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1. IEJIA Y 3AJJAYM OCBOEHMS JUCLUILIMHBI (MOY.JIS)

1.1.0enssMmu  ocBoeHMst AUCHMIVIMHBL (MoayJsi) «Teopusi oTpaciieBbIX PBIHKOB.

IIpakTHYeckoe NPUJIOKeHHE (HA AHTVIMIICKOM fI3bIKeE)) SABJISAIOTCH:

- IOMOILb B OBJAJEHUU COBPEMEHHOIO 3KOHOMHYECKOIO fA3bIKA M B CAMOCTOATEIHLHOM
OpPUEHTHPOBAHUH B CIIOKHBIX MTpoOsieMax (OopMUpPOBaHUS U TpaHC(HOPMAIIMU PHIHOYHBIX CTPYKTYP,

-J1aTh JOCTYITHOE, HO BMECTE C TeM JOCTaTOYHO MOAPOOHOE M3JI0KEHHE OCHOBHBIX MPOOJIEM U
METOJIOB aHajiu3a OTPAClIEBBIX CTPYKTYp U MOBeJAEHHUS (PUPM; Pa3BUTh HABBIKM U CIIOCOOHOCTH
CTYJEHTOB K NPUMEHEHUIO COBPEMEHHBIX TEOPETUUYECKUX M SMIUPHUUECKUX MOJENIEH IJI PEIEHUs
KOHKPETHBIX 3KOHOMHUYECKHX MpOOJIEM; OCBOUTh 3KOHOMHYECKHMH IMOXOJ K H3YUYEHHIO U aHaIU3y
KOHKPETHBIX MPHUKJIAJHBIX SKOHOMMUYECKHMX 3aJa4, TAKUX KaK OLEHKAa CTENEHU BEPTUKAILHOU
WHTETPUPOBAHHOCTH OTPACIIH, HATMYUE [IEHOBOTO CTOBOPA, UePT €CTECTBEHHOW MOHOIIOJIUU U T.[.

1.2. 3apaum ocBoeHusi AMCOMIUIMHBI (MoayJusi): «Teopusi oTpaciieBbIX PBIHKOB.
I[IpakTHyeckoe NpuJio:KeHne (HA AHTJIMICKOM SI3bIKe))

-JIaTh TEOPETUYECKHE 3HAaHUS 00 SKOHOMUUECKUX OCHOBAX TEOPUU OTPACIEBBIX PHIHKOB;

-03HAKOMUTh C OCHOBHBIMHM MOJIEISIMH NOBEIEHUS (PUPM B YCIOBUSAX PA3TMYHBIX PHIHOYHBIX
CTPYKTYD,

-laTh TMPUKJIAJHbIE 3HAHUS B O0JIACTU MNPUHATHS (PUPMOM IKOHOMUYECKUX PELIECHUH i
pa3HBIX TUIIOB PHIHOYHBIX CTPYKTYP;

-Hay4UTh (popMaM MU METO/JaM 3KOHOMHYECKOI'O aHaju3a MPUMEHHUTEIBbHO K MCCIIEI0BAaHUIO
PBIHOYHBIX CTPYKTYD, GYHKIIMOHUPOBAHUIO OTPACICH;

-cOpMHUpPOBaTh HABBIKK CAMOCTOATEIBHOIO M  TBOPYECKOTO HCIOJIB30BaHUS IOJYYEHHBIX
3HAHUN B IPAKTUYECKON AESITEIbHOCTU CIELUAIINCTA.

2. MECTO JUCIMIIJIMHBI (MOAYJIs1) B CTPYKTYPE OIIOII

2.1. YueOnasa aucuumimHa «Teopust orpacieBbix pbIHKOB. IIpakTHYeckoe npuiioxeHue
(Ha aHTJIMCKOM sI3bIKE)» OTHOCUTCS K JICKTUBHBIM JTUCIUIIIMHAM U OCBAaWBAeTCs B 6 ceMecTpe.

B nanbHeiimieM 3HaHUS, TOMy4YEHHbIE MPH HM3YYEHUU JTUCHUIUIMHBL, MOTYT OBITH TaKxke
WCIIOJIb30BaHbI IPU M3YYEHUH HKOHOMHUKHM TPYyJAa, COLHAIbHON MNOJUTHKE, SKOHOMHUKE OTIEJIbHBIX
oTpacieil (Hampumep, oOpa3oBaHHUs, 3[paBOOXpPAaHEHMs, HAYKHM M Jp.), TOCYJapCTBEHHOIO
peryMpoBaHusl OTAEIbHBIX OTpaciei u JIp.

2.2. las u3ydeHusl NAHHOW y4yeOHOW NMCUMILIMHBI (MOAYJisl) HEOOXOAUMBI CJIeYHOIIHe
3HAHMS, YMEHMs, HABBIKH, (popMupyeMble NpeIIeCTBYWIINMH Y4eOHBIMU IHCHUIIHHAMMA
(MoayasimMm):

-Mukpo3koHOMHUKA-2

3HaHMS: 3aKOHOMEPHOCTeH (PYHKIIMOHUPOBAHUS COBPEMEHHOW OSKOHOMHKHA Ha  MHKPO-H
MaKpOYpPOBHE; OCHOBHBIX pPE3yJbTaTOB HOBEUIIMX HCCIEIOBAHUM, OMYyOIMKOBAHHBIE B BEIYIIUX
npodecCHOHATBHBIX )KypHAJIAX 10 MPodeMaM MUKPO-U MaKPOIKOHOMUKH;

YMeHHUsI: IPUMEHSATh COBPEMEHHBIM MaTEeMaTUYECKUd HMHCTPYMEHTAapUH JUIsl  pPELICHHUS
COJIepXKaATEIbHBIX YKOHOMUYECKUX 3a]1a4;

HaBbiku: camocTosTeNbHOM Hecea0BaTenbCKOM paboTh

2.3. Hocaenywmme y4eOHble IJMCUMILIMHBI (MOAYJIHM) W (WJIM) NPAKTHKH, JJIA KOTOPbIX
HeO0XO0AUMBbI 3HAHMS, YMEHHUSl, HABBIKH, (OpMHUpPYeMble AAHHOW Y4YeOHOW IMCUMILIMHON
(Monxysem):

- I/IHCTI/ITYIII/IOHaJII)HaSI OKOHOMHKA

- GUHAHCOBO-KpEIUTHAS CUCTEMA

3. HIJTAHUPYEMBIE PE3YJIbTATbBI OBYUYEHMUA 110 JUCIUIIVIMHE (MOY JIIO)



ITporiecc ocBOEHMsI IUCHMIUIMHBI (MOAYJIsS) HampaBieH Ha (OPMHUPOBAHUE DIEMEHTOB
cnenyromen(nx) kommereHmuu(uii) B cootBerctBuu ¢ ®I'OC BO um OIIOII BO mo nanHomy
HaMpaBJICHUIO IOJrOTOBKHU / CTIEUAILHOCTH:

VYK-4. CnocobeH npuMeHsATh COBPEMEHHbIE KOMMYHHUKATUBHbIE TEXHOJOTHUH, B TOM YHCIIe Ha
MHOCTpPaHHOM(BIX) SI3bIKe(aX), U aKaIeMUYeCKOro U Mpo(hecCHoHaTbHOTO B3aUMOIEHCTBUSI.

[TK-3. CriocoGen aHanu3upoBaTh U HHTEPIPETUPOBATH (PMHAHCOBYIO, OYXTAITEPCKYIO U UHYIO
nHPOPMAIIHIO, COAEPXKALIYIOCS B OTYETHOCTH MPEINpUATHH pa3nudHbIX (OpM COOCTBEHHOCTH,
OpraHu3alyii, BeIOMCTB U T.J., UCIIOJIb30BATh MMOTYYEHHbIE CBECHUS IJIs MPUHATHUS yIPaBICHUECKUX
pELICHNH, BBISBICHUS TEHIACHIMM W3MEHEHHUS COLMAIbHO-DKOHOMUYECKUX IIOKAa3aTelIel, a TaKxkKe

MOATOTOBUTH MH(POPMAIIMOHHBIN 0030p /MM aHATUTUYECKUN OTYET.

Tabauua 1. lekoMno3uuus pe3yjabTaTOB 00yUeHHUs

KOIL u HHaHI/IpyCMLIe PE3YyJIbTAThI 06y‘-IeHI/I$I 110 JUCHUIIIIMHE
K HanuMCHOBaHHUE (MoTyII0)
KOMHC;)SH 5048 MHARKaTOpa
H JIOCTUKEHUS 3Hath (1) YMmets (2) Bnanets (3)
KOMIICTCHII N
VK-4 VYK-4.1. Brmaneer | ctunp oOmieHWs Ha | BRIIONHATH TepeBon | HaBeikamm BiameHus
cUCcTeMOH HOPM | TOCYJapCTBCHHOM npodecCHOHANBHBIX JEIOBOM  MEPENUCKH
pyCCKOro s13p1ke PO u TEKCTOB C | Ha TOCYJapCTBEHHOM
JUTEPAaTypHOTO A3bIKA | HMHOCTPAHHOM SI3bIKE | MHOCTPAHHOIO fA3bIKa | si3bIke PD u
npu €ro | B 3aBHCHMOCTH OT | Ha TOCYJapCTBEHHBIH | HHOCTPAHHOM S3BIKE C
HCIIOJIb30BAHUU B|UeJqu K ycuoBud | s3Ik PO um ¢ | yuerom
KayecTBe B3aUMOJIEHCTBHUA TOCYAapCTBEHHOTO ocoOeHHOCTeH
roCcyAapCTBEHHOTO SI3bIKA PO Ha | CTUJIMCTHUKHU
s3plka  Poccuiickoi UHOCTPaHHBIN oduIMaNBHBIX U
Ddenepanyuu u Heo(uIMambHbIX
HOpMaMHu ceM u
HWHOCTPAaHHOTO(BIX) COILIMOKYJBbTYPHBIX
SI36IKa(OB), pasnuumii B popmare
HCIOJIb3YyeT KOPPECTIOHICHIIHH.
pasnuuHbie  (GopMBI,
BUJIBI YCTHOM u
IIUCbMEHHOU
KOMMYHHKAIUU
VK-4.2. Hcnonp3yer | A3BIKOBBIE CpPEICTBA | aJalTUPYeT peus, | HaBeikamu
S3BIKOBBIE  CPEACTBA | JUISL JOCTIIKEHHS CTHJb  OOIIEHWS W | MEXIMYHOCTHOTO U
JUISL JOCTHIXKEHHUS podheCcCHOHATIBHBIX SI3BIK KECTOB K | MEXKYJIBTYPHOT'O
po¢heCCHOHATIBHBIX Lesieil Ha PYyCCKOM M | CHUTYaIusIM oOrmmeHus
neneil Ha PYCCKOM W | MHOCTPaHHOM(BIX) B3aNMO/JICHCTBUS
MHOCTPAaHHOM(BIX) sI3bIKe(ax)
s13b1Ke(ax) B
paMKax
MEXIHMYHOCTHOTO U
MEXKYJIbTypHOT'O
obmeHus
YK-4.3. Crnioco0sl Ctpouts muceMeHHOe | HaBbIkaMu yCTHOTO H
OcymiecTBisier YCTaHOBJICHUS u YCTHOE | MUCHMEHHOTO
KOMMYHUKAIIUIO B KOHTaKTOB U | BBICKa3bIBaHUE B | apryMEHTHPOBAHHOI'O
uudpoBoii cpene s MOAJIePIKaHUS COOTBETCTBHH C | M3MOXKEeHHUs
JOCTHKEHUS B3aMMOJICHCTBHS B | TpeOOBaHUSIMHU coOCTBEHHOH
PO eCCHOHATBHBIX nUQppPOBOH cpexe Ha | OCHOBHBIX MO3UIMK Ha PYCCKOM
nenei u WHOCTPAaHHOM SI3bIKE | KOMMYHHKaTHBHBIX n WHOCTPAaHHOM
3¢ peKTuBHOTO KayecTB  pe4d B | sI3BIKE
B3aNMOJEHCTBHSI 1 poBoi cpejie
I[IK-3 [K-3.1. Hcmoms3yer | Metomsl aganmsa | Cobupats n | HaBeikamu cbopa
OTCYECTBEHHBIC U | HCTOYHHKOB aHaATU3UPOBATh JaHHBIX O pa3BUTUH
3apyOeKHBIC nHpopManuu nHbopmaIuio PBIHKOB,
UCTOYHHMKHU aHAJIM3UPYEeT UX |
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Kon u [Mnanupyembie pe3ynbTaThl OOYYSHUS IO TUCIUATIIIUHE
Ko HanuMEHOBaHHUE (MOTyII0)
WHJMKaTOpa
KOMITCTCRIIA JOCTUKEHHUS 3HaTh (1) YmeTs (2) Bnanets (3)
KOMITETCHIIUH
HH(i)OpMa].[I/II/I, IIoAroTaBJIMBACT
cobupaer WH(POPMAIMOHHBIHA
HEOOXOINMBIE TaHHBIE 0030p

O Da3BUTHH PHIHKOB,
aQHATM3UPYET HX U
MOATOTABINBACT
UH(pOpMaLMOHHBIH
0030p

4. CTPYKTYPA U COAEPKAHUE JTUCIUIIJIMHBI (MOAYJIA)

OO6miast TPyIOEMKOCTh JTUCHHUIUIMHBI B COOTBETCTBUM C Y4YEOHBIM IUTAHOM COCTaBiisieT 4
3a4eTHbIe eAMHUIBI (144 daca).

Tabanna 2. CTpyKTypa H coaep:kaHue JTUCHUILIHHBI (MOAYJIsT)

KonraktHast pabora, Jac. dopma
JI 113 JIP TCKYLICTO
a KOHTPOJIA
S yCIIEBAEMOCT
Pa3nen, Tema quctumiInHbI KP | CP, | & u, Gopma
(Momys) B B B / |wac.| 2 MIPOMEXKYTOY
J | 1u | II3 | Tu. | JIP | T.u. | K] é HOI
HIT HII HIT arTecTalun
[no
cemecmpam]
Cemectp 6.
Tema 1. The Welfare Economics of | 2 2 4 8
Market Power. HAuckycens
Tema 2. Theory of the Firm. 2 2 4 8 Huckyccusl,
acce
Tema 3. Market Power and 2 2 4 8 Huckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price | 2 2 4 8 Huckyccus,
Discrimination acce,
peiTHHTrOBas
KOHTPOJIbHAS
pabota Nol
Tema 5. Market Power and Product 2 2 4 8
Quality Juckyccust
Tema 6. Game Theory (Static games) | 2 2 4 8 Jluckyccust
Tema 7. Classic Models of Oligopoly | 2 2 4 8 Huckyccus,
accee,
perTHHrOBas
KOHTPOJIbHAS
pabora No2
Tema 8. Game Theory (Extensive 2 2 4 8
Huckyccus
Forms)
Tema 9. Dynamic Models of 2 2 4 8 Huckyccus,
Oligopoly acce
Tema 10. Product Differentiation 2 2 6 10 Huckyccus,
acce
peiTHHTrOBas
KOHTPOJIbHAS




KonTakTHast padoTa, uac. dopma
JI 113 JIP TCKYLICTO
” KOHTPOJIS
S yCIIEBAEMOCT
Pazgen, TeMa AUCHUILIMHBI KP | CP, s u, popma
(Moyst) B B B / | wac.| & MIPOMEKYTOY
J | tu. | II3 | Tu. | JIP | T.4. | KT e Hoit
HIT HIT HIT = arTecTaluu
[no
cemecmpam]
pabora No3
Tema 11. An Introduction to Strategic | 2 2 6 10 Juckyccus,
Behavior YCTHBIH
KOJUTOKBUYM
Tema 12. Entry Deterrence 4 4 6 14 Huckyccus,
YCTHBIN
KOJUIOKBHYM
Tema 13. Strategic Behavior: 4 4 6 14 Huckyccus,
Principle YCTHBIN
KOJUIOKBHYM
Tema 14. Strategic Behavior: 4 4 6 14 Hduckyccus,
Application Jcce, YCTHBIH
KOJUIOKBHYM
KoncyabTauuu
KonTpoab npome:kyToYHOI Tug. sauer
aTTecTaAluu
HUTOI'O 3a cemecTp: 34 34 76 | 144
HToro 3a Bech mepuos, 34 34 76 | 144

Ipumeuanue: J1 — nexums; I13 — mpaktrueckoe 3ansaTue, cemunap; JIP — maboparopnas padora;
IIT — mnpakruueckas noxroroka; KP / KII — kypcoBas pabora / kxypcoBoit mpoekt; CP —
camocTosiTelbHas paboTa

Tadmuma 3. MarTpuna CcoOTHeceHHsl Ppa3/lesioB, TeM Y4eOHOH JAUCHMIUIMHBI (MOIYJIs1)
u GopMHUPYEeMbIX KOMIIETEHIIU

Obee
Paznen, tema Komi-Bo Kox kommerennnu KOJIMYECTBO
JVCIUATUTHHBI (MOTYJIsI) 4acoB KOMIICTCHITHIA
YK-4 I1K-3

The Welfare Economics of Market 8 + + 2
Power

Theory of the Firm 8 + + 2
Market Power and Dominant Firms 8 + + 2
Non-Linear Pricing and Price 8 + + 2
Discrimination

Market Power and Product Quality 8 + + 2
Game Theory (Static games) 8 + + 2
Classic Models of Oligopoly 8 + + 2
Game Theory (Extensive Forms) 8 + + 2
Dynamic Models of Oligopoly 8 + + 2




OOmee
Pazpgen, Tema Koin-Bo Konx xommeTeHIINH KOJIMYECTBO
JTUCHUTITUHBL (MOIYJIs1) JacoB KOMIIETEHIIUI
VK4 [1K-3

Product Differentiation 10 + + 2

An Introduction to  Strategic 10 + + 2
Behavior

Entry Deterrence 14 + + 2
Strategic Behavior: Principle 14 + + 2
Strategic Behavior: Application 14 + + 2
Hroro 144

Kpatkoe cogep:xaHue Ka:k10i TeMbl IMCHUILINHBI (MOIYJIs1)

1. The Welfare Economics of Market Power
Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures
of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement
and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm Neoclassical Theory of the Firm.
Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?

3. Market Power and Dominant Firms
Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable
Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look.
Benefits of Monopoly.

4. Non-Linear Pricing and Price Discrimination
Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for
Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.

5. Market Power and Product Quality
Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and
Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6.Game Theory (Static games)

Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts.
Static games of complete information. Normal form representation dominant and dominated strategies.
Rationalizable strategies. Nash equilibrium. Mixed strategies.

7. Classic Models of Oligopoly

Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions.
Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of
Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity
Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)



Extensive forms.  Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.

9.Dynamic Models of Oligopoly
Reaching an agreement. Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite games.
Super games.  Factors that influence the sustainability of collusion. Facilitating practices.
Antitrust and collusion.

10.Product Differentiation
Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior
Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to
entry games.

12.Entry Deterrence
The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic
investment and monopolization. Contestable markets. Entry barriers

13. Strategic Behavior: Principle
Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of
strategic competition.

14. Strategic Behavior: Application

Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial
incentives. Research and development.

5. METOANYECKHUE YKA3AHUSA 11O ITPEITIOJABAHUIO
N OCBOEHHIO JUCIUIIJIMHBI (MO Y JIS)

5.1. Yka3anus Ui npenogaBaTesied M0 OPraHUu3anMy M NMPOBeJICHUI0 YU4eOHbIX 3aHATHI
10 AUCUMUIIMHE (MOAYJII0)

MeToasl TpOBENCHHS MPAKTUYECKUX 3aHATUH: OOCYXKACHHE JMCKYCCHOHHBIX BOIPOCOB,
pelieHue TPAKTUKYIOMMNX yHPKHEHUM M 3amad (IPOCTBIX M CIOXKHBIX 3aJaHui), OOCYXJICHHE U
pelIeHre MPaKTUYECKNX KOHKPETHBIX U aHAIMTUYECKUX CUTYallMii — KeWCOB, KOHCYJIbTAIIMH 110 TEMaM
Kypca, 00CykJIeHUE ¥ MMPOBEPKA TOMAITHUX 3aJIaHUH.

5.2. Yka3zanus 1Ji51 00y4aromuxcs 1o 0CBOEHUIO M CHUILTUHBI (MOIYJIIO0)

CamocTtosiTenbHast pabora oOydaloIIMXCs HampaBieHa HAa CaMOCTOATENbHOE HW3YYECHHE
OTACJIBHBIX TEM U BOIIPOCOB y‘IG6HOﬁ AUCIUIIJINHBI.

IIpu camocrtosiTennbHON paboTe 0O0ydaromuics B3aUMOJACWUCTBYET C PEKOMEHJIOBAHHBIMU
MarepuajiaMu IIpyu MUHUMAJIbHOM Y4AaCTUHW NPCIOAaBaTCIIA.
Tadoauua 4. Conepxxanue caMoCTOATEIbHOH PadoThl 00YyYAKIHMXCSH

| TeMbI/BOIIPOCHI, BEIHOCHMBIE Ha CAMOCTOSITEIPHOE U3YUCHHE | Kou- | DopMbI pabOTHI




BO
4acoB

Profit maximization. Perfect competition. Efficiency. Market power. 4 Pabora ¢  yuyeOHO-Hay4HOH W
CIIPaBOYHOMU JIUTEPATYPOH.
[loaroroBka K rpyIImoBOM AUCKYCCHH.

Neoclassical theory of the firm. Institutional theory of the firm. 4 Pa6ora ¢ yueOHO-HAYyUHOH H
CIIPABOYHOM JIUTEpaATypOHl.
IToaroroBka K rpynnoBoi JUCKYCCHH.
Occe.

Sources of market power. A dominant firm with a competitive fringe. | 4 Pabora ¢ yueOHO-HAY4HOU U

X-inefficiency. Rent seeking. Benefits of monopoly. CIPaBOYHOM JIUTEPATYPOIA.
[ToAroToBKa K rPYIIOBOM THUCKYCCHH.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for | 4 Pa6ota ¢ yueOHO-HAYYHOIT U

capturing surplus. Market power and arbitrage: necessary conditions CIPaBOYHOMN JIUTEPATYpPOIl.

for price discrimination. Types of price discrimination. TToaroToBka K TpynmnoBoil TUCKYCCHH.
Occe.

Search goods. Experience goods and quality. Signaling high quality. 4 Pabora ¢ yueOHO-HAYyYHOH 1
CIIPAaBOYHOU JUTEPATYPOH.
[loaroroBka K rpyIImOBOM AUCKYCCHH.

Rationalizable strategies. Nash equilibrium. Mixed strategies. 4 Pa6ora ¢ yueOHO-HAYUHOH H
CIIPABOYHOMW JIUTEPATYPOH.
[loaroroBka K rpymmoBOM AUCKYCCHH.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand | 4 Pabora ¢ yueOHO-HAY4HOU U

paradox. Product differentiation. Cournot vs. Bertrand CIPaBOYHOM JIUTEPATYPOIA.
[ToaroroBka K rpymnmoBoi AUCKYCCUU.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria. | 4 Pabora ¢ yueOHO-HAY4YHOU U

Noncredible threats. Subgame Perfect Nash Equilibrium. The CIPaBOYHOU JIUTEPATYPOI.

Centipede game. Two-Stage games. [ToaroroBka K rpynmoBOd JUCKYCCHU.

Reaching an agreement. Profitability of collusion. Factors that | 4 Pabota c yueOHO-HAY4IHO U

complicate reaching an agreement. Dynamic games. Credible CIPaBOYHOM JIUTEPATYPOIL.

punishments and subgame perfection: finite games. Supergames. IToaroToBka K rpynmnoBOi TUCKYCCUH.

Factors that influence the sustainability of collusion. Facilitating Occe.

practices. Antitrust and collusion.

Monopolistic competition: equilibrium. Bias in product selection. | 6 Pabora ¢ yueOHO-HAYyUHOH H

Asymmetric preferences. Address models. A simple address model: CIPaBOYHOM JINTEPATYPOIi.

Hotelling’s Linear City. Free entry into the linear city. Localized [TonroToBKa K TpyIIIOBOI TUCKYCCHH.

competition. Efficiency of the market equilibrium. Strategic behavior. Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg | 6 Pab6ota ¢ yueOHO-HAyIHO# U

game. Stackelberg equilibrium. Entry deterrence. Constant returns to CIPaBOYHOM JINTEPATYPOI.

scale. Economies of scale. Introduction to entry games. [ToaroroBka K rpynIoBoi AUCKYCCHH.
[ToaroroBka K KOJJIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry | 6 Pabora ¢ yueOHO-HAY4YHOU U

deterrence. Strategic investment and monopolization. Contestable CIPaBOYHOM JINTEPATYPOH.

markets. Entry barriers [ToAroToBKa K rpyIInoBOH TUCKYCCHH.
[ToAroTOBKa K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry | 6 Pabota ¢ yueGHO-HAyIHOH U

deterrence. The welfare effects of strategic competition. CIPaBOYHOU JIUTEPATYPOIi.
[ToaroroBka K rpynnoBoi JUCKYCCHH.
IloaroToBka Kk peUTUHIOBOM
KOHTpOJBHOI pabdote. [ToaroToBka k
KOJUJIOKBUYMY.

Learning by doing. Switching costs. Vertical separation. Tying. | 6 Pa6ora ¢ yueOHO-HAYIHO# U

Strategic trade incentives. Research and

development.

policy. Managerial

CIIPABOYHOM JIUTEpaTypOil.
IToaroroBka K rpynnoBOH JUCKYCCHH.
[ToaroroBka K MpoeKTHOM padore.
IToaroToBKa K KOJJIOKBUYMY.
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5.3. Buasl 1 (popMBI MIHCbMEHHBIX Pad0T, MPE1YCMOTPEHHbIX IIPH OCBOCHUH THCHHUIINHBI
(MoayJis1), BbINOJIHSIEMbIe 00YYAOIIUMHCS CAMOCTOATEIbHO

IIpn nmoaroToBke K KaXkJI0OMy CEMHHApPCKOMY 3aHITHIO CTYIEHT JOJDKEH OTBETUTH 3a/aHUA,
KOTOpBI€ TMO3BOJISIIOT CTYAEHTaM MPUMEHHUTH IOJIyYEHHbIE TEOPETUYECKHE 3HAHUS JJI aHalIu3a U
0000IIeHUsT  TPOMIEHHOrO  TeopeTHdyeckoro  marepuana. [locie  OKOHYAaHUS — W3YyYEHUS
COOTBETCTBYIOILIETO MOAYJS IOXOXKME 3aJaud, pa3oOpaHHblE HAa CEMUHAPCKHUX 3aHITHUAX, OYyAyT
MIPEJCTABICHBI B CAMOCTOSITEIbHBIX U KOHTPOJIBHBIX paboTax.

CamocTrosaTenbHass padoTa CTyIAeHTOB Mo auciumuinHe «Teopust oTpacieBbIX pPHIHKOB.
[IpakTHyeckoe NpuiIOKeHUE (HAa AHIIMUCKOM SI3BIKE)» IPENIojaracT: O3HAKOMJIEHHE C TeKCTaMu
Hay4yHbIX Pa0OT, aHAJIMTUYECKUX MCCIEAOBAHUN C IENbI0 IMOCIEAYIOIEro 00CYXIEeHUs B paMKax
IPYNIOBBIX TUCKYCCUH Ha CEMUHAPCKUX 3aHATHUSAX, YIIIyOJICHHOE U3YUeHHE TeM Y4eOHOH MpOrpaMMBl.
[IpoBepka BBINMONMHEHUS 3aJaHUM OCYIIECTBIISETCS KaK Ha CEMHUHAPCKHUX 3aHATHSIX B (OpME yCTHBIX
BBICTYIUICHUH U X 00CYXJIEHHs, TAK U C TIOMOIIbIO TUCbMEHHON KOHTPOJIBHOM paboTHI.

CamocrositennbHass paboTa CTYACHTOB TIOJpa3yMeBaeT, B TOM 4Yuciae U paboTy moj
PYKOBOJICTBOM IpernojiaBaTesnieil (KOHCYJIbTalllK), a TAK)Ke HHAWBUAYAIbHYIO paboTy CTY/IEHTOB.

JlononHUTENbHBIMU  (DOPMaMU  CaMOCTOSITEIbHOM ~ paOOThl  SIBISIOTCA  TPYIIOBBIE U
UMHAUBUYalbHbIe 3a7aHus. OHU CIIOCOOCTBYIOT OBJAJEHHIO NMPAKTUYECKMMHU HAaBBIKAMU IO TEMaM
muctuminHel. KOHTpOJb ocylIecTBIsS€TCS Ha MPAKTUUYECKOM 3aHiITHUM B (OpMe YCTHOTO Ompoca,
JIMCKYCCHH, BBITTOJIHEHHSI TMCbMEHHOM KOHTPOJIBHON paboThl, TECTa U T.1I.

CamocTrosrenbHast paboTa CTYJEHTOB, HallpaBi€HHAs Ha yriyOJIeHHe M 3aKpeIuieHUe 3HaHUI
CTYZCHTA, Pa3BUTHE NPAKTUYECKUX YMEHUH, BKIIOUAET B CeO:

-IIOMCK M 0030p JUTEPATyphbl U 3JIEKTPOHHBIX HCTOUYHUKOB MH(POPMAIMHU [0 WHAMBUAYAIBHO
3aJJaHHOI pobiieme Kypca,

- BBIIIOJIHEHUE JIOMAIIHUX 3aJaHUH,

- IEPEBOJI TEKCTOB C UHOCTPAHHBIX SI3bIKOB,

- U3y4YEHHE TE€M, BBIHECEHHBIX Ha CAMOCTOATEIbHYIO IPOPAOOTKY,

- IOATOTOBKY K MPAKTUYECKUM 3aHATHIM,

- HaIlMCaHUe 3CCe,

- MOJITOTOBKY K 3a4eTHON pabore.

KoHnTpons camocTodTenbHON pabOThI OCYIIECTBISETCS B BUJE:

- POBEPKH BBHITIOJIHEHUSI KOHTPOJIBHBIX padoT,

- YCTHBIX OIIPOCOB,

- aHaJIM3a BBIIIOJIHEHUS CAMOCTOSTENBHBIX JOMAIIHUX 3aJaHUM.

Taxxe camocrosiTenbHasi paboTa IMpeanoyiiaraeT HaluMcaHUe 3cce Mo BbIOpaHHOHN Teme. Llenp
3cce — KpaTKasi CaMOCTOsITeNIbHAs paboTa M0 KOHKPETHON TeMaTHKe C UCIOJIb30BAHUEM JIEKIIMOHHOTO
MaTepuasia, OCHOBHOM M JIOTIOJIHUTENILHOW JMTEpaTyphl (B TOM YHWCIIE HAIEHHOW M MOJ00paHHON
UH/AMBUYalbHO, HE BKJIIOUYEHHON B CIIMCOK MCTOYHUKOB JAHHOTO MPAKTUKyMa), IPUOOpETEeHHE TeM
CaMbIM ONPEJIECIICHHOTO HaBbIKa B 0000IIEHNH U U3JI0KEHUN MaTepuaa 1o 3aJaHHbIM HaIlPaBJICHUSM.
B o6mem ciyuae scce ckiiaabiBaeTcs U3 peepupoBaHysl, T.€. YMEHUS BBIACIUTh U KPATKO M3JI0XKUTh
OCHOBHBIE MOJIOXKEHHS BCEH TEMbI; U3 aHHOTUPOBAHUS, T.€. YMEHHS JIAKOHUYHO NE€PEaTh COAEPKAHNE
C DJIEMEHTaMH aHAJIN3a U KPUTHUECKON OLIEHKH NIPOYNTAHHOMU JIMTEPATYPBl; U U3 PELICH3UPOBAHU, T.€.
YMEHMSI COCTaBUTh OT3bIB, BBIPA3UTh CBOE OTHOILIEHHUE, JaTh apryMEHTHPOBAHHOE CYXACHHUE IIO
IIOBOJly MPOYUTAHHOIO U U3JI0KEHHOIO MaTepHara.

6. ObPA3OBATEJIBHBIE U UTHOOPMAILIMOHHBIE TEXHOJIOT'TU
6.1. O0pa3oBaTe/ibHbIE TEXHOJIOTUHN

Tadauua S. O6pa3oBare/ibHbIE TEXHOJOTHHU, HCI0JIb3yeMble NIPH peaau3alnu YUeOHbIX 3aHATHI

Paznen, Tema ®dopma yueOHOro 3aHATH
JUCIHATUTAHBI (MOYJIS) Jlexmust [pakTryeckoe JlabopatopHas
3aHATHE, CEMHUHAP pabota
The Welfare Economics of Market O030pHas TeKIus TemaTnueckue He npenycmotrpeno
Power JICKYCCUH, aHAJIN3
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KOHKPETHBIX CUTyallui

Theory of the Firm O030pHast JIeKLust

Temarnueckue
JIUCKYCCHUH, aHAJIU3
KOHKPETHBIX CUTYyaIui

He npenycmorpeno

Market Power and Dominant Firms O030pHas NeKIus

TemaTtnueckue
JIUCKYCCHUH, aHAIU3
KOHKPETHBIX CUTYyaIHil

He mpenycmotpeno

Non-Linear Price

Discrimination

Pricing and O0630pHast ek

TemaTnueckue
JTIUCKYCCHUH, aHATTN3
KOHKPETHBIX CUTYyaIUi

He npenycmotpeno

Market Power and Product Quality O0630pHAas JTEKITUS

TemaTndueckue
JTUCKYCCHUH, aHATTN3
KOHKPETHBIX CUTYyaIUi

He npenycmotpeno

Game Theory (Static games) O0630pHAas JTEKITUS

TemaTnueckue
JIUCKYCCHUH, aHAJIU3
KOHKPETHBIX CUTYyaIui

He npenycmorpeno

Classic Models of Oligopoly O030pHast JTeKIus

Temarnueckue
JIUCKYCCHUH, aHAJIU3
KOHKPETHBIX CUTYyaIui

He npenycmorpeno

Game Theory (Extensive Forms) O030pHas JeKIus

Temarnueckue
JIACKYCCHUH, aHAJIN3
KOHKPETHBIX CUTYaIlUi

He npenycmorpeno

Dynamic Models of Oligopoly O0630pHast ek

TemaTnueckue
JIUCKYCCHUH, aHAIHU3
KOHKPETHBIX CUTYaIUi

He mpenycmorpeno

Product Differentiation O030pHas TeKIus

TemaTndueckue
JTUCKYCCHUH, aHATTN3
KOHKPETHBIX CUTYyaIUi

He npenycmotpeno

An Introduction to Strategic Behavior O0630pHAas JTEKITUS

TemaTnueckue
JIUCKYCCHUH, aHATTN3
KOHKPETHBIX CUTYyaIUui

He npenycmotpeno

Entry Deterrence O0630pHas JTEKITUS

TemaTnueckue
JIUCKYCCHUH, aHAJIU3
KOHKPETHBIX CUTYyaIui

He npenycmorpeno

Strategic Behavior: Principle O0630pHas JeKIus

Tematnueckue
JIUCKYCCHUH, aHAJIU3
KOHKPETHBIX CUTYyaIui

He npenycmorpeno

Strategic Behavior: Application O030pHas JeKus

TemaTtnueckue
JIUCKYCCHUH, aHAIHU3
KOHKPETHBIX CUTYaITHi

He npenycmotpeno

6.2. UndopmanmoHHblie TEXHOJIOTHHI

[Ipn peanuzanuu pa3nUYHBIX BHUJOB Yy4yeOHOW U BHEy4eOHOH paboThI HUCHOIB3YIOTCS

clIeAyIone HHPOPMALMOHHBIE TEXHOJIOTHH:

- WCTIOJIb30BAHUE JJIEKTPOHHBIX YYEOHWKOB M PA3IMYHBIX CATOB (HAMpHMeEp, HIEKTPOHHBIC
OMOINOTEKH, KypHAIIBI U T.JI.) KaK HCTOYHUK WH(POpMAIUU

- ACITOJI30BaHNE BO3MOKHOCTEH 9J'I€KTpOHHOI71 IMOYTHI IPETIOAaBaTCIIA

- WCIIOJIB30BaHMUE CPEACTB MpPEIACTaBICHHUS y4eOHON uHpopMauu (3MEKTPOHHBIX yUeOHBIX
MOCOOHI M MPAKTUKYMOB, IIPHMEHEHNE HOBBIX TEXHOJIOTHH JUIS MPOBEACHHS OYHBIX (TPaJUIIMOHHBIX)

JIEKIUM U CEMUHAPOB C UCIIOJIb30BAHUEM MPE3CHTALNH U T.1T.)

- BUpTyallbHasg oOydaromias cpefna (Wi cuctema ynpabieHus oOydenunem LMS Moodle

«DNEeKTPOHHOE 00pa30BAHHE).

6.3. IlporpammHoe oOecneyeHne, COBpeMeHHbIe NpodeccHoHAIbHbIE 0a3bl JaHHBIX

U HH(OPMAIHOHHBIE CTIPABOYHbIE CHCTEMbI

6.3.1. IlporpamMHoe o0ecnieueHne

HaumeHnoBanue InporpaMMHoOro odecreyeHust

Haznauenue

Adobe Reader

IIporpamma st IpOCMOTpa JAEKTPOHHBIX IOKYMEHTOB
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HaumeHnoBanue MMporpaMMHoOro odecreyeHust

Ha3znauenue

[Tnardopma mucranimonHoro ooydyenus LMS Moodle

BupTtyanbHas o0y4yaromiasi cpena

Mozilla FireFox

Bbpaysep

Microsoft Office 2013,
Microsoft Office Project 2013, Microsoft Office Visio
2013

[Maket ouCHBIX Iporpamm

7-zip

ApxuBarop

Microsoft Windows 10 Professional

OHCpaHI/IOHHaH CHUCTEMA

Kaspersky Endpoint Security

CpeacTBO aHTUBUPYCHOM 3aILIUTHI

Google Chrome Bpaysep

Notepad++ TekcTOBBIN peaaKTOp
OpenOffice [TakeT 0(hUCHBIX TPOrpaMM
Opera Bbpay3zep

Microsoft Security Assessment Tool. Pexxum nocryma:
http://www.microsoft.com/ru-
ru/download/details.aspx?id=12273 (Free)

Windows Security Risk Management Guide Tools and
Templates. Pexxum moctyma:
http://www.microsoft.com/en-
us/download/details.aspx?id=6232 (Free)

[Iporpammsl 115t ”HGOPMAIIMOHHON 0€30MTaCHOCTH

VLC Player MeananpourpsIBaTeab
Sofa Stats IIporpammuOe obGecriedeHre sl CTATUCTUKH, aHATA3a
1 OTYETHOCTH
WinDjView IIporpamma utst mpocMoTpa ¢aiinos B hopmare DIV u DjVu
LibreOffice ITakeT 0(UCHBIX MPOTPaMM.
6.3.2. CoBpeMenHble mnpodeccuoHaIbHbIE 0a3bl JaHHBIX M HH(OPMAIMOHHBIE

CIIPAaBOYHbLIC CUCTEMbI

Haumenosanue cogpemennvix npogheccuonanvubvix 6a3 OaHHbIX,
UHGDOPMAYUOHHBIX CNPABOUHBIX CUCEM

000 «<MBUC»

http://dlib.eastview.com
Hwms nonvzosamens: AstrGU

Taponv: AstrGU

YHI/IBGQCZUIBHaSI CH[)&BO‘-IHO-I/IH{I)O[!M&!!I/IOHHaSI IIOJIHOTEKCTOBas 0a3a JaHHBIX TIEPUOJIUYCCKUX PI32!3HHI7[

www.polpred.com

3J'ICKTpOHHI>IC BCEpPCUU IICPUOJUICCKUX 1/13/13}11/11?1, paSMGH.[éHHLIC Ha calTe I/IH(i)OpMaLII/IOHHLIX pPeCypcCcoB

https:/library.asu.edu.ru/catalog/

OnexkTpoHHBIN Katanor Hayunoit oubimorekn AI'Y Ha 6a3e MARK SQL HITO «MudbopM-crucTemy

OnexTpoHHbIN KaTanor «Hayunsle xypHansl AI'Y»

| https://journal.asu.edu.ru/

KopmopatuBHbIif TpoeKT AccOolMaIi pPerHoHANbHBIX OnOmmoredHsix KoHcopunymoB (APBUKOH)
«MexperuoHajibHas aHanuTH4Yeckas pocruch crateity (MAPC) — cBogHas 0a3a NaHHBIX, CojepIKalnas
MIOJIHYI0 aHAIUTHYECKYI0 pocnuchk 1800 Ha3BaHMI )KypHAJIOB IO pa3sHBIM OTPACIAM 3HAHWH. YUYaCTHUKH
IIPOEKTa TMPEAOCTABIIAIOT APYr JAPYrY OJIIEKTPOHHBIE KONHMHM OTCKAHMPOBAaHHBIX CTAaTEl W3 KHHUT,
COOPHHUKOB, )KYPHAJIOB, COAepKaIIuXcs B (POHIaX UX OUOIHOTEK.

| http://mars.arbicon.ru

CnpaBounas nmpaBoBas cuctema Koncyneranrlhiroc.

ConmepXuTcsi OTPOMHBIN MAacCHB CIIPAaBOYHOW MPaBOBOH HH(MOPMAIMH, POCCHICKOE M PETHOHAIBHOE
3aKOHOAATENILCTBO, CyleOHYI0 MPAKTUKY, (PMHAHCOBBIC M KaIpOBBIE KOHCYJbTAlMU, KOHCYJIbTAlUU IS
OIOJUKETHBIX ~ OpraHM3aluil, KOMMEHTapUH 3aKOHOAATENILCTBA, (OPMBI  TOKYMEHTOB, IPOEKTHI
HOPMaTHBHBIX PAaBOBBIX aKTOB, MEXAYHAPOIHBIE IPABOBBIE aKTHI, TPABOBBIE AKTHI, TEXHUYECKHE HOPMBI
Y TIpaBuiIa.

http://www.consultant.ru

7. ®OHJ1 OHEHOYHbBIX CPEACTB AJI5s1 NIPOBEJAEHUA TEKYIIEI'O KOHTPOJIA
N ITPOMEKXYTOYHOU ATTECTAIIMH ITO JUCIHUIIJIMHE (MOYJIIO)


http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://dlib.eastview.com
http://www.polpred.com
https://library.asu.edu.ru/catalog/
https://journal.asu.edu.ru/
http://mars.arbicon.ru/
http://www.consultant.ru/
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7.1. IlacniopT poH/Ia OLIEHOYHBIX CPEACTB

IIpn mnpoBeneHMM TEKYILIETO KOHTPOJS M IPOMEKYTOYHOM aTrTecTalMy 10 JAUCLUIUIMHE
(Mmonymio) «Teopust oTpacieBbIX pPBIHKOB. lIpakThueckoe NpuiioKeHHWE (HAa AHTJIMICKOM SI3bIKE)»
poBepseTcs: CPOPMHUPOBAHHOCTD y 0OYUAIOLIMXCSl KOMIIETEHIINY, YKa3aHHbBIX B pa3zesie 3 HacTosIen
MpOrpaMMbl.  DTamHOCTh  (OPMUPOBAHMSI  JaHHBIX KOMIIETEHIIMM B  IpOLECCE OCBOCHHUSA
00pa3oBaTeNbHON MPOTPaMMBbI OIPEEIIETCS MOCIEI0BATEIbHBIM OCBOGHHEM TUCHUIUIMH (MOJIyJei)
U TPOXOKJIEHHWEM MPAKTHUK, a B MPOIECCe OCBOEHUS AMCLUIUIMHBI (MOAYJS) — IMOCIEI0BATEIbHBIM
JOCTH)KEHHUEM PEe3yJIbTaTOB OCBOSHHUS COJIEPIKATENBHO CBA3aHHBIX MEXK/Ty COOO0M pa3/iesioB, TEM.

Ta6auna 6. CooTBeTcTBHE pa3/liesioB, TeM AMCUMIUIMHBI (MOAYJs), pe3yJbTaTOB O0y4eHUs:
N0 AUCHUIIHHE (MOAYJII0) H OLIEHOYHBIX CPeICTB

KonTponupyemslii pa3znen, reMa aucuuiuingsl | Kox KoHTponupyemoit HanmenoBanue
(MomyJist) KOMIIETCHITUHI OIIEHOYHOTO CpEeJICTBA
The Welfare Economics of Market Power YK-4, TIK-3 Juckyccus
Theory of the Firm VK-4, I1K-3 Tnckycens, scce
Market Power and Dominant Firms VK-4, TIK-3 Jlckycens, scce
Non-Linear Pricing and Price Discrimination | YK-4, IIK-3 Huckyceus, scce,
peﬁTHHFOBaH KOHTPOJIbHAsA
pabota Nol
Market Power and Product Quality VK-4, TIK-3 Jnckycens
Game Theory (Static games) VK-4, I1K-3 Juckyccus
Classic Models of Oligopoly VK-4, I1K-3 Jluckycceus, scce,
peﬁTHHFOBaH KOHTPOJIbHAsA
pabota No2
Game Theory (Extensive Forms) VK-4, I1K-3 Tnckycous
Dynamic Models of Oligopoly VK-4, IIK-3 Jinckycens, scce
Product Differentiation VK-4, IIK-3 Juckyccus, scce
peﬁTHHFOBaH KOHTPOJIbHAsA
pabora No3
An Introduction to Strategic Behavior VK-4, TIK-3 JlucKyccus, yCTHBIH
KOJIJIOKBUYM
Entry Deterrence VK4, TIK-3 JlucKyccusl, yCTHBIN
KOJIJIOKBUYM
Strategic Behavior: Principle VK-4, IIK-3 JlucKyccus, yCTHBIH
KOJIJIOKBUYM
Strategic Behavior: Application VK-4, TIK-3 Jluckyccus, scce, YCTHbIH
KOJUIOKBUYM

7.2. Onucanue nokasarejieil 1 KpuTepreB OLECHNBAHUS KOMIICTCHIUH, ONMCAHUE HIKAJ
OLICHMBAHUHA
Taoauna 7. [loka3aTeu olleHUBAHUS Pe3yJbTATOB 00YUeHUS B BH/I€ 3HAHMI

[Mkana
Kpurepuu onieHuBaHus
OLICHHBAHMUSI
JEMOHCTPUPYET TJIyOOKOE 3HAHWE TEOPETHYECKOro Marepuaia, yMEHHe
5 00OCHOBAHHO HM3JIaraTh CBOM MBICIIH 1O 00CYX/IaeMbIM BOIPOCaM, CIOCOOHOCTh
«OTIAMYHO» | MOJHO, MPABWJIFHO M apryMEHTHPOBAHHO OTBeYaTh Ha BOIPOCHI, NMPUBOIUTH
IpUMEPBI
4 JEMOHCTPUPYET 3HAaHHE TEOPETUYECKOr0 MaTepHaja, €ro MOCJIe0BaTeIbHOE
«XOpOIIOY» | U3JIOKEHHUE, CIIOCOOHOCTh TPUBOJMTH PUMEPHI, JOIMYCKACT EAMHUYHBIC
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[Ixana
Kputepuu orienuBanus
OLI€HUBaHUA
OIIMOKHU, HCIIPABIISIEMbIE ITOCIIC 3aMEUYaHUsl IPENOoaaBaTeIs
3 JIEMOHCTPUPYET  HEMOJHOe, (parMeHTapHOE€  3HAHWE  TEOPETHYECKOTO
«YTOBJIETBOPH Marepuana, TpeOylollee HaBOJSAIIMX BOMPOCOB TMperofaBaTeis, JOMYyCKaeT
yTeJ'H)HO»p CYIIECTBEHHBbIC OIMMOKM B €r0 H3JIOKEHUH, 3aTPYIHSAETCS B MPUBEICHUH

IIPUMEPOB M (POPMYIMPOBKE BHIBOJIOB
2 JIEMOHCTPHUPYET CYIIECTBEHHbIE MPOOETbl B 3HAHUH TEOPETUYECKOT0 MaTepHaa,
«HEYIOBIIETBO | HE CIOCOOCH €ro W3JIOKHTh W OTBETUTh HAa HABOJSIINEC BOIPOCHI
PUTENBHO» | OPENOJaBaTelisl, HE MOKET MMPUBECTH TPUMEPHI

Taoauna 8. [loka3aTeu olleHUBAHUSA Pe3YJIbTATOB 00yYeHHUsI B BU/l€ YMEHUI U BJaJeHUI

IIIkama
Kpurepun onienuBanus
OIICHMBAHMS
JIEMOHCTPHUPYET CIIOCOOHOCTh MPHUMEHSTh 3HAHHUE TEOPETHYECKOTO Marepuasa
5 IpH BBINIONHEHUHM 33/IaHWi, TMOCJIEI0BAaTeIbHO W TPABHIBLHO BBITIOIHSET
«OTJIUYHO» | 3aJlaHus, YMEET OOOCHOBAHHO H3JlaraTh CBOM MBICIHM M JIeJaTh HEOOXOJMMbIC
BBIBOJIBI
JIEMOHCTPHUPYET CIIOCOOHOCTh MPHUMEHSTh 3HAHWE TEOPETHYECKOTO Marepuasa
4 IpH  BBINIONHEHUHM 3a/IaHWi, T[OCIEN0OBAaTeIbHO W TIPABHJIBLHO BBITIONHSET
«XOpOIIIOY 3a/1aHusl, yMeeT OOOCHOBAHHO H3JIaraTh CBOW MBICIH M JIeJIaTh HEOOXOIUMBIC
BBIBOJIBI, JIOMYCKAeT €AMHUYHBIC OIIMOKH, MCTpPAaBIsEMbIe TOCIE 3aMeYaHUs
PO aBaTeIIst
3 ZIEMOHCTPHPYET OTAC/IbHBIC, HECHCTEMATH3UPOBAHHBIC HABBIKH, HCIBITBIBACT
«y10BAETBODH 3aTpyAHCHUS W JOIYCKAeT OIMMOKH IIPU BBIMOJTHCHUW 3aJaHHM, BBITIOJHSICT
TelbHON 3aJlaHue 10 TMOJACKAa3Ke TMpernojaBaTelis, 3aTpyAHseTcs B (OPMYyIUPOBKE
BBLIBOJIOB
2 HE CIOCOOEH MPaBUIILHO BBIMOJIHUTH 33/IaHUS
«HEYIOBJICTBO
PUTEIBLHOY

Kpurtepun oueHnBaHHUs JUCKYCCHU:

" OTIIMYHOY» — CTYJIGHT aKTUBHO y4acTBYeT B Y4eOHOMN IMCKYCCHHM, IIPABHIIBHO OTBEYACT HA
MIOCTaBJICHHBIE BOMPOCHI, YMEET OIEHHMBATh (DAKTHI, CaMOCTOSITEIBHO PACCYKAAET, OTIMYACTCS
CIIOCOOHOCTBIO 0OOCHOBATh BBIBO/IbI M PA3bACHSTH MX B JIOTHYECKOH TOCIIEN0BATENBLHOCTH,

«XOpOIIO» — CTYNEHT AaKTHBHO YYacTBYeT B Y4YEeOHOW IUCKYCCHH, JIOIYCKaeT
HEe3HAuUTeNbHbIE OLIMOKM IMPH OTBETE€ HA IOCTAaBJIIEHHBIC BOINPOCHI, YMEET OLIEHUBATh (DAKTHI,
CaMOCTOSITENIBHO PACCYXK/IAeT, OTINYAETCS CIIOCOOHOCThIO 000CHOBATH BBIBOJIbI M PAa3bIACHATH UX B
JIOTHYECKOM NOCIIEN0BATENBHOCTH, HO IOIyCKAET OTEIbHBIE HETOYHOCTH;

) «YIOBJIETBOPUTEIILHO» — CTYACHT HE MPOSBIIAECT AKTUBHOCTU B JIUCKYCCHHM, JTOIIyCKAET
MHOTOYHCIICHHbIE OMIMOKM HpPHU OTBETE€ Ha IIOCTABJIEHHBIE BOMPOCHI, HE MOXET TEOPETHUYECKU
000CHOBATh HEKOTOPBIE BBIBOJIbI, B PACCYkICHHUAX JIOIIyCKAIOTCSI CEPhE3HbIE OLIHOKH.

) «HEYOBIETBOPUTEIBHO» — CTYJEHT HE YYacCTBYET B JIUCKYCCUM, HE MOXKET IPABUIILHO
OTBETUTH HA IIOCTABJICHHBIEC BOIPOCHI, OTCYTCTBYET MM UMEETCS JIUIIb YACTUYHOE IPEICTABICHUE
0 TeMe, B PaCCyXIECHUIX JOMYCKAIOTCs CEphe3HbIE OLINOKH.

Kpurepuu ouenuBanus 3cce
- «OTnUYHOY:
1) Bo BBemeHMHM 4YeTKO CHOPMYIUPOBAH TE3UC, COOTBETCTBYIOIIMN TEME 3CCe, BBIMOJIHEHA
3a/1aua 3aMHTEPECOBATh YUTATEIS;
2) mpoCieKUBAETCs YETKOE JieJIeHHnEe TEeKCTa Ha BBEJIEHUE, OCHOBHYIO YacTh U 3aKJIIOUEHHUE;
3) B OCHOBHO# 4acTH JJIOTUYHO, CBSI3HO U TIOJIHO JIOKA3bIBAETCS BBIJBUHYTHIN TE3UC;
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4) 3aKIII0YEHUE COICPIKUT BBIBOJIBL, JIOTHYHO BBITEKAIOIINE U3 COAEPKaHUSI OCHOBHOM 4acTH;

5) nmpaBWIBHO (YMECTHO M JIOCTATOYHO) UCIIOJIb3YIOTCS Pa3HOO0pa3Hble CPECTBA CBS3H;

6) AEeMOHCTpHpYET NOJHOE NOHUMaHHue Mpobiembl. Bce TpeGoBaHMs, MpeabsBlseMble K
3aJIaHUIO0, BHIIOJTHEHBI.

- «XOpoLIOo»:

1) BO BBeaeHHH 4YeTKO CHOPMYIHMPOBAH TE3HUC, COOTBETCTBYIOLIUII TeMe 3cce, B M3BECTHOM
Mepe BBIIIOJIHEHA 33/]a4a 3aUHTEPECOBATh YNTATEIS;

2) B OCHOBHOM YacCTH JIOTHYHO, CBSI3HO, HO HEJJOCTATOYHO IOJHO JO0Ka3bIBAE€TCS BBIABUHYTHIN
TE3HUC;

3) 3aKJII0OUEHUE COAECPKUT BHIBOJDI, IOTHYHO BBITEKAIOUINE U3 COACpPKAHHSI OCHOBHON 4acTH;

4) yMECTHO HCIIOJIb3YIOTCS pa3HOOOpa3HbIe CPEICTBA CBSI3H.

- «YJIOBJIETBOPUTEILHON:

1) Bo BBeZIeHUH Te3UC C(HOPMYIMPOBAH HEUETKO UM HE BIIOJIHE COOTBETCTBYET TEME 3CCE;

2) B OCHOBHOM 4YacTH BBIJBUHYTBHIH TE3MC JIOKa3bIBA€TCS HEJOCTATOYHO JIOTHMYHO
(ybeauTenbHO) U OCIIEI0BATENBHO;

3) BBIBOJIbI HE IOJHOCTHIO COOTBETCTBYIOT COJIEP’KaHUIO OCHOBHOM YacTH;

4) He1oOCTaTOYHO WJIM, HA00OPOT, U30BITOYHO UCHOJIB3YIOTCS CPECTBA CBA3HU;

5) A3BIK paOOTHI B IIEJIOM HE COOTBETCTBYET YPOBHIO CTYICHUECKONU PaOOTHI.

- «HE YJIOBJIETBOPUTEIBHO»:

1) BO BBEZIEHHH T€3UC OTCYTCTBYET MJIM HE COOTBETCTBYET TEME 3CCE;

2) B OCHOBHOI YaCTH HET JJOIMYHOI'0 MOCJIE0BATEIILHOTO PACKPBITUS TEMBI,

3) BBIBOJIBI HE BBITEKAIOT U3 OCHOBHOM YacTH;

4) cpeacTBa CBS3U HE 00ECIIEUUBAIOT CBSI3HOCTD U3JI0KEHHUS;

5) OTCYTCTBYET J€JIeHHE TEKCTa Ha BBEJICHNE, OCHOBHYIO YacTh U 3aKJIIOUEHUE;

6) s13bIK pabOTHI MOXKHO OLICHUTH KaK «ITPUMUTHUBHBII.

Kpurtepun onieHKH 3a4eTHOH padoThI
«OTJINYHO» — MPAaBWIBbHBIX OTBETOB OT 90-100%;
«XOPpOILIO» — MPaBUIBbHBIX OTBETOB OT 70-90%;
«YJOBJIETBOPUTENBHO» — MPAaBUIBHBIX 0TBETOB OT 40-70%.
«HEYJIOBJIETBOPUTEIBHO» — NMPABUIBHBIX OTBETOB MeHee 40%.

7.3. KoHTpoOJIbHBIE 3a/JaHNSl U NHbIE MATEePUAJIbI, He00X0AUMBbIe IVISl OLIEHKH Pe3yJIbTATOB
00y4yeHus 10 TUCHHUILIMHE (MOIYJII0)

Tema 1. «The Welfare Economics of Market Power»

Bomnpocsl 1Jist AUCKYCCHH.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity costs of
making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?

3. What is the difference between fixed and sunk costs?

4. What is the role of sunk costs of making economic decisions?

5. Describe the hypothetical monopoly test (or SSNIP test) that is used to define a market.

6. Give the definitions of the Lerner and Herfindahl indices. What are these measures used for?

7. Provide an explanation for why profits might not be a good indicator for deadweight loss.
What about if profits were persistently positive in an industry?

8. Under what circumstances would a large market share identify market power? Under what
circumstances is a large market share not a good indicator of market power?

9. Does a very high long-run elasticity of demand in an industry necessarily imply that there is
no public policy issue?
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Tema 2. «Theory of the Firm»

Bomnpocs! 11 IUCKYCCHM.

1. What are the goals of the managers? What is the conflict of owners and managers?

2. What is a principal-agent problem? In what ways can this conflict be mitigated?

3. What is the difference between horizontal and vertical boundary? Give some real examples.

4. Describe a hold-up problem.

5. How can a hold-up problem be solved?

6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of
these parts is a car company more likely to manufacture in-house? Why?

7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group
AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in
November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an
end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to
what the sources of strain might have been?

TeMmbl 1u1s 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for the
effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.

3. Select a firm or industry and describe its vertical and horizontal boundaries

Tema 3. «Market Power and Dominant Firms»

Bomnpocs! 11 IUCKYCCHM.

1. What types of entry barriers are there? Describe them in short.

2. What is a dominant firm? Why does a dominant firm exist?

3. What factors determine the market power of the dominant firm?

5. Why is it unlikely that copyright protection would usually lead to significant market power?

6. Explain why Intel might have an incentive to rapidly introduce new versions of its
Microprocessors.

7. Could an entry barrier ever be socially beneficial?

8. Comment the following statement: “The degree of market power is limited by the elasticity of
demand”.

9. What will happen with dominant firm if competitive fringe can reduce its production costs?

Tembl 111 3cce.
1. The dominant firm in the Russian economy.
2. Select an industry and analyze existing entry barriers.

Tema 4. «Non-Linear Pricing and Price Discrimination»

Bonpocsl 11 JHCKYCCHH.

1. What is price discrimination? What are motives for price discrimination?

2.What are necessary conditions for price discrimination?

3. Describe first-degree price discrimination?

4. Describe third-degree price discrimination?

5.Can third-degree price discrimination be effective if the different groups of consumers have
different levels of demand but the same price elasticities?

6.Describe optimal two-part tariff when consumers have identical demand curves. You should
use the graph.
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7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?

8. How does tying differ from bundling? Why might a firm want to practice tying?

9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC
receives a fixed rental payment per time period in exchange for the right to unlimited computing at a
rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses
and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is
in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal
cost to SC of additional computing is 2 cents per second, regardless of volume.

a.Suppose that you could separate business and academic customers. What rental fee and usage
fee would you charge each group? What would be your profits?

b.Suppose you were unable to keep the two types of customers separate and charged a zero rental
fee. What usage fee would maximize your profits? What would be your profits?

c.Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both
business and academic customers pay. What usage and rental fees would you set? What would be your
profits?

Tembl 1015 3cce.
1. Price discrimination in the Russian economy (use the example of any industry)
2. Strategy and tactics of using price discrimination in the practice of foreign firm.

Tema 5. «Market Power and Product Quality»

BonpochI 1J151 TMCKYCCHH.

1. What is asymmetric information? Why does asymmetric information exist?

2. Why does asymmetric information lead to market failure at the perfectly competitive market?

3. The problems associated with asymmetric quality information have different meanings for
different types of markets: search goods, experience goods, credence good. What are search,
experience and credence goods?

4. What is “The market of Lemons”? Why is there adverse selection?

5. What types of solving this problem are there?

6. What is moral hazard?

7. Explain why there are a lemons problem at the insurance market. How can this problem can be
solved?

8. An insurance company is considering issuing three types of fire insurance policies: (i)
complete insurance coverage, (ii) complete coverage above and beyond a $10,000 deductible, and (iii)
90% coverage of all losses. Which policy is more likely to create moral hazard problems?

Tema 6. «Game Theory (Static games)»

Bonpocs! qis 1uckyccuu.
What is a game? What are basic elements of game?
Describe different types of games.
Why are rationality and common knowledge important in game-theoretic analysis?
Describe normal representation of a game.
What is a Prisoner’s Dilemma?
What is a dominant strategy? Why is an equilibrium stable in dominant strategies?
7. Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?
8. A game has two players. Each player has two possible strategies. One strategy is called
“cooperate”, the other is called “defect". Each player writes on a piece of paper either a C for
cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players

A e
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defect they each get a payoff of 0. If one player cooperates and the other player defects, the
cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C
and D in order to defect will be a dominant strategy for both players.

9. Describe The Tragedy of the Commons in terms of game theory.

Tema 7. «Classic Models of Oligopoly»

Bonpocsl 11 JHCKYCCHH.

1. What is oligopoly? What is the main feature of it?

2. What are examples of oligopoly?

3. Describe Cournot model.

4. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why is the
equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

5. According to Bertrand’s theory, price competition drives firms’ profits down to zero even if
there are only two competitors in the market. Why don’t we observe this in practice very often?

6. What do the Cournot and Bertrand models have in common? What is different about the two
models?

7. Which model (Cournot, Bertrand) would you think provides a better approximation to each of
the following industries: oil refining, internet access, insurance. Why?

8. Airfares between London and New York appear to be well above average cost and the handful
of incumbents are making money hand over fist. Your cousin enters with a discount airline, but soon
runs into financial difficulties when the incumbents match his fares. He complains to you about their
predatory behavior and asks you to prepare an antitrust monopolization suit. Why might you disagree
with his analysis? Are preentry prices the right prices for determining the profitability of entry?

Temsbl 1715 dcce.

1. Strategic behavior of firms in the market

2. Problems of oligopolies in Russia

3. Analysis of the behavior of oligopolsites in Russia (use any industry)

Tema 8. «Game Theory (Extensive Forms)»

Bonpocsl 11 JMCKYCCHH.

1. What is a sequential game? Describe extensive form of these games.

2. Using an example, explain the principle of backward induction.

3. Why is it profitable for a player to make a credible commitment?

4. In this chapter it was consider that extensive games can display decision making in the long
and short term. As a rule capacity decisions are a firm’s long-term choice, whereas pricing is typically
a short-run variable. Consider the following industries: book publishing, software, insurance, oil
production, car production, education. Explain which variable (capacity or price) will be determined
for the long term, and which for the short term.

5. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players are
rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions would
such a strategy be optimal?

8. Why did American Airlines propose this fare structure, and what made it so attractive to the
other airlines? Was it really to "help reduce fare confusion"?

9. Why couldn’t P&G and Kimberly-Clark cooperate? Why couldn’t they use tit-for-tat
strategy?
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Tema 9. «Dynamic Models of Oligopoly»

Bomnpocs! 1151 AMCKYCCHM.

1. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand and
Cournot models?

2. What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

3. What is a grim strategy?

4. What factors determine discount factor?

5. Describe factors that complicate reaching an agreement.

6. Why is it profitable to use trigger price strategy even in the period of demand drop?

7. Why is it difficult to reach an agreement when there are many firms at the market?

8. Explain why collusive pricing is difficult in one-period competition and easier when firms
interact over a number of periods.

9. What is most-favored-customer clauses?

Tembl 1015 3cce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation

Tema 10. «Product Differentiation»

Bomnpocs! 1J1s1 AMCKYCCHH.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good? What
is elasticity of substitution?

4. What are two conditions for free-entry equilibrium?

5. Describe monopolistic competition model. Show on the graph how a firm choice of
equilibrium output and price. Show on the graph of monopolistic competition how differentiation
degree influences on the price set by the firm.

6. What is address model? What does it describe?

7. Describe a simple address model.

8. Why do two firms locate together? What is a principle of minimum differentiation?

9. Describe an address model with sequential entry.

Tembl a5 3cce.

1. Advertising as a method of competition in the differential market product.
2. The strategic behavior of companies with a differentiated product.

3. Features of product differentiation in the industry (choose any industry)

Tema 11. «An Introduction to Strategic Behavior»

Bonpocs! pis aucKyccum.

1. What is a strategic behavior? What types of are there? Gives some examples of these types.
2. What conditions must be met for a noncooperative strategy to be successful?

3. What is the difference between strategic and tactical choices?

4. Describe the Stackelberg game.

5. Explain the role of the commitment.
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6. What is the relationship between commitment and renegotiation? Commitment and
reputation?

7. What is the limit pricing?

8. Describe the model of limit pricing where one firm has an advantage.

Tema 12. «Entry Deterrence»

Bomnpocs! 1J1s1 AMCKYCCHM.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. How do investments facilitate the monopolization?

4. Why does a monopolist set competitive price at the contestable markets?
6. How does contestability create the entry barriers?

7. What are the entry barriers? Give some examples of them.

Tema 13. «Strategic Behavior: Principle»

Bomnpocsl 11 JHCKYCCHU.

1. What are assumptions of two-stage game?

2. What are strategic complements?

3. What are strategic substitutes?

4. Describe behavior of an incumbent in case of strategic accommodation.

5. Describe behavior of an incumbent in case of strategic entry deterrence.

6. Although strategic investment can confer an advantage on the first mover, such investment
also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of
the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if
the market had eventually settled on a different standard. Discuss how the value of flexibility would
affect our analysis of strategic advantage.

Tema 14. «Strategic Behavior: Application»

Bomnpocs! pis auckyccum.

. Why does learning-by-doing give an advantage for a firm?

. What is switching costs? Give some examples of it in your practice.

. How can a firm manipulate its installed base of customers?

. What is a vertical separation?

. What is a strategic role of tying?

. Why does an owner encourage his manager to maximize sales?

. What is a strategic role of R&D?

. The two-stage framework is predicated on the notion that commitments can be made for a
longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting.
But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment
depreciates over time, what effect would this have on the strategic analysis that we have been
developing?

03N DN A W~

Tembl 111 3cce.
Describe the experience of a company which use one of tools of strategic behavior.

IIpumepbl peiTHHIOBBIX KOHTPOJIBHBIX PadoT
PeiiTuHroBasi KOHTpPOJILHAsA padora Nel.
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I. Test.

1. The main goal of the manager is

a) profit maximization

b) his utility maximization

¢) total revenue maximization

d) cost maximization

2. Economies of scope means:

a) long-run average cost declines as the rate of output increases

b) it is cheaper to produce the two output levels together in one plant than to produce similar
amounts of each good in single-product plants

c¢) the rate of output where average cost is minimized

d) it is cheaper to produce the two output levels in two different plants than to produce similar
amounts of each good in one plant

3. What is an example of horizontal expansion of a firm (increase its horizontal boundaries)? (2
options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c¢) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

4. According to the capital market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

5. If the Herfindahl index is 10,000, this is the situation of

a) monopoly

b) oligopoly

¢) perfect competition

d) monopolistic competition

6. The absolute cost advantage is

a) Lower costs for existing industry firms compared to new firms

b) Lower average costs while increasing output

c¢) Consumer costs associated with the transition from one manufacturer to another

d) Decrease in demand of firms which entered the industry

7. What factor does lead to emergence of a dominant firm?

a) The dominant company has lower production costs compared to the competitive fringe

b) The dominant firm produces differentiated products

c¢) Technological features of the industry, as a result of which a single company will bear lower
average costs than if several companies functioned on the market

d) The state grants only one company the exclusive right to manufacture these products

8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then

a) a dominant firm is able to drive competitors out of the market

b) a competitive fringe completely displaces the dominant company from the market

¢) the dominant company will lose its leading position in the market

d) dominant firm becomes a monopoly

II. True or false the following statements. Explain.
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1. The vertical size of the firm is largely determined by costs.

2.Franchising is a efficient way to solve hold-up problem, because it combines the benefits of
vertical integration with the benefits of vertical separation.

3. A fixed costs is an investment in an asset with no alternative use.

4. The higher the marginal cost of the competitive fringe, the greater the market power of the
dominant firm.

III. Solve the problems.

1. A firm’s short-run revenue is given by R = 21e - ¢? , where ¢ is the level of effort by a typical
worker (all workers are assumed to be identical). A worker chooses his level of effort to maximize
wage less effort w - e (the per-unit cost of effort is assumed to be 1). Determine the level of effort and
the level of profit (revenue less wage paid) for each of the following wage arrangements. Explain why
these different principal-agent relationships generate different outcomes.

a. w = 4 for e 3 1; otherwise w = 0.

b. w =R/3.

c. w=R-50.

2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price
of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of
dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of
the toy market. What is the number of fringe firms?

PeiiTuHroBasi KOHTPOIbHAsA padora Ne2,
I. Test.
1. A firm that is engaging in price discrimination will
a. charge a higher price to consumers with a higher price elasticity of demand.
b. charge a higher price to consumers with a lower price elasticity of demand.
c. earn lower profits than a similar firm that does not engage in price discrimination.
d. generally be a perfectly competitive firm.
2. The optimal two-part tariff strategy involves:
a. lobbying both the government of the country from which the firm exports and the government
of the country into which the firm imports for lower tariffs.
b. setting price equal to marginal cost and charging a fee to the less elastic consumers.
c. charging a lower price in the more elastic market.
d. setting price equal to marginal cost and charging a fee equal to the remaining consumer
surplus.
3. Information asymmetry occurs in the market:
. Search Items
. Experienced goods
Normal goods
. Inferior goods
. What cannot prevent the adverse selection in the product market?
. Warranty
Price
. Reputation
. Standards
. In a game of , players know not only their own payoffs, but also the
payoffs of all the other players
complete information
. perfect information
incomplete information
imperfect information
. What is a dominant strategy of player 1 in the following game?

nao o hoo op

cpo o
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D 0,5 24

a. S
b. D
c. The player 1 doesn’t have a dominant strategy
d. Both strategies are dominant
7. What is not a characteristic a Cournot model?
a. homogeneous product
b. firms’ MC are the same
c. competition over quantity
d. firms make their decisions consequentially
8 means that under price competition with homogeneous product and
constant, symmetric marginal cost, firms set price at the level of marginal cost.

a. Cournot equilibrium

b. Cournot paradox

c. Bertrand paradox

d. Bertrand equilibrium

I1. True or false the following statements. Explain.

1. A longer warranty period indicates good product quality.

2. It is unprofitable for manufacturers to provide products with a lifetime warranty, as it leads to
a moral hazard problem.

3. The seller is able to successfully apply third-degree price discrimination if different consumer
groups have the same elasticity of demand.

4. High entry barriers are the main reason for the emergence of oligopoly.

III. Solve the problems.

1. Consider the following duopoly. Demand is given by P = 40 - Q, where Q = Q; + Q,. The
firms' cost functions are C;(Q;) = 4Q; and C,(Q,) = 2Q..

a. Suppose both firms have entered the industry. What is the joint profit-maximizing level of
output? What is profit of each firm? How much will each firm produce?

b. What is each firm's equilibrium output and profit if they behave noncooperatively? Use the
Cournot model. Draw the firms' reaction curves and show the equilibrium.

c.  How much should Firm 2 be willing to pay to purchase Firm 1 if collusion is illegal, but the
takeover is not?

2. Consider the following game depicting the process of standard setting in high definition
television (HDTV). The U.S. and Japan must simultaneously decide whether to invest a high or a low
value into HDTV research. Each country’s payoffs are summarized in Figure below.

Japan

low high
US |low |4;3 2:4
high | 3;2 1;1

a. Are there any dominant strategies in this game? What is the Nash equilibrium of the game?
What are the rationality assumptions implicit in this equilibrium?

b. Suppose now the U.S. has the option of committing to a strategy ahead of Japan’s decision.
How would you model this new situation? What are the Nash equilibria of this new game?

PeliTunroBasi KonTpoJbHast padora Ne3.



23

. Test
. Which of the following factor does not facilitate collusion?
. Product Heterogeneity
. High industry concentration
. Complete information
. Symmetric costs
. Stigler stressed that policing a collusive agreement depends on
. the detection and punishment of cheaters
. the detection and reward of cheaters
. the detection and exclusion of cheaters
. the detection and follow-up to cheaters
. A game in which players play over and over again is called
. dynamic game
. repeated game
. sequential game
. two-stage game
. Which of the following factor does not influence on profitability of a collusive agreement?
a. Inelastic demand
b. The larger the number of participating firms relative to the number of firms outside the
agreement
c. Complete information
d. A high entry barriers
5. According to free-entry condition:
a. the profits of an additional entrant must be positive and the profits of a firm in the industry
nonnegative.
b. the profits of an additional entrant must be nonpositive and the profits of a firm in the industry
nonnegative.
. the profits of an additional entrant and the profits of a firm in the industry must be negative.
d. no variants are correct
6. What is not an assumption of address model?
. The address of a consumer represents their most preferred product
. Consumer’s preferences are symmetric
. Consumer preferences are distributed in the same product space
. Consumers have completely inelastic demands
. According to principle of minimum differentiation
. products are homogeneous
. products are differentiated
. firms collude
. there are many different firms at the market
. The principle of backward induction allows to
find a unique SPNE in sequential game
use credible commitment
find NE in simultaneous game
. find several SPNE in sequential game
II. True or false the following statements. Explain.
1. Tit-for-tat strategy can be used in infinite repeated games.
2. The greater discount factor, the more incentive to deviate from collusion.
3. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to more differentiated products.
4. Products are horizontally differentiated if consumers have heterogeneous preferences
regarding the most preferred mix of different attributes.
III. Solve the problems.
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1. Consider the stage game shown in Figure below.
Cl C2 C3
R1 2;2 2;1 71
R2 1;2 3.3 5:4
R3 1;5 2;2 6,6

a) Find the Nash equilibrium.

b) Now suppose that the game is repeated indefinitely, but ends after each period with constant
probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both
players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash
equilibrium strategy from then on.

2. Demand in a market is given by P = 80— Q. The cost function is C = Q* and marginal cost of
production is 2Q.

a) What are the monopoly output and profits?

b) Suppose that there are two firms in the market. If they were to agree to maximize industry
profits, how much would each produce? What would the profits of each firm and industry profits be?

c) Is the collusive agreement in (b) a Nash equilibrium?

IIpumep 3aueTHOM padoThl B 1 cemecTpe.

I. Test.

1. The rate of output where average cost is minimized and economies of scale are exhausted is
called:

a) market output

b) no efficient scale

¢) minimum efficient scale

d) monopoly output

2. What is an example of vertical expansion of a firm? (2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

3. According to the labour market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

4. Fixed costs of production factors

a) do not depend on the current level of production.

b) are the value of the factor in its next best alternative use.

¢) are investment in an asset without alternative use.

d) are vary in proportion to production.

5. Which of the following is an example of price discrimination?

a. It costs more to make a long-distance phone call during the day than it does late at night.
b. A ticket to the zoo costs less for a child than it does for an adult.

c. Regular gasoline costs less than premium gasoline.

d. All of the above are examples of price discrimination.
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6. A firm will find it difficult to engage in price discrimination if:
the demand curve is downward-sloping.
consumers are smart.
the good is normal.
there are close substitutes.
. What is not a signal at the insurance services market?
insurance history of the individual
diseases history
selection by the individual of a particular clinic
information about car accidents with the participation of an individual
. What is not an example of moral hazard?
neglect of safety after receiving fire insurance
displacement healthy people with sick people at the life insurance market
excess speed after receiving auto insurance
careless use of the goods with a warrantee
. What is not a basic element of a game?
Player
Payoff
Outcome
Strategy
10.In a game each player moves once, and when a player moves she does so not
knowing the action of her rivals.
a. dynamic
b. static
c. perfect information
d. incomplete information
II. True or false the following statements. Explain.
1. A monopolist who is able to practice third degree price discrimination will make greater
profits than a monopolist who is able to practice first degree price discrimination.
2. The purpose of price discrimination is to capture consumer surplus and deadweight loss in
order to increase firm’s profit.
3. The profit-maximizing rule is that a firm should produce at the output level that marginal
revenue exceeds marginal cost
4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than
t increase in output.
III. Solve the problem.
Two firms compete by choosing price. Their demand functions are
01=60-P1+P2and Q2=60+ P1 - P2

A0 TP 0RO TE XAO TS NA0 TR

Marginal costs are 10.

a. Suppose the two firms set their prices at the same time. Find the resulting Nash equilibrium.
What price will each firm charge, how much will it sell, and what will its profit be?

b. Suppose Firm 2 sets its price first and then Firm 1 sets its price. What price will each firm
charge, how much will it sell, and what will its profit be?

c. Suppose you are one of these firms and that there are three ways you could play the game: (i)
Both firms set price at the same time; (ii) You set price first; or (iii) Your competitor sets price first. If
you could choose among these options, which would you prefer? Explain why.

IIpumep 3a4eTHOI padoThl BO 2 cemecTpe.
I. Test.
1. According to most-favored-customer clauses
a. collusion will be sustainable because punishment will be more severe.
b. collusion will not be sustainable because firms will offer a discount to their customers.
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. collusion will be sustainable because firms will compete against each other in a number of

different geographic markets.

d

. collusion will not be sustainable because firms will compete against each other in a number of

different geographic markets.

2

. Firms engage in when they mutually devise a common plan of action and

exchange mutual assurances to follow that common course of action.

a
b
c
d
3

00 o a0 o hooooD

6

. tacit collusion

. common collusion

. Nash equilibrium

. explicit collusion

.Which of the following factor facilitates collusion?
. Uncertainty

. Asymmetries in Preferences

. Enforcement

. Innovation

. A game in which players play over and over again is called
. dynamic game

. repeated game

. sequential game

. two-stage game

. The principle of backward induction allows to

. find a unique SPNE in sequential game

. use credible commitment

. find NE in simultaneous game

. find several SPNE in sequential game

.Address models consider

a. consumers’ preferences defined over the characteristics or attributes of products

b. issue of the extent of variety—the number of products available in the market

c. firms’ behavior about quality of products

d. price completion of oligopolists

7. If there are three firms in Hotteling city and there is no sunk costs

a. in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery

b. in Nash equilibrium three firms will stand at the same distance from each other

c. in Nash equilibrium three firms will stand together

d. there is no Nash equilibrium

8. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s
strategy 1s

a. top dog

b. puppy

c. lean and hungry

d. fat cat

II. True or false the following statements. Explain.

1
2
3
4

. Tit-for-tat strategy can be used in finite repeated games.

. The greater discount factor, the more incentive to deviate from collusion.

. In circumstances of downturns in demand it isn’t rational for firm to deviate from collusion.

. The elasticity of substitution influences on products’ variety: less elasticity of substitution

leads to less differentiated products.

5

. In order to lick in customers a firm should increase its switching costs.

III1. Solve the problems.

1

. A county consists of two towns, Right and Left. Each has 1/5 of the population lives in each of

two towns. The remaining 4/5 lives uniformly scattered on the one straight road that connects the two
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towns. There are 5 taverns. Each drinker will go regularly to whichever bar is closest to him. The price
of a drink in each bar is equal and determined by the government. The only variable that owners have
control over is their location. Find the Nash equilibrium locations of the five drinking establishments.

2. Suppose that firms 1 and 2 are Cournot competitors, and their only costs are their managers’
salaries, which can be expressed as $1 per unit of output. Inverse demand is given by P = 10—Q. First,
compute the Cournot equilibrium quantities and profits for each firm. The owners of firm 1 decide to
direct their manager to maximize sales, rather than profits. If he does so, compute the new Cournot
equilibrium quantities and profits for each firm. Has firm 1’s profit increased?

7.4. Meronuueckue MaTepHallbl, ONPEIEISIOIME MPOLEeaypbl OLEHUBAHWS 3HAHWW, YMEHHWH,
HaBBIKOB U (WJIM) OMBITA IEATEILHOCTH
DopMBI KOHTPOJIA:

Texymuii — QpoHTanbHBIE, KOMOWHHUPOBAHHBIC OMPOCHI B paMKax CeMHHapa (BKIaa B
HUTOTOBYIO OIleHKY — 20%)
[TpoMeXyTOUHBI — BBINOJHEHHE KOHTPOJBHBIX PaOOT/KOJIOKBUYM (BKJIaJ B HTOT'OBYIO

oreHKy — 50%)
HroroBslii- 3a4eTHas paboTa B MUCBMEHHOM opMe (BKJIa B UTOTOBYIO OIICHKY — 30%)
HrtoroBast omeHKa — BBICTABIACTCS HCXOAA W3 OaioB, TMOJYYCHHBIX HAa CEMHUHAPCKUX
3aHATHUSAX, 0AJJIOB 32 KOHTPOJIbHBIC pa0OThI, KOJUIOKBUYMAa U OIICHKHU Ha 3aueTe.

Taoauna 9. [IpuMepbl O1lIEHOYHBIX CPEACTB € KJIKYaMU NPABUJIbLHBIX OTBETOB

. Bpems
Ne Tun IIpaBunbHBII p
DopMyIUpOBKa 3a1aHUsA BBITIOJTHEHUS
n/on | 3ajaHus OTBET
(B MUHYyTax)

CHOCOOHOCTh K KOMMYHHUKAIIUM B YCTHOW M MUCHbMEHHOW (DOpMax Ha PyCCKOM M MHOCTPAaHHBIX
SI3pIKAX JIJIS PENISHHS] MEXINIHOCTHOTO M MEXKKYIbTYpHOTO B3anMoaeircTeus (OK-4)
1. 3ananue The absolute cost advantage is a 1
3aKPBITOTO a) Lower costs for existing industry firms
compared to new firms
b) Lower average costs while increasing
output
¢) Consumer costs associated with the
transition from one manufacturer to
another
d) Decrease in demand of firms which
entered the industry
2. Information asymmetry occurs in the b 1
market:
e. Search Items
f. Experienced goods
g. Normal goods
Inferior goods
3. According to principle of minimum a 1
differentiation
a. products are homogeneous
b. products are differentiated
c. firms collude
d. there are many different firms at
the market
4. What cannot prevent the adverse selection b 1
in the product market?
a. Warranty
b. Price
c. Reputation
d. Standards
5. 3ananue What is economy of scale? How is | The effect of scale is 8-12
OTKpBITOro | €60nomy of scale connected with return | associated with a change in

THUIIA
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o/

Tun
3aaHus

dopmyJIHMpOBKA 3aJaHUSA

IIpaBunbHBII
OTBET

Bpewms
BBITIOJTHCHHS
(B MHHYTaX)

THUIIA

to scale?

the cost of a wunit of
production, depending on the
scale of its production by the
company. Considered in the
long term. Reducing unit
costs when scaled up is called
economies of scale. The
shape of the long-run cost
curve is related to economies
of scale.

Economies of scale can be
exploited by companies of all
sizes by increasing their
operations. The most
common methods are
purchasing  (getting  bulk
discounts), management
(using  specialization  of
managers), finance (getting
less expensive loans),
marketing (spreading
advertising costs for a wider
range of products). The use
of any of these factors
reduces the long run average
cost (LRAC) by shifting the
short-run average total cost
(SRATC) curve down and to
the right on the chart.

What types of entry barriers are there?
Describe them in short.

There are 3 types of entry
barriers. Government
Restrictions on Entry,
Structural Characteristics and
Strategic Behavior by
Incumbents.  Governments
grant exclusive franchises
because of Natural
Monopoly, Redistribute
Rents and Intellectual
Property Rights. Structural
characteristics protect the
market power of incumbents
without attracting entry. They
are characteristics that reduce
the profitability of entry.
There are four structural
characteristics that are often
thought to be entry barriers:
Economies of Scale, Sunk
Expenditures of the Entrant,
Absolute Cost Advantages,
Sunk  Expenditures by
Consumers. As for Strategic
Behavior by Incumbents,
there are 3 categories of
strategies ~ available  for
incumbents to raise the height
of  barriers to  entry:
Aggressive Post-entry

5-10
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Tun
3aaHus

dopmyJIHMpOBKA 3aJaHUSA

IIpaBunbHBII
OTBET

Bpewms
BBITIOJTHCHHS
(B MHHYTaX)

Behavior, Raising Rivals’
Costs, Reducing Rivals’
Revenues.

What is a dominant firm? Why does a
dominant firm exist?

If one firm is a price setter
and faces smaller, price-
taking firms, it is called a
dominant firm. It typically
has a large market share.
Some factors make a firm
dominant: dominant firms
may have lower costs than
fringe firms; dominant firm
may have a superior product
in a market where each firm
produces a differentiated
product; a group of firms
may collectively act as a
dominant firm.

3-7

What are necessary conditions for price
discrimination?

The first is that the firm must
possess  market  power:
without it, the price of all
units of all goods will be
driven down to the level of
costs by competition, and
price discrimination cannot
arise.

The second necessary
condition for price
discrimination is that resale
or arbitrage must be
prevented. The problem is
that the consumers of the
low-priced goods may be
tempted to resell them to
consumers who were
intended to buy the high-
priced goods, and unravel the
firm’s careful price
discrimination scheme. The
phenomenon of gray markets
is a good example of attempts
to unravel price
discrimination schemes.

5-10

How does tying differ from bundling?
Why might a firm want to practice tying?

Tying refers to conditioning
the sale of one good on the
purchase of another. The
simplest case of tying is just
an application of our analysis
of two-part tariffs. This
method of extracting
consumer surplus is to force
the consumer to make an
advance payment for the right
to buy goods. Then
consumers pay additionally
for each item they wish to
receive. A classic example of
this phenomenon is an
amusement park. You pay an

10-12
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Ne Tun [IpaBunbHBII Bpewms
dopmyJIHMpOBKA 3aJaHUSA BBITTOJTHEHUSI
n/m | 3aJaHus OTBET
(B MUHYTaX)
entrance fee to get there, and
then a certain amount for
each trip or attraction.
Bearing this in mind, we will
see in this section how
bundling, which may have
little immediate resemblance
to other price discrimination
schemes, can realize exactly
the goal of capturing more
surplus for the firm. Bundling
refers to tying in fixed
proportions. For example,
each left shoe is normally
bundled with a right shoe, car
bodies are bundled with
engines and tires, etc., and
cable television is sold in
“pbundles” of channels, rather
than each channel having an
individual price.
10. [IpounraiiTe = TEKCT  BOIpOCa, B 1
BEIOCpUTE  OJWH  MPaBUIBHBIN It is a situation when a
proportionate saving gained
BapuaHT OTBCTa W  3allMIIUTC b ducing two or more
Y pro g
apryMCHTHI, 00OCHOBBIBAIOIINE | distinct goods, when the cost
BbIOOp OTBETA: of doing so is less than that of
producing each separately.
Economies of scope means:
KoMm6unu a) long-run average cost declines as
o the rate of output increases
pOBAHHbIN b) it is cheaper to produce the two
BOIPOC output levels together in one plant than to
produce similar amounts of each good in
single-product plants
c) the rate of output where average
cost is minimized
d) it is cheaper to produce the two
output levels in two different plants than
to produce similar amounts of each good
in one plant
Ne IIpaBuibHBIN Bpews
Tun 3alaHusA CDOpMy.]'II/IpOBKa 3alaHusA BBITIOJIHCHUA
n/m OTBET

(B MUHYyTax)

IIK-3. Cnocoben ananuzuposamsv u uHmepnpemuposams (QuUHaHCco8y, OyxeaimepcKyro u
UHYI0O UHGOpMaUUIo, CO0ePHCAUYIOCA 8 OMUEMHOCHMU RPeONnPUAMUN PA3IUUHBIX opm
coocmeennocmu, Op2anu3ayuil, 6e00MCme U m.o., UCHOJIb306ANMb NOJIYYEHHbLE C8EOCHU ONlA
NPUHAMUA YNPAGNEHYECKUX DPeuleHUll, 6blAG/IeHU MEHOCHUUU U3MEHEHUs COUUAIbHO-
IKOHOMUYECKUX hoKazameieil, a makxyce no020mosums UH@OPMAUUOHHBLIL 0030p u/unu
AHATUMUYECKUI OmyYem.

11.

3agaHue 3aKpbITOrO THUIIA

True or False: Price

discrimination is a set of

pricing strategies for extracting

more surplus than is available

True

2
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. Bpewms
Ne [IpaBunbHBII
Tun 3aganus dopmyJIHMpPOBKa 3aJaHUS BBITTOJTHEHUSI
/11 OTBET
(B MHHYTaX)
under uniform pricing - true.
12. A barrier to entry is something | False 2
that makes the expected profits
of an entrant negative even
though incumbent firms are
able to exercise market power
13. The more efficient the | True 2
dominant firm vis-a-vis the
fringe—the lower its marginal
costs—the greater its market
power
14. An efficient allocation | False 2
minimizes total surplus.
15. 3ananue «A price - taking firm selling | At a competitive market 5-7
OTKPBITOTO THIIA in a market with a price greater | firms produce optimal output
than the firm's average cost | when minimum AC equals
should increase its output | MC and price. If a firm has
level». Comment. cost advantage, so market
price is higher than its AC
and in this case this firm
have positive profit. And its
output optimal as MC cross
AC at the point of minimum
last ones. The statement is
wrong.
16. Why could Norwegian | By the mid-1980s farmed 5-7
produces take a dominant | salmon had become a major
position in the market of | export, especially to the
farmed salmon and hold this | United  States. = Farmed
position for almost two | salmon competes with wild
decades? salmon, but has an advantage
in that fresh wild salmon is
only available at certain
times of the year. The United
States is the world’s largest
producer of wild salmon.
However, much of this is
canned and it must be frozen
if consumed outside of the
harvest season.  Farmed
salmon can be harvested
year-round and thus is
always available fresh. As a
result restaurants in the
United States were
significant buyers of
Norwegian farmed salmon,
and wild and farmed salmon
are not perfect substitutes.
17. 3. Two parts in an | Asit’s known light bulbs are 5-7

automobile taillight are the
plastic exterior cover and the
light bulb. Which of these parts
is a car company more likely to
manufacture in-house? Why?

homogeneous good. So they
can be produced by external
suppliers. But, the plastic
exterior cover must be
custom-designed and
manufactured for each make
and model. Because it
requires more Relationship
Specific Investment, it is
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. Bpewms

Ne [IpaBunbHBII

Tun 3aganus dopmyJIHMpPOBKa 3aJaHUS BBITTOJTHEHUSI

/11 OTBET

(B MUHYTaX)
more likely to be made in-
house.

18. 1998 news article reported that | Lone-holdout Northwest 5-7
Delta Air Lines and American | Airlines refused to match the
Airlines tried to raise leisure | higher prices, thereby
air fares 4% in most domestic | stimulating demand at home.
markets, but the move failed | By causing a significant
Monday when lone-holdout | increase in sales at a low
Northwest Airlines refused to | price, it significantly
match the higher prices. The | increased the volume of
aborted price boost illustrates | production (sales). Elastic
the impact Northwest's woes | demand made it harder to
already are having on the | maintain collusion, as it
industry. Months of labor | increased the returns from
unrest are prompting | fraud, namely, a drop in
passengers to book away from | demand for the services of
the fourth largest carrier. What | airlines caught in collusion.
does this say about the nature
of price dynamics in the airline
industry?

19. Explain why collusive pricing | Price fixing is difficult 5-7
is difficult in a single-period | during one period of
competition and easier when | competition and easier when
firms interact over multiple | firms interact over several
periods. periods, because during one

period competition firms
have incentives to cheat and
charge lower prices than
competitors in order to obtain
high short-term profits.

20. [Ipounraiite TekcT Bompoca, A 3-5
BbIOepUTe ONMH MpaBWwiIbHBIN | A firm or firms may exercise
BapuaHT oTBeTta M 3anummure | market power for a signifi-
apryMeHThl, o0ocHOBbIBatomue | cant period of time only if

N BBIOOp OTBeTA! barriers to new entry exist.

KoMOuHHpOBaHHBIH . .
BompoC Barriers to entw determine the

extent to which a firm can

exercise market power in the

long run:

A) TRUE

B) FALSE

[TonHBIA KOMIUIEKT OLIEHOYHBIX MaTE€pHajOB MO AUCLUUIUIMHE (MOAYII0) ((OHI OLIEHOUHBIX
CPEICTB) XpaHUTCS B DJIEKTPOHHOM BHJE Ha Kadeape, yTBepKIarolleld pabodyro IporpamMmy

JAUCHUITIIMHBI (MOI[yJ'Iﬂ), nB HeHTpe MOHUTOPHHTA U ayJUTa Ka4YCCTBa 06yquI/1;1.

7.4. MeTtoau4ecKkne MaTepHaJibl, ONpee/IsioNue MPoneAypPbl OLCHUBAHUA Pe3yJIbTaTOB

00yuYeHus Mo TUCHUILIMHE (MOIYJIIO)

@dopMoil TeKyLIero KOHTPOJS 3HAHUHM CTYJEHTA SIBISIOTCA KOHTPOJIbHBIE paOOThl M OINPOCHI.
[IpomMexyTouHbIN KOHTPOJIb IO NpeaAMeTy Teopus oTpaciaeBbIX PHIHKOB MPOBOJIUTCS B (hopMe 3aueTa U

OK3aMCHa.

OOmiass oneHKa Y4YeOHbIX JOCTHXKEHUN CTyJEeHTa B CEMECTpe MO0 YydyeOHOMYy Kypcy
olpeieNigeTcsl Kak cymMMa OajuloB, MOJYYEHHBIX CTYAEHTOM IO pa3iMyHbIM (GOopMaM TEKYLIEro U

MIPOMEXYTOYHOI'O KOHTPOJIS B TEUEHHUE JAaHHOT'O CEMECTpa

YCHenHocTh HU3YYUYCHUS KaKI0I'0 yqe6H0ro KypCa B TCUCHUC CCMECTPa OUCHUBACTCIA, NCXOLA

n3 100 MakCUMAJILHO BO3MOXKHbBIX OAJJIOB.
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HezaBucumo ot HaOpaHHOH B ceMecTpe TeKylled CyMMbl OaijoB 00s3aTeNbHBIM YCIOBHEM
nepen caauei 3K3aMeHa SIBJISeTCs BBIIOJIHEHNE CTYIEHTOM HeoOX0JUMBIX 0 pabouei mporpaMme 1is
JMCLUIUIMHBI BUAOB 3aaHUH.

[Ipn obnapyxeHuM mnpemnojaaBareraeM (axkTa CIUCHIBAHUS WM IUIarMara B BbINOJIHEHHOM
3aJjaHuH, JaHHOe 3aj1aHue oreHuBaercs B 0 6ayioB. OueHuBaHHE MOBTOPHO BBIMOJIHEHHOTO 3aJaHUs
OCYIIECTBIISIETCS IO OOLIUM MpaBUIaM.

Ilocne oxoH4aHus ceMmecTpa CTyJeHT, HaOpaBmuii MeHee 60 OamioB, cuMTaeTCs
HEYCIIEBAIOIINM.

[Ipu HeymOBIETBOPUTENHHON claue dSK3aMeHa WM HEsIBKE M0 HEYBaXXHUTEIbHOH NMpUYHMHE Ha
9K3aMeH 3K3aMEHAllMOHHAsl COCTaBisiouas npupaBHuBaercs K Hymo (0). B atom ciayuae cTyneHT B
YCTQHOBJICHHOM B YHHBEPCHUTETE MOPSAIKE 00513aH MepecaaTb SK3aMeH.

[Ipu mepecnmaue sK3aMeHa M3 CEMECTPOBOTO PEHUTHMHTOBOrO Oayia CTY/IEHTa BBIYMTACTCS: -
nepBas nepecjaaya sk3aMeHa — 5 6auioB; - BTopas nepecaaya — 10 6ayios.

Tabauna 10. Texnonornvyeckas KapTa peiTHHIOBBIX 0AJJIOB IO JUCHUIINHE (MOAYJIIO)
5 cemecTp

KonuuecTso MakcumanbHoe Cpox
Ne KonTpomupyemsie .
MEPOTPHUITHIA KOJIMYECTBO MpeJIcTaBie
n/m MEpONPHUITHS
/ GaTeI OaioB HUS
OcHoBHOI1 0J10K
1. Yuacmue 6 ouckyccuu 14/2 78 CoorserctBy
FoIIas mapa
2. | Kommponvuas paboma 3/5 15 Cootsercty
FOIIas mapa
3. | Occe 7/5 35 COOTBETCTBY
FOIIas mapa
4. | Konnoksuym 4/3 12 CoOoTBETCTBY
folas mapa
Bcero 90 -
bJok 6oHycoB
5. | Axmusnas paboma cmyoenma Ha Cootserct
3aHAMUU, CYUjeCmeeHublll  BKIAO +1 +3 ByHOLIAs
CMYOeHma Ha 3aHAmuY napa
6. | Yuacmue ¢ ooxnadamu ma HayuHvix
KOH(epeHyusx: 1
-8HYMPUBY308CKOU
ympuey3so +1 ITo
- 20p0OCKOU +5
‘ +1,5 rpaduky
-001aCcMHOT 15
- Pe2UOHATILHOU ’
. +2
- MeAHCOYHAPOOHOIL
7. | Bcepoccuiickuti  myp  npedmemuou
ITo
onuMnUaovl (Koukypca) +2 +2
rpaduxy
- Ilpuzosoe mecmo
Bcero 10 -
JlonoJiHNTEAbHBIN 0JI0K
ITo
8. | 3auem 10
rpauKy
Bcero 10 -
UTOoro 100 -

Ta6anna 11. Cucrema mrpagoB (2J1s1 0IHOTO 3AHATHS)
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ITokazarenn bamn
Onoszoanue na 3ansimue (08a u boee) -2
Hapywenue yuebnoti oucyuniunol -2
Hezomoesnocmo k 3ansmuio -1
Ilponyck 3ansmus 6e3 yeaxcumenbHou NPU4UHbL -1

Taoauna 12. IIkana nepeBoga peldTHHIOBBIX 0AJIJIOB B HMTOIOBYH OIIEHKY 3a ceMecTp
N0 JUCHUILIHHE (MOAYJII0)

Cymma 6ajmioB OrueHka 110 4-0aJUTLHOM IIKajie
90-100 5 (oTIIM4HO)
85-89
;gjj 4 (xoporio) 3a4TEHO
65-69 3
60-64 (YIOBJIETBOPUTEIILHO)
Hmxe 60 2 (HEYIOBIIETBOPHUTEIIHHO) He 3auTeHo

[Ipu peanu3anuu AUCHUILIMHBI (MOIYJIsI) B 3aBUCUMOCTA OT YPOBHS TOJTOTOBJIICHHOCTH
00y4aromuxcst MOTYT OBITh UCIOJIL30BaHbl HHBIE (DOPMBI, METOJIbI KOHTPOJISI U OLICHOYHBIE CPE/ICTBRA,
MCXOJIS1 3 KOHKPETHON CUTYaIuH.

8. YYHEBHO-METOANYECKOE U UTHOOPMALIMOHHOE OBECIIEYEHHUE
JUCHUITJINHBI (MOYJIS)

8.1. OcHoBHas uTEparypa

1. Po3anoBa, H. M. Teopus oTpaciieBbIX PIHKOB: BBEJICHHE B MPEIMET : YUEOHHK JJIs1 BY30B /
H. M. PozanoBa. — 4-e u3n., nepepad. u gon. — Mocksa : MUznarenscTBo IOpaiit, 2024.— URL:
https://urait.ru/bcode/561507 (ObpazoBatenbhas miardopma FOpaiir)

2. 3aznpaBHbIX, A. B. DKOHOMHKaA OTpPACIEBBIX PHIHKOB : YUCOHUK U MPAKTUKYM VISl BYy30B /
A. B. 3azgpasnsix, E. 0. boiinoBa. — 2-e u3zn. — Mocksa : UsnarenscrBo Opaiit, 2024. - URL:
https://urait.ru/bcode/560891 (Ob6pazoBarenbhas miatdopma FOpaiit)

8.2. lonoiHMTEILHAS JIMTEPATYPA

1. Ken X., DxoHomuka orpacieit u pupm [DnekrponHsiid pecypc] : yuebd. mocodue / K. Xurep;
nep. c aHrJI. - M. : DUHAHCHI u CTaTUCTHKA, 2004. URL:
http://www.studentlibrary.ru/book/ISBN5279027375.html
2. KOcynoBa, A.T. Teopusi oTpacieBbIX phIHKOB : ydueOHOe mocoome / IOcymoa A.T., MkpTusH
I'M., mon pen. — Mocksa : KuoPyc, 2017. URL: https://book.ru/book/922338 (DnekTpoHHO-
oubmmoteunas cuctema BOOK.ru)

3. ABpameBa, Csernana bopucoBHa.Teopust opraHu3amuyd OTpacieBBIX PHIHKOB : yued. /
Aspnamesa, Cetiana bopucoBna, PozanoBa, Hapexxna Muxaiinosna. - M. : UUII "U3n-Bo Maructp",
1998. - 320 c. (5 9k3)

4. Crpenen, U JIp U.A. Teopus otpacieBbIX PHIHKOB 10 : yueOHOe mocobue / Crpeneny U Jlp
N.A. — Mocksa : KnoPyc, 2019. URL: https://book.ru/book/929778

8.3. UnTepHeT-pecypchbl, HEOOX0AMMBIE 1JIs1 OCBOCHHS TUCHUIIIHHBI (MOIYJIA)

Haumenosanue 365C
Hudposoii oopazoBareabublii pecypc IPRsmart:
- 90P Ne 1 — mporpamma miist DBM «ABTOMaTH3MpOBaHHAS CHCTEMa YIpPaBJICHUS UPPOBOU
oubmunorexoi IPRsmarty;
- D0P Ne 2 — DIeKTpOHHO-O0pA30BATEIbHBIN pecypc /s HMHOCTPAHHBIX CTYJIEHTOB
«PYCCKUM KAK UHOCTPAHHBI»
www.iprbookshop.ru
aeKTPOHHO-0MbanoTeyHas cucreMa BOOK.ru
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O6pasoBarteabHas miaargopma IOPAMT,

https://urait.ru/

DJIeKTPOHHAsI OMOJINOTEKA «ACTPAXAHCKUI rOCYJapCTBEHHbIN YHHBEPCUTET» COOCTBEHHOM
rerepanuu Ha miargopme IBC «daexkTponnslii Huranbublii 321 — bubanoTex»
https://biblio.asu.edu.ru

Yuémuas zanuce obpazosamenvroco nopmana AI'Y

JnekTpoHHOo-0ubmoTeynas cucrema (ABC) 00O «Iloautexpecype» «KoHcyabTaHT
CTYAEHTa)

MuoronpodunbHbiii  oOpa3oBaTenbHbli  pecypc  «KOHCYJIbTaHT  CTyAEHTa»  SIBISETCS
AIIEKTPOHHOM OMOJIMOTEUHOM CUCTEMOM, MpelocTaBisAoel foctyn yepe3 HTepHer k yueOHoM
JUTepaType U JOIOJIHUTENbHBIM MaTepuajaM, NPUOOPETEHHBIM Ha OCHOBAaHUU MPSIMBIX
JIOTOBOPOB ¢ npaBoodanatensiMu. Karanor conepxut 6osee 15 000 HauMeHOBaHUN U3IaHUM.
www.studentlibrary.ru

Pecucmpayus ¢ komnviomepos AI'Y

9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCHUIIJIMHBI (MOY JIA)

NPaKTUYCCKUE 3aHATHS:

e Ayautopwsi, OCHAIICHHAs NPE3CHTAMOHHONW TEXHUKOW: TPOEKTOp, JKpaH, KOMIBIOTEp
(HOYTOYK), 3ByKOBBI€ KOJIOHKH, MUKPOGOH ( B ClTydae KOJUYECTBA CTyACHTOB Ooiiee 80 uenoBek);

¢ Pabouee MecTo MpernoaaBatesis, OCHAIIEHHOE KOMITBIOTEPOM ¢ AOCTynoM B MHTepHeT

e Jlus CcaMOCTOSATENBHOM pabOThl CTYACHTY TMPEIOCTAaBISCTCS JOCTYNl K OuOIHOTEKe,
YUTAIBHOMY 3ally, 3a]ly OTKpBITOro fqoctyna k cetu Untepuer, T1K.

10. OCOBEHHOCTH PEAJIM3AIIMU JUCHUIIJIMHBI (MOAYJIA) ITPU OBYYEHHUHN
HNHBAJINIO0B U JINLl C OTPAHUYEHHBIMU BO3MOKHOCTAMMU 310POBbSA

Pabouvas mporpaMmMa TUCIHMIUIHHBI (MOZYJISI) IPH HEOOXOAUMOCTH MOXKET OBITh aJalTHpPOBaHA
Ui 00y4eHus (B TOM YMCIIE C MPUMEHEHHEM JUCTAaHLIIMOHHBIX 00pa30BaTeIbHBIX TEXHOJIOIHMMA) JIUIL C
OTpaHMYEHHBIMU BO3MOXKHOCTSIMH  3/10pOBbs, MHBaIMIOB. J[lnst 3Toro TpeOyercst 3asiBlIeHHE
o0yyaroImuxcs, SBJISIOMIMUXCS JUIAMU ¢ OTPAaHUYEHHBIMH BO3MOKHOCTSIMHU 37I0POBbsl, MHBAJIUAAMU,
WM UX 3aKOHHBIX MPEJICTABUTENEH U PEKOMEHIALIUU [ICUXO0JI0r0-MEeANKO-IIEAarornyeckoi KOMUCCHH.
ITpu 0OyueHnH JuILl ¢ OrpaHUYEHHBIMU BO3MOKHOCTSMU 3/0POBbsSl YUUTHIBAIOTCS UX MHIUBULyaJIbHbIC
ncuxodusnueckue ocobeHHocTH. OO0ydeHne WHBAIMAOB OCYIIECTBIIICTCS TaKKE€ B COOTBETCTBHU C
WHAMBUYalbHOM MMporpaMMoi peabuianTaluy HHBANKUAa (IpYU HAJTMYKN).

Jns i ¢ HapymIeHHEeM CIyXa BO3MOXKHO TIpeloCTaBieHHE YydeOHOW wuHdopManuu B
BU3yalbHON (hopMe (KpaTKUii KOHCIEKT JICKIUH; TEKCThl 3a/JaHuil, Hale4yaTaHHbIC YBEIMYCHHBIM
mpupTOM), HA AYAUTOPHBIX 3aHATHSAX JIOMYCKAaeTCsl MPHCYTCTBUE AaCCUCTEHTa, a TaKke
CYpIONEPEBOJUUKOB M THQIOCYpIONEpPEeBOAYMKOB.  Tekylmmii  KOHTPOJb  yCIIEBa€MOCTH
OCYILIECTBIISIETCS B IHUCbMEHHOM (opme: oOydaromuiics NHCbMEHHO OTBEYAaeT Ha BOIPOCHI,
IIUCbMEHHO BBINOJIHAET IpakTuueckue 3aaanus. JJoknazn (pedepar) Taxke MOXKeT ObITh MPEICTABIEH B
MUCHMEHHOM (OpMe, MPH ITOM TPeOOBaHUS K COACPIKAHUIO OCTAIOTCA TEMH XKe, a TpeOOBaHHSA K
Ka4eCTBY M3JI0’KEHHs MaTepuaiia (MMOHITHOCTb, KAYeCTBO PEUYH, B3aUMOJICHCTBHE C ayAUTOPUEH U T. 1.)
3aMEHSIOTCSI HA COOTBETCTBYIOLIME TPEOOBaHUS, PEIbIBIsEMbIE K MMCbMEHHBIM paboTaM (KauyecTBO
oopMIIeHHs TEKCTA U CHMCKA JUTEPATyPhl, FPAMOTHOCTh, HATMYNE WIUTIOCTPALMOHHBIX MaTEPHUAIOB U
T. 1.). [IpomexxyTouHast arrecTanus Ajs JIMI C HapyLIEHUSMM CIyXa IPOBOJUTCA B IUCBMEHHOU
¢dopme, mpU ITOM HUCHOIB3YIOTCA 0OlLIMe Kputepuu oreHuBaHus. llpm HeoOXxoauMocTu Bpems
MIOJITOTOBKU K OTBETY MOKET OBITh YBEJTUYEHO.

Jlns Ui ¢ HapylIeHHeM 3peHus JIONyCcKaeTcs ayAuaibHOEe MpPEeJoCTaBlIeHHe MH(pOpMaluu, a
TaKXe HCIOJh30BAHME HA ayJUTOPHBIX 3aHATHSAX 3BYKO3AIHCHIBAIOIIMX YCTPOWCTB (IMKTO(GOHOB U
T. 1.). JlomyckaeTcs MpUCYTCTBME Ha 3aHATHSAX AaCCUCTEHTa (TOMOIIHMKA), OKa3bIBAIOILErO
o0yJaromuMcsi HEOOXOJUMYI0 TEXHHUYECKYI0 TIOMOIIb. TeKymuil KOHTPOJIb yCIIEBaeMOCTH
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ocylecTBIsieTcsl B ycTHOH ¢opme. IIpu mpoBeneHHM NPOMEXYTOYHOH arTecTaldu As JIMI C
HapyllIeHNEM 3pEHHs TECTUPOBAHUE MOXKET ObITh 3aMEHEHO Ha YCTHOE COOECEJ0BaHUE 110 BOIIPOCAM.

JUis JIAIl ¢ OrpaHUYEHHBIMU BO3MOXKHOCTSIMU 3/10pPOBbsl, MMEIOIIUX HApYLICHUS OIIOPHO-
JIBUTATEIBHOTO anmnapara, Ha ayJUTOPHBIX 3aHATHUAX, a TAKXKE IIPU MPOBEICHUH MPOLEAYP TEKYIIETO
KOHTPOJISI YCIIEBAEMOCTH U MPOMEXYTOYHON aTTECTallMd MOTYT OBITh IPEOCTaBlIEHbl HEOOXOIUMbIE
TEXHUYECKHE CpPEJCTBa (MEePCOHAJIbHBIM KOMIBIOTEP, HOYTOYK WJIM JAPYroil rajker); NOIMycKaeTcs
MIPUCYTCTBUE ACCUCTEHTA (ACCUCTEHTOB), OKA3bIBAIOIIET0 00YYAIOMIUMCS HEOOXOIUMYIO TEXHUUECKYIO
MoMOUIb (3aHATh pabouee MECTO, MEPEeIBUTaThCS MO ayIAWTOPUH, MPOUYMUTATH 3aJaHuE, O0(QOPMUTH
OTBET, 00IIAThCs C MPETOAABATEIEM).



