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1. HEJIA U 3AJAYN OCBOEHUA JUCIUIIJIMHBI (MO YJIS)

1.1.lenssMu  ocBOeHMs IMCHMIUIMHBI (MoayJasi)) «Teopuss oTpacieBbIX PbIHKOB.

IIpakTnyeckoe npuiio:keHne (Ha AHIJIMACKOM SI3bIKE)» SABJISIOTCSH:

- IOMOIIb B OBJIQJCHUM COBPEMEHHOIO IKOHOMHUYECKOTO S3bIKA M B CAMOCTOATEIHLHOM
OPHEHTUPOBAHUHU B CIIOKHBIX NpodiieMax (OpMUPOBaHMS U TPAHCHOPMALIUU PBIHOYHBIX CTPYKTYP,

-J1aTh JIOCTYITHOE, HO BMECTE C TE€M JIOCTaTOYHO MOJPOOHOE U3JI0KEHNE OCHOBHBIX MPOOIEeM
U METOJIOB aHalIM3a OTPACJIEBBIX CTPYKTYp W MOBEACHHs (GUPM; pa3BUTh HaBBIKK U CIIOCOOHOCTHU
CTYJEHTOB K IIPUMEHEHUIO COBPEMEHHBIX TEOPETUUECKUX U IMIIMPUUECKUX MOJENIEH IS PEIECHUs
KOHKPETHBIX SKOHOMHYECKUX MPOOJIEM; OCBOUTh SKOHOMUYECKHH MOXOJA K M3YYEHHUIO U aHAIU3Y
KOHKPETHBIX TPUKIAJAHBIX SKOHOMHUUYECKHX 3a/lad, TaKUX KakK OIIEHKa CTENEHU BEPTUKAIBHOU
MHTETPUPOBAHHOCTH OTPACIIH, HAJIMYUE LICHOBOTO CrOBOPA, YEPT €CTECTBEHHOW MOHOIIOJIUU U T.[.

1.2. 3apgaum ocBoeHusi AucHUIUIMHBI (Moay.Js): «Teopusi oTrpacieBbIX PBHIHKOB.
I[IpakTH4yeckoe NpuiokeHne (Ha AHIJIMHCKOM SI3bIKe))

-J1aTh TEOPETHUYECKUE 3HAHUS 00 S3KOHOMUYECKHX OCHOBAX TEOPUH OTPACIEBBIX PHIHKOB;

-03HaKOMHTb C OCHOBHBIMH MOJIEJISIMU MOBEJICHHS (PUPM B YCIOBHSIX PA3IUYHBIX PHIHOYHBIX
CTPYKTYD;,

-aTh NMPUKJIAJHbIC 3HAHWUS B 00JACTU NPUHATHS (UPMON 3KOHOMHYECKMX DPELICHUH AJs
Pa3HbIX TUIIOB PBIHOYHBIX CTPYKTYP;

-Hay4uTh (popMaM U METOAaM SKOHOMUYECKOIO aHaIM3a MPUMEHHUTEIBHO K UCCIIEIOBAHUIO
PBIHOYHBIX CTPYKTYP, QYHKIIHOHUPOBAHUIO OTpacieii;

-c(hopMHpOBaTh HaBBIKM CAMOCTOSITEILHOIO MU TBOPYECKOT'O HMCIIOJIb30BAHUS MOJIYYEHHBIX
3HAHUW B TPAKTUYECKOW AEATEIIbHOCTH CIICLIMAIUCTA.

2. MECTO JUCHMIIJIMHBI B CTPYKTYPE OIIOII

2.1. VYuyeOnasm gucnumiauHa «Teopusi orpacieBbix pbIHKOB. IIpakTHyeckoe
NpHJIoKeHHe (HA AHTVIMICKOM SI3bIKe)» OTHOCHUTCS K 3JIEKTHBHBIM AMCLUUIUIMHAM U OCBaUBaeTCs
B 5 1 6 cemecTpax.

B npanpHelimem 3HaHUSA, MOJIydYEHHbIE NMPU HU3YYEHUU AUCLUIUIMHBI, MOTYT OBITh TaKKe
HCIIOJIb30BAHbI IIPpU HN3YUCHUUA O9KOHOMHKHU Tpyaa, COHH&HLHOﬁ ITIOJIUTHUKCE, O9KOHOMHKCEC
OTHIENBHBIX  OTpaciied  (Hampumep, oOpa3oBaHUs, 3APaBOOXPAHECHMs, HAYKH H  JIp.),
rOCYZapCTBEHHOIO PEryJIMPOBAaHUs OTACIBHBIX OTPACIICH U Ip.

2.2. lnsa u3y4yeHus JAHHOW y4eOHOM AMCUMIIMHBI (MOAYJIs1) HEOOXOAUMBI CJIeAyHoIIue
3HAHUS, YMEHUSl, HABbIKH, (popMHpYyeMble NMPeIIIeCTBYIOIIMMH Y4eOHbIMU IUCHUNIUHAMU
(MoxynsimMu):

-MuKpo3KOHOMHUKA-2

3HaHUs: 3aKOHOMEPHOCTEH (YHKIIMOHUPOBAHUS COBPEMEHHON SKOHOMHUKH Ha  MHUKPO-H
MakpOYpPOBHE; OCHOBHBIX pE3yJIbTaTOB HOBEHIIMX HUCCIEJOBaHHUM, ONMyOJIMKOBaHHBIE B
BeIyIUX MPoQeCcCCHOHANTBHBIX XKypHAJIaX 1Mo MpodieMaM MUKPO-U MaKPOIKOHOMHUKH;

YMeHus: NIpUMEHATh COBPEMEHHBIA MaTEMAaTHUYECKUM HWHCTPYMEHTApUW I PEUICHUS
COJIEPKATENIbHBIX SKOHOMHUYECKUX 3a/ay;

HaBbIku: caMOCTOSATETEHON UCCIIeN0BATEILCKOW PaOOThI

2.3. Ilocaeaywiue yyeOHble TUCHUILIHHBI (MOAY/IHM) U (MJIH) MPAKTHKH, JJIS KOTOPBIX
He00XO0AUMBbI 3HAHWs, YMEHHMs, HABBIKH, (popMupyeMble NaHHON Y4YeOHOH IMCHMIIMHON
(MoayJiem):

- I/IHCTI/ITyI_II/IOHa.HBHaSI 3KOHOMUKaA

- CrienManibHBIE KYPCHI IO BBIOODPY



- DKOHOMHUKA peruoHa

3. IJTAHUPYEMBIE PE3YJIBTATBI OBYUYEHUA 110 JUCHUIIJIMHE (MOAYJIIO)

[Iporiecc ocBoeHUst OUCUMIUIMHBL (MOIYJs) HampaBiieH Ha (OPMHPOBAHUE BIIEMEHTOB
cneayronmx komnereHu B cootrBercTBur ¢ ®I'OC BO u OIIOII BO no ganHOMy HampaBiIE€HHIO

HOJTOTOBKU:

a) obmekynpTypHOit (OK) — OK-7, OK-11

Taoauna 1 — Jlekomno3uuus pe3yjabTaToB 00y4eHH sl

HWHOCTPAHHLIX A3BIKOB

Kon [TnaHnupyemMbie pe3yabTaThl 00yUEHHS 110 AUCIUTUIUHE (MOJTYITIO)
Y HaUMEHOBaHUE
3HaTL VYMmeTn Bnanets
KOMIIETEHIINH
OK-7 ITpuHIUIIBL IToctpouts BepHO, | HaBeikamu
CIOCOOHOCTh K | IOCTPOEHUS YCTHOM U | TOUHO, MOCTPOEHUSI YCTHOU U
JIOTUYECKOMY MUCbMEHHOU pedn rpaMMaTHYeCKU MUCbMEHHOU peun
MBIIIJICHUIO, MPaBUJIbHO YCTHYIO U
apTyMEHTHUPOBAHO W MUCBMEHHYIO PEYb
SACHO CTPOUTH
YCTHYIO u
NUCbMEHHYIO  pEub,
BECTH TOJEMUKY U
JMCKYCCUU
OK-11 IIpuauuner penosoro | IToctpours BepHO | HaBeikamu
CIIOCOOHOCTH K | oOmreHus JIeTIOBOE OOIIEHHWE Ha | MHOCTPAHHOTO SI3bIKa
JICJIOBOMY OOIICHHUIO, WHOCTPAHHOM SI3BIKE | ISt JIEII0BOTO
npodecCHOHATBHOMN oO1meHus
KOMMYHUKAIlMK  Ha
OJIHOM u3

4. CTPYKTYPA ¥ COJAEPKAHME JUCIHUATITUHBI (MOY.JIST)

OO0BEéM MUCHUIITUHBI (MOAYIS) COCTaBIseT 6 3a4€THBIX €IUWHUIl, B TOM 4ducie 12 yacos,
BBIJICJICHHBIX HAa KOHTAKTHYIO paboTy oOydaromuxcsi ¢ mpenomaBareneM u 204 yaca — Ha
CaMOCTOSITENIbHYIO Pa00Ty 00ydaroLIuXxcs.

Taboauna 2 — CTpyKTypa U coiepkaHue TMCUMILTUHBI (MO1YJIs1)
KonTaktHas CaMocT. dopma TEKyIIEero
pabota KOHTPOJIS
a, paborta
= (B acax) YCIIEBAEMOCTH,
Pa3gen, TeMa TUCHMITINHEI 3
g dopma
(Moyist) 5 .
O T m3 P KP CP MIPOMEKYTOUHON
aTTeCTaluu
The Welfare Economics of 5 ) 14 Jinekycens
Market Power. Y
Theory of the Firm. 14 Juckyceus, scce
Market Power and 2 14 Huckyccus, acce
Dominant Firms. Y ’
Non-Linear Pricing and Price 14 Huckyccus, scce,
Discrimination pEeHTHHTOBAs




4

KoHTtakTHas Cantoct dopma TEeKyIIEero
pabota ' KOHTPOJIA
e (B gacax) padora YCIIEBAEMOCTH,
Paznen, TeMa AUCHIUTIITMHBI 3
(Mozyst) 3 bopua
O T m | p | xp CP IPOMEKYTOUHOM
aTTecTaluu
KOHTPOJIbHAS
pabota Nol
Market Power and Product 14 Tnckycens
Quality
Game Theory (Static games) 16 Huckyccus
Classic Models of Oligopoly Huckyccus, scce,
2 16 pEUTUHIOBAs
KOHTpPOJIbHAs
pabota No2
UTOro 3AYET
lg}srn;fs )Theory (Extensive ) 14 Jnckycens
gﬁzir;;TyModels of 14 Juckyccus, scce
Product Differentiation Huckyccus, scce
2 14 pEUTUHIOBAas
KOHTpPOJIbHAs
pabota No3
An Introduction to Strategic Huckyccus,
Behavior 14 YCTHBIN
KOJJIOKBUYM
Entry Deterrence Huckyccus,
14 YCTHBIN
KOJUJIOKBUYM
Strategic Behavior: Principle Huckyccus,
16 YCTHBIN
KOJJIOKBUYM
Strategic Behavior: Huckyccus, scce,
Application 2 16 YCTHBIN
KOJJIOKBUYM
Hroro 12 102 | AMP- 3auér Gavér
€ OIIEHKOH)

Ilpumeuanue: JI — nexuus; 113 — npakrudeckoe 3ansarue, cemunap; JIP — mabGopaTopHas
pabota; KP — kypcoBas pabota; CP — camocrositenbHas padora.

Tadimma 3 — MarTpuua COOTHeCeHHsI Pa3lesioB, TeM Y4eOHOW JUCUMIUIMHBI (MOIXYJIsI)
U (hopMHUpPYyEeMBIX KOMIIETEHIHI
OoOmee
Pazpnen, tema Koxa-Bo Ko xommerenmyuu KOJINYECTBO
JTUCIUIUIAHBL (MOJYJISA) 4acoB KOMIIETEHITNI
OK-7 OK-11
The Welfare Economics of Market 16 + 1

Power




Ob6mee
Paznen, Tema Kon-Bo Kon xomnerennmu KOJIMYECTBO
JTUCIUIUIAHBL (MOYJISA) 4acoB KOMITETEHINI
OK-7 OK-11
Theory of the Firm 14 + + 2
Market Power and Dominant Firms 16 + + 2
Non-Linear Pricing and Price 14 + + 2
Discrimination
Market Power and Product Quality 14 + 1
Game Theory (Static games) 16 + 1
Classic Models of Oligopoly 18 + + 2
Game Theory (Extensive Forms) 16 + 1
Dynamic Models of Oligopoly 14 + + 2
Product Differentiation 16 + + 2
An Introduction to  Strategic 14 + 1
Behavior
Entry Deterrence 14 + 1
Strategic Behavior: Principle 16 + 1
Strategic Behavior: Application 18 + +
Hroro 216

Kpartkoe conep:xanue ka0l TeMbl JMCUUILTAHBI (MO1YJIS)

1. The Welfare Economics of Market Power
Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency.
Measures of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing.
Measurement and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm Neoclassical Theory of the Firm.
Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?

3. Market Power and Dominant Firms
Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable
Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second
Look. Benefits of Monopoly.

4. Non-Linear Pricing and Price Discrimination
Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions
for Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price
Discrimination.

5. Market Power and Product Quality
Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and
Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6.Game Theory (Static games)
Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts.
Static games of complete information. Normal form representation dominant and dominated
strategies. Rationalizable strategies. Nash equilibrium. Mixed strategies.



7. Classic Models of Oligopoly
Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand
Functions. Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient
Number of Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation.
Capacity Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)

Extensive forms. Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.

9.Dynamic Models of Oligopoly
Reaching an agreement.  Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite
games. Super games.  Factors that influence the sustainability of collusion. Facilitating
practices. Antitrust and collusion.

10.Product Differentiation
Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior
Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to
entry games.

12.Entry Deterrence
The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic
investment and monopolization. Contestable markets. Entry barriers

13. Strategic Behavior: Principle
Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of
strategic competition.

14. Strategic Behavior: Application

Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial
incentives. Research and development.

5. METOJWYECKHWE YKA3AHHUS MO MPEIOJIABAHUIO
1 OCBOEHWIO TUCHUILIAHBI (MOIY.JISA)

5.1. VYkazanusi s mnpemoaaBaresieid M0 OPraHM3alud M TNPOBEICHUI0 Y4eOHbIX
3aHATUH N0 JUCUUILINHE (MOTYJIIO)

MeToapl MpoBeACHUSI MPAKTHUECKUX 3aHATHH: OOCYXKIEHHE AMCKYCCHOHHBIX BOIPOCOB,
peleHre MPAaKTUKYIOIUX YIPXHEHUH M 3a7a4 (IMPOCTHIX U CIOXKHBIX 33/JaHUi), 00CYyXICHHUE U
pellleHre MPaKTUYECKMX KOHKPETHBIX M aHAIUTUYECKUX CHUTyallMil — KeiCOB, KOHCYJIbTAllUU IO
TeMaM Kypca, 00CYKIeHHE U MTPOBEPKa JOMAITHUX 3a/IaHUH.



5.2. Yka3aHus 1Ji 00y4arommxcs M0 0CBOCHUIO TN CHUIIIMHBI (MOIYJII0)

Tadauna 4 — Cogep:xaHue caMOCTOATEIbHON PadoThl 00yUaKOIIUXCS

Kom- ®DopMbI paboTHI
TeMbI/BOITPOCHI, BRIHOCHMBIC Ha 50
CaMOCTOSITEIbHOE N3yUCHHE
4acoB
Profit maximization. Perfect competition. | 14 Pabota ¢ yueOHO-HAYyYHOU M
Efficiency. Market power. CIIPAaBOYHON  JIUTEPaATypOM.
IloaroroBka Kk rpynnoBoi
JINCKYCCHH.
Neoclassical theory of the firm. Institutional | 14 Pabora ¢ yueOHO-HAyYHOH U
theory of the firm. CIIPaBOYHOM JIUTEPATYPOH.
[ToaroroBka K rpynmnoBoH
IIMCKyCCHU. Dcce.
Sources of market power. A dominant firm | 14 Pabota ¢ yueOHO-HAyYHOH 1
with a competitive fringe. X-inefficiency. Rent CIIPaBOYHOM JIUTEPATYPOH.
seeking. Benefits of monopoly. IToaroToBka K rpyImoBOM
JINCKYCCHU. Dcce.
Non-Linear pricing and price discrimination. | 14 Pabota ¢ yueOHO-HAyYHOH 1
Mechanisms for capturing surplus. Market CIIPaBOYHOM JIUTEPATYPOH.
power and arbitrage: necessary conditions for IToaroToBKa K rpyImoBOM
price  discrimination. Types of price IIMCKyCCHU. Dcce.
discrimination.
Search goods. Experience goods and quality. | 14 Pabota c yueObHO-HAyIHOH 1
Signaling high quality. CIIPaBOYHOMH JINTEPATyPOH.
[ToaroroBka K rpynmnoBon
JMCKYCCHH.
Rationalizable strategies. Nash equilibrium. | 16 Pabota c yueObHO-HAyIHOU 1
Mixed strategies. CIIPaBOYHOH JINTEPATYPOH.
[ToaroroBka K rpynmnoBon
JIMCKYCCHH.
Static oligopoly models. Cournot. Bertrand | 16 Pabora ¢ yueOHO-HAyYHOH U
competition. The Bertrand paradox. Product CIIPaBOYHOM JINTEPATYPOH.
differentiation. Cournot vs. Bertrand IToaroroBka k rpymnmnoBoit
JINCKYyCCHU. Jcce.
Extensive forms. Strategies vs. actions and | 14 Pabota c yueObHO-HAyIHOU 1
Nash equilibria. Noncredible threats. Subgame CIIPaBOYHOM JIUTEPATYPOH.
Perfect Nash Equilibrium. The Centipede [ToaroroBka K rpynmnoBoH
game. Two-Stage games. JINCKYCCHH.
Reaching an agreement.  Profitability of | 14 Pabota c yueObHO-HAYyIHOU 1
collusion. Factors that complicate reaching an CIIPaBOYHOM JINTEPATYPOH.
agreement. Dynamic  games.  Credible IToaroToBka K rpyImoBOM
punishments and subgame perfection: finite JIIMCKyCCHU. Dcce.
games. Supergames. Factors that influence the
sustainability of collusion.  Facilitating
practices. Antitrust and collusion.
Monopolistic competition: equilibrium. Bias in | 14 Pabota c yueOHO-HAYyIHOU 1
product selection. Asymmetric preferences. CIPaBOYHOH JTUTEPATYPOH.
Address models. A simple address model: [oxaroTroBka K rpynmoBoi
Hotelling’s Linear City. Free entry into the JTUCKyCCHHU. Dcce.
linear city. Localized competition. Efficiency
of the market equilibrium. Strategic behavior.
Strategic behavior. Strategic vs. tactical | 14 Pabota c yueObHO-HAyIHOU 1

choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns
to scale. Economies of scale. Introduction to

CIIPaBOYHOM JTUTEPATYpPOH.
[ToaroroBka k rpynmnoBoH
jquckyccuu. Iloaroroska k




entry games. KOJUTOKBUYMY.

The role of investment in entry deterrence. | 14 Pabota ¢ yueObHO-HAyIHOU 1

Dixit’s model of entry deterrence. Strategic CIIPaBOYHOM JIUTEPATYPOH.

investment and monopolization. Contestable IToaroroBka k rpymnmnoBoit

markets. Entry barriers nuckyccud. [loaroroska k
KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. | 16 Pabora ¢ yueOHO-HAy4YHOH 1

Strategic entry deterrence. The welfare effects CIIPaBOYHOM JIUTEPATYPOH.

of strategic competition. IToaroToBKa K rpyImoOBOM

nuckyccuu. [Toaroroska k
PENUTHHTOBOM KOHTPOJIBHOM
pabore. [logroroBka k

KOJUIOKBUYMY.
Learning by doing. Switching costs. Vertical | 16 Pabora ¢ yueOHO-HAy4YHOH U
separation. Tying. Strategic trade policy. CIIPaBOYHOM JINTEPATYPOH.
Managerial  incentives.  Research  and IToaroToBka K rpyImoBOM
development. muckycend. [ToaroToska K

NPOEKTHO padore.
TTonroroBka k
KOJUTOKBUYMY.

5.3. Buabl U ¢(opMbl NHUCbMEHHBLIX PaldoT, NPeIyCMOTPEHHBIX IPU OCBOCHUU
AMCUMILUIMHBI (MOYJIs1), BHINOJIHSIEMbIe 00y4al0IMMUCH CAMOCTOATEIbHO

[Ipu MoAroToBKe K KaXKJOMY CEMHHAPCKOMY 3aHATHUIO CTYJIEHT JOJKEH OTBETUTh 3a/aHUS,
KOTOpPbIE€ MO3BOJISIIOT CTYJAEHTAaM MPUMEHUTH MOJYyYEHHbIE TEOPETUUYECKUE 3HAHUS IS aHaIu3a U
00001IeHNsT  MPOMJEHHOrO  TeopeTudyeckoro wmarepuana. [locie  OkOHYWaHMS — U3ydeHUS
COOTBETCTBYIOIIETO MOJYJsSl MOXOXKHE 3a/ladu, pa3oOpaHHbIE HA CEMUHAPCKUX 3aHATUAX, OyAyT
MIPE/ICTaBJICHBI B CAMOCTOSITENIbHBIX U KOHTPOJIbHBIX PaboTax.

CamocrtositenpbHast paboTa CTyIeHTOB Mo aAucuuiuinHe «Teopust OTpaciieBhIX PHIHKOB.
[IpakTuueckoe npuioxeHue (Ha aHTIUICKOM SI3bIKE)» MPEoJaraeT: 03HAKOMJIEHUE C TEKCTaMu
HAyYHBIX padOT, aHATUTUYECKUX HCCIIECIOBAHUI C LEIhI0 MOCIEIYIOMEero o0CyKIeHUS B paMKax
TPYNMOBBIX JTUCKYCCHM Ha CEMHHApCKUX 3aHATUSAX, YIIyOJeHHOe H3yuyeHue TeM YydeOHoM
nporpammel. [IpoBepka BBINMOTHEHUS 33JJaHUN OCYIIECTBIISIETCS KAaK HA CEMHHAPCKUX 3aHSTHUSX B
(dbopMe YCTHBIX BBICTYIUIGHUH U MX OOCYXXIEHHS, TaK U C IMOMOIIBI0O MUCbMEHHOM KOHTPOJIbHOU
paboThI.

CaMmocrosiTenbHass padoTa CTYAEHTOB MOJpa3yMeBaeT, B TOM 4ucie H paboTy moA
PYKOBOJICTBOM TIpenoiaBaTelieil (KOHCYIbTAINN ), a TAK)KE WHANBUAYAIbHYIO Pa0OTy CTYJCHTOB.

JloronHuTeNbHBIMU  (DOpMaMU  CaMOCTOSITENIbHOM  paboOThl  SIBIAIOTCS TPYIIOBBIE U
WHIUBUAYAIbHbBIE 3a1aHus. OHU CIIOCOOCTBYIOT OBJAJICHUIO MPAKTUYECKUMH HABBIKAMU 110 TeMaM
IUCHUIUTMHBL. KOHTpOJIb OCYIIECTBISETCS HAa MPAKTUYECKOM 3aHATUU B (JOpME YCTHOTO OIpoca,
JVCKYCCHUU, BHITIOJTHEHHSI MUCbMEHHON KOHTPOJIBHOU paboThl, TECTA U T.1I.

CaMmocrosiTenbHasi paboTa CTYIACHTOB, HampaBlieHHass Ha YriyOJeHHe M 3aKperieHHe
3HAHUU CTYJCHTA, Pa3BUTHE MPAKTHUECKUX YMEHUH, BKIIOYAET B CeOs:

-TIOMCK U 0030p JIUTEPaTyphl U IEKTPOHHBIX HCTOUHUKOB HH(OPMAIIUU 110 UHAUBUIYAIBEHO
3aJJaHHOI MpobiemMe Kypca,

- BBINIOJIHEHUE JIOMAIIIHUX 3aJaHUMH,

- IEPEBOJ] TEKCTOB C MHOCTPAHHBIX S3BIKOB,

- U3y4YeHHE Te€M, BBIHECEHHBIX Ha CAMOCTOSTEIbHYIO TPOPabOTKY,

- MOJTOTOBKY K MPAKTUYECKUM 3aHSATHUSM,

- HaIlMcaHue 3cce,

- MOATOTOBKY K 3a4€THOM paboTe.

KoHnTposib camocTosTenbHON pabOThl OCYIIECTBISIETCS B BUJIE:

- POBEPKH BHITIOIHEHUSI KOHTPOJILHBIX PadoT,



- YCTHBIX OIIPOCOB,

- aHaJIM3a BBIIOJIHEHHS CAMOCTOSTENIBHBIX JOMAIIHUX 3alaHUM.

Taxoke camocTosiTeNbHAs paboTa MpernoiaraeT HamucaHue cce Mo BeIOpaHHoi Teme. Llenp
3cce — Kparkas caMocTosATeNnbHas pa0oTa IO KOHKPETHOH TeMaTHKEe C MCIOJb30BaHUEM
JIEKIIMOHHOTO MaTepHasa, OCHOBHOM M JIOMOJHUTEIBHOMN JIUTepaTyphl (B TOM YHUCIE HAWICHHON U
o100paHHONW MHIMBUAYAJIbHO, HE BKIIIOYEHHOM B CIMCOK MCTOYHUKOB JAaHHOTO IPAaKTHKyMa),
npUOOpEeTeHHEe TeM CaMbIM OIPENEJIEHHOTO HaBblKa B OOOOIIEHMM M W3JIOXKEHHHM MaTepuaia Io
3aJJaHHBIM HalpaBleHUsM. B oOmem cioydae scce ckiiaapiBaeTcs U3 pedepupoBaHus, T.€. YMEHHUs
BBIJICJINTh U KPATKO U3JIOKUTh OCHOBHBIE ITOJIOKEHUS BCEU TEMBI; U3 aHHOTUPOBAHUS, T.€. YMEHHUS
JAKOHUYHO NEpeaTh COACPIKAHHUE C DJIEMEHTAMHU aHaIW3a U KPUTUYECKOW OLIEHKH MPOYUTAHHOU
JIUTEPaTyphl; U U3 PELECH3UPOBAHUSA, T.€. YMEHUS COCTAaBUTH OT3bIB, BBIPA3UTH CBOE OTHOILIECHUE,
JaTh apryMEHTUPOBAHHOE CYKIECHHE 10 TIOBOAY IPOYUTAHHOTO U U3JI0KEHHOTO MaTepraa.

6. ObPA3OBATEJIBHBIE I UTHO®OPMAIIMOHHBIE TEXHOJIOT'NHA
6.1. O0pa3oBaTe/ibHbIE TEXHOJIOTUHN

Tabmmpa 5 — OOpa3oBaTe/lbHbIe TEXHOJOTHH, MCIOJb3yeMble NPH peaju3aluu y4eOHbIX
3aHATHIM

Paspnen, Tema ®opma y4eOHOro 3aHATHUS

JTUCITUATIITAHBI (MOYJIs1)

Jlexusa

IIpaxTrueckoe
3aHATHE, CEMUHAP

JlaGopatopHas
paborta

The Welfare
Market Power

Economics of

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHAIU3
KOHKPETHBIX
CUTyalil

He
IPETYCMOTPEHO

Theory of the Firm

He
MPEeyCMOTPEHO

Temarudeckue
JUCKYCCHH,
aHaJIu3
KOHKPETHBIX
CUTYalHil

He
PEeyCMOTPEHO

Market and Dominant

Firms

Power

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHAIN3
KOHKPETHBIX
CUTyalui

He
MIPETYCMOTPEHO

Non-Linear Pricing and Price
Discrimination

He
MIPEeyCMOTPEHO

Temarudueckue
JUCKYCCHH,
aHaJIN3
KOHKPETHBIX
CUTYalHil

He
PEeyCMOTPEHO

Market and Product

Quality

Power

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHaIN3
KOHKPETHBIX
CUTyalui

He
MIPETYCMOTPEHO

Game Theory (Static games)

He
MIPEeyCMOTPEHO

Temarudeckue
JUCKYCCHH,
aHaJIN3
KOHKPETHBIX

He
PEeyCMOTPEHO




10

CUTYyalHil

Classic Models of Oligopoly

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHAIN3
KOHKPETHBIX
CUTyalui

He
MIPETYCMOTPEHO

Game Theory (Extensive Forms)

He
MPEeTyCMOTPEHO

Temarudeckue
JUCKYCCHH,
aHaJIN3
KOHKPETHBIX
CUTYalHil

He
PEeyCMOTPEHO

Dynamic Models of Oligopoly

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHAIN3
KOHKPETHBIX
CUTyali

He
MIPETYCMOTPEHO

Product Differentiation

He
MPEeyCMOTPEHO

Temarudeckue
JUCKYCCHH,
aHaIu3
KOHKPETHBIX
CUTYyalHil

He
PEyCMOTPEHO

An Introduction to
Behavior

Strategic

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHAIN3
KOHKPETHBIX
CUTyalui

He
MIPETYCMOTPEHO

Entry Deterrence

He
MPEeyCMOTPEHO

Temarudueckue
JUCKYCCHH,
aHaIN3
KOHKPETHBIX
CUTYalHil

He
PEyCMOTPEHO

Strategic Behavior: Principle

He
MIPEyCMOTPEHO

Temarudueckue
JIMCKYCCHUH,
aHaInu3
KOHKPETHBIX
CUTyali

He
PEeyCMOTPEHO

Strategic Behavior: Application

He
MPEAYCMOTPEHO

TemaTuueckue
JIUCKYCCHH,
aHAIN3
KOHKPETHBIX
CUTyali

He
MIPETYCMOTPEHO

6.2. UndopManiuoHHbIE TEXHOJIOTHH

— MHCIIOJIb30BaHME BO3MOXHOCTEH MHTEpHETa B y4eOHOM mpolecce (MCMOJIb30BaHUE caiTa
npenojaBaTens (paccbuika 3aJaHHii, MPEIOCTaBICHNUE BBHIIIOJHEHHBIX Pa0OT, OTBETHl HAa BOIPOCHI,
O3HAKOMJICHHE O0YUaIOIUXCsI C OIICHKAMH | T. ]1.));

— MHCIOJNIb30BAaHHE DBJEKTPOHHBIX YUYEOHHKOB U  PA3IMYHBIX
AJICKTPOHHBIX OMOJIMOTEK, )KYPHAJIOB H T. JI.) KAaK HCTOYHUKOB WH(OpMaInu;

— HUCHOJIb30BAHNE BO3MOKHOCTEH 3JIEKTPOHHOM IMOYTHI IPETO1aBaTeNs;

— HCIOJB30BAHUE CPEJCTB MPEACTaBICHUS yueOHOH MHPOpMALUH (3JEKTPOHHBIX YUeOHBIX
MoCOOMI M TPAKTUKYMOB, TPHUMEHEHHE HOBBIX TEXHOJOTWUH s TPOBEACHHS OYHBIX
(TpagUIIMOHHBIX ) JICKIIUHA U CEMUHAPOB C MCIOJIb30BaHUEM ITPE3CHTALIUN U T. 11.);

caiToB  (Hampumep,



11

— HCIOJb30BAHNE MHTETPUPOBAHHBIX 00Pa30BaTEIbHBIX CPEJ, /1€ IVIABHOW COCTABIISAIOIICH
SBISIIOTCS. HE TOJBKO IPUMEHSEMBIE TEXHOJOTMH, HO U COJAEpXKarelbHas dYacTh, T. €.
MH(OPMAIMOHHbBIE pecypchl (IOCTYI K MUPOBBIM MH(OPMAIIMOHHBIM pecypcaM, Ha 0a3ze KOTOpPbIX
CTPOUTCS Y4eOHBIN TIpoIIece);

— HUCIOJB30BaHUWE BHPTyanbHOH oOyuatomeir cpensl (LMS Moodle «DnexkrponHoe
o0pa3zoBaHMe») WIM UHBIX HH(OPMAIIMOHHBIX CUCTEM, CEPBHCOB  MECCEH)KEPOB.

6.3. IlporpamMHOe oOecneuyeHHe, COBPeMeHHbIe NMPo(ecCHOHAIbHBbIE 0a3bl JAHHBIX
U UH(GOPMANIMOHHBbIE CTIPABOYHBIE CHCTEMBbI

6.3.1. IlporpammHoe o0ecnieyeHune

HanmenoBanue nporpaMMHOro

Ha3nauenue
o0ecrnieuyeHus
Adobe Reader [Iporpamma 11 IPOCMOTPA SIEKTPOHHBIX JOKYMEHTOB
[TnaTdhopma TUCTaHIIMOHHOTO B 6
obyuyerus LMS Moodle HPTYAIbHAT ODYHAIOMAA cpea
Mozilla FireFox Bbpaysep
Microsoft Office 2013, [TakeT opUCHBIX TIPOTpaMM

Microsoft Office Project 2013,
Microsoft Office Visio 2013

7-zip Apxusarop

Microsoft Windows 7 OmneparnmoHHasi cucteMa
Professional

Kaspersky Endpoint Security CpencTBo aHTUBUPYCHOU 3aIIIUTHI
Google Chrome Bpayzep

Notepad++ TekcTOBBIN peTaKTop

OpenOffice [TakeT o(uCHBIX TpOrpamMm
Opera bpaysep

6.3.2. CoBpemeHnHble TnpodeccHOHANIbHBIE ©0a3bl JAHHBIX H HMH(GOPMAIMOHHBbIE
CIpaBOYHbIE CHCTEMbI

- YHuBepcallbHasg  CHPaBOYHO-WH(OPMAIMOHHAS  IOJIHOTEKCTOBass 0a3a  JIaHHBIX
nepuoanueckux uznaanui OO0 «MBUCy

http://dlib.eastview.com

Nwmsa nons3oarens: AstrGU

[Tapons: AstrGU

- DJEeKTpOHHBIE BEPCUM NEPUOAMYECKMX HW3JAaHUW, pa3MElIEHHbIE Ha  caiTe
MH(POPMALIMOHHBIX PECYpPCOB

www.polpred.com

- DnexTpoHHbIN KaTanor Hayunoit 6ubmmorexku AI'Y na 6aze MARK SQL HITO «Mudopm-
CUCTEM»

https://library.asu.edu.ru/catalog/

- DnekTpoHHbIi Katanor «Hayunsie xxypHansl ALY »

https://journal.asu.edu.ru/

- KopnopatuBHblii npoekT Acconuanuy peruoHalbHBIX OHOIMOTEYHBIX KOHCOPIUYMOB
(APBUKOH) «MexperuonanpHas aHanmutudeckass pocnuck crareit» (MAPC) — cBognas 0Oa3za
JAHHBIX, COAEpKallas MOJHYI aHAIUTHYECKYI0 pocnuch 1800 Ha3BaHMl )KypHAJIOB MO Pa3HBIM
OTpaciisiM 3HAHUW. YUYACTHHKH TPOEKTa TMPEAOCTABISIOT JPYr IPYTY OSIEKTPOHHBIE KOIHU
OTCKaHMPOBAHHBIX CTaTe M3 KHUI, COOPHUKOB, XXYpPHAJIOB, cOJAepKalluxcsi B (OHIAX HX
OuOIMOTeK.

http://mars.arbicon.ru




12

7. ®OHJ] OHEHOYHBIX CPEACTB IJIs1 IPOBEJAEHUA TEKYIIET'O KOHTPOJIA
N ITPOMEKXKYTOYHOU ATTECTAIIUH 11O JUCIHUIIJIMHE (MOY JIIO)

7.1. llacnopT (pOH/IA OLIEHOYHBIX CPEICTB

[Ipu mpoBeaeHHH TEKYIIETO KOHTPOJIS M MPOMEXKYTOUYHON aTTecTallud MO JUCUHUIUIMHE
(monymo) «Teopust orpacieBbiX PHIHKOB. lIpakTHueckoe mpuiiokeHUue (Ha aHTITUNUCKOM S3BIKE)»
mpoBepsieTcs: CPOPMUPOBAHHOCTH Yy OOYUAIOLIUXCSl KOMIIETEHLMHM, YyKa3aHHBIX B pazzaene 3
HACTOSIIEH TMPOrpaMMBbL. DTaMHOCTh (POPMHUPOBAHUS JAHHBIX KOMIIETEHIIMI B MPOIECCE OCBOCHUS

00pa3oBaTeNbHON  MPOTPAMMBI

OMMpPEACILICTCA  IOCICAOBATCIIBHBIM  OCBOCHHEM  JITUCHUIIINH

(Monyneil) W TPOXOXKJIEHUEM MPaKTUK, aB TMPOLECCE OCBOCHUS JUCLHUILUIMHBL (MOIYJA) —
MIOCJIEA0BATENbHBIM JIOCTIKEHUEM PE3YJIbTATOB OCBOEHHS COJIEPKATEIbHO CBA3aHHBIX MEXKIY cOo0Oi

paszennoB, TEM.

Tabanna 6 — CooTBeTcTBHE pa3aesioB, TeM TUCHUILUIMHBI (MOAYJs), Pe3y1bTATOB 00y4eHUs!
10 TUCUMUIIMHE (MOAYJI0) M OLIEHOYHBIX CPEICTB

KonTponupyemslil pa3nesn, TeMa TUCIUIIITUHbBI

Kon konTponupyemoi

HaumenoBanue

(Motynist) KOMIIETEHITUHU OLIEHOYHOT'O CPEJICTBA
The Welfare Economics of Market Power OK-7 Jluckyccust
Theory of the Firm OK-7, OK-11 Juckyceusi, acce
Market Power and Dominant Firms OK-7, OK-11 Jluckyccus, occe

Non-Linear Pricing and Price Discrimination

OK-7, IT OK-11K-7

Huckyccus, scce

Market Power and Product Quality OK-7 Jluckyccus
Game Theory (Static games) OK-7 Juckyccust
Classic Models of Oligopoly OK-7, OK-11 Juckycenst, acce
Game Theory (Extensive Forms) OK-7 Juckyccust
Dynamic Models of Oligopoly OK-7, OK-11 Jluckycewus, acce
Product Differentiation OK-7, OK-11 Jluckyccws, occe
An Introduction to Strategic Behavior OK-7 Juckyccust
Entry Deterrence OK-7 Juckyccus
Strategic Behavior: Principle OK-7 Juckyccust
Strategic Behavior: Application OK-7, OK-11 Juckycens, acce

7.2. Onucanue mnokKasatejleidl M KpHUTepHeB OLECHMBAHUS KOMICTCHIMI, ONHCAHHe

IIKAJI OICHUBAHUA

Taouuna 7 — [lokazaresin onieHMBaAHUA Pe3yJIbTATOB 00y4YeHUsI B BU/Ie 3HAHUM

MIkana
OLICHUBAaHUA

Kpurepun onieHnBanus

JEMOHCTPHUPYET TIIyOOKOE

«OTIUYHO»
IIPUMEPBI

3HAHWE TEOPETHYECKOro Marepuana,
5 000CHOBAHHO M3J1araTb CBOM MBICIIH 110 00CYX/1aeMbIM BOIIPOCAaM, CIOCOOHOCTh
IOJTHO, TPaBHJIBHO M apryMEHTHPOBAHHO OTBEYATh HA BOIPOCHI, HMPHUBOAWUTH

yMEHHE

4 JIEMOHCTPUPYET 3HAHHE TEOPETHUYECKOTO0 MaTepHaja, €ro TOCIeOBaTEIbHOE
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IIkama
OLICHUBAaHUA
«XOPOIIIO» W3JIOKEHUE, CIOCOOHOCTh TMPUBOJIUTH TPHUMEPHI, JOMYCKACT EIUHUYHBIC
O]_HI/I6KI/I, I/ICHpaBJDIeMBIe IIOCJIC 3aMCUaHUs Hp@HOI[aBaTeHH
JEMOHCTPHPYET  HEMOJHOe, (parMeHTapHOE€  3HAHHE  TEOPETHYECKOTO

Kpurepuu onieHnBanus

3
«ymoBeTropy | METCPHAIE, TpeOyrolee HaBOAALIMX BOMPOCOB IPENoJaBareis, IOMycKaeT
yTeano»p CYLIECTBEHHbIE OIIMOKM B €ro H3JI0KEHUM, 3aTPYAHSAETCS B IPUBEICHUU

pUMEPOB 1 (POPMYITHPOBKE BEIBOJIOB
2 JEMOHCTPHUPYET CYIIECTBEHHbIE MPOOesbl B 3HAHUH TEOPETUUECKOT0 MaTepHaia,
«HEYIIOBIIETBO | HE CHOCOOEH €ro W3JIOXKUTh W OTBETUTh HA HABOMSIIIUE BOIPOCHI
pPUTENBHO» | IperojaBaressi, He MOKET IPUBECTH MPUMEPHI

Taouuna 8 — [loka3zaresm oneHMBaHUs Pe3yJbTAaTOB 00y4YeHNsI B BUJle YMEHUI U BJIaJIeHUH

IIxana
Kpurepun onieHnBanus
OlICHHBaHUS
JEMOHCTPHUPYET CITOCOOHOCTh MPUMEHSTh 3HAHHUE TEOPETHYECKOTO Marepuasia
5 OpU  BBITIONHEHUHM 3a/laHUi, TIOCIENOBAaTeIbHO W TPABHIBHO BBIOIHSET
«OTJIUYHO» | 3aJIaHMsI, yMeeT OOOCHOBAHHO H3JIaraTh CBOM MBICIHM M JEJIaTb HEOOXOIUMBIE
BBIBOJIbI
JEMOHCTPHUPYET CITOCOOHOCTh MPUMEHSTh 3HAHUE TEOPETHYECKOTO Marepuaia
4 OpH  BBITIOJHEHUHM 3a/laHWi, IOCIENOBAaTeIbHO M TPABHIBHO BBIOIHSET
«XOpOIIO» 3a/laHus, yMeeT 0OOOCHOBAHHO HW3JIaraTh CBOM MBICIIM M JIeJIaTh HEOOXOAMMBIC
BBIBOJIbI, JIONMYCKAeT C€IMHUYHBIC OIIMOKH, HCTpaBIsEMbIe IMOCIE 3aMEYaHUs
TIPENO/IaBaTelIs
3 JIEMOHCTPHPYET OTACIbHBIC, HECHCTEMATH3HPOBAHHBIC HABBIKH, HCIBITHIBACT
«y1OBAETBOH 3aTPYIHEHHUS WU JOIMYCKAeT OIMUOKH TPH BBIOJTHCHUH 3aJaHHM, BBITOJHSICT
TEILHON 3alaHie 1O TOJCKa3Ke IMpernojgaBaTes, 3aTpyAaHsercs B (OPMYIHPOBKE
BBIBOJIOB
2 He coco0eH MPABHUIILHO BBIITOJIHUTE 33JaHUS
«HEYIOBJICTBO
PHUTEIBHOY

Kputepuu oneHuBaHus TUCKYCCHH:

—  «OTIWYHO» — CTYIACHT aKTHUBHO Yy4YacTBYeT B Yy4EOHOW JHCKYCCHH, MPaBHILHO
OTBEYAeT Ha IIOCTaBJICHHBIC BOMPOCHI, YMEET OICHWBATh ()AKThl, CAMOCTOSTECIIEHO PACCYXIaeT,
OTIUYAeTCS  CIOCOOHOCThIO  OOOCHOBaTh BBIBOABI M PAa3biCHATH WX B  JIOTHYECKOH
[MOCJIEI0BATEIBHOCTH;

—  «XOpOIIO» — CTYACHT aKTHBHO Yy4YacCTBYeT B Yy4eOHOW ITUCKYCCHH, IOIYyCKAeT
HE3HAYUTENIbHbIC OIMOKA MPHU OTBETE€ HA IOCTABJICHHBIE BOIPOCHI, YMEET OIICHUBATHh (DAKTHI,
CaMOCTOSITEJIFHO PacCyXIaeT, OTIMYACTCS CIOCOOHOCTHIO 00OCHOBATH BBIBOJBI U Pa3bICHSITH
WX B JIOTUYECKOM MOCIIEIOBATEILHOCTH, HO JOMYCKAET OTACIbHBIC HETOYHOCTH;

—  «YIOBIICTBOPUTEIBHO» — CTYJICHT HE TPOSBISCT AKTHUBHOCTH B JHCKYCCHH,
JIOITYCKAaeT MHOTOYHCJICHHBIC ONIMOKH IPH OTBETE Ha ITOCTABIICHHBIC BOMPOCHI, HE MOXKET
TEOPETUYECKH OOOCHOBATH HEKOTOPHIE BHIBOJIBI, B PACCYXKICHUSX JOIMYCKAIOTCS CEPhE3HBIE
OIIIMOKWU.

—  «HEYIOBIETBOPUTEIBHO» — CTYACHT HE YYacTBYeT B JUCKYCCHH, HE MOXKET
MPABWJIBHO OTBETHUTH HA MOCTABJICHHBIC BOIPOCHI, OTCYTCTBYET MM UMECTCS JIUIIh YaCTUYHOE
MPEJICTABJICHHUE O TEME, B PACCYKICHUSAX JTOMYCKAIOTCS CePhe3HbIC OMIUOKH.

Kpurepun onenuBanus 3cce
- «OTnu4yHOY:
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1) Bo BBeJeHUH YEeTKO CHOPMYIUPOBAH TE3UC, COOTBETCTBYIOIIUN TEME ICCE, BBIIOJIHECHA
3aJlaya 3aMHTEPECOBATh YUTATEJIS;

2) mpOCIEeKUBACTCS YETKOE JCTICHUE TEKCTa Ha BBEJICHUE, OCHOBHYIO YacTh U 3aKTFOUYCHHUE;

3) B OCHOBHOI YacCTH JIOTUYHO, CBSI3HO U MOJIHO JI0Ka3bIBAETCS BBIABUHYTHIN TE3UC;

4) 3aKJIIOYEHUE COJCPKUT BBIBOIBI, JIOTUYHO BBHITEKAIOIINE W3 COJACPKAHUS OCHOBHOM
4acTy;

5) npaBUIBHO (YMECTHO M IOCTATOYHO) UCIIOJIB3YIOTCS Pa3HOOOPa3HbIC CPECTBA CBSI3H;

6) IEMOHCTPUPYET IOJHOE MOHUMaHue Ipobiembl. Bece TpeOoBaHms, MpeabsBiIseMbIe K
3aJIaHUIO0, BHIMIOJTHCHEI.

- «Xopouio»:

1) Bo BBeJIEHUH YETKO CPOPMYIUPOBAH TE€3UC, COOTBETCTBYIOUIMI TEMe 3CCe, B M3BECTHOM
Mepe BBITIOJIHEHA 33/1a4a 3aHTEPECOBATh YNTATENS,

2) B OCHOBHOM 4YacTH JIOTHYHO, CBS3HO, HO HEJOCTATOYHO TIOJHO JOKa3bIBACTCS
BBIJIBUHYTBIN TE3HUC;

3) 3aKIIOYeHHE COAEPIKUT BBIBOJBI, JIOTHYHO BBITEKAIONIUE W3 COICPXKAHUS OCHOBHOU
4acTy;

4) yMECTHO UCTIOIB3YIOTCS pa3HOOOpa3HbIE CPENICTBA CBS3H.

- «yIOBJIETBOPUTEIHHOM:

1) Bo BBeieHHH Te3UC CHOPMYIUPOBAH HEYETKO UM HE BIIOJHE COOTBETCTBYET TEME 3CCE;

2) B OCHOBHOM YacTH BBIJIBHUHYTHI TE3UC JOKA3bIBACTCSA HEIOCTATOYHO JIOTHYHO
(yOenuTenbHO) M MOCIIEeI0BATEILHO;

3) BBIBOJIbI HE TIOJTHOCTHIO COOTBETCTBYIOT COJIEP>KaHUIO OCHOBHOM YacTH;

4) HeZOCTATOYHO UITH, HA00OPOT, H30BITOUYHO HCIIONIB3YIOTCS CPE/ICTBA CBS3H;

5) s3BIK paOOTHI B 1IEJTIOM HE COOTBETCTBYET YPOBHIO CTYJIEHYECKON PabOTHI.

- «HE YJOBIIETBOPUTEIHHOY:

1) BO BBEIGCHUU T€3UC OTCYTCTBYET WJIM HE COOTBETCTBYET TEME ICCE;

2) B OCHOBHO# YacCTH HET JJOTUYHOTO MOCJIEI0BATEIILHOTO PACKPHITHS TEMBI,

3) BBIBO/IBI HE BBHITEKAIOT U3 OCHOBHOM YacTH;

4) cpencTBa CBS3M HE 00ECIIEUHBAIOT CBSI3HOCTh M3JI0KCHHS;

5) OTCYTCTBYET JieJieHHe TEKCTa Ha BBEJCHHE, OCHOBHYIO YacTh U 3aKJIIOUEHUE;

6) sI3bIK pa0OTHI MOKHO OIICHUTH KaK «IIPUMHUTHBHBIN.

Kpurepun oneHKH 3a4eTHOH padoThI
—  «OTIWYHOY» — NMPaBWIBHBIX OTBETOB OT 90-100%);
—  «XOpOLIO» — IPABUIBHBIX OTBETOB OT 70-90%;
—  «YZIOBJETBOPUTEIBHO» — MPABUIBHBIX OTBETOB OT 40-70%.
—  «HEYIOBJIETBOPUTEIILHO» — IPAaBUIIbHBIX 0TBETOB MeHee 40%.

7.3. KoHTposibHBIe 3aJaHUsi W HHbIe MaTepHajbl, HeO0XOAHMBbIC /I OLEHKH
pe3yJbTaToB 00y4eHHs 10 JUCHUILINHE (MOIYJII0)

Tema 1. «<The Welfare Economics of Market Power»

Bomnpocsl 1151 AUCKYyCCHH.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity costs
of making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?

3. What is the difference between fixed and sunk costs?

4. What is the role of sunk costs of making economic decisions?

5. Describe the hypothetical monopoly test (or SSNIP test) that is used to define a market.

6. Give the definitions of the Lerner and Herfindahl indices. What are these measures used for?
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7. Provide an explanation for why profits might not be a good indicator for deadweight loss.
What about if profits were persistently positive in an industry?

8. Under what circumstances would a large market share identify market power? Under what
circumstances is a large market share not a good indicator of market power?

9. Does a very high long-run elasticity of demand in an industry necessarily imply that there
is no public policy issue?

Tema 2. «Theory of the Firm»

Bomnpocsl 151 AUCKyCCHH.

1. What are the goals of the managers? What is the conflict of owners and managers?

2. What is a principal-agent problem? In what ways can this conflict be mitigated?

3. What is the difference between horizontal and vertical boundary? Give some real examples.

4. Describe a hold-up problem.

5. How can a hold-up problem be solved?

6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which
of these parts is a car company more likely to manufacture in-house? Why?

7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group
AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned,
in November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal
put an end to a very stressed relationship between Daimler and Swatch. What does Section 2.2
suggest as to what the sources of strain might have been?

Tembl 111 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for
the effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.

3. Select a firm or industry and describe its vertical and horizontal boundaries

Tema 3. «Market Power and Dominant Firms»

Bomnpocsl 1Jis1 AUCKYyCCHH.

1. What types of entry barriers are there? Describe them in short.

2. What is a dominant firm? Why does a dominant firm exist?

3. What factors determine the market power of the dominant firm?

5. Why is it unlikely that copyright protection would usually lead to significant market
power?

6. Explain why Intel might have an incentive to rapidly introduce new versions of its
Microprocessors.

7. Could an entry barrier ever be socially beneficial?

8. Comment the following statement: “The degree of market power is limited by the elasticity
of demand”.

9. What will happen with dominant firm if competitive fringe can reduce its production costs?

TeMBI 1J151 Dcce.
1. The dominant firm in the Russian economy.
2. Select an industry and analyze existing entry barriers.

Tema 4. «Non-Linear Pricing and Price Discrimination»

Bomnpocsl 11 AUCKYCCHU.
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1. What is price discrimination? What are motives for price discrimination?
2.What are necessary conditions for price discrimination?

3. Describe first-degree price discrimination?

4. Describe third-degree price discrimination?

5.Can third-degree price discrimination be effective if the different groups of consumers have different lev
6.Describe optimal two-part tariff when consumers have identical demand curves. You should use the graj

7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?

8. How does tying differ from bundling? Why might a firm want to practice tying?

9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC
receives a fixed rental payment per time period in exchange for the right to unlimited computing at
a rate of P cents per second. SC has two types of potential customers of equal number — 10
businesses and 10 academic institutions. Each business customer has the demand function Q =10 -
P, where Q is in millions of seconds per month; each academic institution has the demand Q = 8 - P.
The marginal cost to SC of additional computing is 2 cents per second, regardless of volume.

a.Suppose that you could separate business and academic customers. What rental fee and usage fee would
b.Suppose you were unable to keep the two types of customers separate and charged a zero rental fee. Wh:
c.Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both business a

TeMbl 1J11 3cce.
1. Price discrimination in the Russian economy (use the example of any industry)
2. Strategy and tactics of using price discrimination in the practice of foreign firm.

Tema 5. «Market Power and Product Quality»

Bomnpocsl 11 AUCKYCCHU.

1. What is asymmetric information? Why does asymmetric information exist?

2. Why does asymmetric information lead to market failure at the perfectly competitive
market?

3. The problems associated with asymmetric quality information have different meanings for
different types of markets: search goods, experience goods, credence good. What are search,
experience and credence goods?

4. What is “The market of Lemons”? Why is there adverse selection?

5. What types of solving this problem are there?

6. What is moral hazard?

7. Explain why there are a lemons problem at the insurance market. How can this problem can
be solved?

8. An insurance company is considering issuing three types of fire insurance policies: (i)
complete insurance coverage, (ii) complete coverage above and beyond a $10,000 deductible, and
(111) 90% coverage of all losses. Which policy is more likely to create moral hazard problems?

Tema 6. «Game Theory (Static games)»

Bomnpoce! qu1s iucKkyccuu.
What is a game? What are basic elements of game?
Describe different types of games.
Why are rationality and common knowledge important in game-theoretic analysis?
Describe normal representation of a game.
What is a Prisoner’s Dilemma?
What is a dominant strategy? Why is an equilibrium stable in dominant strategies?
7. Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?

SRR e
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8. A game has two players. Each player has two possible strategies. One strategy is called
“cooperate", the other is called “defect". Each player writes on a piece of paper either a C for
cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players
defect they each get a payoff of 0. If one player cooperates and the other player defects, the
cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for
C and D in order to defect will be a dominant strategy for both players.

9. Describe The Tragedy of the Commons in terms of game theory.

Tema 7. «Classic Models of Oligopoly»

Bomnpocsl 1y JMCKYCCHU.

1. What is oligopoly? What is the main feature of it?

2. What are examples of oligopoly?

3. Describe Cournot model.

4. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why is
the equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

5. According to Bertrand’s theory, price competition drives firms’ profits down to zero even
if there are only two competitors in the market. Why don’t we observe this in practice very often?

6. What do the Cournot and Bertrand models have in common? What is different about the
two models?

7. Which model (Cournot, Bertrand) would you think provides a better approximation to each
of the following industries: oil refining, internet access, insurance. Why?

8. Airfares between London and New York appear to be well above average cost and the
handful of incumbents are making money hand over fist. Your cousin enters with a discount airline,
but soon runs into financial difficulties when the incumbents match his fares. He complains to you
about their predatory behavior and asks you to prepare an antitrust monopolization suit. Why might
you disagree with his analysis? Are preentry prices the right prices for determining the profitability
of entry?

Tembl 111 3cce.

1. Strategic behavior of firms in the market

2. Problems of oligopolies in Russia

3. Analysis of the behavior of oligopolsites in Russia (use any industry)

Tema 8. «Game Theory (Extensive Forms)»

Bomnpocel 1y JMCKYCCHU.

1. What is a sequential game? Describe extensive form of these games.

2. Using an example, explain the principle of backward induction.

3. Why is it profitable for a player to make a credible commitment?

4. In this chapter it was consider that extensive games can display decision making in the
long and short term. As a rule capacity decisions are a firm’s long-term choice, whereas pricing is
typically a short-run variable. Consider the following industries: book publishing, software,
insurance, oil production, car production, education. Explain which variable (capacity or price) will
be determined for the long term, and which for the short term.

5. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players
are rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions
would such a strategy be optimal?
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8. Why did American Airlines propose this fare structure, and what made it so attractive to
the other airlines? Was it really to "help reduce fare confusion"?

9. Why couldn’t P&G and Kimberly-Clark cooperate? Why couldn’t they use tit-for-tat
strategy?

Tema 9. «Dynamic Models of Oligopoly»

Bomnpocsl 11 AUCKYCCHU.

1. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand
and Cournot models?

2. What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

3. What is a grim strategy?

4. What factors determine discount factor?

5. Describe factors that complicate reaching an agreement.

6. Why is it profitable to use trigger price strategy even in the period of demand drop?

7. Why is it difficult to reach an agreement when there are many firms at the market?

8. Explain why collusive pricing is difficult in one-period competition and easier when firms
interact over a number of periods.

9. What is most-favored-customer clauses?

TeMBI 1J151 Dcce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation

Tema 10. «Product Differentiation»

Bonpocsl 11 JMCKYCCHH.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product
differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good?
What is elasticity of substitution?

4. What are two conditions for free-entry equilibrium?

5. Describe monopolistic competition model. Show on the graph how a firm choice of
equilibrium output and price. Show on the graph of monopolistic competition how differentiation
degree influences on the price set by the firm.

6. What is address model? What does it describe?

7. Describe a simple address model.

8. Why do two firms locate together? What is a principle of minimum differentiation?

9. Describe an address model with sequential entry.

TeMBI 1J151 Dcce.

1. Advertising as a method of competition in the differential market product.
2. The strategic behavior of companies with a differentiated product.

3. Features of product differentiation in the industry (choose any industry)

Tema 11. «An Introduction to Strategic Behavior»

Bomnpocsl 11t AUCKYCCHU.
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1. What is a strategic behavior? What types of are there? Gives some examples of these types.

2. What conditions must be met for a noncooperative strategy to be successful?

3. What is the difference between strategic and tactical choices?

4. Describe the Stackelberg game.

5. Explain the role of the commitment.

6. What is the relationship between commitment and renegotiation? Commitment and
reputation?

7. What is the limit pricing?

8. Describe the model of limit pricing where one firm has an advantage.

Tema 12. «Entry Deterrence»

Bonpocel 1y JMCKYCCHU.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. How do investments facilitate the monopolization?

4. Why does a monopolist set competitive price at the contestable markets?
6. How does contestability create the entry barriers?

7. What are the entry barriers? Give some examples of them.

Tema 13. «Strategic Behavior: Principle»

Bomnpocsl 11 AUCKYCCHU.

1. What are assumptions of two-stage game?

2. What are strategic complements?

3. What are strategic substitutes?

4. Describe behavior of an incumbent in case of strategic accommodation.

5. Describe behavior of an incumbent in case of strategic entry deterrence.

6. Although strategic investment can confer an advantage on the first mover, such investment
also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption
of the standard for compact discs by Philips and Sony in the early 1980s would have been very
costly if the market had eventually settled on a different standard. Discuss how the value of
flexibility would affect our analysis of strategic advantage.

Tema 14. «Strategic Behavior: Application»

Bomnpocsl 11t AUCKYCCHU.

. Why does learning-by-doing give an advantage for a firm?

. What is switching costs? Give some examples of it in your practice.
. How can a firm manipulate its installed base of customers?

. What is a vertical separation?

. What is a strategic role of tying?

. Why does an owner encourage his manager to maximize sales?

. What is a strategic role of R&D?

8. The two-stage framework is predicated on the notion that commitments can be made for a
longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity
setting. But no commitments last forever, and many can be renegotiated. If, for example, a sunk
investment depreciates over time, what effect would this have on the strategic analysis that we have
been developing?

~N N RN

TeMbl 1J11 dcce.
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Describe the experience of a company which use one of tools of strategic behavior.

IIpumepbl peHTHHIOBBIX KOHTPOJIbHBIX Pad0T
PeiiTnHroBasi KoHTpoJbLHasi padora Nel.

I. Test.

1. The main goal of the manager is

a) profit maximization

b) his utility maximization

¢) total revenue maximization

d) cost maximization

2. Economies of scope means:

a) long-run average cost declines as the rate of output increases

b) it is cheaper to produce the two output levels together in one plant than to produce similar
amounts of each good in single-product plants

c) the rate of output where average cost is minimized

d) it is cheaper to produce the two output levels in two different plants than to produce similar
amounts of each good in one plant

3. What is an example of horizontal expansion of a firm (increase its horizontal boundaries)?
(2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

4. According to the capital market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

5. If the Herfindahl index is 10,000, this is the situation of

a) monopoly

b) oligopoly

c) perfect competition

d) monopolistic competition

6. The absolute cost advantage is

a) Lower costs for existing industry firms compared to new firms

b) Lower average costs while increasing output

c¢) Consumer costs associated with the transition from one manufacturer to another

d) Decrease in demand of firms which entered the industry

7. What factor does lead to emergence of a dominant firm?

a) The dominant company has lower production costs compared to the competitive fringe

b) The dominant firm produces differentiated products

c) Technological features of the industry, as a result of which a single company will bear
lower average costs than if several companies functioned on the market

d) The state grants only one company the exclusive right to manufacture these products
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8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe,
then

a) a dominant firm is able to drive competitors out of the market

b) a competitive fringe completely displaces the dominant company from the market

c) the dominant company will lose its leading position in the market

d) dominant firm becomes a monopoly

I1. True or false the following statements. Explain.

1. The vertical size of the firm is largely determined by costs.

2.Franchising is a efficient way to solve hold-up problem, because it combines the benefits of vertical inte

3. A fixed costs is an investment in an asset with no alternative use.

4. The higher the marginal cost of the competitive fringe, the greater the market power of the
dominant firm.

III. Solve the problems.

1. A firm’s short-run revenue is given by R = 21e — e* , where e is the level of effort by a
typical worker (all workers are assumed to be identical). A worker chooses his level of effort to
maximize wage less effort w — e (the per-unit cost of effort is assumed to be 1). Determine the level
of effort and the level of profit (revenue less wage paid) for each of the following wage
arrangements. Explain why these different principal-agent relationships generate different
outcomes.

a. w=4fore > 1; otherwise w = 0.

b. w=R/3.

c. w=R-50.

2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average
price of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs
of dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in
1/9 of the toy market. What is the number of fringe firms?

PeiiTuHroBasi KOHTpoJbLHas pabora Ne2.
I. Test.
1. A firm that is engaging in price discrimination will
a. charge a higher price to consumers with a higher price elasticity of demand.
b. charge a higher price to consumers with a lower price elasticity of demand.
c. earn lower profits than a similar firm that does not engage in price discrimination.
d. generally be a perfectly competitive firm.
2. The optimal two-part tariff strategy involves:
a. lobbying both the government of the country from which the firm exports and the
government of the country into which the firm imports for lower tariffs.
b. setting price equal to marginal cost and charging a fee to the less elastic consumers.
c. charging a lower price in the more elastic market.
d. setting price equal to marginal cost and charging a fee equal to the remaining consumer
surplus.
. Information asymmetry occurs in the market:
. Search Items
. Experienced goods
. Normal goods
. Inferior goods
. What cannot prevent the adverse selection in the product market?
. Warranty
. Price
. Reputation
. Standards

00 o ~Ao o o W
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5. In a game of , players know not only their own payoffs, but also the
payoffs of all the other players

a. complete information

b. perfect information

c. incomplete information

d. imperfect information

6. What is a dominant strategy of player 1 in the following game?
T W
S 5,4 3,6
D 0,5 2,4

S
D
. The player 1 doesn’t have a dominant strategy
. Both strategies are dominant
. What is not a characteristic a Cournot model?
. homogeneous product
. firms” MC are the same
competition over quantity
. firms make their decisions consequentially
means that under price competition with homogeneous product and
constant, symmetric marginal cost, firms set price at the level of marginal cost.

a. Cournot equilibrium

b. Cournot paradox

c. Bertrand paradox

d. Bertrand equilibrium

IL. True or false the following statements. Explain.

1. A longer warranty period indicates good product quality.

2. It is unprofitable for manufacturers to provide products with a lifetime warranty, as it leads
to a moral hazard problem.

3. The seller is able to successfully apply third-degree price discrimination if different
consumer groups have the same elasticity of demand.

4. High entry barriers are the main reason for the emergence of oligopoly.

III. Solve the problems.

1. Consider the following duopoly. Demand is given by P =40 - Q, where Q = Q1 + Q2. The
firms' cost functions are C1(Q1) = 4Q1 and C2(Q2) =2Qo.

a. Suppose both firms have entered the industry. What is the joint profit-maximizing level
of output? What is profit of each firm? How much will each firm produce?

b. What is each firm's equilibrium output and profit if they behave noncooperatively? Use
the Cournot model. Draw the firms' reaction curves and show the equilibrium.

c. How much should Firm 2 be willing to pay to purchase Firm 1 if collusion is illegal, but
the takeover is not?

2. Consider the following game depicting the process of standard setting in high definition
television (HDTV). The U.S. and Japan must simultaneously decide whether to invest a high or a
low value into HDTV research. Each country’s payoffs are summarized in Figure below.

OO0 o N0 oD

Japan

low high
US |low |4;3 2:4
high | 3;2 1;1
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a. Are there any dominant strategies in this game? What is the Nash equilibrium of the game?
What are the rationality assumptions implicit in this equilibrium?

b. Suppose now the U.S. has the option of committing to a strategy ahead of Japan’s decision.
How would you model this new situation? What are the Nash equilibria of this new game?

PeiiTnHroBasi KoHTpoJbLHast padora Ne3.

I. Test
1. Which of the following factor does not facilitate collusion?
a. Product Heterogeneity
b. High industry concentration
c. Complete information
d. Symmetric costs
2. Stigler stressed that policing a collusive agreement depends on
a. the detection and punishment of cheaters
b. the detection and reward of cheaters
c. the detection and exclusion of cheaters
d. the detection and follow-up to cheaters
3. A game in which players play over and over again is called
a. dynamic game
b. repeated game
c. sequential game
d. two-stage game
4. Which of the following factor does not influence on profitability of a collusive agreement?
a. Inelastic demand
b. The larger the number of participating firms relative to the number of firms outside the
agreement
c. Complete information
d. A high entry barriers
5. According to free-entry condition:
a. the profits of an additional entrant must be positive and the profits of a firm in the industry
nonnegative.
b. the profits of an additional entrant must be nonpositive and the profits of a firm in the
industry nonnegative.
. the profits of an additional entrant and the profits of a firm in the industry must be negative.
no variants are correct
. What is not an assumption of address model?
. The address of a consumer represents their most preferred product
. Consumer’s preferences are symmetric
. Consumer preferences are distributed in the same product space
Consumers have completely inelastic demands
. According to principle of minimum differentiation
. products are homogeneous
. products are differentiated
. firms collude
. there are many different firms at the market
. The principle of backward induction allows to
. find a unique SPNE in sequential game
. use credible commitment
. find NE in simultaneous game
. find several SPNE in sequential game

00 oP XAOTD N0 TP RO
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I1. True or false the following statements. Explain.

1. Tit-for-tat strategy can be used in infinite repeated games.

2. The greater discount factor, the more incentive to deviate from collusion.

3. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to more differentiated products.

4. Products are horizontally differentiated if consumers have heterogeneous preferences
regarding the most preferred mix of different attributes.

II1. Solve the problems.

1. Consider the stage game shown in Figure below.
Cl C2 C3
R1 2;2 2;1 7;1
R2 1;2 3;3 5;4
R3 1;5 2;2 6;6

a) Find the Nash equilibrium.

b) Now suppose that the game is repeated indefinitely, but ends after each period with
constant probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume
that both players use “Nash reversion” strategies; if either player ever deviates, then the other will
play his Nash equilibrium strategy from then on.

2. Demand in a market is given by P = 80— Q. The cost function is C = Q? and marginal cost of
production is 2Q.

a) What are the monopoly output and profits?

b) Suppose that there are two firms in the market. If they were to agree to maximize industry
profits, how much would each produce? What would the profits of each firm and industry profits
be?

c) Is the collusive agreement in (b) a Nash equilibrium?

IIpumep 3a4eTHOI padoThl B 1 cemecTpe.

I. Test.

1. The rate of output where average cost is minimized and economies of scale are exhausted is
called:

a) market output

b) no efficient scale

¢) minimum efficient scale

d) monopoly output

2. What is an example of vertical expansion of a firm? (2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

3. According to the labour market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

4. Fixed costs of production factors
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a) do not depend on the current level of production.
b) are the value of the factor in its next best alternative use.
c) are investment in an asset without alternative use.
d) are vary in proportion to production.
5. Which of the following is an example of price discrimination?
a. It costs more to make a long-distance phone call during the day than it does late at night.
b. A ticket to the zoo costs less for a child than it does for an adult.
c. Regular gasoline costs less than premium gasoline.
d. All of the above are examples of price discrimination.
6. A firm will find it difficult to engage in price discrimination if:
the demand curve is downward-sloping.
consumers are smart.
the good is normal.
there are close substitutes.
. What is not a signal at the insurance services market?
insurance history of the individual
diseases history
selection by the individual of a particular clinic
information about car accidents with the participation of an individual
. What is not an example of moral hazard?
neglect of safety after receiving fire insurance
displacement healthy people with sick people at the life insurance market
excess speed after receiving auto insurance
careless use of the goods with a warrantee
. What is not a basic element of a game?
Player
Payoff
Outcome
Strategy
10. In a game each player moves once, and when a player moves she does so
not knowing the action of her rivals.
a. dynamic
b. static
c. perfect information
d. incomplete information
IL. True or false the following statements. Explain.
1. A monopolist who is able to practice third degree price discrimination will make greater
profits than a monopolist who is able to practice first degree price discrimination.
2. The purpose of price discrimination is to capture consumer surplus and deadweight loss
in order to increase firm’s profit.
3. The profit-maximizing rule is that a firm should produce at the output level that marginal
revenue exceeds marginal cost
4. There are increasing returns to scale if increasing all inputs by a factor t results in a less
than t increase in output.
III. Solve the problem.
Two firms compete by choosing price. Their demand functions are
01=60-P1+P2and Q2 =60+ P1-P2

fO TS 0ADTH A0 TS NA0 T

Marginal costs are 10.

a. Suppose the two firms set their prices at the same time. Find the resulting Nash equilibrium.
What price will each firm charge, how much will it sell, and what will its profit be?

b. Suppose Firm 2 sets its price first and then Firm 1 sets its price. What price will each firm
charge, how much will it sell, and what will its profit be?
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c. Suppose you are one of these firms and that there are three ways you could play the game:
(1) Both firms set price at the same time; (ii) You set price first; or (iii) Your competitor sets price
first. If you could choose among these options, which would you prefer? Explain why.

IIpumep 3aueTHOIl padoTHI BO 2 cemecTpe.
I. Test.
1. According to most-favored-customer clauses
a. collusion will be sustainable because punishment will be more severe.
b. collusion will not be sustainable because firms will offer a discount to their customers.
c. collusion will be sustainable because firms will compete against each other in a number of
different geographic markets.
d. collusion will not be sustainable because firms will compete against each other in a number
of different geographic markets.
2. Firms engage in when they mutually devise a common plan of action and
exchange mutual assurances to follow that common course of action.
a. tacit collusion
b. common collusion
c. Nash equilibrium
d. explicit collusion
3.Which of the following factor facilitates collusion?
. Uncertainty
. Asymmetries in Preferences
. Enforcement
. Innovation
. A game in which players play over and over again is called
. dynamic game
. repeated game
. sequential game
. two-stage game
. The principle of backward induction allows to
. find a unique SPNE in sequential game
. use credible commitment
find NE in simultaneous game
. find several SPNE in sequential game
6.Address models consider

Ao o P LAG TP Ao o

a. consumers’ preferences defined over the characteristics or attributes of products

b. issue of the extent of variety—the number of products available in the market

c. firms’ behavior about quality of products

d. price completion of oligopolists

7. If there are three firms in Hotteling city and there is no sunk costs

a. in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery

b. in Nash equilibrium three firms will stand at the same distance from each other

c. in Nash equilibrium three firms will stand together

d. there is no Nash equilibrium

8. If incumbent’s investments are tough and firms are strategic substitutes, then the
incumbent’s strategy is

a. top dog

b. puppy

c. lean and hungry

d. fat cat

I1. True or false the following statements. Explain.
1. Tit-for-tat strategy can be used in finite repeated games.
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2. The greater discount factor, the more incentive to deviate from collusion.

3. In circumstances of downturns in demand it isn’t rational for firm to deviate from
collusion.

4. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to less differentiated products.

5. In order to lick in customers a firm should increase its switching costs.

II1. Solve the problems.

1. A county consists of two towns, Right and Left. Each has 1/5 of the population lives in
each of two towns. The remaining 4/5 lives uniformly scattered on the one straight road that
connects the two towns. There are 5 taverns. Each drinker will go regularly to whichever bar is
closest to him. The price of a drink in each bar is equal and determined by the government. The
only variable that owners have control over is their location. Find the Nash equilibrium locations of
the five drinking establishments.

2. Suppose that firms 1 and 2 are Cournot competitors, and their only costs are their
managers’ salaries, which can be expressed as $1 per unit of output. Inverse demand is given by P =
10—Q. First, compute the Cournot equilibrium quantities and profits for each firm. The owners of
firm 1 decide to direct their manager to maximize sales, rather than profits. If he does so, compute
the new Cournot equilibrium quantities and profits for each firm. Has firm 1’s profit increased?

7.4. Meroauueckrue MaTepHalbl, OMPEICIIIONNe MPOLeAyphl OIICHUBAHUS 3HAHUH, YMEHUH,
HaBBIKOB M (WJIM) OTIBITA ICSITEIHOCTH

@opMBI KOHTPOJIA:

Texkymuii — (QpoHTaNbHBIE, KOMOMHUPOBAHHBIE ONPOCHI B paMKax ceMuHapa (BKJIaa B
UTOTrOBYIO OLIEHKY — 20%)

[IpoMexyTOUHBIN — BBINOJTHEHHE KOHTPOJBHBIX PAaOOT/KOJTOKBUYM (BKJIaJ B UTOTOBYIO
orieHKY — 50%)

WroroBslii- 3aueTHas paboTa B MUCbMEHHOU (hopme (BKJIaJ B UTOTOBYIO OlleHKY — 30%)

HroroBast oleHKa — BBICTABISICTCS HCXOJs W3 OAallJIOB, MOJTYyYEHHBIX HAa CEMHUHAPCKHUX
3aHATHUAX, 0AJUIOB 32 KOHTPOJIbHBIE pabOThl, KOJUIOKBUYMAa U OLIEHKH Ha 3a4eTe.

Tab6anna 9 — IlpuMepsl OLICHOYHBIX CPEACTB € KJIYAMH NIPABWJIBHBIX 0TBETOB

N Bpewms
No Tun [IpaBunbHBIH
wn | samamms DopMyTHpOBKA 3a/1aHUS OTEET BBITIOJTHEHUS
(B MuHyTax)
OK-7
l. 3ananue | The absolute cost advantage is a 1
3akpeiToro | a) Lower costs for existing
THIIA industry firms compared to new
firms
b) Lower average costs while
increasing output
¢) Consumer costs associated with
the transition from one
manufacturer to another
d) Decrease in demand of firms
which entered the industry
2. Information asymmetry occurs in b 1
the market:
e. Search Items
f. Experienced goods
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Tun
3aJaHusd

@opMyIMpOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

g. Normal goods
Inferior goods

According to  principle  of
minimum differentiation

a. products are homogeneous
b. products are differentiated
C. firms collude

d. there are many different
firms at the market

What cannot prevent the adverse
selection in the product market?

a. Warranty

b. Price

c. Reputation

d. Standards

Economies of scope means:

a) long-run  average  cost
declines as the rate of output
increases

b) it is cheaper to produce the
two output levels together in one
plant than to produce similar
amounts of each good in single-
product plants

c) the rate of output where
average cost is minimized

d) it is cheaper to produce the
two output levels in two different
plants than to produce similar
amounts of each good in one plant

3aganue
OTKPBITOTO
THIIA

What is economy of scale? How is
economy of scale connected with
return to scale?

The effect of scale is
associated with a change
in the cost of a unit of

production, depending
on the scale of its
production by  the

company. Considered in
the long term. Reducing
unit costs when scaled
up is called economies
of scale. The shape of
the long-run cost curve
is related to economies
of scale.

Economies of scale can
be exploited by
companies of all sizes
by increasing their
operations. The most

8-12
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/11

Tun
3aJaHusd

@opMyIMpOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

common methods are
purchasing (getting bulk
discounts), management
(using specialization of
managers), finance
(getting less expensive
loans), marketing
(spreading  advertising
costs for a wider range
of products). The use of
any of these factors
reduces the long run
average cost (LRAC) by
shifting the short-run
average  total  cost
(SRATC) curve down
and to the right on the
chart.

What types of entry barriers are
there? Describe them in short.

There are 3 types of
entry barriers.
Government
Restrictions on Entry,
Structural
Characteristics and
Strategic Behavior by
Incumbents.
Governments grant
exclusive franchises
because of  Natural
Monopoly, Redistribute
Rents and Intellectual
Property Rights.
Structural characteristics
protect  the  market
power of incumbents
without attracting entry.
They are characteristics
that reduce the
profitability of entry.
There are four structural
characteristics that are
often thought to be entry
barriers: Economies of
Scale, Sunk
Expenditures of the
Entrant, Absolute Cost
Advantages, Sunk
Expenditures by
Consumers. As for

5-10
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/11

Tun
3aJaHusd

@opMyIMpOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

Strategic Behavior by
Incumbents, there are 3
categories of strategies
available for incumbents
to raise the height of
barriers to entry:
Aggressive  Post-entry
Behavior, Raising
Rivals’ Costs, Reducing
Rivals’ Revenues.

What is a dominant firm? Why
does a dominant firm exist?

If one firm is a price
setter and faces smaller,
price-taking firms, it is
called a dominant firm.
It typically has a large
market share. Some
factors make a firm
dominant: dominant
firms may have lower
costs than fringe firms;
dominant firm may have
a superior product in a
market where each firm
produces a differentiated
product; a group of
firms may collectively
act as a dominant firm.

3-7

What are necessary conditions for
price discrimination?

The first is that the firm
must possess market
power: without it, the
price of all units of all
goods will be driven
down to the level of
costs by competition,
and price discrimination
cannot arise.

The second necessary
condition  for  price
discrimination is that
resale or arbitrage must
be  prevented.  The
problem is that the
consumers of the low-
priced goods may be
tempted to resell them to
consumers who were
intended to buy the
high-priced goods, and
unravel the  firm’s

5-10
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Ne Tun [IpaBunbHBII Bpews
DopMyIHpOBKA 3a/1aHUs BBITIOJTHEHUS
/11 3aMaHus OTBET
(B MuHYyTaXx)
careful price
discrimination scheme.
The phenomenon of
gray markets is a good
example of attempts to
unravel price
discrimination schemes.
10. How does tying differ from | Tying refers to 10-12

bundling? Why might a firm want
to practice tying?

conditioning the sale of
one good on the
purchase of another. The
simplest case of tying is
just an application of our
analysis of two-part
tariffs. This method of
extracting consumer
surplus is to force the
consumer to make an
advance payment for the
right to buy goods. Then
consumers pay
additionally for each
item they wish to
receive. A classic
example of this
phenomenon is  an
amusement park. You
pay an entrance fee to
get there, and then a
certain amount for each
trip or attraction.

Bearing this in mind, we
will see in this section
how bundling, which

may have little
immediate resemblance
to other price

discrimination schemes,
can realize exactly the
goal of capturing more
surplus for the firm.
Bundling refers to tying
in fixed proportions. For
example, each left shoe
is normally bundled
with a right shoe, car
bodies are bundled with
engines and tires, etc.,
and cable television is
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/11

Tun
3aJaHusd

@opMyIMpOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHUS
(B MuHYyTaXx)

sold in “bundles” of
channels, rather than
each channel having an
individual price.

OK-11

l.

3amanue
3aKpBITOTO
THIIA

True or False: Price discrimination
is a set of pricing strategies for
extracting more surplus than is
available under uniform pricing -
true.

True

A barrier to entry is something that
makes the expected profits of an
entrant negative even though
incumbent firms are able to
exercise market power

False

The more efficient the dominant
firm vis-a-vis the fringe—the
lower its marginal costs—the
greater its market power

True

An efficient allocation minimizes
total surplus.

False

Barriers to entry determine the
extent to which a firm can exercise
market power in the long run.

True

«A price - taking firm selling in a
market with a price greater than
the firm's average cost should
increase  its  output  level».
Comment.

At a competitive market
firms produce optimal
output when minimum
AC equals MC and
price. If a firm has cost
advantage, so market
price is higher than its
AC and in this case this
firm  have  positive
profit. And its output
optimal as MC cross AC
at the point of minimum
last ones. The statement
is wrong.

5-7

Why could Norwegian produces
take a dominant position in the
market of farmed salmon and hold
this position for almost two
decades?

By the mid-1980s
farmed salmon had
become a major export,
especially to the United
States. Farmed salmon
competes with  wild
salmon, but has an
advantage in that fresh
wild salmon is only
available at  certain
times of the year. The

5-7
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United States is the
world’s largest producer
of wild salmon.
However, much of this
is canned and it must be
frozen if consumed
outside of the harvest
season. Farmed salmon
can be harvested year-
round and thus is always
available fresh. As a
result restaurants in the
United  States  were
significant buyers of
Norwegian farmed
salmon, and wild and
farmed salmon are not
perfect substitutes.

3. Two parts in an automobile
taillight are the plastic exterior
cover and the light bulb. Which of
these parts is a car company more
likely to manufacture in-house?
Why?

As it’s known light
bulbs are homogeneous
good. So they can be
produced by external
suppliers.  But, the
plastic exterior cover
must be custom-
designed and
manufactured for each
make and  model.
Because it requires more
Relationship ~ Specific
Investment, it is more
likely to be made in-
house.

5-7

10.

1998 news article reported that
Delta Air Lines and American
Airlines tried to raise leisure air
fares 4% in most domestic
markets, but the move failed
Monday  when lone-holdout
Northwest ~ Airlines refused to
match the higher prices. The
aborted price boost illustrates the
impact Northwest's woes already
are having on the industry. Months
of labor unrest . . . are prompting
passengers to book away from the
fourth largest carrier. What does
this say about the nature of price
dynamics in the airline industry?

Lone-holdout Northwest
Airlines  refused to
match the higher prices,
thereby stimulating
demand at home. By
causing a significant
increase in sales at a low
price, it significantly
increased the volume of
production (sales).
Elastic demand made it
harder to  maintain
collusion, as it increased
the returns from fraud,
namely, a drop in
demand for the services
of airlines caught in
collusion.

Explain why collusive pricing is

Price fixing is difficult

5-7
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difficult in a  single-period
competition and easier when firms
interact over multiple periods.

during one period of
competition and easier
when firms interact over
several periods, because
during  one  period
competition firms have
incentives to cheat and
charge lower prices than
competitors in order to
obtain high short-term
profits.

7.4. MerToanueckne MaTepHaJbl,

pe3yJbTaToB 00y4eHH s 10 JUCHUILINHE (MOIYJII0)

onpeaeadamme

npoueaypbl

OIICHUBAaHUA

Taoauna 10 — TexHosiornyeckasi KapTa peMTHHIOBbIX 0AJIJI0B 10 AMCHUILINHE (MOIYJII0)

KomnnuectBo MakcumanbHOE Cpok
No KonTponupyembie N
wn MEpOTpHITHS MEpONPUITHI KOJIMYECTBO MpeCTaBIIe
/ Ganb OaytoB HUS
OcHOBHOM 0J10K
1. | OTBeT Ha 3aHATHH 4/5 20
2. | Hammucanume scce 3/10 30
3. | UroroBas pabota 1 50
Bcero 920 -
bJjok 6onycoB
4. | Ilocemnienue 3aHATHI 1 4
5. | CBOEBpEMEHHOE BBINOJHEHUE BCEX 1 6
3a1aHu i
Bcero 10 -
UTOro 100 -
Taoauna 11 — Cucrema mrpadoB (1)1 0THOT0 3aHATHSA)
ITokazarenn bann
Ono3xanye Ha 3aHATHE -1
Hapymenne yueOHON TUCIUIITMHBI -2
HeroTtoBHOCTH K 3aHSATHIO -2
[Tpomyck 3ansaTHs 0€3 YBOKUTEILHON TPUYUHBI -2
Taoiuma 12 — IlIkana nepeBoga PeidTHHIOBBIX 0Aa/LUI0OB B MTOTOBYI0 OIIEHKY 3a ceMeCTp
Mo AUCHUNINHE (MOAYJII0)
Cymma 6ajioB Ortenka 1o 4-0aJUTLHOM IIKajie
90-100 5 (OTIUYHO)
85-89
;g:gj 4 (xopomo) 3a4TeHo
65—-69 3(
6064 YIOBIIETBOPUTEIHHO)
Hwoxe 60 2 (HeYZOBJICTBOPUTEIIHHO) He 3aureno
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[Tpu peanuzauuy AUCUUIUIMHBI (MOIYJNA) B 3aBUCHUMOCTH OT YPOBHS MHOJTOTOBJIIEHHOCTH
o0OyJaromuxcsi MOTYT OBITh HCIIONB30BaHBl HHBIE (DOPMBI, METOJbI KOHTPOJSI U OICHOYHBIC
CpEeICTBa, UCXO/I U3 KOHKPETHON CUTYaIUH.

8. YYHEBHO-METONYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHUE
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8.3. UnTepHeT-pecypchl, HEOOX0AUMbIE 1JIS OCBOCHU S JUCIUIJIMHBI (MOAYJIs1)
1.2Onextponnsiii katanor Hayunoit 6ubauorexku AI'Y. https://library.asu.edu.ru
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9. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYHEHHUE JUCHUITJIMHBI (MOYJIA)

PabGouass mporpamMmma AUCHUIUIMHBI (MOIYJsI) TIpH  HEOOXOIWMOCTH MOXKET OBITh
aJlanTpoBaHa Uis 0O0y4eHHs (B TOM YHCIIe C MPUMEHEHUEM IHUCTAaHIIMOHHBIX 00pa3oBaTelbHBIX
TEXHOJIOTUH) JIUI] C OTPAaHMYCHHBIMHA BO3MOXKHOCTSIMHU 3JI0OPOBbSI, MHBAIUIOB. J{J1s1 3 TOTO Tpedyercs
3asiBIICHUE OOYYAIOIIUXCS, SBISIONIMXCS JTUIIAMH C OTPAaHUYCHHBIMH BO3MOXKHOCTSMHU 3JI0POBBS,
WHBAIMJAMH, WIH WX 3aKOHHBIX TIPEACTAaBUTENCH W PEKOMEHJAIMU TICHXOJIOT0-MEINKO-
MeJarornyecko KoMmuccuu. [l WMHBAIMIOB CoJepXaHUE padodyeil mporpamMmbl JAHCIHUILTAHBI
(MOIyIIsi) MOXET ONpEeIeNsAThCS TaKKe B COOTBETCTBUM C WHAWBHAYAIBHOW TMPOTrpaMMOin
peabunuTanyu uHBaIUAA (TIPU HATHYWH ).



