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1. IEJIM ¥ 3AJJAYM OCBOEHUS JUCIUTIINHBI (MOIY.JIS)

1.1. Hean OCBOCHMS AMCHMIITTMHBI (MmomyJis) CAHTJIUHCKUIA SI3BIK
(mpodeccuOHANBLHBINH)» - HAYYUTh HMCIOJb30BaTh AHIJIMHUCKUN SI3bIK B Ka4eCTBE HMHCTPYMEHTA
IIPOU3BOJCTBEHHOM ACATEIBHOCTA B YCTHOM U MMCbMEHHOM IIyTEM:

— YCTHOW KOMMYHHUKAIUU;

— YTEHUS] UHOSI3BIYHBIX TEKCTOB;

— ayJIUpOBAHUs NHOSA3BIYHBIX TEKCTOB;

— COCTaBJICHUS] TUCbMEHHBIX JJOKYMEHTOB Ha HHOCTPAHHOM SI3BIKE;

— IIEPEBO/Ia TEKCTOB HA PYCCKUU A3BIK;

— IMHTBUCTUYECKOTO aHAJIN3a UHOSI3BIYHBIX TEKCTOB.

1.2. 3apaun OCBOECHUS  JUCHUILIMHBI  (MOayJisi) CAHIJIMICKUH ___ A3BIK
(npodecCHOHAIBLHBINH)»:

- TIOA/Iep)KaHNe paHee NPUOOPETEHHBIX HABBIKOB W YMEHHH HHOS3BIYHOTO OOIICHUS U HX
WCIONIb30BaHUs Kak 0a3bl JJid  pa3BUTHS KOMMYHUKATHBHOM KOMIETEHIMH B  cdepe
npodeccnoHATLHOM IeATEIIBHOCTH;

- ¢opMuUpOBaHUE U pa3BUTHE YMEHUH OOLIeHHUS B MpodecCHOHAIBHON M HAaydyHOU cdepax
HEOOXOJMMBIX JJISi OCBOCHHS 3apyOE€KHOTO ONBITAa B M3y4aeMON M CMEXHBIX OOJIACTSIX 3HAHUM, a
Takxe JJis JallbHEeHIIero caMoo0pa3oBaHus;

- OBJIAJICHHE TEPMHUHOJIOTHEH MO JAaHHOMY KypCy M pa3BUTHE YMEHUH NpPaBUIBHOTO H
a/IeKBATHOT'O HCIOJIb30BAHUS STOW TEPMHUHOJIOTHH;

- pa3BUTHE YMEHHH COCTaBICHHS M TMPEICTABICHHUS IPE3EHTAMOHHBIX MAaTepHAJIOB,
TEXHUYECKON M Hay4YHOH TOKYMEHTAlUU, UCTIOJIb3YEMbIX B MPOPECCHOHATBHON ACSITENbHOCTH;

- (opmMHupoBaHHE W DPA3BUTHE YMEHUH YTEHUS U MUCbMA, HEOOXOAWMBIX Ui BEICHHS
JIEIIOBOM KOPPECIIOHICHIIMU U TEXHUYECKON JOKYMEHTAIINH;

- pa3BHTHE YMEHUN aHHOTHPOBaHU, pedeprpoBaHHUs, COCTABICHHUS IUIAHA MM TE3HCOB
OyIyIIero BBICTYILICHUS;

- COBEPIICHCTBOBAaHME YMEHUH ayIupoOBaHUs, T.€. H3BJICYCHHE HA CIIyX KIIOUYEBOU
uHbopManuu c €€ TMOCIeAYIIMM OOCYXJeHHeM B YyCTHOM ¢(opme wuimum 00001eHHeM B
MUCHbMEHHOM BHJIE, Ha OCHOBE AayTEHTHYHBIX ayJWO- M BHJEO MAaTEPUAJIOB, CBSI3aHHBIX C
HampaBJIeHUEM MTOATOTOBKH;

- U3ydeHHe OCOOEHHOCTeH NPOPECCHOHATHHOTO STHKETa 3aMaJHOM M OTEYECTBEHHOU
KYJIBTYp U pa3BUTHE YMEHUI HCIOIb30BAHUS ATUX 3HAHUH B MPO(eCCHOHABHON AEATENbHOCTH.

2. MECTO JUCIMIIJIMHBI (MOAYJIsA) B CTPYKTYPE OIIOII

2.1. YyeOHasi auUCHMIUIMHA (MOAYJb) «AHLJIHHCKHMIA sI3bIK (MPo¢hecCHOHAIbLHbII)»
OTHOCHUTCSl K BAPUATUBHOMN YaCTH JUCHUIUINH (DJIEKTUBHBIE TUCIUILIINHBI), IPEyCMOTPEHHBIX IS
OCBOCHMS ITAHHOTO HAMNpPaBIIEHUsI U OCBaUBaeTCs B 5-6 ceMecTpax.

NMess 1enpi0  COBEPIICHCTBOBaHWE MPO(ECCHOHATBHON JIEKCHKH, OTHOCSIIEHCS K
IUPOKOMY KpyTy chep mpodhecCHoHaTbHOM NesSTENbHOCTH, OHA TOTUYECKH M METOIMYECKHU CBS3aHA
C PSAIOM PYCCKOSI3BIYHBIX UCIHUILINH, KOTOpBIE Takke mpenonmaroTcs Ha Il xkypce B pamkax
JaHHOTO HampaBlieHus. JucruruimHa «AHMIHACKUHA s3bIK (IPpO(eCcCHOHATBHBIN)» MpHU3BaHa aTh
CTyJIGHTaM aHTJIOS3BIYHYI0 TEPMHHOJOTHIO W BO3MOXKHOCTh TPHUMEHEHUS 3HAHUM W HaBBIKOB,
MOJYYEHHBIX B XOJI€ H3YYEHHUS PYCCKOSA3BIUHBIX JUCHMIUIMH 53KOHOMHMYECKOTO IMKIIa, B
AHTJIOS3BIYHOM Cpefie ACIOBOTO OOIIECHHUS.

2.2. Jlns u3y4eHHsl TaHHOW y4eOHOM QUCHUIUIMHBI (MOXYJisl) HEOOXO0AMMBI CJeayIolue
3HAHMS, YMEHHS, HABBIKH, GopMupyeMble NMpeAIeCTBYIOIUMH Y4eOHBIMU JMCUMILIHHAMH
(Mopyasimm):



3

— «AHMMICKUN sA3bIK — 2», u3ydyaemMoil Ha Il kypce 3TOH ke CHelMaTIbHOCTH; MOITOMY
«BXOJHBIMU» 3HAaHUSMM U HaBBIKAMH CTYJIEHTOB SBIISIFOTCA KOMIIETEHLMHM OOy4arolerocs,
(bopmMHUpyeMbIe B Pe3yJIbTaTe OCBOCHUS TUCIUILTHHBI « AHTTTMACKUN S3BIK — 2.

B pesymbrare u3yd4eHMs ~ JUCLUIUIMHBI  CTYIEHTbl  JOJDKHBI 3HaTb I'PaMMAaTHUYECKUH,
CHUHTAaKCUYECKUH, (HDOHETUKO-(POHOIOrMUYECKHM, JEKCHUECKUH CTpOH M3yd4aeMOoro HMHOCTPAHHOTO
S3bIKA U BIAJCTh CICIYIOLIUMU KOMIIETCHIIUAMMU:

3HaHMs: IEKCHUKA, TpaMMaTUKa U (JOHETHUKA aHTJIMHCKOTO S3bIKa HA YPOBHE HE HIKE Pa3rOBOPHOTO
YMeHus: U3BSACHATHCS Ha aHTJIMMCKOM SI3bIKE HA YPOBHE HE HUXKE Pa3rOBOPHOIO

HaBrixu: quHpe (bYHﬂaMeHTaJ'II)HBIX PCUCBLBIX HABbLIKA IIPpHU KHBOM O6H.[CHI/II/I Ha aHTJIHHACKOM
SA3BIKC: YTCHUCM, TUCbMOM, CIIYIIAHUCM, TOBOPCHUCM Ha AHTJIMMCKOM SI3BIKE

2.3. Ilocaenywuue yueoHble TUCHUILUINHBI (MOAYJIM) U (MJIH) MPAKTHKH, 1JI KOTOPBIX
He00X0AUMBbI 3HAHMS, YMEHHUSl, HABbIKHM, (popMupyeMble NaHHOW Y4eOHOM JUCHUIIMHOM
(MoayJiem):

- «AHITIMHCKUN A3BIK (CIIEUANbHBIN)» NPENOAAECTCS Ha YETBEPTOM KypCe IO HAINpaBJICHUIO
noarotoBku 38.03.01 «KDKoHOMUKA.

3. INTAHUPYEMBIE PE3YJIbTATbBI OBYYEHUS 1O JUCIHUIIJIMHE (MOAYJIIO)

[Tporiecc ocBoeHUs AMCHUIUIMHBI (MOJYJsl) HampaBieH Ha (OPMHUPOBAHUE 3JIEMEHTOB
cienymomenx komnereHuuii B coorserctsuu ¢ ®I'OC BO u OIIOII BO no nanHoMy HanpaBiaeHHIO
MOJIFOTOBKH / CHIELIUAIbHOCTH:

a) yauBepcanbHbIX (YK): YK-4 «cnocoOGeH ocymiecTBISITh JEI0BYI0 KOMMYHHUKAIIUIO B YCTHOU H
MUCHbMEHHON (hopMax Ha TOCyAapCTBEHHOM si3bike Poccuiickoit denepannu 1 MHOCTPAHHOM(BIX)
S3BIKE(ax)».

Tab6aunna 1 — JlekoMno3unusi pe3yJbTaToB 00y4eHHUs

Kon [Tnanupyembie pe3ybTaThl 00YYEHHs [0 AUCIHUIUIAHE (MOIYIIIO)
1 HAUMCHOBAHUEC
3uath (1) YMmers (2) Bnanets (3)
KOMIICTCHIIUHN

YK-4 NYK-4.1.1 Kak | UYK-4.2.1 Buibupars | UVK-4.3.1 YMeHusMu u
CrIoco6er MPABIIBHO BBIOpATh | CTHIIB OOIleHHsT ~ Ha | HABBIKAMH  TPABHIBHOTO

CTUJIb o0meHus Ha | TOCYyJIapCTBEHHOM sI3bIKe | BhIOOpa cCTWUIsl OOIIEeHUS
OCYIIECCTBIISATh

rocyJIapCTBEHHOM  s3bike | PM ¥ HHOCTPAHHOM sA3bIKE | Ha rocyaapCTBEHHOM
ACTIOBYIO P® 1 MHOCTPAHHOM fI3bIKE | B 3aBUCHMOCTH OT LIEJIU U | sA3bike PD M MHOCTpaHHOM
KOMMYHUKaIIUIO B | B 3aBUCUMOCTH OT LI€JIU U | YCJIOBUIA MapTHEPCTBA, | SA3BIKE B 3aBUCHUMOCTH OT
YCTHOM M | YCHOBMH  mapTHEPCTBA; | agalnTUpOBaTh peub, | nenu u yCIIOBUiA
nuchMeHHoOl  popmax | KK NPaBUIBHO | CTHJIb OOMIEHWS M S3BIK | MAPTHEPCTBA, YMEHHSIMH

aJIaNITUPOBATh peub, | )KECTOB K  CHTYallMsAM | U HaBBIKAMH aJarTalldu
Ha TOCyJapCTBCHHOM .

g | cTHab OOIIEHUST W S3BIK | B3aUMOJCHUCTBHUSL peuu, CTWIA OOIIEHUsS |
SI3BIKC PoccHACKON | wecros  k CHUTyaLMsAM SI3BIKA JKECTOB K
(DellepaLII/II/I U | B3aUMOJCHCTBHS. CUTyallUsIM
B3aUMOJIEHCTBHSI.
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Kon
¥ HaMEHOBaHUE
KOMIIETEHIIUH
MHOCTPaHHOM(BIX)
s3bIKe(ax)

[TnanupyemMbie pe3yabTaThl 00y4eHHs IO AUCIUTIINHE (MOYIIIO)

3Hath (1) YMmets (2) Bnanerts (3)
NyK-4.1.2 Kak | UYK-4.2.2  Bomonaars | UYK-4.3.2 VYmenmwsiMu u
MPaBHIIBHO BBINIOJHATD | TIEPEBOJ HABBIKAMHU  NPABUIBHOTO
epeBo npogecCHOHATBHBIX BBITIOJTHEHUS nepesoja
npogecCHOHATBHBIX TEKCTOB C WHOCTPAHHOTO | MpodeccHOHAIBHBIX
TEKCTOB C MHOCTPAHHOIO | sSI3bIKa Ha | TEKCTOB C HHOCTPAHHOTO
SI3BIKA Ha | TOCYJapCTBEHHBIM  S3BIK | S3BIKA Ha
rocyaapcTBeHHbIl  sA3bIK | PD U ¢ rocyaapcTBEHHOIO | TOCYAapCTBEHHBIH  A3BIK
P® u ¢ rocyaapcTBEeHHOIro | sA3bIKa PO Ha | P® u ¢ rocygapcTBeHHOrO
SI3bIKa PO Ha | UHOCTPaHHBIN. SI3bIKA PO Ha
MHOCTPAHHBIM. HMHOCTpPAaHHBIM.

NVK-4.1.3 Kak Bectu | UVYK-4.2.3 Bectu | UVK-4.3.3 VMeHusimMu u

JIENIOBYIO IIEPENUCKY Ha
rOCYJapCTBEHHOM  SI3BIKE
P® u uHOCTpaHHOM SI3BIKE
Cc ydeToM ocoOeHHOCTEeH
CTUJINCTUKH

JIENIOBYI0 INIEPENUCKY Ha
rOCYJapCTBEHHOM  SI3BIKE
P® u uHOCTpaHHOM SI3BIKE
C ydeToM ocoOeHHOCTEeH
CTUJINCTUKH

HaBBIKaMHU BEJICHUS
JIeJIOBOM IEpPENUCKH Ha
TrOCy/IlapCTBEHHOM  S3BIKE
P® u uHoCcTpaHHOM $SI3BIKE
C y4eToM OcOOeHHOCTEH

ouIHaTBHBIX n | opUIMATBHBIX 1 | CTHINCTHKH
Heo(UIMATBHBIX NMUCEM M | HeO(pHUIIMAIbHBIX IHCEM U | O(UIMATBHBIX n
COLMOKYJBTYPHBIX COLMOKYIBTYPHBIX HeO(UIMATBHBIX NMUCEM U
paznuuuii B Qopmare | pazauuyuii B ¢dopmare | COUHOKYJIbTYPHBIX
KOPPECHOHCHIINH. KOPPECHOHICHIINH. paznuuyuii B ¢opmare
KOPPECHOHACHIINH.
NvyK-4.1.4 Kakx | UYK-4.2.4 TlpencraBuate | UYK-4.3.4 VYmenuwsimu u
MPEJICTaBIATh CBOIO TOUKY | CBOIO TOYKY 3pPEHMS NPHU | HaBBIKAMU IPEICTaBICHUS
3peHHs TpH  JAEJIOBOM | NEJIOBOM OOLICHWHM W B | CBOCH TOYKM 3pEHUS IpHU
oOmeHNH U B IMyOJIMYHBIX | MyOIHMYHBIX JIEJIOBOM OOIIEHWA W B
BBICTYTIICHUSX Ha | BBICTYIUICHHSAX Ha | myOJIMYHBIX
TOCyJapCTBEHHOM SI3BIKE | TOCYNapCTBEHHOM  S3BIKE | BBICTYIUICHHSX Ha
PO® wu  wuHoctpanHoM | PO ©  MHOCTpaHHOM | rOCYJapCTBEHHOM  SI3BIKE
SI3BIKE. SI3BIKE. P® wu  wuHOCTpaHHOM
SI3BIKE.

4. CTPYKTYPA U COAEP)KAHUE JUCHUILIMHBI (MOLYJIS)

OO0BEM MUCHHUIUTIHBI (MO Is1) cocTaBisieT 12 3a4€THRIX eNWHUI], B TOM 4ncie 216 yacos,
BBIJICJICHHBIX Ha KOHTakTHYIO paboTy oOydaroumxcss ¢ mpenojgaBaTteneM (216 wyacoB —
MPAaKTUYECKHe, CEMUHApCKUE 3aHATHs), W 216 YacoB — Ha CaMOCTOSTENBHYIO paboTy
00y4aroIuxcs.

Tabauna 2 — CTpyKTypa U coiepkaHue TMCHUILIMHBI (MO1YJIs1)

dopma TEKYIIEero
KOHTPOJIS
o, KoHTakTHas
= Camocr. YCIIEBAEMOCTH,
Pa3gen, TeMa QUCIIUIITHHEL 3 pabora
S pabota dopma
(Momyst) = (B yacax) .
3 MTPOMEKYTOUIHOM
aTTecTaluu
[no cemecmpam]
JI I3 | JIP | KP CP
Tema 1. Communication in 5 18 18 @OpoHTaNbHBIN
business (/leioBoe oOIieHME) orpoc,




Paznen, Tema TUCIIUIIIMHBI
(Moyist)

Cemectp

KonrakrHas
pabora
(B acax)

Camocr.
paborta

JI I13 JIP

KP CP

®opMa TeKylero
KOHTPOJIS
yCIIEBaEMOCTH,
dbopma
IIPOMEKYTOYHOU
aTTecTaluu
[no cemecmpam]

BBIIIOJIHCHUE
MPaKTUYECKUX
3aJIaHuH,
TEMAaTHYCCKUE
JIMCKYCCUU

Tema 2. Careers (Kapnepa)

18

18

OpOHTAIBHBIN
orpoc,
BBIIIOJIHCHUE
IIPAKTUYECKUX
3aJIaHuMH,
TEMaTU4ECKHE
JUCKYCCUU

Tema 3. Employment
(3ansiTOCTD,
TPYZIOYCTPOICTBO)

18

18

OpoHTaNBHBIN
ompoc,
BBIIIOJIHEHHE
MPaKTUYECKHUX
3aJIaHuH,
TEMaTUYECKUE
JICKYCCHH,
poJsieBast urpa

Tema 4. Import-Export
(MMnopTHas U 3KCTIOpTHAS
TOPTOBJISA)

18

18

@pOoHTAIBHBIN
ornpoc,
BBITIOJTHEHUE
IIPAKTUYECKHUX
3aJlaHui, poJieBas

urpa

Tema 5. Marketing
(MapkeTuHr)

18

18

@pOoHTANBHBIN
orpoc,
BBIITOJIHEHUE
MIPAKTUYECKUX
3aJIaHuH,
TEMAaTHYECKUE
JUCKYCCUU

Tema 6. Retail (Po3uuunas
TOPIOBJISA)

18

18

OpOoHTAIBHBIN
orpoc,
BBIIIOJIHCHUE
MIPAKTUYECKHUX
3a/laHuM, poJieBast

urpa

Hrorosas nmuceMeHHas
3aueTHas pabora

3AYET C
OLIEHKOU

Tema 7. Competition

18

18

@poHTANBHBIN
oIpoc,




Paznen, Tema TUCIIUIIIMHBI
(Moyist)

Cemectp

KonrakrHas
pabora
(B acax)

Camocr.
paborta

JI I13 JIP

KP CP

®opMa TeKylero
KOHTPOJIS
yCIIEBaEMOCTH,
dbopma
IIPOMEKYTOYHOU
aTTecTaluu
[no cemecmpam]

(Konkypenrus)

BBIIIOJIHCHUE
MPaKTUYECKUX
3aJIaHuH,
TEMAaTHYCCKUE
JIMCKYCCUU

Tema 8. Innovation
(ManoBamun)

18

18

OpOHTAIBHBIN
orpoc,
BBIIIOJIHCHUE
IIPAKTUYECKUX
3aJIaHuMH,
TEMaTU4ECKHE
JIUCKYCCHH,
poJieBas urpa

Tema 9. Money / Negotiation
(lenbru / IleperoBopsr)

18

18

@pOHTAIBHBIN
orpoc,
BBIIIOJIHCHUE
IIPAKTUYECKUX
3aJIaHuMH,
TEMaTHUYECKUE
JUCKYCCUU

Tema 10. Market research
(MccnenoBanue TOBapHOTO
PBIHKA)

18

18

@pOoHTAIBHBIN
orpoc,
BBIITOJIHEHUE
MIPAKTUYECKUX
3aJIaHuMH,
TEMAaTHYECKUE
JIUCKYCCUH, KEHC-
METOJ

Tema 11. Investment
(MuBectupoBanue)

18

18

@pOoHTAIBHBIN
orpoc,
BBIITOJIHEHUE
MIPAaKTUYECKUX
3aJIaHuH,
TEMAaTHUYECKUE
JTMCKYCCHH,
npoeKTHas padora

Tema 12. Ethics (Otuka
JIEJIOBOTO OOIIIEHNS)

18

18

@pOoHTANBHBIN
oIpoc,
BBIITOJIHEHUE
MIPAaKTUYECKUX
3aJIaHuH,
TEMAaTHYECKUE
JUCKYCCUU




Paznen, Tema TUCIIUIIIMHBI
(Moyist)

Cemectp

KonrakrHas
pabora
(B acax)

Camocr.
paborta

113

JIP KP

CP

®opMa TeKylero
KOHTPOJIS
yCIIEBaEMOCTH,
dbopma
IIPOMEKYTOYHOU
aTTecTaluu
[no cemecmpam]

IIpoBenenue UTOroBou
MMACbMEHHOW 3a4ETHOM
paboThI

3AYET C
OLIEHKOI

Hroro

216

216

5-if cemecTp —
3a4éT ¢ oeHKoM

6-ii cemecTp —
3a4éT ¢ omeHkKom

Ilpumeuanue: JI — nexuums; [13 — mpakTudeckoe 3aHATHE, CEMHHAp;

paborta; KP — kypcoBas pabota; CP — camocTosTenpHas padbora.

JIP — nmaGoparopHas

Tadauma 3 — Marpuna coOTHeCceHHsI pa3feoB, TeM Y4eOHOW JMCUMILNIMHBI (MOXYJIsA)

U (hopMuUpyeMBIX KOMIIETEHIMI

Kon xomnerenuuun O6mee
Pazpen, rema Koma-Bo
VCHIUTUTAHBI (MOTYJIs1) JacoB 1 2 KOJMACCTBO
A KOMIIETEHIINH
Tewma 1. 36 YK-4 1
Communication in business
(denmoBoe obmcHwME)
Tema 2 36 YK-4 1
Careers (Kapbepa)
Tema 3 36 YK-4 1
Employment (3ansitocts,
TPYIOYCTPOICTBO)
Tema 4 36 YK-4 1
Import-Export (MmnopTHas u
OKCIIOPTHASI TOPTOBJIS)
Tema 5 36 YK-4 1
Marketing (MapkeTHHr)




Kon xomnereHnuun O6mee
Pazpgen, Tema Komi-Bo
VCUUIUTAHBI (MOTYJIs1) JacoB 1 2 KOIMHCECTBO
a KOMIIETCHIIN I
Tema 6 36 YK-4 1
Retail (Po3anynas Toprosis)
Tema 7 36 YK-4 1
Competition (KorkypeHiusi)
Tema 8 36 YK-4 1
Innovation (MaHOBammN)
Tema 9 36 YK-4 1
Money / Negotiation (leubru /
[TeperoBopsl)
Tema 10 36 YK-4 1
Market research
(MccnenoBanue TOBapHOTO
PBIHKA)
Tema 11 36 YK-4 1
Investment (uBecTrpoBaHue)
Tema 12 36 YK-4 1
Ethics (OTuka nexoBoro
OOLIeHMST)
Hroro 432

Kpartkoe cogep:xanue Kaxk10i TeMbl AMCHMIIMHBI (MOYJIs1)

Tema 1: Bokabynsp «KoMMmyHuKauu B 6usHece». AyaupoBaHue «AHMIMNACKHM B paboTey». UTeHue
«IIpeumymiecTBa Nmpu M3y4EeHUH WHOCTPAaHHBIX S3BIKOB». ['pammaruka «lloBTOpeHHE BpeMeH».
I'oBopenne «OOmenne mo Ttenedony, obmen coobmenusmm». Ilucemo «llucema, Qaxcei,
AJIEKTPOHHAs KoppecnoHaeHIus». Keiic «S3pIkoBast MOIMTHKA KOMIIAHUN.
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Tema 2: BoxaOymsap «lIpuem Ha pabory». AymupoBanue «OtHomeHHE K pabore». UreHue
«PaszroBop o pabore». ['pammaruka «Hacrosimee mnpocToe M HACTOSIIEE MPOJOJKEHHOEY.
l'oBopenue «Kak pexomenaoBath kojuiery». Ilucemo «IloaroroBka pesromer». Keiic «Kak Haitu
MOIXOJIAIIYI0 PabOTY».

Tema 3: BokaOymsap «Onucanue kauecTB yesoBekay. Ayauposanue «Hackoabko MpocTo BaM HAUTH
paboty». Urenue «Menstomascs skoHOMUKay. ['pammarnka «[Ipomienmee nmpocroe, HacTosIIee
3aBepuieHHOe». ['oBopeHue «YMeHue 3agaBaTh Bonpocsh». Ilucemo «ConpoBOAUTENIBHOE TUCHMO.
Keiic «Kak rpaMOTHO 3aKpbITh BAKaHCHUIOY.

Tema 4: BokaOymsip «VMImnopT-skcriopt». Ayauposanue «lIpenmymiectBa u HeIOCTaTKU CBOOOTHOM
Toprosiau». YreHune «baHaHOBbIC BOWHBDY. ['pammaruka «lcuucisiemble M HEUCUYUCIISIEMBIC
cymiecTBUTeNbHBIEY». ['oBopeHne «Paborta c¢ kiamerntom». [lucemo «Ilucemo co cuetomy». Keiic
[Tpobaembl UMITOPTa-3KCIIOPTAY.

Tema 5: Bokabynsip «Mapketunry». AyaupoBanue «lIponBukeHne CnOpTUBHBIX OpeHI0B». UTeHue
«YTII wm >KU3HEHHBIM LMK TOBapa». Ipammaruka «MopanbHble raroie». I['oBopeHue
«[Ipesenrtanus mpoaykra». Ilucemo «llucekMo moreHuuanbHOMy KiHeHTY». Keiic «Pa3paborka
MapKETHUHTOBOM CTPATETUN.

Tema 6: BoxaOymnsp «Po3HMuUHBIE Mara3uHbl W TOpProBble ceTu». AyaupoBanue «lloctaBku B
cynepmapker». Urenue «3MeHeHus B MOBEACHUU MTOKymarteneit». [’ pammartnka «byaymiee BpeMs».
I'oBopenue «Pabota c¢ oducHoii TexHukoit». IluceMo «BHYTpeHHSAS KOppeCHOHICHIHS B
koMmmanumny. Keiic «Pemenue npodaemMbl B pO3HUUHON TOPTOBIIEY.

Tema 7: BoxaOymsp «Pa3pabotka mnpoxaykra». AynupoBaHue «Kak KoMIaHMM oOIepexaTb
KOHKYpeHTOB». UreHue «Xapmu-/I»Buncon». I'pammaruka «CteneHu cpaBHEHUs». ['oBopeHune
«Kax ynyumuts nponykt». [Tucemo «lIperenzun knnentay. Kelic «CnaceHne KOMIaHum».

Tema 8: BoxkaOymsap «M300pereHuss u uHHOBaIuW». AynupoBaHue «VHHOBAIMU KOMITAaHUU
«Munuien». Yrenne «Jlaiicon wm beinuc». I'pammatuka «llaccuBHblli 3amor». ['oBopeHue
«IIpesentanus». [Tucemo «lIpoasmxenne HoBoro npoaykra». Keiic «Pa3zpaboTka u npoaBukeHue
M300pETEHUS».

Tema 9: BokaOynsap «llokynka, mpojaxa, mneperoBopbl». AyaupoBaHue «TeXHUKH NPOIAKID.
Urenne «Kak mnomyuuts ccyay B Oanke». ['pammartuka «1 u 2 ycioBHoe». ['oBopeHue
«IleperoBoper». Ilucemo «PabGota ¢ mpocpoueHHbIMU TMaTexamu». Keiic «Kak moOuThes
YCIEIIHOW CIEIIKU.

Tema 10: BokaOynsap «MccnenoBanue peiHKa, pekiaMa». AyaupoBaHue «MeToqbl uccie0BaHus
peiHka». Yrtenune «Heynmaunele pexnamHble  KammaHuu». ['pammaruka  «lIpumarounoe
npemnioxenue». ['oBopenne «lIpoBenenue wuccinenoBanus». Ilucemo «Otuer». Keiic «3amyck
HOBOT'O MTPOJIYKTa.

Tema 11: BoxaOymsip «OKOHOMHKA W HMHBECTHIMW». AyaupoBanue «Mrpa Ha MOBBILICHHE U
noHwxkeHuey». UYrenue «Pucku mHBectupoBaHus». I'pammaruka «KocBeHHas peub». 1'oBopeHue
«Berpeun B nuBecTHIMOHHOM KityOe». [Tucemo «IlpoTtokoinsi». Keiic «Mrpa Ha (hOHIOBOM pHIHKEY.
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Tema 12: Bokabynsp «Bompockl sTukm». AynupoBanue «HesTndHoe moBeneHHE Ha pabodeM
Mmectey». UYrenue «llopnenka ToBapa». I'pammaruka «3 ycinoBHoe». I'oBopenue «l3BuHEHHE u
kputukay. [luceMo «Iloareepxnenue 3akazan. Kelic «Ciydan AUCKpUMHHALIANY.

5. METOJWYECKHUE YKA3AHHWS MO MPEIOIABAHUIO
1 OCBOEHWIO TUCHMUILINHBI (MOIY.JIA)

5.1. VYkazanusi s npemnoaaBaresieil M0 OPraHu3aluM M TPOBEIEHUI0 Y4YeOHbIX
3aHATHH M0 JUCHUILINHE (MOIYJIIO)

Texymas u onepexatomas CPC, HanpaBieHHas Ha yriayOJeHHWE W 3aKpeIUICHHE 3HaHWH, a
TaK)K€ Pa3BUTHE MPAKTUUECKUX YMEHUM:

* IOMCK MH(OpPMAaLIUU B MpOIlecce MOArOTOBKH JOMAIIHETO 3aJaHusl 0 U3y4aeMbIM TeMaM (B
TOM 4YHCJIe IEPUOIMYECKHE U3aHus U pecypcsl UHTepHeTa);

* BBITIOJTHEHUE JIOMAIIIHUX 3a/IaHUH.

* IOJIrOTOBKA K 3a4eTYy.

TBopueckas mpoOIeMHO-OpHEHTUPOBaHHAs camocTositensHas pabota (TCP) nanpasnena Ha
pa3BUTHE WHTEIUICKTYIbHBIX YMEHUW, KOMIUIEKCA YHUBEPCAIbHBIX (OOMICKYJIBTYPHBIX) H
npodeccCHOHANBHBIX KOMIIETEHIIMH, TMOBBIIMIEHHE TBOPYECKOrO TOTEHIMANa CTYICHTOB U
3aKJTI0YAETCS:

B TOHCKE, aHajHu3e, CTPYKTYPUPOBAHUU M MPE3EeHTAIMU HH(DOpPMAIMK IO OMpPe/eICHHBIM
pasnenam JUCIUTIINHBL.

KoHuTponb camocToATenbHOM paboThl OCYIIECTBISIETCS B MUCHbMEHHON WM YCTHOU (opme B
COOTBETCTBMHU C TEMAaTUKOW M BUJAMHU 3aJaHUIl Ha KaXKJOM 3aHITHHU, a TAKXKE MOCIe M3y4YeHUs
OuepeqHOM TeMbl Kypca IyTeM MPOBEIEHUS KOHTPOJIbHON TepeBoJa U  BHINOJHEHUS
MEePEBOAUYECKOTO KOMMEHTAPHSI.

5.2. Yka3zaHus 1Jis 00y4aomuXxcsl o 0CBOEHUIO U CHUIIIHHBI (MOTYJIIO)

Ha xaxaoM 3aHATHUM CTyJeHTaM HEeoO0XOJMMO JaBaTh 3aJaHMsl TBOPYECKOIO XapakTepa Ha
MMCbMO, TOBOPEHHUE, YTEHHE U ayAupoBaHue. [ pa3BUTHs HaBBIKOB YCTHOH pedyd HEOOXOAMMO
COCTaBJIEHHE TMAJIOTOB M MOJIMUIIOTOB, MOJICIIUPYIOIIMX pealbHble CUTYalluH U3 IpOoQecCuOoHaIbHON
npakTukd. JlJis pa3BUTHS HAaBBIKOB NHCBMEHHOW peudM — HalHMCaHHEe TEKCTOB COOCTBEHHOTO
COYMHEHUS, IPU3BAHHBIX PEIIUTh Ty WIK MHYIO Npo0jeMy, BOSHHUKAIOLIYIO B Ipolecce Oynymieit
npodeccuoHabHOM  IeATENbHOCTH (MHCTPYKUUH, peKoMeHjaauui, mnosicHeHuit u T1.1m.). Ilo
ayIUpOBAaHUI0O M UTEHUIO — BBHIIOJHEHHE pa3HOOOpa3HbIX 3aJaHUil Ha MOHMMaHUE —
BOCCTAHOBJICHHE IIPOIYyCKOB B TEKCTE, OTBETHI HA BOIPOCHI MO COAECPKAHHUIO, IIPOBEPKAa Ha
HCTUHHOCTH U JIO)KHOCTb TE€X WJIM UHBIX CY)KJIEHUH, OIlpe/ieJIeHle OCHOBHOM HJIeU TEKCTOB U T.II.

B naHHOM Kypce O4eHb MHOIO BHUMaHHs yJENIETCsl CAMOCTOSATEIbHOM paboTe CTYJAEHTOB KaK
B ayJIUTOpUU TIOJ PYKOBOJCTBOM IpemnojaBarens, Tak W jgoMa. CryaeHTam aaércs 3ajaHue,
pa3bACHAETCS €ro CyTh, a 3aTeM JAETCsl ONPEACIEHHOE BPEMS Ha €r0 BBINOJHEHHE B ayAUTOPHUH
(6o cTaBUTCS OINpeneaEHHBIN CPOK AJI €r0 BHIMOJIHEHUS B TOMAITHUX YCIOBUSX ).

3amaHus Ha TOBOPEHHE U HAIMCAaHUE JKEeJIaTeNIbHO CHAyvala J]aBaTh CTYJE€HTaM JJIsl BBITOJIHEHUS
B ayJWTOpPUU TOJI PYKOBOACTBOM IIperojaBaTelsisi, a 3aTeéM — B paMKax BHEayJIUTOPHOU
CaMOCTOSITENTbHON PabOTHI.

CryneHtaM HEOOXOJMMO 3HAKOMUTCS C MaTepHalaMy KeWCOB JIoMa, 3aTEM CaMOCTOSTEIbHO B
ayJAMTOPUH IpU paboTe B IPyIIax MOJECIUPOBATh CUTYAIUIO, IIOCIIE ATOTO MPECTABIATH MOJUIOTH
Y AMAJIOTH B ayJJUTOPUU HA OIICHKY.

Tabauna 4 — Coaep:xkaHue caMoCTOSITeIbHON padoThl 00y4aloIUXCs

Bormpocsl, BEIHOCHMBIE Kon-Bo
®opma paboThsl
Ha CaMOCTOSATENbHOE U3YUCHUE 4acoB
Tema 1. Communication in business ([lenosoe 18 Y CTHBIH ompoc
oO0IICHHE)
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Tema 2. Careers (Kapnepa) 18 YcTHBI# onpoc

Tema 3. Employment (3ausiTOCTB, 18 VYeTHBli onpoc

TPYAOYCTPOICTBO)

Tema 4. Import-Export (MmnoptHas u 18 YerHbli onpoc

SKCIIOPTHAs TOPTOBJIS)

Tema 5. Marketing (MapkeTHHT) 18 VYcerHblit onpoc

Tewma 6. Retail (Po3Hnunas Toprosis) 18 YcTHBI# onpoc

Tema 7. Competition (KorkypeHIus) 18 VYcrHblit onpoc

Tema 8. Innovation (MuHOBaum) 18 YcTHBI# onpoc

Tema 9. Money / Negotiation (Jlenbru / 18 YcTHBII ompoc

ITeperoBopsr)

Tema 10. Market research (MccrnenoBanue 18 YcTHBIH onpoc

TOBapHOTO PHIHKA)

Tema 11. Investment (uBecTupoBanue) 18 YcTHBIN onpoc
Tema 12. Ethics (DTuka neiaoBoro oOIieHus) 18 VYcTHBI onpoc

5.3. Buasl u ¢opMbl NHCBMEHHBIX PadoT, NPeIyCMOTPEHHBIX IIPH OCBOCHUM
AUCUHMILINHBI (MOYJIs1), BHINOJHSAEMbIE 00YYAIOIMMHUCS CAMOCTOSITEJILHO

B cooTBeTCTBHM C BBIINIEU3NIOKEHHBIM B OCHOBY CaMOCTOSITEIBHOM pabOThl CTYJIEHTOB
JOJIZKHO OBITh 3aJ10KEHO BBIITOJHEHUE HUMH 3aIIaHI/Iﬁ TBOPYECKOI'O XapaKTepa, HAIpPaBJICHHLIX Ha
JNOCTHXKEeHHe o0mell uenu o0ydeHuss - Ha  (QOpMHpOBAHME U COBEPUICHCTBOBAHUE
KOMMYHHKATHBHBIX HABBIKOB, CIIOCOOHOCTHU CBSI3HO U Ir'paMOTHO 06H13TI>C$[ Ha aHTJIMHACKOM S3BIKE.
JlaHHBIE 3a7aHus BKIIOYAKOT BBINIOJHEHHE TBOPUYECKHUX 3aJaHUM Ha IMHCBMO M TOBOpeHue. B
IMpOoHECCE BBINMOJIHCHUA OaHHBIX 3aI[aHI/II\/'I CTYACHTHI TaKXXE YCBAUMBAIOT U 3aKPCIUIAOT HOBYIO
JEKCUKY, YTO CHOCOOCTBYET MX KadeCTBEHHON MOATOTOBKE K TMPOMEXKYTOUHBIM JIEKCUYECKUM
TECTaM U CJIOBAPHBIM JUKTAHTaAM, K MTOTOBOMY aTTCCTAIMOHHOMY KOHTPOJIIO.

6. OBPA3OBATEJIbBHBIE U UTHO®OPMAILIMOHHBIE TEXHOJIOI'HA
IIpy ocBoeHMM AaHHOW AMCUUIUIMHBI MPEAYCMOTPEHO HIMPOKOE MCIOJIb30BaHHE AKTHUBHBIX M
MHTEPAKTUBHBIX (opM 00ydeHus (cM. Tabnuiy Huxe). JlanHpie popmbl 00yUeHHs UCTIOIb3YIOTCS B
COYETaHUM C TPAJAULMOHHBIMU (popMamH (YTEHHE U MEPEeBOJ TEKCTOB, M3yUEHUE TPaMMaTHKH) H,
KaK MPaBUJIO, PACIIUPSIOT U YIIIYOJISIOT MOCIeIHUE (HallpuMep, MOocje YTEeHHs U IepeBojia TEKCTa O
KOHKpPETHOW MpobjieMe CTyJIeHTaM [pe/ularaeTcsi cpasy >ke IPOBECTH COOTBETCTBYIOIIEE
COBEIIAaHHME U PEUIUTh JaHHYIO MPOoOIeMy B paMKax 3aJaHHOTO Keica).

VY4eOHble 3aHATUS MO AMCLUUIUIMHE MOTYT NMPOBOAMUTHCS C MPUMEHEHHEM HUH(POPMALMOHHO-
TEJIEKOMMYHUKALIMOHHBIX CEeTed TMpH OINOCPEIOBaHHOM (Ha PACCTOSHUM) WHTEPAKTUBHOM
B3aMMOJICHCTBUM OOydJaroIuxcs U IperojaBaTens B pexkumax on-line w/unu off-line B dopmax:
BHJICOJICKIIUN, JIEKIMI-TIpe3eHTaInH, BUIeOKOH(pepeHnn, codeceoBaHms B peKUMe dat, popyma,
4ara, BHIIIOJIHEHUS BUPTYAJIbHBIX IPAKTUYECKUX PaboT.

6.1. O0pa3oBaTe/ibHbIE TEXHOJIOTUH

Tadmuuma S — OOpa3oBare/ibHble TEXHOJOTHHM, HUCIOJb3yeMble NPH pealTu3auuu y4eOHbIX
3aHATHH

Paznen, Tema dopma yyeOHOTro 3aHATH
JTUCIUATITAHBI (MOTYJIS) Jlexmmst [TpakTueckoe JlaGopaTtopHas
3aHsTHE, CEMUHAP pabota
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Tema 1. Communication in
business (/leioBoe obIIcHME)

He
MPEAYCMOTPEHO

@pOHTAIBHBIN
orpoc,
BBITIOJTHEHUE
IPAKTUYECKUX
3aJIaHui,
TeMaTU4YeCKHe
JUCKYCCHH

He
MIPEAYCMOTPEHO

Tema 2. Careers (Kapnepa)

He
MIPEIyCMOTPEHO

OpoHTaTBHBIN
ompoc,
BBITIOJTHEHHE
MPaKTUYECKHUX
3aJIaHuH,
TEMaTUYECKHE
JTIUCKYCCHH

He
PEyCMOTPEHO

Tema 3. Employment
(3ansiTOCTD,
TPYIOYCTPOICTBO)

He
MIPEeIyCMOTPEHO

@pOHTAIBHBIN
orpoc,
BBITIOJTHEHUE
HPAaKTUYECKUX
3aJIaHui,
TeMaTU4YeCcKHe
JUCKYCCHH,
poJsieBas urpa

He
MPEeyCMOTPEHO

Tema 4. Import-Export
(MmmopTHas 1 sKCcropTHAs
TOPIOBJISA)

He
MIPEeyCMOTPEHO

@pOHTAIBHBIN
orpoc,
BBITIOJTHEHUE
MIPAKTUYECKUX
3aJlaHUM, poJIeBast
urpa

He
MPEeyCMOTPEHO

Tema 5. Marketing
(MapkeTuHr)

He
MPEAYCMOTPEHO

@pOHTAIBHBII
orpoc,
BBITIOJTHEHHE
IIPAKTUYECKUX
3aJIaHu,
TEMaTU4YECKHE
JUCKYCCUH

He
MPEAYCMOTPEHO

Tema 6. Retail (Po3auunas
TOPTOBJISA)

He
MIPEAYCMOTPEHO

@pOoHTaIBHBII
o1poc,
BBIIIOJIHEHHE
MIPaKTUYECKHUX
3aJlaHuM, poJieBast
nrpa

He
MIPEAYCMOTPEHO

Tema 7. Competition
(Konkypenius)

He
MPEAYCMOTPEHO

@pOHTaIBHBII
orpoc,
BBIIIOJIHCHHE
MIPaKTUYECKHUX
3aJlaHui,
TEMAaTHYECKHE
JIUCKYCCUH

He
MPETYCMOTPEHO

Tema 8. Innovation
(MunoBamum)

He
MPEAYCMOTPEHO

@pOoHTaIBHBIN
orpoc,
BBIIIOJIHCHHE

He
MIPEAYCMOTPEHO
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MPAKTUYECKUX
3aJIaHui,
TEeMaTHYECKHUE
JIUCKYCCHH,
poJieBas urpa

Tema 9. Money / Negotiation
(lenbru / IleperoBopsr)

He
MIPEAYCMOTPEHO

OpoHTaNBHBIN
orpoc,
BBITIOJIHCHHE
MPAKTUYECKUX
3aJIaHui,
TeMaTHU4eCKHe
JIUCKYCCUU

He
MIPEAYCMOTPEHO

Tema 10. Market research
(MccnenoBanue ToBapHOTO
PBIHKA)

He
MIPEyCMOTPEHO

OpoHTaTBHBIN
ompoc,
BBIIIOJTHEHHE
MPaKTUYECKHUX
3aJjaHuH,
TEMAaTHYCCKHUE
JMCKYCCHUU, Keic-
METOI

He
PEyCMOTPEHO

Tema 11. Investment
(MuBectupoBanue)

He
MPEAYCMOTPEHO

OpOoHTAITBHBIN
omnpoc,
BBIIIOJIHEHHE
MPaKTUYECKHUX
3aJjaHuH,
TEMaTUYECKUE
JIMCKYCCHH,
IIpoeKTHas paboTa

He
MIPEAYCMOTPEHO

Tema 12. Ethics (Otuka
JIEIIOBOTO OOIIIEeHNS)

He
MPEAYCMOTPEHO

@pOoHTaIBHBII
orpoc,
BBIIIOJIHEHHE
MIPaKTUYECKHUX
3aJIaHui,
TEMAaTHYECKHE
JUCKYCCHUH

He
MIPETYCMOTPEHO

6.2. UnpopmManoHHbIE TEXHOJIOTHH

- HatepHer (ucmosib3oBaHue HWH()OPMAIMOHHOTO caiiTa mpenojaBarelis (pacchUika 3aJaHui,
MIPEIOCTaBIIEHNE BBIMIOJTHEHHBIX paOOT, OTBETHI HA BOIIPOCHI, 03HAKOMJICHHE YYAITUXCS C OI[CHKAaMU

U T.Ja.));

- DIICKTPOHHBIC YUYECOHHUKH W PaA3IMYHbIE CalWThl (HAPUMED, JIEKTPOHHbIE OMOIUOTEKH, OHJIAMH-
cimoBapu www.lingvo.ru, www.multitran.ru, odduaiin-sepcust ciaoBapeii ABBYY® Lingvo®

(mpodeccronanbHas MO0 TOMALIHS aHTIUICKast BEpCHs) U T.J.) KaK HCTOYHUKOB HH(pOpMAaIINH;

- DJICKTPOHHAA IMo4YTa IperIioaaBaTeis;

- CcpeacTBa IMpeACTaBileHHs y4yeOHOW HHQoOpManmuu (2JIEKTPOHHBIE YueOHble mocoOus u
MIPaKTUKYMbl, IPUMEHEHNE HOBBIX TEXHOJOTUH JJIsi MPOBEAEHUS OYHBIX (TPAAUIIMOHHBIX) JIEKIUN 1
CEeMHUHAPOB C UCIOJIb30BAHUEM MPE3EeHTALUHN U T.1.);



http://www.multitran.ru/
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- UHTETPUPOBaHHbIE 00pa30oBaTEIbHBIE CPEIbl, TJIC TJIABHONW COCTABJISIOIIEH SIBISIOTCS HE TOJBKO
IPUMEHSIEMbIE TEXHOJIOTHH, HO ¥ COZIepKaTeNIbHas 4acTh, T.6. HH)OPMALMOHHBIE PECYpCHI (IOCTYI
K MHPOBBIM HH(OPMALIMOHHBIM pecypcam, Ha 0a3e KOTOPhIX CTPOUTCS Y4eOHBIH mpolecc);

- BUpTyallbHas oOydJaromiass cpeaa (wim cuctema ymoparieHus oOydenuem LMS Moodle
«DNEKTPOHHOE 00pa30BaHME») UM MHBIX MH(OPMAIMOHHBIX CUCTEM, CEPBUCOB M MECCEHJIKEPOB
(WhatsApp, Viber).

6.3. IIporpammHoe oOecniedeHue, COBpeMeHHbIe NMPo(deccuoHaIbHbIe 0a3bl JAHHBIX
U MH(GOPMAIMOHHBbIE CTIPABOYHbIE CHCTEMBI

6.3.1. [IporpaMmMHOe o0ecnieyeHmne

HaunmenoBaHmue NMporpaMmMHoOro

Ha3Hauyenue
o0ecreyeHus

Adobe Reader [Mporpamma as1si IPOCMOTpPA ANEKTPOHHBIX TOKYMEHTOB

ITnardopma IUCTAaHIIMOHHOTO O0YUYEHUS
(bopma 1 H i BupryanpHas oOyuaromias cpeaa

LMS Moodle
Mozilla FireFox Bpayzep
Microsoft Office 2013, [TakeT opHUCHBIX TPOrpamMm

Microsoft Office Project 2013,
Microsoft Office Visio 2013

7-zip ApxuBarop

MicrosoftWindows 7 Professional OmneparroHHas cucTeMa
KasperskyEndpointSecurity CpecTBO aHTHBHPYCHOU 3aIIUTHI

Google Chrome Bpaysep

Notepad++ TekcToBbIN peaaKTop

OpenOffice [TakeT opucHBIX TporpamMm

Opera bpaysep

Paint .NET PacTpoBblii rpaduueckuii perakTop

Scilab [MTakeT MPUKITAIHBIX MATEMATHYECKUX MTPOTPAMM
Microsoft Security Assessment Tool. [Tporpammel it HGOPMAITMOHHOM 0€30TaCHOCTH
Pexumpoctyna:

http://www.microsoft.com/ru-
ru/download/details.aspx?id=12273
(Free)

Windows Security Risk Management
Guide Tools and Templates. Pexwim
nocryma: http://www.microsoft.com/en-
us/download/details.aspx?id=6232
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HanMeHoBaHMe NPOrpaMMHOIO
ob0ecrieyeHus

Ha3znauenmune

(Free)

MathCad 14

Cucrema KOMIIBIOTEPHO ainredpsl U3 Kiacca CUCTEM
ABTOMATU3UPOBAHHOI'O IIPOCKTUPOBAHUA,
OPHUCHTHPOBAaHHAA HAa IOATOTOBKY MHTCPAKTUBHBIX
AOKYMCHTOB C BBIYUCIICHUAMUA U BU3YaAJIbHBIM
COIIPOBOKICHUEM

1C: Ilpennpusitue 8

Cucrema aBTOMaTU3alnU ACATEIbHOCTH Ha
HpEAIPUITUI

KOMPAS-3DV21

Co3znanue TpEXMEPHBIX aCCOLIMATUBHBIX MOJIENIEH
OTJICbHBIX PJIEMEHTOB U COOPHBIX KOHCTPYKIIMI U3 HUX

Blender

CpencTtBo co3aanus TpEXMEPHO KOMIIBIOTEPHOM
rpaduxu

PyCharm EDU

Cpena pa3paboTku

R [IporpamMmHas cpena BEIYMCICHAN

VirtualBox [TporpaMMHBIif POIYKT BUPTYATU3AIMA
OIEPALMOHHBIX CHCTEM

VLC Player MenauanpourpsiBaTeb

Microsoft Visual Studio Cpena pazpaboTku

Cisco Packet Tracer

NHCcTpyMEHT MOIETMPOBAaHUS KOMITBIOTEPHBIX CETEU

CodeBlocks KpoccmnardopmenHascpenapa3padboTku
Eclipse Cpena pa3paboTku
Lazarus Cpena pa3zpaboTku
PascalABC.NET Cpena pa3zpaboTku

VVMware (Player)

[IporpamMMHBIi IPOAYKT BUPTYyaIU3aLUN
OTIEpaI[MOHHBIX CUCTEM

Far Manager

DalIOBbIA MEHEIKED

Sofa Stats [MporpammHOe oOecrieueHue A CTAaTUCTHKH, aHAITN3a
U OTYETHOCTH

Maple 18 CucrtemMa KOMIBIOTEPHOH anreOpsl

WinDjView IIporpamma asist mpocMoTpa daiinos B popmare DIV u

DjVu

MATLAB R2014a

[TakeT npuKIagHBIX MPOrpaMM JUIs PELICHHUS 3a7a4
TEXHUYECKUX BBIYUCICHUN
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HanMeHoBaHMe NPOrpaMMHOIO
Ha3nauenue
ol0ecrnieyeHust
Oracle SQL Developer Cpena pa3paboTku
VISSIM 6 [IporpaMMa UMUTAIITMOHHOTO MOJEIUPOBAHMS
JIOPOKHOTO JIBHKEHUS
VISUM 14 Cucrema MoJenMpoOBaHMs TPAHCIIOPTHBIX IOTOKOB
IBM SPSS Statistics 21 [Iporpamma jy1si CTATHCTHYECKOM 00paOOTKH JTaHHBIX
ObjectLand I'eonnHdpopmMaImoHHas CHCTEMA
KPEJO TOIIOT'PAD® I'eounndopmanronHas cucrema
[Tonuron I1po [Iporpamma jutst KagacCTPOBBIX pabOT

6.3.2. CoBpeMeHHble mnpodeccHOHATbHBbIE 0a3bl JAHHBIX H HH(OPMAIMOHHbIE
CIPaBOYHbIE CHCTEMBI

Haumenosanue COBPEMEHRHBLX I’lpOd)€CCMOHCZJZbelx oas ()ClHHle,

MH@OPMGL]MOHHbZX Cnpaso4drHsvlx cucmem

YHuBepcajgpHasg CIpaBOYHO-MHGOPMALMOHHAS IIOJHOTEKCTOBas 0Oa3a JIaHHBIX HEPUOIHYECKHUX
m3paaui 000 «MBUC»

http://dlib.eastview.com

Hwmsa nonvzosamena: AstrGU

Iaponw: AstrGU

DONEeKTpOHHbIE BEpPCUM NEPUOAMYECKUX HW3JIaHUM, pa3MelIEHHble Ha caiTe HMHQOPMAIMOHHBIX
pecypcoB

www.polpred.com

OnextpoHHbli Katanor Hayunoit 6ubanorexun AI'Y Ha 6aze MARKSQL HIIO «Mudopm-cuctem»
https:/library.asu.edu.ru/catalog/

OnexTpoHHbIN Katanor «Hayunbie xypHanst AI'Y»

https://journal.asu.edu.ru/

KoprniopaTiBHBIi MPOSKT ACCOIMAIMH PETHOHATBHBIX OMOIHOTeYHbIX KOHCOpunyMoB (APBMKOH)
«MexperuonanpHasi aHanutudeckas pocnuch crareit» (MAPC) — cBomHas 06a3a JaHHBIX,
cojiepiKalas MOJHYI aHATUTHYEeCKyto pocnuchk 1800 Ha3zBaHU KYypHAJOB MO Pa3HbIM OTPaCisiM
3HAaHUWA. YUYaCTHUKHU MPOEKTa MPEJOCTABISIOT APYT APYTY DJIEKTPOHHBIE KOMUU OTCKaHWPOBAHHBIX
cTareil U3KHUT, COOPHUKOB, )KYPHAJIOB, COJIEpKAIIUXCS B (poHIaX UX OMOIHOTEK.

http://mars.arbicon.ru

CnpaBounas npasoBas cuctema Koncynprantlnroc.

Conep>XuTcst OTpOMHBI MacCUB CIPAaBOYHOW MPaBOBOW MH(OPMAIIUHU, POCCHUIICKOE M PErMOHABHOE
3aKOHOJATEIbCTBO, CYAEOHYI0 MPAKTUKY, (PMHAHCOBBIE MKAJAPOBBIE KOHCYJIBTAIMH, KOHCYJIbTALUU
Ui OIOJUKETHBIX OpraHM3alui, KOMMEHTApHH 3aKOHOAATENbCTBA, (DOPMBI JOKYMEHTOB, HMPOCKTHI



http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://asu.edu.ru/images/File/dogovor_IVIS1.pdf
http://dlib.eastview.com/
http://www.polpred.com/
https://library.asu.edu.ru/catalog/
https://journal.asu.edu.ru/
http://mars.arbicon.ru/
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Haumenosanue COBPEMEHHbLX npoqbeccuonaﬂbelx oas aaHHblx,

UHDOPMAYUOHHBIX CNPABOYHBIX CUCEM

HOPMATHUBHBIX IPAaBOBBIX AKTOB, MEXIYHAPOJHbIC IPABOBHIE AKTHI, IPABOBBIE AKThl, TEXHUYECKHE
HOPMBI U [TpaBuUIIa.

http://www.consultant.ru

7. ®OHJ1 OHEHOYHbBIX CPEACTB /151 NIPOBEAEHUA TEKYIIEI'O KOHTPOJIA
N ITPOMEXYTOYHOU ATTECTAIIUM 11O JUCIHUIIVIMHE (MOAY JI1O)

7.1. acnopT ¢oHIA OLIEHOUYHBIX CPEACTB

[Ipy mpoBeAeHUM TEKYIIETO KOHTPOJS W MPOMEKYTOYHOH aTrTecTaluu MO UCIUTUIMHE
(Momyr0) «AHIIUACKHN  s3bIK  (MpOodecCHOHANBHBIN)»  MpoBepseTcs  CHOPMHUPOBAHHOCTD
y o0y4aronmxcss KOMIICTCHIIMM, yKa3aHHBIX B pasjeie 3 HACTOSIIeH NPOrpaMMbl. DTAIMHOCTH
(bopMHpOBaHUS JaHHBIX KOMIICTCHIIMH B MPOIIECCE OCBOCHUS 00pa3oBaTEIbHON IMPOrpamMMbl
OTIPEICIISETCS TIOCIICIOBATEIFHBIM OCBOCHUEM JHUCIUILINH (MOIYJICH) U TIPOXOXKICHUEM MPAKTHK,
a B IMPOIECCe OCBOCHMSI TUCIMIUIMHBI (MOIYJIsI) — TOCIEAOBATEIILHBIM JIOCTHXKCHUEM PE3yJIbTaTOB
OCBOCHHSI COJICPIKATENILHO CBS3aHHBIX MEXKILy COOOM pa3/iesioB, TEM.

Tabauna 6 — CooTBeTcTBHE pa3esioB, TeM TUCHUILUIMHBI (MOAYJs), Pe3y1bTATOB 00y4eHHUs
10 AUCHUILIMHE (MOAYJII0) H OLICHOYHBIX CPEeACTB

Kontponupyemslii pazaen, Tema qucuuiuiniabel | Ko KoHTpoaupyeMoi HaunmenoBanue
(Mozyns) KOMIIETCHIINU OLICHOYHOT'O CPEJICTBA
Tema 1. YK-4 [TpakTuueckue
o _ 3aJJaHU, KEHc -

Communication in business (IemoBoe 3aja4a

obrieHue)

Tema 2 YK-4 IIpakTueckue
3aJaHusl, Kec -

Careers (Kapbepa) 3agaua

Tewma 3 YK-4 [TpakTuueckue
3aJIaHus, KEHC -

Employment (3aHsiTOCTD, TPY1OYCTPOHCTBO) 3amaua

Tema 4 YK-4 IIpaxTrueckue
3aJjaHusl, Kec -

Import-Export (MmnopTHast 1 SKcriopTHast 3amaua

TOPTOBJISA)

Tema 5 YK-4 [TpakTuueckue
3aJaHusl, Kec -

Marketing (MapkeTuHr) 3a1a4a



http://www.consultant.ru/
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KonTponupyemsliit paznen, teMa nuciuiuinibel | Koa koHTposmpyeMon HaumenoBanue
(MoJtyiist) KOMIIETCHIIUU OLIEHOYHOT'O CPEACTBA
Tema 6 YK-4 [IpakTueckue
3aJaHus, Keuc -
Retail (Po3anynas Toprosis) 3a1a4a
Tema 7 YK-4 [IpakTnueckue

3aJjaHus, KeicC -3a1aua
Competition (KorkypeHiusi)

Tema 8 YK-4 [IpakTueckue
3aJaHus, Keuc -

Innovation (MaHOBammn) 3a1a4a

Tema 9 YK-4 [TpakTHueckue

3aJaHud, Keuc -3a7a49a
Money / Negotiation (lenbru / IleperoBopsi)

Tema 10 YK-4 [IpakTuueckue

3aJjaHus, KeicC -3a1a4ua
Market research (MccieqoBanue ToBapHOTO

PBIHKA)

Tema 11 YK-4 IIpakTueckue
3aJaHusl, Kec -

Investment (uBecTrpoBaHue) 3amaua

Tema 12 YK-4 [TpakTuueckue
3aJJaHU, KEHc -

Ethics (Otuka nenoBoro oOuieHus ) 3agaua

7.2. Onucanue mnokaszarejieii M KPUTEPHEB OLEHUBAHUS KOMIETEHUWH, ONMUCAHHE
IIKAJI OLleHMBAHUS

Tab6anna 7 — Iloka3aTe/n OeHNBAHUS Pe3yJIbTATOB 00y4YeHHs B BH/1e 3HAHUI

[lIxana
Kpurepun oniennBanus
OIICHUBAHMSI
JEMOHCTPUPYET TIyOOKOe 3HAaHWE TEOPETHYECKOro MarepHuaia, YMEHHeE
5 000CHOBAHHO M3JIaraTh CBOU MBICIIU 10 00CYKJJa€MbIM BOIIPOCAM, CIIOCOOHOCTD
«OTIUYHO» | MOJIHO, MPAaBUJIBHO M apryMEHTHPOBAHHO OTBEYaTh HAa BONPOCHI, MPUBOJUTH
IPUMEPHI
4 JIEMOHCTPUPYET 3HAaHME TEOPETHUYECKOI'0 MaTepuana, €ro IocieA0BaTebHOe
«XOpOIION U3JI0KEHNE, CHOCOOHOCTh TPHBOAMWTH TPHUMEPHI, JOMYCKAeT EIUHHUIHBIC
OLIMOKH, UCTIpaBJIIEMbIE TIOCIIE 3aMEYaHUs MPENoAaBaTes
3 JEMOHCTPUPYET  HENOJHOe, (parMEeHTapHOE  3HAaHUE  TEOPETUYECKOro
«yJIOBJIETBOPH | MaTepHaja, TpeOyrollee HaBOAALIMX BOMPOCOB MPEMNOAABATENs, TOMYCKAaeT
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[xana
Kpurepun onieHnBanus
OIICHUBAHUS
TEJILHO» CYILIECTBEHHbIE OIIMOKM B €ro HW3JI0KEHUHU, 3aTPyIHSETCS B IPUBEICHHUU
IPUMEPOB 1 (POPMYITHPOBKE BEIBOJIOB
2 JEMOHCTPHUPYET CYIIECTBEHHbIE MPoOesbl B 3HAHUU TEOPETHUECKOI0 MaTepuaa,
«HEYIOBIIETBO | HE CIOCOOCH €ro W3JIOKHTh H OTBETUTh HAa HABOJSIINE BOIPOCHI
pUTENBHO» | IPENoJaBaTess, HE MOKET IPUBECTH IPUMEPBI
Taoauna 8 — [lokazaresin oneHNBaHUA Pe3yJIbTATOB 00y4YeHNsI B BU/Jle YMEHUI U BJIAIeHUH
[IIxana
Kpurepuu onieHuBanus
OLICHUBAHUS
JIEMOHCTPHUPYET CIIOCOOHOCTh MPUMEHSTh 3HAHUE TEOPETUUECKOr0 MaTepuaia
5 [P BBINOJHEHUU 33JlaHUW, IIOCIIEIOBATEIbHO M IPABUIBHO BBIIOJIHSET
«OTJIMYHOY» | 3aJaHMsl, YMEeT OOOCHOBAaHHO M3JIaraTh CBOM MBICIH W JIeIaTh HEOOXOIUMBIC
BBIBOJIbI
JEMOHCTPHUPYET CIIOCOOHOCTh NMPUMEHATh 3HAHHE TEOPETHMUYECKOTO MaTepuasa
4 MpU  BBIMOJHEHUW 33JlaHUM, TIOCJIEIOBATEILHO M MPABWIBHO BBIMOJIHSAET
«XOpOIION 3aJaHusl, yMeeT OOOCHOBAaHHO M3JlaraTb CBOM MBICIH M JIelaTh HEOOXOIUMBIE
BBIBOJIbI, JIONMYCKAaeT €IMHUYHBbIC OMIMOKH, HCIpaBisieMble IOCIEe 3aMEYaHUS
npenojaBaTess
3 JEMOHCTPUPYET OTIEIbHBIC, HECUCTEMATHU3UPOBAHHBIC HABBIKH, HCIBITHIBACT
«yI0BICTBOpH 3aTpyJHEHHS] W JOMYCKaeT OIIMOKH TpPU BBITOJHEHUU 3aJlaHUM, BBIMOIHSIET
TeILHOY 3a/laHue 10 TMOJCKa3Ke IIpernojaBaTeiis, 3aTpyAHseTcs B (QOpMYJIUPOBKE
BBIBOJIOB
2 He croco0eH NPABIIILHO BBITTOJIHUTE 33JaHUS
«HEYJOBJIETBO
PHUTETHEHOY

7.3. KoHTpoJiibHBIe 3aJaHMl W HHbIe MaTepHaJbl, He00X0AMMbIe IS OLEHKH
pe3yJIbTaTOB 00y4YeHHs IO JTUCHHUILINHE (MOAYJIIO)

Tema 1. Communication in business (/Ie;1oBoe oomenne)

1. [IpakTHYeckue 3aaHUA

1. Complete the sentences using one of the following:

cause(s) close(s) drink(s) live(s) open(s) speak(s) take(s) place

1. Ann speaks German very well.

2. | never --- coffee. drink

3. The swimming pool --- at 9 o'clock and --- at 18.30 every day. Opens, closes
4. Bad driving --- many accidents. causes

5. My parents --- in a very at small flat. live

6. The Olympic Games --- every four years. Take place

2. Put the verb into the correct form.

. Jane doesn't drink (not/drink) tea very often.

. What time --- (the banks/close) in Britain? Do the banks close

. 'Where --- (Martin/come) from?' 'He's Scottish.' Does Martin come

. 'What --- (you/do)?' 'I'm an electrical engineer.' — do you do

. It --- (take) me an hour to get to work. How long --- (it/take) you? — take, does it take
6. | --- (play) the piano but I --- (not/play) very well. Play , don’t play

7. 1 don't understand this sentence. What --- (this word/mean)? Does this word mean.

O b wWwDNBEF
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3. Complete the sentences with one of the following verbs in the correct form:

come get happen look make start stay try work

1. "You're working hard today.' "Yes, | have a lot to do.’

2. | --- for Christine. Do you know where she is? Am looking

3. It --- dark. Shall I turn on the light? is getting

4. They haven't got anywhere to I've at the moment. They --- with friends until they find
somewhere. Are staying

5. 'Are you ready, Ann?' 'Yes, | ---." am coming

6. Have you got an umbrella? It --- to rain. Is starting

7. You --- a lot of noise. Could you be quieter? I --- to concentrate. Are making, am trying
8. Why are all these people here? What ---? Is happening

4. Use the words in brackets to complete the questions.

1. 'Is Colin working this week?' 'No, he's on holiday." (Colin/work)

2. Why --- at me like that? What's the matter? (you/look) are you looking

3. 'Jenny is a student at university." 'ls she? What --- ?' (she/study) is she studying
4. --- to the radio or can | turn it off? (anybody/listen) Is anybody listening.

5. How is your English? --- better? (it/get) Is it getting.

2. Keiic — 3agaua.

Ben & Jerry’s Uses Positive Messages to Sweeten Relations With Customers

America’s love affair with numbingly rich ice cream may have finally plateaued. Health and weight
worries have apparently cut the breakneck growth of superpremium ice creams. However, Ben &
Jerry’s Homemade, premier purveyor of the superpremiums, remains one of the country’s most
visible ice cream companies.

In growing from a 12-flavor miniparlor in Burlington, Vermont, into a Fortune 500 company called
a “national treasure,” Ben & Jerry’s has been showered with publicity. The flood of press notices
flowed partly from its rapid ascent and its funky flavor hits such as Chubby Hubby, Half Baked
Carb Karma, New York Super Fudge Chunk, and Phish Food. During the 2008 presidential
campaign, it introduced Yes Pecan (a variation of Barack Obama’s campaign mantra, “Yes we
can”), made of “amber waves of buttery ice cream with roasted nonpartisan pecans.” Of even
greater media interest was the New Age business philosophy of founders Ben Cohen and Jerry
Greenfield. Unlike most entrepreneurs, their aim was to build a successful business but, at the same
time, have fun and be a force for social change.

Some time ago Ben and Jerry resigned their symbolic positions as brand icons after the company
was purchased by the Anglo-Dutch megaconglomerate Unilever. Despite the change in ownership,
Ben & Jerry’s continues its efforts to improve local and global quality of life. The company
promotes a progressive, nonpartisan social mission to balance economic, product, and social goals
on the way to a sustainable business.

Although no longer locally owned, Ben & Jerry’s is a visible company with a popular national
product and a strong social image. It naturally generates a good deal of correspondence. Customer
messages typically fall into three categories: (a) fan mail, (b) information requests, and (c) claims.
Fan mail contains praise and testimonials: “Tried the new Cherry Garcia Frozen Yogurt and... |
want to go to Vermont and shake your sticky hands.” Information requests may involve questions
about ingredients or food processing. Some messages inquire about Ben & Jerry’s position on milk
from cloned cows or eggs from caged chickens. Claim requests generally present a problem and
require immediate response. Responding to customer messages in all three categories is a critical
element in maintaining customer goodwill and market position for Ben & Jerry’s.

Critical Thinking
e Have you ever written a letter or sent an e-mail to a company? What might motivate you to do so?
Would you expect a response?
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e If a company such as Ben & Jerry’s receives a fan letter complimenting products or service, is it
necessary to respond?
e Why is it important for companies to answer claim messages immediately?

Tema 2. Careers (Kapsepa)
1. [IpakTHYecKkue 3a1aHUS .
1. Are the underlined verbs right or wrong? Correct the verbs that are wrong.
. Water boils at 100 degrees celsius. RIGHT
. The water boils. Can you turn it off? WRONG: is boilling
. Look! That man tries to open the door of your car. --- wrong, is trying
. Can you hear those people? What do they talk about? --- wrong, are they talking
. The moon goes round the earth. ---right
. I must go now. It gets late. --- wrong, is getting
. I usually go to work by car. --- right
. "Hurry up! It's time to leave.' 'OK, | come.' --- wrong, am coming
. | hear you've got a new job. How do you get on? --- wrong, are you getting on

OO ~NOoO ol WN -

2. Put the verb in the correct form, present continuous or present simple.

1. Let's go out. It isn't raining (not/rain) now.

2. Julia is very good at languages. She speaks (speak) four languages very well.

3. Hurry up! Everybody --- (wait) for you. — is waiting

4. '--- (youl/listen) to the radio?' 'No, you can turn it off."' — Are you listening

5. '--- (you/listen) to the radio every day?' 'No, just occasionally.'— Do you listen

6. The River Nile --- (flow) into the Mediterranean. - flows

7. Look at the river. It --- (flow) very fast today - much faster than usual. — is flowing
. We usually --- (grow) vegetables in our garden but this year we --- (not/grow) any. —grow, are
not growing

9. 'How is your English?' 'Not bad. It --- (improve) slowly.' Is improving

10. Ron is in London at the moment. He --- (stay) at the Park Hotel. He --- (always/stay) there
when he's in London. — is staying, always stays

11. Can we stop walking soon? | --- (start) to feel tired. — am starting

12.'Can you drive?' 'l --- (learn). My father --- (teach) me.' — am learning, is teaching

13. Normally | --- (finish) work at 5.00, but this week I --- (work) until 6.00 to earn a bit more
money. — finish, am working

14. My parents --- (live) in Bristol. They were born there and have never lived anywhere else.
Where --- (your parents/live)? Live, do your parents live

15. Sonia --- (look) for a place to live. She --- (stay) with her sister until she finds somewhere.

- is looking , is staying

16. 'What --- (your father/do)?' 'He's an architect but he --- (not/work) at the moment.'

- does your father do, is not working

17. (at a party) Usually I --- (enjoy) parties but I --- (not/enjoy) this one very much.

- enjoy, am not enjoying

18. The train is never late. It --- (always/leave) on time.
Always leaves

19. Jim is very untidy. He --- (always/leave) his things all over the place.

- is always leaving

oo

2. Keiic — 3agaua.

Got Something to Tweet About at Work? Think Again

The modern workplace is a potential digital minefield. The imprudent use of practically any online
tool—whether e-mail, 1M, texting, tweeting, blogging, or posting to Facebook—can land workers in
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hot water and even lead to dismissal. Here are five ways Twitter can get you canned for showing
poor judgment:

1. Sending hate tweets about the boss. Example: My retard boss said he put in for raises. | think he
lies. He is known for that. His daddy owns the company.

The difference between venting around the water cooler or over lunch to a close friend and
trumpeting to the world one’s dislike for the superior could not be more obvious. Twitter messages
can be forwarded (retweeted) and find their way to unintended recipients.

2. Lying to the boss and bragging about it. Example: I so lied to my boss ... I was late but I said I
forgot my badge and got away with it.

Although lying to the boss may be woefully common, broadcasting it to one’s followers on Twitter
is risky. The Web and Twitter make it easy to track people, and lies have a way of emerging most
unexpectedly.

3. Romancing the boss (kissing and telling). Example: I give the boss what he wants, and the fringe
benefits are amazing.

Again, even if the indiscreet twitterer had a private profile, a contact could easily retweet the
message and make it retrievable. Besides, amorous relationships between superiors and
subordinates are frowned on in many companies because they could open firms up to sexual
harassment lawsuits. Also, the boss could be tracking the tattletale on Twitter and would probably
not appreciate the leaking of the affair.

4. Announcing the desire to quit. Example: So close to quitting my job right now. Sometimes |
can’t [expletive] stand this place [expletive] moron assistant plant manager I’m about to deck him.
The wish to quit may come true, but prematurely so and not according to plan. If you hate your job,
complain to your pet or vent with your friends over dinner, but don’t shout it out on Twitter. Smart
workers leave a workplace on good terms knowing that they may need references. They do not burn
bridges, much less publicly.

5. Blocking your boss. Example: i kept my promise ... my boss thought she was gonna follow me
on here ... i BLOCKED her [expletive] ASAP.

Preventing the boss from seeing your profile is no guarantee that he or she won’t receive your
hateful missives through another source. As Mark, an expert blogger, advises: “The golden rule of
not getting yourself fired over ‘tweets’ is simple—just don’t vent your work and boss frustrations
publicly.”

Critical Thinking

e How do you explain the amazing lapses of judgment apparent in the tweets above?

e How widespread is the use of Twitter among your friends, and how do they benefit from the
service?

e What are the most effective ways to warn young people about the dangers to their careers that
lurk online?

Tema 3. Employment (3ansitocTh, TPy10ycTpOiicTBO)
1. lIpakTHYeckue 3aaHUA
1. Put the verbs in brackets in the correct form, present perfect or past simple.
. "Where's your key?" 'l don't know. I've lost it.' (lose)
. I 'was very tired, so | lay down on the bed and went to sleep. (be)
. Mary --- to Australia for a while but she's back again now. (go)
. 'Where's Ken?' 'He --- out. He'll be back in about an hour.' (go)
. I did German at school but I --- most of it. (forget)
. I meant to phone Diane last night but | --- (forget)
. I --- a headache earlier but | feel fine now. (have)
. Look! There's an ambulance over there. There --- an accident. (be)
. They're still building the new road. They --- it. (not/finish)
0. 'Is Helen still here?' 'No, she --- out." (just/go)

P OO0 NO Ol WN B
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11. The police --- three people but later they let them go. (arrest)

12. Ann --- me her address but I'm afraid I --- it. (give, lose)

13. Where's my bike? It --- outside the house. It --- (be, disappear)
14. What do you think of my English? Do you think I ---? (improve)

2. Are the underlined parts of these sentences right or wrong? Correct the ones that are wrong.
1. Do you know about Sue? _She's given up_ her job. RIGHT

2. The Chinese _have invented_ printing. WRONG: The Chinese invented

3. How many plays _has Shakespeare written? _ ---

4. Have you read_ any of Shakespeare's plays? ---

5. Aristotle _has been_ a Greek philosopher. ---

6. Ow! _I've cut_ my finger. It's bleeding. ---

7. My grandparents _have got_ married in London. ---

8. Where _have you been born?_ ---

9. Mary isn't at home. _She's gone shopping._ ---

10. Albert Einstein has been the scientist who _has developed_ the theory of relativity.

2. Keiic — 3agaua.

Career and Workplace Expert Liz Ryan Helps Job Seekers Be Competitive

Job candidates should not spend more than one hour a day searching for jobs online, says career and
workplace expert Liz Ryan. A former Fortune 500 human resources executive, Liz Ryan is a leader
in contemporary job searching. She maintains several blogs, writes articles for online forums,
delivers speeches internationally, provides career coaching, and is a columnist for BusinessWeek
Online.

The Web has made job searching easier, acknowledges Ryan, but it also can sidetrack candidates
who devote their energies to online searching, while ignoring other methods that could help them.
Instead of spending all their time online, job seekers should develop their own personal networks of
friends and acquaintances. Job seekers also have to realize that positions in today’s workplace tend
to open and close at lightning speed. “These days,” says Ryan, “you’ve got to jump on job openings
when you hear about them. If you wait a couple of weeks to send a résumé in response to a job
you’re interested in, the window of opportunity may already have slammed shut.” Ryan
recommends that job seekers have people in their personal networks help in the job search process
by keeping their eyes and ears open for available positions.

In today’s workplace, Ryan observes, what constitutes a strong résumé has also changed. Years ago
it was acceptable to include common phrases such as team player and strong work ethic on résumés.
However, warns Ryan, “Stodgy boilerplate phrases in your résumé today mark you as uncreative
and vocabulary challenged.” She recommends making a résumé more persuasive by replacing
boring phrases such as results-oriented professional and excellent communication skills with more
conversational, human-sounding phrases.

Finally, in today’s competitive employment market, job seekers must be memorable. According to
Ryan, too many job seekers who are highly skilled never get called back for a second interview
because they are not dynamic enough during the first interview. Ryan asserts, “This may be the
biggest problem job seekers face in the interview setting: They can worry so much about saying the
wrong thing that they say nothing of substance at all.” How can you make yourself memorable
during the job search? According to Ryan, “You have to believe that you’re meant to be there, in
that room, talking about that job. You have to be fully present.” Memorable job seekers are
confident in themselves and communicate that confidence to employers at every stage of the job
search.

Critical Thinking
e Why is searching for a job both exhilarating and intimidating? How can you overcome feelings of
intimidation?
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e [s it easier to search for a job by visiting online job boards or by networking? Which method do
you think is more successful?

e Why is it important to be memorable during the job search? What techniques would you use to
make yourself memorable?

http://www.asklizryan.com

Tema 4. Import-Export (MMnopTHasi ¥ 3KCIIOPTHAasI TOPTOBJISA)
1. [IpakTHYecKkHe 3aaHUA
1. Which of the underlined parts of these sentences is correct?
. 'Did you hear _noise/a noise- just now?' ‘No, I didn't hear anything.' ('a noise' is correct)
. a. If you want to know the news, you can read _paper/a paper._
. I want to write some letters but | haven't got _a paper/any paper_ to write on.
. a. | thought there was somebody in the house because there was _light/a light_ on inside.
_Light/A light_ comes from the sun.
.a. I was in a hurry this morning. | didn't have _time/a time_ for breakfast.
. 'Did you enjoy your holiday?' "Yes, we had _wonderful time/a wonderful time._'
. Sue was very helpful. She gave us some very useful _advice/advices._
. We had _very good weather/a very good weather _ while we were on holiday.
. We were very unfortunate. We had _bad luck/a bad luck._
. It's very difficult to find a _work/job_ at the moment.
. Our _travel/journey_ from London to Istanbul by train was very tiring.
10. When the fire alarm rang, there was _total chaos/a total chaos.
11. I had to buy _a/some_ bread because | wanted to make some sandwiches.
12. Bad news _don't/doesn't_ make people happy.
13. _Your hair is/Your hairs are_ too long. You should have it/them cut.
14. Nobody was hurt in the accident but _the damage/the damages_ to the car _was/were_ quite
bad.

©CONOUIT AT WO N

2. Complete the sentences using these words. Sometimes you need the plural (-s).
chair experience experience furniture hair information job luggage permission progress work
1. 1 didn't have much _luggage --just two small bags.

2. They'll tell you all you want to know. They'll give you plenty of ---

3. There is room for everybody to sit down. There are plenty of ---

4. We have no ---, not even a bed or a table.

5. 'What does Alan look like?' He's got a long beard and very short ---

6. Carla's English is better than it was. She's made ---

7. George is unemployed. He's looking for a ---

8. George is unemployed. He's looking for ---

9. If you want to leave work early, you have to ask for ---

10. I don't think Ann will get the job. She hasn't got enough ---

11. Rita has done many interesting things. She should write a book about her.

2. Keiic — 3agaua.

Led by Ambitious Indra Nooyi, PepsiCo Pushes Nutrition

An inside look at PepsiCo reveals a powerful CEO decidedly different from most leaders of Fortune
500 companies. Indra Nooyi is one of the few females in corporate America’s highest echelons and
probably the only Hindu. In her hometown of Chennai, India, she played in an all-girl rock band
and majored in chemistry, physics, and math in college. After working in India, she was accepted
into a graduate program at Yale University. She headed for the United States with meager financial
support and warnings from her parents that such a move would dash all chances of marriage.
Working as a dorm receptionist, she took the night shift to earn an extra 50 cents an hour. After


http://www.asklizryan.com/
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completing a master’s degree in management, Nooyi went to a job interview wearing an Indian sari
because she couldn’t afford an appropriate suit—and she got the job.

At Yale, Nooyi experienced a major turning point in her life. That education, she says, gave her the
skills lacking in a newly arrived immigrant. She learned how to speak, how to communicate, and
how to adapt to the environment. Recalling her program at Yale, she said that all first-year students
were required to take—and pass—a course in effective communication. She confessed that this
course was invaluable, especially for someone who came from a culture in which communication
wasn’t considered the most important aspect of business.

Gaining expertise as a business consultant and strategist, in 1994 Nooyi joined a struggling PepsiCo
and became its chief strategist. Over the next decade and a half, she helped PepsiCo become a $43
billion food and beverage giant with 193,000 employees in nearly 200 countries. The giant
conglomerate was recognized throughout the world for its Pepsi soft drink, Frito-Lay snack foods,
and fast-food outlets including Taco Bell, Pizza Hut, and KFC. However, Nooyi’s ambitious
strategy for PepsiCo involved selling off its fast-food brands and moving into beverages and
packaged food with a focus on nutrition. She engineered the acquisition of Tropicana, maker of
orange juice products, and of Quaker Oats, maker of Gatorade.

Nooyi has pledged that by 2010 half of PepsiCo’s U.S. revenue will come from healthful foods
such as low-calorie Gatorade and whole-grain cereals. But observers wonder whether she can
produce dependable profits as well as wholesome foods.

Many companies—even before the recent financial crisis and economic plunge—strove to improve
their image by emphasizing ethics and social responsibility. In promoting baked whole-grain snacks
and vitamin-enhanced beverages, PepsiCo could point the way to better nutrition for the entire
industry. Nooyi is convinced that this initiative will benefit investors as well as consumers.

Critical Thinking
e Indra Nooyi credited a college course in communication as an important step in her career. How
do you think you could benefit from such a course?
e What skills do you think businesspeople need to succeed in today’s workplace?
e How could an emphasis on ethics and social responsibility improve profits and benefit a
business?
http://www.pepsico.com

Tema 5. Marketing (MapkeTusr)
1. IpakTHYeckue 3a1aHUs.
1. Read the situations and write questions beginning Can ... or Could ...
1. You're carrying a lot of things. You can't open the door yourself. There's a man standing near the
door. You say to him: _Could you open the door, please?
2. You phone Ann but somebody else answers. Ann isn't there. You want to leave a message for
her. You say: ---
3. You are a tourist. You want to go to the station but you don't know where it is. You ask at your
hotel. You say: ---
4. You are in a clothes shop. You see some trousers you like and you want to try them on. You say
to the shop assistant: ---
5. You have a car. You have to go to the same place as John, who hasn't got a car. You want to
give him a lift. You say to John: ---

2. Read the situations and write questions beginning Do you think ...

1. You want to borrow your friend's camera. What do you say to him?

Do you think _I could borrow your camera? _

2. You are at a friend's house and you want to use her phone. What do you say?

3. You've written a letter in English. Before you send it, you want an English friend to check it.
What do you ask him?

4. You want to leave work early because you have some things to do. What do you ask your boss?
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5. The woman in the next room is playing music. It's very loud. You want her to turn it down. What
do you say to her?

6. You are phoning the owner of a flat which was advertised in a newspaper. You are interested in
the flat and you want to come and see it today. What do you say to the owner?

3. What would you say in these situations?

1. John has come to see you in your flat. You offer him something to eat.

YOU: ---

JOHN: No, thank you. I'm not hungry.

2. You need help to change the film in your camera. You ask Ann.

You: Ann, I don't know how to change the film. ---

ANN: Sure. It's easy. All you have to do is this.

3. You're on a train. The woman next to you has finished reading her newspaper. Now you want to
have a look at it. You ask her.

YOU: Excuse me ---

WOMAN: Yes, of course. I've finished with it.

4.You're on a bus. You have a seat but an elderly man is standing. You offer him your seat.
YOU: ---

MAN: Oh, that's very kind of you. Thank you very much.

5. You're the passenger in a car. Your friend is driving very fast. You ask her to slow down.
YOU: You're making me very nervous. ---

DRIVER: Oh, I'm sorry. I didn't realise | was going so fast.

6. You've finished your meal in a restaurant and now you want the bill. You ask the waiter:
YOU: ---

WAITER: Right. I'll get it for you now.

7. A friend of yours is interested in one of your books. You invite him to borrow it.
FRIEND: This book looks very interesting.

YOU: Yes, it's very good. ---

2. Keilic — 3axaua.

Apple’s Steve Jobs and His Keynotes

Come January, when CEO Steve Jobs launches yet another hot new Apple product during one of his
famously simple, yet striking keynote presentations, the world listens. Weeks and months of
feverish preparation and secrecy precede the “Stevenote” at the annual Macworld conference.
Understandably, the tech world is abuzz on the Web. The pundits weigh in with their speculations
about the latest unveiling, kept tightly under wraps until Jobs announces it. Sometimes not even the
name of the newest gizmo is known, as was the case with the Apple iPad, a sleek tablet device
promising to revolutionize computing. Until the last moment, the technorati were guessing at its
specifications and names, ranging from iSlate, iBook, and iTablet to Canvas. A few hundred
industry insiders, analysts, and members of the media gathered expectantly at the Yerba Buena
Center in San Francisco.

During the launch of the iPad—a large iPhone or iPod Touch look-alike—some invited guests were
covering the event live in their blogs and tweets. Bobbie Johnson, technology correspondent for the
UK newspaper The Guardian, was one of them. His readers and Twitter followers all over the world
were able to witness not only the actual keynote presentation, but rumors and speculation even
before the event unfolded. Steve Jobs’ impressive images, passionate delivery, and nearly messianic
zeal are legendary. Johnson remarked later in his first hands-on review of the iPad: “Jobs trumpeted
it as exactly that, a magical device that will change the way we use computers in our everyday lives.
And while playing with the iPad was not exactly a religious experience, it’s not hard to see that the
gadget, or at least the ideas it contains, will be with us for a long time to come.”

The long buildup and the secrecy are calculated communication strategies. They work to stoke
excitement and fascination, as one blogger put it: “The iPhone ... blew people away not only
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because of what it was capable of, but also because many of its features came as a complete surprise
to even the most well-informed of Apple bloggers.” This expert also suggests that Jobs is hedging
against the risk of hyping up products that are still under development. Instead of revealing
unfinished devices too soon, Apple manages the public’s expectations and prevents consumer
disappointment. A master showman, Jobs calls himself “a big-bang guy,” meaning that he likes
flashy and fast launches.

Critical Thinking
e What kinds of oral presentations might you have to make in your chosen career field?
e Why are most people fearful of making presentations?
e How do you think people become effective speakers?
http://www.apple.com/contact/
Tema 6. Retail (Po3ununas ToprosJis)
1. [IpakTHYecKkHe 3aaHUA
1. Complete the sentences using will ('ll) or going to.
1. A: Why are you turning on the television?
B: I'm going to watch the news. (I/watch)
2. A: Oh, I've just realised. | haven't got any money.
B: Haven't you? Well, don't worry. --- you some. (I/lend)
3. A: I've got a headache.
B: Have you? Wait there and --- an aspirin for you. (l/get)
4. A: Why are you filling that bucket with water?
B: --- the car. (I/wash)
5. A: I've decided to repaint this room.
B: Oh, have you? What colour --- it? (you/paint)
6. A: Where are you going? Are you going shopping?
B: Yes, --- something for dinner. (I/buy)
7. A: 1 don't know how to use this camera.
B: It's quite easy. --- you. (I/show)
8. A: What would you like to eat?
B: --- a sandwich, please. (I/have)
9. A: Did you post that letter for me?
B: Oh, I'm sorry. | completely forgot --- it now. (1/do)
10. A: The ceiling in this room doesn't took very safe, does it?
B: No, it looks as if --- down. (it/fall)
11. A: Has George decided what to do when he leaves school?
B: Oh, yes. Everything is planned. --- a holiday for a few weeks and then --- a computer
programming course. (he/have, he/do)

2. Read the situations and complete the sentences using will ('ll) or going to.

1. The phone rings and you answer. Somebody wants to speak to Jim.

CALLER: Hello. Can I speak to Jim, please?

YOU: Just a moment. --- him. (I/get)

2. It's a nice day. You've decided to sit in the garden. Before going outside, you tell your friend.
YOU: The weather's too nice to stay indoors. --- in the garden. (I/sit)

FRIEND: That's a good idea. | think --- you. (l/join)

3. Your friend is worried because she has lost an important letter.

YOU: Don't worry about the letter. I'm sure --- it. (you/find)

FRIEND: I hope so.

4. There was a job advertised in the paper recently. At first you were interested but then you
decided not to apply.

FRIEND: Have you decided what to do about that job that was advertised?
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YOU: Yes, --- for it. (I/not/apply)

5. You and a friend come home very late. Other people in the house are asleep. Your friend is
noisy.

You: Shhh! Don't make so much noise. --- everybody up. (you/wake)

6. John has to go to the airport to catch a plane tomorrow morning.

JOHN: Ann, I need somebody to take me to the airport tomorrow morning.
ANN: That's no problem. --- you. (l/take) What time is your flight?
JOHN: 10.50.

ANN: OK. --- at about 9 o'clock then. (we/leave)

Later that day, Joe offers to take John to the airport.

JOE: John, do you want me to take you to the airport?

JOHN: No thanks, Joe. --- me. (Ann/take)

2. Keiic — 3agaua.

PepsiCo

When Indra Nooyi joined PepsiCo as chief strategist, she convinced management to sell off its fast-
food holdings in Taco Bell, Pizza Hut, and KFC. She was intent on moving the company “from
snack food to health food, from caffeine colas to fruit juices, and from shareholder value to
sustainable enterprise.” Her goal was to do good for business as well as doing good for people and
the planet. PepsiCo, under her leadership, would favor wind and solar power, avoid fossil fuels,
fight against obesity, and promote diversity.

To achieve these ambitious goals, Nooyi instituted “Performance With Purpose,” a portion of which
is explained in the following three components:

e Human sustainability refers to PepsiCo’s efforts to nourish consumers with a range of products
from treats to healthful eats.

e Environmental sustainability reinforces PepsiCo’s commitment to work to protect natural
resources and operate in a way that minimizes the company’s environmental footprint.

e Talent sustainability focuses on developing the company’s employees by creating a diverse and
inclusive culture and making certain PepsiCo is an attractive destination for the world’s best people.
Convincing PepsiCo managers and employees to accept her “Performance With Purpose” plan was
a monumental task that would involve significant changes in products and procedures within the
enterprise. In any organization, change is accepted slowly and often reluctantly. Encouraging
managers, employees, and investors to buy in to changes in company philosophy is often difficult.

Critical Thinking

e In communicating the changes in philosophy and practice within PepsiCo, should Indra Nooyi
and

her management team use formal or informal channels of communication?

Give examples of each.

e In the midst of organizational changes at PepsiCo, what kinds of messages do you think will be
traveling downward, upward, and horizontally?

e What kinds of barriers block the flow of communication in any organization undergoing change?

Tema 7. Competition (Konkypenuust)
1. lIpakTHYecKkue 3a1aHUs.
1. Complete the sentences using a comparative form (older/more important etc.).
1. It's too noisy here. Can we go somewhere _quieter?_
2. This coffee is very weak. | like it a bit ---.
3. The hotel was surprisingly big. | expected it to be ---.
4. The hotel was surprisingly cheap. | expected it to be ---.
5. The weather is too cold in this country. I'd like to live somewhere ---,
6. My job is a bit boring sometimes. I'd like to do something ---.
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7. 1 was surprised how easy it was to use the computer. | thought it would be ---.
8. Your work isn't very good. I'm sure you can do ---.

9. Don't worry. The situation isn't so bad. It could be ---.

10. 1 was surprised we got here so quickly. | expected the journey to take ---.
11. You're talking very loudly. Can you speak a bit ---.

12. You hardly ever phone me. Why don't you phone me ---.

13. You're standing too near the camera. Can you move a bit --- away?

14. You were a bit depressed yesterday but you look --- today.

2. Use the words in brackets to complete the sentences. Use much/a bit etc. + a comparative form.
Use than where necessary.

1. Her illness was _much more serious than_ we thought at first. (much/serious)

2. This bag is too small. I need something ---. (much/big)

3. I'm afraid the problem is --- it seems. (much/complicated)

4. You looked depressed this morning but you look ---now. (a bit/happy)

5. I enjoyed our visit to the museum. It was --- | expected. (far/Interesting)

6. You're driving too fast. Could you drive ---? ( a bit/slowly)

7. It's --- to learn a foreign language in the country where it is spoken. (a lot/easy)

8. I thought she was younger than me but in fact she's --- (slightly/old)

3. Complete the sentences using any/no + a comparative. Use than where necessary.
1. I'm fed up with waiting. I'm not waiting _any longer._

2. I'm sorry I'm a bit late but I couldn't get here ---.

3. This shop isn't expensive. The prices are --- anywhere else.

4. | must stop for a rest. | can't walk ---.

5. The traffic isn't particularly bad today. It's --- usual.

2. Keiic- 3apaua.

Starbucks Perks Up: Recapturing the Soul of the Coffeehouse Under the leadership of chairman,
president, and CEO Howard Schultz, Starbucks shelved plans to expand the number of stores and to
pursue other avenues of growth beyond its coffeehouse business. The recession required a new
approach, “to transform Starbucks and return the company to sustainable, profitable growth while at
the same time [remaining] true to our core values and guiding principles” in the words of Howard
Schultz.

An entrepreneur who thinks outside the box, Schultz grudgingly introduced new efficiencies to
reinvigorate Starbucks. Instead of relying on his instincts and free-flowing growth, he has agreed to
do advertising and follows store sales data to understand customer preferences for drinking coffee
in the morning (out of necessity) as opposed to in the afternoon (when it becomes a treat). Schultz
also started to pay attention to controlling costs and simplifying operations. He reluctantly
standardized how baristas prepare coffee, from “anything goes” to a consistent six-Step process.
Pursuing the right business strategy is difficult, and Starbucks has experienced flops. The chain
scaled back its music business by handing over Hear Music, its short-lived label, to Concord Music
Group. Starbucks also abandoned plans to allow customers to customize CDs in its stores and got
burned by promoting at least one film that became a box office dud. The poor economy forced the
company to rethink its strategy. CEO Schultz said: “We are committed to examining all aspects of
our business that are not directly related to our core.”

As for competition, Starbucks still remains the front-runner. Specialty retailers such as Caribou
Coffee—the second-largest nonfranchised coffee chain in the United States—The Coffee Bean &
Tea Leaf, and Peet’s Coffee & Tea are all much smaller than the market leader. However, Starbucks
knows that competitors never sleep. In a lagging economy, its biggest rivals are the low-end, low-
cost coffee powerhouses Dunkin’ Donuts and McDonald’s. Ironically, Starbucks has led the coffee
revolution of the last 20 years and forced its competitors to improve their coffee quality and
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selection. The question now is whether the instore experience at Starbucks is so unique that
customers will pay higher prices for it. Both McDonald’s and Dunkin’ Donuts have taken direct
potshots at Starbucks’ premium prices and attitude in their advertising, eager to draw away
Starbucks’ customers.

Critical Thinking
e How important to Starbucks are the collection, organization, and distribution of up-to-date
information regarding food and beverage trends, competition, and product development?
e In what ways could Starbucks use the Internet to monitor its main competitors, Caribou Coffee,
McDonald’s McCafé, and Dunkin’ Donuts?
e What kind of reports might employees assigned the task of monitoring Starbucks’ competition
write to management?
Tema 8. Innovation (MaHoBamuM)
1. [IpakTHYecKkHe 3aaHUA
1. Complete the sentences using one of these verbs in the correct form:
cause damage hold include invite make overtake show translate write
1. Many accidents _are caused_ by dangerous driving.
. Cheese --- from milk.
. The roof of the building --- in a storm a few days ago.
. There's no need to leave a tip. Service --- in the bill.
. You --- to the wedding. Why didn't you go?
. A cinema is a place where films ---
. In the United States, elections for President --- every four years.
. Originally the book --- in Spanish and a few years ago it
. We were driving along quite fast but we --- by lots of other cars.

OO ~NOoO O Wi

2. Write questions using the passive. Some are present and some are past.
1. Ask about the telephone. (when/invent?)

_When was the telephone invented?

2. Ask about glass. (how/make?) How ---

3. Ask about Australia. (when/discover?)

4. Ask about silver. (what/use for?)

5. Ask about television. (when/invent?)

3. Put the verb into the correct form, present simple or past simple, active or passive.

1. It's a big factory. Five hundred people _are employed (employ) there.

2. Water --- (cover) most of the Earth's surface.

3. Most of the Earth's surface --- (cover) by water.

4. The park gates --- (lock) at 6.30 p.m. every evening.

5. The letter --- (post) a week ago and it --- (arrive) yesterday.

6. The boat --- (sink) quickly but fortunately everybody --- (rescue).

7. Ron's parents --- (die) when he was very young. He and his sister --- (bring) up by their
grandparents.

8. I was born in London but I --- (grow) up in the north of England.

9. While I was on holiday, my camera --- (steal) from my hotel room.

10. While I was on holiday, my camera --- (disappear) from my hotel room.

11. Why --- (Sue/resign) from her job? Didn't she enjoy it?

12. Why --- (Bill/sack) from his job? What did he do wrong?

13. The company is not independent. It --- (own) by a much larger company.

14. | saw an accident last night. Somebody --- (call) an ambulance but nobody --- (injure) so the
ambulance --- (not/need).

15. Where --- (these photographs/take)? In London? --- (you/take) them?
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4. Rewrite these sentences. Instead of using 'somebody/they/people’ etc. write a passive sentence.
1. Somebody cleans the room every day. _The room is cleaned every day._

2. They cancelled all flights because of fog. All ---

3. People don't use this road very often. ---

4. Somebody accused me of stealing money. I ---

5. How do people learn languages? How ---

6. People advised us not to go out alone. ---

2. Keiic- 3agaua.

Apple Computer

Do you want to learn presentation secrets from the “world’s greatest corporate storyteller,” Steve
Jobs? The Apple cofounder and CEO is the subject of a book by Carmine Gallo, in which the
communication coach reveals the techniques that Jobs uses to deliver “mind-blowing keynote
presentations.” Jobs’ keynotes, or “Stevenotes,” inform, educate, and entertain. As Gallo points out,
Jobs does not sell computers; he sells an experience: Apple presentations resemble a great theatrical
production—a terrific script, heroes and villains, stage props, amazing visuals, and a moment meant
to stun the audience.

If you would like to sell your product or ideas the Steve Jobs way, study the following five elements
that Gallo culled from hours of Jobs’ keynotes:

1. A headline. Steve Jobs characterizes every product with a catch phrase that is shorter than a 140-
character tweet. Even before it first hit the stores, the iPad was consistently announced as “a
magical and revolutionary product at an unbelievable price.” All marketing materials use this
headline.

2. A villain. Rivalry is entertaining and suspenseful. Classic stories feature heroes fighting villains.
In the Apple narrative, Microsoft plays the part of the villain, most evident in the “I’'m a Mac” TV
commercials. Conquering a shared enemy motivates customers and turns them into brand
evangelists.

3. A simple slide. Jobs’ slides are as uncluttered, visual, and simple as Apple products. Powerful
images, not bullet points, rule. Just remember the MacBook Air being pulled out of a manila
envelope. As opposed to the average 40-word PowerPoint slide, Jobs may use as few as seven
words in ten slides.

4. A demo. The Apple CEO does not let his audience lose interest. About ten minutes into a
presentation, he is demonstrating a new product or feature. His enthusiasm is infectious. Presenting
the iPhone in 2007, Jobs showed off Google Maps by looking up Starbucks and just for fun
pretended to order 4,000 lattes to go.

5. A holy smokes moment. Jobs creates an emotional experience that becomes truly memorable.
He built drama to a crescendo when introducing three new devices, “an iPod, a phone, an Internet
communicator,” only to stun the audience with the surprising revelation that all three were really
one, the new iPhone.

Critical Thinking

e What can you learn from the speaking style of Steve Jobs?

e Why is simplicity important in an oral presentation?

e Communication coach Carmine Gallo says that charismatic speakers such as Steve Jobs are
driven by the zeal to make the world a better place and enrich people’s lives. If you were an
entrepreneur, what would be your sense of mission?

Tema 9. Money / Negotiation (lenbru / IleperoBopsi)

1. [IpakTHYeckue 3aaHUA
1. Put the verb into the correct form.



32

. They would be rather offended if I _didn't go_ to see them. (not/go)

. If you took more exercise, you _would feel _ better. (feel)

. If I was offered the job, I think I --- it. (take)

. I'm sure Amy will lend you the money. I'd be very surprised if she ---. (refuse)
. If I sold my car, | --- much money for it. (not/get)

. A lot of people would be out of work if the factory ---. (close down)

. What would happen if | --- that red button? (press)

. Liz gave me this ring. She --- very upset if I lost it. (be)

. Mark and Carol are expecting us. They would be disappointed if we ---. (not/come)
10. Would Tim mind if I --- his bicycle without asking him? (borrow)

11. If somebody --- in here with a gun, I'd be very frightened. (walk)

12. I'm sure Sue --- if you explained the situation to her. (understand)

OCoO~NO U WN -

2. You ask a friend questions. Use What would you do if ...?

1. (Maybe one day your friend will win a lot of money.)

_What would you do if you won a lot of money?_

2. (Your friend's car has never been stolen but perhaps one day it will be.)
What ---

3. (Perhaps one day your friend will lose his/her passport.)

4. (There has never been a fire in the building.)

3. Answer the questions in the way shown.
1. A: Shall we catch the 10.30 train?

B: No. (arrive/too early) _If we caught the 10.30 train, we'd arrive too early.
2. A: Is Ken going to take the examination?
B: No. (fall) If he ---

3. A: Why don't we stay at a hotel?

B: No. (cost too much money) If ---

4. A: Is Sally going to apply for the job?

B: No. (not/get it) If ---

5. A: Let's tell them the truth.

B: No. (not/believe us) If ---

6. A: Why don't we invite Bill to the party?
B: No. (have to invite his friends too)

4. Use your own ideas to complete these sentences.
1. If you took more exercise, _you'd feel better._
2. I'd feel very angry if ---

3. If 1 didn't go to work tomorrow ---
4. Would you go to the party if ---

5. If you bought some new clothes
6. Would you mind if ---

5. Put the verb into the correct form.

1. If I _knew_ his number, I would phone him. (know)

2. 1 _wouldn't buy _ that coat if I were you. (not/buy)

3. 1---you if I could, but I'm afraid I can't. (help)

4. We would need a car if we --- in the country. (live)

5. If we had the choice, we --- in the country. (live)

6. This soup isn't very good. It --- better if it wasn't so salty. (taste)
7. 1 wouldn't mind living in England if the weather --- better. (be)
8. If I were you, --- (not/wait). | --- now. (go)
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9. You're always tired. If you --- to bed so late every night, you wouldn't be tired all the time.
(not/go)
10. | think there are too many cars. If there --- so many cars (not/be), there --- so much pollution.
(not/be)

2. Keiic-3agaua.

Hands on Miami

“We make a living by what we get, but we make a life by what we give,” said Winston Churchill.
To the people at Hands on Miami, this is a creed to live by.

“For me, it is about trying to make a difference in my community,” said Pat Morris, former CEO of
Hands on Miami, a volunteer organization dedicated to making Miami a better place to live.
“Giving to others,” said Morris, “often comes back to you many, many times.”

Morris helped found Hands on Miami (HOM) to create a userfriendly approach to community
service. HOM’s new method involves making it easy for volunteers to participate regardless of their
hectic schedules. Projects take place outside traditional work hours, and flexible time commitments
permit volunteers to serve once a week, once a month, or whenever they can.

Hands on Miami partners with schools, social service organizations, and environmental
organizations to offer more than 80 service opportunities each month. This gives thousands of
Miamians the chance to make a difference in their community. Volunteers can spend a morning
delivering care packages to AIDS patients in a local hospital, an afternoon planting native
vegetation to restore natural beauty and ecosystems, or an evening reading bedtime stories to
children at an emergency shelter. What’s distinctive about HOM’s program is that it makes
community service accessible to anyone regardless of schedule. Because volunteerism is essential
to enriching a community’s well-being, most HOM projects are team based and take place in the
evenings and on weekends, making it easy for busy people to give back to the community. HOM’s
hallmark flexible volunteering program has been a resounding success.

In addition to organizing volunteers, HOM acts as a consultant on a fee-for-service basis to design
volunteer opportunities to meet a company’s particular needs. Carnival Cruise Lines and other local
companies often use the expertise of HOM in planning their own volunteer programs. Corporate
donors provide further assistance by sponsoring big events such as Hands on Miami Day.

As CEO, Pat Morris used persuasion to keep his staff energized, motivated, and organized. He had
to be persuasive in reaching out to corporate donors to persuade them to send volunteers to
participate in Hands on Miami programs. He also had to sway corporations to sponsor events with
cash contributions. Persuasion is a large part of the leadership role at Hands on Miami, as well as in
every organization.

Critical Thinking

e Persuasion is vital to the CEO at Hands on Miami. Who must the CEO effectively persuade to
ensure the success of the organization?

e In your own career, when might you find it necessary to be persuasive?

e From your experience, what techniques are effective or ineffective in persuading others to accept
your views?

http://www.handsonmiami.org

Tema 10. Market research (McciienoBanne TOBApHOIo PhIHKA)

1. lIpakTHYeckue 3a1aHUs.

1. In this exercise you have to explain what some words mean. Choose the right meaning from the
box and then write a sentence with who. Use a dictionary if necessary.

he/she steals from a shop

he/she designs buildings

he/she doesn't believe in God
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he/she is not brave

he/she buys something from a shop

he/she pays rent to live in a house or flat

he/she breaks into a house to steal things

he/she no longer works and gets money from the state
1. (an architect) _Architect is someone who designs buildings._
2. (a burglar) _A burglar is someone ---.

3. (a customer) ---.

4. (a shoplifter) ---.

5. (a coward) ---.

6. (an atheist) ---.

7. (a pensioner) ---.

8. (a tenant) ---.

2. Make one sentence from two. Use who/that/which.

1. A girl was injured in the accident. She is now in hospital.
_The girl who was injured in the accident is now in. hospital. _
2. A man answered the phone. He told me you were away.

The man ---.

3. A waitress served us. She was very impolite and impatient.
The ---.

4. A building was destroyed in the fire. It has now been rebuilt.
5. Some people were arrested. They have now been released.
The ---.

6. A bus goes to the airport. It runs every half hour.

3. Complete the sentences. Choose the most suitable ending from the box and make it into a relative
clause.

he invented the telephone

she runs away from home

hey are never on time

they were on the wall

it makes washing machines

it gives you the meaning of words

it won the race

they stole my car

it can support life

it cannot be explained

1. Barbara works for a company _that makes washing machines._
2. The book is about a girl ---.

3. What was the name of the horse ---.

4. The police have caught the men ---.

5. Alexander Bell was the man ---.

6. What's happened to the pictures ---.

7. A mystery is something ---.

8. A dictionary is a book ---.

9. I don't like people ---.

10. It seems that Earth is the only planet ---.

2. Keiic-3agaua.
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“Passengers” Enjoy Creature Comforts With Pet Airways

Jack Russell terrier, may have inspired a nifty business idea and helped Dan Wiesel and Alysa
Binder launch a successful enterprise, Pet Airways. The unique start-up is the first pet-only carrier,
transporting cats and dogs (more animals are to follow) between regional airports in nine major
U.S. cities. The company’s three Beech 1900 aircraft, reliable 19-passenger turboprop planes, were
modified to accommodate up to 50 four-legged travelers. One-way fares start as low as $150 and
average about $250. Most customers of Pet Airways are pet owners going on vacation or relocating;
others include rescue and adoption missions and organizers of animal shows. Typically, business
owners preface the big step of starting a company with research. In most cases they must then raise
capital. To accomplish this difficult task, they need to persuade potential investors and banks that
their proposed venture, usually presented in a business plan, is worthy of support and economically
viable. Like many pet owners, Dan and Alysa were unhappy with commercial airlines’ treating their
precious dog like baggage or, recently reclassified, as cargo on commercial flights. If Fido or Fluffy
doesn’t fit into a pet crate stowed under a passenger seat in the main cabin, the critter is banned to
the cargo section, a potentially terrifying, uncomfortable, even deadly place for a pet. Each year
animals freeze to death, are lost, or die from a lack of cabin pressure en route. Only since 2005 are
airlines required to report injuries, losses, and deaths of companion animals. At the same time,
commercial and private transport of live animals is a multimillion-dollar business for the major
airlines.

This is how the husband-and-wife team describes the origins of their pet enterprise: “Of course,
there’s one thing Zoe is certainly not, and that’s cargo. As we’re fond of telling our neighbor Janet,
her boxer Samson isn’t Samsonite, and she agreed. In fact, we met lots of neighbors, friends, and
even complete strangers who felt exactly the same way.” The couple relied on their consulting and
business experience and wondered: “Instead of trying to convince the human airlines to treat pets
better, why not start up an airline just for pets?”” The response, so far, has been overwhelming. The
secret? Dan and Alysa write on the company Web site: “You see, on Pet Airways, your pets aren’t
packages; they’re ‘passengers.” And every step of the journey, we’ll take care of them as if they
were our own. Because that’s exactly the way we’d want Zoe to be treated.”

Although quizzing friends and neighbors does not qualify as a representative sample in empirical
research, it could lead in the right direction and accurately reflect what a greater sample of the
population may want or believe. Observation has many limitations; nevertheless, it can be applied
effectively in primary research, as this chapter shows.

Hatching a brilliant business idea is only the start. To make generalizations and predictions and to
secure funds, entrepreneurs need solid data.

Critical Thinking

e Why might a U.S. airline dedicated strictly to traveling pets be an easy sell to the public? Why
might it not be?

e Today’s entrepreneurs have many technological resources at their disposal to do research and
spread the news when launching a new business. What channels may Dan Wiesel and Alysa Binder
have used to explore their business idea and to find potential customers?

e To hear Dan Wiesel and Alysa Binder tell it on their Web site, before launching Pet Airways,
they apparently relied a great deal on anecdotal evidence, a very limited empirical research method.
Do you think an entrepreneur’s hunch is enough on which to start a business?
http://petairways.com/

Tema 11. Investment (MuBecTupoBanmue).
1. IlpakTHYecKHUe 3aTaHUS.
1. Yesterday you met a friend of yours, Charlie. Here are some of the things Charlie said to you:
1. I'm living in London now.
2. My father isn't very well.
3. Sharon and Paul are getting married next month.
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4. Margaret has had a baby.
5. I don't know what Fred is doing.
6. | saw Helen at a party in June and she seemed fine.
7. 1 haven't seen Diane recently.
8. I'm not enjoying my job very much.
9. You can come and stay at my flat if you are ever in London.
10. My car was stolen a few weeks ago.
11. I want to go on holiday but I can't afford it.
12. I'll tell Ann | saw you.
Later that day you tell another friend what Charlie said. Use reported speech.
1. _Charlie said that he was living in London now._
. He said that ---
. He ---

2. Somebody says something to you which is the opposite of what they said before. Write a suitable
answer beginning | thought you said ....

1. A: That restaurant is expensive.

B: is It? _I thought you said it was cheap._
2. A: Ann is coming to the party tonight.
B: Is she? I thought you said she ---

3. A: Ann likes Paul.

B: Does she? | thought ---

4. A: 1 know lots of people.

B: Do you? | thought you said you ---

5. A: I'll be here next week.

B: Will you? ---

6. A: I'm going out this evening.

B: Are you? ---

7. A: | can speak a little French.

B: Can you? ---

8. A: | haven't been to the cinema for ages.
B: Haven't you? ---

3. Here are some things that Ann said to you:

I've never been to the United States.

| don't have any brothers or sisters.

Dave is lazy.

I don't like fish.

| can't drive.

Jane is a friend of mine

I'm working tomorrow evening.

Jane has a very well-paid job.

But later Ann says something different to you. What do you say?
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1. Dave works very hard.

_But you said he was lazy. _

2. Let's have fish for dinner.

3. I'm going to buy a car.

4. Jane is always short of money.

5. My sister lives in London.

6. I think New York is a fantastic place.
7. Let's go out tomorrow evening.

8. I've never spoken to Jane.

2. Keiic-3apaua.

Writing Winning Proposals at Raytheon

It was a sunny November morning in Southern California. The director of operations at Raytheon
Company’s Santa Barbara business unit stood in front of an audience of about 20 engineers and
managers—the individuals selected by management to write a proposal for the Aerosol Polarimetry
Sensor on the National Polar-Orbiting Operational Environmental Satellite System. He began by
telling them, “The request for proposal (RFP) has finally arrived. | know that many of you have
been thinking about how to win this contract for more than a year. Now it’s time to turn that
thinking into words—time to write the proposal!” He then introduced the proposal volume
managers. They would be directing most of the team’s writing efforts. Finally, he identified the
proposal team’s newest member, Dr. Mark Grinyer, a Raytheon proposal specialist who had been
asked to write the vitally important executive summary volume.

He closed with a final comment: “Remember, everyone, we’re on the clock now. We’ve got less
than 60 days to build a winning proposal for almost $100 million in new business.”

As Dr. Grinyer listened, he thought, “It’ll be a busy holiday season.” Such schedules, however, are
typical for aerospace industry proposals. Several companies were competing for this contract, and
only one proposal would win.

A leading aerospace company, Raytheon is a Fortune 500 giant with about 75,000 employees
worldwide. Most are technicians, engineers, scientists, and managers involved in high-technology
military and government programs. Raytheon’s Remote Sensing business unit in Santa Barbara
specializes in high-quality electro-optical sensor systems for weather satellites and other space-
based vehicles. The company’s sensors on weather satellites provide images seen on TV every day
and enable quality weather predictions around the world.

Like most aerospace companies, Raytheon’s success depends on its ability to produce winning
proposals selling complex systems that involve many disciplines. High-tech companies use a
structured proposal development process. This process enables teams of employees who are neither
professional writers nor proposal experts to work together, often under pressing time constraints.
Their goal is to develop winning proposals against tough competition.

Critical Thinking

e Why are proposals vitally important to a company like Raytheon?

e How are proposals written at Raytheon similar to and different from proposals or long reports
written by students?

e How can team members maintain consistency and meet deadlines when writing important, time-
constrained, multivolume documents such as this proposal?

http://www.raytheon.com

Tema 12. Ethics (3Tuka nesioBoro ooumenus).
1. lIpakTHYecKkue 3a1aHUs.
1. Put the verb into the correct form.
1. 1 didn't know you were in hospital. If I'd known (I/know), | would have gone (1/go) to visit you.
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2. Ken got to the station in time to catch his train. If, --- (he/miss) it --- (he/be) late for his
interview.

3. It's good that you reminded me about Ann's birthday. --- (I/forget)if --- (you/not/remind) me.

4. Unfortunately, | didn't have my address book with me when | was in New York. If --- (I/have)
your address, --- (I/send) you a postcard.

5. A: How was your holiday? Did you have a nice time?

B: It was OK, but --- (we/enjoy) it more if --- (the weather/be) better.

6. | took a taxi to the hotel but the traffic was very bad. --- (it/be) quicker if --- (I/walk).

7. I'm not tired. If --- (I/be) tired, I'd go home now.

8. I wasn't tired last night. If --- (I/be) tired, | would have gone home earlier.

2. Write a sentence with if for each situation.

1. I wasn't hungry, so | didn't eat anything.

_If I'd been hungry, I would have eaten something._

2. The accident happened because the driver in front stopped so suddenly.
If the driver in front ---

3. I didn't know that George had to get up early, so I didn't wake him up.
if I ---

4. | was able to buy the car only because Jim tent me the money.

5. Margaret wasn't injured in the crash because she was wearing a seat belt.
6. You didn't have any breakfast - that's why you're hungry now.

7. 1 didn't get a taxi because | didn't have any money on me.

3. Imagine that you are in these situations. For each situation, write a sentence with | wish ...

1. You've eaten too much and now you feel sick.

You say: | wish | hadn't eaten so much._

2. There was a job advertised in the newspaper. You decided not to apply for it. Now you think that
your decision was wrong.

You say: | wish | ---

3. When you were younger, you didn't learn to play a musical instrument. Now you regret this.

You say: ---

4. You've painted the gate red. Now you think that it doesn't look very nice.

You say: ---

5. You are walking in the country. You would like to take some photographs but you didn't bring
your camera.

You say: ---

6. You have some unexpected guests. They didn't tell you they were coming. You are very busy
and you are not prepared for them.

You say (to yourself): ---

2. Keiic-3amauva.

Being Proactive Lessens Bad-News Nightmares at Southwest Airlines

Delayed flights, mishandled baggage, and passengers stranded on tarmacs are among the many
nightmares of today’s flyers. One carrier, however, leads the industry with the fewest consumer
complaints. Southwest Airlines takes a proactive approach, giving its customers timely and regular
updates—even when the news is bad. An ice storm caused a several-hour delay on a flight leaving
St. Louis. Southwest flight attendants and pilots walked through the plane regularly, answering
passengers’ questions and providing information on connecting flights. Passengers on that flight
were pleasantly surprised when vouchers for free round-trip flights arrived a few days later. The
vouchers were accompanied by a letter from the airline apologizing for the inconvenience.

Such practices are the norm for Southwest. The Dallas-based discount airline—known for its low
fares, lack of frills, and efficient service—has become a powerful brand in a competitive industry
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since its humble beginnings in 1971. Founders Rollin King and Herb Kelleher had a unique vision
for their new company: Get passengers where they want to go, on time, at the lowest price—and
make flying fun for both employees and passengers.

Their formula worked. Today, Southwest is the largest carrier in the United States based on
domestic departures. It currently operates more than 3,100 flights a day and has nearly 35,000
employees. Whereas other airlines are struggling and adding baggage and fuel fees, Southwest
remains profitable and prides itself on its theme of “Fees Don’t Fly With Us.”

High satisfaction ratings have won Southwest a spot on BusinessWeek’s ranking of the country’s
25 best customer service providers. Like its peers, however, Southwest has its share of problems.
Irate customers complain about lost baggage, weather delays, and canceled flights. The difference
Is its response strategy. Fred Taylor, senior manager of proactive customer communications,
tracks operating disruptions across the organization. He meets daily with department
representatives to discuss possible problems and develop strategies to minimize difficulties before
they happen. Capitalizing on social media, Southwest uses Twitter to send tweets with chatty
trivia as well as travel updates and official announcements.

Regardless of his proactive efforts to minimize customer complaints, Taylor still must respond
occasionally to disappointed customers. Delivering bad news and responding to customer
complaints are major responsibilities of his job.

Critical Thinking

e Suppose you applied for a job that you really wanted, but the company hired someone else. To
notify you of the bad news, the company sends a letter. Should the letter blurt out the bad news
immediately or soften the blow somewhat?

e What are some techniques you could use if you have to deliver bad news in business messages?
e What goals should you try to achieve when you have to give disappointing news to customers,
employees, suppliers, or others on behalf of your organization?

ITepeyennb BONpPoCOB M 3aaHuii, BBIHOCUMBIX HA TH(¢epeHIPOBAHHbIN 3a4€T
Tect /15 MPOMEKYTOUHOM aTTeCTALMHU (3a4eT ¢ OlIeHKOI) 3a 5 cemecTp

1. Insert prepositions where necessary:

1. Our letter dated ... the 5" May was sent ... air-mail ... reply ... your telegram ... the same
date.

2. We acknowledge the receipt ... your letter ... the 15" ... October ... which we thank you.

3. The m.v. “Neva” will arrive ... Odessa ... the 23% ... December.

4. Please inform us ... your decision immediately.

5. We will write ... you ... this question ... receipt ... your Catalogue.

6. We are obliged ... your letter ... yesterday’s date ... which you sent us your catalogue ...
Compressors.

7. This firm has been dealing ... timber ... twenty years.

8. Please let us know ... what price you could sell ... us 300 tons ... rubber.

9. We are sending ... you some samples ... the goods you are interested ...

10. We shall be glad to know ... what terms we could buy ... you the following goods required
... Us.

11. We have no publications ... the types ... machines ... which you refer ... your enquiry.

12. We are sending you ... your information a copy ... a letter which we have written ...
Messrs. Smith & Co.

13. Please send ... us ... duplicate all publications you have ... this question.

14. ... compliance ... your request we are sending you our new catalogue ... Compressors.

15. We are indebted ... the Russian Chamber ... Commerce ... your name and address.
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16. We have pleasure ... sending you ... triplicate our Brochure No.126 containing a
description ... our range ... Gas Turbines.
17. ... reference ... your letter ... the 15" May we are sending you, ... separate cover, the

shipping documents relating ... the m.v. “Krasnovodsk”.

18. We regret to advise you that ... present these instruments are not available ... sale.

19. We have marked ... X the types ... machines which may be ... interest ... us and would
like to receive ... you their description ... duplicate.

20. Please inform us ... cable ... what price you could offer us 200 tons ... Copper.

21. According ... the information received ... us, the vessel will arrive ... St.Petersburg ... the
15" September.

22. We are quoting you the price ... $5 ... ton subject ... your accepting the offer ... full ...
five days ... today.

23. The goods were offered ... engagement ... the part ... the Sellers.

24. We request you to indicate the time ... which your offer will remain open ... acceptance.

25. We regret to state that our clients are not satisfied ... the quality ... the samples sent ...
you.

26. We shall be obliged if you will quote us ... 100 tons of Rubber.

27. Please cable ... us your price ... a cargo ... 8,000 tons ... Manganese Ore.

28. We would ask you to make ... us an offer ... 500 bales ... Cotton ... immediate shipment.

29. Shipment will be made ... Odessa ... five weeks ... receipt ... your order.

30. Our representative will call ... you ... five o’clock tomorrow.

31. The goods could be shipped ... October or November ... our option.

32. We can supply you ... these goods ... the price ... $25 ... ton ... 1,016 kilograms c.i.f.
Manchester.

33. ... accordance ... our contract you are to pay ... the goods ... cash ... shipping
documents.

34. The goods are to be shipped ... the 315 May ... the latest. 2 (115)

2. Fill in the missing words:

a) We have been ... your name ... our associates ... Howard & Co ... Carlislie, who ... us
that you have been ... them with stationery ... a number of years.

There is a ... demand ... these goods here and we believe we could ... large orders ... you if
your ... are competitive.

... you please send us your illustrated ... together with your ... list and details of your ... of
business.

We look forward to ... ... you. (18)

b) Thank you ... your ... ... 16 November, ... which you enquire ... toys imported ... Hong
Kong. We are ... to hear that there is a ... for goods ... this type ... Northern Ireland.

We are ... our price list and terms of ..., and our catalogue has already been ... ... separate
post.

As you will notice, our prices are extremely ..., and since we hold large ... of all models ...
all times, we can promise delivery ... a week ... receipt ... orders.
We hope to ... from you soon and ... forward ... ... business ... you. (25)

3. Translate the following expressions from English into Russian:
further to our conversation

relations of mutual benefit

a firm offer

to meet orders of over 1000 sweaters

quantity discount

brisk turnover

payment for collection

NoabkowhE
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8. to revoke an offer

9. to be valid 60 days from the date of this letter
10.  to be subject to variation without notice

11.  inaccordance with market fluctuations

12.  the offer remains open for acceptance

4. Underline and state the form of the Infinitive. Translate the sentences:
. I am so sorry to have taken so much of your time.

. It all sounds too good to be true.

. I didn’t come here to be shouted at.

. The plan will be discussed at the meeting to be held on May 25.

. It is nice to be sitting here.

. He is too lazy to have read books in the original.

For about ten days we seemed to have been living on nothing but cold meat.
The problem is too complicated to have been solved.

The captain ordered the cases to be loaded.

0.  The delegation is reported to have left Moscow.

B O©ONOOAWNE

. Use the appropriate form of the Infinitive:

. He hated (to bother) with trifling matters.

. How fortunate he is (to travel) all over the world.

. Let’s go and see the place. You will be sorry later (to miss) it.

. If there is to be a vacancy | would like to be the one (to offer) the job.

. They were among the last (to arrive).

The Nuremberg trial was the biggest international trial ever (to hold).

We seem (to fly) over the sea for quite a time and there is yet no land (to see).
| knew them (to be) right.

Look! They seem (to quarrel).

©O~NDUTA WN O

. Paraphrase the following sentences using the appropriate Infinitive construction:
The Court declared that the book was obscene (nenpucroiinbiii).

It is known that he has a large collection of pictures.

It can’t be considered that the results of the experiment are bad.
Everyone knew that he was a man of integrity.

It was reported that the ship had arrived in Odessa.

It seems that there is a great difference between these two samples.
We saw that she entered the room.

She explained everything. It was not difficult.

I’m waiting when you’ll come.

0.  He couldn’t tell you the truth. Your attitude made it difficult.

BOoNOORWDNEO

Tect 1J151 MPOMEKYTOYHOM ATTECTALMH (3a4€T ¢ OLICHKOI) 32 6 cemecTp
1.Read the newspaper article. Underline the correct form of the verb in italics.

The telecoms regulator Oftel (1) has released/ has been released figures showing that broadband
(2) is taking up/ is being taken up rapidly by British households and business. The statistics,
which (3) published/ were published yesterday, (4) show/ are shown that over 30,000 subscribers
a week (5) are turning/ are being turned to high speed Internet services. The main advantage of
broadband is that files (6) can download/ can be downloaded by users up to 40 times faster than
with a dial up modem, and the connection (7) can leave/ can be left open all the time. Broadband
services (8) have reached/ have been reached most major towns and cities, but customers in more



42

remote areas (9) do not know/ are not known whether the phone lines in their areas (10) will
upgrade/ will be upgraded.

(20 marks)
2. Re-write the following sentences so that they have the same meaning.
1. A local firm is redecorating our offices.
Our offices a local firm.
2. They grow a lot of the world’s tea in India.
A lot of in India.
3. I’'ll have the interview conducted by my assistant.
I’1l get the interviews.
4. His suits are all made in Savile Row.
He has in Savile Row.
5. Two brothers founded the company in 1896.
The company in 1896.
6. Nobody has paid the bill yet.
The bill still .
7. They reorganized the department last year.
The department last year.
8. An lItalian designer updated our winter range.
We had by an Italian designer.
9. You will be collected from the airport.
Someone from the airport.
10. I'll ask Accounts to send you another copy of the invoice.
I’ll have another copy of the invoice.
(10 marks)

3. Complete the sentences by putting the verbs in brackets into the first or the second
conditional.

1.If1 (be) you, I (ring) them and see what’s happened to the
order.
2. I’'m worried that unless sales (improve), they (close) the factory.
3. I’ve had a long career in the law, but if I (have) the chance to start all over again, |
(study) medicine.
4. Take the receipt with you — if you (not/have) one, they (not/give) you your
money back.
5. What products (you/develop) if you (be) the head of a company.
(5 marks)

4. Complete the dialogue. Fill in the blanks with a/an, the or 0 (no article).

A: How long have you been in engineering?
B: About twenty years. Just after | graduated, | went to work for (1)__small company in
(2)__Lille.
A: So you haven’t always been your own boss?
B: No — | worked there for about five years, but then (3) __ company got into trouble and
closed down. I had to find (4)__new job, and decided to set up (5) business of my own. Now
we have one hundred employees and specialize in projects in (6)  Middle East, and it’s those
projects that are (7) most valuable to us.

(7 marks)
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5. Re-write these sentences by filling in the gaps.

1. “Please don’t smoke in front of the customers”, he said to me.
He asked in front of the customers.
2. It’s an American company, but I had no idea.
I had no idea an American company.
3. “I’ve been working very hard all week”, she said to me.
She told me very hard all week.
4. “Don’t send those invoices out without checking them,” my supervisor said to me.
My supervisor told me the invoices out without checking them.
5. “I'haven’t had much experience of retail,” he told the interviewer.
He told the interviewer that he much experience of retail.
6. “I’m calling on behalf of SGE Electronics”, the man said.
The man said on behalf of SGE Electronics.
7. “I don’t’ want the job,” I said to them.
| told them the job.
8. Maria told me they had given her a pay rise.
Maria said to me: “They a pay rise”.
9. Last week Jack said: “I’m seeing Angela tomorrow.”
Last week Jack told me day.
10. He said he was afraid he couldn’t come to the meeting.
He said to me: “I’m afraid to the meeting.”

(10 marks)

6. In each of the following sentences, choose the correct answer.
1. The files aren’t here — | them back at the office.
a) may leave; b) must be leaving; c) should have left; d) must have left.
2. If the meeting goes well, they award us the contract.
a) ought; b) shall; c) need; d) might.
3. T haven’t seen Simone for ages —she _____in a different department.
a) should work; b) needn’t have worked; c) must be working; c¢) ought to have been working.
4. It’s a pity we sold the shares when we did - we ____ them for another couple of months.
a) should keep; b) should be keeping; c) should have kept; d) should have been keeping.
5.Sorry, but _ you give me a hand with these boxes? They’re very heavy.
a) might; b) may; c) would; d) shall.
6. He worked until 10 p.m. and ____ finish the proposal in time.
a) managed to; b) was able; c) could; d) succeeded.
7) We had to get an interpreter in Japan because none of us __ speak Japanese.
a) knew; b) were able; c) could; d) succeeded.
8. We were lucky that the security guard put out the fire in time — we the whole
warehouse.
a) were able to lose; b) managed to lose; ¢) could lose; d) could have lost.
9. The CEOQ is confident that we will increase sales by 10% next year.
a) can; b) ought; c) be able to; d) manage.
10. We them the reminder on Monday morning because the cheque arrived in the post
that afternoon.
a) needed to send; b) needn’t send; ¢) needed to have sent; d) needn’t have sent.
(10 marks)

7. Complete the following text. Put the verbs into the past simple or the present perfect.
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James Dyson, one of the UK’s most successful inventors, began his career when he (1) (be)
a student at the Royal College of Art. He (2) (launch) the Sea Truck in 1970, and a few
days later he (3) (think) up the award-winning Ballbarrow.
In 1978, he (4) (build) a new kind of machine for removing dust, and this (5) (lead)
to the idea of a new kind of vacuum cleaner. It (6) (take) him 15 years to finish, but when
the first DCol vacuum cleaner (7)___ (come) out in 1993, it (8) (become) an instant
success.
Dyson’s company is inventing products all the time, and they (9) (just/develop) a new
kind of washing machine which (10) (already/have) considerable commercial success.

(10 marks)

. Put the verbs in brackets into the past simple, the past continuous or past perfect.

1.1 (not/pay) the cheque in because the bank (already/shut) by the time I got
there.

2. Anya (not/pick up) the phone because she (deal) with another customer
when it rang.

3. While l (travel) in South America, | (get) the idea for my new business
venture.

4. 1 (take) the car to the garage this morning, because it.....(make) a strange noise.

5. They (still/ not/ pay) their bill, so we (send) them a second reminder.

6. When | (reach) the airport, the flight (already/close), so | waited for the next
one.

7. Jason (be) worried about last week’s presentation because he (not/prepare) his
talk.

8. Sheila was very happy when | last (see) her because she (just/get) a raise.

9. He (lose) his passport while he (travel) to the conference.

10. While | (check) the figures, I (notice) a couple of mistakes.

(10 marks)

9. Change the verbs in brackets using will (e.g. khe’ll work) or going to (e.g. he’s going to
work).
1. A:Did I see Cathy driving into town just now?
B: Yes, she.....(get) some cash from the bank.
2. A: I need to see the price list soon — today if possible.
B: Ok — give me your address and I .... (email) it to you now.
3. A:I'm afraid that we’ve sold out of the green folders.
B: I see — Ok, I ... (take) the blue ones instead.
4. A: Are you sure to get your money back?
B: yes — the guarantee says that they ... (give) you a refund at any time for any reason.
5. A: Have you seen their new plan for the Sports Centre?
B: No — What .... (they/do)?
(5 marks)
10. Fill the gaps with the suitable words.

Thank you for your enquiry (1)... of March 20, 2007 in which you inform us that you are (2)...
in purchasing the Model R 800 computers from us. We (3) ... with this letter all particulars
concerning technical characteristics of this model.

We are (4) ... to inform you that we are able to meet your quantity requirements and offer you
three computers (5) ... the price of 100$ (6) ... unit. The price includes packing. We can
promise (7) ... in two months if you (8)... you order immediately. We hope you will be able to
accept our (9).... We look (10) ... to establishing business with you.
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(10 marks)
11. Put the parts of the letter in correct order

a) Thank you for your letter. | am afraid that we have a problem with your order.
Unfortunately, the manufacturers of the part you wish to order have advised
us that they cannot supply it until November. Would you prefer us to supply a
substitute, or would you rather wait until the original parts are again
available?

b) 6 Pine Estate, Bedford Road, Bristol, UB28 12BP
Telephone 9036 174369 Fax 9036 36924
c) 6 August 2005
d) I look forward to hearing from you.
Yours sincerely,
Simon Tramp
Sales Manager
e) James Sawyer, Sales Manager, Electro Ltd, Perry Road Estate,
Oxbridge UN54 42KF.
f) Dear Mr. Sawyer,
(6 marks)
Write out:
1) the addressee
2) the ZIP Code in the mailing address
3) the town the letter comes from
4) the addressee’s company name
5) the street name in the mailing address
6) the ZIP Code in the return address

(6 marks)

Define the type of the letter?

We are a large record store in the centre of Manchester 1) enquiry / request
andwould liketo know more about the CDs and DVDs 2) order
you advertized in last month's edition of Hi Fi, Couldyou 3) clai
tell usif the products are leading brand names, or made by ) claim
small independent companies, and if they would be 4) offer
suitable for recording classical music, games and video? (1 mark)

We would appreciate if if you send us ome samples.

Tabauua 9 — Ilpumepsl OLIEHOYHBIX CPEICTB ¢ KJIKYaMH IPABHJIbHBIX OTBETOB

No
o/
i

Bpewms
Tun [IpaBUIBHBIN | BBINOJHEHU
dopMynHMpoBKa 3aaHus
3a/laHus OTBET s
(B MUHYTax)

Koo u naumenosanue npoeepsaemoit Komnemenyuu
YK-4 cnocoben ocywecmenamo 0e108y10 KOMMYHUKAUUIO 8 YCHIHOU U NUCOMEHHOU (hopmax Ha
2ocyoapcmeentnom azvike Poccuiickon @edepayuu u unocmpannom(vix) azvike(ax)

1.

3amanue | Complete the job advertisement using these | 1. applications 8-10
sakpeiToro | words:  dynamic,  full-time,  references, | 2. full-time
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Bpewms

Ne N

Tun IIpaBUIBHBIN | BBINOJIHEHU

1/ dopmyJIUpPOBKA 3a4aHUS

3a1aHus OTBET A
1 (B MUHYTaXx)
THIIA enthusiastic, applications: 3.enthusiastic
4. dynamic

(1) ... are invited for the post of Sales Assistant. | 5. references
This is a (2) ... position requiring an (3) ... and
(4) ... person with excellent communication
skills. Interviews will be held on June 20.
Please supply two (5) .... .

2. Number the telephone conversation in the | 1-D 10-12
correct order: 2-G
A) No, I'm afraid not. Can I take a message? 3-C
B) So, that’s 0044 364 7854. I’ll make sure he | 4-F
gets it. Bye. 5-A
C) ’'m sorry, he’s in a meeting. 6-H
D) Good morning, Paradise Marketing. 7-E
E) Hold on a moment. I’ll just get a pen. Go | 8-
ahead. 9-B
F) Do you know when he’ll be free?

G) I'd like to speak to Malcolm Peters, please.
H) Yes, please.

I) Please tell him Dariusz called. Can he call me
back on 0044 364 78547?

3. Choose the correct answer: a 1
Your offer was very high and I ... say, I was
disappointed.

a. must b. must to c. can

4. Rewrite the sentence correctly: Would you 1
Would you mind telling me what do you think | mind telling
of the shopping mall? me what you

think of the
shopping mall?

5. Cross out the incorrect collocation for the verb: 1
to negotiate: a deal, an innovation, pay and | an innovation
conditions

6. 3amanue | Write a short letter to the enrolments secretary | Dear

otkpeitoro | at MPM training international for information | Sir/madam 15
THIIA about their training courses. I am writing
“Intensive training in: on response to
-sales your
- effective communication advertisement
-successful job interviews in .... Please

Join us at our training centre in the beautiful
countryside surroundings. Only 15 minutes
from the M5.

For our brochure and full details of courses
write to: MPM training international, the Oaks,
Moreton, Worcestershire W07 4JB UK ”

In your letter use the following phrases:

I am writing in response to...

could you send
me a brochure
and details of

all your
business
training
courses. | am
currently
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Tun
3aJaHusd

DopMyIHpOBKa 3a/1aHus

IIpaBunbHBIN
OTBET

Bpewms
BBITIOJTHEHU
b
(B MUHYTaXx)

Please could you send me ...

I am currently ...

I would be interested to know ...
I look forward to ...

working as a
temporary
receptionist
but would like
move into
sales in the
future. | would
also be
interested  to
know  about
accommodatio
n and public
transport to the
centre.

I look forward
to hearing
from you.
Yours
faithfully.

Write three or more questions to ask your
partner about past, present or future.

1. What was
your favourite
subject at
school?

2. What do you
usually do at
weekends?

3. What are
you going to
do in 10 years?

Write a short job description. It might be your
real job, a job you’d like to do in the future or a
“dream” job.

Every day is
different.

Because | own
a variety of
businesses

with different
products and

services it
means on one
dy | am

thinking about
a new venture
and on another
dy | am
dealing  with
managers and
any day-to-day
issues that
have come up.

15
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Bpewms
Ne N
Tun IIpaBUIBHBIN | BBINOJIHEHU
1/ dopmyJIUpPOBKA 3a4aHUS
- 3a1aHus OTBET A
(B MUHYTaXx)
| often feel
stress  but |
need it.
Pressure
makes the job
exciting. But
my wife
worries.  She
says | am
going grey too
early in my
life.
9. Complete the sentences about your country (or | This  country 5
a country you know well). Make one sentence | has lots of
untrue. natural
This country has lots of ... resources.
All the people ... All the
This country doesn’t have many ... working
Every town has a ... people pay
taxes.
This  country
doesn’t  have
many
neighbours.
Every  town
has a coat of
arms.
10. Imagine you work for a supermarket. Think of a | We want to 10

name for it. Your job is to convince customers
to use the supermarket’s loyalty card. Prepare
what you will say to the customers.

offer you a
loyalty card of
our Golden
apple shop.
Take it today
and we will
give you 50
extra  points
absolutely free.

By this time
next year, you
will ~ wonder
why you
shopped

anywhere else.
Just fill in the

form with your
name and sign
the back of
your  Golden
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No Bpewms
; Tun IIpaBUIBHBIN | BBINOJIHEHU
n/ DopMyIMpOBKa 3a1aHUs
I 3aaHus OTBET 1
(B MUHYTaXx)
apple card
now!

[TosHBINA KOMIUIEKT OIIEHOYHBIX MATEPHAIOB MO MUCIUILTHHE (MOAyI0) (hOH/ OIEHOYHBIX
CPEICTB) XpaHUTCS B AJICKTPOHHOM BHUJAC Ha Kadeape, yTBepkaaroimield padodyyro MporpaMmy
JTUCHUILTMHBL (MOZyJis1), ¥ B LleHTpe MOHUTOpPHUHTa U ayAUTa KauyecTBa O0yUeHUsI.

7.4. Meroaguueckue MaTepuasbl, ONpedeJAOIINe NPoUeAYPbl  OlEeHUBAHUS
pe3yJbTaTOB 00yUeHHs M0 TUCHUILINHE (MOAYJIIO)
[To utoram KaxkJI0ro cemecTpa B paMmKax JIEHCTBYIOIIEH OalTbHO-PEHTHHIOBOM CHCTEMBI CTYACHT
MOJKET IMOJYYHTh OT HYJISI 0 cTa 0aioB, 100 OBITh OTMEUYCHHBIM KaK HE SBHBIIUNCS HA 3K3aMeH
(3a4€T) B cllyuae HESIBKH.
Ha kaxoM 3aHSATHH TIPETIoaBaTelb OIICHUBACT AYJAUTOPHYIO paOdOTy KaXJIOT0 CTYICHTA U KaXK0€
MPEJICTABJICHHOE CTYJEHTOM 33JlaHHE€ B paMKaX CaMOCTOSITENbHONH pPadOThl XOJUCTHYECKH,
VYUTHIBAS TPU KIIOYEBBIX IapaMmeTpa: pelieHue KOMMYHUKATHBHOW 3aJaud; OpraHU3aldio u
CTPYKTYpY padoThl; SI3bIKOBOE JIEKCHKO-TpamMMmaTHueckoe, opdorpaduueckoe u opdosrnmieckoe
odopmiienne pabotel. [IpemogaBarens Takke BIpaBe YYHTHIBATH M APYTHUE TapaMETpPhI, TaKHe,
MPE3EHTAIIMOHHBIE U OPATOPCKHE HABBIKM CTYACHTA, apTUCTHYHOCTb MPE3CHTALMH BHIMOJIHEHHON
paboTel, BHemHEe OQOpPMIICHHE padOTHl (HAIWYKWE WILIIOCTpPAHd, TpaduKoB, aHATPAMM,
HAJIMYME/OTCYTCTBHE 3alMHOK, OTOBOPOK, U3IUIIHUX May3, TOMapOK, HOTYUCTOK U T.J.), IPUHSATHE
Ha ceOs poiu ujepa (HacTaBHUKA) TIPH COBMECTHOU paboTe ¢ APYTUMU CTYIACHTAMH U JP.

Tabauua 10 — TexHoJiornueckasi KApTa peMTHHIOBBIX 0AJ1J10B 110 AUCHHUILINHE (MOLYJII0)

MaxkcumansHO
KonuuecTBo Cpox
Ne KoHnTtponmpyemslie . e
MEPOTPHUITHIA peICTaBJIeH
n/m MEpPOTPHUATHS KOJIMYECTBO
/ Ganbl ust
0aioB
OcHoBHOoI1 0J10K
1. | INocemenue 3ansaTHs 06€3 ONO3AaHUN ITo
B a 1 Gann B 1eHb 18 6amnoB
paCTIFICAHHIO
2.1 | AKTUBHOE ydacTHe B Ipolecce To
3aHATHS,  CYLIECTBEHHBIH  BKJaj | 3 Oasia B ACHb o4
pacCTFCaHHIO
CTYJICHTA Ha 3aHATUU
2.2 | He oueHp aKTHBHOE yd4acThe B
mpolecce  3aHsATUs MPOSIBIICHUE ITo
poriecce ’ p 2 Ganna B IeHb 36
CTapaHuH ¥ MPUIICIKAHUS pacCTMCaHHIO
2.3 | [laccuBHOE yJacTHe B XO€ 3aHATHS ITo
ya A 1 6amn B aeHb 18
pacICaHUIO
3. | KonrponpHas pabota mo Temam 8 (BBIBOAUTCS
8 basoB 3a cpenee
KaKJ1y10 P ITo
apugpmeTHuec
KOHTPOJIBHYIO xo€) pacCTMCaHHIO
paboty
4. | BeImOITHEHWE TPOCKTOB 10 GayoB 3a 10 Ilo
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MaxkcumansHO
KonnuectBo Cpok
No KonTponupyembie . e
/1 MEpONPUSITHS MEpOTIpHATHH KommgecTBo | | PoACTABICH
/ 6aibl ust
6amioB
KaKbIA TPOEKT (BBIBOOUTCSL | pacHUCaHUIO
cpenHee
apudmeTnyec
KOE)
Bcero 90 -
Baok 6onycoB

5. | TBopueckas NESITeNIbHOCTb, K koneunomy
MIPOSIBJICHUE KpEaTUBHOCTHU Ha +4 6ama HAaKOILJIEHHO
3aHATUU MY PEUTHHTY
2. | OrcyTcTBHE MPOITYCKOB 3aHATHI K xoneynomy
(moceTus Bce 3aHATHSA) + 3 Oamna HaKOILICHHO
MYy PEUTHHTY
3. OtcyTcTBUE Omo3AaHMi (HE Omo3Jail K xoneunomy
HU Ha OJJHO 3aHATHUE) + 3 Oaia HAKOIUUIEHHO
MY PEUTHHTY

Bcero 10 -

JlonmotHUTEIbHBINH 0J10K**
Bcero -
HUTOIo 100 -

Tadauua 11 — Cucrema mrpadoB (7151 0THOT0 3aHATHS)

ITokazarensb bamn
Ono3zoanue na 3ansmue -1
Hapywenue yueonoti oucyuniutul -1
Hezomognocmb K 3aHAmuio -2
Ilponyck 3anamus 6e3 ysaxcumenbHOU NPUHUHDL -4
He gvinonneHue KOHMpoabHbIX MOYeK (UMOo208bIX Mecmos U NPOeKmos) -53a
KaX/1y1o
KOHTPOJIbHY
10 TOUKY U3
KOHEYHOTO
perTuHra

Taoiuna 12 — IIkana nepeBoga PeldTHHIOBBLIX 0aJ/VIOB B MTOIOBYI0 OILIEHKY 3a ceMecTp
N0 AUCHUIINHE (MOAYJII0)

Cymma 6asuioB Orenka 110 4-0aJUTLHOM IIKajie
90-100 5 (OTIUYHO)
85-89
;8:33 4 (xopomo) 3auTeHo
65-69 3
6064 (YZIOBJIIETBOPUTEITHHO)
Huxe 60 2 (Hey1OBJIETBOPUTEIIBHO) He 3aureHo
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HpI/I pcalin3alilii AWCHUIIIIMHBI (MOI[y.]'IH) B 3aBHUCUMOCTHU OT YPOBHA IHOATIOTOBJIICHHOCTHU

06yqa10m1/1xcs1 MOTYT OBITh HCIIOJIb30BaHbI HHbBIE (bOpMBI, MCTOJbl KOHTPOJA W OLCHOYHBIC
cpeacTBa, HCXoasd U3 KOHerTHOﬁ CUTYyalluH.

8. VUEBHO-METOJUYECKOE U UH®OPMALIMOHHOE OBECIIEYEHUE
JUCLUILIMHBIL (MOLY.JIS)

8.1. OcHoBHas uTEpaTypa

1.

2.

Naunton J. ProFile 2. Intermediate: Student's Book. Oxford: Oxford University Press, 2007.

176 p.

Naunton J. ProFile 2. Intermediate: WorkBook.Oxford: Oxford University Press, 2005. 77
p.

AHIIMACKHIA A3BIK JUTS CTYICHTOB 3KOHOMHUECKHX crenuaibaocteit. English for Students
of Economics. Y4eOHHUK. M.: KHunxHbI# Mup, 2012. URL:
http://www.studentlibrary.ru/book/ISBN9785804105731.html (OBC «KoHCybTaHT
CTYICHTA»)

Anrnmiickuii s3bIk [OnekrponHsid pecype]| / EscroxoaT.B. - M. : ®JIMHTA, 2017. -
http://www.studentlibrary.ru/book/ISBN9785976501157.html (OBC «KoHcynpTanT
CTYJICHTa»)

AHTIIMHACKUNA S3BIK 711 SKOHOMHCTOB [DnekTpoHHbIN pecype] / nsxosa B. A. - M. :
HamkoB u K, 2016. - http://www.studentlibrary.ru/book/ISBN9785394022227.html (3BC
«KoHCYyNbTaHT CTyICHTaY)

AHTIIMHACKHAN SI3BIK TSI SKOHOMHCTOB [DJIEKTPOHHBINH pecypc] : ydueOHoe mocobue / C.A.

[lIeBenena.- M. : [Ipocmexr, 2015. -
http://www.studentlibrary.ru/book/ISBN9785392154746.html (OBC «KoHCybTaHT
CTYJIEHTa»)

TexcTsl 17151 TOTIOHUTEIBHOIO YTEHUS! Ha aHTJIMHCKOM SI3BIKE I CTYACHTOB HaIllpaBJICHUS
"OkoHoMHUKa" [DneKTpoHHBINH pecypc] : Meroandeckoe mocodue / YepkacoBa E.O. - M. :
[Mpomereii, 2014. - http://www.studentlibrary.ru/book/ISBN9785704225331.html (3bC
«KOHCYIBTaHT CTyIEHTa»)

8.2. lonotHMTEIBHAS JIUTEPATYPA

1.

wmn

MamoraE.H. Aunrnuiickuii s3bik npodeccuonanbHoro obmenus. M.: ®JIMHTA, 2015.
URL: http://www.studentlibrary.ru/book/ISBN9785976514218.html (3BC «KoncynpTaHT
CTYJICHTa»)

TumommnaA.A. English of Modern Economics. M.: Mypageii, 2002. 267 c.

Sample Business Letters. Pesxummocryma: http://www.writinghelp-central.com/

Business Letter Format  Templates & Examples. Pexxum  gocryma:
http://templatelab.com/formal-business-letter-format/

Formal Letter Examples and Samples. Pexum JOCTyTA:
https://www.examples.com/business/formal-letter.html

. Duckworth, M. = [dakyopt, M.]. BusinessGrammar&Practice = [['pammaTrKa U MpakTHUKa

nemoBoro anrimiickoro]. - NEW EDITION = [Hosoe w3manue]. - Oxford
:OxfordUniversityPress = [W3n-Bo Oxcdopackoro yu-tal], 2003. - 232 c. -
(OxfordBusinessEnglish = [Okcdopackuii Kypc aenoBoro aHmmiickoro si3wikal). - ISBN
978-0-19-457079-4: 626-01 : 626-01.

Murphy, Raymond. English Grammar in Use. — Cambridge University Press. — Cambridge,
2014. — 350 p.

Mascull, B. = [Mackaun, b.]. Business VVocabulary in Use. Intermediate = [/lenoBast ekcuka
B ynorpeonenuun. Cpennuii yposens| . - Cambridge :CambridgeUniversityPress, 2008. - 172


https://www.examples.com/business/formal-letter.html
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p. - ISBN 978-0-521-77529-8: 569-35 : 569-35.

8.3. UnTepHeT-pecypchbl, HE0OX0AUMBbIE 1JI OCBOEHM S JUCUMIIIIMHBI (MOTYJIs)

Haumenosarnue 56C

DJekTpoHHasi oubauoTeunas cucrema |PRbooks
www.iprbookshop.ru

DJIeKTPOHHO-0ubMoTeuHas cuctema BOOK.ru
https://book.ru

DJleKTPpOHHas1 OuOJIMoTeYHas cuctema u3nareabcrsa FKOPAUT,
paszaen «JlereniapHbie KHUTH.
www.biblio-online.ru, https://urait.ru/

DJIeKTPOHHASI OMOJIMOTEKA «ACTPAXAHCKHUI rOCy1apCTBEHHbII YHUBEPCUTET» COOCTBEHHOM
resepanuu Ha miaargopme IBC «nekTponnsiii YuranbHbii 3a71 — budauoTex»
https://biblio.asu.edu.ru

Yuémuas 3anuce oopazosamenvroco nopmana AI'Y

diekTpoHHO-OnOmoreynasi cucrema (ABC) 00O «Iloaurtexpecype» «KoHCyJabTaHT
CTYAEHTa)

MuoronpodmibHbI 00pa3oBaTeNbHBINA pecypc «KOHCYIbTaHT CTyICHTa» SIBISAETCS AIIEKTPOHHOMN
OMOIMOTEYHON CHCTEMOM, MpenoCTaBIgIomeld A0cTyn yepe3 MHTepHeT K yueOHOi auTepaType
Y JIOTIOJIHUTEIBHBIM ~ MaTepuajaM, HNPHOOPEeTEHHBIM HAa OCHOBAaHWUU IMPSMBIX JIOTOBOPOB
¢ mpaBoobOmanarensmu. Karamor cogepkut 6osee 15 000 HauMeHOBaHHH H3TaHUH.
www.studentlibrary.ru

Pecucmpayus ¢ komnviomepos AI'Y

uieKTpOHHO-0uOmoTeuHass cucremMa (OBC) OO0 «Iloanrtexpecype» «KoHcyabTaHT
CTY/JA€HTa)

s xadeapbl BOCTOYHBIX SI3BIKOB (PaKynbTeTa WHOCTPAHHBIX S3BIKOB. MHOTONMPOGOUIBHBIN
oOpazoBarenbHbIl pecypc «KOHCYIbTaHT CTyAEHTa» SBISETCA DJIEKTPOHHOW OHOTMOTEUHON
CUCTEMOM, TpeNoCTaBIsAmIIed noctyn dYepe3 HHTepHeT K yueOHOW IuTepatype W
JOTIOTHUTEIBHBIM ~ MaTepHaliaM, TMPUOOPETEHHBIM  HA OCHOBAHWMU  MPSAMBIX  JOTOBOPOB
C MPaBOOOIAIATENSIMHU 10 HAMIPaBICHUIO «BOCTOYHBIE S3BIKM»

www.studentlibrary.ru

Pecucmpayus c komnviomepos AI'Y

JIeKTPOHHO-00pPa30BaTeIbHBI pecype A HHOCTPaHHbIX cTyaenToB «PYCCKUH S3BIK
KAK HTHOCTPAHHBIN»

WWwWWw.ros-edu.ru

Haumenosanue unmepnem-pecypca Csedenus o pecypce
Enunoe okHO gocTymna kK 00pa3oBaTebHBIM pecypcam denepanbHbIil OpTAa
http://window.edu.ru (mpemocTaBiseTcs
MHUHHCTEPCTBO HAyKd M BbICHIEro oOpasoBaHus Poccuiickoi | CBOOOIHBIN 10CTYI)

denepanun
https://minobrnauki.gov.ru

Munucrepctso npocseuenus Poccuiickoit denepanmnu
https://edu.gov.ru

denepanbHOE areHTCTBO M0 AesiaM Moo ek (PocmMomoaéxp)
https://fadm.gov.ru

OdenepanpHas cayxk0a Mo HaA3o0py B chepe oOpa3oBaHUS W HAYKH
(PocobpHuamzop)
http://obrnadzor.gov.ru

Cailt  rocymapcTBeHHOM mporpammbl  Poccuiickoit ~ Denepanmu



http://www.iprbookshop.ru/
https://book.ru/
http://www.biblio-online.ru/
https://urait.ru/
https://biblio.asu.edu.ru/
http://www.studentlibrary.ru/
http://www.studentlibrary.ru/
http://www.ros-edu.ru/
http://window.edu.ru/
https://minobrnauki.gov.ru/
https://edu.gov.ru/
https://fadm.gov.ru/
http://obrnadzor.gov.ru/
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Haumenosanue unmepnem-pecypca Cseoenus o pecypce

«/locTynnas cpena»
http://zhit-vmeste.ru

Poccuiickoe aBMxeHUE NIKOJILHUKOB
https://paw.pd

9. MATEPUAJIBHO-TEXHUYECKOE OBECIHHEYHEHUE JUCHUIIVIMHBI (MOAYJIS)

B yueGHOM mporecce axkTUBHO 3aJeiiCTBOBaHBI 0O0IIepaKyIbTEeTCKUE AayJUTOPUH C
MYJIbTUMEAUNHBIMU CPEICTBAMMU:

1. II9BM ¢ CD/DVD- npuB00M 1 3BYKOBBIMH KOJOHKAMH.
2. TeneBuzop ¢ BO3MOXKHOCTHIO nojaktoueHust DVD- nieepa u mynstom 1Y

3. DVD- meep ¢ mynbTom JIY ¥ COeTMHUTEIBHBIM IITHYPOM JIJIsl TEIEBU30pa (GKEIATEIBHO C
USB- noprom s noakimtoueruss USB- HakonuTens).

PabGouas mporpamMma AMCHMIUIMHBI (MOAYNS) TpPU HEOOXOJMMOCTH MOXKET OBITh
aJlanTHpPOBaHa sl 0O0y4eHHus: (B TOM YHCJIE C MPUMEHEHHEM TUCTAHIIMOHHBIX 00pa30BaTEIbHBIX
TEXHOJIOTUI) JIUI[ C OTPAaHUYEHHBIMH BO3MOXKHOCTSMH 370POBbsI, MHBAIUIOB. {7151 aTOrO Tpedyercs
3asBIICHHE OOYUYAIOMIMXCS, SBISIONIMXCS JIMIAMH C OTPAHUYCHHBIMHA BO3MOKHOCTSIMH 3I0POBBS,
WHBAJIUJaMU, WIM UX 3aKOHHBIX NPEICTaBUTENed M PEKOMEHIAIUU ICUXO0JOT0-MEIUKO-
nefgarornyeckol komuccuu. /s MHBaNMIOB cCOAEpXKaHUE paboyeil mporpamMmbl AMCHUILIAHBI
(MOIynsl) MOXKET OMpEeNeNaTbcs TaKKe B COOTBETCTBUU C WHIUBUAYAIBHOH MPOrpaMMOit
peabminTany HHBAIUAA (TIPU HAJTHMYUH ).


http://zhit-vmeste.ru/
https://рдш.рф/

