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1. EJIA 1 3AJAYHN OCBOEHMA JUCIIUIIJIMHbBI (MOYJIS)

1.1.0enssMun  ocBoenuss AucnuIuIMHBL  (MoayJisi) «Teopusi oTpacjieBbIX PBIHKOB.

IIpakTnyeckoe npuJio:keHue (HaA AHIIMHCKOM SI3bIKE)» SIBJISIIOTCS:

- IOMOIIlb B OBJAJEHUU COBPEMEHHOIO 3KOHOMMYECKOIO $3blIKa U B CaMOCTOSITEIILHOM
OpPUEHTUPOBAHUH B CIIOKHBIX IIpobsieMax GopMUpOBaHUS U TpaHCHOPMAIIUN PHIHOYHBIX CTPYKTYD,

-J1aTh JIOCTYIIHOE, HO BMECTE C TE€M JIOCTATOYHO MOAPOOHOE U3JI0KEHUE OCHOBHBIX MPOOJIEM U
METOJIOB aHaju3a OTPAClIeBBIX CTPYKTYp M MOBEIACHHUS (QHUPM; Pa3BUTh HABBIKM U CIIOCOOHOCTHU
CTYJEHTOB K NPUMEHEHHIO COBPEMEHHBIX TEOPETUYECKUX U AMIUPHUUECKUX MOJENIEH AJIs pelIeHUus
KOHKPETHBIX SKOHOMHUYECKHX MNpO0JIeM; OCBOUTH SKOHOMHYECKHUH MOXOJA K M3YyYCHHUIO U aHaU3y
KOHKPETHBIX MPHUKIAJHBIX SKOHOMMUYECKHMX 3aJa4, TAaKMX KaK OLEHKAa CTElEHU BEpPTHUKAIbHOU
WHTETPUPOBAHHOCTU OTPACIH, HAIMYME EHOBOT'O CTOBOPA, YEPT €CTECTBEHHON MOHOIIOJIMH U T.1.

1.2. 3apgaum ocBoeHusi aMCUMIUIMHBI (MoayJsi): «Teopusi oTpaciieBbIX PBIHKOB.
I[IpakTHyeckoe NpuiokeHne (HA AHIJIMHCKOM SI3bIKE))

-J1aTh TEOPETUUYECKUE 3HaHUSI 00 PKOHOMUYECKUX OCHOBAX TEOPUH OTPACIEBBIX PHIHKOB;

-03HaKOMUTH C OCHOBHBIMHU MOJENISIMHU TOBEJIEHUSI (PUPM B yCIOBUSX PA3IUYHBIX PHIHOYHBIX
CTPYKTYD;,

-aTh TPUKIAJHBIE 3HAHUS B O0JIACTU NPHUHATHS (UPMONW SKOHOMUYECKUX PELICHUN ISt
Pa3HbIX TUIIOB PHIHOYHBIX CTPYKTYP;

-Hay4YuTh (opMaM U METOJlaM SKOHOMHYECKOTrO aHajiu3a MPUMEHHUTEIbHO K HCCIIEeTOBaHHUIO
PBIHOYHBIX CTPYKTYP, G YHKIIMOHUPOBAHUIO OTPACIIEH;

-chopMHUpOBaTH HABBIKM CAMOCTOSITEIBHOTO M TBOPYECKOIO HCIIOIB30BAHUS MOTYyUYEHHBIX
3HaHUH B IIPAKTUYECKOMN ACATENBHOCTH CIIELIMAIINACTA.

2. MECTO JUCIMIIJIMHBI (MOAYJIs1) B CTPYKTYPE OIIOII

2.1. Yueonas aucuuniuna «Teopusi oTpaciieBbIX pbIHKOB. [IpakTH4Yeckoe MpUIIOKeHUE
(Ha AaHIVIMHCKOM SI3bIKE)» OTHOCUTCS K DJIEKTUBHBIM JHUCLHUIUIMHAM U OCBauBaeTCs B 6 ceMecTpe.

B npanpHeiimieM 3HaHUS, MOJIyY€HHbIE NpPU HM3YyYEHUM JUCHUIUIMHBL, MOTYT OBITH TaKXke
HCIIOJIb30BAHbI DU U3YyYEHUU DKOHOMMKHU TPYyAa, COLUAIBHON IIOMUTHKE, DKOHOMHKE OTACIIBHBIX
oTpacied (Hampumep, oOpa3oBaHUs, 3[paBOOXPAHEHUs, HAYKH U JIp.), TOCYAAPCTBEHHOIO
pEryJIMpOBaHMsl OTAEIBHBIX OTpacie u JIp.

2.2, JIna u3y4veHus: JAHHOH Y4eOHOH MMCOMILIMHBI (MOXYJIsl)) HEOOXOQUMBI CJeayIolIne
3HAHUSl, YMEHHUS], HABBbIKH, GopMHpyeMble NpeJIIeCTBYIOIIUMHU Y4YeOHBIMU IMCUMIJIMHAMH
(MonynsimMm):

-MukposKOHOMUKA-2

3HaHUA: 3aKOHOMEPHOCTEH (YHKIIMOHUPOBAHUS COBPEMEHHONW OSKOHOMUKHM Ha  MHKpPO-U
MaKpOYPOBHE; OCHOBHBIX pE3YyJIbTaTOB HOBEHIIMX HCCIEIOBAaHUM, ONMYyOJMKOBAaHHBIE B BEAYIIMX
npo¢eCCHOHATIBHBIX KYpHAJIaxX Mo MpolieMaM MUKPO-U MaKpOIKOHOMHUKH;

YMeHMS: NPUMEHATh COBPEMEHHBIM MaTEMaTUYECKMM HWHCTPYMEHTApUU Uil PEIICHHS
COJIEPKATENIBHBIX SKOHOMUUYECKUX 3a/1a4;

HaBpIku: caMoCTOSATETFHOM UCCIIEI0BATEIHCKONW PAOOTHI

2.3. Mocaenyomme yyedOHbIe TUCHUANIHHBI (MOAYJIH) U (MJIM) MPAKTHKH, JJIsI KOTOPBIX
He0OXOAMMBbI 3HAHHMS, YMEHHUsI, HaBbIKHM, (opMHpyeMble JaHHOH Y4eOHOH JAWCHHUIIMHON
(MoayJiem):

- IucturynroHanbHas 5KOHOMUKA

- GUHAHCOBO-KpEAUTHAs CUCTEMA

3. MIIIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUS MO JUCIUITIJIMHE (MOAYJIIO)
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[Tporiecc OCBOGHMSI IUCHMIUIMHBI (MOAYJNs) HampaBieH Ha (OPMHUPOBAHUE 3JIEMEHTOB
creayromieii(nx) kommereHuuu(uii) B coorBerctBur ¢ ®I'OC BO u OIIOII BO mo manHOMY
HAIPaBJICHUIO TIOATOTOBKH / CIICIIMATbHOCTH:

YK-4. CnnocobeH npuMeHsITh COBPEMEHHBIE KOMMYHHKATHBHBIE TEXHOJIOTHH, B TOM YHUCIIE Ha
MHOCTPAaHHOM(BIX) sI3bIKe(aX), AJIS aKaJEMHUYECKOT0 U MPOo(heCCUOHATHHOTO B3aUMOICHCTBHUS.

[TK-3. Crioco0eH aHanu3upoBaTh U MHTEPIPETUPOBATH (PMHAHCOBYIO, OyXTaJITEPCKYI0 U UHYIO
MHPOPMAIINIO, COACPXKALIYIOCS B OTYETHOCTH MPEANPUATHH pa3IM4HBIX (OpPM COOCTBEHHOCTH,
OpraHusaluii, BeIOMCTB U T.[., UCIIOJIb30BATh MOJIYYCHHbIC CBECHUS I MPUHATHUS YIIPABICHUYECKIX
pElIeHNI, BBISBICHUS TEHICHIMM W3MEHEHHUS COLMAIbHO-D)KOHOMUYECKUX IIOKAa3aTesel, a TaKxke
MOATOTOBUTH MH(POPMAIIMOHHBIN 0030p W/WIIM aHATUTUYECKUIN OTYET.

Taoauna 1. lekomno3nnus pe3yjabTaToB 00y4eHUs

KOI[ n HHaHI/IpyeMBIC PE3YJIbTAThI O6y‘IeHI/IH IO AUCHUIIIIMHE
Ko HalMEHOBAaHUE (Moy1I0)
KOMHGTCHH 4051 MHAMKaTopa
. JOCTHXKEHMUSI 3uatb (1) YmMmerts (2) Bnagets (3)
KOMIICTCHII N
VK-4 VK-4.1. Brmaneer | ctunp oOmeHWss Ha | BHIIONHATH TepeBon | HaBeikamu BiageHus
CHUCTEeMOH HOPM | TOCYIapCTBEHHOM npogecCHOHaTbHBIX JIETIOBOMl  MepenucKu
pycckoro si3p1ke PO u TEKCTOB C | HA TOCYIapCTBEHHOM
JUTEPaTypHOTO fA3bIKA | HHOCTPAHHOM SI3bIKE | HHOCTPAHHOTO Si3bIKa | si3bIke PO u
pu €ro | B 3aBHUCHUMOCTH OT | HAa TOCYJapCTBEHHBIH | HHOCTPAHHOM SI3BIKE C
HCIOJIb30BAHUU B|uenu u  ycnoBuil | i3slk PO wm ¢ | yueToM
KauecTBe B3aUMOJICHCTBH roCyapCTBEHHOT O ocoOeHHocTeH
roCyIapCTBEHHOTO SA3BIKA PO Ha | CTWINCTHKH
s3plka  Poccuiickoi WHOCTPaHHBIN 0pUIMATBEHBIX U
denepanun " Heo(UITHATBHBIX
HOpMaMHu ceM u
WHOCTPAaHHOTO(BIX) COLIMOKYIBTYPHBIX
sI3bIKa(OB), pasnmu4unii B opmate
HCIIONB3YET KOPPECHOHACHIINH.
paznudHble  (OPMEL,
BUJIBI YCTHOU u
NUCbMEHHOU
KOMMYHHKAIUH
VYK-4.2. Hcnonp3yeT | A3BIKOBBIE CpPEACTBA | alalTHPYET peus, | HaBeikamu
SI3BIKOBBIE  CPEJACTBA | JUIA JOCTHIKCHUS CTWIb OOIIEHHS U | MEXJINYHOCTHOIO H
JUISL TOCTHIKEHUS po¢heCCHOHATBHBIX SI3BIK JKECTOB K | MEXKYJIBTYpHOTO
po¢heCCHOHATIBHBIX LeJiell Ha PYCCKOM M | CHTYaIusM oOmmenus
IeJieil Ha PYCCKOM M | MHOCTpPaHHOM(BIX) B3aNMOJICHCTBUS
HHOCTPaHHOM(BIX) sI3bIKe(ax)
si3pIke(ax) B
pamMKax
MEXJINYHOCTHOTO U
MEXKYIBTYPHOTO
0oOIeHNs
YK-4.3. Crioco0sr Crpouts mucesMeHHOe | HaBbIKaMu YCTHOTO H
OcymecTBuser YCTaHOBJICHHSA u YCTHOE | MHICHMEHHOTO
KOMMYHHUKAITHIO B KOHTaKTOB 1 | BBICKa3bIBaHHE B | apryMEHTHPOBAHHOTO
udpoBoii cpene s MOAJEPIKAHUS COOTBETCTBUU C | U3IOXKEHUS
JOCTHKEHUS B3aMMOJICHCTBUSI B | TpeOOBAHUAMHU coOCTBeHHOH
npodecCHOHANBHBIX HUQPOBOH Cpeae Ha | OCHOBHBIX MO3UIMHY HA PYCCKOM
nenen u HMHOCTPAHHOM $I3bIKE KOMMYHHKAaTHBHBIX u WHOCTPaHHOM
3¢ PEKTUBHOTO KayecTB  pe4d B | SI3BIKE
B3aUMOJIEHCTBUS 1 poBoH cpene
T1K-3 [IK-3.1. Hcnonb3yer | Metonsl anammsa | Cobupats u | HaBbikamu cbopa
OTEYEeCTBEHHBIE U | UCTOYHHUKOB aHAIM3UPOBATh JAHHBIX O PAa3BUTHH
3apyOeKHBIE nHpOpMauu HH(POPMAIHIO PBIHKOB,
HCTOYHHKH AHATM3UPYET HUX W
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[TnarupyemMble pe3ynbTaThl 00OYYCHHS 110 TUCITUTUIHE
(MonysI0)

Kon un
HAaNMMCHOBAHHC
WHJIUKATOpa
JIOCTHIKEHHUS

KOMIICTCHIIU N
nHpOpPMaNNH,
cobupaet
HEOOXO/IUMBIE JJaHHbBIE
O pa3sBUTUH PBHIHKOB,
aHaNM3UpyeT HX W
MIO/IrOTaBJIUBAET
nH(pOpMaMOHHBIH
0030p

Kon

KOMIICTCHII N

3uatb (1) YmMmerts (2) Bnanets (3)

HOATOTABIIMBACT
WHPOPMANOHHBIH
0030p

4. CTPYKTYPA U COJEPKAHUE JUCUMILIMHBI (MOIY.JIS)

OO0mast TPyIOEMKOCTh JUCUUIUIMHBI B COOTBETCTBUM C Y4Y€OHBIM IUIAHOM COCTaBiser 4
3adeTHbIe eTMHUIBI (144 Jaca).
Tabanna 2. CTpykTypa U colep:kaHue TUCHUILUINHBI (MOLYJIs1)

KonTakTHast pabota, gac. dopma
J1 113 JIP TCKYUICTO
" KOHTPOJIS
8 yCIeBaeMOCT
Pazgen, Tema muCHMIUIMHEL KP | CP, B u, popma
(Momysst) B B B [ |wuac. | 2 MIPOMEXKYTOY
J | tu | I3 | tu. | JIP | Tu. | KT é HOI
e T e aTTecTaIum
[no
cemecmpam]
Cemectp 6.
Tema 1. The Welfare Economics of 2 4 8
Market Power. Huckycens
Tema 2. Theory of the Firm. 2 4 8 Huckyccus,
3CCC
Tema 3. Market Power and 2 4 8 Huckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price 2 4 8 Huckyccus,
Discrimination acce,
peUTHHrOBas
KOHTPOJIbHAs
pabora Nol
Tema 5. Market Power and Product 2 4 8
Quality Juckyccus
Tema 6. Game Theory (Static games) 2 4 8 Juckyccust
Tema 7. Classic Models of Oligopoly 2 4 8 Juckyccus,
Jccee,
peiTuHroBas
KOHTPOJIbHAsA
pabora No2
Tema 8. Game Theory (Extensive 2 4 8
Forms) Huckyccus
Tema 9. Dynamic Models of 2 4 8 Juckyccus,
Oligopoly acce
Tema 10. Product Differentiation 2 6 10 Nuckycens,
acce
peUTHHrOBas
KOHTPOJIbHAs
pabora No3
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KoHnTakTHas pabora, 4ac. ®opma
J1 113 JIP TEKYUICTO
o KOHTPOJIS
S yCIIEBaEMOCT
Pazpgen, Tema mucHUIUTMHEL KP | CP, 5 u, hopma
(Moynst) B B B | |uac.| £ | npomexyTtou
J | tu | II3 | Tu. | JIP | Tu. | KIT = HOIL
TIT HIT TIT = aTTeCTaIuu
[no
cemecmpam]
Tema 11. An Introduction to Strategic | 2 2 6 10 Huckyccus,
Behavior YCTHBIH
KOJIJIOKBUYM
Tema 12. Entry Deterrence 4 4 6 14 Huckyccus,
YCTHBIN
KOJUIOKBUYM
Tema 13. Strategic Behavior: 4 4 6 14 Huckyccus,
Principle YCTHBIH
KOJIJIOKBUYM
Tema 14. Strategic Behavior: 4 4 6 14 Huckyccus,
Application 3cce, YCTHBIH
KOJIJIOKBUYM
KouncyabTanumn
KoHTpoJib IpoMesKy TOUHO# Tud. sauer
aTTecTaluu
HTOI'O 3a cemecTp: 34 34 76 | 144
HToro 3a Bech mepuoj 34 34 76 | 144

Ipumeuanue: JI — nexuus; [13 — npaktudeckoe 3anarue, cemunap; JIP — mabopatopHnas pabora;
IIIT — mnpaktuueckass moxaroroBka; KP / KII — xypcoBas pabora / kypcoBoit mpoekt; CP —
camocTosITeNbHas paboTa

Tagiuma 3. Marpuna CcoOTHeCeHHs pa3lesioB, TeM Y4YeOHOil JUCHHILIMHBI (MOXYJIs)
U (hopMUpYyeMBIX KOMIIETCHIHI
Obmree
Paznen, rema Koi-Bo Ko xommeTeHIINN KOJIMYECTBO
JUCHUITIITNHBI (MO,[[yJ'I}I) qacoOB KOMHeTeHLII/Iﬁ
VK-4 I1K-3
The Welfare Economics of Market 8 + + 2
Power
Theory of the Firm 8 + + 2
Market Power and Dominant Firms 8 + + 2
Non-Linear Pricing and Price 8 + + 2
Discrimination
Market Power and Product Quality 8 + + 2
Game Theory (Static games) 8 + + 2
Classic Models of Oligopoly 8 + + 2
Game Theory (Extensive Forms) 8 + + 2
Dynamic Models of Oligopoly 8 + + 2
Product Differentiation 10 + + 2




OO01uee
Paznen, tema Komn-Bo Ko xomneTeHIIMHN KOJIMYECTBO
JTUCIUILIAHBI (MOTYJIS) 4acoB KOMITETCHIIUH
YK-4 I1K-3

An Introduction to  Strategic 10 + + 2
Behavior

Entry Deterrence 14 + + 2
Strategic Behavior: Principle 14 + + 2
Strategic Behavior: Application 14 + + 2
HUtoro 144

Kpartkoe cogep:xanue Ka:ka0i TeMbl TUCHHUILIMHBI (MOYJIs1)

1. The Welfare Economics of Market Power
Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures
of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement
and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm Neoclassical Theory of the Firm.
Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?

3. Market Power and Dominant Firms
Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable
Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look.
Benefits of Monopoly.

4. Non-Linear Pricing and Price Discrimination
Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for
Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.

5. Market Power and Product Quality
Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and
Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6.Game Theory (Static games)

Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts.
Static games of complete information. Normal form representation dominant and dominated strategies.
Rationalizable strategies. Nash equilibrium. Mixed strategies.

7. Classic Models of Oligopoly

Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions.
Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of
Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity

Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)
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Extensive forms.  Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.

9.Dynamic Models of Oligopoly
Reaching an agreement. Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite games.
Super games.  Factors that influence the sustainability of collusion. Facilitating practices.
Antitrust and collusion.

10.Product Differentiation
Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior
Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to
entry games.

12.Entry Deterrence
The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic
investment and monopolization. Contestable markets. Entry barriers

13. Strategic Behavior: Principle
Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of
strategic competition.

14. Strategic Behavior: Application

Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial
incentives. Research and development.

5. METOANYECKHUE YKA3AHUSA 11O NPEITIOJABAHUIO
1N OCBOEHUIO JUCHUIIJIMHBI (MOAYJIS)

5.1. Yka3aHus 1Jis1 IpenojaBaresieidl M0 OPraHU3alui U NMPOBEACHUIO YYeOHBIX 3aHATHH
10 AUCUMILIMHE (MOIYJII0)

Metonbl TpoBeEHUS MPAKTUYECKHX 3aHATUH: OOCYXJE€HUE IHCKYCCHOHHBIX BOIIPOCOB,
pelleHre NPAKTUKYIOIUX YIpakKHEHUM M 3a4ay (MPOCThIX U CIIOXKHBIX 3aJaHui), 00CyXJIeHue M
pelIeHre IPaKTUYECKUX KOHKPETHBIX U aHATUTUYECKUX CUTYaLUi — KEHCOB, KOHCYIbTAllUU 110 TEMaM
Kypca, o0CyXJIeHHE U MPOBEpPKa JOMAITHUX 3aJIlaHUH.

5.2. Yka3zanus 1J1s1 00y4al0IIMXCS 110 OCBOCHUIO TUCUHUIJIMHBI (MOIYJI10)

CamocrosTenbHas paboTa oOO0y4aloIIUXCs HampaBieHa Ha CaMOCTOSATENBHOE H3yYeHHe
OTACJIBHBIX TEM U BOIIPOCOB yqe6H0171 JUCHUITIINHBI.

[Ipu camocroaTenbHOl paboTe oOyyaromuics B3aMMOACUCTBYET C PEKOMEHJIO0BAaHHBIMU
MaTepruallaMu IIpU MUHUMAJIBHOM YYaCTHH MIPENogaBaTes.
Tab6anna 4. CogepkaHue caMOCTOATEIBHOM PadoThI 00y4YaIOIIMXCS

Kozn- DopmbI paboTHI
TeMbI/BOITPOCHI, BHIHOCHMBIE Ha CAMOCTOSITETIbHOE N3yUCHHE BO
4acoB
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Profit maximization. Perfect competition. Efficiency. Market power.

PaGora ¢  y4yeOHO-Hay4yHOH W
CIIPaBOYHOU JIMTEpaTypoH.
IloaroTroBka K rpynnoBoi AUCKYCCHU.

Neoclassical theory of the firm. Institutional theory of the firm.

Pabota ¢ yueOHO-Hay9IHOIT 1
CIIPABOYHOM JIUTEPATYPOU.
[ToaroroBka K rpynnoBoi AUCKYCCHU.
Occe.

Sources of market power. A dominant firm with a competitive fringe.
X-inefficiency. Rent seeking. Benefits of monopoly.

Pabota ¢ yueOHO-Hay9IHOIT 1
CIIPABOYHOM JIUTEPATYPOH.
[ToaroroBka K rpynnoBoi AUCKYCCHU.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for
capturing surplus. Market power and arbitrage: necessary conditions
for price discrimination. Types of price discrimination.

Pabora ¢ yueOHO-HaY4HOM U
CIIPABOYHOU JIUTEPATYPOU.
ITonroToBka K TpynmnoBoil JUCKYCCHUH.
Occe.

Search goods. Experience goods and quality. Signaling high quality.

Pabora ¢ yueOHO-HaY4HOM U
CIIPABOYHOU JIUTEPATYPOU.
[ToaroroBka K rpynmnoBOil AUCKYCCHUU.

Rationalizable strategies. Nash equilibrium. Mixed strategies.

Pabora ¢ yueOHO-HAY4HOM U
CIIPAaBOYHOM JIUTEPATYPOU.
IToaroToBka K rpynmnoBoi IUCKYCCHH.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand
paradox. Product differentiation. Cournot vs. Bertrand

Pabota ¢ yueOHO-Hay9IHOIT 1
CIIPAaBOYHOM JIUTEPATYPOU.
IToaroroBka K rpynmoBOi AUCKYCCHU.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria.
Noncredible threats. Subgame Perfect Nash Equilibrium. The
Centipede game. Two-Stage games.

Pabota ¢ yueOHO-Hay9HOIT 1
CIIPABOYHOU JTIUTEPATypOH.
IToaroroBka K rpynmnoBoil AUCKYCCUU.

Reaching an agreement. Profitability of collusion. Factors that
complicate reaching an agreement. Dynamic games. Credible
punishments and subgame perfection: finite games. Supergames.
Factors that influence the sustainability of collusion. Facilitating
practices. Antitrust and collusion.

Pabora ¢ yueOHO-HaY4HOM U
CIIPABOYHOM JIUTEPATYPOU.
IloaroroBka k rpynnoBoi AUCKYCCHU.
Occe.

Monopolistic competition: equilibrium. Bias in product selection.
Asymmetric preferences. Address models. A simple address model:
Hotelling’s Linear City. Free entry into the linear city. Localized
competition. Efficiency of the market equilibrium. Strategic behavior.

Pa6ota ¢ yueOHO-Hay4HOII 1
CIIPAaBOYHOM JIUTEPATYPOH.
IMoaroroBka K rpynmoBOi TUCKYCCHU.
Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg
game. Stackelberg equilibrium. Entry deterrence. Constant returns to
scale. Economies of scale. Introduction to entry games.

Pabora ¢ yueOHO-Hay9IHOI 1
CIIPAaBOYHOM JIUTEPATYPOH.
IMoaroroBka K rpynmoBOi IUCKYCCHU.
[ToaroroBka K KOJJIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry
deterrence. Strategic investment and monopolization. Contestable
markets. Entry barriers

Pabota ¢ yueOHO-Hay9IHOI 1
CIIPABOYHOU JTUTEpaATypOH.
IloaroroBka Kk rpynnoBoi AUCKYCCHU.
IToAroToBKa K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry
deterrence. The welfare effects of strategic competition.

Pabota ¢ yueOHO-Hay9IHOII 1
CIIPABOYHOM JIUTEPATYPOU.
IloaroroBka Kk rpynnoBoi AUCKYCCHU.
IMoxroroBka k pedTHHIOBOI
KOHTpOJIbHOM paboTe. [loaroroska k
KOJIJIOKBHYMY.

Learning by doing. Switching costs. Vertical separation. Tying.
Strategic trade policy. Managerial incentives. Research and
development.

Pabora ¢ yueOHO-Hay4YHOM U
CIPaBOYHOMU JINTEPATYPOIL.
IMoaroToBka Kk TpynnoBoil JUCKYCCHUH.
IToaroroBka k MpoeKTHOU pabore.
ITonroToBKa K KOJUIOKBUYMY.

5.3. Buasl 1 opMbI NHCbMEHHBIX padoT, NPEAYCMOTPEHHBIX MPU 0CBOCHUH TUCHHUILIMHBI

(Moay.is1), BHINOJIHsIEMbIe 00y4AIOIMMHUCS CAMOCTOSITEILHO
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IIpy moAroToBke K KakIOMYy CEMHUHApCKOMY 3aHSTHUIO CTYAEHT JIOJDKEH OTBETUTH 3a/laHus,
KOTOpBIE IO3BOJISIIOT CTYAEHTaM IPUMEHHUTH IIOJIyYEHHBIE TEOPETUYECKHE 3HAHMS I aHalu3a U
0000IIeHUsT ~ TPOMIEHHOTO  TEOpPEeTHYEeCKOro  Mmarepuana. [locme  OKOHYAaHUS — W3YYCHHS
COOTBETCTBYIOLIIETO MOAYJIA IOXOXKHE 3a/lauyd, Pa300paHHbIE HA CEMMHAPCKUX 3aHATHAX, OyayT
IIPEJICTABJIEHBl B CAMOCTOSITENIbHBIX U KOHTPOJIbHBIX paboTax.

CamocrosarenbHass pa0oTa CTYJEHTOB IO JUCHMIUIMHE «Teopust OoTpacieBblX PpPBHIHKOB.
[IpakTnueckoe NpuiloKeHHE (Ha AHIVIMMCKOM SI3BIKE)» MPEIIOJIaraeT: O3HAaKOMJIEHME C TEKCTaMu
Hay4YHbIX Pa0OT, aHAIMTUYECKUX MCCIEJOBAHUN C LEJNBIO IMOCIEAYIOLIEro OOCYXIEHHsS B paMKax
TPYIIOBBIX TUCKYCCUI Ha CEMHUHAPCKUX 3aHATHX, YIIyOJIeHHOE N3ydeHHe TeM y4eOHOM MporpaMMmel.
IIpoBepka BBIOJHEHUS 3a/laHUI OCYILECTBIISETCS KaK Ha CEMHUHAPCKHUX 3aHATHSAX B (OpME YCTHBIX
BBICTYIJICHUN U X O0CY)XKJICHHS, TaK U C TIOMOIIBIO MUCbMEHHOIN KOHTPOJILHON PaOOTHI.

CamocrosarenbHass paboTa CTYIEHTOB I0/pa3yMeBaeT, B TOM 4YHClIe M pPaboTy HOJ
PYKOBOJICTBOM TIpernoaBaresiei (KOHCYIbTallun), a TAKKe HHINBUAYAIBbHYIO paboTy CTYICHTOB.

JlonomHUTENbHBIMM ~ (DOpMaMM  CaMOCTOATENBbHON  paboThl  SIBJIAIOTCS  TPYNIOBBIE U
UHAUBUAYaJIbHbIE 3a1aHusl. OHU CIIOCOOCTBYIOT OBJIQJCHUIO NPAKTUUYECKMMM HaBBIKAMM 10 TEMaMm
aucuUIUIMHBL. KOHTpOJb OCylIecTBIseTcs Ha MPaKTUYECKOM 3aHATHMM B (hopMe yCTHOro ompoca,
JUCKYCCHH, BBIMIOJIHEHUSI TMCbMEHHOM KOHTPOJIBHON paboThI, TECTA U T.1.

CamocrodrenbHas paboTa CTyIEHTOB, HallpaBJeHHAas Ha yriayOJieHHe M 3aKpeluieHHe 3HaHWUN
CTYJICHTA, Pa3BUTUE MPAKTUUECKUX YMEHUI, BKIIIOYAET B CeOs:

-[IOMCK U 0030p JIUTEpaTypbl U 3JIEKTPOHHBIX UCTOYHUKOB MH(OPMAIMM MO MHAMBHUIYaTbHO
3a/IaHHOM TIpo0JIeMe Kypca,

- BBIIIOJIHEHUE JIOMAILHUX 3aJaHNH,

- IEPEBOJI TEKCTOB C MHOCTPAHHBIX S3bIKOB,

- U3yYEHHUE TeM, BHIHECEHHBIX Ha CAMOCTOSTEIbHYIO IPOPAOOTKY,

- IOATOTOBKY K MPAKTUYECKUM 3aHITHIM,

- HaIlUCaHUe 3cce,

- IOATOTOBKY K 3a4€THOU padoTe.

KonTponb camocTosiTenbHON paboThl OCYIIECTBISIETCS B BUJIE:

- IPOBEPKHU BHIIIOJHEHUS! KOHTPOJIBHBIX padoT,

- YCTHBIX OIIPOCOB,

- aHaJIM3a BBINOJIHEHUS CAMOCTOSTENIbHBIX JJOMALTHUX 3a/IaHUM.

Taxxe camocrosiTenbHas pabdoTa MpeanosaraeT HalmucaHue 3cce Mo BbIOpaHHOH Teme. Llenb
3cce — KpaTKas caMOCTOsITeNIbHAsl padoTa M0 KOHKPETHON TeMaTHKEe C UCIOJIb30BaHUEM JIEKLIHOHHOTO
MaTepHuaia, OCHOBHOM M JIOTOJHUTENBHONW JUTEpaTyphl (B TOM YHCIE HaiJleHHOHM U MOJ00paHHOMN
WHJUBUAYAIbHO, HE BKJIIIOUEHHOM B CIIMCOK MCTOYHUKOB JIaHHOTO MPAKTHKyMa), IPUOOPETEHUE TEM
CaMbIM OIPEJIEIEHHOI0 HaBbIKa B 0000OLIEHNN U U3JI0KEHUU MaTepHaa 1o 3aJaHHbIM HalPaBJICHUSM.
B oOmiem ciyuae scce cknaapiBaeTcsa U3 peepupoBaHus, T.€. YMEHHUS BBIJICINUTh U KPATKO U3JI0KUTH
OCHOBHBIE ITOJIOKEHMSI BCEM TEMBI; U3 aHHOTUPOBAHUS, T.€. YMEHHUs JIAKOHUYHO NIEPEJATh COAEPKAHUE
C DJIEMEHTaMM aHaJn3a U KPUTHUECKOHN OLIEHKH MIPOYUTAHHOM JIUTEPATYpPhl; U U3 PELIEH3UPOBAHUS, T.C.
YMEHHSI COCTaBUTHb OT3bIB, BBIPA3UTh CBOE OTHOIIEHHE, JaThb apryMEHTHUPOBAHHOE CYXACHHE IO
MOBOJIy MPOYUTAHHOTO U U3JI0’)KEHHOTO MaTepHarna.

6. OBPABOBATEJIBHBIE U TH®OPMAILIMOHHBIE TEXHOJIOT' U
6.1. O0pa3oBaTe/ibHbIE TEXHOJIOTUH

Tabanna S. O0pa3zoBaTebHbIC TEXHOJIOTHH, HCIIOJb3yeMble PH PeaIu3alii Y4eOHbIX 3aHATHH
Pa3zzern, Tema ®dopma yueGHOTrO 3aHSITHS

JMCIUIUTHHBI (MOJTYJIS) Jlexuus [MpakTnueckoe JlaGopartopHast
3aHSATHE, CEMUHAP paboTta

The Welfare Economics of Market O030pHast JIeKuus Temarndeckue He npenycmotpeno
Power JIMCKYCCHH, aHAJIH3
KOHKPETHBIX

CUTyalun
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Theory of the Firm

0030pHast JieKuus

TemaTnueckue
JUCKYCCHH, aHATH3
KOHKPETHBIX
CUTyalun

He npenycmotpeno

Market Power and Dominant Firms

O0630pHas TeKuus

TemaTnueckue
JVICKYCCHH, aHAJIHI3
KOHKPETHBIX
CUTyauun

He npenycmotpeno

Non-Linear
Discrimination

Pricing and Price

O0630pHas TeKuus

TemaTnueckue
JTUCKYCCHUH, aHATU3
KOHKPETHBIX
CUTyalui

He npenycmotpeno

Market Power and Product Quality

O0630pHast TEeKIHs

TemaTuueckue
JIUCKYCCHH, aHAIIN3
KOHKPETHBIX
cUTyalui

He npenycmorpeno

Game Theory (Static games)

O0630pHast TEeKIHs

Tematnueckue
JUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTyalun

He npenycmorpeno

Classic Models of Oligopoly

O030pHas TeKuus

TemaTnueckne
JUCKYCCHH, aHAJIN3
KOHKPETHBIX
cUTyanui

He mpexycmoTtpeHo

Game Theory (Extensive Forms)

O0630pHast TEKIHs

TemaTuueckue
JIUCKYCCHH, aHAIIN3
KOHKPETHBIX
cUTyanui

He npenycmorpeno

Dynamic Models of Oligopoly

O0630pHast JTEKIHs

Tematnueckue
JIUCKYCCHH, aHATU3
KOHKPETHBIX
CUTyalun

He npenycmorpeno

Product Differentiation

O030pHAast eKuus

Tematnueckue
JVICKYCCHH, aHAJIH3
KOHKPETHBIX
CUTyalun

He npexycmoTtpeHo

An Introduction to Strategic Behavior

O030pHAas JeKuus

TemaTnueckue
JUCKYCCHUH, aHAIIU3
KOHKPETHBIX
cuTyanui

He npexycmotpeHo

Entry Deterrence

O0630pHast TEKITHs

TemaTnueckue
JIMCKYCCHH, aHAIIN3
KOHKPETHBIX
cuTyanui

He npenycmorpeno

Strategic Behavior: Principle

O0630pHast TEKITHs

Temarnueckue
JUCKYCCHH, aHATU3
KOHKPETHBIX
CUTyalun

He npenycmorpeno

Strategic Behavior: Application

0030pHast JIeKuus

TemaTnueckue
JUCKYCCHUH, aHAIIU3
KOHKPETHBIX
CUTyalun

He npenycmotpeno

6.2. UndopManinoHHbIe TEXHOJIOTHHI

[Ipn peanuzanuu pa3IUYHBIX BHUJIOB Yy4eOHONM U BHEy4eOHOW pabOThl HCIOIb3YIOTCS
clieyromye NHPOPMALMOHHBIE TEXHOJIOTHHU:

- HCIIOJIb30BaHHUE 3JIEKTPOHHBIX YYEOHHMKOB M Pa3jIMYHbIX CANWTOB (HampUMep, 3JEKTPOHHbIE
O6UOINOTEKH, )KYpHAIIBI U T.JI.) KaK HCTOYHUK UH(pOpMAIUU

- HCTIOJIb30BaHUE BO3MOKHOCTEN 3JIEKTPOHHOM MOYTHI ITPENO1aBaTEeNs
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- WCHOJB30BAaHUE CPEACTB NpEACTaBICHUs y4yeOHOM HH(popManuu (IEKTPOHHBIX YYEOHBIX
OcoOMil U MPaKTUKYMOB, IPUMEHEHUE HOBBIX TEXHOJIOTHI I MPOBEACHUS OUYHBIX (TPaIULIUOHHBIX )
JEKUMN U CEMUHAPOB C UCII0JIb30BAHUEM IIPE3EHTALUMU U T.1.)

- BUpTyajJbHas oOywaromas cpena (Wi cucrema ympasiaeHus oOydeHuem LMS Moodle

«DNEKTPOHHOE 00pa30BAHUEY).

6.3. IIporpammHoe obecneyenue, c

U HH(OpMaIIHOHHBIE CTIPABOYHbIE CHCTEMbI

6.3.1. [IporpammHoe obecnieyeHune

oBpeMeHHble NpodeccuoHalbHbIe 0a3bl JTaHHBIX

HaunmeHnoBanue MmporpaMMHOro odecnevyeHust

Ha3znauenue

Adobe Reader

HporpaMMa JJIA IPOCMOTPA 3JICKTPOHHBIX TOKYMCHTOB

[lnardopma aucraniponHoro ooyuenust LMS Moodle

BupryaneHas oOy4aromas cpeaa

Mozilla FireFox

bpayzep

Microsoft Office 2013,
Microsoft Office Project 2013, Microsoft Office Visio
2013

[TakeT opHCHBIX IpOrpamMM

7-zip

ApxuBatop

Microsoft Windows 10 Professional

OHCpaI_[I/IOHHaSI CHUCTEMA

Kaspersky Endpoint Security

CpeacTBO aHTUBUPYCHOM 3aILIUTHI

Google Chrome

Bpaysep

Notepad++ TeKCcTOBBIN pelakTop
OpenOffice IMaket oHCHBIX TPOrpaMM
Opera Bpayzep

Microsoft Security Assessment Tool. Pexxum moctyma:
http://www.microsoft.com/ru-
ru/download/details.aspx?id=12273 (Free)

Windows Security Risk Management Guide Tools and
Templates. Pexum ngocrymna:
http://www.microsoft.com/en-
us/download/details.aspx?id=6232 (Free)

ITporpammsl 11t ”HPOPMAIIMOHHOH O€30MTaCHOCTH

VLC Player MeuanpourpbiBareb
Sofa Stats [TporpammHOe obecrieyeHue sl CTATUCTUKY, aHAIH3a
1 OTYETHOCTHU
WinDjView ITporpamma st mpocmotpa aittos B hopmate DIV u DjVu
LibreOffice ITakeT 0(HCHBIX MPOrpamMM.
6.3.2. CoBpeMeHHble TpodeccHOHATLHbIE 0a3bl [JaHHBIX W WH(OPMANMOHHBIE

CIIpaBOYHbIC CUCTEMbI

Haumenosanue cospemennuvix npogheccuonanvuvix 6a3 0aHHbIX,
UHDOPMAYUOHHBIX CNPABOUHBIX CUCTEM

YHuBepcaabHas CHDaBO‘IHO-I/IHd)ODMaHI/IOHHaH ITOJTHOTEKCTOBAs 0as3a JAHHBIX NEePHOAUYCCKUX M3JaHUU

000 «MBUC»
http://dlib.eastview.com
Hwms nonvzoseamens: AstrGU
Hapons: AstrGU

BHGKTPOHHBIC BCpCHUU IIEPUOANICCKUX I/IBI[aHI/If/i, paSMeH_[éHHBIC Ha cailTe I/IH(bOpMaLII/IOHHBIX pPeCypCcoB

www.polpred.com

OnexTpoHHbId KaTamor Hayunoit oubnunoreku AI'Y Ha 6aze MARK SQL HITO «MubopM-cuctem»

https://library.asu.edu.ru/catalog/

OnexTpoHHbIN KaTanor «Hayunsle xypHansl AI'Y»
https://journal.asu.edu.ru/

KopmopatuBHbIif TpoekT Acconuanuy perHoHaNbHBIX OnOnnoreyHsix KoHcopuuymoB (APBMKOH)
«MexpernoHanbHasl aHadTHdeckas pocnuck crareiny (MAPC) — cBognas 6a3a maHHBIX, coAepIKamias
MOJIHYI0 aHAIUTHYECKYIO0 pocnuch 1800 Ha3BaHMH JKypHAJIOB IO pa3HbBIM OTpacisM 3HAHWH. YUYaCTHUKH
MPOEKTa TMPEAOCTABIAIOT APYr JAPYTy OJJIEKTPOHHBIE KONUH OTCKAaHMPOBAHHBIX CTAaT€d W3 KHMT,
COOPHHMKOB, )KYPHAJIOB, COJICPKAIIUXCS B QOHIaX MX OUOINOTEK.



http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://dlib.eastview.com/
http://www.polpred.com/
https://library.asu.edu.ru/catalog/
https://journal.asu.edu.ru/
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Haumenosanue COBPEMEHHbIX I’lpOd)ECCUOHaJZbelX 6as OaHHbl)C,
qu)OpMaL;uOHHblx CNpaeo4Hblx cucnem

http://mars.arbicon.ru

CHpaBO‘IHaH mpaBoBas CUCTEMaA KOHch'II)T auTtl limroc.

COI[ep)KI/ITCSI 0Fp0MHI:II7I MacCuB cnpaBquOﬁ HpaBOBOfI I/IH(bOpMaHI/II/I, pOCCHfICKOG " PCruOHAJIbHOC
3aKOHOAATCIbCTBO, cy;[e6Hon HpaKTI/IKy, (I)I/IHaHCOBLIe " KaJIpOBBIC KOHCYJ'ILTaI_II/II/I, KOHCYJ'IBTaI_II/II/I JJIS
6IOH)K6THI)IX opr: aHPI3aHPII7I, KOMMCHTapuu 3aKOHOAAaTCIbCTBA, (bOpMI)I JAOKYMCHTOB, IMPOCKTHI
HOPMATHUBHLBIX IPABOBLIX aKTOB, MCKIYHAPOIHBIC IMTPABOBLIC AKThI, IIPABOBBIC aKThl, TCXHUYCCKHUEC HOPMBI
U IIpaBUIIA.

http://www.consultant.ru

7. ®OHJ] OHEHOYHBIX CPEACTB IJI51 TIPOBEJAEHUA TEKYIHIETO KOHTPOJIA
N ITPOMEKXKYTOYHOU ATTECTAIIUM 11O JUCHUIIVIMHE (MOAY JIIO)

7.1. IlaciopT oH/Ia OLIEHOYHBIX CPEACTB

[Ipu npoBeneHHM TEKYLIEro KOHTPOJISI M MPOMEXKYTOUYHOW aTTECTAlMU 10 JAUCLMILIUHE
(monymio) «Teopus oTpacneBbIX PBHIHKOB. [IpakThdeckoe MpUIOKEHUE (HA AHTJIMICKOM SI3BIKE)»
mpoBepsieTcsi ChOPMUPOBAHHOCTH y 00YHAIOIIUXCS KOMIETSHIINM, YKa3aHHBIX B pa3jene 3 HacTosIen
MpOrpaMMbl.  DTamHOCTh  (OPMHUPOBAHMS  JAHHBIX KOMIICTCHIIMA B  TIPOIECCE  OCBOCHUS
00pa30BaTeNbHON MPOrpaMMbl OMPEENIAETCs MOCIe0BaTeIbHBIM OCBOCHHEM TUCIUILUIUH (MOyJei)
U TPOXOXKJICHUEM IMPAKTUK, a B MPOIECCEe OCBOCHHS MUCHUMIUIMHBI (MOIYJIA) — TMOCIIEA0BaTEIbHBIM
JOCTHKEHUEM PE3YJILTATOB OCBOCHUS COJIEPKATEIHLHO CBSI3AHHBIX MEXKY COO0I pa3/ieNioB, TEM.

Ta6auma 6. CooTBeTcTBHE pa3/iesioB, TeM JAUCHHUILUIMHBI (MOAYJsl), pe3yJbTATOB OO0yYeHUs!
10 AUCHUILIMHE (MOAYJII0) H OLIEHOYHBIX CPeACTB

KOHTpOJ’II/IpyeMHﬁ pasacii, TeMa JUCHUILINHBL KO,Z[ KOHTpOJ'Ipr@MOfI HaunmenoBanue
(Momyst) KOMIIETEHIIUU OLICHOYHOTO CPEJICTBA
The Welfare Economics of Market Power VK-4, T1K-3 Jluckycens
Theory of the Firm YK-4, IIK-3 JlHcKycens, acce
Market Power and Dominant Firms YK-4, ITIK-3 Jlnckycous, scce
Non-Linear Pricing and Price Discrimination | YK-4, I1K-3 Huckycens, scee,
peﬁTHHFOBa}I KOHTpOJIbHaA
pabora Nol
Market Power and Product Quality VK-4, TIK-3 Jlnckycons
Game Theory (Static games) YK-4, TIK-3 Jluckycens
Classic Models of Oligopoly VK-4, TIK-3 Huckyccus, scce,
peﬁTHHFOBaﬂ KOHTpOJIbHAaA
pabota No2
Game Theory (Extensive Forms) VK-4, TIK-3 Jlnckycens
Dynamic Models of Oligopoly VK-4, TIK-3 Jlckycons, scce
Product Differentiation VYK-4, TIK-3 Jluckyceusi, scce
peﬁTHHFOBaﬂ KOHTpPOJIbHAaA
pabota No3
An Introduction to Strategic Behavior VK-4, TIK-3 JIMCKyCCHsl, YCTHBIH
KOJJIOKBUYM
Entry Deterrence VK-4, TIK-3 JIMCKyCCHsl, YCTHBIH
KOJJIOKBUYM
Strategic Behavior: Principle VK-4, TIK-3 JIMCKyCCHsl, YCTHBII
KOJIJIOKBUYM



http://mars.arbicon.ru/
http://www.consultant.ru/
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KonTponupyemsiii paznen, Tema nuciuiuinabl | Koa koHTponupyemoit HaumenoBanue
(Momyst) KOMIIETCHIIUU OLICHOYHOT'O CPEJICTBA
Strategic Behavior: Application YK-4, TIK-3 Huckycens, scce, yCTHbLH
KOJIJIOKBUYM

7.2. Onucanue nokasareseil ¥ KpuTeprueB OLECHHMBAHUS KOMIIETCHIUH, ONMCAHUE IIKAJ
OLICHUBAHUS
Tab6aunna 7. IlokazaTean onleHUBaHNUS Pe3yJIbTATOB 00y4YeHHUsI B BU/e 3HAHUM

[xana
Kpurepuu onennBanus
OLICHMBAHUS
JEMOHCTPUpPYET TIIyOOKOe 3HAHWE TEOPETHYECKOro MaTepHaia, YMCHHE
5 000CHOBAHHO M3J1araTb CBOM MBICIIU MO 00CYXIa€MbIM BOIPOCaM, CIIOCOOHOCTh
«OTIMYHO» | TOJTHO, MPAaBWJIBHO M apryMEHTHPOBAHHO OTBEYaTh Ha BOINPOCHI, NPHUBOIUTH
pUMEPBI
4 JEMOHCTPUPYET 3HAHHE TEOPETHYECKOTO MaTepHana, €ro IOCIIeJ0BaTeIbHOe
«xOpomIo U3JI0)KEHHE, CIOCOOHOCTh MPUBOJUTH IPUMEPHI, JONYCKACT CIMHUYHBIC
OHIMOKY, UCTIPABIISIEMBIE TTOCIIE 3aMEUaHMs IPENOAaBaTeIs
3 JCEMOHCTPUPYET  HEMOJHOE, (parMeHTapHOE  3HAHHWE  TEOPETUYECKOIrO
«y1OBAETBODH Mmarepuana, TpeOyloliee HaBOIIIIMX BOIPOCOB IIPENONABaTeNs, JOITYCKaeT
TeNLHOY CYILIECTBEHHBIC OINMOKH B €ro H3JI0OKCHUH, 3aTPyIHSICTCS B TNPHUBEICHUU

IPUMEPOB U (OPMYITUPOBKE BHIBOIOB
2 JEMOHCTPUPYET CYILECTBEHHBIE TPOOEbl B 3HAHUU TEOPETUUECKOT0 MaTepHaia,
«HEYJOBJIETBO | HE CHOCOOEH €ro M3JOXHUTh W OTBETUTh HA HABOASAILIME BOIPOCHI
PUTENIBHO» | MPEeInoiaBareisi, He MOKET IPUBECTH IPUMEPHI

Ta6auna 8. [loka3aTen oneHMBaHUA Pe3yJbTATOB 00y4eHHUs B BU/le YMEHH Il U BJIaeHHUId

Mxana
Kpurepuu oniennBanus
OLICHUBAHUS
JTEMOHCTPUPYET CIMOCOOHOCTh MPUMEHSITh 3HAHHE TEOPETUUYECKOr0 MaTrepuaia
5 IIPY BBINOJHEHUM 3aJaHUM, I[OCIEAOBATEIbHO W MPABUIBHO BBIIIOJIHSAET
«OTIAUYHO» | 3a/IaHMsI, yMeEeT OOOCHOBAHHO HW3JIaraTh CBOM MBICIIM U JEJIaTb HEOOXOIUMBIE
BBIBO/IBI
JEMOHCTPUPYET CIOCOOHOCTh NMPUMEHSTh 3HAHHUE TEOPETHUECKOr0 MaTepHuaia
4 IIpY  BBINOJHEHUM 3aJaHUM, I[IOCIEAOBATEIbHO W TMPABUJIBHO BBIIOJIHSAET
«&opomOoN 3a/1aHus, yMeeT O0OOCHOBAaHHO W3JIaraTh CBOM MBICIIM M JEJIaTb HEOOXOIUMBIE
BBIBOJIBI, JIOMYCKAeT €AMHUYHBbIC OIIMOKH, HCIpaBiseMble IMOCIE 3aMeYaHUs
MPENOIaBaATEIs
3 JEMOHCTPUPYET OTAEIbHBIE, HECHUCTEMATU3UPOBAHHbBIC HaBLIKI/I,u HCITLITHIBACT
«YI[OBHCTBOpI/I 3any21H€HI/I$I 158 z[onycxaeT OHII/I6KI/I HpI/I BBIIIOJTHEHUHN 3aJaHUM, BBIIIOJHACT
TOIBHON 3aJlaHue MO0 TOJCKa3Ke TMpernojaBaTels, 3aTpyAHSeTcs B (GOPMYIUPOBKE
BBIBOJIOB
2 He cIoc00eH MPABUIILHO BBITOJIHUTE 33 JaHUS
«HEYIOBJIETBO
PHUTEIBHOY

Kpurepun oneHuBaHus ITMCKYCCHU:
—  «OTJIWYHO» — CTYJEHT aKTUBHO Y4acTBYET B y4eOHOI AMCKYCCUU, TPAaBHIIBHO OTBEYAET
Ha TIOCTaBJIEHHBIE BOMPOCHI, YMEET OLIEHUBATh (DAKTHI, CAMOCTOSTEIHHO PACCYXAAET, OTIUYAETCS
CIOCOOHOCTHIO0 00OCHOBATH BBIBOJIBI U PA3bACHATH UX B JIOTHUECKOW MOCIEI0BATEIBHOCTH;
— «XOpOIIO» — CTYIEHT AaKTMBHO Yy4acTBYeT B Y4eOHOH JMCKYCCHM, [OIyCKaeT
HE3HAUUTENIbHBIE OIIMOKM TNPH OTBETE HA IOCTaBJIEHHBIE BOINPOCHI, YMEET OLEHUBATh (DAKTHI,
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CaMOCTOATCIIBHO pacCy>KAACT, OTJIINYACTCA CIIOCOOHOCTHIO 00OCHOBATH BBIBObI U Pa3bsiACHATL UX B
JIOTHYSCKOM IMOCJICA0BATCIIBHOCTH, HO JOIMYCKACT OTACIBbHBIC HCTOYHOCTH,

—  «YHAOBJICTBOPUTCIIbHO» — CTYACHT HC MPOABJIACT aKTUBHOCTU B JUCKYCCHHU, NOITYCKACT

MHOT'OYMCJICHHbIE OIIMOKM IpU OTBETE Ha IIOCTABJICHHBIE BOIIPOCHI, HE MOXKET TEOPETUYECKU
000CHOBATh HEKOTOPHIEC BBIBOBI, B PACCYKICHUAX JIOIYCKAIOTCS CEPbE3HbIE OIINOKH.

—  «HCEYIOBJICTBOPHUTCIBbHO» — CTYACHT HEC Y4aCTBYCT B JUCKYCCHHU, HC MOXKCT IIPaBUJIBHO

OTBCTUTH HA IIOCTABJICHHBIC BOIIPOCHI, OTCYTCTBYET WM UMECTCA JIMIIb YaCTUYHOC IIPCACTAaBJICHUC
0 TEMC, B PpACCYKACHUAX NOITYCKAIOTCS CCPHE3HBIC OIIIMOKH.

Kpurepun onenuBanus 3cce
- «OTiImyHO»:
1) Bo BBeJeHMH YETKO C(HOpPMYTUpOBAH TE3UC, COOTBETCTBYIOIIMHA TEME 3CCE, BBINOJIHEHA

3aaa4a 3aMHTCPECOBATh YUTATCIIA,

2) MpOCIIEKUBACTCS YETKOE JIEJICHUE TEKCTa HA BBE/ICHHE, OCHOBHYIO YaCcTh U 3aKJIFOUCHHUE;

3) B OCHOBHOI YaCTH JIOTUYHO, CBSI3HO U IOJIHO JIOKA3bIBAETCS BBIIBUHYTHIN TE3UC;

4) 3aKJIFOYEHHUE COACPKUT BBIBOJIbI, JOTUYHO BBITEKAIOIIUE U3 COACPKAHUS OCHOBHOM YacTH;

5) npaBUIBHO (YMECTHO M JOCTaTOYHO) UCIIOJIb3YIOTCSA Pa3HOOOpa3HbIe CPECTBA CBSI3U;

6) NIEeMOHCTpPUPYET IOJHOE MOHMMaHue MpobiieMbl. Bce TpeOoBaHus, MpeabsBIsSEMble K

3aJaHNIO0, BBIITOJIHCHBI.

- «Xopomoy:
1) BO BBeEHUM YETKO C(HOPMYJIUPOBAH TE3HC, COOTBETCTBYIOLIUI TeMe 3Cce, B M3BECTHOU

MCPC BLIINIOJIHCHA 3aia4a 3aMHTCPCCOBATL YU TATECIIA,

TE3UC;

2) B OCHOBHOI 4YacTH JJOTN4YHO, CBA3HO, HO HCAOCTATOYHO ITIOJIHO AOKA3bIBACTCA BBIHBHHYTLIﬁ

3) 3aKJIFOUEHUE COJICPIKUT BBIBOJIBI, JIOTUYHO BBHITCKAIOIINE M3 COICPIKAHUS OCHOBHOW YaCTH;
4) yMECTHO UCTIOIB3YIOTCS pa3HOOOpa3HbIC CPEIICTBA CBS3H.

- «YJOBIIETBOPUTEIHHON:

1) Bo BBeIcHHH Te3UC CHOPMYIMPOBAH HEYCTKO MIIM HE BIIOJIHE COOTBETCTBYET TEME JCCE;

2) B OCHOBHOW YacTH BBIABUHYTHIM TE3UC JOKa3bIBaeTCd HEIOCTATOYHO JIOTUYHO

(yGenuTenbHO) U TTOCIIeI0OBATEIBHO;

3) BBIBOJIBI HE TIOTHOCTBIO COOTBETCTBYIOT COJIEPKaHNIO OCHOBHOM YacTH;

4) HEIOCTATOYHO WJIH, HA00OPOT, U30BITOYHO MCIIONIB3YIOTCS CPECTBA CBA3H;
5) s3bIK pabOTHI B IIEJIOM HE COOTBETCTBYET YPOBHIO CTY/IE€HYECKOM PabOTHI.

- «HE yJIOBIICTBOPHUTEIHHO:

1) BO BBEIEHUH TE3UC OTCYTCTBYET HIIM HE COOTBETCTBYET TEME ICCE;

2) B OCHOBHOM YacCTH HET JIOTHYHOT'0 MOCJIEI0BATEIbHOIO PACKPHITHS TEMBI,

3) BBIBOJIBI HE BHITEKAIOT M3 OCHOBHOM YacTH;

4) cpencTBa CBS3HM HEe 00€CTIEUMBAIOT CBI3HOCTH M3JI0KECHHUS,

5) OTCYTCTBYET JielieHIE TeKCTa Ha BBEICHNE, OCHOBHYIO YacTh U 3aKIIOUCHHE;
6) SI3bIK PaOOTHI MOYKHO OI[EHUTH KaK «IIPUMHUTHBHBIN.

Kpurepun oneHkn 3a4eTHOH padoThI
—  «OTJIMYHO» — MPaBHIBHBIX 0TBETOB OT 90-100%);
—  «XOpOILI0Y» — MPaBMWIbHBIX 0TBETOB OT 70-90%;
—  «yJOBIETBOPHUTEIBHO» — MPABUIBHBIX OTBETOB OT 40-70%.
—  «HEYAOBJIETBOPUTENILHOY» — MPAaBUIbHBIX 0TBETOB MeHee 40%.

7.3. KoHTpO/IbHBIC 321aHUSA U HHbIE MaTepHAJIbl, HCOOXOANMBIE /ISl OLIEHKH Pe3yJbTaToB

00y4eHMsI MO QM CHHUIJINHE (MOLYJII0)

Tema 1. «The Welfare Economics of Market Power»
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Bomnpocsl 1Jis1 ATUCKYCCHH.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity costs of
making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?

3. What is the difference between fixed and sunk costs?

4. What is the role of sunk costs of making economic decisions?

5. Describe the hypothetical monopoly test (or SSNIP test) that is used to define a market.

6. Give the definitions of the Lerner and Herfindahl indices. What are these measures used for?

7. Provide an explanation for why profits might not be a good indicator for deadweight loss.
What about if profits were persistently positive in an industry?

8. Under what circumstances would a large market share identify market power? Under what
circumstances is a large market share not a good indicator of market power?

9. Does a very high long-run elasticity of demand in an industry necessarily imply that there is
no public policy issue?

Tema 2. «Theory of the Firm»

BOl’[pOCbl AJIst JUCKYCCHUH.

1. What are the goals of the managers? What is the conflict of owners and managers?

2. What is a principal-agent problem? In what ways can this conflict be mitigated?

3. What is the difference between horizontal and vertical boundary? Give some real examples.

4. Describe a hold-up problem.

5. How can a hold-up problem be solved?

6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of
these parts is a car company more likely to manufacture in-house? Why?

7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group
AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in
November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an
end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to
what the sources of strain might have been?

TeMmbl 1J151 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for the
effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.

3. Select a firm or industry and describe its vertical and horizontal boundaries

Tema 3. «Market Power and Dominant Firms»

BO]’[pOCbI AJIst JUCKYCCHH.

1. What types of entry barriers are there? Describe them in short.

2. What is a dominant firm? Why does a dominant firm exist?

3. What factors determine the market power of the dominant firm?

5. Why is it unlikely that copyright protection would usually lead to significant market power?

6. Explain why Intel might have an incentive to rapidly introduce new versions of its
MIiCroprocessors.

7. Could an entry barrier ever be socially beneficial?

8. Comment the following statement: “The degree of market power is limited by the elasticity of
demand”.

9. What will happen with dominant firm if competitive fringe can reduce its production costs?
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Tembl 1J15 3cce.
1. The dominant firm in the Russian economy.
2. Select an industry and analyze existing entry barriers.

Tema 4. «Non-Linear Pricing and Price Discrimination»

BOI[pOCLI AJIA TUCKYCCHUH.

1. What is price discrimination? What are motives for price discrimination?

2.What are necessary conditions for price discrimination?

3. Describe first-degree price discrimination?

4. Describe third-degree price discrimination?

5.Can third-degree price discrimination be effective if the different groups of consumers have
different levels of demand but the same price elasticities?

6.Describe optimal two-part tariff when consumers have identical demand curves. You should
use the graph.

7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?

8. How does tying differ from bundling? Why might a firm want to practice tying?

9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC
receives a fixed rental payment per time period in exchange for the right to unlimited computing at a
rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses
and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is
in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal
cost to SC of additional computing is 2 cents per second, regardless of volume.

a.Suppose that you could separate business and academic customers. What rental fee and usage
fee would you charge each group? What would be your profits?

b.Suppose you were unable to keep the two types of customers separate and charged a zero rental
fee. What usage fee would maximize your profits? What would be your profits?

c.Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both
business and academic customers pay. What usage and rental fees would you set? What would be your
profits?

Tembl 1151 3cce.
1. Price discrimination in the Russian economy (use the example of any industry)
2. Strategy and tactics of using price discrimination in the practice of foreign firm.

Tema 5. «Market Power and Product Quality»

BOHpOCI)I AJIA TUCKYCCHUH.

1. What is asymmetric information? Why does asymmetric information exist?

2. Why does asymmetric information lead to market failure at the perfectly competitive market?

3. The problems associated with asymmetric quality information have different meanings for
different types of markets: search goods, experience goods, credence good. What are search,
experience and credence goods?

4. What is “The market of Lemons”? Why is there adverse selection?

5. What types of solving this problem are there?

6. What is moral hazard?

7. Explain why there are a lemons problem at the insurance market. How can this problem can be
solved?

8. An insurance company is considering issuing three types of fire insurance policies: (i)
complete insurance coverage, (ii) complete coverage above and beyond a $10,000 deductible, and (iii)
90% coverage of all losses. Which policy is more likely to create moral hazard problems?
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Tema 6. «Game Theory (Static games)»

Bomnpoce! pu1s1 iucKyccun.

What is a game? What are basic elements of game?

Describe different types of games.

Why are rationality and common knowledge important in game-theoretic analysis?
Describe normal representation of a game.

What is a Prisoner’s Dilemma?

What is a dominant strategy? Why is an equilibrium stable in dominant strategies?

7. Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?

8. A game has two players. Each player has two possible strategies. One strategy is called
“cooperate", the other is called “defect". Each player writes on a piece of paper either a C for
cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players
defect they each get a payoff of 0. If one player cooperates and the other player defects, the
cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C
and D in order to defect will be a dominant strategy for both players.

9. Describe The Tragedy of the Commons in terms of game theory.

SoukhwnE

Tema 7. «Classic Models of Oligopoly»

Bonpocs! qus Auckyccuu.

1. What is oligopoly? What is the main feature of it?

2. What are examples of oligopoly?

3. Describe Cournot model.

4. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why is the
equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

5. According to Bertrand’s theory, price competition drives firms’ profits down to zero even if
there are only two competitors in the market. Why don’t we observe this in practice very often?

6. What do the Cournot and Bertrand models have in common? What is different about the two
models?

7. Which model (Cournot, Bertrand) would you think provides a better approximation to each of
the following industries: oil refining, internet access, insurance. Why?

8. Airfares between London and New York appear to be well above average cost and the handful
of incumbents are making money hand over fist. Your cousin enters with a discount airline, but soon
runs into financial difficulties when the incumbents match his fares. He complains to you about their
predatory behavior and asks you to prepare an antitrust monopolization suit. Why might you disagree
with his analysis? Are preentry prices the right prices for determining the profitability of entry?

Tembl 1J15 3cce.

1. Strategic behavior of firms in the market

2. Problems of oligopolies in Russia

3. Analysis of the behavior of oligopolsites in Russia (use any industry)

Tema 8. «Game Theory (Extensive Forms)»

Bomnpocel 11 JMCKYCCHM.
1. What is a sequential game? Describe extensive form of these games.
2. Using an example, explain the principle of backward induction.
3. Why is it profitable for a player to make a credible commitment?
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4. In this chapter it was consider that extensive games can display decision making in the long
and short term. As a rule capacity decisions are a firm’s long-term choice, whereas pricing is typically
a short-run variable. Consider the following industries: book publishing, software, insurance, oil
production, car production, education. Explain which variable (capacity or price) will be determined
for the long term, and which for the short term.

5. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players are
rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions would
such a strategy be optimal?

8. Why did American Airlines propose this fare structure, and what made it so attractive to the
other airlines? Was it really to "help reduce fare confusion™?

9. Why couldn’t P&G and Kimberly-Clark cooperate? Why couldn’t they use tit-for-tat

strategy?

Tema 9. «Dynamic Models of Oligopoly»

BOI[pOCbI AJIA TUCKYCCHUH.

1. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand and
Cournot models?

2. What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

3. What is a grim strategy?

4. What factors determine discount factor?

5. Describe factors that complicate reaching an agreement.

6. Why is it profitable to use trigger price strategy even in the period of demand drop?

7. Why is it difficult to reach an agreement when there are many firms at the market?

8. Explain why collusive pricing is difficult in one-period competition and easier when firms
interact over a number of periods.

9. What is most-favored-customer clauses?

Tembl aJ1s 3cce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation

Tema 10. «Product Differentiation»

Bomnpocel 11 JMCKYCCHM.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good? What
is elasticity of substitution?

4. What are two conditions for free-entry equilibrium?

5. Describe monopolistic competition model. Show on the graph how a firm choice of
equilibrium output and price. Show on the graph of monopolistic competition how differentiation
degree influences on the price set by the firm.

6. What is address model? What does it describe?

7. Describe a simple address model.

8. Why do two firms locate together? What is a principle of minimum differentiation?

9. Describe an address model with sequential entry.
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TeMmbI aJ1s1 dcce.

1. Advertising as a method of competition in the differential market product.
2. The strategic behavior of companies with a differentiated product.

3. Features of product differentiation in the industry (choose any industry)

Tema 11. «An Introduction to Strategic Behavior»

Bomnipocskl 11 AUCKYCCHU.

1. What is a strategic behavior? What types of are there? Gives some examples of these types.

2. What conditions must be met for a noncooperative strategy to be successful?

3. What is the difference between strategic and tactical choices?

4. Describe the Stackelberg game.

5. Explain the role of the commitment.

6. What is the relationship between commitment and renegotiation? Commitment and
reputation?

7. What is the limit pricing?

8. Describe the model of limit pricing where one firm has an advantage.

Tema 12. «Entry Deterrence»

Bomnpocsl 11 JMCKYCCHH.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. How do investments facilitate the monopolization?

4. Why does a monopolist set competitive price at the contestable markets?
6. How does contestability create the entry barriers?

7. What are the entry barriers? Give some examples of them.

Tema 13. «Strategic Behavior: Principle»

Bonpocel 11 JMCKYCCHH.

1. What are assumptions of two-stage game?

2. What are strategic complements?

3. What are strategic substitutes?

4. Describe behavior of an incumbent in case of strategic accommodation.

5. Describe behavior of an incumbent in case of strategic entry deterrence.

6. Although strategic investment can confer an advantage on the first mover, such investment
also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of
the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if
the market had eventually settled on a different standard. Discuss how the value of flexibility would
affect our analysis of strategic advantage.

Tema 14. «Strategic Behavior: Application»

Bonpocsl 11 JMCKYCCHM.

1. Why does learning-by-doing give an advantage for a firm?

2. What is switching costs? Give some examples of it in your practice.
3. How can a firm manipulate its installed base of customers?

4. What is a vertical separation?
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5. What is a strategic role of tying?

6. Why does an owner encourage his manager to maximize sales?

7. What is a strategic role of R&D?

8. The two-stage framework is predicated on the notion that commitments can be made for a
longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting.
But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment
depreciates over time, what effect would this have on the strategic analysis that we have been
developing?

Tembl 14191 3cce.
Describe the experience of a company which use one of tools of strategic behavior.

IIpuMepbI peHTHHTOBBIX KOHTPOJIbHBIX PadoT
PeiiTuHroBasi KOHTpoJLHasi padora Nel.

I. Test.

1. The main goal of the manager is

a) profit maximization

b) his utility maximization

c) total revenue maximization

d) cost maximization

2. Economies of scope means:

a) long-run average cost declines as the rate of output increases

b) it is cheaper to produce the two output levels together in one plant than to produce similar
amounts of each good in single-product plants

c) the rate of output where average cost is minimized

d) it is cheaper to produce the two output levels in two different plants than to produce similar
amounts of each good in one plant

3. What is an example of horizontal expansion of a firm (increase its horizontal boundaries)? (2
options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

4. According to the capital market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

5. If the Herfindahl index is 10,000, this is the situation of

a) monopoly

b) oligopoly

c) perfect competition

d) monopolistic competition

6. The absolute cost advantage is

a) Lower costs for existing industry firms compared to new firms
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b) Lower average costs while increasing output

c¢) Consumer costs associated with the transition from one manufacturer to another

d) Decrease in demand of firms which entered the industry

7. What factor does lead to emergence of a dominant firm?

a) The dominant company has lower production costs compared to the competitive fringe

b) The dominant firm produces differentiated products

c) Technological features of the industry, as a result of which a single company will bear lower
average costs than if several companies functioned on the market

d) The state grants only one company the exclusive right to manufacture these products

8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then

a) a dominant firm is able to drive competitors out of the market

b) a competitive fringe completely displaces the dominant company from the market

c) the dominant company will lose its leading position in the market

d) dominant firm becomes a monopoly

Il. True or false the following statements. Explain.

1. The vertical size of the firm is largely determined by costs.

2.Franchising is a efficient way to solve hold-up problem, because it combines the benefits of
vertical integration with the benefits of vertical separation.

3. A fixed costs is an investment in an asset with no alternative use.

4. The higher the marginal cost of the competitive fringe, the greater the market power of the
dominant firm.

I11. Solve the problems.

1. A firm’s short-run revenue is given by R = 21e — e? , where e is the level of effort by a typical
worker (all workers are assumed to be identical). A worker chooses his level of effort to maximize
wage less effort w — e (the per-unit cost of effort is assumed to be 1). Determine the level of effort and
the level of profit (revenue less wage paid) for each of the following wage arrangements. Explain why
these different principal-agent relationships generate different outcomes.

a. w=4fore>1; otherwise w = 0.

b. w=R/3.

c. w=R-50.

2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price
of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of
dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of
the toy market. What is the number of fringe firms?

PeiiTuHroBasi KoHTpoJbHas paGora Ne2.
I. Test.
1. A firm that is engaging in price discrimination will
a. charge a higher price to consumers with a higher price elasticity of demand.
b. charge a higher price to consumers with a lower price elasticity of demand.
c. earn lower profits than a similar firm that does not engage in price discrimination.
d. generally be a perfectly competitive firm.
2. The optimal two-part tariff strategy involves:
a. lobbying both the government of the country from which the firm exports and the government
of the country into which the firm imports for lower tariffs.
b. setting price equal to marginal cost and charging a fee to the less elastic consumers.
c. charging a lower price in the more elastic market.
d. setting price equal to marginal cost and charging a fee equal to the remaining consumer
surplus.
3. Information asymmetry occurs in the market:
a. Search Items
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b. Experienced goods
c. Normal goods
d. Inferior goods
4. What cannot prevent the adverse selection in the product market?
Warranty
Price
Reputation
Standards

5. In a game of , players know not only their own payoffs, but also the
payoffs of all the other players

a. complete information

b. perfect information

c. incomplete information

d. imperfect information

6. What is a dominant strategy of player 1 in the following game?
T W
S 5,4 3,6
D 0,5 2,4

o0 ow

S
D
The player 1 doesn’t have a dominant strategy
Both strategies are dominant
What is not a characteristic a Cournot model?
homogeneous product
firms’ MC are the same
competition over quantity
. firms make their decisions consequentially

8. means that under price competition with homogeneous product and
constant, symmetric marginal cost, firms set price at the level of marginal cost.

a. Cournot equilibrium

b. Cournot paradox

c. Bertrand paradox

d. Bertrand equilibrium

I1. True or false the following statements. Explain.

1. A longer warranty period indicates good product quality.

2. It is unprofitable for manufacturers to provide products with a lifetime warranty, as it leads to
a moral hazard problem.

3. The seller is able to successfully apply third-degree price discrimination if different consumer
groups have the same elasticity of demand.

4. High entry barriers are the main reason for the emergence of oligopoly.

I11. Solve the problems.

1. Consider the following duopoly. Demand is given by P = 40 - Q, where Q = Q1 + Q2. The
firms' cost functions are C1(Q1) = 4Q1 and C2(Q2) = 2Q>.

a. Suppose both firms have entered the industry. What is the joint profit-maximizing level of
output? What is profit of each firm? How much will each firm produce?

b. What is each firm's equilibrium output and profit if they behave noncooperatively? Use the
Cournot model. Draw the firms' reaction curves and show the equilibrium.

c. How much should Firm 2 be willing to pay to purchase Firm 1 if collusion is illegal, but the
takeover is not?

ocpoPNaOOTe
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2. Consider the following game depicting the process of standard setting in high definition
television (HDTV). The U.S. and Japan must simultaneously decide whether to invest a high or a low
value into HDTV research. Each country’s payoffs are summarized in Figure below.

Japan

low high
UsS |low |4;3 2;4
high | 3;2 1;1

a. Are there any dominant strategies in this game? What is the Nash equilibrium of the game?
What are the rationality assumptions implicit in this equilibrium?

b. Suppose now the U.S. has the option of committing to a strategy ahead of Japan’s decision.
How would you model this new situation? What are the Nash equilibria of this new game?

PeiiTuHroBasi KoHTpoJbHas padora Ne3.

I. Test
1. Which of the following factor does not facilitate collusion?
a. Product Heterogeneity
b. High industry concentration
c. Complete information
d. Symmetric costs
2. Stigler stressed that policing a collusive agreement depends on
a. the detection and punishment of cheaters
b. the detection and reward of cheaters
c. the detection and exclusion of cheaters
d. the detection and follow-up to cheaters
3. A game in which players play over and over again is called
a. dynamic game
b. repeated game
c. sequential game
d. two-stage game
4. Which of the following factor does not influence on profitability of a collusive agreement?
. Inelastic demand
b. The larger the number of participating firms relative to the number of firms outside the
agreement
c. Complete information
d. A high entry barriers
5. According to free-entry condition:
a. the profits of an additional entrant must be positive and the profits of a firm in the industry
nonnegative.
b. the profits of an additional entrant must be nonpositive and the profits of a firm in the industry
nonnegative.
. the profits of an additional entrant and the profits of a firm in the industry must be negative.
no variants are correct
. What is not an assumption of address model?
. The address of a consumer represents their most preferred product
. Consumer’s preferences are symmetric
. Consumer preferences are distributed in the same product space
. Consumers have completely inelastic demands
. According to principle of minimum differentiation
. products are homogeneous

[o})
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b. products are differentiated

c. firms collude

d. there are many different firms at the market

8. The principle of backward induction allows to

a. find a unique SPNE in sequential game

b. use credible commitment

c. find NE in simultaneous game

d. find several SPNE in sequential game

Il. True or false the following statements. Explain.

1. Tit-for-tat strategy can be used in infinite repeated games.

2. The greater discount factor, the more incentive to deviate from collusion.

3. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to more differentiated products.

4. Products are horizontally differentiated if consumers have heterogeneous preferences
regarding the most preferred mix of different attributes.

I11. Solve the problems.

1. Consider the stage game shown in Figure below.
C1 C2 C3
R1 2:2 2:1 7:1
R2 1,2 3;3 5;4
R3 1,5 2;2 6;6

a) Find the Nash equilibrium.

b) Now suppose that the game is repeated indefinitely, but ends after each period with constant
probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both
players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash
equilibrium strategy from then on.

2. Demand in a market is given by P = 80— Q. The cost function is C = Q? and marginal cost of
production is 2Q.

a) What are the monopoly output and profits?

b) Suppose that there are two firms in the market. If they were to agree to maximize industry
profits, how much would each produce? What would the profits of each firm and industry profits be?

c) Is the collusive agreement in (b) a Nash equilibrium?

IIpumep 3aueTHoili padoThl B 1 cemecTpe.

I. Test.

1. The rate of output where average cost is minimized and economies of scale are exhausted is
called:

a) market output

b) no efficient scale

€) minimum efficient scale

d) monopoly output

2. What is an example of vertical expansion of a firm? (2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

3. According to the labour market discipline
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a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

4. Fixed costs of production factors

a) do not depend on the current level of production.

b) are the value of the factor in its next best alternative use.

c) are investment in an asset without alternative use.

d) are vary in proportion to production.

5. Which of the following is an example of price discrimination?

a. It costs more to make a long-distance phone call during the day than it does late at night.
b. A ticket to the zoo costs less for a child than it does for an adult.
c. Regular gasoline costs less than premium gasoline.
d. All of the above are examples of price discrimination.
6. A firm will find it difficult to engage in price discrimination if:

a. the demand curve is downward-sloping.

b. consumers are smart.

c. the good is normal.

d. there are close substitutes.

7. What is not a signal at the insurance services market?

a. insurance history of the individual

b. diseases history

c. selection by the individual of a particular clinic

d. information about car accidents with the participation of an individual

8. What is not an example of moral hazard?

a. neglect of safety after receiving fire insurance

b. displacement healthy people with sick people at the life insurance market

C. excess speed after receiving auto insurance

d. careless use of the goods with a warrantee

9. What is not a basic element of a game?

a. Player

b. Payoff

c. Outcome

d. Strategy

10. Ina game each player moves once, and when a player moves she does so not
knowing the action of her rivals.

a. dynamic

b. static

c. perfect information

d. incomplete information

I1. True or false the following statements. Explain.

1. A monopolist who is able to practice third degree price discrimination will make greater
profits than a monopolist who is able to practice first degree price discrimination.

2. The purpose of price discrimination is to capture consumer surplus and deadweight loss in
order to increase firm’s profit.

3. The profit-maximizing rule is that a firm should produce at the output level that marginal
revenue exceeds marginal cost

4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than
t increase in output.
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I11. Solve the problem.
Two firms compete by choosing price. Their demand functions are
Q1=60-P1+P2and Q2=60+P1-P2

Marginal costs are 10.

a. Suppose the two firms set their prices at the same time. Find the resulting Nash equilibrium.
What price will each firm charge, how much will it sell, and what will its profit be?

b. Suppose Firm 2 sets its price first and then Firm 1 sets its price. What price will each firm
charge, how much will it sell, and what will its profit be?

c. Suppose you are one of these firms and that there are three ways you could play the game: (i)
Both firms set price at the same time; (ii) You set price first; or (iii) Your competitor sets price first. If
you could choose among these options, which would you prefer? Explain why.

IIpumep 3aueTHON padoThI BO 2 cemecTpe.

I. Test.

1. According to most-favored-customer clauses

a. collusion will be sustainable because punishment will be more severe.

b. collusion will not be sustainable because firms will offer a discount to their customers.

c. collusion will be sustainable because firms will compete against each other in a number of
different geographic markets.

d. collusion will not be sustainable because firms will compete against each other in a number of
different geographic markets.

2. Firms engage in when they mutually devise a common plan of action and
exchange mutual assurances to follow that common course of action.

a. tacit collusion

b. common collusion

c. Nash equilibrium

d. explicit collusion

3.Which of the following factor facilitates collusion?

a. Uncertainty

b. Asymmetries in Preferences

c. Enforcement

d. Innovation

4. A game in which players play over and over again is called
a. dynamic game

b. repeated game

c. sequential game

d. two-stage game

5. The principle of backward induction allows to
a. find a unique SPNE in sequential game

b. use credible commitment

c. find NE in simultaneous game

d. find several SPNE in sequential game

6.Address models consider

consumers’ preferences defined over the characteristics or attributes of products

. issue of the extent of variety—the number of products available in the market

firms’ behavior about quality of products

. price completion of oligopolists

. If there are three firms in Hotteling city and there is no sunk costs

in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery
. in Nash equilibrium three firms will stand at the same distance from each other

in Nash equilibrium three firms will stand together

. there is no Nash equilibrium

coocpNOQO T
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8. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s
strategy is
a. top dog
b. puppy
lean and hungry
fat cat
I. True or false the following statements. Explain.
Tit-for-tat strategy can be used in finite repeated games.
The greater discount factor, the more incentive to deviate from collusion.
In circumstances of downturns in demand it isn’t rational for firm to deviate from collusion.
4. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to less differentiated products.
5. In order to lick in customers a firm should increase its switching costs.

wNE Do

I11. Solve the problems.

1. A county consists of two towns, Right and Left. Each has 1/5 of the population lives in each of
two towns. The remaining 4/5 lives uniformly scattered on the one straight road that connects the two
towns. There are 5 taverns. Each drinker will go regularly to whichever bar is closest to him. The price
of a drink in each bar is equal and determined by the government. The only variable that owners have
control over is their location. Find the Nash equilibrium locations of the five drinking establishments.

2. Suppose that firms 1 and 2 are Cournot competitors, and their only costs are their managers’
salaries, which can be expressed as $1 per unit of output. Inverse demand is given by P = 10—Q. First,
compute the Cournot equilibrium quantities and profits for each firm. The owners of firm 1 decide to
direct their manager to maximize sales, rather than profits. If he does so, compute the new Cournot
equilibrium quantities and profits for each firm. Has firm 1°s profit increased?

7.4. Meronuueckue maTepuaibl, ONPEACISIOUIUME MPOLENypbl OLEHUBAHUS 3HAHUN, YMEHUH,
HAaBBIKOB U (WJIM) OIbITA IEATEIBHOCTH
@opMBbI KOHTPOJIA:

Texyumii — (¢poHTabHBIE, KOMOMHHPOBAHHBIE OMPOCHI B paMKax CceMuHapa (BKIaa B
UTOTrOBYIO OIleHKY — 20%)
[TpoMeXyTOUYHBIT — BBIMOJHEHHE KOHTPOJIBHBIX PaOOT/KOJIJIOKBUYM (BKJaJ B HTOTOBYIO

onenky — 50%)
HTtoroBblii- 3aueTHas paboTa B MUCbMEHHO# (hopme (BKIIaj B UTOTOBYIO onieHKY — 30%)
HtoroBasi omeHKa — BBICTABIACTCS HCXOJS M3 OalJioB, IMOJYYCHHBIX HAa CEMHUHAPCKHUX
3aHATHAX, OATIIOB 32 KOHTPOJIbHBIE PabOTHI, KOJUIOKBUYMa U OLIEHKU Ha 3a4eTe.

Tabauua 9. [IpuMepbl OLIEeHOYHBIX CPEACTB € KJIYaMHU PABUJIbHBIX 0TBETOB

. Bpewms
Ne [IpaBunbpHBII
Tun 3aganus dopmynupoBKa 3aaHUsA BBITTOJTHEHHS
n/n OTBET
(B MHHYTaX)

CHOCOOHOCTh K KOMMYHHUKAIIUK B YCTHOW M MHCHbMEHHON (hOpMax Ha PYCCKOM M MHOCTPAHHBIX

SI3BIKAX JUIS PEHICHUS MEKIMYHOCTHOTO M MEXKYIbTYpHOTO B3aumMoeicTeus (OK-4)

1. 3ananue The absolute cost advantage is a 1

3aKPBITOrO THIIA a_) Lower costs for existing industry
firms compared to new firms

b) Lower average costs while

increasing output

¢) Consumer costs associated with the

transition from one manufacturer to

another

d) Decrease in demand of firms which

entered the industry

2. Information asymmetry occurs in the b 1
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Describe them in short.

barriers. Government
Restrictions on  Entry,
Structural  Characteristics

and Strategic Behavior by
Incumbents. Governments
grant exclusive franchises
because of Natural

Ne IIpaBunbHBIN Bpews
Tun 3ananus ®opMyIIMpOBKa 3a0aHU BBIIIOJTHEHHUS
n/n OTBET
(B MuHYyTaXx)
market:
e. Search Items
f. Experienced goods
g. Normal goods
Inferior goods
3. According to principle of minimum a 1
differentiation
a. products are homogeneous
b. products are differentiated
C. firms collude
d. there are many different firms
at the market
4. What cannot prevent the adverse b 1
selection in the product market?
a. Warranty
b. Price
c. Reputation
d. Standards
5. 3ananue What is economy of scale? How is | The effect of scale is 8-12
OTKPBITOTO THUIIA economy of scale connected with | associated with a change in
return to scale? the cost of a unit of
production, depending on
the scale of its production
by the company.
Considered in the long
term. Reducing unit costs
when scaled up is called
economies of scale. The
shape of the long-run cost
curve is related to
economies of scale.
Economies of scale can be
exploited by companies of
all sizes by increasing their
operations.  The  most
common  methods are
purchasing (getting bulk
discounts),  management
(using specialization of
managers), finance (getting
less expensive loans),
marketing (spreading
advertising costs for a
wider range of products).
The use of any of these
factors reduces the long
run average cost (LRAC)
by shifting the short-run
average total cost
(SRATC) curve down and
to the right on the chart.
6. What types of entry barriers are there? | There are 3 types of entry 5-10
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n/a

Tun 3aganusa

®opMyIIMpOBKa 3a0aHU

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

Monopoly, Redistribute
Rents and Intellectual
Property Rights. Structural
characteristics protect the
market power of
incumbents without
attracting entry. They are
characteristics that reduce
the profitability of entry.
There are four structural
characteristics  that are
often thought to be entry
barriers:  Economies of
Scale, Sunk Expenditures
of the Entrant, Absolute
Cost Advantages, Sunk
Expenditures by
Consumers. As for
Strategic  Behavior by
Incumbents, there are 3
categories of strategies
available for incumbents to
raise the height of barriers
to entry: Aggressive Post-
entry Behavior, Raising
Rivals’ Costs, Reducing
Rivals’ Revenues.

What is a dominant firm? Why does a
dominant firm exist?

If one firm is a price setter
and faces smaller, price-
taking firms, it is called a
dominant firm. It typically
has a large market share.
Some factors make a firm
dominant: dominant firms
may have lower costs than
fringe firms; dominant firm
may have a superior
product in a market where
each firm produces a
differentiated product; a
group of firms may
collectively act as a
dominant firm.

3-7

What are necessary conditions for
price discrimination?

The first is that the firm
must  possess  market
power: without it, the price
of all units of all goods
will be driven down to the
level of costs by
competition, and price

discrimination cannot
arise.
The second necessary

condition for price
discrimination is that resale
or arbitrage must be
prevented. The problem is
that the consumers of the
low-priced goods may be

5-10
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n/a

Tun 3aganusa

®opMyIIMpOBKa 3a0aHU

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

tempted to resell them to
consumers  who  were
intended to buy the high-
priced goods, and unravel
the firm’s careful price
discrimination scheme.
The phenomenon of gray
markets is a good example
of attempts to unravel price
discrimination schemes.

How does tying differ from bundling?
Why might a firm want to practice
tying?

Tying refers to
conditioning the sale of
one good on the purchase
of another. The simplest
case of tying is just an
application of our analysis
of two-part tariffs. This
method  of  extracting
consumer surplus is to
force the consumer to
make an advance payment
for the right to buy goods.
Then  consumers  pay
additionally for each item
they wish to receive. A
classic example of this
phenomenon is an
amusement park. You pay
an entrance fee to get
there, and then a certain
amount for each trip or
attraction.

Bearing this in mind, we
will see in this section how
bundling, which may have
little immediate
resemblance to other price
discrimination ~ schemes,
can realize exactly the goal
of capturing more surplus
for the firm. Bundling
refers to tying in fixed
proportions. For example,
each left shoe is normally
bundled with a right shoe,
car bodies are bundled
with engines and tires, etc.,
and cable television is sold
in “bundles” of channels,
rather than each channel
having an individual price.

10-12

10.

KomOunn
POBaHHBII
BOIIPOC

IIpounraiite TEKCT BOIpOCA,
BbIOEpUTE OJMH TPaBUIbHBIN
BapHMaHT OTBETa M 3aIUIINTE
apryMeHTbl, 00OCHOBBIBAIOIINE
BBIOOp OTBeTA:

Economies of scope means:

B
It is a situation when a
proportionate saving

gained by producing two

or more distinct goods,
when the cost of doing so

is less than that of

producing each separately.
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n/a

Tun 3aganusa

®opMyIIMpOBKa 3a0aHU

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

a) long-run average cost
declines as the rate of output increases
b) it is cheaper to produce the
two output levels together in one plant
than to produce similar amounts of
each good in single-product plants

c) the rate of output where
average cost is minimized

d) it is cheaper to produce the
two output levels in two different
plants than to produce similar amounts
of each good in one plant

No
/a

Tun 3aganus

DopMyIHpOBKa 3a/1aHuUs

IIpaBunbHBIN
OTBET

Bpewms
BBIITOJIHEHUS
(B MHHYTaX)

IIK-3. Cnocooben ananuzuposams u UHmMEPNPEMUPOEAMb PUHAHCOBYIO, DYX2aIMEPCKYIO U
UHYI0 UHGOpMAaAUUIO, COOEPHCAWYIOCA 6 OMUEeMmHOCMU RPEONPUAMUN PA3TUUHBIX Popm
coocmeenHocmu, Op2anu3ayuil, 6e00OMCme u m.o0., UCNOJ1b308aAMb NOTYUEHHbIE CEEOCHUA 0N
HPUHAMUA YNPAGIEHUECKUX PEeUeHUIl, 6blAGIEHUA MEHOCHUUU U3IMEHEHUA COUUAIbHO-
IKOHOMUYECKUX noKazamesiell, a maxxyice no020mosums UH@OPMAYUOHHBLIL 0030p u/uiu
AHATUMUYECKUTL OMYEem.

11. | 3amanue 3akpbITOro TUMA | Trye or False: Price | True 2
discrimination is a set of
pricing strategies for extracting
more surplus than is available
under uniform pricing - true.
12. A barrier to entry is something | False 2
that makes the expected profits
of an entrant negative even
though incumbent firms are
able to exercise market power
13. The more efficient the | True 2
dominant firm vis-a-vis the
fringe—the lower its marginal
costs—the greater its market
power
14. An efficient allocation | False 2
minimizes total surplus.
15. Bamanue «A price - taking firm selling | At a competitive market 5-7
OTKPBITOTO THIIA in a market with a price greater | firms produce optimal output
than the firm's average cost | when minimum AC equals
should increase its output | MC and price. If a firm has
level». Comment. cost advantage, so market
price is higher than its AC
and in this case this firm
have positive profit. And its
output optimal as MC cross
AC at the point of minimum
last ones. The statement is
wrong.
16. Why could Norwegian | By the mid-1980s farmed 5-7
produces take a dominant | salmon had become a major
position in the market of | export, especially to the
farmed salmon and hold this | United States. Farmed
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n/a

Tun 3aganusa

@opMyHMpoOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

17.

18.

19.

position for almost two
decades?

salmon competes with wild
salmon, but has an advantage
in that fresh wild salmon is
only available at certain
times of the year. The United
States is the world’s largest
producer of wild salmon.
However, much of this is
canned and it must be frozen
if consumed outside of the
harvest  season.  Farmed
salmon can be harvested
year-round and thus is
always available fresh. As a
result restaurants in the
United States were
significant buyers of
Norwegian farmed salmon,
and wild and farmed salmon
are not perfect substitutes.

3. Two parts in an
automobile taillight are the
plastic exterior cover and the
light bulb. Which of these parts
is a car company more likely to
manufacture in-house? Why?

As it’s known light bulbs are
homogeneous good. So they
can be produced by external
suppliers. But, the plastic
exterior cover must be
custom-designed and
manufactured for each make
and model. Because it
requires more Relationship
Specific Investment, it is
more likely to be made in-
house.

1998 news article reported that
Delta Air Lines and American
Airlines tried to raise leisure
air fares 4% in most domestic
markets, but the move failed
Monday when lone-holdout
Northwest Airlines refused to
match the higher prices. The
aborted price boost illustrates
the impact Northwest's woes
already are having on the
industry. Months of labor
unrest . . . are prompting
passengers to book away from
the fourth largest carrier. What
does this say about the nature
of price dynamics in the airline
industry?

Lone-holdout Northwest
Airlines refused to match the
higher prices, thereby
stimulating demand at home.
By causing a significant
increase in sales at a low
price, it significantly
increased the volume of
production (sales). Elastic
demand made it harder to
maintain collusion, as it
increased the returns from
fraud, namely, a drop in
demand for the services of
airlines caught in collusion.

5-7

Explain why collusive pricing
is difficult in a single-period
competition and easier when
firms interact over multiple
periods.

Price fixing is difficult
during one period of
competition and easier when
firms interact over several
periods, because during one
period competition firms
have incentives to cheat and
charge lower prices than
competitors in order to obtain

5-7
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N Bpewms
Ne IIpaBunbHBIN
Tun 3ananus @opMyHMpoOBKa 3a1aHus BBIIIOJTHEHHUS

n/m OTBET
(B MuHYyTaXx)

high short-term profits.
20. [Ipounraiite TekcT BoIpOCa, A 3-5
BeIOepuTe onuH TpaBuabHbN | A firm or firms may exercise
BapuaHT oTBeta u 3ammimure | market power for a signifi-
apryMmeHThl, o6ocHoBbIBaromue | cant period of time only if
BBIOOp OTBeTA! barriers to new entry exist.
Barriers to entry determine the
extent to which a firm can
exercise market power in the
long run:

A) TRUE

B) FALSE

KomOuHMpOBaHHBIH
BOIIPOC

[TonmHBI KOMIUIEKT OLIEHOYHBIX MAaTE€pUANIOB MO JUCHUILIMHE (MOIyN0) ((hOoHA OLIEHOUHBIX
CPEICTB) XpaHHWTCS B JJCKTPOHHOM BHJE Ha Kadempe, yTBep)KAaromed pabodyro MporpaMmy
JTUCIUILTUHBL (MOy1s1), ¥ B LleHTpe MOHUTOpPHHTA U ayAUTa KauyecTBa O0yUeHUsI.

7.4. MeToauyeckue MaTepUaJbl, ONpeAesiole MPoueaypbl OlleHUBAHUS Pe3yJIbTaTOB
00yuyeHusi 0 TUCHUILINHE (MOIYJIIO)

®opMoil TeKylero KOHTPOJs 3HAHUHN CTYJEHTa SIBISIOTCA KOHTPOJIbHBIE paOOThI M ONPOCHI.
[TpomesxyTOUHBII KOHTPOJIB 110 TpeAMETY Teopust OTpacieBbIX PRIHKOB IPOBOIUTCS B (hOpME 3aueTa U
9K3aMeHa.

OOmast omeHKa Yy4eOHBIX JOCTIDKEHHH CTYJACHTa B CEMECTpe 10 Yy4eOHOMY Kypcy
oIpeiesIAeTcsl Kak cymMMma OasloB, HMOJYYEHHBIX CTYAEHTOM IO Pa3iMYHbIM (QOpMaM TEKYIIEro U
IIPOMEXYTOUHOTO KOHTPOJISL B TE€UEHHE JAHHOT'O CEMECTpa

VYcneuHocTh U3y4eHnsl Kax/10ro y4eOHOro Kypca B TEUEHHE CeMecTpa OLEHUBAETCs, UCXOS
3 100 MakcuMaaIbHO BO3MOXKHBIX OQJIIOB.

HezaBucumo ot HaOpaHHOH B cemecTpe TeKylleld CyMMbl OajoB 00s3aTelIbHBIM YCIOBHEM
nepes caayeil 3K3aMeHa SBJISETCs BBIIIOJIHEHNE CTYAEHTOM HEOOXO0UMBIX 10 padouell mporpamme ajist
JTUCLUIUIMHBI BUIOB 3aJJaHUH.

[Ipn obnapyxeHuu mnpenojaBareneM (akTa CHUCHIBAHMS WM IJIarMaTta B BBIOJIHEHHOM
3aJJaHMH, JaHHOE 3aj1aHue oneHnBaercs B 0 6ayuioB. OueHUBaHHE MOBTOPHO BBIMOJIHEHHOTO 33/1aHUS
OCYILIECTBIISIETCS 110 OOIINM MpaBUIIaM.

Ilocne oOkoHYaHUS ceMmecTpa CTYAEHT, HaOpaBmuii MeHee 60 OamioB, cuuTaercs
HEYCIIEBAIOIINM.

[Ipu HeynOBIETBOPUTEIBHON claue SK3aMeHa WM HEsIBKE M0 HEYBA)XXUTEJNbHOM NpUYMHE Ha
9K3aMeH 3K3aMEHAllMOHHAs coCTaBJjstoulas nmpupaBHuBaercs K Hymo (0). B atom ciydae cTyneHT B
YCTQHOBJICHHOM B YHMBEPCHUTETE MOPSAJIKE 00s13aH MepecaaTh IK3aMeH.

[Ipn mepecnade ’K3aMeHa U3 CEMECTPOBOIO PEUTHMHIOBOro Oajia CTy/AE€HTa BBIYUTAETCS: -
nepBas mepecyava sK3aMeHa — 5 6auioB; - BTopas nepecaaya — 10 6ayios.

Tabauna 10. Texnonoruveckasi Kapra peiiTHHIOBBIX 02/1J10B 10 JUCHHUIINHE (MOAYJIIO)
5 cemecTp

KonuuectBo MakcumaibHOE Cpox
Ne KonTponupyembie .

MEPOTTPUATHHA KOJIMYECTBO MpeJicTaBie
n/m MEPONPHUSTHS

/ Ganbl 0amioB HUA
OcHoBHOI1 0J10K
1. Yuacmue 6 ouckyccuu 14/2 28 CooterctBy
omlas napa

2. | Konmponvnas paboma 3/5 15 CooTBeTCTBY
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KomnuectBo MakcumaiibHOE Cpok
No KonTponupyembie N
MEPOTIPHUATHHA KOJIMYECTBO npescTaBie
n/n MEpPOIPUATHS
/ 6anbl 0amioB HUS
omlas napa
3. | Occe 7/5 35 COOTBETCTBY
folIast apa
4. | Konnoxeuym 4/3 12 CoorsercTBy
folIast apa
Bcero 90 -
bJiok 6onycoB
5. | Axmusnas paboma cmyoenma Ha CootBercT
3aHAMUY,  CYWECMBEHHbI  BKIAO +1 +3 BYIOIIAsI
CMyO0eHma Ha 3aHAmuU napa
6. Yyacmue ¢ odoknaoamu ma HayuHvlx
KOH@epeHyusx: 41
-8HYMPUBY308CKOL
ympueyso +1 ITo
- 20pOOCKOIl +5
-001acmHoll 15 rpaduky
. +1,5
- Pe2UOHANbHOU 2
- MeHCOYHapOOHOU
7. | Bcepoccuiickuti  myp  npeomemmuot o
OUMNUAObL (KOHKYPCA) +2 +2
rpaduky
- IIpuzosoe mecmo
Bcero 10 -
JlonoaHuTENbHBIH 010K
ITo
8. | zauem 10
rpaduky
Bcero 10 -
UTOIrO 100 -
Tabauua 11. Cucrema mrpadgoB (1J151 0JHOTO 3aHATHSA)
[Tokazarens bamn
Ono3zoanue na 3ausmue (08a u 6o.ee) -2
Hapywenue yuebnoii oucyuniurvl -2
Hezomoenocmu k 3ansamuio -1
IIponyck 3anamus b6e3 yeaxcumenbHOU NPULUHDbL -1

Ta6aunma 12. Ilkana nepeBojga PeHTHHIOBBIX 0aJUIOB B HTOrOBYIO OIIEHKY

1o AUCHUIINHE (MOAYJII0)

3a ceMeCcTp

Cymma OaioB Onenka no 4-0ayuIbHOM 1IKase
90-100 5 (OTIMYHO)
85-89
75-84 4 (xopom1o)
7074 3a4YTEHO
65-69 3
6064 yJIOBJIETBOPHUTEIHHO)
Huxe 60 2 (HeyIOBJIETBOPUTEIIHLHO) He 3aureno

HpI/I pcam3aniui  AUCHUILIAHBI (MOI[y.IISI) B 3aBUCUMOCTH OT YPOBHA IIOATOTOBJICHHOCTHU

06yqa}01u1/1xcsl MOTYT OBITH MCITOJIB30BaHbLI MHEIC (bOpMBI, METOABI KOHTPOJIA U OUCHOYHBIC CPCACTBA,
nucxonsa n3 KOHKpCTHOfI CUTyalluu.
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8. YYEBHO-METOANYECKOE U TH®OPMAIIMOHHOE OBECIIEYEHUE
JUCHUIITIMHBI MOV JISA)

8.1. OcHoBHas uTepaTypa

1. Pozanosa, H. M. Teopus oTpacieBbIX PbIHKOB: BBEICHUE B MIPEAMET : YUEOHUK ISl BY30B /
H. M. Po3zanoBa. — 4-e u3x., mepepad. u mon. — Mocksa : M3marensctBo FOpaiit, 2024.— URL:
https://urait.ru/bcode/561507 (O6pa3oBarenbHas mwiathopma KOpaiir)

2. 3a3apaBHBIX, A. B. DKOHOMHKA OTpAaciieBbIX PHIHKOB : YU€OHHMK U MPAKTUKYM Ui BY30B /
A. B. 3az3apasnsix, E. 0. boiinoBa. — 2-¢ m31. — Mocksa : MznatensctBo HOpaiit, 2024. - URL:
https://urait.ru/bcode/560891 (O6pazoBarenpHas riatpopma FOpaiir)

8.2. lonostHuTEILHAS JIUTEPATypPa

1. Ken X., DxoHomuKa oTpacieit u pupm [DnekTpoHHBIN pecypce] : yued. mocodue / K. Xurep;
ep. c aHIJI1. - M. : DurHaHCHI u CTaTUCTHUKA, 2004. URL:
http://www.studentlibrary.ru/book/ISBN5279027375.html
2. KFOcynoBa, A.T. Teopust orpacieBbiX pHIHKOB : ydeOHOe mocobue / IOcymoBa A.T., MkpTusH
I''M., mox pen. — Mocksa : KuoPyc, 2017. URL: https://book.ru/book/922338 (DaexkrpoHHO-
oubnmmoreunas cuctema BOOK.ru)

3. AmpameBa, CBernana bopucoHa.Teopus opraHM3aluy OTPACICBBIX PBIHKOB : y4el. /
Asnamesa, Cernana bopucosna, Po3anosa, Hanexna Muxaitnosna. - M. : UUII "U3n-Bo Maructp",
1998. - 320 ¢. (59k3)

4. Crpenen, U [Ip NU.A. Teopust oTpaciieBbIX PBIHKOB 0 : ydueOHOe mocodue / Crpenen 1 Jlp
N.A. — Mockga : KauoPyc, 2019. URL: https://book.ru/book/929778

8.3. UHTepHeT-pecypchbl, HE0OX0AMMBbIe 1JIs1 0CBOEHH S T CHHMIIJIMHBI (MOYJIsA)
9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJINHBI (MOJYJIS)
Haumenosanue 365C
ILn¢posoii oopasoBaTenbHbIil pecype IPRsmart:
- 90P Ne 1 — nporpamma 1ist OBM «ABTOMaTu3upoBaHHasi cUCTeMa ynpaBieHHs Hu(pPOBOH
oubanorexoi IPRsmarty;
- 0P Ne 2 — »51IeKTpOHHO-O0pa30BaTEIbHBIM pecypc il HHOCTPAHHBIX CTYAEHTOB
«PYCCKMH KAK UTHOCTPAHHBI»
www.iprbookshop.ru
DJIeKTpOHHO-0ub1HoTeuHas: cucrema BOOK.ru

https://book.ru
O6pasoBarenbHas miatgpopma FOPAUT,

https://urait.ru/

DJIEKTPOHHAsI OM0IHOTEeKa «ACTPAXAHCKH IOCYAapPCTBEHHBIN YHHBEPCUTET» COOCTBEHHOM
renepanun Ha mwiargopme IBC «aexTponnslit Untanbuslii 321 — bubanoTex»
https://biblio.asu.edu.ru

Yuémuas 3anuce oopaszosamenvroco nopmana AI'Y

uiekTpoHHO-0nOnoTeynass cucremMa (3BC) 00O «Iloaurexpecype» «KoHcyabTant
CTY/ICHTa»

MHoronpopuibHbelii  o0pa3oBaTenbHbIE  pecypc  «KOHCYNbTaHT — CTyJOeHTa»  SBIsETCA
AIIEKTPOHHON OMOJIIMOTEUHOM CHUCTEMOM, peocTaBistonei noctyn yepe3 MuaTepHeT k yueOHOI
JUTEepaType M JIOTOJHUTENBHBIM MaTepuagaM, MPHOOPEeTEHHBIM HA OCHOBAHUHU TMPSMBIX
JIOTOBOPOB ¢ npaBoodanatemsimu. Karamor cogepxut 6omee 15 000 HauMeHOBaHUA U3TaHUI.
www.studentlibrary.ru

Pezucmpayus ¢ komnvromepos AI'Y

MPAKTUYCCKUC 3aHATUS:


https://book.ru/book/922338
http://www.iprbookshop.ru/
https://book.ru/
https://urait.ru/
https://biblio.asu.edu.ru/
http://www.studentlibrary.ru/
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e Ayauropusi, OCHAIlEHHAs TNPE3EHTALMOHHOM TEXHMKOW: MPOEKTOP, 3KpaH, KOMIIBIOTEP
(HOYTOYK), 3BYKOBBIE KOJIOHKH, MUKPO(OH ( B CIydae KOJIMYECTBa CTYJAEHTOB Oojiee 80 4emoBeK);

e Pa0ouee MecTO IpenogaBaresi, OCHAIIEHHOE KOMITBIOTEPOM C J0CTyroM B IHTepHeT

e Jlns caMOCTOSTETHbHONH pPAa0OTBI CTYIEHTY NPEJOCTAaBISETCS JAOCTYH K OHOIHOTeKe,
YUTAIBHOMY 3aIly, 3aJIy OTKPBITOro foctymna k ceru Muareprer, I1K.

10. OCOBEHHOCTH PEAJ/IMBALIMU JUCHUIIJIMHBI (MOAYJIA) ITPU OBYYEHUUN
HNHBAJIUIO0B U JINL C OT'PAHUYEHHBIMH BO3MOKHOCTAMMU 3/10POBbSA

Pabouas nporpamMma AUCHUIUTMHBI (MOIYJIs) TP HEOOXOIMMOCTH MOKET OBITh aJanTHPOBaHA
it 00y4eHus (B TOM YMCIIE C MPUMEHEHHEM JUCTAHIIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOTHN) JIUI] C
OTpaHUYEHHBIMA BO3MOXKHOCTSIMH  3/10pOBbs, HWHBaiIuaoB. J[lins storo Tpelyercs 3asBlieHUE
00yYaromuxcs, SBISIOMIMUXCS JIMIAMH C OTPAHUYCHHBIMA BO3MOXKHOCTSIMH 37I0pPOBbSI, WHBAIHUJIAMH,
WJIM UX 3aKOHHBIX IIPEICTaBUTENIEH U PEKOMEHIalUH IICUXO0J0Tr0-MEANKO-TIEAArOTMY€CKON KOMUCCHH.
[Tpu 0O0y4yeHwH JIUI] C OTPAHUICHHBIMU BO3MOKHOCTSIMH 37I0POBBS YIUTHIBAIOTCS WX MHIUBHIYaTbHBIC
ncuxopusznueckue ocodeHHocTU. OO0yyeHHe MHBAIUOB OCYIIECTBISICTCS TaKXKE B COOTBETCTBUHU C
WHIUBUAYATBHON TIPOTpaMMOid peadrIuTanuy HHBaIUAa (TIpYU HATHYUH ).

Jns nuu ¢ HapymieHHeM CcllyXa BO3MOXKHO TMpefocTaBieHHe Yy4eOHON wuHpopMmanuu B
BU3yaJIbHOU (opMe (KpaTKUi KOHCHEKT JICKIMH; TEKCThl 3aJlaHUili, HarleYaTaHHbIC YBEIUYCHHBIM
mpudTomM), Ha aAyIUTOPHBIX 3aHATUSAX JIOMYCKAETCS MPHUCYTCTBHE AacCHCTEHTa, a Takke
CYpIIOTIEPEBOAYMKOB M THQIOCYPAONEPEBOAYMKOB.  TeKymMid  KOHTPOJb  yCIIEBAEMOCTH
OCYIIECTBISICTCS B MNUCHBMEHHOW (opmMe: oOOy4aromuiicss MUCbMEHHO OTBEYaeT Ha BOIPOCHI,
MUCHMEHHO BBITIONHSET MpaKkTHUecKue 3aaanus. JJoknan (pedepar) Takke MOXKET OBITh MPEICTABICH B
MUCBbMEHHOW ¢dopMe, MPU TOM TPeOOBAHUS K COACPKAHHIO OCTAIOTCS TEMHU K€, a TpeboBaHUS K
KauecTBY M3JI0)KEHUs MaTepuaia (MOHATHOCTb, KAYECTBO PEUYH, B3aUMOJICHCTBUE C AyAUTOPUEN U T. 11.)
3aMEHSIOTCS] Ha COOTBETCTBYIOIIME TPEOOBAHUS, IPEIBIBISIEMbIE K TUCHbMEHHBIM paboTaM (KauecTBO
o(opMIIeHHs TEKCTa U CIHUCKA JINTEPATypbl, TPAMOTHOCTb, HATMYUE WILTIOCTPALIMOHHBIX MaTepUaJIOB U
T. 1.). [IpomexxyTouHast arrecTamus OIS JIMI C HApYIICHUSMU CIyXa MPOBOJUTCS B MUCHMEHHON
¢dbopMe, MpU STOM UCHOJB3YIOTCS o00mue Kputrepuu oreHuBaHus. Ilpu HeoOXxogumocTu Bpems
MOATOTOBKH K OTBETY MOKET OBITh YBETUYEHO.

Jns nui ¢ HapylIeHMeM 3peHHs OIYCKaeTcsl ayAuallbHOE IMpeAoCTaBlIeHUE MHpOpMaIuH, a
Tak)Ke MCTOJb30BaHUE HA ayAMTOPHBIX 3aHATHSIX 3BYKO3AMHMCHIBAIOUINX YCTPOUCTB (IUKTOGOHOB U
T. 1.). JomyckaeTcsi TPUCYTCTBHE Ha 3aHATHUAX aCCHUCTEHTa (TIOMOIIHHMKA), OKa3bIBAIOIIETO
o0yJaromuMcsi HEOOXOJUMYI0 TEXHHUYECKYIO TIOMOUIb. TEeKyHIIMi KOHTpPOJIb  YCIIEBa€MOCTH
OCyIIECTBIsIeTCss B ycTHOW ¢opme. [lpu mpoBeneHHH TPOMEXKYTOUYHOM aTTeCTAllUM Ui JIUI[ C
HapylIEeHUEM 3pEHUs TECTUPOBAHNE MOKET ObITh 3aAMEHEHO Ha YCTHOE cobeceloBaHHe MO BOIIPOCaM.

Jlnsg naui ¢ orpaHMYEHHBIMM BO3MOXKHOCTSIMH 37I0POBbSl, MMEIOIIMX HApYLIEHHUS OMNOPHO-
JIBUTATEIBHOTO anmapara, Ha ayAUTOPHBIX 3aHATHUSAX, a TAKXKEe IMPHU MPOBEJICHUU MPOLEAYP TEKYIIETro
KOHTPOJISI YCIIEBAEMOCTU U MPOMEKYTOUHOM aTTecTallii MOTYT OBITh MPEJOCTaBICHbl HEOOXOIUMBIE
TEXHUUYECKHE CpPeICTBa (MEePCOHATIbHBI KOMMBIOTEP, HOYTOYK WU APYroi TaKET); MOMYCKaeTcs
MIPUCYTCTBUE ACCUCTEHTA (aCCUCTEHTOB), OKAa3bIBAIOIIET0 00YYarOIMMCSI HEOOXOAUMYIO TEXHUUYECKYIO
MOMOIIbL (3aHATh pabouee MECTO, MEPeIBUTATHCS IO AyJUTOPUH, MPOYUTATH 3aJaHue, O(OPMHUTH
OTBET, OOIATHCS C MPETIOaBaTEIEM ).



