Research and development.

5. METOJAMYECKHWE YKA3AHHSI 1O MPEIIOIABAHUIO
1 OCBOEHUIO JUCHUILIUHBI (MOAY.JII)



5.1. Yka3zanus 1Jis npenojgaBartesieil 10 OPraHu3aluy U NMPOBeAeHNI0 YYeOHbIX 3aHATHI
N0 AUCHUIINHE (MOAYJII0)

MeTtoapl TpoBeAeHHsS MPAKTUUYECKUX 3aHATHI: 00CYXJEHUE JMCKYCCHOHHBIX BOIPOCOB,
pellieHre TPAKTUKYIOIUX YIPaKHEHUH M 3a1ad (MPOCTHIX U CIIOKHBIX 3aJlaHUi), OOCYXKIEeHUE U
pelIeHre MPaKTUYECKUX KOHKPETHBIX M aHATUTHYECKUX CUTYyalluil — KeCOB, KOHCY/IbTAIIUU 110 TEMaM

Kypca, 00CyKIEHHUE U IPOBEpKa JOMAIIHUX 3aaHHH.

5.2. Yka3aHus 1Ji 00y4alommxcs 0 0CBOCHUIO TN CHUIIIHHBI (MOIYJIIO)
CamocTtosTenbHas paboTra 0O0ydalOIIMXCS HalpaBieHAa Ha CAMOCTOSTEIbHOE H3y4YCHHE

OTACJIbHBIX TEM U BOIIPOCOB yT-Ie6HOI71 JUCHUITIIUHBI.

[Ipu camocrosTensHOl paboTe oOydaromUics B3aUMOJEHCTBYET C PEKOMEHJI0BAaHHBIMU

MarepuajaMu IIpyu MUHUMAJIbHOM YYAaCTUH NPCIOAaBaTCIIA.

Taoauna 4. Cogep:xanue caMOCTOSITEIbHOM PadoThHI 00y4aKOIIHUXCH

07151 O4UHOU hopmul 0OyUeHuA

Kozn- dopMbl pabOTHI
Tembl/BOITPOCH], BRBIHOCHMBIE Ha CAMOCTOSATENBHOE H3YICHIES BO
4acoB

Profit maximization. Perfect competition. Efficiency. Market power. 4 Padota ¢  y4eOHO-HayuyHOU U
CIIPaBOYHOU JIUTEpaTypoH.
IloaroroBka K rpynnoBoi AMCKYCCHU.

Neoclassical theory of the firm. Institutional theory of the firm. 4 Pa6orta ¢ yueOHO-HAYUHOH U
CIIPAaBOYHOM JIUTEPATYPOU.
[ToaroroBka Kk rpynnoBoi AUCKYCCHU.
Occe.

Sources of market power. A dominant firm with a competitive fringe. | 4 Pabota ¢ yueOHO-HAYYHOM U

X-inefficiency. Rent seeking. Benefits of monopoly. CIPaBOYHOM JINTEPATYPOHL.
[ToaroroBka K rpynnoBoi AUCKYCCHU.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for | 4 Pabota ¢ yueOHO-HAYYHOM U

capturing surplus. Market power and arbitrage: necessary conditions CIPaBOYHOMN JTUTEPATYPOA.

for price discrimination. Types of price discrimination. [MoaroroBka K rpynioBoOii IUCKYCCHH.
Occe.

Search goods. Experience goods and quality. Signaling high quality. 4 Pabora ¢ yueOHO-HAYIHOM
CIIPABOYHOU JTUTEpATypOH.
IloaroroBka K rpynnoBoi AUCKYCCHU.

Rationalizable strategies. Nash equilibrium. Mixed strategies. 4 Pabora ¢ y4eOHO-HAYIHOM U
CIIPABOYHOU JTUTEpATypOH.
[ToaroroBka K rpynnoBod AUCKYCCHU.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand | 4 Pabora ¢ yueOHO-HAYYHOM U

paradox. Product differentiation. Cournot vs. Bertrand CIPABOYHOMN JTUTEPATYPOIA.
IMoxaroToBka K TpynnoBOil JUCKYCCHUH.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria. | 4 Pabora ¢ yueOHO-Hay4YHOM U

Noncredible threats. Subgame Perfect Nash Equilibrium. The CIPaBOYHOH JIUTEPATYPOH.

Centipede game. Two-Stage games. IToaroToBKa K rpynnoBoil JUCKYCCHUH.

Reaching an agreement. Profitability of collusion. Factors that | 4 Pabora ¢ yueOHO-HaY4YHOM U

complicate reaching an agreement. Dynamic games. Credible CIPABOYHOMN JIUTEPATYPOI.

punishments and subgame perfection: finite games. Supergames. [MoAroToBKa K rpynioBOi JUCKYCCHH.

Factors that influence the sustainability of collusion. Facilitating Occe.

practices. Antitrust and collusion.

Monopolistic competition: equilibrium. Bias in product selection. | 6 Pabora ¢ yueOHO-HAYYHOM

Asymmetric preferences. Address models. A simple address model: CIPABOYHOMN JIUTEPATYPOI.

Hotelling’s Linear City. Free entry into the linear city. Localized IMoaroToBka Kk TpynnoBOil JUCKYCCHUH.

competition. Efficiency of the market equilibrium. Strategic behavior. Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg | 6 Pabora ¢ yueOHO-Hay4YHOM U

game. Stackelberg equilibrium. Entry deterrence. Constant returns to CIPaBOYHOH JINTEPATYPOH.
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scale. Economies of scale. Introduction to entry games.

IMoxroToBka K TpynnoBoil JUCKYCCUH.
IToaroroBka K KOIJIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry | 6 Pabota ¢ yueOHO-Hay9IHOIT 1

deterrence. Strategic investment and monopolization. Contestable CIIPaBOYHOM JIMTEPATYPOH.

markets. Entry barriers IToAroToBKa K TPYIIIOBOM JTHUCKYCCHH.
IloAroToBKa K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry | 6 Pa6orta ¢ yueOHO-HAYIHOH 1

deterrence. The welfare effects of strategic competition. CIIPaBOYHOM JIMTEPATYPOH.
[ToaroroBka K rpynnoBoi AUCKYCCHU.
IloaroroBka Kk peMTUHIOBOM
KOHTPOJBbHOH padote. [ToarotoBka k
KOJIJIOKBUYMY.

Learning by doing. Switching costs. Vertical separation. Tying. | 6 Pabora ¢ yueOHO-HaY4HOM U

Strategic trade policy. Managerial incentives. Research and

development.

CIIPABOYHOU JIUTEPATYPOU.
IloaroroBka k rpynnoBoi AMCKYCCHU.
IMonroToBka K MPOCKTHOIT padoTe.
IToaroToBKa K KOJUIOKBUYMY.

0J151 0UHO-3A04HOU hopmbl 00yueHus

Kozn- dopMbl paboOTHI
Tembl/BOITPOCH], BRBIHOCHMBIE Ha CAMOCTOSATENBHOE H3YICHIES BO
4acoB

Profit maximization. Perfect competition. Efficiency. Market power. 6 Padota ¢  ydeOHO-HayuHOU U
CIIPaBOYHOU JIUTEpaTypoH.
IloaroroBka K rpynnoBoi AMCKYCCHU.

Neoclassical theory of the firm. Institutional theory of the firm. 6 Pa6orta ¢ yueOHO-HAYUHOH U
CIIPAaBOYHOM JIUTEPATYPOU.
[ToaroroBka K rpynnoBoi AUCKYCCHU.
Occe.

Sources of market power. A dominant firm with a competitive fringe. | 6 Pabota ¢ yueOHO-HAYYHOM U

X-inefficiency. Rent seeking. Benefits of monopoly. CIPaBOYHOM JINTEPATYPOHL.
[ToaroroBka K rpynnoBoi AUCKYCCHU.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for | 6 Pabora ¢ yueOHO-HAYYHOM U

capturing surplus. Market power and arbitrage: necessary conditions CIPaBOYHOMN JIUTEPATYPOIA.

for price discrimination. Types of price discrimination. [MoaroroBka K rpynioBoOi IUCKYCCHH.
Occe.

Search goods. Experience goods and quality. Signaling high quality. 6 Pabora ¢ y4eOHO-HAYIHOM
CIIPABOYHOM JTUTEpATypOH.
IToaroroBka K rpynnoBoi AUCKYCCHU.

Rationalizable strategies. Nash equilibrium. Mixed strategies. 6 Pabora ¢ yueOHO-HAYIHOM U
CIIPABOYHOM JTUTEpATypOH.
[ToaroroBka K rpynnoBod AUCKYCCHU.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand | 6 Pabora ¢ yueOHO-HAYYHOM U

paradox. Product differentiation. Cournot vs. Bertrand CIPABOYHOMN JTUTEPATYPOA.
IMoxaroToBka K TpynnoBOil JUCKYCCHUH.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria. | 6 Pabora ¢ yueOHO-Hay4YHOMH U

Noncredible threats. Subgame Perfect Nash Equilibrium. The CIPaBOYHOH JIUTEPATYPOH.

Centipede game. Two-Stage games. IToaroToBKa K rpynnoBoil JUCKYCCHUH.

Reaching an agreement. Profitability of collusion. Factors that | 6 Pabora ¢ yueOHO-Hay4HOM U

complicate reaching an agreement. Dynamic games. Credible CIPABOYHOMN JIUTEPATYPOI.

punishments and subgame perfection: finite games. Supergames. [MoAroToBKa K rpynioBOi JUCKYCCHH.

Factors that influence the sustainability of collusion. Facilitating Occe.

practices. Antitrust and collusion.

Monopolistic competition: equilibrium. Bias in product selection. | 8 Pabora ¢ yueOHO-HAYYHOM

Asymmetric preferences. Address models. A simple address model: CIPaBOYHOMN JIUTEPATYPOI.

Hotelling’s Linear City. Free entry into the linear city. Localized IMoxaroToBka Kk TpynnoBOil JUCKYCCHUH.

competition. Efficiency of the market equilibrium. Strategic behavior. Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg | 8 Pabora ¢ yueOHO-HAY4YHOMH U
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game. Stackelberg equilibrium. Entry deterrence. Constant returns to CIPaBOYHOH JIUTEPATYPOH.

scale. Economies of scale. Introduction to entry games. IMoAroToBKa K rpymnioBOi JUCKYCCHU.
[loAroToBKa K KOJUIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry | 8 Pabota ¢ yueOHO-Hay9IHOIT 1

deterrence. Strategic investment and monopolization. Contestable CIIPaBOYHOM JIMTEPATYPOH.

markets. Entry barriers IToAroToBKa K TPYIIIIOBOM THUCKYCCHH.
[loAroToBKa K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry | 10 PaGorta ¢ y4eOHO-HAYIHOH 1

deterrence. The welfare effects of strategic competition. CIIPaBOYHOM JIMTEPATYPOH.

IloaroroBka Kk rpynnoBoi AMCKYCCHU.
IloaroroBka Kk peMTUHIOBOM
KOHTPOJBbHOH padote. [ToarotoBka k

KOJIJIOKBUYMY.
Learning by doing. Switching costs. Vertical separation. Tying. | 10 Pabora ¢ yueOHO-HaY4HOM U
Strategic trade policy. Managerial incentives. Research and CMIPAaBOYHOM JIUTEPATYPOH.
development. IloaroroBka Kk rpynnoBoi AMCKYCCHU.

[TonroroBka kK mMpoeKTHOI! pabdorTe.
IToAroToBKa K KOJUIOKBUYMY.

5.3. Buasl 1 (popMBbI NUCbMEHHBIX Pa60T, NPEYCMOTPEHHBIX IIPH 0CBOCHMH JMCIUIIIMHbI
(Moay.Jis1), BHINOJIHsIEMbIe 00y4AIOIMMHCH CAMOCTOSITEILHO

[Ipy moAroToBKe K KaKIOMy CEMUHApCKOMY 3aHSATHIO CTYAEHT JOJDKEH OTBETUTh 3aJaHuf,
KOTOPLBIC ITO3BOJIAIOT CTYACHTAM MNPUMCHHUTL IMOJIYYCHHBIC TCOPCTHYCCKHUEC 3HAHHA [JIA aHallvu3a U
0000IIeHUsT  IpPOIIEHHOro  TeopeTHdyeckoro  marepuana. [locme  OKOHYAaHUS — H3YyYEHUS
COOTBETCTBYIOILIETO MOAYJSI MOXOXKHE 3aJaud, pa3oOpaHHbIE HAa CEMHHApCKUX 3aHATUAX, OyayT
IIPEJCTABIICHBI B CAMOCTOSITEIbHBIX U KOHTPOJIbHBIX paboTax.

CamocrosiTenbHass paboTa CTyAEHTOB 1o jucHuiuinHe «Teopus oTpaciieBbIX PpPHIHKOB.
IIpakTHyeckoe mNpuiIoKeHUue (Ha aHIIMHCKOM SI3BIKE)» HpPENoiaraeT: O3HaAKOMJICHHE C TEKCTaMH
Hay4yHBIX Pa0OT, aHAIUTUYECKUX MCCIENIOBAHUN C LIEJBI0 IOCIEAYIOLEro OOCYKIEHUS B paMKax
IPYIIOBBIX TUCKYCCUI HA CEMHUHAPCKUX 3aHATHUAX, YIIyOIeHHOE N3yueHUe TeM y4eOHOM MporpamMmsl.
[IpoBepka BBINONHEHUS 3aJaHUM OCYIIECTBISETCS KaK Ha CEMMHAPCKUX 3aHATHUSX B (POpPME YCTHBIX
BBICTYIIJICHUH U X 00CY)XJIEHMS, TaK U C TIOMOIIbIO MUCbMEHHOI KOHTPOJIBHON PaOOTHI.

CamocrosiTenbHasi paboTa CTYAEHTOB IOJpa3yMeBaeT, B TOM 4HclIe M paboTy oA
PYKOBOJICTBOM TpernojaBaresei (KOHCYIbTallu1), a TAK)Ke MHIMBUAYAIbHYIO0 paboTy CTYIEHTOB.

JloronHUTENbHBIMU  (DOPMaMU ~ CaMOCTOSITENIBHOM ~ paOOThl ~ SIBISIOTCS  TPYNIOBBIE U
WHAMBUYyalbHBIe 3a/aHus. OHU CIIOCOOCTBYIOT OBJAJICHHIO MPAKTUYECKHMHU HaBBIKAMU IO TeMam
TUCHUTITUHBL. KOHTPOJIb OCYIIECTBISETCA HA MPAKTUUECKOM 3aHATUM B (OpME YCTHOTO OMpoca,
JMCKYCCHM, BBIITOJIHEHHSI TUCbMEHHOW KOHTPOJIBHOM paboThl, TECTa U T.1.

CamocrosiTenbHast paboTa CTYAEHTOB, HallpaBJIeHHAs Ha yriiyOJIeHWe M 3aKpeIuieHUe 3HaHUI
CTY/IEHTa, Pa3BUTHE MPAKTUYECKUX YMEHUH, BKIIOUAET B CeO:

-IIOUCK ¥ 0030p JUTEPATyphl U AJIEKTPOHHBIX MCTOYHUKOB MH(OpMAMU MO MHAWBUIYAIBHO
3aJJaHHOI Mpobiieme Kypca,

- BBIIIOJTHEHHE JOMAITHUX 3aJaHUMH,

- IEPEBOJI TEKCTOB C NHOCTPAHHBIX S3bIKOB,

- U3y4YEeHHE TE€M, BBIHECEHHBIX Ha CAMOCTOSATEIbHYIO TPOPabOTKY,

- MOJITOTOBKY K MPAKTUYECKUM 3aHATHSIM,

- HallMcaHue 3cce,

- MOJITOTOBKY K 3a4€THOM paboTe.

KoHnTponb camocTosTenbHON paboThl OCYIIECTBIISIETCS B BUJIE:

- IPOBEPKH BBHITIOJIHEHUS! KOHTPOJIBHBIX padoT,

- YCTHBIX OIIPOCOB,

- aHAJIN32a BBIMOJIHEHHS CAMOCTOSATENBHBIX JIOMAITHUX 33aHUH.

Taxxe camocrosiTenibHasg padoTa mpejroyiaraeT HamMcaHue dcce Mo BblOpaHHOU Teme. Llenb
3cce — KpaTKasi caMOCTOsITeIbHas paboTa M0 KOHKPETHON TeMaTHKe C MCIOJIb30BAHUEM JIEKIIMOHHOTO
Marepuaia, OCHOBHOW W JOIMOJHUTEIBHOW JIUTEpaTyphbl (B TOM YHWCJIE HaWIEHHOW W MOJ00paHHOM
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WHAUBUAYAJIbHO, HC BKJIFOUEHHOU B CIIMCOK MCTOYHUKOB JaHHOT'O HpaKTI/IKYMa), HpHOGpCTeHI/Ie TEM
CaMbIM OITPE/ICICHHOTO HaBbIKa B 000OIIEHHH U U3JI0KEHUN MaTepualia 1o 3aJlaHHbIM HAIPaBICHUIM.
B obmiem ciyuae scce ckianasiBaeTcs U3 peepupoBanus, T.€. YMEHHUS BBIJCIUTh U KPATKO U3JIOKHUTH
OCHOBHBIE TTOJIOKCHHUSI BCCH TEMbI; U3 aHHOTHPOBAHHUS, T.C. YMEHUS JJAKOHUYHO MEPEAaTh COACPIKAHUE
C DJIEMEHTAMM aHAJIN3a U KPUTUYECKON OLIEHKH IIPOYUTAHHON JIUTEPATYPBI; U U3 PELICH3UPOBAHU, T.C.
YMEHHsI COCTaBUTh OT3bIB, BBIPA3UTh CBOE OTHOIICHHE, JaTh apryMEHTHPOBAHHOE CYKICHHE IO
MOBOIY MPOYUTAHHOTO U M3JI0)KEHHOT'O MaTepHaJa.

6. OBPA3OBATEJIBHBIE U HTHO®OPMALIMOHHBIE TEXHOJIOI'NHU
6.1. O0pa3oBaresibHbIE TEXHOJIOTUH

Taoauna 5. O6pazoBare/ibHbIE TEXHOJOTHH, HCIIOJIb3YeMble PH Peajin3alui Y4eOHbIX 3aHATHI

Pazgen, rema
JTUCTIATUTAHBI (MOYJIIST)

dopma yuyeOHOTr0 3aHATHS

Jlekuus

IIpakruueckoe
3aHATHE, CEMHHAP

JlaGopaTtopHas
pabota

The Welfare Economics of Market
Power

O030pHas TeKuus

TemaTnueckue
JVICKYCCHH, aHAJIH3
KOHKPETHBIX
CUTyalun

He mpexycmoTtpeHo

Theory of the Firm

O030pHAas TeKuus

TemaTnueckue
JUCKYCCHUH, aHAJIN3
KOHKPETHBIX
cUTyanui

He mpexycmoTtpeHo

Market Power and Dominant Firms

O0630pHast JTEKIHs

TemaTuueckue
JIUCKYCCHH, aHAIIN3
KOHKPETHBIX
cUTyanui

He npenycmorpeno

Non-Linear Price

Discrimination

Pricing and

O0630pHast JTEKIHs

Tematnueckue
JUCKYCCHH, aHATU3
KOHKPETHBIX
CUTyalun

He npenycmorpeno

Market Power and Product Quality

O030pHAas eKuus

Tematnueckue
JVICKYCCHH, aHaJIH3
KOHKPETHBIX
CUTyalun

He npexycmoTtpeHo

Game Theory (Static games)

O030pHAas eKuus

TemaTnueckue
JUCKYCCHUH, aHAIIU3
KOHKPETHBIX
cuTyanuin

He npexycmotpeHo

Classic Models of Oligopoly

O0630pHast JTEKITHs

TemaTnueckue
JIMCKYCCHH, aHAIN3
KOHKPETHBIX
cutyanui

He npenycmorpeno

Game Theory (Extensive Forms)

O0630pHast JTEKITHs

Temarnueckue
JUCKYCCHUH, aHAIIU3
KOHKPETHBIX
CUTyalun

He npenycmorpeno

Dynamic Models of Oligopoly

O030pHast JIeKuus

TemaTnueckue
JUCKYCCHUH, aHAJIU3
KOHKPETHBIX
CUTyalun

He npenycmotpeno

Product Differentiation

O030pHast JIeKnus

TemaTnueckue
JIUCKYCCHH, aHATH3
KOHKPETHBIX
cuTyanui

He npenycmotpeno

An Introduction to Strategic Behavior

O0630pHast JTEKITHS

TemaTnueckue
JIMCKYCCHH, aHAIIN3
KOHKPETHBIX
cutyanuin

He npenycmorpeno

Entry Deterrence

0030pHast JIeKus

TemaTnueckue

He npenycmotpeno
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JTUCKYCCHUH, aHAIU3
KOHKPETHBIX
CUTyalun

Strategic Behavior: Principle

O0630pHas TeKuus

TemaTnueckue
JVICKYCCHH, aHAJII3
KOHKPETHBIX
CUTyalun

He npenycmotpeno

Strategic Behavior: Application

O0630pHas TeKuus

TemaTnueckue
JUCKYCCHUH, aHAJIN3
KOHKPETHBIX
CUTyaluin

He npenycmotpeno

6.2. UndopManiuoHHbIe TEXHOJIOTHHI

[Ipn peanuzanuu pa3IUYHBIX BHUJIOB Yy4eOHOW U BHEy4eOHOW pabOThl HCIOIB3YIOTCS

clieAyIoye NHPOPMALMOHHBIE TEXHOJIOTHH:

- HCHOJb30BAHUE HJICKTPOHHBIX YYCOHUKOB M pa3IMYHBIX CAHTOB (HampuMep, 3JIEKTPOHHbIE
OUOIMOTEKH, )KYpHAIIBI U T.JI.) KaK HCTOYHHUK WH(POpMAIIUU

- HCIIOJIB30BAHUE BO3MOKHOCTEM 2JIEKTPOHHOM ITOYTHI IPENOJaBATEIS

- WCIOJB30BAHUE CPEACTB NpEACTaBICHUs ydeOHOW uH(poOpManuu (dJIEKTPOHHBIX YYEOHBIX
0cOOUH U NMPAKTUKYMOB, IPUMEHEHUE HOBBIX TEXHOJIOTUH Ul MPOBEJCHUS OYHBIX (TPaJULIMOHHBIX)
JIEKIIMI ¥ CEMUHAPOB C UCIIOIb30BAHUEM MPE3CHTAINH U T.]1.)

- BUpTyaJpHas oOydaromiass cpena (WwiM cucrema ynpasieHus oOyuenueM LMS Moodle

«INEKTPOHHOE 00pa30BaHUEY).

6.3. IIporpammHoe oOecneyeHHe, COBpeMeHHbIe MNpPodeccHOHATbHbIE 0a3bl JTaHHBIX

U HH(OpPMAIIHOHHBIE CTIPABOYHbIE CHCTEMbI

6.3.1. [IporpammHoe obecnieueHue

HaumeHoBaHHMe IPOrPaMMHOIo odecneyeHust

Ha3znauenue

Adobe Reader

[Tporpamma i1t HpOCMOTPA IMEKTPOHHBIX JOKYMEHTOB

ITnatdopma qucranuponnoro ooyuenus LMS Moodle

BupryansHas oOydatomas cpena

Mozilla FireFox

Bpaysep

Microsoft Office 2013,
Microsoft Office Project 2013, Microsoft Office Visio
2013

[Taker opHCHBIX IpOrpamMM

7-zip

ApxuBarop

Microsoft Windows 10 Professional

OHepaL[I/IOHHaH CHUCTEMA

Kaspersky Endpoint Security

CpeacTBO aHTUBUPYCHOM 3aILIUTHI

Google Chrome

Bpaysep

Notepad++ TeKcTOBBIN pelakTop
OpenOffice IMakeTt 0(HCHBIX POrpamMM
Opera Bpayzep

Microsoft Security Assessment Tool. Pexxum moctyma:
http://www.microsoft.com/ru-
ru/download/details.aspx?id=12273 (Free)

Windows Security Risk Management Guide Tools and
Templates. Pexxum mocryma:
http://www.microsoft.com/en-
us/download/details.aspx?id=6232 (Free)

ITporpammsl U1t ”HPOPMAIIMOHHOH O€30MTaCHOCTH

VLC Player MeuanpourpbiBareb
Sofa Stats [TporpammHOe obecriedeHne sl CTATUCTUKH, aHATIH3a
1 OTYETHOCTHU
WinDjView ITporpamma st mpocmotpa aitmos B hopmate DIV u DjVu
LibreOffice ITakeT O(HCHBIX POrPaMM.
6.3.2. CoBpeMeHHble TpoecCHOHAIbLHbIE 0a3bl JaHHBIX W HHGpOPMAIHOHHBIE

CIpaBO4YHbIC CUCTEMbI
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Haumenosanue COBPEMEHHbIX I’lpOd)ECCUOHaJZbelX 6as OaHHbl)C,
qu)OpMaL;uOHHblx CNpaeo4Hblx cucnem

VYHuBepcangpHas CIIpaBOYHO-MH(OPMANMOHHAS IOJHOTEKCTOBAsA 0a3a MAaHHBIX IEPUOIMYECKUX W3TAHUN
000 «MBUC»

http://dlib.eastview.com

HUms nonvzosamens.: AstrGU

IHaponw: AstrGU

3J’I€KTpOHHI)Ie BepCI/II/I nepnoanqecxnx H3I[aHPII7I, pa3MeHléHHLIe Ha caﬁTe I/IH(bOpMaHI/IOHHLIX pecprOB
www.polpred.com

OnektponHbIil katanor Hayunoit oubnuoreku AI'Y na 6aze MARK SQL HITO «MubopMm-cuctem»
https://library.asu.edu.ru/catalog/

OnexTpoHHbIN KaTanor «Hayunsie xypHansl AI'Y»
https://journal.asu.edu.ru/

KopmopatuBHbIA TpoekT Acconuanuy perHoHANBHBIX OnOmmoredHsix KoHcopumymoB (APBUKOH)
«MexpernoHanpHas aHajauTudeckas pocnuch crareid» (MAPC) — cBomHast 6a3a naHHBIX, colepiKamias
MOJIHYI0 aHaIUTH4YecKyto pocnuchk 1800 Ha3BaHMI >KypHAJIOB MO pa3HBIM OTpAcisM 3HAHUH. YUYaCTHUKHU
MPOEKTa MPEAOCTABISIOT IPYT JAPYLY OJIEKTPOHHBIE KONHMM OTCKaHHUPOBAHHBIX CTaTe€ll W3 KHMT,
COOPHUKOB, )KypHAJIOB, COAEPKAIINXCS B POHAAX X OMOINOTEK.

http://mars.arbicon.ru

CnpaBounas npasoBas cucrema Koncynsrantllmtoc.

ConmepXuTCs OTPOMHBI MAacCHB CHpPAaBOYHOHW MPaBOBOM HWH(MOPMAIUH, POCCHIICKOE W PETHOHAIBHOE
3aKOHOJIATENIbCTBO, CYyICOHYIO0 NMPAKTUKY, (PMHAHCOBBIC M KAJPOBBIC KOHCYJIbTAI[UM, KOHCYJIbTALUN JIJIS
OIOJDKETHBIX ~ OpraHM3allnii, KOMMEHTapUu 3aKOHOAATENbCTBA, (OPMBI JTOKYMEHTOB, IPOEKTHI
HOPMATUBHBIX NIPABOBBIX aKTOB, MEXIyHAPOAHBIE [IPABOBBIE AKTbI, IPABOBBIC aKThl, TEXHUIECKHNE HOPMBI
U TpaBuiIa.

http://www.consultant.ru

7. ®OHJ] OHEHOYHBIX CPEACTB /151 NIPOBEAEHUA TEKYIIEI'O KOHTPOJIA
N IMPOMEXYTOYHOU ATTECTAIIH 1O JUCIUIIVIMHE (MOAY JIIO)

7.1. IlacnopT ¢oHIa OLIEHOYHBIX CPEACTB

[Ipy mpoBeneHUU TEKYLIEro KOHTPOJS M IPOMEXKYTOYHOM aTrTecTalud M0 JUCHUIUIMHE
(monynto) «Teopust oTpacieBbIX pbIHKOB. IIpakTndeckoe mpuioxkeHue (Ha AHIIIMHCKOM SI3BIKE)»
npoBepsieTcsi CGOPMUPOBAHHOCTD y 00YHAIOIIMUXCSl KOMIETEHIIMM, YKa3aHHbBIX B pa3jesne 3 HacTosmen
IporpaMMbl. OTamHOCTh  (OPMHMPOBAHUS  JAHHBIX KOMIETEHIMH B  Mpolecce OCBOEHUS
00pa3oBaTeNbHON MPOTPaMMBbI OMPEIESIETCS MOCIEI0BATEILHBIM OCBOEHUEM TUCIUIUIAH (MOTYJIEH)
U TIPOXOXJEHUEM MpPaKTUK, a B MPOLECCe OCBOEHUS TUCHMIUIMHBI (MOAYNSA) — MOCIENOBaTeIbHBIM
JOCTHKEHUEM PE3YJIbTATOB OCBOCHUS COJIEPKATEIILHO CBSI3aHHBIX MEXTy COO0I pa3/iesioB, TEM.

Tabauna 6. CooTBeTcTBHE pa3iesoB, TeM AMCUUILIMHBI (MOAYJIsl), Pe3yJbTaTOB O0y4eHUsl
10 AMCUMIJIMHE (MOAYJII0) U OLIEHOYHBIX CPeICTB

Kontpomupyemslii pazzen, Tema nucuuiuiesl | Kox KoHTponmpyemon HanmenoBanue
(Momy1ist) KOMIIETEHIIUU OLICHOYHOT'O CPEJICTBA

The Welfare Economics of Market Power VK-4, TIK-3 Juckyccus

Theory of the Firm YK-4, TIK-3 Jlnckycous, scce

Market Power and Dominant Firms VK-4, I1K-3 Jluckyccus, acce
Non-Linear Pricing and Price Discrimination | YK-4, IIK-3 Jluckycens, scce,
peﬁTHHFOBaﬂ KOHTPOJIbHAs
pabota Nol
Market Power and Product Quality YK-4, TIK-3 Jluckyceus



http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://dlib.eastview.com/
http://www.polpred.com/
https://library.asu.edu.ru/catalog/
https://journal.asu.edu.ru/
http://mars.arbicon.ru/
http://www.consultant.ru/
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KonTponupyemsiii paznen, Tema nuciuiuinabl | Koa koHTponupyemoit HaumenoBanue
(Momyst) KOMIIETCHIIUU OLICHOYHOT'O CPEJICTBA
Game Theory (Static games) YK-4, TIK-3 Jluckycens
Classic Models of Oligopoly VK-4, TIK-3 Jluckycens, scce,
pPEUTUHrOBAasi KOHTPOJIbHAS
pabora No2
Game Theory (Extensive Forms) VK-4, TIK-3 Jlckycens
Dynamic Models of Oligopoly VK-4, TIK-3 Jlckycens, scce
Product Differentiation YK-4, T1K-3 Jmckycens, cce
PEUTUHrOBasi KOHTPOJIbHAS
pabora No3
An Introduction to Strategic Behavior VK-4, TIK-3 JIMCKyCCHsl, YCTHBIIH
KOJUIOKBUYM
Entry Deterrence VK-4, TIK-3 JucKyccHs, YCTHBbIH
KOJUIOKBHYM
Strategic Behavior: Principle VK-4, I1IK-3 JIMCKyCCHSl, YCTHBIH
KOJUIOKBHYM
Strategic Behavior: Application VK-4, TIK-3 Jluckyccus, scce, yCTHBIH
KOJUIOKBHYM

7.2. Onucanue nmokasartesieil ¥ KpuTeprueB OLEHMBAHUS KOMIIETEHLUH, ONMCAHUE IIKAJ
OLICHUBAHUS
Tab6aunna 7. [lokazaTean onleHUBaHNUS Pe3y/IbTATOB 00y4YeHUsI B BU/le 3HAHUI

[Ixama
Kputepuu onenuBanus
OLIEHUBaHUI
JEMOHCTPUPYET TJIyOOKOE 3HaHHE TEOPETHUYECKOro MaTepuana, YMEHUe
5 000CHOBAaHHO U3JIaraTh CBOM MBICIIH 110 00CYKIaeMbIM BOIIPOCAM, CIIOCOOHOCTH
«OTIIMYHOY» IIOJIHO, IPAaBWJIBHO U apryMEHTHPOBAaHHO OTBEYATh HA BONPOCHI, NPUBOJMTH
TIPUMEPHI
4 JEMOHCTPUPYET 3HAHUE TEOPETUYECKOrO MaTrepuaja, €ro I0CIeI0BaTeIbHOE
W3JIOKEHUE, CHOCOOHOCTh TMPUBOJIUTH TPHUMEPHI, JOMYCKAET EIUHUYHBIC
«XOpOUIO»

OLIMOKHM, HCTIpaBIIsieMble TIOCIIE 3aMeUaHusl IPeroaaBaTelis
3 JEMOHCTPHPYET  HEMOJHOe, (parMeHTapHOEe  3HaHHE  TEOPETHUECKOIro
MaTepuaia, TpeOyromee HaBOASIINX BOIPOCOB TPENOJABATENs, OIYCKaeT
CYIIECTBEHHbIE OLIMOKM B €ro MW3JI0KEHHM, 3aTPyAHSAETCS B NPUBEICHUU
PUMEPOB M (POPMYITHUPOBKE BHIBOJIOB

2 J€MOHCTPHPYET CYILIECTBEHHbIE MPOOEIIbl B 3HAHUU TEOPETUUECKOT0 MaTepuania,
«HEYJIOBIIETBO | HE CHOCOOEH €ro W3JOXHTh W OTBETHUTh HA HABOJAAIINE BOIPOCHI

PHUTENBHO» | MPENoJaBaTelsi, HE MOKET NPUBECTH MPHMEPHI

«YHAOBJICTBOPU
TCIIBHO)

Ta6auua 8. [lokazaTen oneHMBaHUA Pe3yJbTATOB 00y4YeHHUsI B BU/e YMEHH Il U BJIaJeHHUI

[Ikana
Kpurepun onennBanus
OLICHUBAHHUS
JIEMOHCTPHUPYET CIOCOOHOCTh NMPUMEHATh 3HAHHE TEOPETHYECKOTO Marepuasa
5 IIPU  BBINOJHEHUU 3alaHUM, II0CIEAOBATEIIBHO W IIPABUJIBHO BBIIIOIHAET
«OTJINYHO» | 3aJ]aHusl, YMEeT O00OCHOBAaHHO H3JlaraTb CBOM MBICIHM U J€JaTh HEOOXOAUMBbIE
BBIBOJIbI
JIEMOHCTPHUPYET CIOCOOHOCTh MPUMEHSATh 3HAHME TEOPETUYECKOro MaTepuaia
4 IIPU  BBIOJHEHUU 33JaHUM, II0CIEAOBATEIBHO U IIPABWIBHO BBIIIOJIHSIET
3a/laHusl, yMeeT OOOCHOBAaHHO M3JIaraThb CBOM MBICIU U JeNlaTh HEOOXOIMMbIe
«XOpOILIO»

BBIBOJIbI, AOMYCKACT CIAWHUYHBLIC OI_HI/I6KI/I, HCIPABJIICMBIC TI0CJIC 3aMCYaHUA
npenoaaBaTeisd
3 ACMOHCTPUPYCT OTACIBHLIC, HCCUCTCMATU3UPOBAHHBIC HABLIKW, HWCIBLITLIBACT
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[kana
Kputepun oneHrnBanus
OLICHUBAaHMS
«yJIOBJIETBOPH | 3aTPY[HEHUs] U JOIYCKAeT OIIMOKM IPU BBINOJHEHUM 3a/aHUM, BBIIOJIHSET
TEIBHO» 3aJjaHde 10 TMIOJICKAa3Ke TpenojaBareis, 3aTpyaHsercs B (GopMylupoBke
BBIBOJIOB
2 HE CIOCOOEH NPABUIIBHO BBIIIOJIHUTD 33JaHUS
«HEYJOBJIETBO
PUTEIILHO

Kputepun oueHnBaHus IUCKYCCHU:
—  «OTJIUYHO» — CTYJEHT aKTUBHO Y4acTBYET B y4eOHOI AUCKYCCUU, TPABHUIBHO OTBEYAET
Ha TIOCTaBJICHHBIE BOMPOCHI, YMEET OLIEHUBATh (DAKTHI, CAMOCTOSTEIHHO PACCYXAAET, OTIUYAETCS
CIIOCOOHOCTBI0 000CHOBATH BHIBOJIBI M PA3bSICHATH X B JIOTHUECKOM IMOCIIEIOBATEILHOCTH;

—  «XOpOIIO» — CTYIEHT aKTUBHO YYacTBYeT B Yy4eOHOW JHUCKYCCUH, JIOIYCKaeT
HE3HAYUTENIbHbIE OLIMOKM TpU OTBETE Ha IOCTaBJICHHBIE BOIPOCHI, YMEET OILEHUBATh (DAKTHI,
CaMOCTOSITEITLHO PACCYKIAET, OTIUIACTCS CIIOCOOHOCThIO 000CHOBATH BBIBOJBI U PA3bSACHSATH UX B
JIOTUYECKOU MOCIEA0BATEIHLHOCTH, HO AOMYCKAET OTAEIbHBIE HETOYHOCTH;

—  «yJIOBJIETBOPHUTEIIBHO» — CTYJEHT HE MPOSIBISET aKTUBHOCTH B JUCKYCCHUH, JOIYCKAET
MHOTOYHCJICHHBIE OIIMOKMA TMPU OTBET€ HA IOCTABJICHHBIE BOMPOCHI, HE MOXKET TEOPETUUECKH
000CHOBATh HEKOTOPBIC BBIBOJIBI, B PACCYKICHUSIX JOMYCKAIOTCS CEPhE3HBIC ONTUOKHU.

—  «HEYIOBIETBOPUTEIBHO» — CTYACHT HE Y4aCTBYET B IUCKYCCHH, HE MOXKET MPABUIBHO
OTBETUThH HA MOCTABJICHHBIE BOMPOCHI, OTCYTCTBYET WJIM UMEETCS JIUIIb YaCTUYHOE MPE/ICTABICHHE
0 T€ME, B PaCCYKIACHUSX JOMYCKAIOTCS CEPbE3HbIE OLINOKU.

Kpurepun ouennBanus 3cce

- «OTn4HO»:

1) Bo BBeAEHHM YETKO CPOPMYIMPOBAH TE3UC, COOTBETCTBYIOLIUN TEME 3CCE, BBIINOJIHEHA
3a/1aya 3aMHTEPECOBATh YUTATENS;

2) mpoCeKUBAETCsl YETKOE JIeJIEHNE TEKCTAa Ha BBEJICHNE, OCHOBHYIO YacTh U 3aKJIIOUEHUE;

3) B OCHOBHOM 4aCTH JIOTUYHO, CBSI3HO U TMOJIHO JIOKA3bIBAETCS BBIIBUHYTHIN TE3UC;

4) 3aK/II0YE€HHE COJIEPKUT BBIBOJIbI, JOTMYHO BBITEKAIOIINE U3 COJIEPKaHNs OCHOBHOI 4acTH;

5) mpaBUIBHO (YMECTHO H JOCTATOYHO) UCIIONIB3YIOTCS Pa3HOOOpa3HbIE CPECTBA CBSI3M;

6) IEeMOHCTpHUpYET MOJHOE IOHMMaHue npobiembl. Bce TpeOoBaHus, NpeabsBiIsIeMble K
3a/IaHHIO, BBITIOJIHEHBI.

- «Xopouoy:

1) BO BBeIEHUM YETKO C(HOPMYIUPOBAH TE3HC, COOTBETCTBYIOIIUI TeMe 3Cce, B M3BECTHOU
Mepe BBINIOJIHEHA 33/1a4a 3aMHTEPECOBATh UNTATEIS;

2) B OCHOBHOHM YacTH JIOTMYHO, CBSI3HO, HO HEJOCTATOYHO TOJHO JOKA3bIBAETCS BBIIBUHYTHIH
TE3MC;

3) 3aKIII0OUEHUE COAECPKUT BHIBOJIbBI, IOTUYHO BHITEKAIOIINE U3 COACPKAHHSI OCHOBHON 4acTH;

4) yMeCTHO HCIIOJIb3YIOTCSI pa3HOOOpa3HbIe CPEICTBA CBSI3H.

- «YJOBIJIETBOPUTEIHHON:

1) Bo BBeZieHUH Te3HC C(HOPMYIMPOBAH HEUETKO WIIM HE BIIOJIHE COOTBETCTBYET TEME ICCE;

2) B OCHOBHOW YacTH BBIIBUHYTBIH TE3UC JOKA3bIBACTCS HEJAOCTATOYHO JIOTHYHO
(ybenuTenbHO) U TIOCIIEJOBATENBHO;

3) BBIBOJIBI HE TIOJTHOCTHIO COOTBETCTBYIOT COJEPKaHNIO OCHOBHOM YacTH;

4) HeoCTaTOYHO WK, HA000POT, U3OBITOYHO MCIIONIB3YIOTCS CPEJCTBA CBA3H;

5) s3BIK paOOTHI B 1IEJIOM HE COOTBETCTBYET YPOBHIO CTYJEHYECKON PaOOTHI.

- «HE yJIOBJIETBOPUTEIILHOY:

1) BO BBEIEHUU T€3UC OTCYTCTBYET WJIM HE COOTBETCTBYET TEME ICCE;

2) B OCHOBHOM YaCTH HET JJOTUYHOTO MOCIIEIOBATEIBHOTO PACKPBITUS TEMBI;

3) BBIBO/IBI HE BBHITEKAIOT U3 OCHOBHOM YacCTH;
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4) cpencTBa CBS3M HE 00ECTICUMBAIOT CBI3HOCTH M3JI0KCHHUS,
5) oTCyTCTBYET AeJIeHNE TEKCTa Ha BBEACHHE, OCHOBHYIO YacTh U 3aKJIIOUYCHHE;
6) s13bIK pa0OTHI MOKHO OIICHUTH KaK «IIPUMHUTHBHBII.

Kpurtepuu oneHku 3a4eTHOH padoThl
«OTJIMYHO» — MPaBUIIBHBIX 0TBETOB OT 90-100%;
«XOPOIIO» — MPaBUIBHBIX 0TBETOB OT 70-90%;
«yJIOBJIETBOPUTEIHHO» — MPABMWIbHBIX 0TBETOB 0T 40-70%.
«HEY/I0BJIETBOPUTEIIHO» — NPAaBUIIbHBIX 0TBETOB MeHee 40%.

7.3. KouTpoJibHbIe 3a1aHNSI U HHbIE MATEPUAJIbI, He00X0AUMBbIe VISl OLIEHKH Pe3yJIbTATOB
00y4eHMsI M0 QM CIHHUIINHE (MOLYJII0)

Tema 1. «The Welfare Economics of Market Power»

BOl’[pOCbI AJIst JUCKYCCHUH.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity costs of
making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?

3. What is the difference between fixed and sunk costs?

4. What is the role of sunk costs of making economic decisions?

5. Describe the hypothetical monopoly test (or SSNIP test) that is used to define a market.

6. Give the definitions of the Lerner and Herfindahl indices. What are these measures used for?

7. Provide an explanation for why profits might not be a good indicator for deadweight loss.
What about if profits were persistently positive in an industry?

8. Under what circumstances would a large market share identify market power? Under what
circumstances is a large market share not a good indicator of market power?

9. Does a very high long-run elasticity of demand in an industry necessarily imply that there is
no public policy issue?

Tema 2. «Theory of the Firm»

BOl’[pOCbI AJIst JUCKYCCHUH.

1. What are the goals of the managers? What is the conflict of owners and managers?

2. What is a principal-agent problem? In what ways can this conflict be mitigated?

3. What is the difference between horizontal and vertical boundary? Give some real examples.

4. Describe a hold-up problem.

5. How can a hold-up problem be solved?

6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of
these parts is a car company more likely to manufacture in-house? Why?

7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group
AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in
November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an
end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to
what the sources of strain might have been?

Tembl AJ151 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for the
effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.
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3. Select a firm or industry and describe its vertical and horizontal boundaries
Tema 3. «Market Power and Dominant Firms»

Bomnpoce! 11 TUCKYCCHH.

1. What types of entry barriers are there? Describe them in short.

2. What is a dominant firm? Why does a dominant firm exist?

3. What factors determine the market power of the dominant firm?

5. Why is it unlikely that copyright protection would usually lead to significant market power?

6. Explain why Intel might have an incentive to rapidly introduce new versions of its
MICroprocessors.

7. Could an entry barrier ever be socially beneficial?

8. Comment the following statement: “The degree of market power is limited by the elasticity of
demand”.

9. What will happen with dominant firm if competitive fringe can reduce its production costs?

TeMbl 1J151 3cCe.
1. The dominant firm in the Russian economy.
2. Select an industry and analyze existing entry barriers.

Tema 4. «Non-Linear Pricing and Price Discrimination»

Bonpocs! aus AucKyccHu.

1. What is price discrimination? What are motives for price discrimination?

2.What are necessary conditions for price discrimination?

3. Describe first-degree price discrimination?

4. Describe third-degree price discrimination?

5.Can third-degree price discrimination be effective if the different groups of consumers have
different levels of demand but the same price elasticities?

6.Describe optimal two-part tariff when consumers have identical demand curves. You should
use the graph.

7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?

8. How does tying differ from bundling? Why might a firm want to practice tying?

9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC
receives a fixed rental payment per time period in exchange for the right to unlimited computing at a
rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses
and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is
in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal
cost to SC of additional computing is 2 cents per second, regardless of volume.

a.Suppose that you could separate business and academic customers. What rental fee and usage
fee would you charge each group? What would be your profits?

b.Suppose you were unable to keep the two types of customers separate and charged a zero rental
fee. What usage fee would maximize your profits? What would be your profits?

c.Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both
business and academic customers pay. What usage and rental fees would you set? What would be your
profits?

Tembl 1141 3cce.
1. Price discrimination in the Russian economy (use the example of any industry)
2. Strategy and tactics of using price discrimination in the practice of foreign firm.
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Tema 5. «Market Power and Product Quality»

BOI[pOCLI AJIA TUCKYCCHUH.

1. What is asymmetric information? Why does asymmetric information exist?

2. Why does asymmetric information lead to market failure at the perfectly competitive market?

3. The problems associated with asymmetric quality information have different meanings for
different types of markets: search goods, experience goods, credence good. What are search,
experience and credence goods?

4. What is “The market of Lemons”? Why is there adverse selection?

5. What types of solving this problem are there?

6. What is moral hazard?

7. Explain why there are a lemons problem at the insurance market. How can this problem can be
solved?

8. An insurance company is considering issuing three types of fire insurance policies: (i)
complete insurance coverage, (ii) complete coverage above and beyond a $10,000 deductible, and (iii)
90% coverage of all losses. Which policy is more likely to create moral hazard problems?

Tema 6. «Game Theory (Static games)»

Bonpoce! qis 1uckyccuu.

What is a game? What are basic elements of game?

Describe different types of games.

Why are rationality and common knowledge important in game-theoretic analysis?
Describe normal representation of a game.

What is a Prisoner’s Dilemma?

What is a dominant strategy? Why is an equilibrium stable in dominant strategies?

7. Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?

8. A game has two players. Each player has two possible strategies. One strategy is called
“cooperate”, the other is called “defect". Each player writes on a piece of paper either a C for
cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players
defect they each get a payoff of 0. If one player cooperates and the other player defects, the
cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C
and D in order to defect will be a dominant strategy for both players.

9. Describe The Tragedy of the Commons in terms of game theory.

ook wndE

Tema 7. «Classic Models of Oligopoly»

Bomnpocel 11 JMCKYCCHH.

1. What is oligopoly? What is the main feature of it?

2. What are examples of oligopoly?

3. Describe Cournot model.

4. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why is the
equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

5. According to Bertrand’s theory, price competition drives firms’ profits down to zero even if
there are only two competitors in the market. Why don’t we observe this in practice very often?

6. What do the Cournot and Bertrand models have in common? What is different about the two
models?

7. Which model (Cournot, Bertrand) would you think provides a better approximation to each of
the following industries: oil refining, internet access, insurance. Why?

8. Airfares between London and New York appear to be well above average cost and the handful
of incumbents are making money hand over fist. Your cousin enters with a discount airline, but soon
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runs into financial difficulties when the incumbents match his fares. He complains to you about their
predatory behavior and asks you to prepare an antitrust monopolization suit. Why might you disagree
with his analysis? Are preentry prices the right prices for determining the profitability of entry?

TeMmbl 1J15 3cCe.

1. Strategic behavior of firms in the market

2. Problems of oligopolies in Russia

3. Analysis of the behavior of oligopolsites in Russia (use any industry)

Tema 8. «Game Theory (Extensive Forms)»

BOl’[pOCLI AJIA TUCKYCCHUH.

1. What is a sequential game? Describe extensive form of these games.

2. Using an example, explain the principle of backward induction.

3. Why is it profitable for a player to make a credible commitment?

4. In this chapter it was consider that extensive games can display decision making in the long
and short term. As a rule capacity decisions are a firm’s long-term choice, whereas pricing is typically
a short-run variable. Consider the following industries: book publishing, software, insurance, oil
production, car production, education. Explain which variable (capacity or price) will be determined
for the long term, and which for the short term.

5. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players are
rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions would
such a strategy be optimal?

8. Why did American Airlines propose this fare structure, and what made it so attractive to the
other airlines? Was it really to "help reduce fare confusion™?

9. Why couldn’t P&G and Kimberly-Clark cooperate? Why couldn’t they use tit-for-tat

strategy?

Tema 9. «Dynamic Models of Oligopoly»

BOHpOCI)I AJIA TUCKYCCHUH.

1. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand and
Cournot models?

2. What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

3. What is a grim strategy?

4. What factors determine discount factor?

5. Describe factors that complicate reaching an agreement.

6. Why is it profitable to use trigger price strategy even in the period of demand drop?

7. Why is it difficult to reach an agreement when there are many firms at the market?

8. Explain why collusive pricing is difficult in one-period competition and easier when firms
interact over a number of periods.

9. What is most-favored-customer clauses?

Tembl aJis 3cce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation




21

Tema 10. «Product Differentiation»

Bomnipocskl 11 AUCKYCCHU.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good? What
is elasticity of substitution?

4. What are two conditions for free-entry equilibrium?

5. Describe monopolistic competition model. Show on the graph how a firm choice of
equilibrium output and price. Show on the graph of monopolistic competition how differentiation
degree influences on the price set by the firm.

6. What is address model? What does it describe?

7. Describe a simple address model.

8. Why do two firms locate together? What is a principle of minimum differentiation?

9. Describe an address model with sequential entry.

Tembl aj1s1 3cce.

1. Advertising as a method of competition in the differential market product.
2. The strategic behavior of companies with a differentiated product.

3. Features of product differentiation in the industry (choose any industry)

Tema 11. «An Introduction to Strategic Behavior»

Bonpocs! aus AucKyccHu.

1. What is a strategic behavior? What types of are there? Gives some examples of these types.

2. What conditions must be met for a noncooperative strategy to be successful?

3. What is the difference between strategic and tactical choices?

4. Describe the Stackelberg game.

5. Explain the role of the commitment.

6. What is the relationship between commitment and renegotiation? Commitment and
reputation?

7. What is the limit pricing?

8. Describe the model of limit pricing where one firm has an advantage.

Tema 12. «Entry Deterrence»

Bonpocsl 11 JMCKYCCHH.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. How do investments facilitate the monopolization?

4. Why does a monopolist set competitive price at the contestable markets?
6. How does contestability create the entry barriers?

7. What are the entry barriers? Give some examples of them.

Tema 13. «Strategic Behavior: Principle»
Bonpocsl 11 JMCKYCCHH.

1. What are assumptions of two-stage game?
2. What are strategic complements?
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3. What are strategic substitutes?

4. Describe behavior of an incumbent in case of strategic accommodation.

5. Describe behavior of an incumbent in case of strategic entry deterrence.

6. Although strategic investment can confer an advantage on the first mover, such investment
also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of
the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if
the market had eventually settled on a different standard. Discuss how the value of flexibility would
affect our analysis of strategic advantage.

Tema 14. «Strategic Behavior: Application»

Bomnipocskl 11 AUCKYCCHU.

. Why does learning-by-doing give an advantage for a firm?

. What is switching costs? Give some examples of it in your practice.
. How can a firm manipulate its installed base of customers?

. What is a vertical separation?

. What is a strategic role of tying?

. Why does an owner encourage his manager to maximize sales?

. What is a strategic role of R&D?

8. The two-stage framework is predicated on the notion that commitments can be made for a
longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting.
But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment
depreciates over time, what effect would this have on the strategic analysis that we have been
developing?

NN R W=

Tembl 14111 3cce.
Describe the experience of a company which use one of tools of strategic behavior.

IIpumepbl peiTHHIOBBIX KOHTPOJBHBIX PadoT
PeiiTuHroBasi KOHTpoJbHas padora Nel.

I. Test.

1. The main goal of the manager is

a) profit maximization

b) his utility maximization

c) total revenue maximization

d) cost maximization

2. Economies of scope means:

a) long-run average cost declines as the rate of output increases

b) it is cheaper to produce the two output levels together in one plant than to produce similar
amounts of each good in single-product plants

c) the rate of output where average cost is minimized

d) it is cheaper to produce the two output levels in two different plants than to produce similar
amounts of each good in one plant

3. What is an example of horizontal expansion of a firm (increase its horizontal boundaries)? (2
options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies
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d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

4. According to the capital market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

5. If the Herfindahl index is 10,000, this is the situation of

a) monopoly

b) oligopoly

c) perfect competition

d) monopolistic competition

6. The absolute cost advantage is

a) Lower costs for existing industry firms compared to new firms

b) Lower average costs while increasing output

c¢) Consumer costs associated with the transition from one manufacturer to another

d) Decrease in demand of firms which entered the industry

7. What factor does lead to emergence of a dominant firm?

a) The dominant company has lower production costs compared to the competitive fringe

b) The dominant firm produces differentiated products

c) Technological features of the industry, as a result of which a single company will bear lower
average costs than if several companies functioned on the market

d) The state grants only one company the exclusive right to manufacture these products

8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then

a) a dominant firm is able to drive competitors out of the market

b) a competitive fringe completely displaces the dominant company from the market

c) the dominant company will lose its leading position in the market

d) dominant firm becomes a monopoly

I1. True or false the following statements. Explain.

1. The vertical size of the firm is largely determined by costs.

2.Franchising is a efficient way to solve hold-up problem, because it combines the benefits of
vertical integration with the benefits of vertical separation.

3. A fixed costs is an investment in an asset with no alternative use.

4. The higher the marginal cost of the competitive fringe, the greater the market power of the
dominant firm.

I11. Solve the problems.

1. A firm’s short-run revenue is given by R = 21e — e? , where e is the level of effort by a typical
worker (all workers are assumed to be identical). A worker chooses his level of effort to maximize
wage less effort w — e (the per-unit cost of effort is assumed to be 1). Determine the level of effort and
the level of profit (revenue less wage paid) for each of the following wage arrangements. Explain why
these different principal-agent relationships generate different outcomes.

a. w =4 fore > 1; otherwise w=0.

b. w=R/3.

c. w=R-50.

2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price
of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of
dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of
the toy market. What is the number of fringe firms?
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PeiiTuHroBasi KOHTPOJILHasi padora Ne2.

l. Test.

1.
a. charge a higher price to consumers with a higher price elasticity of demand.
b. charge a higher price to consumers with a lower price elasticity of demand.
c. earn lower profits than a similar firm that does not engage in price discrimination.
d. generally be a perfectly competitive firm.
2.
a.

A firm that is engaging in price discrimination will

The optimal two-part tariff strategy involves:
lobbying both the government of the country from which the firm exports and the government

of the country into which the firm imports for lower tariffs.

b.
C.
d.
surplus.
3.

Voo TE A0 T

setting price equal to marginal cost and charging a fee to the less elastic consumers.
charging a lower price in the more elastic market.
setting price equal to marginal cost and charging a fee equal to the remaining consumer

Information asymmetry occurs in the market:
Search Items

. Experienced goods

Normal goods

. Inferior goods

What cannot prevent the adverse selection in the product market?

Warranty

Price

Reputation

Standards

. In a game of , players know not only their own payoffs, but also the

payoffs of all the other players

o

complete information

b. perfect information

c. incomplete information

d.

6. What is a dominant strategy of player 1 in the following game?

imperfect information

T W

S

54 3,6

D 0,5 2,4

8.

op o NQO T

S
D
The player 1 doesn’t have a dominant strategy

. Both strategies are dominant

What is not a characteristic a Cournot model?

homogeneous product

firms” MC are the same

competition over quantity

firms make their decisions consequentially

means that under price competition with homogeneous product and

constant, symmetric marginal cost, firms set price at the level of marginal cost.

a.

b.
C.
d.

Cournot equilibrium
Cournot paradox
Bertrand paradox
Bertrand equilibrium

I1. True or false the following statements. Explain.



25

1. A longer warranty period indicates good product quality.

2. It is unprofitable for manufacturers to provide products with a lifetime warranty, as it leads to
a moral hazard problem.

3. The seller is able to successfully apply third-degree price discrimination if different consumer
groups have the same elasticity of demand.

4. High entry barriers are the main reason for the emergence of oligopoly.

I11. Solve the problems.

1. Consider the following duopoly. Demand is given by P = 40 - Q, where Q = Q1 + Q2. The
firms' cost functions are C1(Q1) = 4Q1 and C2(Q2) = 2Q-.

a. Suppose both firms have entered the industry. What is the joint profit-maximizing level of
output? What is profit of each firm? How much will each firm produce?

b. What is each firm's equilibrium output and profit if they behave noncooperatively? Use the
Cournot model. Draw the firms' reaction curves and show the equilibrium.

c. How much should Firm 2 be willing to pay to purchase Firm 1 if collusion is illegal, but the
takeover is not?

2. Consider the following game depicting the process of standard setting in high definition
television (HDTV). The U.S. and Japan must simultaneously decide whether to invest a high or a low
value into HDTYV research. Each country’s payoffs are summarized in Figure below.

Japan

low high
US |low |43 2:4
high | 3;2 11

a. Are there any dominant strategies in this game? What is the Nash equilibrium of the game?
What are the rationality assumptions implicit in this equilibrium?

b. Suppose now the U.S. has the option of committing to a strategy ahead of Japan’s decision.
How would you model this new situation? What are the Nash equilibria of this new game?

PeiiTnHroBasi KOHTpOJbLHas padora Ne3.

I. Test
. Which of the following factor does not facilitate collusion?
. Product Heterogeneity
. High industry concentration
. Complete information
. Symmetric costs
. Stigler stressed that policing a collusive agreement depends on
. the detection and punishment of cheaters
. the detection and reward of cheaters
. the detection and exclusion of cheaters
. the detection and follow-up to cheaters
. A game in which players play over and over again is called
. dynamic game
. repeated game
. sequential game
. two-stage game
. Which of the following factor does not influence on profitability of a collusive agreement?
. Inelastic demand
. The larger the number of participating firms relative to the number of firms outside the
agreement
c. Complete information

OO OO T WO OITH NOO T D -
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d. A high entry barriers
5. According to free-entry condition:
a. the profits of an additional entrant must be positive and the profits of a firm in the industry
nonnegative.
b. the profits of an additional entrant must be nonpositive and the profits of a firm in the industry
nonnegative.
. the profits of an additional entrant and the profits of a firm in the industry must be negative.
no variants are correct
. What is not an assumption of address model?
. The address of a consumer represents their most preferred product
. Consumer’s preferences are symmetric
. Consumer preferences are distributed in the same product space
. Consumers have completely inelastic demands
. According to principle of minimum differentiation
. products are homogeneous
. products are differentiated
. firms collude
. there are many different firms at the market
. The principle of backward induction allows to
. find a unique SPNE in sequential game
use credible commitment
. find NE in simultaneous game
. find several SPNE in sequential game
I1. True or false the following statements. Explain.
1. Tit-for-tat strategy can be used in infinite repeated games.
2. The greater discount factor, the more incentive to deviate from collusion.
3. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to more differentiated products.
4. Products are horizontally differentiated if consumers have heterogeneous preferences
regarding the most preferred mix of different attributes.
I11. Solve the problems.
1. Consider the stage game shown in Figure below.
Cl C2 C3
R1 2;2 2;1 7;1
R2 12 3;3 5:4
R3 1,5 2;2 6;6

DO TR WO TYRN2OTL OO

a) Find the Nash equilibrium.

b) Now suppose that the game is repeated indefinitely, but ends after each period with constant
probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both
players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash
equilibrium strategy from then on.

2. Demand in a market is given by P = 80— Q. The cost function is C = Q? and marginal cost of
production is 2Q.

a) What are the monopoly output and profits?

b) Suppose that there are two firms in the market. If they were to agree to maximize industry
profits, how much would each produce? What would the profits of each firm and industry profits be?

¢) Is the collusive agreement in (b) a Nash equilibrium?

IIpumep 3aueTHoi padoThl B 1 cemecTpe.
I. Test.
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1. The rate of output where average cost is minimized and economies of scale are exhausted is
called:

a) market output

b) no efficient scale

€) minimum efficient scale

d) monopoly output

2. What is an example of vertical expansion of a firm? (2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

3. According to the labour market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

4. Fixed costs of production factors

a) do not depend on the current level of production.

b) are the value of the factor in its next best alternative use.

c) are investment in an asset without alternative use.

d) are vary in proportion to production.

5. Which of the following is an example of price discrimination?

a. It costs more to make a long-distance phone call during the day than it does late at night.
b. A ticket to the zoo costs less for a child than it does for an adult.

c. Regular gasoline costs less than premium gasoline.

d. All of the above are examples of price discrimination.

6. A firm will find it difficult to engage in price discrimination if:
the demand curve is downward-sloping.
consumers are smart.
the good is normal.
there are close substitutes.

. What is not a signal at the insurance services market?

insurance history of the individual

diseases history

selection by the individual of a particular clinic

information about car accidents with the participation of an individual
. What is not an example of moral hazard?

neglect of safety after receiving fire insurance

displacement healthy people with sick people at the life insurance market
excess speed after receiving auto insurance

careless use of the goods with a warrantee

. What is not a basic element of a game?

Player

Payoff

Outcome

Strategy

COTPOOOTPXOAOTH N0 DT
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10. Ina game each player moves once, and when a player moves she does so not
knowing the action of her rivals.

a. dynamic

b. static

c. perfect information

d. incomplete information

Il. True or false the following statements. Explain.

1. A monopolist who is able to practice third degree price discrimination will make greater
profits than a monopolist who is able to practice first degree price discrimination.

2. The purpose of price discrimination is to capture consumer surplus and deadweight loss in
order to increase firm’s profit.

3. The profit-maximizing rule is that a firm should produce at the output level that marginal
revenue exceeds marginal cost

4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than
t increase in output.

I11. Solve the problem.

Two firms compete by choosing price. Their demand functions are

Q1=60-P1+P2and Q2=60+P1-P2

Marginal costs are 10.

a. Suppose the two firms set their prices at the same time. Find the resulting Nash equilibrium.
What price will each firm charge, how much will it sell, and what will its profit be?

b. Suppose Firm 2 sets its price first and then Firm 1 sets its price. What price will each firm
charge, how much will it sell, and what will its profit be?

c. Suppose you are one of these firms and that there are three ways you could play the game: (i)
Both firms set price at the same time; (ii) You set price first; or (iii) Your competitor sets price first. If
you could choose among these options, which would you prefer? Explain why.

IIpumep 3aueTHON padoThI BO 2 cemecTpe.

I. Test.

1. According to most-favored-customer clauses

a. collusion will be sustainable because punishment will be more severe.

b. collusion will not be sustainable because firms will offer a discount to their customers.

c. collusion will be sustainable because firms will compete against each other in a number of
different geographic markets.

d. collusion will not be sustainable because firms will compete against each other in a number of
different geographic markets.

2. Firms engage in when they mutually devise a common plan of action and
exchange mutual assurances to follow that common course of action.

a. tacit collusion

b. common collusion

c. Nash equilibrium

d. explicit collusion

3.Which of the following factor facilitates collusion?

a. Uncertainty

b. Asymmetries in Preferences

c. Enforcement

d. Innovation

4. A game in which players play over and over again is called

a. dynamic game

b. repeated game

c. sequential game

d. two-stage game
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5. The principle of backward induction allows to
a. find a unique SPNE in sequential game
b. use credible commitment
c. find NE in simultaneous game
d. find several SPNE in sequential game
6.Address models consider
a. consumers’ preferences defined over the characteristics or attributes of products
b. issue of the extent of variety—the number of products available in the market
c. firms’ behavior about quality of products
d. price completion of oligopolists
7. If there are three firms in Hotteling city and there is no sunk costs
a. in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery
b. in Nash equilibrium three firms will stand at the same distance from each other
c. in Nash equilibrium three firms will stand together
d. there is no Nash equilibrium
8. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s
strategy is
a. top dog
b. puppy
lean and hungry
fat cat
. True or false the following statements. Explain.
Tit-for-tat strategy can be used in finite repeated games.
The greater discount factor, the more incentive to deviate from collusion.
In circumstances of downturns in demand it isn’t rational for firm to deviate from collusion.
4. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to less differentiated products.
5. In order to lick in customers a firm should increase its switching costs.

wppRE oo

I11. Solve the problems.

1. A county consists of two towns, Right and Left. Each has 1/5 of the population lives in each of
two towns. The remaining 4/5 lives uniformly scattered on the one straight road that connects the two
towns. There are 5 taverns. Each drinker will go regularly to whichever bar is closest to him. The price
of a drink in each bar is equal and determined by the government. The only variable that owners have
control over is their location. Find the Nash equilibrium locations of the five drinking establishments.

2. Suppose that firms 1 and 2 are Cournot competitors, and their only costs are their managers’
salaries, which can be expressed as $1 per unit of output. Inverse demand is given by P = 10—Q. First,
compute the Cournot equilibrium quantities and profits for each firm. The owners of firm 1 decide to
direct their manager to maximize sales, rather than profits. If he does so, compute the new Cournot
equilibrium quantities and profits for each firm. Has firm 1°s profit increased?

7.4. Meronnueckue maTepuaibl, ONPEAEISAIONUIME MPOLENYpbl OLEHUBAHUS 3HAHUN, YMEHUH,
HAaBbIKOB U (WJIH) OTbITA JIEATEIbHOCTH
DOopMBI KOHTPOJIS:

Texymmii — ¢poHTadbHble, KOMOMHUPOBAHHBIE OIMPOCHl B paMKax ceMuHapa (BKJIax B
UTOTOBYIO OIlcHKY — 20%)
[IpomexyTOUHBIIT — BBINIOJIHEHHE KOHTPOJIBHBIX PaOOT/KOMIOKBUYM (BKJIaJ B MTOrOBYIO

otieHky — 50%)
Wroroslii- 3a4eTHas paboTa B MUCbMEHHOM (popme (BKIIag B HTOrOBYIO oneHKy — 30%)
HroroBasi omeHka — BBICTABISETCA HMCXOAS U3 0alioB, MOJYYCHHBIX HA CEMHUHAPCKHUX
3aHATHSIX, 0AJUTOB 32 KOHTPOJIbHBIC Pa0OTHI, KOJJIOKBUYMa M OI[EHKH Ha 3a4eTe.
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ABWJIBHBIX OTBCTOB

OTKPBITOI'O THUIIA

economy of scale connected with
return to scale?

associated with a change in
the cost of a unit of
production, depending on
the scale of its production
by the company.
Considered in the long
term. Reducing unit costs
when scaled up is called
economies of scale. The
shape of the long-run cost
curve is related to
economies of scale.

Economies of scale can be
exploited by companies of
all sizes by increasing their

operations.  The  most
common  methods are
purchasing (getting bulk
discounts),  management
(using specialization of
managers), finance (getting
less  expensive loans),
marketing (spreading

advertising costs for a
wider range of products).

. Bpewms
No [IpaBunbHbIN
Tun 3aganus dopmyIUpPOBKA 3a1aHUS BBIIIOJTHEHUS
1/ OTBET
(B MUHYTaX)
CIIOCOOHOCTh K KOMMYHHUKAIIUM B YCTHOM W MHCHhbMEHHOUN (hopMax Ha PYCCKOM M MHOCTPAHHBIX
SI3BIKAX JUIS PEHICHUS MEKIMYHOCTHOTO U MEXKKYJIbTYpHOTO B3aumMoaeincTeus (OK-4)
1. 3anaHue The absolute cost advantage is a 1
3aKPBITOrO THIIA a) Lower costs for existing industry
firms compared to new firms
b) Lower average costs while
increasing output
¢) Consumer costs associated with the
transition from one manufacturer to
another
d) Decrease in demand of firms which
entered the industry
2. Information asymmetry occurs in the b 1
market:
e. Search ltems
f. Experienced goods
g. Normal goods
Inferior goods
3. According to principle of minimum a 1
differentiation
a. products are homogeneous
b. products are differentiated
C. firms collude
d. there are many different firms
at the market
4. What cannot prevent the adverse b 1
selection in the product market?
a. Warranty
b. Price
c. Reputation
d. Standards
5. 3ananue What is economy of scale? How is | The effect of scale is 8-12
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n/a

Tun 3aganusa

®opMyIIMpOBKa 3a0aHU

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

The use of any of these
factors reduces the long
run average cost (LRAC)
by shifting the short-run
average total cost
(SRATC) curve down and
to the right on the chart.

What types of entry barriers are there?
Describe them in short.

There are 3 types of entry
barriers. Government
Restrictions on  Entry,
Structural  Characteristics
and Strategic Behavior by
Incumbents. Governments
grant exclusive franchises

because of Natural
Monopoly,  Redistribute
Rents and Intellectual

Property Rights. Structural
characteristics protect the
market power of
incumbents without
attracting entry. They are
characteristics that reduce
the profitability of entry.
There are four structural
characteristics that are
often thought to be entry
barriers:  Economies of
Scale, Sunk Expenditures
of the Entrant, Absolute
Cost Advantages, Sunk

Expenditures by
Consumers. As for
Strategic  Behavior by

Incumbents, there are 3
categories of strategies
available for incumbents to
raise the height of barriers
to entry: Aggressive Post-
entry Behavior, Raising
Rivals’ Costs, Reducing
Rivals’ Revenues.

5-10

What is a dominant firm? Why does a
dominant firm exist?

If one firm is a price setter
and faces smaller, price-
taking firms, it is called a
dominant firm. It typically
has a large market share.
Some factors make a firm
dominant: dominant firms
may have lower costs than
fringe firms; dominant firm
may have a superior
product in a market where
each firm produces a
differentiated product; a
group of firms may
collectively act as a
dominant firm.

3-7

What are necessary conditions for

The first is that the firm

5-10
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n/a

Tun 3aganusa

®opMyIIMpOBKa 3a0aHU

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

price discrimination?

must  possess  market
power: without it, the price
of all units of all goods
will be driven down to the
level of costs by
competition, and price
discrimination cannot
arise.

The second necessary
condition for price
discrimination is that resale
or arbitrage must be
prevented. The problem is
that the consumers of the
low-priced goods may be
tempted to resell them to
consumers  who  were
intended to buy the high-
priced goods, and unravel
the firm’s careful price
discrimination scheme.
The phenomenon of gray
markets is a good example
of attempts to unravel price
discrimination schemes.

How does tying differ from bundling?
Why might a firm want to practice
tying?

Tying refers to
conditioning the sale of
one good on the purchase
of another. The simplest
case of tying is just an
application of our analysis
of two-part tariffs. This
method  of  extracting
consumer surplus is to
force the consumer to
make an advance payment
for the right to buy goods.
Then  consumers  pay
additionally for each item
they wish to receive. A
classic example of this
phenomenon is an
amusement park. You pay
an entrance fee to get
there, and then a certain
amount for each trip or
attraction.

Bearing this in mind, we
will see in this section how
bundling, which may have
little immediate
resemblance to other price
discrimination  schemes,
can realize exactly the goal
of capturing more surplus
for the firm. Bundling
refers to tying in fixed
proportions. For example,
each left shoe is normally

10-12
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N Bpewms
Ne IIpaBunbHBIN
Tun 3ananus ®opMyIIMpOBKa 3a0aHU BBIIIOJTHEHHUS
n/n OTBET
(B MuHYyTaXx)
bundled with a right shoe,
car bodies are bundled
with engines and tires, etc.,
and cable television is sold
in “bundles” of channels,
rather than each channel
having an individual price.
10. [IpounTaiiTe TEKCT BOMpOCa, B 1
BbIOCpUTE OIMH IpaBuibHbLA | LIS @situation whena
proportionate saving
BapuaHT OTBETa © 3allUIINTE gained by producing two
apryMeHTbl, 00OOCHOBBIBAIOIINE or more distinct goods,
BBIOOp OTBETA: when the cost of doing so
is less than that of
Economies of scope means: producing each separately.
KoMm6uuu a) _ long-run average cost
DPOBAHHET declines as Fhe rate of output increases
b) it is cheaper to produce the
BOIIPOC two output levels together in one plant
than to produce similar amounts of
each good in single-product plants
C) the rate of output where
average cost is minimized
d) it is cheaper to produce the
two output levels in two different
plants than to produce similar amounts
of each good in one plant
Ne ITpaBuibHBIN Bpews
Tun 3amanus DopmyIHpOBKa 3a1aHUs BBINIOJTHEHU S
n/n OTBET

(B MUHYTaX)

IIK-3. Cnocooben ananuzuposams u UHmMEPRPEeMUpPoO8ams QUHAHCOBYIO, DYX2aImepcKyIo u
UHYI0O UHGOpMAUUIO, CO0EPHCAWYIOCA 8 OMUEMHOCHMU RPEONPUAMUNL DA3IUUHBIX (opMm
coocmeenHoCcmu, Op2anu3ayuil, 6e00OMcme u m.o0., UCHO1b308aMb NOIYUEHHbIE C6E0CHUA 014
NPUHAMUA YNPAGNCHUECKUX PeWeHUll, GblA6IeHUA MEHOCHUUU UMEHEHUA COUUAbHO-
IKOHOMUYECKUX noKaszameseil, a maxxice no020mMosumsv UHOOPMAUUOHHLLIL 0030p u/uiu
AHATUMUYECKUT Onuem.

11.

12.

13.

14.

3amaHue 3aKpBITOTO THIA | True or False: Price

discrimination is a set of
pricing strategies for extracting
more surplus than is available
under uniform pricing - true.

True

2

A barrier to entry is something
that makes the expected profits
of an entrant negative even
though incumbent firms are
able to exercise market power

False

The more efficient the
dominant firm vis-a-vis the
fringe—the lower its marginal
costs—the greater its market
power

True

An efficient allocation
minimizes total surplus.

False
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n/a

Tun 3aganusa

@opMyHMpoOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

15.

16.

17.

18.

3amanne
OTKPBITOTO THIIA

«A price - taking firm selling
in a market with a price greater
than the firm's average cost
should increase its output
level». Comment.

At a competitive market
firms produce optimal output
when minimum AC equals
MC and price. If a firm has
cost advantage, so market
price is higher than its AC
and in this case this firm
have positive profit. And its
output optimal as MC cross
AC at the point of minimum
last ones. The statement is
wrong.

5-7

Why could Norwegian
produces take a dominant
position in the market of
farmed salmon and hold this
position for almost two
decades?

By the mid-1980s farmed
salmon had become a major
export, especially to the
United  States. Farmed
salmon competes with wild
salmon, but has an advantage
in that fresh wild salmon is
only available at certain
times of the year. The United
States is the world’s largest
producer of wild salmon.
However, much of this is
canned and it must be frozen
if consumed outside of the
harvest  season.  Farmed
salmon can be harvested
year-round and thus is
always available fresh. As a
result restaurants in the
United States were
significant buyers of
Norwegian farmed salmon,
and wild and farmed salmon
are not perfect substitutes.

3. Two parts in an
automobile taillight are the
plastic exterior cover and the
light bulb. Which of these parts
is a car company more likely to
manufacture in-house? Why?

As it’s known light bulbs are
homogeneous good. So they
can be produced by external
suppliers. But, the plastic
exterior cover must be
custom-designed and
manufactured for each make
and model. Because it
requires more Relationship
Specific Investment, it is
more likely to be made in-
house.

1998 news article reported that
Delta Air Lines and American
Airlines tried to raise leisure
air fares 4% in most domestic
markets, but the move failed
Monday when lone-holdout
Northwest Airlines refused to
match the higher prices. The
aborted price boost illustrates
the impact Northwest's woes
already are having on the

Lone-holdout Northwest
Airlines refused to match the
higher prices, thereby
stimulating demand at home.
By causing a significant
increase in sales at a low
price, it significantly
increased the volume of
production (sales). Elastic
demand made it harder to
maintain collusion, as it

5-7
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N Bpewms
Ne IIpaBunbHBIN
/i Tun 3ananus @opMyHMpoOBKa 3a1aHus BBIIIOJTHEHHUS

OTBET
(B MuHYyTaXx)

industry. Months of labor | increased the returns from
unrest . . . are prompting | fraud, namely, a drop in
passengers to book away from | demand for the services of
the fourth largest carrier. What | airlines caught in collusion.
does this say about the nature
of price dynamics in the airline
industry?

19. Explain why collusive pricing | Price fixing is difficult 5-7
is difficult in a single-period | during one period of
competition and easier when | competition and easier when
firms interact over multiple | firms interact over several
periods. periods, because during one
period competition firms
have incentives to cheat and
charge lower prices than
competitors in order to obtain
high short-term profits.

20. IIpounraiite TekcT BoOmpoCa, A 3-5
BeiOepuTe oauH mpaBuiabHbA | A firm or firms may exercise
BapuaHT oTBeTa W 3ammmure | market power for a signifi-
apryMmeHTbl, o6ocHoBbiBaromme | cant period of time only if
BBIOOp OTBeETA: barriers to new entry exist.
Barriers to entry determine the
extent to which a firm can
exercise market power in the
long run:

A) TRUE

B) FALSE

KomOuHUpOBaHHEIH
BOIIPOC

[TosHBIM KOMIUIEKT OLIEHOYHBIX MAaTE€pHAJIOB IO AUCHUILIMHE (MOIYJI0) ((hOHA OIEHOYHBIX
CPeACTB) XpaHUTCS B JJEKTPOHHOM BHJE Ha Kadenpe, yTBepkaamoleil pabodyr mporpamMmy
JTUCHUILIMHBI (MOIyJis1), U B LleHTpe MOHUTOpPHHra U ayAuTa KauyecTBa 00y4eHUsl.

7.4. MeToauyeckne MaTepUaJibl, onpeaessiioline Npoueaypbl OleHUBAHUA Pe3yJbTATOB
00y4eHHUs 0 TUCHHUILINHE (MOLYJIIO)

dopMoii TEKYIIEro KOHTPOJIS 3HAHWH CTYICHTA SIBISIFOTCS KOHTPOJBHBIC Pa0OTHI M OMPOCHI.
[TpoMexyTOUHBII KOHTPOIB 1O MpeaMeTy Teopust OTpaciaeBbIX PHIHKOB IPOBOAUTCSA B (hopMe 3aueTa U
9K3aMEHa.

OOmiass omeHka Yy4eOHBIX JIOCTHKEHUH CTyJAeHTa B CEMeCTpe Mo y4yeOHOMY Kypcy
ompeesieTcss Kak cCyMma 0ajuioB, TMOJIYYEHHBIX CTYICHTOM IO Pa3IMYHbIM (OpMaM TEKYIIETO U
MIPOMEXKYTOUHOTO KOHTPOJIIS B TEUCHUE JAHHOTO CEMecTpa

VYcenenrHocTh 3y4eHusl KaXI0ro Y4eOHOro Kypca B TEUEHHE CeMeCTpa OIEHUBAETCS, UCXOIS
u3 100 MakcuManbHO BO3MOKHBIX OAIIIOB.

HezaBucumo oT HaOpaHHOW B CEMECTpE TEKYIIEH CyMMBbI 0ayUIOB OOs3aTENBHBIM YCIOBHEM
nepes caaueit SK3aMeHa SBISETCS BBIIOJIHEHHE CTYIACHTOM HEOOXOUMBIX 10 paboueil mporpamme ajist
JTUCIUIUTAHBI BUJIOB 3aIaHHM.

IIpu obOHapykeHuu mpemnojaaBareneM (akTa CHOUCHIBAHHMS WU ITUIardaTa B BBHIMOJHEHHOM
3a/IaHn|, JaHHOE 3ajaHue oreHuBaeTcs B 0 6amnoB. OneHMBaHKE TTOBTOPHO BHITIOJIHEHHOTO 3a/IaHHS
OCYIIIECTBIISETCS 11O OOIINM MpPaBUIIaM.

ITocne okoHuaHus ceMmecTpa CTyIeHT, HaOpaBmmii wMeHee 60 OamioB, cyuUTaeTCs
HEYCIEBAIOIINM.

[Ipu HeyIOBIETBOPHUTEIHLHOM Clade dK3aMeHa WJIU HEsSBKE M0 HEYBAKHTEIHLHOW NMPHYUHE Ha
9K3aMEH IK3aMEHAIMOHHAS COCTaBJstolIas mpupaBHuBaercs Kk Hymo (0). B aTom ciydae cTyneHT B
YCTaHOBJICHHOM B YHHBEPCUTETE MOPsIIKE 00s13aH MepecaaTh SIK3aMeH.
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[Ipu mepecnaue sK3aMeHa M3 CEMECTPOBOTO PEUTHMHIOBOrO Oaiia CTYACHTAa BBIYATACTCS:
nepBas nmepecaaya 3k3aMeHa — 5 0ajioB; - BTopas nepecnaya — 10 6amios.

Taoauna 10. TexHosiornyeckasi KapTa peMTHHIOBbIX 0AJIJI0B 10 AUCHUIIMHE (MOIYJII0)

5 cemecTp
KonuuectBo MakcumanbHoe Cpox
Ne KoHnTtponupyemslie .
MEpPOIPUATHIHA KOJIMYECTBO MpeJicTaBIe
/T MEPOTIPUSITHS
/ 6amnel OaoB HUS
OcHoBHOoI1 0J10K
1. | Yuacmue 6 ouckyccuu 14/2 8 CooTBETCTBY
omas napa
2. | Konmponvnas paboma 3/5 15 CooTBeTCTBY
folIast mapa
3. Dece 7/5 35 CooTBeTCTBY
romias rnapa
Konnoxeuym 4/3 12 CootserctBy
romias rnapa
Bcero 90 -
Baok 6onycoB
5. | Axmusnas paboma cmyoenma Ha CootBercT
3aHAMUU, CyujecmeeHublll  6KIAO +1 +3 BYIOIIAs
CMyO0eHma Ha 3aHAmuu napa
6. | Yuacmue ¢ odoxnadamu ma HayuHvix
KOHGhepeHyusx: 41
-8HYMPUBYI0BCKOUL
ympuey. 0 +1 IIo
- 20pOOCKOIl +5
-obnacmuou L5 rpaguxy
N +1,5
- PecUOHANbHOU )
- MeHCOYHapOOHO
7. | Bcepoccutickuii  myp  npeomemHou To
OUMNUAObL (KOHKYPCA) +2 +2
rpaduky
- Ilpuzoeoe mecmo
Bcero 10 -
JlomoaHuTENLHBIH 010K
ITo
8. | zauem 10
rpaduky
Bcero 10 -
UTOro 100 -
Tab6aunna 11. Cucrema mrpados (1151 0AHOTO 3aAHATHS)
[Tokazarenn bamnn
Ono3zoanue na 3ausmue (06a u boee) -2
Hapywenue yuebnoii oucyuniunsl -2
Hezomoenocms k 3anamuio -1
IIponyck 3anamus 6e3 ygaxcumenbHOU NPUYUHDL -1

Tabauna 12. Ilkana nepeBojga PeHTHHIOBBIX 0aJVIOB B HTOrOBYIO OLIEHKY

1o AUCUMIIMHE (MOIYJII0)

Cymma OamioB

Ornenka 1o 4-0aJUTbHOM IKae

90-100

5 (OTIMYHO)

85-89

4 (xopo1o)

3a4TCHO

3a ceMmecTp
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CymmMma GasioB Ornenka 1o 4-0aJITbHOM IIKae
75-84
7074
65-69 3(
60-64 YIIOBJIIETBOPUTEIIBHO)
Huxe 60 2 (HeyHOBJIETBOPUTEIHHO) He 3auteno

[lpu peanu3anyuy JUCUMIUIMHBL (MOIYJsl) B 3aBHCHUMOCTH OT YPOBHS IOATOTOBJIEHHOCTH
o0y4aromuxcsi MOTyT OBITh UCIOJIB30BaHbl UHBIE (DOPMBI, METOIbI KOHTPOJISI U OLIEHOYHBIE CPEJICTBA,
MCXO0/1 U3 KOHKPETHON CUTYyallnu.

8. YYUEBHO-METOANYECKOE U UTHOOPMALNMOHHOE OBECIIEYEHHUE
JAUCHUITIJINHBI (MOYJIS)

8.1. OcHoBHas JuTEpaTypa

1. PozanoBa, H. M. Teopus oTpacieBbIX pbIHKOB: BBEACHUE B IPEAMET : yUCOHUK IS BY30B /
H. M. PozanoBa. — 4-e u3zn., nepepad. u mon. — Mocksa : WUznarensctBo IOpaiit, 2024.— URL:
https://urait.ru/bcode/561507 (O6pa3oBarenbhas wiathopma KOpaiit)

2. 3a3npaBHbIX, A. B. DKOHOMHKa OTpAcieBBIX PHIHKOB : YU€OHUK U MPAKTUKYM JJIsi BY30B /
A. B. 3azapaBnubix, E. 0. BoiinioBa. — 2-e u3n. — Mocksa : U3narensctBo FOpaiit, 2024. - URL:
https://urait.ru/bcode/560891 (O6pa3oBarensHas miathopma FOpaiir)

8.2. JlonosinuTeIbHAS JIMTEPATypa

1. Ken X., DxoHomuka otpaciueit u ¢pupm [DnekTpoHHBIH pecype] : yueO. mocodue / K. Xurep;
nep. c aHIJI. - M. : DurHaHCHI u CTaTUCTHKA, 2004. URL:
http://www.studentlibrary.ru/book/ISBN5279027375.html
2. KFOcymnoBa, A.T. Teopust orpacieBbIX pHIHKOB : ydeOHOe mocobue / IOcymoBa A.T., MkpTusH
I''M., mox pen. — Mocksa : KuoPyc, 2017. URL: https://book.ru/book/922338 (DaekrpoHHO-
oubnmmoreunas cuctema BOOK.ru)

3. AspnameBa, Cernana bopucoBHa.Teopus opraHuzanuu OTpacieBBIX PHIHKOB : ydel. /
Asnamesa, Cernana bopucosna, Po3anoBa, Hanexna Muxaitnosna. - M. : UUII "U3n-Bo Maructp",
1998. - 320 c. (5 9K3)

4. Crpenen, U JIp U.A. Teopus oTpacieBbIX PBIHKOB 10 : yuebHoe mocobue / Crpeneny U Jp
N.A. — Mockaa : KauoPyc, 2019. URL: https://book.ru/book/929778

8.3. UnTepHeT-pecypchl, HEOOX0AMMbIE )i OCBOCHH S JUCHUIIIMHBI (MOIYJIA)

Haumenosanue 95C
ILngposoii oopasoBaTenbHbIil pecype IPRsmart:
- 90P Ne 1 — nporpamma st OBM «ABTOMaTu3upoBaHHasi cUCTeMa yrpaBieHUs Hu(pPoBOH
oubanorekoi IPRsmarty;
- 0P Ne 2 — »5JIeKTpOHHO-O0pa30BaTEIbHBIM pecypc il HHOCTPAHHBIX CTYAECHTOB
«PYCCKHU KAK THOCTPAHHBIN»
www.iprbookshop.ru
DJIeKTpPOHHO-0ub1HoTeuHas: cucrema BOOK.ru

https://book.ru
O6pasoBartenabHas miatdpopma IOPAUT,

https://urait.ru/

DJIEKTPOHHAs1 0M0/IHOTEeKa «ACTPAXAHCKHUI IOCYAapCTBEHHBII YHHBEPCUTET» COOCTBEHHOM
renepamnun Ha mwiargopme IBC «IaexkTponnslii UntanbHblii 321 — bubanoTex»
https://biblio.asu.edu.ru

Yuémuas 3anuce oopaszosamenvroco nopmana AI'Y

uiekTpoHHO-0nOnoTreynasi cucrema (3BC) 00O «Iloaurexpecype» «KoHcyabTanT
CTY/ICHTa»

MHuoronpopuibHbelii  o0pa3oBaTenbHbI  pecypc  «KOHCYIBTAaHT  CTyJOeHTa»  SBISETCS



https://book.ru/book/922338
http://www.iprbookshop.ru/
https://book.ru/
https://urait.ru/
https://biblio.asu.edu.ru/

38

AJICKTPOHHOM OMOIMOTEYHON CHCTEMOM, MPeIOCTaBIAIomEel 1ocTyn Yepe3 HTepHeT K yueOHoM
JUTEpaType W JOIOJHUTEIbHBIM MaTepuaiaM, NPUOOPETEHHBIM Ha OCHOBAaHUHU TIPSIMBIX
JIOTOBOPOB ¢ npaBoobdagaTensiMu. Karanor comepxut 6osee 15 000 HauMeHOBaHUN U3 TaHHH.
www.studentlibrary.ru

Pecucmpayus ¢ komnvtomepos AI'Y

9. MATEPUAJIBHO-TEXHUYECKOE OBECHHEYEHUE JUCHUIIJIMHBI (MO Y JIS)

NPAaKTUYECKUE 3aHATHS:

e AyauTopus, OCHAIIEHHAs MPE3CHTALMOHHON TEXHUKOW: IPOEKTOp, JKpaH, KOMIIBIOTEP
(HOYTOYK), 3ByKOBBIE KOJIOHKH, MUKPO(DOH ( B CIIy4ae KOJIMYECTBA CTyIeHTOB Oosee 80 uenoBek);

e Pabouee mMecTo npemnoaBaresns, OCHAIIEHHOE KOMITBIOTEPOM C TOCTYnoM B VIHTepHET

e Jlns caMOCTOATENBHOM pabOThl CTYACGHTY NpPEAOCTaBIACTCS JOCTYH K OuOIHOTEKe,
YUTAIFHOMY 3ally, 3aJTy OTKPBITOTO q0cTyna Kk cetu MuTeprer, [1K.

10. OCOBEHHOCTH PEAJIMBALIIMU JUCHUIIJIMHBI (MOAYJIA) ITPU OBYYEHUHN
NHBAJNUI0B U JINLl C OTPAHUYEHHBIMHU BO3MOKHOCTAMMU 310POBbSA

Pabouas nporpamma JUCHUIUIMHBI (MOIYJIs1) IPH HEOOXOAUMOCTH MOKET OBITh aJanTHpOBaHa
Ui 00y4eHus (B TOM YHCIIE C MPUMEHEHHEM JUCTAaHLIMOHHBIX 00pa30oBaTeIbHBIX TEXHOJOTHI) JIUIL ¢
OTPaHUYECHHBIMH BO3MOKHOCTSIMH  3JI0pOBbs, HMHBaIUAOB. s sToro Ttpedyercss 3asiBICHUE
o0yyaroImuxcs, SBJISIOIMIMXCS JIMIAMU C OTPAHUYEHHBIMHU BO3MOKHOCTSIMHU 37I0POBbsl, WHBAIUJIAMH,
WM UX 3aKOHHBIX MPEICTAaBUTENEH U PEKOMEHIALUU [ICUX0JI0T0-MEIUKO-TIEJarOrMueCcKOil KOMUCCHUH.
ITpu 0OyueHun MLl ¢ OrpaHUYEHHBIMU BO3MOXKHOCTSIMU 37I0POBbsl YUUTHIBAIOTCS UX UHUBHUyaIbHbIE
ncuxodusnueckue ocodeHHocTH. OO0ydeHne MHBAIUAOB OCYIIECTBIICTCS TaKKE€ B COOTBETCTBUU C
WH/MBUYaJIbHOM ITpOrpaMMoil peaObuinuTanuy nHBaIKUAA (Ipy HAJTUYUK).

Jusg v ¢ HapymieHHEeM CIyXa BO3MOYKHO TIpelOCTaBlIeHHME y4deOHOW wuHbopManuu B
BU3yaJIbHOW (opMe (KpaTKMi KOHCHEKT JIEeKIUi; TeKCTbl 3aJaHuil, HaledyaTaHHbIC YBEIMYCHHBIM
mpudTomM), Ha aAyIUTOPHBIX 3aHATUSAX JIOMYCKAaeTCs MPHUCYTCTBHE AacCUCTEHTa, a TaKkKe
CYpJIOTIEPEBOJUMKOB M THQIOCYpAONEPEBOAYMKOB.  TeKymMi  KOHTPOJb  yCIEBA€MOCTH
OCYILIECTBISIETCSI B NHUCbMEHHOW (opmMe: oOy4arouuiicss MHUCBMEHHO OTBEYaeT Ha BOIPOCHI,
MUCHMEHHO BBINIOJNHSET MpakTHUeckue 3aaanus. JJoknan (pedepar) Takxe MOXKeT ObITh MPEICTABIEH B
MUCbMEHHOM (opMme, TIPU 3TOM TpeOOBaHUSA K COJEPKAHHUIO OCTAIOTCS TEMH K€, a TpeOOBaHMS K
Ka4yecTBY M3JI0’KEHUs MaTepuaia (MOHATHOCTb, KAUeCTBO PEUYH, B3aUMO/ICHCTBHE C ayAUTOPUEH U T. 11.)
3aMEHSIOTCSI Ha COOTBETCTBYIOIIME TPEOOBAHUS, IPEABABISIEMbIE K TUCbMEHHBIM padoTaM (KayecTBO
o(opMiIeHHs TEKCTa U CIMCKA JIUTEPaTyphl, TPAaMOTHOCTh, HATMYHE WUTIOCTPALIMOHHBIX MaTEPUANIOB U
T. 1.). IIpomexxyTouHast arrectauus A JMI C HapyHIEHUSIMH CIyXa IPOBOJUTCA B IMHUCHbMEHHOM
¢dopme, mpU STOM HCHOIB3YIOTCSA OOLIMe KpuTepuu oneHuBanus. Ilpu HeoOXxoaumocTH Bpems
MIOJITOTOBKU K OTBETY MOKET OBITh YBEITUYEHO.

Jlis a1 ¢ HapylleHHeM 3pEHHUs JIONyCKaeTcs ayAualbHOEe MpeocTaBlieHHe MHpOpMaluy, a
TaK)X€ HCIOJb30BaHUE HAa AYAUTOPHBIX 3aHATHUSX 3BYKO3AIMCHIBAIOLIUX YCTPOMCTB (IMKTO(GOHOB U
T. 1.). Jlomyckaercs NpPUCYTCTBHE Ha 3aHATHAX AaCCUCTEHTa (TIOMOIIHMKA), OKa3bIBAIOIIETro
oOyyaroluMcsi HEOoOXOJUMYI0 TEXHHYECKYI0 TIOMOIIb. TeKylmMid KOHTPOJb  YCIIEBAEMOCTH
ocyliecTBisieTcs B YCTHOM ¢opme. [Ipu mnpoBeneHMH NPOMEXKYTOUHOM aTTecTalluu Jjsl JIUI C
HapyILIeHUEM 3pEHUsl TECTUPOBAHHE MOKET OBbITh 3aMEHEHO Ha YCTHOE coOeceI0BaHUE 110 BOIPOCAM.

Jig nun ¢ orpaHMYEHHBIMM BO3MOXKHOCTSIMH 37J0POBbSl, MMEIOIIMX HApYyLIEHHs OINOPHO-
JIBUTATEJIBLHOTO ammapara, Ha ayJUTOPHBIX 3aHATHSX, a TaKXKe MPU MPOBEICHUH MPOLEIYp TEKYIIEro
KOHTPOJISl YCIIEBAEMOCTH U MPOMEXYTOYHON aTTECTallud MOTYT OBITh MPEAOCTaBIEHBl HEOOXOAUMBIE
TEXHUYECKHE CpPeJICTBA (MEPCOHAIBHBIM KOMIIBIOTEP, HOYTOYK WM JAPYroM TrajKeT); OMyCKaeTcs
MPUCYTCTBUE ACCUCTEHTA (ACCHCTEHTOB), OKA3bIBAIOIIEr0 00YJarOIUMCS HEOOXOJUMYIO TEXHUUECKYIO
oMoulb (3aHATh pabouee MECTO, NEPeIBUTaThCs MO ayJUTOPUHU, MPOYUTATh 3aJaHue, O(POPMUTH
OTBET, OOIIAThCS C MPETOIaBATENIEM).


http://www.studentlibrary.ru/

