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1. HEJIX 1 3AJAYHN OCBOEHUSA JUCIUIIJIMHBI (MO Y JIS)

1.1.0enssMmu  ocBoeHMst AucCHMIVIMHBL  (MoayJsi) «Teopusi oTpaciieBbIX PBIHKOB.

IpakTnyeckoe npujio:keHne (HaA AHIJIMHCKOM SI3bIKE)» SABJISIOTCH:

- IOMOIIb B OBJIAJCHUM COBPEMEHHOI'O ASKOHOMHUYECKOTO SI3bIKa M B CAMOCTOATEIBHOM
OpPUEHTUPOBAHUU B CIIOKHBIX MTpoOsieMax (opMUpPOBaHUs U TpaHCHOPMAIIUU PHIHOYHBIX CTPYKTYD,

-JIaTh JOCTYITHOE, HO BMECTE C TeM JIOCTATOYHO MOJIPOOHOE M3I0KEHUE OCHOBHBIX MPOOIEM U
METOJIOB aHajM3a OTPAcieBbIX CTPYKTYp M MOBeACHHUS (UPM; pa3BUTh HABBIKMU M CIOCOOHOCTH
CTYJEHTOB K NPUMEHEHUIO COBPEMEHHBIX TEOPETHUYECKUX U AMIUPHUUYECKUX MOZENEH A PELIEHUS
KOHKPETHBIX 3KOHOMHYECKHX MpOOJIeM; OCBOUTH HKOHOMHUYECKUH MOXOJ K H3YYEHHMIO M aHaJIHU3y
KOHKPETHBIX NPUKJIAIHBIX DJKOHOMHUYECKMX 3aJady, TAaKUX KaK OILIEHKa CTENEHH BEPTUKAIbHOU
MHTETPUPOBAHHOCTH OTPACIIH, HAJIMYHE IIEHOBOTO CTOBOPA, YEPT €CTECTBEHHON MOHOIOIUH U T.1.

1.2. 3apgaum ocBoeHusi IMCHMILUIMHBI (MoayJsi): «Teopusi oTpacieBbIX pPBIHKOB.
IIpakTH4Yeckoe NpuJioKeHue (Ha AaHIVIMICKOM fI3bIKe)»

-JIaTh TEOPETUYECKHE 3HAHUS 00 YKOHOMHUECKUX OCHOBaX TEOPUU OTPACIEBBIX PHIHKOB;

-03HaKOMHUTh C OCHOBHBIMU MOJEJISIMU MOBEAEHUS (PUPM B YCIOBHSIX PA3IUYHBIX PHIHOYHBIX
CTPYKTYD,

-aTh TMPHUKJIAJHbIE 3HAHUA B O0JACTH MPHUHATUS (UPMONH SKOHOMHYECKHX pEIICHUN s
pa3HBIX TUIOB PHIHOYHBIX CTPYKTYP;

-Hay4YuTh (opMaM U MEeToJlaM SKOHOMHMYECKOIO aHajiu3a MPUMEHUTEIbHO K HCCIIEJOBAHHUIO
PBIHOYHBIX CTPYKTYP, QYHKIIMOHUPOBAHUIO OTPACICH;

-c(opMHpPOBaTh HABBIKM CAMOCTOSITEIBHOIO M TBOPYECKOI'O MCIIOJIB30BAHMS TOTYYEHHBIX
3HAHUN B IPAKTUYECKON AESITEIbHOCTH CIEUAIINCTA.

2. MECTO JUCHMIIJIMHBI (MOAYJIs1) B CTPYKTYPE OIIOII

2.1. YueOnasa aucuunianHa «Teopus orpacieBbix ppiHKOB. IlpakTHyeckoe nmpuiiokeHue
(Ha aHIJIMICKOM f13bIKe)» OTHOCHTCSA K OJJICKTHBHBIM AUCIHUIIMHAM W OCBauBacTcI B 5 W 6
CeMecCTpax.

B nanpHeimiem 3HaHWS, TOMYYEHHBIE TPH W3YYCHUM AWCIUIUIMHBI, MOTYT OBITH TaKkKe
WCIIOJIb30BaHbI TP W3YYEHUU SKOHOMHUKH TpPYJld, COLUAIBHOM MOJUTHUKE, SKOHOMHUKE OTJEIbHBIX
oTpacneil (Hampumep, oOpa3oBaHUs, 3APABOOXPAHEHHUS, HAYKH H Jp.), TOCYJapCTBEHHOTO
pEeryJaupoBaHusl OTIEIbHBIX OTpacie u Ap.

2.2, I m3y4veHusl NaHHON y4eOHOH IMCUMIUIMHBI (MOAYJsl)) HEOOXOAUMBI Cieaylolue
3HAHUSl, YMEHHUsl, HaBbIKM, (popMupyeMble NpeAlIeCTBYIOIIMMH Y4YeOHbIMHM AUCHMILIMHAMM
(MoxysisiMm):

-Mukpo3koHOMHKA-2

3HaHUS: 3aKOHOMEPHOCTEH (YHKIIMOHUPOBAHUS COBPEMEHHONW 53KOHOMUKM Ha  MHKpO-U
MaKpOYpOBHE; OCHOBHBIX PpE€3YyJbTaTOB HOBEHIIMX HCCIIEIOBaHHUM, OMyOJIMKOBaHHBIE B BEAYIIMX
npodeCcCHOHATBHBIX XKYpHAIAX 10 MpoliIeMaM MUKPO-U MaKpPO3KOHOMUKH;

VYMeHHs: IPUMEHATh COBPEMEHHBIM MaTEeMaTH4YECKUN HMHCTPYMEHTapUil Il pelieHus
COJIepKaTeNbHbIX SJKOHOMMUYECKHX 3a1a4;

HaBpIku: caMOCTOATETEHOM UCCIIeI0BATEILCKON PAaOOThI

2.3. [Tocaenywomue y4eOHble TUCUMILIMHBI (MOAYJIH) M (WIH) NPAKTHKHU, JJIA KOTOPbIX
He00X0AMMBbI 3HAHHMS, YMEHHsl, HABbIKHM, (opMHpyeMble NAHHOH Y4YeOHOH JMCHMILIMHON
(MonyJiem):

- UHCcTMTYIMOHANIBHAS DKOHOMUKA

- CnenmanbHble KypChl

3. INIAHUPYEMBIE PE3YJIBTATbBI OBYYEHMUA 11O JTUCHUIIIMHE (MOAYJIIO)



[Ipomiecc oOCBOCHHS IUCHUIUIMHBI (MOIYJsl) HampaBieH Ha (GOPMHUPOBAHUE DIIEMEHTOB
cnenyromieii(nx) kommereHiuu(uit) B cootBerctBuu ¢ ®I'OC BO u OIIOII BO mo nanHOMY
HAIPAaBJIEHUIO MOJTOTOBKU / CHIEIIMAIbHOCTH

YK-4. CriocobeH oCyIIecTBIATh JeN0OBYI0 KOMMYHHUKAIMIO B YCTHOW M MUCBbMEHHOW (hopmax
Ha rocyJJapCcTBEHHOM si3bike Poccuiickoit denepannu 1 ”HOCTpaHHOM(BIX) A3bIKE(aX)

[IK-1. CnocoGeH aHaIM3upoBaTh U MHTEPIPETUPOBATH (DUHAHCOBYIO, OyXTaNTepCKyI0 U HHYIO
nHGOpPMAIMIO, COJEPKAIIYIocs B OTYETHOCTH MPEINPHUITHH pa3iuyHbIX (OpM COOCTBEHHOCTH,
OpraHu3aluii, BEAOMCTB U T.[., UCIIOJIb30BATh MOJTYYEHHBIE CBECHUS I IPUHATHUS yIPABICHUYECKUX
pellleHni, BBISBICHUS TEHACHIIMH H3MEHEHHUS COIMAIbHO-JKOHOMHUYECKHUX IIOKa3aTeseil, a Takxke

HOJATrOTOBUTH UH(OPMAIIMOHHBIN 0030p W/WIN aHATUTHYECKUI OTUeT

Tadauua 1. lekoMno3nuus pe3yibTaTOB 00y4eHHs

Konx n [InanupyemMbie pe3yabTaThl 00yUEHHs IO TUCITUTIIINHE
Ko HalMEHOBAaHHE (MoayJt0)
KOMHGTCI[H 15041 MHIHMKATOpa
H JIOCTUKEHUS 3nHaTth (1) Ymers (2) Bnanets (3)
KOMIICTCHII U
VK-4 VK-4.1. Brnageer | ctue  oOmeHns Ha | BRIIONHATH nHepeBoi | HaBrikamu BiameHus
CHCTEMOM HOPM | rOCYJapCTBECHHOM podecCHOHANBHBIX JICIIOBOM  TEPENUCKHU
pycckoro si3p1ke PO n TEKCTOB C | HA TOCYZapCTBEHHOM
JUTEPATYypPHOTO A3bIKA | MHOCTPAHHOM SI3BIKE | HHOCTPAHHOTO s3bIKa | s3bIKe PD n
npu €ro | B 3aBHCHMOCTH OT | HA TOCYJIApCTBEHHBIH | HHOCTPAaHHOM S3BIKE C
UCIIOJIb30BaHUN B | HeaMM W ycnoBHWiH | s;3pik PO wm ¢ | yuerom
Ka4yecTBe B3aUMOJIEHCTBUS roCyJapCTBEHHOI'O 0coOeHHOCTeH
roCyJapCTBEHHOI'O SI3BIKA PO Ha | CTUJIUCTUKU
s3pika  Poccuiickoit WHOCTPaHHBIN OopUIIATBEHBIX U
Denepanun u Heo(UIHaTbHBIX
HOpMaMH ceM u
MHOCTPaHHOTO(BIX) COLIMOKYJBTYPHBIX
sI3bIKa(OB), pasnuuunii B hopmate
UCTIONB3YeT KOpPPECIIOHICHIINH.
pasnuuHbie  (GopMmbl,
BUJIBI YCTHOU u
MUCHhMEHHOU
KOMMYHHKAIIUU
VK-4.2. Hcnone3yer | A3BIKOBBIE CPEACTBA | aJalTUPYET peus, | HaBbikamu
S3BIKOBBIE  CPEACTBA | JUIS JOCTIIKCHHS CTHIb OOIIEHWS W | MEXJIMYHOCTHOIO U
JUISL JOCTHIXKCHUS po¢eCcCHOHaIBHBIX SI3BIK JKECTOB K | MEXKYJIBTYPHOTO
npodecCHOHANBHBIX Leneil Ha PYyCCKOM M | CHUTyalusM oOrieHus
neneil Ha PYCCKOM W | MHOCTpPaHHOM(BIX) B3aUMO/ICHCTBUS
HHOCTPaHHOM(BIX) A3bIKe(ax)
si3pIKe(ax) B
paMKax
MEXJIMYHOCTHOTO |
MEXKYJIBTYPHOTO
o01eHus
VYK-4.3. CriocoOsr Crpouts nuceMeHHoe | HaBblkamu ycTHOTrO U
Ocymectiser YCTaHOBIICHHUS u YCTHOE | TTMCBMEHHOTO
KOMMYHHUKAIIMIO B KOHTaKTOB U | BBICKa3bIBaHUE B | apryMEHTHPOBAaHHOTO
mdpoBoii cpene I | moaAepIKaHUS COOTBETCTBHH C | M3MOXKEHHUSA
JOCTHXEHUS B3aMMOJEHCTBHSA B | TpeOOBaHUSAMHU COOCTBEHHOH
npodeccroHanbHBIX nuppoBOl cpeae Ha | OCHOBHBIX MO3ULIUN HA PYCCKOM
neneu u WHOCTPAaHHOM SI3bIKE | KOMMYHUKaTHBHBIX " WHOCTPAaHHOM
3¢ HEKTUBHOTO KavecTB peuun B | sI3bIKE
B3aUMO/ICHCTBUS UQpoBOH cpene
TIK-1 IIK-1.1. Hcmoms3yer | Metomst anammsa | Cobupats u | HaBeikamu cbopa
OTEYECTBEHHBIE U | HICTOYHHUKOB aHATU3UPOBATh JaHHBIX O pa3BUTHUHU
3apyOeKHBIE nHGOpMaIUU nHGOPMAITHIO PBIHKOB,
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Ko Kon u [Mnanupyemelie pe3yabTaThl 00yUYeHHUS 110 AUCITUTUIHHE
A HanMEHOBaHHE (MoayJTHO0)
KOMIIETEHIIUH
WHJIUKATOpa 3nath (1) Ywmets (2) Bnagets (3)

HUCTOYHHUKU AHAJIU3UpPYyET ux u
I/IH(l)OpMaHI/II/I, IoAroTraBJIMBAcT
cobupaer nH(pOpPMAMOHHBIH
HEOOXOAUMBIC JTaHHBIC 0630p

O pa3BUTHH PBIHKOB,
AQHATM3UPYET WX H
MOJIrOTaBIIUBACT
HH()OPMAIHOHHBIN
0030p

4. CTPYKTYPA U COAEPKAHUE JTUCIIAIIJIMHBI (MOAYJIA)

OO6mas TPyIOEMKOCTh JUCHUILIMHBI B COOTBETCTBUM C Y4YEOHBIM IUTAHOM COCTaBisieT 4
3adeTHble eAuHUIBI (144 yaca).

KonTakTHast pabota, gac. dopma
JI 113 JIP TCKYLICTO
a KOHTPOJIA
3 YCIIEBAEMOCT
Paznen, Tema TUCITUTIMHBI B B B KP | CP, E u, popma
MOJYTIS / | w4ac.| & MPOMEXKYTOU
(Motyis) g | ™ g | T g | T - é p Hoﬁy
TII1 TII1 TII1 aTTecrTauu
[no
cemecmpam]
CemecTp 5.
Tema 1. The Welfare Economics of 2 8 10
Market Power. Jluciycens
Tema 2. Theory of the Firm. 2 8 10 Huckyccus,
acce
Tema 3. Market Power and 2 8 10 Huckyccus,
Dominant Firms. acce
Tema 4. Non-Linear Pricing and Price 2 8 0 Huckyccus,
Discrimination 3cce,
pEeUTHHrOBas
KOHTPOJIbHAS
pabora Nol
Tema 5. Market Power and Product 2 8 10
Quality Huckyccust
Tema 6. Game Theory (Static games) 4 10 14 Juckyccust
Tema 7. Classic Models of Oligopoly 4 10 14 Huckyccus,
accee,
pelTuHTOBAast
KOHTpOJIbHAs
padota No2
KoHTpoab NpoMe:XKyTOYHOM —
aTTeCTALMHU
HUTOI'O 3a cemecTp: 18 60 78
CemecTp 6.
Tema 8. Game Theory (Extensive 2 8 10
Huckyccust
Forms)
Tema 9. Dynamic Models of 2 8 10 Huckyccusi,
Oligopoly acce
Tema 10. Product Differentiation 2 8 10 Huckyccus,
acce
peUTHHrOBas




KonrakrHast pabora, 4yac. dopma
b 13 JIP @ TEKYILIETro
2 KOHTPOJIS
Paznen, TemMa IMCIUNIINHEI B B B KP | CP, Z YCIIEBaEMOCT
(Mot ist) a ™ g | | g | T K/H ac. é u, popma
~ MIPOMEKYTOY
[T TIIT [T HOI
KOHTPOJIbHAsS
pabora No3
Tema 11. An Introduction to Strategic 2 8 10 Huckyccus,
Behavior YCTHBIN
KOJUIOKBUYM
Tema 12. Entry Deterrence 2 6 8 Huckyccus,
YCTHBIN
KOJUIOKBUYM
Tema 13. Strategic Behavior: 2 6 8 Huckyccus,
Principle YCTHBIN
KOJIJIOKBUYM
Tema 14. Strategic Behavior: 4 6 10 Juckyccus,
Application 3cce, YCTHBIN
KOJUIOKBUYM
KonTpoJb npomexyTouHoit Tud. 3auer
aTTecTAlMHU
HNTOI'O 3a cemecTp: 16 50 70
HToro 3a Bech nepuoj 34 110 | 144

Ipumeuanue: JI — nexuus; [13 — mpaktuueckoe 3ansatue, cemunap; JIP — maboparopnas padora;
[T — mpaktuyeckass moarotoBka; KP / KII — xypcoBas pabora / kypcoBoit mpoekr; CP —
camocTosiTelbHas paboTa

Tabauma 3. Marpuna CcooTHeceHHMsI Ppa3gejioB, TeM Y4YeOHOM JMCUMINIMHBI (MOIYJIsI)
U (pOpMHUPYEMBIX KOMIIETCH M
OO01ee
Pazgen, Tema Kon-Bo Kona xommeTeHIumn KOJHUYECTBO
JTUCIUIUTAHBL (MOJTYJIs1) 9acoB KOMIIETEHIINHA
YK-4 IK-1
The Welfare Economics of Market 10 + + 2
Power
Theory of the Firm 10 + + 2
Market Power and Dominant Firms 10 + + 2
Non-Linear Pricing and Price 0 + + 2
Discrimination
Market Power and Product Quality 10 + + 2
Game Theory (Static games) 14 + + 2
Classic Models of Oligopoly 14 + + 2
Game Theory (Extensive Forms) 8 + + 2
Dynamic Models of Oligopoly 8 + + 2
Product Differentiation 8 + + 2
An Introduction to  Strategic | 8 + + 2
Behavior




Obuee

Paznen, Tema Ko:-Bo Kox xommnereHmmn KOJIMYECTBO
JTUCIUTITUHBI (MOYJIs1) 4acoB KOMIIETCHIIUI
YK-4 IK-1
Entry Deterrence 6 + + 2
Strategic Behavior: Principle 6 + + 2
Strategic Behavior: Application 6 + + 2
Hroro 144

Kparkoe conepxxanue Kaxaoi TeMbl JUCHUTLIAHBI (MOYJIf)

1. The Welfare Economics of Market Power
Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures
of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement
and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm Neoclassical Theory of the Firm.
Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?

3. Market Power and Dominant Firms
Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable
Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look.
Benefits of Monopoly.

4. Non-Linear Pricing and Price Discrimination
Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for
Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.

5. Market Power and Product Quality
Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and
Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6.Game Theory (Static games)
Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts.
Static games of complete information. Normal form representation dominant and dominated strategies.
Rationalizable strategies. Nash equilibrium. Mixed strategies.

7. Classic Models of Oligopoly
Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions.
Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of
Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity
Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)

Extensive forms.  Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.
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9.Dynamic Models of Oligopoly
Reaching an agreement. Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite games.
Super games.  Factors that influence the sustainability of collusion. Facilitating practices.
Antitrust and collusion.

10.Product Differentiation
Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior
Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to
entry games.

12.Entry Deterrence
The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic
investment and monopolization. Contestable markets. Entry barriers

13. Strategic Behavior: Principle
Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of
strategic competition.

14. Strategic Behavior: Application

Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial
incentives. Research and development.

5. METOJAUYECKHUE YKA3AHHSI IO MPENOJABAHUIO
1 OCBOEHUIO JUCLUILIUHBI (MOY.J15T)

5.1. Yka3anusi 1Jis1 IpenojaBartesieil 0 OPraHu3ali M NMPOBeJeHUI0 Y4eOHbIX 3aHATHI
MO JUCUMILIMHE (MOXYJII0)

MeTtoapl TpOBEACHUS MPAKTHUYECKUX 3aHATUH: OOCYXIECHHE ITUCKYCCHOHHBIX BOIPOCOB,
pellleHre MPAaKTUKYIOIUX YIOPaKHEHUN M 3a1ad (IPOCTBIX M CJIOXKHBIX 3aJaHMil), 00CyXIeHue H
pelIeHUE IPAKTUYECKUX KOHKPETHBIX U aHATUTUYECKUX CUTYaLUi — KEHCOB, KOHCYJIBTALMU 110 TEMam
Kypca, o0CyKJeHIe U MTPOBEpKa JOMAITHUX 3aJaHH.

5.2. Yka3zaHus 1Ji1 00y4aromuxcsl o 0CBOEHUIO U CHUIIUHBI (MOTYJII0)

CamocrositenbHass paboTa OO0ydYaloIIUMXCs HampaBlieHa Ha CaMOCTOSATENIbHOE U3yueHHe
OTACJIBHBIX TEM U BOIIPOCOB y‘I@6HOI71 JAUCHUITIIINHBI.

[Ipu camocrosTenbHON paboTe O0OyyaromMHCS B3aMMOJEHCTBYET C PEKOMEHIOBaHHBIMH
MaTeprajlaMu IIpU MUHUMAJIBHOM YYaCTHU NIPETIOAaBaTeN .
Tab6anna 4. Cogepkanue caMOCTOATEIBHOM padoThI 00y4aI0IMXCS

Kon- ®opmbI paboTHI
BO
Tembl/BOIPOCHI, BRIHOCHMBIE Ha CAMOCTOSITENIEHOE N3YIEHUE 4aco
B
Profit maximization. Perfect competition. Efficiency. Market power. 8 Pabora ¢  y4yeOHO-Hay4HOH W
CIIPaBOYHOMU JIUTEPATypOil.




IToaroroBka K rpynmoBOi AUCKYCCHHU.

Neoclassical theory of the firm. Institutional theory of the firm. 8 Pabota ¢ yueOHO-HAYIHOH 1
CIIPaBOYHOMU JIUTEPATYPOU.
[ToAroToBKa K IPyIIIOBON THCKYCCHU.
Occe.

Sources of market power. A dominant firm with a competitive fringe. | 8 Pabora ¢ yueOHO-Hay4YHOU U

X-inefficiency. Rent seeking. Benefits of monopoly. CIPaBOYHOH JIUTEPATYPOii.
IToaroroBka K rpynnoBoi JUCKYCCHH.
Occe.

Non-Linear pricing and price discrimination. Mechanisms for | 8 Pabota ¢ yueOHO-HAYIHOH 1

capturing surplus. Market power and arbitrage: necessary conditions CIPaBOYHOM JIUTEPATYPOI.

for price discrimination. Types of price discrimination. [ToaroroBka K rpynmnoBoi JUCKYCCHU.
Occe.

Search goods. Experience goods and quality. Signaling high quality. 8 Pab6orta ¢ yueOHO-HAYYIHOH U
CIIPaBOYHOU JIUTEPATYPOH.
[ToaroroBka K rpynioBOi AUCKYCCHH.

Rationalizable strategies. Nash equilibrium. Mixed strategies. 10 Pabora ¢ yueOHO-HAY4YHOU U
CIPaBOYHOM JIUTEPATYpPOIl.
[ToaroroBka K rpynioBOi AUCKYCCHHU.

Static oligopoly models. Cournot. Bertrand competition. The Bertrand | 10 Pa6orta ¢ yueOHO-HAYYIHOH U

paradox. Product differentiation. Cournot vs. Bertrand CIPaBOYHOU JIUTEPATYPOIi.
[ToaroroBka K rpynnoBoi JUCKYCCHH.
Occe.

Extensive forms.  Strategies vs. actions and Nash equilibria. | 8 Pabora ¢ yueOHO-HAYIHOU U

Noncredible threats. Subgame Perfect Nash Equilibrium. The CIPaBOYHOM JINTEPATYPOIA.

Centipede game. Two-Stage games. [TonroToBKa K IPYIIOBOM TUCKYCCHUH.

Reaching an agreement. Profitability of collusion. Factors that | 8 Pabota ¢ yueOHO-HAY9IHOH 1

complicate reaching an agreement. Dynamic games. Credible CIPaBOYHOM JIUTEPATYPOi.

punishments and subgame perfection: finite games. Supergames. IMoaroToBka K rpynmnoBOd JUCKYCCUH.

Factors that influence the sustainability of collusion. Facilitating Occe.

practices. Antitrust and collusion.

Monopolistic competition: equilibrium. Bias in product selection. | 8 Pa6ota ¢ yueOHO-HAYYHOI U

Asymmetric preferences. Address models. A simple address model: CIPaBOYHOM JINTEPATYPOii.

Hotelling’s Linear City. Free entry into the linear city. Localized [MoaroroBka K rpynIoBoOii AUCKYCCHU.

competition. Efficiency of the market equilibrium. Strategic behavior. Occe.

Strategic behavior. Strategic vs. tactical choices. The Stackelberg | 8 Pabora ¢ yueOHO-HAYIHOI 1

game. Stackelberg equilibrium. Entry deterrence. Constant returns to CIPaBOYHOM JIUTEPATYpPOIl.

scale. Economies of scale. Introduction to entry games. [MoaroroBka K rpynIoBOi AUCKYCCHU.
IToaroroBka K KOJUIOKBUYMY.

The role of investment in entry deterrence. Dixit’s model of entry | 6 Pabora ¢ yueOHO-Hay4YHOU U

deterrence. Strategic investment and monopolization. Contestable CIPaBOYHOM JIUTEPATYPOii.

markets. Entry barriers [TonroToBka K TpyIOBOI TUCKYCCHH.
[ToAroToBKa K KOJUIOKBUYMY.

Two-Stage games. Strategic accommodation. Strategic entry | 6 Pa6ota ¢ yueOHO-HAYIHOH 1

deterrence. The welfare effects of strategic competition. CIPaBOYHOM JINTEPATYPOH.
[ToaroroBka K rpynIoBOi AUCKYCCHU.
IToaroroBka K peTUHrOBOM
KOHTpOJBbHOH padote. [ToaroroBka k
KOJUIOKBHYMY.

Learning by doing. Switching costs. Vertical separation. Tying. | 6 Pabota ¢ yueOHO-HAY9IHOI 1

Strategic  trade incentives. Research and

development.

policy. Managerial

CIIPAaBOYHOW JIUTEPATYPOH.
[MonroToBka K TPYIIIIOBOI TUCKYCCHH.
ITonroToBka K MpoeKTHOI padore.
[TonroToBKa K KOJUIOKBHYMY.

5.3. Buabl 1 popMbI MUCbMEHHBIX PA0OT, MPeIyCMOTPEHHBIX IPH OCBOCHUM JUCUHMILIIHHBI
(MoayJis1), BHINOJIHSIEMbIe 00y4a0IIUMHCH CAMOCTOATEIbHO
[Ipy moATroTOBKE K Ka)KIOMY CEMUHAPCKOMY 3aHSATHIO CTYAEHT JOJDKEH OTBETUTH 3aaHMs,
KOTOPBIC TMO3BOJAOT CTYACHTAM HNPHUMCHUTH IMOJTYYCHHBIC TCOPCTUYCCKUC 3HAHUA IJId aHAJIM3a U




0000IIeHNsT ~ TPOIJIEHHOr0  TeopeThdyeckoro  marepuana. [locme  OKOHYaHUS — M3y4YCHHS
COOTBETCTBYIOIIETO MOMYJS TOXOXKME 3aJaud, pa3oOpaHHbIE HAa CEMHHAPCKUX 3aHATUAX, OyayT
NPEJICTAaBICHbI B CAMOCTOATEIBHBIX M KOHTPOJIBHBIX paboTax.

CamocrodarenbHass paboTa CTyAeHTOB 1o guciumuinHe «Teopust oTpaciieBbIX PpPHIHKOB.
[TpakTyeckoe NpUIIOKEHUE (HA AaHIVIMHCKOM S3BIKE)» MPEANOjaraeT: O03HAKOMIIEHHE C TEKCTaMH
Hay4YHbIX Pa0OT, aHAIUTUYECKUX HCCIIECAOBAHUI C IIEJbI0 MOCIEOYIOUIEro OOCYKIEHUS B paMKax
IPYNIOBBIX TUCKYCCUN HA CEMUHAPCKUX 3aHATHUSX, YIIIyOJICHHOE N3yYEeHUE TeM yUeOHOM MporpamMmel.
[IpoBepka BBINOJIHEHUS 33JJaHUN OCYILIECTBISETCS KaK HAa CEMHUHAPCKUX 3aHATUSX B (OPME YCTHBIX
BBICTYIJICHUN U UX 00CYXJICHMS, TaK U C TIOMOIIbIO MMCbMEHHOM KOHTPOJIBHOU PabOTHI.

CamocrositenbHass paboTa CTYJEHTOB MOApa3yMeBaeT, B TOM 4HClIe M paboTy moJ
PYKOBOJICTBOM TpernojjaBaresei (KOHCYIbTalluN), a TAKKE HHIUBUIYaIbHYIO padoTy CTYICHTOB.

JononuurenbHbIMU  (OpMaMU  CaMOCTOSITEIBHOM  paOOThl  SBISIOTCA  TPYNIOBBIE U
UHIMBUAyanbHble 3a1aHus. OHU CHOCOOCTBYIOT OBJIAJCHHUIO NMPAKTHUECKUMH HAaBBIKAMHU IO TEMaMm
quctumuiHbel. KOHTposb ocyliecTBisieTcss Ha MPaKTUYECKOM 3aHSATUU B (opme yCTHOro ompoca,
JTCKYCCHH, BBITTOJIHEHHSI TUCbMEHHOM KOHTPOJIBHON paboThI, TeCTa U T.1I.

CamocrosiTenbHas paboTa CTyIE€HTOB, HAalIPaBICHHAs Ha yriayOJieHHE M 3aKpellIeHHE 3HAHUUN
CTY/CHTA, pa3BUTHE MPAKTUYECKUX YMEHHMN, BKITIOUACT B ceO4:

-IIOUCK W 0030p JHUTEpaTyphl U AJIEKTPOHHBIX UCTOYHUKOB MH(OPMALUU MO MUHIUBUIYAJIbHO
3aJaHHO pobiieme Kypca,

- BBINIOJIHEHUE JIOMAIIHUX 3a/I1aHuH,

- IEPEBOJ] TEKCTOB C MHOCTPAHHBIX SI3bIKOB,

- U3y4YEeHHE TE€M, BBIHECEHHBIX Ha CaMOCTOSATEIbHYIO TPOPabOTKY,

- IOATOTOBKY K MIPAKTUYECKUM 3aHITHSIM,

- HaIKcaHue 3cce,

- IOJITOTOBKY K 3a4€THOM paboTe.

KoHnTponb caMocTosTeNnbHON paboThl OCYIIECTBIISIETCS B BUJIE:

- IPOBEPKH BBITMOJIHEHUS] KOHTPOJIBHBIX padoT,

- YCTHBIX OIIPOCOB,

- aHaJIM3a BBINIOJIHEHUSI CAMOCTOSITENIBHBIX JOMAITHUX 3aJaHUi.

Takxke camoctosiTenbHas padoTa MpejrnoyiaraeT HamMcaHue 3cce Mo BblOpaHHOW Teme. Llenb
3cce — KpaTKasi caMoCToATeNNbHas paboTa MO0 KOHKPETHOM TeMaTUKe ¢ MCIIOJb30BaHUEM JIEKIIHOHHOTO
MaTepuaia, OCHOBHOW U JOTOJIHUTEIbHOW JUTEpaTyphl (B TOM 4YHCIIe HaWJEHHOW U MOJ00paHHOM
WH/IMBUYaIbHO, HE BKJIFOYCHHOH B CHMCOK MCTOYHHMKOB JJAHHOTO MPAaKTHKyMa), IPUOOpETeHue TeM
CaMbIM ONPEJICTICHHOTO HaBbIKa B 0000IIEHUH U U3JI0KEHUHN MaTepralia Mo 3aJaHHbIM HaIpaBJICHUSIM.
B o6mem ciydae scce ckianpiBaeTcs U3 peeprupoBaHus, T.e. YMEHHs BBIICIUTh U KPATKO U3JIOKHUTh
OCHOBHBIE MOJIOXEHHS BCEIl TEMbI; U3 aHHOTHUPOBAHUS, T.€. YMEHUS JJAKOHUYHO MepeaaTh coAepKaHue
C DJIEMEHTaMH aHAJIN3a U KPUTHUECKOHN OLIEHKH IIPOYNTAHHOMN JIMTEPATYpPhl; U U3 PELICH3UPOBAHUS, T.€.
YMEHHSI COCTaBUTh OT3bIB, BBIPA3UTh CBOE OTHOILIEHHUE, TaTh apryMEHTHPOBAHHOE CYXACHUE IO
MIOBOJy TPOYUTAHHOIO U U3JI0KEHHOTO MaTepHaa.

6. OBPA3OBATEJIBHBIE U UTHOOPMALIMOHHBIE TEXHOJIOI'MHU
6.1. O0pa3oBaresibHbIE TEXHOJIOTHU

Ta6auna 5. O0pa3zoBare/ibHbIe TEXHOJIOTHH, HCIIOJIb3yeMble NPHU Peau3alii Y4eOHbIX 3aHATHH
Paznen, rema ®dopma yueOHOTO 3aHATHUS

JUCITUTUTMHBI (MOTYJIS) Jlexmus [IpakTrueckoe JlabopaTopHas

3aHATHE, CEMUHAP paboTta

The Welfare Economics of Market | He mpexycmorpeno Temarudeckue He npenycmotpeno

Power JIICKYCCHUH, aHAJIN3

KOHKPETHBIX

CUTyallul

Theory of the Firm He npemycmoTrpeno Temarmueckue He npenycmotpeno

JMCKYCCHH, aHAJIH3
KOHKPETHBIX
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cUTyalun

Market Power and Dominant Firms

He npenycmorpeno

TemaTnueckue
JICKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalui

He npenycmorpeno

Non-Linear
Discrimination

Pricing and  Price

He npenycmorpeno

TemaTuueckue
JIUCKYCCHH, aHATHN3
KOHKPETHBIX
CUTYalluH

He npenycmorpeno

Market Power and Product Quality

He npenycmorpeno

TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
CUTyalud

He npenycmorpeno

Game Theory (Static games)

He npenycmotpeno

Tematuueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalUl

He npenycmorpeno

Classic Models of Oligopoly

He nmpexycmotpeno

TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
CUTYyallul

He mpexycmotpeno

Game Theory (Extensive Forms)

He npenycmotpeno

Temaruueckue
JUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalUi

He npenycmorpeno

Dynamic Models of Oligopoly

He npenycmorpeno

TemaTuueckue
JIUCKYCCHH, aHAIHU3
KOHKPETHBIX
CUTYalUH

He npenycmorpeno

Product Differentiation

He npenycmorpeno

TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
CUTYalUi

He npenycmorpeno

An Introduction to Strategic Behavior

He npenycmotpeno

Tematuueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYallUH

He npenycmorpeno

Entry Deterrence

He npenycmorpeno

TemaTuueckue
JIUCKYCCHH, aHAIN3
KOHKPETHBIX
cUTyalui

He npenycmorpeno

Strategic Behavior: Principle

He npenycmotpeno

Temaruueckue
JIUCKYCCHH, aHAJIN3
KOHKPETHBIX
CUTYyalUl

He npenycmorpeno

Strategic Behavior: Application

He npenycmorpeno

TemaTuueckue
JIMCKYCCHH, aHAIN3
KOHKPETHBIX
cUTyalul

He npenycmorpeno

6.2. UndopManinoHHbIe TEXHOJIOTHHI

[Ipu peanuzanuu pa3lIuyHBIX BUAOB Y4eOHOM M BHeyuyeOHONW pabOThl HCIOJIB3YIOTCS
cleayroue HHPOPMALUMOHHBIE TEXHOJIOTHH:

- HCIIOJIb30BAHME AJIEKTPOHHBIX YYEOHHUKOB M PA3IMYHBIX CAalTOB (Hampumep, 3JEKTPOHHbIE
OMONINOTEKH, )KYPHAIBI U T.JI.) KaK HCTOYHUK HH(POpMAIUU

- HCTIOJIb30BAHNE BO3MOXKHOCTEH JIEKTPOHHOW MTOYTHI IIPENO1aBATEIS

- HCIOJb30BAHUE CPEJACTB NpEACTaBICHUs yueOHOW HHpopManuu (JIEKTPOHHBIX YYEOHBIX
ocoOWi M MPAaKTUKYMOB, IPIMEHEHNE HOBBIX TEXHOJIOTHH ISl TPOBEACHUST OUHBIX (TPaJUITMOHHBIX )
JIKIMI ¥ CEMUHAPOB C UCIOJIb30BaHUEM ITPE3CHTAIMH U T.11.)
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- BHUpTyanpHas oOyuaromiasi cpefa (WM cucTteMa ympaBieHus obyuennem LMS Moodle
«DIEKTPOHHOE 00pa30BAHUEY).

6.3. IlporpammHoe oOecneyeHue, coBpeMeHHbIe TMpodeccHOHANbHBIE 0a3bl JAHHBIX
U MH(OPMAIMOHHBbIE CIIPABOYHbIE CHCTEMBbI

6.3.1. [lporpammHoe odecnievyenmne

HaumeHoBaHHe MPOrPaMMHOI0 00ecreYeHUs

Ha3znauenue

Adobe Reader

HporpaMMa JJI TIPOCMOTPA 3JICKTPOHHBIX JOKYMCHTOB

[Tnardopma aucranmonnoro ooyueHus LMS
Moodle

BupryanbHas obydarorast cpena

Mozilla FireFox

Bbpayzep

Microsoft Office 2013,
Microsoft Office Project 2013, Microsoft Office
Visio 2013

[Taket o¢uCHBIX porpamMm

7-zip

ApxuBaTop

Microsoft Windows 10 Professional

OnepanroHHas cucTeMa

Kaspersky Endpoint Security

CpecTBO aHTUBUPYCHOM 3aIUTHI

Google Chrome Bpayszep

Notepad++ TeKCTOBBIN peaakTop

OpenOffice [Taket 0(hUCHBIX ITpoOrpamMm

Opera Bpaysep

Microsoft Security Assessment Tool. Pesxxum [Iporpamme! 1t ”HPOPMALTMOHHOW OE30MTaCHOCTH
JIOCTYTIa:

http://www.microsoft.com/ru-ru/download/details.as
px?id=12273 (Free)

Windows Security Risk Management Guide Tools
and Templates. Pexxum noctymna:
http://www.microsoft.com/en-us/download/details.as
px?1d=6232 (Free)

VLC Player MenuanpourpsIBaTeib
Sofa Stats [porpammHOe obecrieyeH e sl CTATUCTHKHY, aHATN3a
U OTYETHOCTH
WinDjView ITporpamma st mpocMoTpa ¢ainos B dopmare DIV u DjVu
LibreOffice ITakeT 0UCHBIX MPOTPaMM.
6.3.2. CoBpemenHble mnpodeccHOHAIbHbIE 0a3bl JaHHBIX W HMHGOPMAIMOHHbIE

CIIPaBOYHbLIC CUCTEMBI

Haumenosanue cogpemennvix npogheccuoHanvbrvix 6a3 OaHHbIX,
UHDOPMAYUOHHBIX CHPABOYHBIX CUCTIEM

YHI/IBepcaJ'II)HaH CHE)aBO‘IHO—I/IHShOpMaﬂI/IOHHaH MOJHOTEKCTOBas 0a3a JaHHBIX HECPHUOANYICCKUX I/ISQaHI/Iﬁ

000 «MUBHUC»
http://dlib.eastview.com
Hwms nonvzosamens: AstrGU
Haponv: AstrGU

DJeKTpOHHBIE BEPCUU MEPUOINIECKUX U3IaHHH, pa3MeIIEHHbIC Ha caiiTe HHQOPMAIMOHHBIX PECYPCOB

www.polpred.com

OnexTpoHHbIH KaTamor Hayurnoit Onommorekn AI'Y Ha 6a3e MARK SQL HIIO «Mudopm-cuctem»

https:/library.asu.edu.ru/catalog/

OnexTpoHHbIHN KaTanor «Hayunsie sxypHaist AI'Y»

https://journal.asu.edu.ru/

KopropatuBHbii mpoekT Accoluanuyd perHoHabHBIX OubianoTedHsx koHcopiumyMoB (APBUKOH)
«MexperrnoHaabHas aHaIUTHYIeCKass pocnuchk crarei» (MAPC) — cBomHas 0a3a MaHHBIX, coaepsKarmas
MOJIHYIO aHAIUTHYecKyIo pocnrch 1800 Ha3BaHMI *KypHAJIOB MO pa3HbIM OTPAcisiM 3HAHUM. YUYaCTHUKH
MPOEKTa TMPEIOCTABIIAIOT APYr JPYry OJICKTPOHHBIC KOMHHM OTCKAHWPOBAHHBIX CTaTeil W3 KHWT,
COOpPHUKOB, KYPHAJIOB, COIep KAIUXCs B (DOHIAX MX OMOINOTEK.

| http.//mars.arbicon.ru

Crnpasounas npasosas cuctema KoncynpranTllmroc.



http://mars.arbicon.ru/
https://journal.asu.edu.ru/
https://library.asu.edu.ru/catalog/
http://www.polpred.com/
http://dlib.eastview.com/
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
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Haumenosanue cospemennbix npogheccuonanbhuix 6a3 OaHHbIX,
UHPOPMAYUOHHBIX CHPABOUHBIX CUCTEM
ConepKHUTCs OTPOMHBIII MaccuUB CIIPaBOYHOW MpPaBOBOW HH(OpMAlUWHU, POCCUHCKOE M PErHOHAIBHOE
3aKOHO/ATENILCTBO, CyNeOHYI0 TPaKTHKY, (PUHAHCOBBIE W KaJpOBBIE KOHCYJBTAIIMH, KOHCYJIbTAUN IS
OIOJKETHBIX ~ OpraHM3alliif, KOMMEHTapWH 3aKOHOJATENbCTBA, (OPMBI JOKYMEHTOB, IPOEKTHI
HOpPMAaTHBHBIX NIPABOBBIX AKTOB, MEKTyHapOJHBIE IIPABOBBIE AKTHI, IPABOBBIE AKThl, TEXHUIECKHE HOPMBI
U TIpaBUIIA.

http://www.consultant.ru

7. ®OHJ] OLLEHOYHBIX CPEJCTB ISl IPOBEJEHUSI TEKYIIEIO KOHTPO.ISI
U MPOMEKYTOYHOM ATTECTALIMY MO JUCHUILIMHE (MO1YJIIO)

7.1. IlacnopT (poHIA2 OLEHOYHBIX CPEIACTB

[Ipn mnpoBeneHUMM TEKYIIETO KOHTPOJS M IPOMEXKYTOYHOM AaTTECTalUd 10 JUCLUIUINHE
(monymio) «Teopust orpacieBblx pbIHKOB. [IpakTuueckoe npusoxkeHue (Ha AHITUMHCKOM SI3BIKE)»
poBepsieTcsi CPOPMUPOBAHHOCTh Yy 00YUaIOIIMXCSI KOMIIETEHIIUH, YKa3aHHBIX B pa3jese 3 HacTosei
IporpaMMbl.  OJTanmHOCTh  (OPMUPOBAHMS  JAHHBIX KOMIETEHIMH B  MPOIECCE OCBOEHUS
00pa3oBaTeNIbHON MPOTrpaMMBbl OIPEeseTCs MOCIeA0BaTEIbHBIM OCBOCHUEM JAUCLUILIUH (MOJTyJIeit)
U TMPOXOXKJICHUEM IPAaKTHK, a B MPOLIECCEe OCBOCHMS TUCIUIUIMHBI (MOIYJIsl) — TOCIIEI0BATEIbHBIM
JOCTHO)KEHUEM PE3yJIbTaTOB OCBOEHMS COJIEP)KATENbHO CBA3aHHBIX MEXKIY COOO0M pa3enos, TeM.

Ta6auna 6. CooTBeTcTBHE pa3esioB, TeM JMCHMIUIMHBI (MOAYJs), pe3yabTAaTOB 00y4YeHHSs
MO AUCHUIINHE (MOAYJII0) U OLIEHOYHBIX CPeICTB

KonTpomupyemsiit paznen, TemMa aucuuiuinael | Koa KoHTponupyemoit HaumenoBanue
(Moys) KOMIIETCHIIMHU OLICHOYHOTO CPEJICTBA
The Welfare Economics of Market Power VK-4 TIK-1 Juckyccus
Theory of the Firm VK-4 TIK-1 Jlnckycous, acce
Market Power and Dominant Firms VK-4 TIK-1 Jluckyccus, scce
Non-Linear Pricing and Price Discrimination | YK-4 IIK-1 Juckycens, scce,
peﬁTHHFOBaﬂ KOHTPOJIbHAs
pabora Nol
Market Power and Product Quality YK-4 TIK-1 IMuckyceust
Game Theory (Static games) VK-4 IIK-1 Jncxycens
Classic Models of Oligopoly VK-4 TIK-1 Juckyccus, dcce,
PEUTHHIOBasl KOHTPOJIbHAS
paborta No2
Game Theory (Extensive Forms) VK-4 TIK-1 Jlckycens
Dynamic Models of Oligopoly YK-4 TIK-1 Jluckycenst, occe
Product Differentiation VK-4 TIK-1 Jluckyccus, scce
peﬁTHHFOBaS{ KOHTpPOJIbHasA
pabota No3
An Introduction to Strategic Behavior VK-4 TIK-1 JucKyccHs, yCTHBbLI
KOJIJIOKBUYM
Entry Deterrence YK-4 IIK-1 JlucKyccus, yCTHBIH
KOJUIOKBUYM
Strategic Behavior: Principle VK-4 TIK-1 JIuCcKycCHs, YCTHBIH
KOJIJIOKBUYM
Strategic Behavior: Application VK-4 TIK-1 Jluckycenst, scce, yCTHBIN
KOJIJIOKBUYM



http://www.consultant.ru/
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7.2. Onucanue nokasarejieil 1 KpUTepHeB OLCHMBAHUS KOMIIETEHUMH, ONMCAHUE LIKAJ
OlICHUBAaHUA
Tadauua 7. [loka3aTen OLeHUBAHUS Pe3yJabTATOB 00y4eHHsl B BUIe 3HAHMI

[Ikana
Kpurepun onenuBanus
OLICHUBAHUs
JEMOHCTpUpPYET TINyOOKOoe 3HaHME TEOPETHYECKOro MaTepuana, yMEHHe
5 000CHOBAHHO M3JIaraTb CBOM MBICIIH IO 00CYX/Ia€MbIM BOIIPOCaM, CIIOCOOHOCTh
«OTJIIMYHO» | TIOJIHO, IPAaBWJIBHO M apryMEHTHPOBAaHHO OTBEYaTh HA BONPOCHI, INPHUBOIUTH
IIPUMEPBI
4 JEMOHCTPUPYET 3HAHUE TEOPETUYECKOr0 MaTepuaja, €ro IOCIIeNI0BaTeIbHOE
«XOpOIO» U3JI0’)KEHUE, CIOCOOHOCTh TNPUBOAMTH MPUMEPHI, JONYCKAeT €IUHUYHBIC
OLIMOKH, MCTIpaBJIsieMble TIOCIIE 3aMeYaHusl PEnoAaBaTes
3 JEeMOHCTPUPYET  HEMOJHOe, (parMeHTapHOE  3HAaHHE  TEOPETHYECKOTO
«YI0BIETBOH MarepHuaia, TpeOyrollee HaBOAALIMX BOIMNPOCOB MpPENoAaBaTes, IOMYyCKaeT
TeNbHOY CYLIECTBEHHbIE OIIMOKM B €ro WU3JI0KEHUH, 3aTPYIHSETCS B IPUBEICHUU

IPUMEPOB U (HOPMYJIUPOBKE BHIBOJIOB
2 JIEMOHCTPUPYET CYIIECTBEHHBIE MPOOEbl B 3HAHUN TEOPETUUECKOI0 MaTepuara,
«HEYJIOBJIETBO | HE CIOCOOEH €ro M3J0KHUTh M OTBETUTh HAa HABOJMIIME BOIPOCHI
PHUTEJIBHO» | MPENoJIaBaTelisl, HE MOYKET PUBECTU MPUMEPDI

Ta6auna 8. [lokazaTesu olleHUBAHUSA Pe3Y/IbTATOB 00y4YeHHUs] B BUJe YMEHHUIl U BJIaleHU I

IMxana
Kpurepuu onenuBanus
OILICHUBAHUS
JEMOHCTPHUPYET CIOCOOHOCTh MPUMEHSATh 3HAHME TEOPETUYECKOTO MaTepuaia
5 IIPYU  BBINOJHEHUM 3aJlaHUM, TOCJIEAOBAaTEIbHO W TMPABWIHHO BBIOJIHSET
«OTJIMYHOY» | 3aJaHMsI, YMEeT OOOCHOBAaHHO W3JIaraTh CBOM MBICIIH U JIeJIaTh HEOOXOIUMbIC
BBIBOJIBI
JEMOHCTPUPYET CIMOCOOHOCTh MPUMEHATHh 3HAHHME TEOPETUYECKOr0 MaTepualia
4 P BBIMOJHEHUM 3aJlaHWi, TOCJIEA0BaTEIbHO W TMPABWIHHO BBIMOJIHSET
«XOpOIO» 3aJlaHusl, yMeeT OOOCHOBAHHO M3JIaraTh CBOM MBICITH M JIelaTh HEOOXOIUMBIC
BBIBOJIbI, JIOMYCKAaeT €IWHUYHBbIC OIIMOKH, HCIpaBiseMble IOCIE 3aMEYaHUS
MIPENOAABATEIS
3 JEMOHCTPUPYET OTIEIbHbIE, HECHUCTEMATHU3UPOBAHHbBIE HaBLIKI/I,U HCIIBITBIBAET
«yI0BICTBODH 3aTpyAHEHUS] W JOIMYCKAeT OIMOKH TPU BBITOJIHEHUH 3aJaHUM, BBITIOJHSET
TeILHOY 3alaHue 10 TMOJACKa3Ke MpenojaBaTens, 3aTpyAHseTcs B (QOpPMYIUPOBKE
BBIBOJIOB
2 HE CIIOCOOEH MPAaBUIIBHO BBIMOJHUTE 33JaHUS
«HEYJOBJIETBO
PUTEIBLHOY

Kpurepun oneHuBaHus JUCKYCCHU:
—  «OTJIMYHO» — CTYJEHT aKTUBHO YYacTBYET B yueOHOW THUCKYCCHH, IPABUIBHO OTBEYAET
Ha TIOCTaBJICHHbIE BOMNPOCHI, YMEET OLEHHBATh (DAaKThl, CAMOCTOSATEIBHO PACCYKAAET, OTINYAETCS
CIIOCOOHOCTBHI0 00OCHOBATH BBIBOJIBI U Pa3bsICHATH UX B JIOTMUECKOH MOCIEI0BATEIbHOCTH;

—  «XOpOHIO» — CTYJIEHT AaKTUBHO Yy4YacTByeT B Y4YeOHOM JUCKYCCHH, JOIMyCKaeT
HE3HAUUTENbHbIE OIIMOKM IMPH OTBETE Ha IOCTABJICHHBIE BOIPOCHI, YMEET OICHHUBAThH (DaKTHl,
CaMOCTOSITENIFHO PACCYKJIaeT, OTIMYAETCS CIIOCOOHOCTHI0O 0OOOCHOBAThH BBHIBOJIBI U Pa3bsICHATH UX B
JIOTUYECKOH MOCIIEA0BATEIBHOCTH, HO I0IyCKAET OT/IEIbHBIE HETOYHOCTH;

—  «YJOBJICTBOPUTEIBHO» — CTYJIEHT HE IMPOSIBJISIET aKTUBHOCTH B JIUCKYCCHUH, JIOIyCKAeT
MHOTI'OYMCJICHHbIE OIIMOKU TpU OTBETE HA IIOCTABJIEHHBIE BOIPOCHI, HE MOMKET TEOPETHUECKU
000CHOBATh HEKOTOPBIE BBIBOJBI, B PACCYKIACHUSAX JIOMYCKAIOTCS CEPhe3HbIe ONTHOKH.
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—  «HCYIAOBJICTBOPHUTCIBHO» — CTYACHT HC Y4aCTBYCT B NUCKYCCHUH, HC MOKCT IIPABUJIBHO
OTBCTUTH HA MOCTABJICHHBIC BOIIPOCHI, OTCYTCTBYCT HUJIM UMCCTCA JIMIIb YaCTUYHOC IMPEACTABICHUC
0 TCMC, B pACCYKACHUAX NOITYCKAIOTCA CCPLC3HLIC OIIINOKH.

Kpurepun ouenuBanus scce

- «OTnn4HO»:

1) Bo BBeJeHMH 4YETKO c(HOpMYyJIUpPOBaH TE3UC, COOTBETCTBYIOIIMH TEME 3CCE, BBIIOJIHEHA
3a/laya 3aMHTEPECOBATh YUTATEIIS;

2) IpoCIeKNBACTCS YETKOE JIeJIeHNE TEKCTa Ha BBEJICHUE, OCHOBHYIO YacTh U 3aKJIIOUEHHE;

3) B OCHOBHOM 4aCTH JIOTUYHO, CBSI3HO U MOJIHO JI0KA3bIBAETCS BBIIBUHYTHIN TE3UC;

4) 3aKIII0YEHUE COAEPIKUT BBIBOJIBI, JIOTHYHO BBITEKAIOIINE U3 COAEP KaHUSI OCHOBHOM YacT;

5) mpaBmIIbHO (YMECTHO M JJOCTATOYHO) UCTIONB3YIOTCSl pa3HOOOpa3HbIE CPEACTBA CBSI3H;

6) AEeMOHCTpUpYET IOJHOE NOHUMaHue mpobiembl. Bce TpeOoBaHMsA, HpeabsBiseMble K
3a/1aHUIO0, BHINOJIHEHBI.

- «Xopomio»:

1) BO BBeneHUU YETKO CPOPMYIMPOBAH TE3UC, COOTBETCTBYIOIIMI TEME 3CCE€, B M3BECTHOM
Mepe BBINIOJIHEHA 3ajjaua 3aUHTEePEeCcOBaTh YUTATEIIS;

2) B OCHOBHOI 4YacCTH JIOTUYHO, CBS3HO, HO HEJAOCTATOYHO IOJIHO JTOKA3bIBAETCS BBIIBUHYTHIN
TE3UC;

3) 3aKJII0OUEHHUE COAEPKUT BHIBOBI, IOTHYHO BBITEKAIOUINE U3 COACPKAHHSI OCHOBHON 4acTH;

4) yMeCTHO UCIIOJIb3YIOTCS] pa3HOOOpa3HbIe CPEICTBA CBSI3U.

- «YJIOBJIETBOPUTEIBHON:

1) Bo BBeZleHUH Te3HC C(HOPMYTUPOBAH HEUETKO WM HE BIIOJIHE COOTBETCTBYET TEME 3CCE;

2) B OCHOBHOM 4YacTW BBIABUHYTBHI TE3UC JOKA3bIBA€TCSI HENOCTATOYHO JIOTUYHO
(yOeauTenpbHO) U TIOCIIeIOBATEILHO;

3) BBIBOJIBI HE TIOJTHOCTHIO COOTBETCTBYIOT COJEPKAaHUIO0 OCHOBHOM 4acTH;

4) HeloCTaTOYHO WM, HA00OPOT, U30OBITOYHO UCIIOIB3YIOTCS CPECTBA CBA3H;

5) s13bIK paOOTBHI B 1IEJIOM HE COOTBETCTBYET YPOBHIO CTYA€HYECKOH pabOTHI.

- «HE YJIOBJICTBOPUTEIBHO»:

1) BO BBEIGHUHM TE3UC OTCYTCTBYET WJIM HE COOTBETCTBYET TEME ICCE;

2) B OCHOBHOM 4acTH HET JIOTHYHOT'O MOCIIEA0BATENLHOIO PACKPBITHS TEMBI;

3) BBIBOIbI HE BBHITEKAIOT U3 OCHOBHOM YacCTH;

4) cpencTBa CBA3M He 00ECIEUNBAIOT CBSI3HOCTh U3JI0KEHMS;

5) OTCYTCTBYET JI€JIEHHE TEKCTa Ha BBEJCHHE, OCHOBHYIO YaCTh U 3aKIIOUCHHUE;

6) s13bIK pa0OTHI MOYKHO OLIEHUTh KaK « IPUMHUTHBHBIID.

Kpurepuu onenku 3a4eTHOH padoThl
—  «OTJIMYHO» — MPaBUIbHBIX 0TBETOB OT 90-100%);
—  «XOpOILO» — NMPaBUJIbHBIX OTBETOB OT 70-90%;
—  «yHOBJIETBOPHUTEIIBHO» — MPaBUILHBIX OTBETOB OT 40-70%.
—  «HEYJOBJIETBOPUTEIILHO» — IMPAaBUIIbHBIX OTBETOB MeHee 40%.

7.3. KouTpoJibHbIe 3a1aHUsl U NHbIE MATePUAJIbl, He00X0AUMBbIe VISl OLIEHKH Pe3yJIbTATOB
00y4YeHMs O JUCHUIINHE (MOILYJII0)

Tema 1. «The Welfare Economics of Market Power»

Bomnpocs! 1jist AUCKyCCHH.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity costs of
making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?
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3. What is the difference between fixed and sunk costs?

4. What is the role of sunk costs of making economic decisions?

5. Describe the hypothetical monopoly test (or SSNIP test) that is used to define a market.

6. Give the definitions of the Lerner and Herfindahl indices. What are these measures used for?

7. Provide an explanation for why profits might not be a good indicator for deadweight loss.
What about if profits were persistently positive in an industry?

8. Under what circumstances would a large market share identify market power? Under what
circumstances is a large market share not a good indicator of market power?

9. Does a very high long-run elasticity of demand in an industry necessarily imply that there is
no public policy issue?

Tema 2. «Theory of the Firm»

Bonpocsl /151 AUCKYCCHH.

1. What are the goals of the managers? What is the conflict of owners and managers?

2. What is a principal-agent problem? In what ways can this conflict be mitigated?

3. What is the difference between horizontal and vertical boundary? Give some real examples.

4. Describe a hold-up problem.

5. How can a hold-up problem be solved?

6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of
these parts is a car company more likely to manufacture in-house? Why?

7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group
AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in
November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an
end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to
what the sources of strain might have been?

Tembl a5 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for the
effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.

3. Select a firm or industry and describe its vertical and horizontal boundaries

Tema 3. «Market Power and Dominant Firms»

Bomnpocs! 1Jis1 IMCKYCCUH.

1. What types of entry barriers are there? Describe them in short.

2. What is a dominant firm? Why does a dominant firm exist?

3. What factors determine the market power of the dominant firm?

5. Why is it unlikely that copyright protection would usually lead to significant market power?

6. Explain why Intel might have an incentive to rapidly introduce new versions of its
MiCroprocessors.

7. Could an entry barrier ever be socially beneficial?

8. Comment the following statement: “The degree of market power is limited by the elasticity of
demand”.

9. What will happen with dominant firm if competitive fringe can reduce its production costs?

Tembl 111 3cce.
1. The dominant firm in the Russian economy.

2. Select an industry and analyze existing entry barriers.

Tema 4. «Non-Linear Pricing and Price Discrimination»
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Bomnpocsl 1151 AucKyccuu.

1. What is price discrimination? What are motives for price discrimination?

2.What are necessary conditions for price discrimination?

3. Describe first-degree price discrimination?

4. Describe third-degree price discrimination?

5. Can third-degree price discrimination be effective if the different groups of consumers have
different levels of demand but the same price elasticities?

6.Describe optimal two-part tariff when consumers have identical demand curves. You should
use the graph.

7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?

8. How does tying differ from bundling? Why might a firm want to practice tying?

9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC
receives a fixed rental payment per time period in exchange for the right to unlimited computing at a
rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses
and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is
in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal
cost to SC of additional computing is 2 cents per second, regardless of volume.

a.Suppose that you could separate business and academic customers. What rental fee and usage
fee would you charge each group? What would be your profits?

b.Suppose you were unable to keep the two types of customers separate and charged a zero rental
fee. What usage fee would maximize your profits? What would be your profits?

c.Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both
business and academic customers pay. What usage and rental fees would you set? What would be your
profits?

Temsbl pJ1s1 3cce.
1. Price discrimination in the Russian economy (use the example of any industry)
2. Strategy and tactics of using price discrimination in the practice of foreign firm.

Tema S. «Market Power and Product Quality»

Bonpocsl 1J1s1 AucKyccHu.

1. What is asymmetric information? Why does asymmetric information exist?

2. Why does asymmetric information lead to market failure at the perfectly competitive market?

3. The problems associated with asymmetric quality information have different meanings for
different types of markets: search goods, experience goods, credence good. What are search,
experience and credence goods?

4. What is “The market of Lemons”? Why is there adverse selection?

5. What types of solving this problem are there?

6. What is moral hazard?

7. Explain why there are a lemons problem at the insurance market. How can this problem can be
solved?

8. An insurance company is considering issuing three types of fire insurance policies: (i)
complete insurance coverage, (ii) complete coverage above and beyond a $10,000 deductible, and (iii)
90% coverage of all losses. Which policy is more likely to create moral hazard problems?

Tema 6. «Game Theory (Static games)»

Bonpocs! 1151 AUCKYCCHH.
1. What is a game? What are basic elements of game?
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Describe different types of games.

Why are rationality and common knowledge important in game-theoretic analysis?

Describe normal representation of a game.

What is a Prisoner’s Dilemma?

What is a dominant strategy? Why is an equilibrium stable in dominant strategies?

Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?

8. A game has two players. Each player has two possible strategies. One strategy is called
“cooperate", the other is called “defect". Each player writes on a piece of paper either a C for
cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players
defect they each get a payoff of 0. If one player cooperates and the other player defects, the
cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C
and D in order to defect will be a dominant strategy for both players.

9. Describe The Tragedy of the Commons in terms of game theory.

Nk e

Tema 7. «Classic Models of Oligopoly»

Bomnpocs! 111 AMCKYCCHH.

1. What is oligopoly? What is the main feature of it?

2. What are examples of oligopoly?

3. Describe Cournot model.

4. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why is the
equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

5. According to Bertrand’s theory, price competition drives firms’ profits down to zero even if
there are only two competitors in the market. Why don’t we observe this in practice very often?

6. What do the Cournot and Bertrand models have in common? What is different about the two
models?

7. Which model (Cournot, Bertrand) would you think provides a better approximation to each of
the following industries: oil refining, internet access, insurance. Why?

8. Airfares between London and New York appear to be well above average cost and the handful
of incumbents are making money hand over fist. Your cousin enters with a discount airline, but soon
runs into financial difficulties when the incumbents match his fares. He complains to you about their
predatory behavior and asks you to prepare an antitrust monopolization suit. Why might you disagree
with his analysis? Are preentry prices the right prices for determining the profitability of entry?

Tembl 111 3cce.

1. Strategic behavior of firms in the market

2. Problems of oligopolies in Russia

3. Analysis of the behavior of oligopolsites in Russia (use any industry)

Tema 8. «Game Theory (Extensive Forms)»

Bonpocs! 11 JMCKYCCHH.

1. What is a sequential game? Describe extensive form of these games.

2. Using an example, explain the principle of backward induction.

3. Why is it profitable for a player to make a credible commitment?

4. In this chapter it was consider that extensive games can display decision making in the long
and short term. As a rule capacity decisions are a firm’s long-term choice, whereas pricing is typically
a short-run variable. Consider the following industries: book publishing, software, insurance, oil
production, car production, education. Explain which variable (capacity or price) will be determined
for the long term, and which for the short term.
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5. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players are
rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions would
such a strategy be optimal?

8. Why did American Airlines propose this fare structure, and what made it so attractive to the
other airlines? Was it really to "help reduce fare confusion"?

9. Why couldn’t P&G and Kimberly-Clark cooperate? Why couldn’t they use tit-for-tat
strategy?

Tema 9. «Dynamic Models of Oligopoly»

Bonpocsl s AMcKycCcHH.

1. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand and
Cournot models?

2. What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

3. What is a grim strategy?

4. What factors determine discount factor?

5. Describe factors that complicate reaching an agreement.

6. Why is it profitable to use trigger price strategy even in the period of demand drop?

7. Why is it difficult to reach an agreement when there are many firms at the market?

8. Explain why collusive pricing is difficult in one-period competition and easier when firms
interact over a number of periods.

9. What is most-favored-customer clauses?

Tembl 1u1s1 3cce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation

Tema 10. «Product Differentiation»

Bonpocsl 11 AMCKYCCHH.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good? What
is elasticity of substitution?

4. What are two conditions for free-entry equilibrium?

5. Describe monopolistic competition model. Show on the graph how a firm choice of
equilibrium output and price. Show on the graph of monopolistic competition how differentiation
degree influences on the price set by the firm.

6. What is address model? What does it describe?

7. Describe a simple address model.

8. Why do two firms locate together? What is a principle of minimum differentiation?

9. Describe an address model with sequential entry.

Tembl a5 3cce.

1. Advertising as a method of competition in the differential market product.
2. The strategic behavior of companies with a differentiated product.

3. Features of product differentiation in the industry (choose any industry)
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Tema 11. «An Introduction to Strategic Behavior»

Bonpocs! 11 AMCKYCCHH.

1. What is a strategic behavior? What types of are there? Gives some examples of these types.

2. What conditions must be met for a noncooperative strategy to be successful?

3. What is the difference between strategic and tactical choices?

4. Describe the Stackelberg game.

5. Explain the role of the commitment.

6. What is the relationship between commitment and renegotiation? Commitment and
reputation?

7. What is the limit pricing?

8. Describe the model of limit pricing where one firm has an advantage.

Tema 12. «Entry Deterrence»

Bonpocsl 151 AMCKYCCHH.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. How do investments facilitate the monopolization?

4. Why does a monopolist set competitive price at the contestable markets?
6. How does contestability create the entry barriers?

7. What are the entry barriers? Give some examples of them.

Tema 13. «Strategic Behavior: Principle»

Bonpocs! 111 AMCKYCCHH.

1. What are assumptions of two-stage game?

2. What are strategic complements?

3. What are strategic substitutes?

4. Describe behavior of an incumbent in case of strategic accommodation.

5. Describe behavior of an incumbent in case of strategic entry deterrence.

6. Although strategic investment can confer an advantage on the first mover, such investment
also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of
the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if
the market had eventually settled on a different standard. Discuss how the value of flexibility would
affect our analysis of strategic advantage.

Tema 14. «Strategic Behavior: Application»

Bonpocsl 11 AMCKYCCHH.
. Why does learning-by-doing give an advantage for a firm?
. What is switching costs? Give some examples of it in your practice.
. How can a firm manipulate its installed base of customers?
. What is a vertical separation?
. What is a strategic role of tying?
. Why does an owner encourage his manager to maximize sales?
. What is a strategic role of R&D?
8. The two-stage framework is predicated on the notion that commitments can be made for a
longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting.

NN N kAW =
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But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment
depreciates over time, what effect would this have on the strategic analysis that we have been
developing?

Tembl 1151 3cce.
Describe the experience of a company which use one of tools of strategic behavior.

IIpumepsI peiTHHIOBBIX KOHTPOJIBHBIX padoT
PeiiTuHroBasi KOHTpOIbHAsA padora Nel.

I. Test.

1. The main goal of the manager is

a) profit maximization

b) his utility maximization

¢) total revenue maximization

d) cost maximization

2. Economies of scope means:

a) long-run average cost declines as the rate of output increases

b) it is cheaper to produce the two output levels together in one plant than to produce similar
amounts of each good in single-product plants

c) the rate of output where average cost is minimized

d) it is cheaper to produce the two output levels in two different plants than to produce similar
amounts of each good in one plant

3. What is an example of horizontal expansion of a firm (increase its horizontal boundaries)? (2
options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a § 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

4. According to the capital market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

¢) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.

5. If the Herfindahl index is 10,000, this is the situation of

a) monopoly

b) oligopoly

c) perfect competition

d) monopolistic competition

6. The absolute cost advantage is

a) Lower costs for existing industry firms compared to new firms

b) Lower average costs while increasing output

c¢) Consumer costs associated with the transition from one manufacturer to another

d) Decrease in demand of firms which entered the industry

7. What factor does lead to emergence of a dominant firm?

a) The dominant company has lower production costs compared to the competitive fringe
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b) The dominant firm produces differentiated products

c¢) Technological features of the industry, as a result of which a single company will bear lower
average costs than if several companies functioned on the market

d) The state grants only one company the exclusive right to manufacture these products

8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then

a) a dominant firm is able to drive competitors out of the market

b) a competitive fringe completely displaces the dominant company from the market

c¢) the dominant company will lose its leading position in the market

d) dominant firm becomes a monopoly

IL. True or false the following statements. Explain.

1. The vertical size of the firm is largely determined by costs.

2. Franchising is a efficient way to solve hold-up problem, because it combines the benefits of
vertical integration with the benefits of vertical separation.

3. A fixed costs is an investment in an asset with no alternative use.

4. The higher the marginal cost of the competitive fringe, the greater the market power of the
dominant firm.

I1I. Solve the problems.

1. A firm’s short-run revenue is given by R = 21e — ¢* , where e is the level of effort by a typical
worker (all workers are assumed to be identical). A worker chooses his level of effort to maximize
wage less effort w — e (the per-unit cost of effort is assumed to be 1). Determine the level of effort and
the level of profit (revenue less wage paid) for each of the following wage arrangements. Explain why
these different principal-agent relationships generate different outcomes.

a. w=4 for e > 1; otherwise w = 0.

b. w=R/3.

c. w=R-50.

2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price
of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of
dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of
the toy market. What is the number of fringe firms?

PeiliTuHroBasi KOHTpPOJILHasi padora Ne2.
I. Test.
1. A firm that is engaging in price discrimination will
a. charge a higher price to consumers with a higher price elasticity of demand.
b. charge a higher price to consumers with a lower price elasticity of demand.
c. earn lower profits than a similar firm that does not engage in price discrimination.
d. generally be a perfectly competitive firm.
2. The optimal two-part tariff strategy involves:
a. lobbying both the government of the country from which the firm exports and the government
of the country into which the firm imports for lower tariffs.
b. setting price equal to marginal cost and charging a fee to the less elastic consumers.
c. charging a lower price in the more elastic market.
d. setting price equal to marginal cost and charging a fee equal to the remaining consumer
surplus.
3. Information asymmetry occurs in the market:
. Search Items
. Experienced goods
. Normal goods
. Inferior goods
. What cannot prevent the adverse selection in the product market?
. Warranty

O oo oW
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b. Price

c. Reputation

d. Standards

5. In a game of , players know not only their own payoffs, but also the
payoffs of all the other players

a. complete information

b. perfect information

c. incomplete information

d. imperfect information

6. What is a dominant strategy of player 1 in the following game?
T W
S 5,4 3,6
D 0,5 2,4

S
D
. The player 1 doesn’t have a dominant strategy
. Both strategies are dominant
. What is not a characteristic a Cournot model?
. homogeneous product
. firms” MC are the same
competition over quantity
. firms make their decisions consequentially
means that under price competition with homogeneous product and
constant, symmetric marginal cost, firms set price at the level of marginal cost.

a. Cournot equilibrium

b. Cournot paradox

c. Bertrand paradox

d. Bertrand equilibrium

I1. True or false the following statements. Explain.

1. A longer warranty period indicates good product quality.

2. It is unprofitable for manufacturers to provide products with a lifetime warranty, as it leads to
a moral hazard problem.

3. The seller is able to successfully apply third-degree price discrimination if different consumer
groups have the same elasticity of demand.

4. High entry barriers are the main reason for the emergence of oligopoly.

I1I. Solve the problems.

1. Consider the following duopoly. Demand is given by P = 40 - Q, where Q = Q; + Q.. The
firms' cost functions are C(Q;) = 4Q, and C,(Q) =2Q..

a. Suppose both firms have entered the industry. What is the joint profit-maximizing level of
output? What is profit of each firm? How much will each firm produce?

b. What is each firm's equilibrium output and profit if they behave noncooperatively? Use the
Cournot model. Draw the firms' reaction curves and show the equilibrium.

c. How much should Firm 2 be willing to pay to purchase Firm 1 if collusion is illegal, but the
takeover is not?

2. Consider the following game depicting the process of standard setting in high definition
television (HDTV). The U.S. and Japan must simultaneously decide whether to invest a high or a low
value into HDTV research. Each country’s payoffs are summarized in Figure below.

Q0 o N0 o

Japan
low high
US |[low |4:3 2:4
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| [ high [32 [ 1;1 |

. Are there any dominant strategies in this game? What is the Nash equilibrium of the game?
re the rationality assumptions implicit in this equilibrium?
. Suppose now the U.S. has the option of committing to a strategy ahead of Japan’s decision.

How would you model this new situation? What are the Nash equilibria of this new game?

PeiiTuHroBasi KOHTpoJbLHas padora Ne3.

. Test

b

I
1
a
b
c
d
2
a
b
c. the detection and exclusion of cheaters
d
3
a
b
c
d
4
a

. Which of the following factor does not facilitate collusion?

. Product Heterogeneity

. High industry concentration

. Complete information

. Symmetric costs

. Stigler stressed that policing a collusive agreement depends on
. the detection and punishment of cheaters

. the detection and reward of cheaters

. the detection and follow-up to cheaters

. A game in which players play over and over again is called

. dynamic game

. repeated game

. sequential game

. two-stage game

. Which of the following factor does not influence on profitability of a collusive agreement?
. Inelastic demand

. The larger the number of participating firms relative to the number of firms outside the

agreement
c. Complete information

d
5

. A high entry barriers
. According to free-entry condition:

a. the profits of an additional entrant must be positive and the profits of a firm in the industry
nonnegative.

b

. the profits of an additional entrant must be nonpositive and the profits of a firm in the industry

nonnegative.

TN X0 T N0 TP A0

. the profits of an additional entrant and the profits of a firm in the industry must be negative.
no variants are correct

. What is not an assumption of address model?

. The address of a consumer represents their most preferred product
. Consumer’s preferences are symmetric

. Consumer preferences are distributed in the same product space

. Consumers have completely inelastic demands

. According to principle of minimum differentiation

. products are homogeneous

. products are differentiated

. firms collude

. there are many different firms at the market

. The principle of backward induction allows to

. find a unique SPNE in sequential game

use credible commitment
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c. find NE in simultaneous game

d. find several SPNE in sequential game

I1. True or false the following statements. Explain.

1. Tit-for-tat strategy can be used in infinite repeated games.

2. The greater discount factor, the more incentive to deviate from collusion.

3. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to more differentiated products.

4. Products are horizontally differentiated if consumers have heterogeneous preferences
regarding the most preferred mix of different attributes.

I1I. Solve the problems.

1. Consider the stage game shown in Figure below.
Cl C2 C3
R1 2;2 2;1 7;1
R2 1;2 3;3 5;4
R3 1;5 2;2 06

a) Find the Nash equilibrium.

b) Now suppose that the game is repeated indefinitely, but ends after each period with constant
probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both
players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash
equilibrium strategy from then on.

2. Demand in a market is given by P = 80— Q. The cost function is C = Q? and marginal cost of
production is 2Q.

a) What are the monopoly output and profits?

b) Suppose that there are two firms in the market. If they were to agree to maximize industry
profits, how much would each produce? What would the profits of each firm and industry profits be?

c) Is the collusive agreement in (b) a Nash equilibrium?

IIpumep 3aueTHoOili padoThl B 1 cemecTpe.

I. Test.

1. The rate of output where average cost is minimized and economies of scale are exhausted is
called:

a) market output

b) no efficient scale

c) minimum efficient scale

d) monopoly output

2. What is an example of vertical expansion of a firm? (2 options)

a) the merger of the two automobile giants: Daimler-Benz and Chrysler

b) Uber acquired Otto, a $ 680 million startup, developing technology to build self-propelled
trucks.

c) the merger of General Motors and Fisher Body, a supplier of closed metal bodies

d) the merger of the two pharmaceutical giants Kiba Gaiji and Sandoz, which led to the
formation of the giant Novartis.

3. According to the labour market discipline

a) If a manager does not maximize profits, then the value of the firm is lower than its potential
and a raider could acquire the firm, change management to maximize profits.

b) the manager is trying to avoid the negative reputation that results from poor performance.
Since managers have to change jobs from time to time, they are interested in creating an perfect
reputation.

c) when product market competition is intense, the manager actively seek to maximize firm
profits, in order not to lose his or her job.
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4. Fixed costs of production factors
a) do not depend on the current level of production.
b) are the value of the factor in its next best alternative use.
c) are investment in an asset without alternative use.
d) are vary in proportion to production.
5. Which of the following is an example of price discrimination?
a. It costs more to make a long-distance phone call during the day than it does late at night.
b. A ticket to the zoo costs less for a child than it does for an adult.
c. Regular gasoline costs less than premium gasoline.
d. All of the above are examples of price discrimination.
6. A firm will find it difficult to engage in price discrimination if:
the demand curve is downward-sloping.
consumers are smart.
the good is normal.
there are close substitutes.
. What is not a signal at the insurance services market?
insurance history of the individual
diseases history
selection by the individual of a particular clinic
information about car accidents with the participation of an individual
. What is not an example of moral hazard?
neglect of safety after receiving fire insurance
displacement healthy people with sick people at the life insurance market
excess speed after receiving auto insurance
careless use of the goods with a warrantee
. What is not a basic element of a game?
Player
Payoff
Outcome
Strategy
10.In a game each player moves once, and when a player moves she does so not
knowing the action of her rivals.
a. dynamic
b. static
c. perfect information
d. incomplete information
I1. True or false the following statements. Explain.
1. A monopolist who is able to practice third degree price discrimination will make greater
profits than a monopolist who is able to practice first degree price discrimination.
2. The purpose of price discrimination is to capture consumer surplus and deadweight loss in
order to increase firm’s profit.
3. The profit-maximizing rule is that a firm should produce at the output level that marginal
revenue exceeds marginal cost
4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than
t increase in output.
II1. Solve the problem.
Two firms compete by choosing price. Their demand functions are
01=60-P1+P2and 02=60+ P1-P2

A0 O®O0ADTE XA0 T NA0 TS

Marginal costs are 10.
a. Suppose the two firms set their prices at the same time. Find the resulting Nash equilibrium.
What price will each firm charge, how much will it sell, and what will its profit be?
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b. Suppose Firm 2 sets its price first and then Firm 1 sets its price. What price will each firm
charge, how much will it sell, and what will its profit be?

c. Suppose you are one of these firms and that there are three ways you could play the game: (i)
Both firms set price at the same time; (i1) You set price first; or (iii) Your competitor sets price first. If
you could choose among these options, which would you prefer? Explain why.

IIpumep 3aueTHOI padoTHI BO 2 cemecTpe.
I. Test.
1. According to most-favored-customer clauses
a. collusion will be sustainable because punishment will be more severe.
b. collusion will not be sustainable because firms will offer a discount to their customers.
c. collusion will be sustainable because firms will compete against each other in a number of
different geographic markets.
d. collusion will not be sustainable because firms will compete against each other in a number of
different geographic markets.
2. Firms engage in when they mutually devise a common plan of action and
exchange mutual assurances to follow that common course of action.
a. tacit collusion
b. common collusion
c. Nash equilibrium
d. explicit collusion
3.Which of the following factor facilitates collusion?
. Uncertainty
. Asymmetries in Preferences
. Enforcement
. Innovation
. A game in which players play over and over again is called
. dynamic game
. repeated game
. sequential game
. two-stage game
. The principle of backward induction allows to
. find a unique SPNE in sequential game
. use credible commitment
. find NE in simultaneous game
. find several SPNE in sequential game
6.Address models consider
consumers’ preferences defined over the characteristics or attributes of products
issue of the extent of variety—the number of products available in the market
. firms’ behavior about quality of products
. price completion of oligopolists
. If there are three firms in Hotteling city and there is no sunk costs
in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery
in Nash equilibrium three firms will stand at the same distance from each other
in Nash equilibrium three firms will stand together
. there is no Nash equilibrium
. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s
strategy is
a. top dog
b. puppy
c. lean and hungry
d. fat cat

OO0 D LA oS OO oW

®E0 TP Na0e o
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I1. True or false the following statements. Explain.

1. Tit-for-tat strategy can be used in finite repeated games.

2. The greater discount factor, the more incentive to deviate from collusion.

3. In circumstances of downturns in demand it isn’t rational for firm to deviate from collusion.

4. The elasticity of substitution influences on products’ variety: less elasticity of substitution
leads to less differentiated products.

5. In order to lick in customers a firm should increase its switching costs.

II1. Solve the problems.

1. A county consists of two towns, Right and Left. Each has 1/5 of the population lives in each of
two towns. The remaining 4/5 lives uniformly scattered on the one straight road that connects the two
towns. There are 5 taverns. Each drinker will go regularly to whichever bar is closest to him. The price
of a drink in each bar is equal and determined by the government. The only variable that owners have
control over is their location. Find the Nash equilibrium locations of the five drinking establishments.

2. Suppose that firms 1 and 2 are Cournot competitors, and their only costs are their managers’
salaries, which can be expressed as $1 per unit of output. Inverse demand is given by P = 10—Q. First,
compute the Cournot equilibrium quantities and profits for each firm. The owners of firm 1 decide to
direct their manager to maximize sales, rather than profits. If he does so, compute the new Cournot
equilibrium quantities and profits for each firm. Has firm 1’s profit increased?

7.4. Meronndeckue MaTepHalbl, ONpPEICIAIONIME MPOLELypbl OLCHUBAaHM 3HAHUHN, YMEHHUH,
HaBBIKOB U (WJIM) OTIbITA IEATEIbHOCTH
@DopMBbI KOHTPOJISL:

Texymuii — ¢poHTadbHble, KOMOMHUPOBAHHBIE ONPOCHl B paMKax ceMuHapa (BKJIaJ B
UTOTOBYIO OIIeHKY — 20%)
[IpoMekyTOUHBIIT — BBINOJHEHWE KOHTPOJBHBIX pPa0OT/KOJIJIOKBUYM (BKJIaJl B HUTOTOBYIO

oneHKy — 50%)
NtoroBsrii- 3auetHast paboTa B MUICEMEHHOU (opme (BKJIaT B HTOTOBYIO OlIeHKY — 30%)
HrtoroBass olleHKa — BBICTABISIETCS HCXOIi W3 O0aIOB, MOJYYEHHBIX Ha CEMHHApPCKHX
3aHATUSX, 0AJUTOB 32 KOHTPOJIbHBIE PA0OTHI, KOJJIOKBHYMa M OIICHKH Ha 3a4eTe.

Taouauna 9. [Ipumepbl O1LIEHOYHBIX CPEICTB € KJIKYaMU NPABUJIbLHbIX 0TBETOB

. Bpewms
Ne [IpaBunbHbIN
Tun 3ananus dopmyJIHUpPOBKA 3aJaHUSA BBITIOJTHEHUS
/1 OTBET
(B MUHYTaX)

YK-4. CriocoOeH oCyecTBISATh JACIOBYI0 KOMMYHHKAITMIO B YCTHOW M MMCbMEHHOU (hopMax Ha
rocy/1apCcTBEHHOM si3bike Poccuiickoil @enepaniy 1 HHOCTPAaHHOM(BIX) sSI3bIKE(AX)

1. 3amanue The absolute cost advantage is a 1
3aKPBITOTO THIIA a) Lower costs for existing industry
firms compared to new firms
b) Lower average costs while
increasing output
c¢) Consumer costs associated with the
transition from one manufacturer to
another
d) Decrease in demand of firms which
entered the industry
2. Information asymmetry occurs in the b 1
market:
e. Search Items
f. Experienced goods
g. Normal goods
Inferior goods
3. According to principle of minimum a 1
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Describe them in short.

barriers. Government
Restrictions on  Entry,
Structural ~Characteristics
and Strategic Behavior by
Incumbents. Governments
grant exclusive franchises
because of Natural
Monopoly,  Redistribute
Rents and Intellectual

Property Rights. Structural
characteristics protect the
market power of
incumbents without

. Bpewms
Ne [IpaBunbHbIN
Tun 3ananus dopmyJIHMPOBKA 3aJaHUSA BBITIOJTHEHUS
/1 OTBET
(B MUHYTaX)
differentiation
a. products are homogeneous
b. products are differentiated
c. firms collude
d. there are many different firms
at the market
4. What cannot prevent the adverse b 1
selection in the product market?
a. Warranty
b. Price
c. Reputation
d. Standards
5. 3amanue What is economy of scale? How is | The effect of scale is 8-12
OTKPBITOTO THIIA economy of scale connected with | associated with a change in
return to scale? the cost of a unit of
production, depending on
the scale of its production
by the company.
Considered in the long
term. Reducing unit costs
when scaled up is called
economies of scale. The
shape of the long-run cost
curve is related to
economies of scale.
Economies of scale can be
exploited by companies of
all sizes by increasing their
operations. The  most
common methods are
purchasing (getting bulk
discounts),  management
(using specialization of
managers), finance (getting
less expensive loans),
marketing (spreading
advertising costs for a
wider range of products).
The use of any of these
factors reduces the long
run average cost (LRAC)
by shifting the short-run
average total cost
(SRATC) curve down and
to the right on the chart.
6. What types of entry barriers are there? | There are 3 types of entry 5-10
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/1

Tun 3aganus

dopmyJIHMPOBKA 3aJaHUSA

[IpaBunpHbII
OTBET

Bpewms
BBITTOJTHEHHS
(B MUHYTaX)

attracting entry. They are
characteristics that reduce
the profitability of entry.
There are four structural
characteristics that are
often thought to be entry
barriers: Economies of
Scale, Sunk Expenditures
of the Entrant, Absolute
Cost Advantages, Sunk

Expenditures by
Consumers. As for
Strategic ~ Behavior by

Incumbents, there are 3
categories of strategies
available for incumbents to
raise the height of barriers
to entry: Aggressive Post-
entry Behavior, Raising
Rivals’ Costs, Reducing
Rivals’ Revenues.

What is a dominant firm? Why does a
dominant firm exist?

If one firm is a price setter
and faces smaller, price-
taking firms, it is called a
dominant firm. It typically
has a large market share.
Some factors make a firm
dominant: dominant firms
may have lower costs than
fringe firms; dominant firm
may have a superior
product in a market where
each firm produces a
differentiated product; a
group of firms may
collectively act as a
dominant firm.

3-7

What are necessary conditions for
price discrimination?

The first is that the firm
must  possess  market
power: without it, the price
of all units of all goods
will be driven down to the
level of costs by
competition, and price
discrimination cannot
arise.

The second necessary
condition for price
discrimination is that resale
or arbitrage must be
prevented. The problem is
that the consumers of the
low-priced goods may be
tempted to resell them to
consumers who  were
intended to buy the high-
priced goods, and unravel
the firm’s careful price
discrimination scheme.

5-10
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/1

Tun 3aganus

dopmyJIHMPOBKA 3aJaHUSA

[IpaBunpHbII
OTBET

Bpewms
BBITTOJTHEHHS
(B MUHYTaX)

The phenomenon of gray
markets is a good example
of attempts to unravel price
discrimination schemes.

How does tying differ from bundling?
Why might a firm want to practice
tying?

Tying refers to
conditioning the sale of
one good on the purchase
of another. The simplest
case of tying is just an
application of our analysis
of two-part tariffs. This
method of  extracting
consumer surplus is to
force the consumer to
make an advance payment
for the right to buy goods.
Then  consumers  pay
additionally for each item
they wish to receive. A
classic example of this
phenomenon is an
amusement park. You pay
an entrance fee to get
there, and then a certain
amount for each trip or
attraction.

Bearing this in mind, we
will see in this section how
bundling, which may have

little immediate
resemblance to other price
discrimination  schemes,

can realize exactly the goal
of capturing more surplus
for the firm. Bundling
refers to tying in fixed
proportions. For example,
each left shoe is normally
bundled with a right shoe,
car bodies are bundled
with engines and tires, etc.,
and cable television is sold
in “bundles” of channels,
rather than each channel
having an individual price.

10-12

10.

KomOunu
POBaHHBIN
BOIIPOC

[IpounTaiiTe TEKCT BoOIpoOCa,
BEIOCpUTE OJWH TMPABUIHHBIN
BapHaHT OTBETAa U 3aAIUIINUTE
apryMeHTbI, 00OCHOBBIBAIOIINE
BBIOOp OTBETA:

Economies of scope means:

a) long-run average cost
declines as the rate of output increases
b) it is cheaper to produce the

two output levels together in one plant
than to produce similar amounts of
each good in single-product plants

B
It is a situation when a
proportionate saving

gained by producing two

or more distinct goods,
when the cost of doing so

is less than that of

producing each separately.
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. Bpewms
Ne [IpaBunbHbIN
Tun 3ananus dopmyJIHMPOBKA 3aJaHUSA BBITTOJTHEHHUS
/1 OTBET
(B MUHYyTaX)
c) the rate of output where
average cost is minimized
d) it is cheaper to produce the
two output levels in two different
plants than to produce similar amounts
of each good in one plant
No . Bpewms
[IpaBunbHBIN
i/ Tun 3aganus DopMyIHPOBKA 3aJaHUS OTBCT BBITIOJIHEHUS
n (B MUHYyTaX)

IIK-1. Cnocoben ananuszuposams u UHMEPRPEMUPOSAmMb PUHAHCOBYIO, OYX2ATIMEPCKYIO U
UHYI0O UHGOpMaAUUIO, CO0ePHCAWYIOCA 6 OMUEMHOCHU RPEONPUAMUIL PA3TUYHBIX popm
coOcmeeHHOCmU, OP2AHU3AYUIL, 6€00MCHIE U M.0., UCNOIb306AMb NOJIYYEHHbLE C6COCHUA 01
NPUHAMUA YNPABGICHUECKUX PEUleHUll, GblA6CHUA MEHOCHUUU U3MEHEHUs COUUAIbHO-
IKOHOMUYECKUX NOKa3zamesieil, d MAaKiHce no020mosums UHPOPMAYUOHHBLIL 0030p u/uiu

AHATUMUYECKUIL Omuem

11. | 3anmanume 3aKpBITOTO THIA | True or False: Price | True 2
discrimination is a set of
pricing strategies for extracting
more surplus than is available
under uniform pricing - true.
12. A barrier to entry is something | False 2
that makes the expected profits
of an entrant negative even
though incumbent firms are
able to exercise market power
13. The more efficient the | True 2
dominant firm vis-a-vis the
fringe—the lower its marginal
costs—the greater its market
power
14. An efficient allocation | False 2
minimizes total surplus.
15. 3amanne «A price - taking firm selling | At a competitive market 5-7
OTKPBITOT'O THIIA in a market with a price greater | firms produce optimal output
than the firm's average cost | when minimum AC equals
should increase its output | MC and price. If a firm has
level». Comment. cost advantage, so market
price is higher than its AC
and in this case this firm
have positive profit. And its
output optimal as MC cross
AC at the point of minimum
last ones. The statement is
wrong.
16. Why could Norwegian | By the mid-1980s farmed 5-7
produces take a dominant | salmon had become a major
position in the market of | export, especially to the
farmed salmon and hold this | United  States. Farmed
position for almost two | salmon competes with wild
decades? salmon, but has an advantage
in that fresh wild salmon is
only available at certain
times of the year. The United
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Ne . Bpewms
[IpaBunbHbII
1/ Tun 3aganust DopMyIHPOBKA 3aJaHUS oTBET BBITTOJTHEHHUS
1 (B MUHYyTaX)
States is the world’s largest
producer of wild salmon.
However, much of this is
canned and it must be frozen
if consumed outside of the
harvest  season.  Farmed
salmon can be harvested
year-round and thus is
always available fresh. As a
result restaurants in the
United States were
significant buyers of
Norwegian farmed salmon,
and wild and farmed salmon
are not perfect substitutes.

17. 3. Two parts in an | As it’s known light bulbs are 5-7
automobile taillight are the | homogeneous good. So they
plastic exterior cover and the | can be produced by external
light bulb. Which of these parts | suppliers. But, the plastic
is a car company more likely to | exterior cover must be
manufacture in-house? Why? custom-designed and

manufactured for each make
and model. Because it
requires more Relationship
Specific Investment, it is
more likely to be made in-
house.

18. 1998 news article reported that | Lone-holdout Northwest 5-7
Delta Air Lines and American | Airlines refused to match the
Airlines tried to raise leisure | higher prices, thereby
air fares 4% in most domestic | stimulating demand at home.
markets, but the move failed | By causing a significant
Monday when lone-holdout | increase in sales at a low
Northwest Airlines refused to | price, it significantly
match the higher prices. The | increased the volume of
aborted price boost illustrates | production (sales). Elastic
the impact Northwest's woes | demand made it harder to
already are having on the | maintain collusion, as it
industry. Months of labor | increased the returns from
unrest are prompting | fraud, namely, a drop in
passengers to book away from | demand for the services of
the fourth largest carrier. What | airlines caught in collusion.
does this say about the nature
of price dynamics in the airline
industry?

19. Explain why collusive pricing | Price fixing is difficult 5-7
is difficult in a single-period | during one period of
competition and easier when | competition and easier when
firms interact over multiple | firms interact over several
periods. periods, because during one

period competition firms
have incentives to cheat and
charge lower prices than
competitors in order to obtain
high short-term profits.
20. | KomOunmpoBaHHbIi IIpouuraiire TexcT Bompoca, A 3-5
BOTIPOC BbIOepUTE ONUH mpaBwiIbHBIN | A firm or firms may exercise

BapUaHT OTBETAa W 3alUIIUTE
apryMeHTHI, 000CHOBBIBAIOIITHE

market power for a signifi-
cant period of time only if




33

Ne . Bpewms
[IpaBunbHbII
1/ Tun 3aganus DopMyIMpOBKa 3aIaHUS OTBET BBITIOJTHCHHUS
1 (B MUHYTaX)
BBIOOp OTBeTA! barriers to new entry exist.

Barriers to entry determine the
extent to which a firm can
exercise market power in the
long run:

A) TRUE

B) FALSE

[TomHBI KOMIUIEKT OIIEHOYHBIX MaTE€PHAaJOB MO AMCHUIUIMHE (MOaymto) ((OHJI OIEHOYHBIX
CPEICTB) XpaHMUTCS B 3JEKTPOHHOM BHJE Ha Kadeape, yTBepKIaroleid pabodylo HporpaMmy
JUCHUILIMHBL (MO1lyJisl), ¥ B LleHTpe MOHUTOpPHHIa U ayuTa KauecTBa 00y4eHusl.

7.4. MeToau4ecKue MaTepHAJIbI, ONpeaesioIie MPoleaypPhl OLEHUBAHUS Pe3yJIbTATOB
00y4eHus1 10 TUCHUILINHE (MOIYJII0)

®DopMoii TEKyIIero KOHTPOJIS 3HAHUHN CTYACHTA SIBJISIFOTCS KOHTPOJIBHBIE PAa0OTHI U OMPOCHL.
[TpoMexyTOUHBII KOHTPOJB O MIpeaMeTy Teopusi OTpacieBbIX PHIHKOB MPOBOIUTCS B opMe 3a4eTa u
HK3aMEHa.

OOmass omeHka Y4YeOHBIX [IOCTIDKEHUH CTyJeHTa B CEMeCTpe IO Yy4eOHOMYy Kypcy
OTpesieNIIeTCs Kak CyMMa OaJioB, IMOJNYYCHHBIX CTYIACHTOM IO PA3IMYHBIM (OpMaM TEKYyIIEro U
MIPOMEKYTOUYHOTO KOHTPOJISl B TEUEHHE JAHHOTO ceMecTpa

YCnenrHoCcTh U3y4eHus: KaKI0ro y4eOHOTO Kypca B TEUCHHE CEeMeCTpa OLEHUBACTCS, UCXO/IS
n3 100 MakcuMaabHO BO3MOXKHBIX OAJIIOB.

HesaBucuMo OoT HaOpaHHOW B ceMecTpe TeKyIlleld CyMMBbl OaJIJIOB 00S3aTENbHBIM YCIOBHEM
nepes caayeii sk3aMeHa SBJISIETCSI BHITOJIHEHUE CTYACHTOM HEOOXOAUMBIX 10 paboueii mporpamme Jist
JUCITUTUTAHBI BHIOB 3aJaHHM.

[Ipu oOHapykeHUHM mpemnojaBateneM (akTa CHUCHIBAHUA WM IUIaruaTa B BBIIOJHEHHOM
3aJlaHuy, TaHHOe 3a/anue oneHuBaercs B 0 0aymuioB. OeHMBAaHUE MOBTOPHO BBITTOJIHEHHOTO 3a/IaHUS
OCYIIECTBIISIETCS TIO OOIIUM TpaBUIIaM.

[locne oxoHuyaHusi cemMecTpa CTyIeHT, HaOpaBmuidi wmeHee 60 OaioB, cuMTaeTcs
HEYCIEBAIOIINM.

[Tpr HEYIOBIETBOPHUTEIHHON ClIaye dK3aMCHA WIIM HESBKE 10 HEYBXUTEIHLHOW NMPHUYMHE Ha
9K3aMEH 2K3aMEHAIlMOHHAs COCTaBIISIONIasi mpupaBHUBaeTcs Kk Hymio (0). B aTom crmydae cTyneHT B
YCTaHOBJICHHOM B YHHBEPCHUTETE MOPSIKE 00sI3aH MepecaaTh SK3aMeH.

[Tpu mepecnave ’K3aMeHa M3 CEMECTPOBOTO PEHTHHTOBOrO Oaijia CTyAEHTa BBIYMTAETCA: -
niepBasi repeciava sK3aMeHa — 5 0amoB; - Bropas nepecaada — 10 6amios.

Taoauna 10. TexHosiornyeckas KapTa peiTHHIOBBIX 0A/UIOB 10 TUCHHUILIMHE (MOIYJIIO)
5 cemecTp

KonnuectBo MaxkcumanbHOE Cpok
Ne Kontponmpyemsie .
MEPOTPHUITHIA KOJIMYECTBO IpecTaBiIe
n/m MEPOTPHUITHS
/ 6ansl 6aioB HUS
OcHoBHOI1 0J10K

1. | Yuacmue 6 ouckyccuu 7/5 35 CooTBeTCTBY

olIIas mapa
2. | Konmponvuas paboma 2/10 20 CootBercTBy

FoIIast mapa
3. | Occe 4/8,75 35
Bcero 90 -

biok 6onycoB
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KonuuectBo MakcumanbsHoe Cpox
Ne KonTpomupyemsie .
MEpPOTPHUATHIHA KOJIMYECTBO npeJcTaBie
n/m MEpONPHUATHS
/ 6amel 0asoB HUS
4. | Axmusnas paboma cmyoewma Ha CootBerct
3AHAMUU, CYWeCmBeHHbll  BKIA0 +1 +3 BYIOIIast
cmyoeHma Ha 3aHAmuUY napa
5. | Yuacmue c ooxnadamu na Hayumwix
KOHGhepeHyusx: 11
-8HYMPUBY308CKOU
Ympueyso +1 ITo
- 20poOCKOU +5
. +1,5 rpaduky
-obnacmuotl 115
- PeCUOHANbHOU .
. +2
- MeANCOYHAPOOHOU
6. | Becepoccutickuti  myp  npeomemHou
ITo
ONMUMNUAObL (KOHKYPCA) +2 +2
rpaduky
- IIpuzosoe mecmo
Bcero 10 -
JlomotHuTEILHBINH 0J10K
ITo
7. | 3auem 10
rpaduky
Bcero 10 -
UTOro 100 -
6 cemecTp
KomuuecTBo MakcumanbHOe Cpox
Ne KonTponupyemslie .
MEpPOTPHUATHIA KOJIMYECTBO MpeicTaBie
/I MEPOTIPUITHSI
/ Gabl 0aioB HUSA
OcHoBHOI1 0J10K
8. Yuacmue 6 oucxyccuu 7/5 35 Coorsercty
rouas rnapa
9. | KommpoavHnas paboma 1/10 10 CootBetcTBY
FolIast mapa
10. | Dcce 3/5 15
11. | Konnoxsuym 4/7,5 30
Bcero 90 -
bJjok 6onycoB
12. | Akmusnas paboma cmyoenma Ha CootBerct
3aHAMUY,  CYWECMBEHHbI  BKIAO +1 +3 ByIOIIIAS
CMyO0eHma Ha 3aHAMUY napa
13. | Yuacmue ¢ oOoxnadamu na HayuHbiX
KOHGhepeHyusx: .
-8HYMPUBY308CKOU
ympueyso +1 ITo
- 20poOcKoUl +5
. +1,5 rpaduky
-obnacmuotl 415
- pecUOHaNbHOU .
. +2
- MeNCOYHApOOHOU
14. | Becepoccutickuiti  myp  npeomemHou
ITo
ONUMNUAObL (KOHKYPCA) +2 +2
rpaduky
- [Ipuzosoe mecmo
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KonuuectBo MakcumanbsHoe Cpox
Ne KonTpomupyemsie .
MEPOTIPUITHIA KOJIMYECTBO MIpE/ICTaBIIC
n/m MEpONPHUATHS
/ Garsl 0amioB HUS
Bcero 10 -
JlomoHUTEAbHBINA 010K
ITo
15. | Jugh 3auem 10
rpadguky
Bcero 10 -
UTOro 100 -
Tadauuna 11. Cucrema mrpadgoB (1J1s1 0HOT0 3aHATHSA)
IToka3zaresnb bayn
Ono3zoanue na 3anusmue (06a u boee) -2
Hapywenue yuebnoti oucyuniunul -2
Hezomoenocmu x 3ansamuio -1
IIponyck 3ansamus 6e3 y8axicumenbHOU NPUYUHDBL -1

Tadmuma 12. Illkana nepeBoaa PpPeWTHHIOBbIX 0A/UIOB B HTOTOBYI0 OLIEHKY 3a cCeMecTp
N0 JUCUMILIMHE (MOXYJII0)

Cymma 0ajioB OrneHka 1o 4-0aJIIbHOM IIKaJIe

90-100 5 (OTJIMYHO)
85-89
7584 4 (xoporo)
20_74 3a4TEHO
65-69 3
6064 (YZOBIETBOPUTENHHO)

Huxe 60 2 (HeyOBJIETBOPUTEIHHO) He 3auteno

[Tpu peanuzanuu AUCUUIUVIMHBI (MOIYJsl) B 3aBUCHUMOCTH OT YpPOBHS IOATOTOBJICHHOCTH
00y4JaromuXCcsi MOTYT OBITH UCTIOJB30BAaHBI UHBIC ()OPMBI, METOIbI KOHTPOJIS U OIICHOYHBIC CPEICTBA,
UCXOJS U3 KOHKPETHOM CUTYyaIlUH.

8. YYUEBHO-METOANUYECKOE U TH®OPMAIIMOHHOE OBECIIEYEHHUE

JUCHUIIVIMHBI (MOAYJIS)

8.1. OcHoBHas JuTEpaTypa

1. Po3zanoBa, H. M. Teopust oTpacieBbIX PHIHKOB: BBEACHHUE B IIPEAMET : yUeOHUK JIJIsi BY30B /
H. M. Po3anoBa. — 4-¢ usn., nepepad. u gon. — Mocksa : M3garensctBo FOpaiit, 2023.— URL:
https://urait.ru/bcode/561507 (O6pa3zoBatenbhas miardopma FOpaiit)

2. 3azapaBHBIX, A. B. DKOHOMHKa OTpacieBbIX PHIHKOB : yUY€OHUK U MPAKTHKYM ISl BY30B /
A. B. 3azgpaBubix, E. 1O. boitioBa. — 2-e u3g. — Mocksa : UznarensctBo FOpaiit, 2023. - URL:
https://urait.ru/bcode/560891 (O6pazoBarenbuas miardopma FOpaiir)

8.2. lonostHMTEILHAS JIUTEPATYPa

1. Ken X., DxoHomuka otpacieit u pupMm [IaexkTpoHHBIA pecypc] : yued. mocodue / K. Xutep;
nep. c aHIJL. - M. : @uHaHCHI 51 CTaTUCTHUKA, 2004. URL:
http://www.studentlibrary.ru/book/ISBN5279027375.html
2. KFOcynoBa, A.T. Teopus oTpacieBbiX PHIHKOB : ydeOHoe mocobue / KOcymoBa A.T., MkprusH
I''M., moxg pen. — Mocksa : KuoPyc, 2017. URL: https://book.ru/book/922338 (DnexTpoHHO-
oubnmoreunas cucrema BOOK.ru)

3. AmpameBa, CBemnmana bopucoHa.Teopusi opraHm3zanud OTpaciieBbIX PBIHKOB : yueO. /
AsnameBa, Cernana bopucosna, Po3anosa, Hanexna Muxaitnosna. - M. : UUII "Usg-Bo Maructp",
1998. - 320 c. (5 9K3)
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4. Crpenen, U [Ip U.A. Teopus oTpacieBbIX phIHKOB 0 : yueOHoe mocobue / Ctpenery U [p
N.A. — Mocksa : KnoPyc, 2019. URL: https://book.ru/book/929778

8.3. UnTepHeT-pecypchl, HE00OX0AUMBbIE 1JI1 OCBOEHM S JUCUMILIMHBI (MOXYJIS)

9. MATEPUAJIBHO-TEXHUYECKOE OBECHHEYEHUE JUCHUIIJIMHBI (MO YJISA)
Haumenosanue 35C

udposoii odOpazoBareabHblii pecypc IPRsmart:
- 90P Ne 1 — nporpamma ans OBM «ABTOMaTH3UpOBaHHAs CUCTEMa YIPaBIeHUs HU(PPOBOI
ouobmmorekor IPRsmarty;
- 90P Ne 2 — »51eKTpOHHO-00pa3oBaTelbHBI pecypc s HHOCTPAHHBIX CTYJICHTOB
«PYCCKUI KAK MTHOCTPAHHbBIN»
www.iprbookshop.ru
yekTpoHHO-0ubInoTeuHasi cucteMa BOOK.ru
https://book.ru
O6pasoBaTteannas miaargopma IOPAMT,
https://urait.ru/
JIeKTPOHHAs OMOJINOTEKA «ACTPAXaHCKUI IOCYJapCTBEHHbIN YHHBEPCUTET» COOCTBEHHOM
resnepauun Ha mwiaargopme IBC «nekTponnbiii YuranbHblii 3a1 — budanoTex»
https://biblio.asu.edu.ru
Yuémuas 3anuce oopazosamenvroco nopmana AI'Y
JaekTpoHHO-0MOMoTeynass cucrema (IbC) 000 «Iloautexpecype» «KoHCyJabTaHT
CTYeHTa)
MuoronpodguibHblii  oOpa3oBarenbHbli  pecypc  «KOHCynbTaHT  CTylIeHTa»  ABIAETCS
AIIEKTPOHHON OMOIMOTEYHOM CUCTEMOM, IpeoCTaBIsAoNIEeN JocTyn yepe3 MHTepHeT k yueOHol
JUTepaType U JOINOJIHUTENbHBIM MaTepuaigaM, NPUOOPETEHHBIM Ha OCHOBAaHUHM MPSIMBIX
JIOTOBOPOB ¢ TipaBoobnaaarensmu. Karamor comepxut 6onee 15 000 HanMeHOBaHUI H3TaHUIA.
www.studentlibrary.ru
Pecucmpayus ¢ komnviomepos AI'Y

NPaKTUYECKUE 3aHATUA:

e AyauTopus, OCHAIlleHHas NPE3EHTALMOHHOM TEXHMKON: MPOEKTOp, 3KpaH, KOMIIBIOTEp
(HOYTOYK), 3BYKOBBIE KOJIOHKH, MUKPO(OH ( B CiIydyae KOJIMYECTBA CTyIeHTOB Oosee 80 uesoBek);

e Pabouee MecTo mpernogaBaTelis, OCHAIIEHHOE KOMITBIOTEPOM C JOCTyHoM B VIHTepHET

e Jlns caMocTOsATEbHONM pPabOTHI CTYNEHTY NPEIOCTaBIsSETCS JAOCTyHn K OuOnmoTeke,
YUTAIBHOMY 3aJly, 3aJIy OTKPBITOro JocTyna k cetu Murepuer, [1K.

10. OCOBEHHOCTH PEAJIMBALIIMU JUCHUIIJIMHBI (MOAYJIA) ITPU OBYYEHUUN
HUHBAJINIO0B U JINL| C OTPAHUYEHHBIMU BO3MOKHOCTAMMU 3I0POBbSA

Pabouas nporpamma AMCUMILIUHBI (MOIYJIS) IPU HEOOXOJUMOCTH MOXET OBITh a/JalTHPOBaHa
Ui 00y4eHus (B TOM YMCIIEe C MPUMEHEHUEM JMCTAHLIMOHHBIX 00pa30BaTENIbHBIX TEXHOJIOTUI) JIUI] C
OTpaHUYEHHBIMU BO3MOXKHOCTSIMU  3/10pOBbsl, HMHBanujIoB. [lng »sToro Tpelyerca 3asBlieHUE
00yyaromuxcs, SBJSAIOMIMXCS JUIAMA C OTPAHUYCHHBIMU BO3MOXKHOCTSIMH 370POBBS, MHBAJIUIAMHU,
WIM MX 3aKOHHBIX IPECTaBUTENIeH U PEKOMEHJAIMH IICUXO0JIOr0-MeIUKO-TI€1arOTHYeCKO KOMUCCHU.
[Tpu oOyuyeHun M1l ¢ OrpaHUYEHHBIMH BO3MOXKHOCTSIMU 370POBbS YUUTHIBAIOTCS UX WHAUBHYyaIbHbIE
ncuxogusznyeckue ocodeHHoctu. OOyyeHHe MHBAJIMOB OCYIIECTBISETCS TakKe B COOTBETCTBUU C
MH/IMBUIYaIbHOM IpOrpaMMoii peabuiurauy HHBaIMAA (IpU HAJTMYUH).

Jnsg nun ¢ HapylmleHHEeM cllyXa BO3MOXKHO Ipe[ocTaBieHHe Y4yeOHOM uH(popMaluu B
BU3yalbHOU (hopMe (KpaTKWil KOHCIEKT JEKIMH; TEeKCThl 3aJaHHii, HaleyaTaHHbIE YBEJINYEHHBIM
mpudToM), Ha AayIUTOPHBIX 3aHATHSAX JIOMYCKAaeTCs MPHUCYTCTBHE AaCCUCTEHTa, a TakkKe
CYpIONEpPEBOTYUKOB M TUQIIOCYPIONEPEBOAUMKOB.  TeKylmMii  KOHTPOJb  yCIIEBAEMOCTH
OCYLIECTBIIIETCS. B MUCBbMEHHOW (opmMe: OOyyarolmuiicss MHUCbMEHHO OTBEYaeT Ha BOIPOCHI,
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NUCbMEHHO BBINOJHACT NMpakTHueckue 3aaanus. [loknan (pedepar) Takke MOXKET ObITh MTPEJICTABICH B
MUCBbMEHHOU (opMme, pU 3TOM TpeOOBaHUS K COACPKAHHUIO OCTAIOTCS TEMH e, a TpeOOBaHUS K
KaueCTBY M3JI0’KEHUsI MaTepraa (IOHATHOCTh, KAYeCTBO PE4H, B3aUMOJECHCTBUE C ayIUTOPUEH U T. 1.)
3aMEHAIOTCS Ha COOTBETCTBYIOLIUE TPEOOBAaHUSA, PEIbIBIsIEMble K MTUCHbMEHHBIM padoTaM (KauecTBO
oopMIIeHHSs TEKCTa U CIHMCKA JIUTEPATYPhl, TPAMOTHOCTb, HAIMYHME WILTIOCTPAIIMOHHBIX MaTepHallOB U
T. a.). [IpomexxyTouHast arrecTanusi Ajs JIMI C HApyLICHUSAMH CIyXa MPOBOJUTCS B MUCbMEHHON
dopme, TpH 3TOM UCHONB3YIOTCS OOIIME KpUTEpUH oOleHUBaHMs. [Ipy HEOOXOTUMOCTH BpeMms
MOJIFOTOBKU K OTBETY MOKET ObITh YBEITUUEHO.

Jis muI ¢ HapymIeHHeM 3peHUs JOIMyCKAaeTcsl ayluallbHOe MpeaocTaBiIeHne MH(pOopMaIy, a
TaKk)K€ UCIOJb30BaHUE Ha AyAUTOPHBIX 3aHATHSIX 3BYKO3AaMCHIBAIOLIUX YCTPOMCTB (IUKTOPOHOB U
T. 1.). JlomyckaeTcss MpHUCYTCTBUE Ha 3aHATHSAX AacCCUCTEHTa (TIOMOIIHMKA), OKa3bIBAIOIIETO
oOydJarmuMcss HEOOXOIUMYI0 TEXHHUYECKYyH0 MOMOIIb. TeKyluil KOHTpOJb YyCHEeBaeMOCTH
ocyIecTBisieTcs: B ycTHOM ¢opme. [lpu mpoBeeHMH NpPOMEKYTOUHOW aTTecTaluM JUIs JIUI[ C
HapyLIEHUEM 3pEHHs TECTUPOBAHHE MOKET OBITh 3aMEHEHO Ha YCTHOE coOeceloBaHKE M0 BOIIPOCaM.

Jlnig aun ¢ orpaHMYEHHBIMH BO3MOXKHOCTSIMHM  370POBbs, MMEIOLIUMX HapyLIEHHUs OIOPHO-
JBUTATEJIFHOTO almapara, Ha ayJUTOPHBIX 3aHATHX, a TaKKe NP MPOBEJACHUN MPOLEAYp TEKYLIETro
KOHTPOJISI YCIIEBAEMOCTH M NMPOMEXKYTOYHOM aTTeCTallil MOTYT OBITh MPel0CTaBICHbI HEOOXOANMBIE
TEXHUUYECKHUE CpeJICTBA (MEPCOHAJIbHBIA KOMIBIOTEP, HOYTOYK WM JIPYroM TajKeT); NOIyCKaeTcs
HPUCYTCTBUE ACCUCTEHTA (ACCHCTEHTOB), OKA3bIBAIOIEI0 00YUarOIUMCS HEOOXOAMMYIO TEXHHUECKYIO
NoMoUIb (3aHATh paboyee MeCcTO, MEepeABUTaTbCA IO ayJUTOPHH, MPOUYUTATh 3aJaHHe, OPOPMUTH
OTBET, O0ILIIAThCSA C MPETOAABATEIIEM).



	1.1.Целями освоения дисциплины (модуля) «Теория отраслевых рынков. Практическое приложение (на английском языке)» являются:
	- помощь в овладении современного экономического языка и в самостоятельном ориентировании в сложных проблемах формирования и трансформации рыночных структур,
	-дать доступное, но вместе с тем достаточно подробное изложение основных проблем и методов анализа отраслевых структур и поведения фирм; развить навыки и способности студентов к применению современных теоретических и эмпирических моделей для решения конкретных экономических проблем; освоить экономический поход к изучению и анализу конкретных прикладных экономических задач, таких как оценка степени вертикальной интегрированности отрасли, наличие ценового сговора, черт естественной монополии и т.д.
	1.2. Задачи освоения дисциплины (модуля): «Теория отраслевых рынков. Практическое приложение (на английском языке)»
	-дать теоретические знания об экономических основах теории отраслевых рынков;
	-ознакомить с основными моделями поведения фирм в условиях различных рыночных структур;
	-дать прикладные знания в области принятия фирмой экономических решений для разных типов рыночных структур;
	-научить формам и методам экономического анализа применительно к исследованию рыночных структур, функционированию отраслей;
	-сформировать навыки самостоятельного и творческого использования полученных знаний в практической деятельности специалиста.
	2. МЕСТО ДИСЦИПЛИНЫ (МОДУЛЯ) В СТРУКТУРЕ ОПОП
	2.1. Учебная дисциплина «Теория отраслевых рынков. Практическое приложение (на английском языке)» относится к элективным дисциплинам и осваивается в 5 и 6 семестрах.
	В дальнейшем знания, полученные при изучении дисциплины, могут быть также использованы при изучении экономики труда, социальной политике, экономике отдельных отраслей (например, образования, здравоохранения, науки и др.), государственного регулирования отдельных отраслей и др.
	2.2. Для изучения данной учебной дисциплины (модуля) необходимы следующие знания, умения, навыки, формируемые предшествующими учебными дисциплинами (модулями):
	2.3. Последующие учебные дисциплины (модули) и (или) практики, для которых необходимы знания, умения, навыки, формируемые данной учебной дисциплиной (модулем):

	3. ПЛАНИРУЕМЫЕ РЕЗУЛЬТАТЫ ОБУЧЕНИЯ ПО ДИСЦИПЛИНЕ (МОДУЛЮ)
	1. The Welfare Economics of Market Power
	Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement and Determinants of Market Power. The Determinants of Deadweight Loss.
	2. Theory of the Firm Neoclassical Theory of the Firm.
	Why Do Firms Exist. Limits to Firm Size. Do Firms Profit Maximize?
	3. Market Power and Dominant Firms
	Sources of Market Power. Government Restrictions on Entry. Structural Characteristics . Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable Goods Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look. Benefits of Monopoly.
	4. Non-Linear Pricing and Price Discrimination
	Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.
	5. Market Power and Product Quality
	Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods and Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality. Warranties.
	6.Game Theory (Static games)
	Foundations and principles. the basic elements of a game. Types of games. Equilibrium concepts. Static games of complete information. Normal form representation dominant and dominated strategies. Rationalizable strategies. Nash equilibrium. Mixed strategies.
	7. Classic Models of Oligopoly
	Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand Functions. Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient Number of Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation. Capacity Constraints. Cournot vs. Bertrand.
	8. Game Theory (Extensive Forms)
	Extensive forms. Strategies vs. actionsand Nash equilibria. Noncredible threats. Subgame Perfect Nash Equilibrium. The Centipede game. Two-Stage games.
	9.Dynamic Models of Oligopoly
	Reaching an agreement. Profitability of collusion. Factors that complicate reaching an agreement. Dynamic games. Credible punishments and subgame perfection: finite games. Super games. Factors that influence the sustainability of collusion. Facilitating practices. Antitrust and collusion.
	10.Product Differentiation
	Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences. Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city. Localized competition. Efficiency of the market equilibrium. Strategic behavior.
	11. An Introduction to Strategic Behavior
	Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to entry games.
	12.Entry Deterrence
	The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic investment and monopolization. Contestable markets. Entry barriers
	13. Strategic Behavior: Principle
	Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects of strategic competition.
	14. Strategic Behavior: Application
	Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy. Managerial incentives. Research and development.
	5. МЕТОДИЧЕСКИЕ УКАЗАНИЯ ПО ПРЕПОДАВАНИЮ
	И ОСВОЕНИЮ ДИСЦИПЛИНЫ (МОДУЛЯ)
	5.1. Указания для преподавателей по организации и проведению учебных занятий по дисциплине (модулю)
	5.2. Указания для обучающихся по освоению дисциплины (модулю)
	При самостоятельной работе обучающийся взаимодействует с рекомендованными материалами при минимальном участии преподавателя.
	5.3. Виды и формы письменных работ, предусмотренных при освоении дисциплины (модуля), выполняемые обучающимися самостоятельно
	При подготовке к каждому семинарскому занятию студент должен ответить задания, которые позволяют студентам применить полученные теоретические знания для анализа и обобщения пройденного теоретического материала. После окончания изучения соответствующего модуля похожие задачи, разобранные на семинарских занятиях, будут представлены в самостоятельных и контрольных работах.
	Самостоятельная работа студентов по дисциплине «Теория отраслевых рынков. Практическое приложение (на английском языке)» предполагает: ознакомление с текстами научных работ, аналитических исследований с целью последующего обсуждения в рамках групповых дискуссий на семинарских занятиях, углубленное изучение тем учебной программы. Проверка выполнения заданий осуществляется как на семинарских занятиях в форме устных выступлений и их обсуждения, так и с помощью письменной контрольной работы.
	Самостоятельная работа студентов подразумевает, в том числе и работу под руководством преподавателей (консультации), а также индивидуальную работу студентов.
	Дополнительными формами самостоятельной работы являются групповые и индивидуальные задания. Они способствуют овладению практическими навыками по темам дисциплины. Контроль осуществляется на практическом занятии в форме устного опроса, дискуссии, выполнения письменной контрольной работы, теста и т.д.

	6. ОБРАЗОВАТЕЛЬНЫЕ И ИНФОРМАЦИОННЫЕ ТЕХНОЛОГИИ
	6.1. Образовательные технологии
	6.2. Информационные технологии
	6.3. Программное обеспечение, современные профессиональные базы данных и информационные справочные системы
	6.3.1. Программное обеспечение

	7. ФОНД ОЦЕНОЧНЫХ СРЕДСТВ ДЛЯ ПРОВЕДЕНИЯ ТЕКУЩЕГО КОНТРОЛЯ И ПРОМЕЖУТОЧНОЙ АТТЕСТАЦИИ ПО ДИСЦИПЛИНЕ (МОДУЛЮ)
	7.1. Паспорт фонда оценочных средств
	При проведении текущего контроля и промежуточной аттестации по дисциплине (модулю) «Теория отраслевых рынков. Практическое приложение (на английском языке)» проверяется сформированность у обучающихся компетенций, указанных в разделе 3 настоящей программы. Этапность формирования данных компетенций в процессе освоения образовательной программы определяется последовательным освоением дисциплин (модулей) и прохождением практик, а в процессе освоения дисциплины (модуля) – последовательным достижением результатов освоения содержательно связанных между собой разделов, тем.
	Критерии оценивания эссе
	- «Отлично»:
	1) во введении четко сформулирован тезис, соответствующий теме эссе, выполнена задача заинтересовать читателя;
	2) прослеживается четкое деление текста на введение, основную часть и заключение;
	3) в основной части логично, связно и полно доказывается выдвинутый тезис;
	4) заключение содержит выводы, логично вытекающие из содержания основной части;
	5) правильно (уместно и достаточно) используются разнообразные средства связи;
	6) демонстрирует полное понимание проблемы. Все требования, предъявляемые к заданию, выполнены.
	- «Хорошо»:
	1) во введении четко сформулирован тезис, соответствующий теме эссе, в известной мере выполнена задача заинтересовать читателя;
	2) в основной части логично, связно, но недостаточно полно доказывается выдвинутый тезис;
	3) заключение содержит выводы, логично вытекающие из содержания основной части;
	4) уместно используются разнообразные средства связи.
	- «удовлетворительно»:
	1) во введении тезис сформулирован нечетко или не вполне соответствует теме эссе;
	2) в основной части выдвинутый тезис доказывается недостаточно логично (убедительно) и последовательно;
	3) выводы не полностью соответствуют содержанию основной части;
	4) недостаточно или, наоборот, избыточно используются средства связи;
	5) язык работы в целом не соответствует уровню студенческой работы.
	- «не удовлетворительно»:
	1) во введении тезис отсутствует или не соответствует теме эссе;
	2) в основной части нет логичного последовательного раскрытия темы;
	3) выводы не вытекают из основной части;
	4) средства связи не обеспечивают связность изложения;
	5) отсутствует деление текста на введение, основную часть и заключение;
	6) язык работы можно оценить как «примитивный».
	«отлично» – правильных ответов от 90-100%;
	«хорошо» – правильных ответов от 70-90%;
	«удовлетворительно» – правильных ответов от 40-70%.
	«неудовлетворительно» – правильных ответов менее 40%.
	7.3. Контрольные задания и иные материалы, необходимые для оценки результатов обучения по дисциплине (модулю)
	Тема 2. «Theory of the Firm»
	1. What are the goals of the managers? What is the conflict of owners and managers?
	2. What is a principal-agent problem? In what ways can this conflict be mitigated?
	3. What is the difference between horizontal and vertical boundary? Give some real examples.
	4. Describe a hold-up problem.
	5. How can a hold-up problem be solved?
	6.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which of these parts is a car company more likely to manufacture in-house? Why?
	7. The Smart car was created as a joint venture between Daimler-Benz AG and Swatch Group AG. Although Micro Compact Car AG (the name of the joint venture) was originally jointly owned, in November of 1998 Daimler-Benz AG took complete control by buying Swatch's share. The deal put an end to a very stressed relationship between Daimler and Swatch. What does Section 2.2 suggest as to what the sources of strain might have been?
	Темы для эссе.
	1. A comparative analysis of methods for assessing market boundaries and the conditions for the effective use of each of them.
	2. Select an industry and study the factors that determine the firm’s market power in this industry.
	3. Select a firm or industry and describe its vertical and horizontal boundaries
	1. What types of entry barriers are there? Describe them in short.
	2. What is a dominant firm? Why does a dominant firm exist?
	3. What factors determine the market power of the dominant ﬁrm?
	5. Why is it unlikely that copyright protection would usually lead to significant market power?
	6. Explain why Intel might have an incentive to rapidly introduce new versions of its microprocessors.
	7. Could an entry barrier ever be socially beneficial?
	8. Comment the following statement: “The degree of market power is limited by the elasticity of demand”.
	9. What will happen with dominant firm if competitive fringe can reduce its production costs?
	Темы для эссе.
	Тема 4. «Non-Linear Pricing and Price Discrimination»
	Вопросы для дискуссии.
	1. What is price discrimination? What are motives for price discrimination?
	2.What are necessary conditions for price discrimination?
	3. Describe first-degree price discrimination?
	4. Describe third-degree price discrimination?
	5. Can third-degree price discrimination be effective if the different groups of consumers have different levels of demand but the same price elasticities?
	6. Describe optimal two-part tariff when consumers have identical demand curves. You should use the graph.
	7. How can a firm determine an optimal two-part tariff if it has two customers with different demand curves?
	8. How does tying differ from bundling? Why might a firm want to practice tying?
	9. You are an executive for Super Computer, Inc. (SC), which rents out super computers. SC receives a fixed rental payment per time period in exchange for the right to unlimited computing at a rate of P cents per second. SC has two types of potential customers of equal number — 10 businesses and 10 academic institutions. Each business customer has the demand function Q =10 - P, where Q is in millions of seconds per month; each academic institution has the demand Q = 8 - P. The marginal cost to SC of additional computing is 2 cents per second, regardless of volume.
	a. Suppose that you could separate business and academic customers. What rental fee and usage fee would you charge each group? What would be your profits?
	b. Suppose you were unable to keep the two types of customers separate and charged a zero rental fee. What usage fee would maximize your profits? What would be your profits?
	c. Suppose you set up one two-part tariff—that is, you set one rental and one usage fee that both business and academic customers pay. What usage and rental fees would you set? What would be your profits?
	Тема 5. «Market Power and Product Quality»
	Вопросы для дискуссии.
	Тема 6. «Game Theory (Static games)»
	8. A game has two players. Each player has two possible strategies. One strategy is called “cooperate", the other is called “defect". Each player writes on a piece of paper either a C for cooperate or a D for defect. If both players write C; they both get a payoff of $100. If both players defect they each get a payoff of 0. If one player cooperates and the other player defects, the cooperating player gets a payoff of S and the defecting player gets a payoff of T. find conditions for C and D in order to defect will be a dominant strategy for both players.
	9. Describe The Tragedy of the Commons in terms of game theory.
	Вопросы для дискуссии.
	Вопросы для дискуссии.
	Вопросы для дискуссии.
	Вопросы для дискуссии.
	Тема 11. «An Introduction to Strategic Behavior»
	Вопросы для дискуссии.
	Тема 12. «Entry Deterrence»
	Вопросы для дискуссии.
	1. What is the entry deterrence?
	2. Describe the Dixit model.
	3. How do investments facilitate the monopolization?
	4. Why does a monopolist set competitive price at the contestable markets?
	6. How does contestability create the entry barriers?
	7. What are the entry barriers? Give some examples of them.
	Тема 13. «Strategic Behavior: Principle»
	Вопросы для дискуссии.
	1. What are assumptions of two-stage game?
	2. What are strategic complements?
	3. What are strategic substitutes?
	4. Describe behavior of an incumbent in case of strategic accommodation.
	5. Describe behavior of an incumbent in case of strategic entry deterrence.
	6. Although strategic investment can confer an advantage on the first mover, such investment also locks in the firm, which can be a disadvantage if conditions change. For example, the adoption of the standard for compact discs by Philips and Sony in the early 1980s would have been very costly if the market had eventually settled on a different standard. Discuss how the value of flexibility would affect our analysis of strategic advantage.
	Тема 14. «Strategic Behavior: Application»
	Вопросы для дискуссии.
	1. Why does learning-by-doing give an advantage for a firm?
	2. What is switching costs? Give some examples of it in your practice.
	3. How can a firm manipulate its installed base of customers?
	4. What is a vertical separation?
	5. What is a strategic role of tying?
	6. Why does an owner encourage his manager to maximize sales?
	7. What is a strategic role of R&D?
	8. The two-stage framework is predicated on the notion that commitments can be made for a longer time horizon than the period relevant for short-run decisions, e.g., for price and quantity setting. But no commitments last forever, and many can be renegotiated. If, for example, a sunk investment depreciates over time, what effect would this have on the strategic analysis that we have been developing?
	Темы для эссе.
	Describe the experience of a company which use one of tools of strategic behavior.
	Примеры рейтинговых контрольных работ
	Рейтинговая контрольная работа №1.
	6. The absolute cost advantage is
	a) Lower costs for existing industry firms compared to new firms
	b) Lower average costs while increasing output
	c) Consumer costs associated with the transition from one manufacturer to another
	d) Decrease in demand of firms which entered the industry
	7. What factor does lead to emergence of a dominant firm?
	a) The dominant company has lower production costs compared to the competitive fringe
	b) The dominant firm produces differentiated products
	c) Technological features of the industry, as a result of which a single company will bear lower average costs than if several companies functioned on the market
	d) The state grants only one company the exclusive right to manufacture these products
	8. If the marginal cost of a dominant firm equal to the marginal cost of a competitive fringe, then
	a) a dominant firm is able to drive competitors out of the market
	b) a competitive fringe completely displaces the dominant company from the market
	c) the dominant company will lose its leading position in the market
	d) dominant firm becomes a monopoly
	II. True or false the following statements. Explain.
	1. The vertical size of the firm is largely determined by costs.
	2. Franchising is a efficient way to solve hold-up problem, because it combines the benefits of vertical integration with the benefits of vertical separation.
	3. A fixed costs is an investment in an asset with no alternative use.
	4. The higher the marginal cost of the competitive fringe, the greater the market power of the dominant firm.
	2. A market share of the dominant firm is 1/3 of the toy market. It sells toys at an average price of 60 thousand rubles per piece. The demand function is: P=60900-Q. Find the marginal costs of dominant firm, fringe firms and their output, if it is known that each fringe firm has a share in 1/9 of the toy market. What is the number of fringe firms?
	2. The greater discount factor, the more incentive to deviate from collusion.
	3. The elasticity of substitution influences on products’ variety: less elasticity of substitution leads to more differentiated products.
	4. Products are horizontally differentiated if consumers have heterogeneous preferences regarding the most preferred mix of different attributes.
	1. Consider the stage game shown in Figure below.
	C1
	C2
	C3
	R1
	2;2
	2;1
	7;1
	R2
	1;2
	3;3
	5;4
	R3
	1;5
	2;2
	6;6
	a) Find the Nash equilibrium.
	b) Now suppose that the game is repeated indefinitely, but ends after each period with constant probability p. Find a condition on p such that (R2,C2) is sustainable as an SPNE. Assume that both players use “Nash reversion” strategies; if either player ever deviates, then the other will play his Nash equilibrium strategy from then on.
	Пример зачетной работы в 1 семестре.
	I. Test.
	5. Which of the following is an example of price discrimination?
	a. It costs more to make a long-distance phone call during the day than it does late at night.
	b. A ticket to the zoo costs less for a child than it does for an adult.
	c. Regular gasoline costs less than premium gasoline.
	d. All of the above are examples of price discrimination.
	9. What is not a basic element of a game?
	a. Player
	b. Payoff
	c. Outcome
	d. Strategy
	10. In a ___________ game each player moves once, and when a player moves she does so not knowing the action of her rivals.
	a. dynamic
	b. static
	c. perfect information
	d. incomplete information
	3. The proﬁt-maximizing rule is that a ﬁrm should produce at the output level that marginal revenue exceeds marginal cost
	4. There are increasing returns to scale if increasing all inputs by a factor t results in a less than t increase in output.
	III. Solve the problem.
	Пример зачетной работы во 2 семестре.
	I. Test.
	6.Address models consider
	a. consumers’ preferences deﬁned over the characteristics or attributes of products
	b. issue of the extent of variety—the number of products available in the market
	c. firms’ behavior about quality of products
	d. price completion of oligopolists
	7. If there are three firms in Hotteling city and there is no sunk costs
	a. in Nash equilibrium 2 firms will stand together, and the last one will stand on the periphery
	b. in Nash equilibrium three firms will stand at the same distance from each other
	c. in Nash equilibrium three firms will stand together
	d. there is no Nash equilibrium
	8. If incumbent’s investments are tough and firms are strategic substitutes, then the incumbent’s strategy is
	a. top dog
	b. puppy
	c. lean and hungry
	d. fat cat
	II. True or false the following statements. Explain.
	III. Solve the problems.
	7.4. Методические материалы, определяющие процедуры оценивания знаний, умений, навыков и (или) опыта деятельности

	True or False: Price discrimination is a set of pricing strategies for extracting more surplus than is available under uniform pricing - true.
	Полный комплект оценочных материалов по дисциплине (модулю) (фонд оценочных средств) хранится в электронном виде на кафедре, утверждающей рабочую программу дисциплины (модуля), и в Центре мониторинга и аудита качества обучения.
	7.4. Методические материалы, определяющие процедуры оценивания результатов обучения по дисциплине (модулю)

	8. УЧЕБНО-МЕТОДИЧЕСКОЕ И ИНФОРМАЦИОННОЕ ОБЕСПЕЧЕНИЕ ДИСЦИПЛИНЫ (МОДУЛЯ)
	8.1. Основная литература
	1. Розанова, Н. М. Теория отраслевых рынков: введение в предмет : учебник для вузов / Н. М. Розанова. — 4-е изд., перераб. и доп. — Москва : Издательство Юрайт, 2023.— URL: https://urait.ru/bcode/561507 (Образовательная платформа Юрайт)
	2. Заздравных, А. В. Экономика отраслевых рынков : учебник и практикум для вузов / А. В. Заздравных, Е. Ю. Бойцова. — 2-е изд. — Москва : Издательство Юрайт, 2023. - URL: https://urait.ru/bcode/560891 (Образовательная платформа Юрайт)
	8.2. Дополнительная литература
	1. Кен Х., Экономика отраслей и фирм [Электронный ресурс] : учеб. пособие / К. Хитер; пер. с англ. - М. : Финансы и статистика, 2004. URL: http://www.studentlibrary.ru/book/ISBN5279027375.html
	3. Авдашева, Светлана Борисовна.Теория организации отраслевых рынков : учеб. / Авдашева, Светлана Борисовна, Розанова, Надежда Михайловна. - М. : ИЧП "Изд-во Магистр", 1998. - 320 с. (5 экз)
	4. Стрелец, И Др И.А. Теория отраслевых рынков ю : учебное пособие / Стрелец И Др И.А. — Москва : КноРус, 2019. URL: https://book.ru/book/929778
	8.3. Интернет-ресурсы, необходимые для освоения дисциплины (модуля)

	9. МАТЕРИАЛЬНО-ТЕХНИЧЕСКОЕ ОБЕСПЕЧЕНИЕ ДИСЦИПЛИНЫ (МОДУЛЯ)
	10. ОСОБЕННОСТИ РЕАЛИЗАЦИИ ДИСЦИПЛИНЫ (МОДУЛЯ) ПРИ ОБУЧЕНИИ ИНВАЛИДОВ И ЛИЦ С ОГРАНИЧЕННЫМИ ВОЗМОЖНОСТЯМИ ЗДОРОВЬЯ
	Рабочая программа дисциплины (модуля) при необходимости может быть адаптирована для обучения (в том числе с применением дистанционных образовательных технологий) лиц с ограниченными возможностями здоровья, инвалидов. Для этого требуется заявление обучающихся, являющихся лицами с ограниченными возможностями здоровья, инвалидами, или их законных представителей и рекомендации психолого-медико-педагогической комиссии. При обучении лиц с ограниченными возможностями здоровья учитываются их индивидуальные психофизические особенности. Обучение инвалидов осуществляется также в соответствии с индивидуальной программой реабилитации инвалида (при наличии).
	Для лиц с нарушением слуха возможно предоставление учебной информации в визуальной форме (краткий конспект лекций; тексты заданий, напечатанные увеличенным шрифтом), на аудиторных занятиях допускается присутствие ассистента, а также сурдопереводчиков и тифлосурдопереводчиков. Текущий контроль успеваемости осуществляется в письменной форме: обучающийся письменно отвечает на вопросы, письменно выполняет практические задания. Доклад (реферат) также может быть представлен в письменной форме, при этом требования к содержанию остаются теми же, а требования к качеству изложения материала (понятность, качество речи, взаимодействие с аудиторией и т. д.) заменяются на соответствующие требования, предъявляемые к письменным работам (качество оформления текста и списка литературы, грамотность, наличие иллюстрационных материалов и т. д.). Промежуточная аттестация для лиц с нарушениями слуха проводится в письменной форме, при этом используются общие критерии оценивания. При необходимости время подготовки к ответу может быть увеличено.
	Для лиц с нарушением зрения допускается аудиальное предоставление информации, а также использование на аудиторных занятиях звукозаписывающих устройств (диктофонов и т. д.). Допускается присутствие на занятиях ассистента (помощника), оказывающего обучающимся необходимую техническую помощь. Текущий контроль успеваемости осуществляется в устной форме. При проведении промежуточной аттестации для лиц с нарушением зрения тестирование может быть заменено на устное собеседование по вопросам.
	Для лиц с ограниченными возможностями здоровья, имеющих нарушения опорно-двигательного аппарата, на аудиторных занятиях, а также при проведении процедур текущего контроля успеваемости и промежуточной аттестации могут быть предоставлены необходимые технические средства (персональный компьютер, ноутбук или другой гаджет); допускается присутствие ассистента (ассистентов), оказывающего обучающимся необходимую техническую помощь (занять рабочее место, передвигаться по аудитории, прочитать задание, оформить ответ, общаться с преподавателем).


