MHWHOBPHAYKU POCCUA

denepanbHOE rOCyIapCTBEHHOE OI0PKETHOE
o0pa3oBaTesbHOE YUpEeXkKJACHHUE BhICIIEro 00pa3oBaHus
«AcCTpaxaHCKUI roCy1apCTBEeHHbIN yHUBepcuTeT uMeHu B. H. Tatuiesa»
(AcTpaxaHckuii rocyapcTBeHHbIN yHHBepcuTeT UM. B. H. Tarumesa)

COI'’TACOBAHO YTBEPXIAIO
PykoBoautens OITOII 3aBeayromnuii Kadeapoit IKOHOMHIECKOM
TEOPUH
E.O. Boctpukosa E.O. Bocrpukosa
«28» mtonsa 2022 r. «30» urons 2022 r.

PABOYASA ITPOI'PAMMA JTUCHUIIJIMHBI (MO YJIA)

«TEOPUSA OTPACJIEBBIX PBIHKOB. IPAKTUYECKOE ITPUJIOXKXEHUE (HA

AHI'JIMIICKOM SI3bIKE)»

CocraBurenb(u) Cypuna E.A., crapmmii npenogasareib Kaeapbl
IKOHOMMYECKOIi TeopuM

Hanpasnenue noArotoBku / 38.03.01 Oxonomuka

CIEINAIbHOCTb

Hamnpasnennocts (mpoduins) OITOIT

KBanuduxanus (creneHs) O0axajaBp

®opma 00yueHust 3a04HasA

I'on mpuéma 2020

Kypce 3

Cemectp(b1) 5-6

Actpaxanp — 2022



1. IEJIM ¥ 3AJJAYN OCBOEHUS JUCIATIIAHBI (MOYJIST)

1.1. HensmMm ocBoeHuss AUCHMIUIMHBI (MoayJsi) «Teopust oTpacieBbIX PBIHKOB.
[IpakTHyeckoe npuiiokeHue (Ha aHTTTUHCKOM SI3bIKE)» SIBIISIOTCS

- IIOMOLIb B OBJIAZICHUM COBPEMEHHOI'O 3KOHOMHYECKOI'O $3bIKA U B CaMOCTOSITEIBLHOM
OPHEHTUPOBAHHUHU B CIIOKHBIX NpodiieMax (OpMUPOBAHUS U TpaHC(HOPMALUK PBIHOYHBIX CTPYKTYD,

- 1aTb JOCTYIIHOE, HO BMECTE C TE€M JOCTATOYHO MOAPOOHOE H3JI0KEHHE OCHOBHBIX Ipo0iieM
U METOJIOB aHaJM3a OTPACJIEBBIX CTPYKTYp M MOBEICHHs (UPM; pa3BUTh HABBIKU U CIIOCOOHOCTU
CTYJEHTOB K IPUMEHEHUIO COBPEMEHHBIX TEOPETUUECKUX U SMIIMPUUECKUX MOJAEIEH Ul peLIeHUs
KOHKPETHBIX SKOHOMHUYECKUX MPOOJIEM; OCBOUTh SKOHOMHUYECKUH MOXOJ K U3YYCHHMIO U aHAIU3y
KOHKPETHBIX TPUKIAJHBIX SKOHOMHUYECKMX 3a]lad, TaKUX KaK OLIEHKAa CTENEHM BEPTHKAIbHOMN
MHTETPUPOBAHHOCTH OTPACIIM, HAJIMYUE LIEHOBOI'O CrOBOPA, YEPT €CTECTBEHHONH MOHOIIOIUM U T.[.

1.2. 3agaum ocBoeHHsi JAUCUMILIMHBI (MoayJs): «Teopus OTpacieBbIX PHIHKOB.
[IpakTueckoe npuiokeHue (Ha aHTJIMHCKOM SI3bIKE)»:

- 1aTh TEOPETUYECKHE 3HAHUS 00 SKOHOMUUYECKHX OCHOBaX TEOPHH OTPACIICBBIX PHIHKOB;

- O3HAaKOMHUTh C OCHOBHBIMU MOJEISIMU TIOBEACHUS (UPM B YCIOBHIX Pa3IUYHBIX
PBIHOYHBIX CTPYKTYD;

- J1aTh NPUKJIATHBIC 3HAHUS B 00JaCTH NMPHHATHS PUPMON SKOHOMHYCCKUX PCUICHHHA IS
Pa3HbIX TUIIOB PIHOYHBIX CTPYKTYP;

- HAy4uTh opMaM U METOJIaM SKOHOMHYECKOTO aHaIH3a MPUMEHHUTEIBHO K UCCIICIOBAHHUIO
PBIHOYHBIX CTPYKTYP, G YHKIIMOHUPOBAHUIO OTPACTIEHi;

- ¢c(hopMHUPOBATh HABBIKM CAMOCTOSITEJIBHOTO W TBOPYECKOT'O MCIOJIb30BAHUS TMOJYUYCHHBIX
3HAHUH B MIPAKTUYECKON JACATEIHHOCTH CIICIIHAIIACTA.

2. MECTO JUCIIMIIJIMHBI (MOAYJIsA) B CTPYKTYPE OIIOII

2.1. YueOnasa aumcoumiamHa (Moayib) «Teopus otpacieBbix pbIHKOB. IIpakTnueckoe
MPUJIOKEHNE (Ha aHTJIMHCKOM SI3bIKE)» OTHOCUTCS K IUCLUIUIMHE IO BHIOOPY.

2.2, Ina u3y4eHHUs JAHHOH y4eOHOH AUCHMILNIMHBI (MOAYJIs1) HEOOXOAMMBI CJeayIoLme
3HAHUS, YMEHHMS U HABBIKH, (pOpMHpYyeMble NPeAIecTBYIOIUMY U CUMIIIMHAMM:

«MukposkoHoMuKa», «MakposkoHOMUKa», «MHUKpOIKOHOMHKA-2»,  «MEHEIKMEHTY,
«MaremaTnueckuil ananu3zy», «THOCTpaHHBIH SI3bIK» (AHTTIUICKUHN S3bIK).

3HaHus:

- OCHOBHBIX IMOHSTHH, KaTErOpUil U MHCTPYMEHTOB IKOHOMUYECKON TEOPUU U MPUKIIATHBIX
9KOHOMMUYECKUX HAYK;

- OCHOBHBIX 0COOEHHOCTEN BEAYIINX LIKOJI U HAlpaBiIeHU SKOHOMUUYECKON HAYKH;

- KJIFOYEBBIX MUKPOIKOHOMHUYECKUX MOJIeNIel TOBEACHUs OTpeduTesnel, GupM, rocy1apcTsa;

- METO/I0B TOCTPOEHHUS SKOHOMETPUUECKHUX MOJIeel 00BEKTOB, SIBICHUN U IPOIIECCOB.

YMeHnus:

- UCTIOJIb30BaTh HCTOYHUKHA HKOHOMMYECKOM, COLMAIBHOW, YIPAaBICHYECKOM W HWHOU
nH(popMaLnu;

- AaHAJIM3UPOBATh BO B3aMMOCBSI3M SKOHOMHYECKHE SIBICHHS, INPOLIECCHI U HMHCTUTYTHl Ha
MHUKpPOYPOBHE;

- aHAJIM3UPOBATh U MHTEPIPETUPOBAThH JaHHBIE OTEUECTBEHHON M 3apyOexHON CTaTHCTUKU O
COLIMAJIbHO-9)KOHOMUYECKUX TPOIECCaxX U SBJICHUSAX HAa MUKPOYPOBHE, BBIABISATH TEHACHLUU HX
W3MEHEHUM;

- OCYILIECTBJISATh MOUCK HMH(OpPMAMM IO MOJYy4YEHHOMY 3aJaHHI0, cOOp, aHaIU3 JTaHHbBIX,
HEOOXOAUMBIX JUISl PEILICHHS TOCTABICHHBIX MUKPOIKOHOMHUYECKUX 3a]1a4;

- TPEACTaBIATh pEe3yJNbTaThl AHAJUTUYECKOW M HCCIENOBAaTENbCKOW paboThl B BUIE
BBICTYIIJICHUS, JOKJa/]1a, UH(HOPMAIIMOHHOTO 0030pa, aHAIUTHYECKOTO OTYETA.

Hagpiku:
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- COBPEMECHHBIX METOJOB cOOpa, 0OpabOTKM M aHaiuM3a SKOHOMUYECKHX W COLHAIbHBIX
JTAHHBIX;

- aHaJIM3a YIKOHOMUYECKUX SIBJIEHUH U MPOLIECCOB C MOMOILBIO CTAaHAAPTHBIX TEOPETUUECKUX
MO/eJIed MUKPOSKOHOMHUKH IIPOMEKYTOYHOIO YPOBHS;

-pacyeTa M aHAIM3a COLMAIBHO-3KOHOMUYECKUX
SKOHOMUYECKHE MPOLIECCHI U SBJICHUSI HA MUKPOYPOBHE;

- CaMOCTOSTEIHHON PabOTHI, CAMOOPTAHU3AIIUHN M OPTaHU3AI[UHU BBIIOJHCHUS TOPYyUCHUH.

2.3. [lepeyenb mocjaeayOmmx y4eOHbIX JUCIHHUILUIUH, JJIS KOTOPbIX HE00X0AUMbI 3HAHMS,
YMeHHS U HABbIKH, (popMHUpyeMble JTaHHOH y4eOHOH AN CUMIIIMHOM:

- «OKOHOMUKA (HUPMBI»,
- «MHCTUTYLIHOHATBHAS SKOHOMUKA)
- U Jp.

«Teopust oTpacneBbIX pHIHKOB. [IpakTHueckoe mpuiokeHue (Ha aHTIMICKOM SI3BIKE)»IAeT
TEOPETUYECKYI0 0a3y IS MPOBEICHHS MAapKETUHTOBBIX HCCIEIOBAHUN; KOHIEHIMH PHIHOYHBIX
CTPYKTYp NPEIOCTaBISIOT TEOPETHUECKHE OCHOBBI yMpaBlieHUS (UPMOH, yrayOsssi MOHUMaHue
3aKOHOMEPHOCTEH KaK PHIHOYHOTO IMOBEACHHS (PUPMBI, TAK U €€ BHYTPCHHEU OpraHU3aI[1H.

IIOKa3aTelne, XapaKTepU3YIOLIUX

3. INIAHUPYEMBIE PE3YJIbTATbBI OBYYEHHWS 1O JMCHUIIJIMHE (MOAYJIIO)

[Tpouiecc ocBOEHMS AMCUUIUIMHBI (MOAYJIS) HampaBieH Ha (OPMUPOBAHUE 3JIEMEHTOB
cnenyromux komnereHui B coorercTtBun ¢ @®I'OC BO u OIIOII BO no nanHOMY HamnpaBJIeHUIO
MOJIrOTOBKH / CIICIIUATIbHOCTH:

a) o0eKkynbTypHBIX (OK): ctocOOHOCTh K KOMMYHUKAIMK B YCTHOW U MMCbMEHHOMN
(dbopmax Ha PyCCKOM M HMHOCTPAHHBIX S3bIKaX JJISl PEIICHUS MEXKIMIYHOCTHOTO U MEKKYJIBTYPHOTO
B3aumoeiicteus (OK-4);

0) obmenpodeccuonansubix (OIIK): -

B) mpodeccuonanbubix (IIK): cnocoOHOCTh, MCHONB3Yys OTEUECTBEHHBIE U 3apyOexHbIC
WCTOYHHUKH WH(pOpMAIMH, cOOpaTh HEOOXOIUMBIE TaHHBIC, TPOAHATM3UPOBATh WX M TOATOTOBHUTH
uH(opMaHoHHBIIT 0030p W/uaK ananutndeckuit otyet (I1K-7).

Tabanna 1 — JlekoMno3unusi pe3yJbTaToB 00y4eHHs

[Tnannpyemble pe3yabTaThl OCBOCHUS TUCIUTLINHBI
Kona xommereHnu
3HaTh YMeTh Bnanets

OK-4 rpaMMaTHKY, HNOHUMATh YMEHUSIMH TIMChbMa B
o0ecrneunBaronyo ayTEHTHUYHYIO npenenax H3y4eHHOTO
KOMMYHHKAIUIO HOPMAaTUBHYIO Marepuana, YMEHUSMH
obmero xapakrtepa 0e3 | MOHOJOTHYECKYIO W | HanmucaTh COOOIIeHHeE,
HCKaXECHHUSI CMBIC/IA | AMAJIOTHYECKYI0 peYb | IUCHMO U PE3fOMe.
Opu MHCbMEHHOM U | HOCUTENEH s3bIKa.

YCTHOM  OOLICHWH U
HCTIOJI30BATh
rpaMMaTHYECKue
CTPYKTYPBHI,
XapaKTepHbIe IS
npodeccruoHaabHOM
chepsl.

[K-7 - OCHOBHBIC NOHATHS, | - aHaJIM3UPOBATH | - HaBBIKAMU
WCIIOJIb3yEeMBIE Ui | ”HPOPMAIMOHHEIE OpraHu3anun cbopa
o030pa B | ICTOYHHUKHU (caiiTel, | HHPOpPMAIIHN JUTST
OTEYECTBEHHOU u | GopyMBl, MOJTOTOBKH
3apyOexxHOI NEPHOANYECKHUE MHPOPMAITMOHHOTO
nHpOopMaINH; U3JIAHUS); 0030pa u
- OCHOBHBIE HCTOYHHKH | - AQHAJIM3UPOBATH | AHAIUTHYECKOTO
uHpOpMaIUH IpH | KyIbTYypHYIO, oTyeTa.




MTOATOTOBKE npodeccHoHaNbHYI0 U
AHATUTHYECKOTO JUYHOCTHYIO

oTuera U | "HGOPMAIIHIO B
“H()OPMAITMOHHOTO OTCYECTBEHHOM u
0030pa. 3apy0OexHOI mpecce.

4. CTPYKTYPA U COAEPKAHUE JUCIHUIIJIMHBI (MOAYJIA)

O0BEM muCHUIIIMHBI (MOIYIS) coCcTaBiseT 4 3a4éTHBIC €IUHUIIBI, B TOM 4Ymciie 16 Jacos,
BBIJICJICHHBIX HAa KOHTAKTHYIO pPaboTy oOydarommxcs ¢ mpenojaBareneM (M3 HuX 16 yacoB —
MPAKTUYECKHE, CEMUHAPCKKE 3aHATHS B 128 4acoB — HAa CAMOCTOSTEIbHYIO pad0Ty 00yJarOIIHXCS.

Taouuna 2 — CTpykrypa u cojepkanue TUCUUIIMHBI (MOIYJIs1)

KonrakrHas
pabora
(B yacax)

@OpMBI TEKYILETO KOHTPOJIA
YCIIeBAaEMOCTH (110 Hedeniam
cemecmpa)
dopma IpOMEKYTOUHOU
aTTecTaluu (no

CamMocTosT.

abora
Ne | HanmenoBaunue p

n/m | pazaena (TEMbI)

Cemectp
Henens
cemecTpa

J I3 | JIP | KP CP

cemecmpam)

The Welfare
Economics of
Market Power.
Theory of the
Firm. Market
Power and
Dominant Firms

5 4

24

Huckyccus,
pabota

acce,

3a4CTHasd

Non-Linear
Pricing and
Price
Discrimination.
Market Power
and Product

Quality.

20

Huckyccus,
pabota

acce,

3a4CTHasA

Game Theory
(Static games).
Classic Models
of Oligopoly

20

Huckyccus,
pabota

acce,

3a4cTHasa

UTOIo

64

3AYET

Game Theory
(Extensive
Forms).Dynamic
Models of
Oligopoly

24

Huckyccus,
pabota

acce,

3a4cTHasa

Product
Differentiation.I
dentifying and
Measuring
Market
Power.An
Introduction to
Strategic
Behavior.

20

Huckyccns,
pabora

acce,

3a4cTHasa

Entry
Deterrence.
Strategic

20

Huckyccus,
pabora

acce,

3a4cTHasa




Behavior:

Principle.

Strategic

Behavior:

Application.

HUTOI'O 8 64 3AYET C OIIEHKOM
NTOIro 16 128
Ta6auma 3 — Marpuna CcOOTHeCeHHsI Pa3/iesioB, TeM Y4Ye0HOW JTUCHHILIMHBI (MOIYJIs)
U popMuUpyeMbIX KOMIIETEHIHI
Tewmsr, Koi- Komnerennmu oOmree
pasznensl BO OK-4 | TIK-7 KOJINYECTBO
JIMCIMTUTAHB 4acoB KOMITCTCHIINH

The Welfare Economics of Market Power. 28 + + 2
TheoryoftheFirm. MarketPowerandDominantFirms
Non-Linear Pricing and Price Discrimination.Market 22 + + 2
Power and Product Quality.
Game Theory (Static games). Classic Models of 22 + + 2
Oligopoly
Game Theory (Extensive Forms).Dynamic Models of 28 + + 2
Oligopoly
Product Differentiation.Identifying and Measuring 22 + + 2
Market Power.An Introduction to Strategic Behavior.
Entry Deterrence. 22 + + 2
Strategic Behavior: Principle. Strategic Behavior:
Application.
Hroro 144

Kpartkoe cogep:xanue Kaxk10i TeMbl THCUHMILIMHBI (MOLYJIs1)
1. The Welfare Economics of Market Power

Profit Maximization. Perfect Competition. Supply. Market Equilibrium. Efficiency. Measures
of Gains from Trade. Pareto Optimality. Market Power. Market Power and Pricing. Measurement
and Determinants of Market Power. The Determinants of Deadweight Loss.

2. Theory of the Firm

Neoclassical Theory of the Firm. Why Do Firms Exist. Limits to Firm Size. Do Firms Profit

Maximize?
3. Market Power and Dominant Firms

Sources of Market Power. Government Restrictions on Entry. Structural Characteristics .
Strategic Behavior by Incumbents. A Dominant Firm with a Competitive Fringe. Durable Goods
Monopoly. The Coase Conjecture. Pacman Economics. Market Power: A Second Look. Benefits of
Monopoly.

4. Non-Linear Pricing and Price Discrimination

Mechanisms for Capturing Surplus. Market Power and Arbitrage: Necessary Conditions for

Price Discrimination. Types of Price Discrimination. Antitrust Treatment of Price Discrimination.
5. Market Power and Product Quality

Search Goods. Monopoly Provision of Quality. Quality Discrimination. Experience Goods
and Quality. Moral Hazard and the Provision of Quality. The Lemons Problem. Signaling High
Quality. A Dynamic Model of Reputation for Quality. Advertising as a Signal of Quality.
Warranties.

6. Game Theory (Static games)
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Foundations and principles. the basic elements of a game. Types of games. Equilibrium
concepts. Static games of complete information. Normal form representation dominant and
dominated strategies. Rationalizable strategies. Nash equilibrium. Mixed strategies.

7. Classic Models of Oligopoly

Static Oligopoly Models. Cournot. Cournot Best-Response Functions and Residual Demand
Functions. Properties of the Cournot Equilibrium. Free-Entry Cournot Equilibrium. The Efficient
Number of Competitors. Bertrand Competition. The Bertrand Paradox. Product Differentiation.
Capacity Constraints. Cournot vs. Bertrand.

8. Game Theory (Extensive Forms)

Extensive forms. Strategies vs. actions and Nash equilibria. Noncredible threats. Subgame
Perfect Nash Equilibrium. The Centipede game. Two-Stage games.

9. Dynamic Models of Oligopoly

Reaching an agreement. Profitability of collusion. Factors that complicate reaching an
agreement. Dynamic games. Credible punishments and subgame perfection: finite games.
Supergames. Factors that influence the sustainability of collusion. Facilitating practices. Antitrust
and collusion.

10. Product Differentiation

Monopolistic competition: equilibrium. Bias in product selection. Asymmetric preferences.
Address models. A simple address model: Hotelling’s Linear City. Free entry into the linear city.
Localized competition. Efficiency of the market equilibrium. Strategic behavior.

11. An Introduction to Strategic Behavior

Strategic behavior. Strategic vs. tactical choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant returns to scale. Economies of scale. Introduction to entry
games.

12.Entry Deterrence

The role of investment in entry deterrence. Dixit’s model of entry deterrence. Strategic

investment and monopolization. Contestable markets. Entry barriers
13. Strategic Behavior: Principle

Two-Stage games. Strategic accommodation. Strategic entry deterrence. The welfare effects
of strategic competition.

14. Strategic Behavior: Application

Learning by doing. Switching costs. Vertical separation. Tying. Strategic trade policy.
Managerial incentives. Research and development.

5. METOAUYECKHUE YKA3AHMUA 110 TPEITIOJJABAHUIO
N OCBOEHMIO JUCIAIIVIMHBI (MO Y JIA)

5.1. Ykasanus A8 npenojaBareie 0 OPraHM3alMM M INPOBEICHHUI0 Y4YeOHBIX
3aHATUH N0 JUCHUILINHE (MOIYJIIO)

MGTOHLI MMPOBEACHUA MNPAKTHYCCKUX 3aHSITHH: O6CY)K)IGHI/IG JUCKYCCHUOHHBIX BOIIPOCOB,
pellleHre MPaKTUKYIONUX YIPaKHEHUU M 3aj1ad (MPOCTHIX U CIOXKHBIX 3a/laHui), 00CYyXKIeHUE U
PEIICHUC TPAKTUYCCKHUX KOHKPCTHBIX M aHAJIUTHYCCKUX CI/ITyaIII/Iﬁ — KeﬁCOB, KOHCYJIbTAallUU I10
TeMaM Kypca, 00CYKICHHE U TPOBEpPKa JOMAITHUX 3aJaHH.

5.2. Yka3zanus 1J151 00y4al01IMXCS 10 OCBOCHUIO AMCUUIJIMHBI (MOIYJII0)

Tab6anna 4 — Coaep:xkaHue caMoCTOSITeIbHON padoThl 00y4aloIUXCS

Kozn- ®opMBbI pabOTHI
TeMbl/BOnpoChl, BHIHOCHMBIE Ha
Howmep panena (Temsr) BO
CaMOCTOSITEIIbHOE N3yUCHHE 4ACOB




The Welfare Economics Profit maximization. Perfect competition. | 24 Pabota ¢ yueOHO-HayYHOI
of Market Power. Theory | Efficiency. Market power. Neoclassical ¥ CIIPaBOYHOM
of the Firm. Market theory of the firm.Institutionaltheory of the nutepaTypoii. IToaroToBka
Power and Dominant firm. Sources of market power. A dominant K IPYIIIOBO} MCKYCCHH.
Firms firm with a competitive fringe. X- Sece. TIOArOTOBKE K
inefficiency. Rent seeking. Benefits of saueTHOI paGoTe.
monopoly.
Non-Linear Pricing and Non-Linear pricing and price discrimination. | 20 Pabora ¢ y4eOHO-HaydHO#
Price Discrimination. Mechanisms for capturing surplus. Market U CIIPAaBOYHOM
Market Power and power and arbitrage: necessary conditions murteparypoii. IToaroToska
Product Quality. for price discrimination. Types of price K IPYIIIOBOIi IHCKYCCHH.
discrimination. Search goods. Experience Scce. [IOArOTOBKA K
goods and quality. Signaling high quality. saueTHOMN paGoTe.
Game Theory (Static Foundations and principles. the basic | 20 Pab6ora ¢ yueOHO-HAyYHOR
games). Classic Models of | elements of a game. Types of games. ¥ CLIPaBOYHOM
Oligopoly Equilibrium concepts. Static games of nureparypoii. [Togroroska
complete  information.  Normal  form K IPYIITOBOI IHCKYCCHH.
representation dominant and dominated Scce. [TOATOTOBKA K
strategies. Nash equilibrium. Static oligopoly saueTHO paGoTe.
models. Cournot. Bertrand competition. The
Bertrand paradox. Product differentiation.
Cournot vs. Bertrand
Game Theory (Extensive | Extensive forms. Strategies vs. actions and | 24 Pabora ¢ yueOHO-HAaydHOI
Forms).Dynamic Models | Nash  equilibria.  Noncredible threats. U CHPaBOYHOM
of Oligopoly Subgame Perfect Nash Equilibrium. The nutepaTypoii. IToaroToBka
Centipede game. Profitability of collusion. K IPYIIIOBO AUCKYCCHH.
Factors that complicate reaching an Scce. [IOArOTOBKA K
agreement. Dynamic games. Credible saueTHOMH paGoTe.
punishments and subgame perfection: finite
games. Supergames. Factors that influence
the sustainability of collusion. Antitrust and
collusion.
Product Monopolistic competition: equilibrium. Bias | 20 Pabora ¢ yueOHO-HaydHO
Differentiation.Identifying | in product  selection. Asymmetric ¥ CIIPABOYHOM
and Measuring Market preferences. Address models. A simple mureparypoii. IToaroroska
Power.An Introduction to | address model: Hotelling’s Linear City. Free K IPYIIOBON AMCKYCCHH.
Strategic Behavior. entry into the linear city. Localized Scce. [IOATOTOBKA K
competition.  Efficiency of the market 3aueTHOM paGoTe,
equilibrium. Strategic behavior.
Strategic behavior. Strategic vs. tactical
choices. The Stackelberg game. Stackelberg
equilibrium. Entry deterrence. Constant
returns to scale. Economies of scale.
Introduction to entry games.
Entry Deterrence. Two-Stage games. Strategic accommodation. | 20 Pabora ¢ yueOHO-HayYHOI

Strategic Behavior:
Principle. Strategic
Behavior: Application.

Strategic entry deterrence. The welfare
effects of strategic competition.Learning by
doing. Switching costs. Vertical separation.
Tying. Strategic trade policy. Managerial
incentives. Research and development.

Y CIIPaBOYHOM
nureparypoi. [TogroroBka
K IPYIIIOBOM THCKYCCHH.
Occe. [loaroroBka
3aueTHOH pabore.

5.3. Buasbl

U  GopMsl

NHUCbMEHHBIX pPadoT,

NPe1yCMOTPEHHBbIX MPH OCBOCHUM

AUCHHUIIIMHBI (MOIly.]Iﬂ), BbIIIOJIHACMBIEC Oﬁy'-IaIOH.lI/IMI/ICﬂ CaMOCTOATEC/JIbHO
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ITpu MOAroTOBKE K KaKJOMY CEMHHAPCKOMY 3aHSATHIO CTYIEHT JIOJKEH OTBETUTH 3aJaHUS,
KOTOpBIE NO3BOJIAIOT CTYACHTAM IPHUMEHUTH IIOJIyYEHHBIE TEOPETUYECKHE 3HAHUSA JUIS aHalIu3a U
0000IIeHUsT  TPOWJIEHHOTO  TEOpeTHYecKoro Martepuana. llocie OKOHYaHMA — W3YyYEHUS
COOTBETCTBYIOLIIETO MOJYJS MOXOXKME 3a7aud, pa300paHHble HAa CEMUHAPCKUX 3aHATHAX, OymyT
MIPEJCTABIICHBI B CAMOCTOSITEIbHBIX M KOHTPOJIbHBIX paboTax.

CamocrostenbHas paboTa CTyAE€HTOB MO JucuMiuiMHe «Teopus OTpaciieBbIX PBHIHKOB.
[IpakTnueckoe npuiiokeHue (Ha aHIIMICKOM S3bIKE)» MpEArosaraeT: 03HaKOMJIEHUE C TEKCTaMu
Hay4YHbIX padOT, aHAJMTUYECKUX HCCIIEAOBAHHUM C LIEJbI0 MOCIEAYIOIEro 00CYKICHNUS B PAMKax
TPYINIOBBIX JUCKYCCHI Ha CEMHHAPCKUX 3aHATHSAX, YIIYOJEHHOE W3Y4YeHHE TeM Y4eOHOH
nporpaMMsl. [IpoBepka BBINIOJNIHEHUS 3aJaHUN OCYLIECTBIIIETCA KaK HAa CEMHUHAPCKHUX 3aHATHAX B
(dopMe YCTHBIX BBICTYIUIEHHH W MX OOCYXICHHS, TaK U C MOMOIIBIO MHUCHbMEHHOW KOHTPOJIBHOM
paboTHI.

CamocrosTenbHas paboTa CTYIEHTOB IMOJpa3yMeBaeT, B TOM 4HCIE U pPabOTy TMOA
PYKOBOJICTBOM IIpenojaBaresei (KOHCYJIbTallu1), a TAK)KE MHIAMBUAYAIbHYIO padoTy CTYI€HTOB.

JononuurenbHbIMU  (pOpMaMU  CaMOCTOSITENIBHON  pabOThl  SIBJISIFOTCSL  TPYIIIOBBIE U
UHAMBUYyalIbHBIE 3a7aHus. OHU CIIOCOOCTBYIOT OBJIAICHUIO MPAKTUUYECKUMH HaBBIKAMU 110 TeMam
IUCUUIUIAHBL. KOHTPONIb OCyIIecTBIseTCs Ha MPAKTUYECKOM 3aHITHU B (hOpME YCTHOTO OIpoca,
JMCKYCCHM, BBIITOJIHEHHSI TUCbMEHHOM KOHTPOJIBHOM paboThl, TECTa U T.1.

CamocrosTenpHas paboTa CTyIEHTOB, HalpaBJIeHHAas HA YrITyOJIeHNe U 3aKpeIuIeHue 3HaHUI
CTY/IEHTA, Pa3BUTHE NIPAKTUYECKUX YMEHUMH, BKIIOUAET B CEOs:

-IIOMCK ¥ 0030p JINTEPATyphl U AIEKTPOHHBIX HCTOYHUKOB HH(DOPMAITUH 110 WHAUBUYAITBHO
3aJJaHHOM Ipobiieme Kypca,

- BBIIIOJIHEHUE JIOMAILIHUX 331aHUH,

- IEPEBOJ] TEKCTOB C MHOCTPAHHBIX SI3bIKOB,

- U3y4YEHHE TEM, BBIHECEHHBIX Ha CAaMOCTOSTEIbHYIO IPOPabOTKY,

- IOATOTOBKY K IPAKTUYECKUM 3aHITHSIM,

- HaIlMCaHUe 3cce,

- IOJITOTOBKY K 3a4€THOM paboTe.

KoHTponb caMocTosTenbHON pabOThl OCYIIECTBISIETCS B BUJIE:

- IPOBEPKH BBIMOJIHEHUS] KOHTPOJIBHBIX padoT,

- YCTHBIX OIIPOCOB,

- aHaJIM3a BBIIIOJIHEHUS CAMOCTOSITENIBHBIX JOMAIIHUX 3alaHUM.

Taxxe camocTrosiTenbHas padoTa mpejoiaraeT HalyucaHue cce Mo BeIOpaHHol Teme. Llensb
3cce — KpaTkas caMocTosATelbHas pa0oTa IO KOHKPETHOH TeMaTHKe C MCIOJb30BaHUEM
JIEKIMOHHOIO MaTepHaja, OCHOBHOW U JIOTIOJHUTEIBHON JUTEpaTyphl (B TOM 4YMCIE HAWJIEHHOW U
oJ0OpaHHONW MHIMBUAYAJIbHO, HE BKIIOYEHHOW B CIIMCOK HMCTOYHHMKOB JAHHOTO NPAaKTUKyMa),
MpUOOPETEHNE TEM CaMbIM OIPEJCICHHOTO HaBblka B O0OOIEHMH W W3JI0KEHUU MaTepuaia 1o
3aJJaHHBIM HaIpaBlieHHsIM. B oOmiem ciydae scce ckiiaabiBaeTcs U3 pedepupoBaHus, T.€. YMEHUs
BBIIETIUTh U KPaTKO U3JI0KUTh OCHOBHBIE MOJIOKEHUS BCEH TE€MBbI; U3 aHHOTUPOBAHUS, T.€. YMEHUS
JAKOHUYHO INEpElaTh COAEPIKAHMUE C DJIEMEHTaMH aHaIM3a U KPUTUYECKOW OLIEHKH MMPOYUTAHHOU
JUTEPaTyphl; U U3 PELEH3UPOBAHUS, T.€. YMEHHUS COCTaBUTh OT3bIB, BHIPA3UTh CBOE OTHOUICHHE,
JaTh aprYMEHTUPOBAHHOE CYKJEHHE 10 IIOBOAY IPOYUTAHHOTO U U3JI0)KEHHOT'0 MaTepHalla.

6. OBPASOBATEJIBHBIE U UTHO®OPMAIIMOHHBIE TEXHOJIOI'MU
6.1. O0pa3oBaresibHbIE TEXHOJIOTUH

Tadmuuma S — OOpa3oBare/ibHble TEXHOJIOTHHM, HUCHOJb3yeMble NPH pealTu3aluu y4eOHbIX
3aHATHH

Paspnen, Tema ®dopma y4eOHOro 3aHsATUs
JUCLUIUIAHBI (MOZYJIS) Jlexuus ‘ IIpakTHueckoe ‘ JlaGopaTopHas




| samstue, cemunap | pabota
Pazoen |. Obuwaa ncuxonozusn
The Welfare Economics of Market He Tematnueckue He
Power. Theory of the Firm. Market HPESYCMOTPEHO JIMCKYCCHH, PEAyCMOTPEHO
Power and Dominant Firms AHATH3
KOHKPETHBIX
CUTYalMil
Non-Linear Pricing and Price He Temarnueckue He
Discrimination. Market Power and HPELYCMOTPEHO IHMCKYCCHUH, IPEIYCMOTPEHO
Product Quality. aHaIM3
KOHKPETHBIX
CUTYalHil
Game Theory (Static games). Classic He Tematnueckue He
Models of Oligopoly IPEIyCMOTPEHO JUCKYCCHH, TIPEIyCMOTPEHO
aHaIu3
KOHKPETHBIX
CUTyaIui
Game Theory (Extensive He Temarnueckue He
Forms).Dynamic Models of [PETyCMOTPEHO JIUCKYCCHH, IPENYyCMOTPEHO
Oligopoly aHam3
KOHKPETHBIX
CUTYalHil
Product Differentiation. Identifying He Tematuueckue He
and Measuring Market Power. An PEAYCMOTPEHO JTMCKYCCHH, IPEyCMOTPEHO
Introduction to Strategic Behavior. AHATH3
KOHKPETHBIX
CUTYalHUi
Entry Deterrence. He Temarnueckue He
Strategic Behavior: Principle. IPEIyCMOTPEHO JCKYCCHH, TIPEIyCMOTPEHO
Strategic Behavior: Application. aHATH3
KOHKPETHBIX
CUTYalHUi

6.2. UnpopmManoHHbIE TEXHOJIOTHH

— UCNONIL308AHUE 803MONCHOCMEU UHMEPHEMA 8 Y4eOHOM npoyecce (UCNONb306aHUe catlma
npenooagames (PAcCulIKa 3a0anull, npedocmasietue 8blNOJIHEHHbIX pabom, omeemvl Ha 80NPOCHI,
03HAKOMJIeHUe 00YUAIOWUXCA C OYeHKamMu U m. 0.));

— UCNONb308aHUE  IEKMPOHHLIX — YYEeOHUKO8 U  PA3IUYHBIX — CAUMO8
NEKMPOHHBIX OUOIUOMEK, HCYPHALO8 U M. 0.) KAK UCIOYHUKOS UHGOpMayUlL;

— UCNONIBL308AHUE BO3MONCHOCMEU IIIEKMPOHHOU NOYMbl NPenooaeamens,

— UCNOIb308aHUe CPeOCm8 NPedCmasieHus yueOHol uHpopmayuy (I1eKmpOHHbIX Y4eOHbIX
nocobuti U  NPAKMUKyMo8, NPUMEHEHUe HOBbIX MEeXHONo2Uull Ol  NpPOBeOeHUs  OYHbIX
(MPAoUYUOHHBIX) TIEKYUL U CEMUHAPOB C UCNOTIb30BAHUEM NPE3eHMAYUll U m. 0.),

— UCNONBb308aHUE UHMESPUPOBAHHBIX 0OPA308AMENbHBIX CPeO, 20€ 2A6HOU COCMABNAIWel
ABNAIOMCA He MONbKO NpUMeHseMble MEeXHON02UU, HO U COOepHCAmeNbHAs 4Yacmy, m. e.
unpopmayuortsie pecypcobl (00CMyn K MUPOBbIM UHPOPMAYUOHHBIM Pecypcam, Ha 6aze KOmMopblx
cmpoumcsi yueOuwlil npoyecc),

— ucnonvzosaunue eupmyarvHou ooyuaowel cpeovl (LMS Moodle «Onekmponnoe
0bpaszosanue») unu UHbIX UHGHOPMAYUOHHBIX CUCTHEM, CEPBUCO8 U MECCEHONCEPOS.

(Hanpumep,

6.3. IIporpamMHoe obGecrieyeHHe, COBpPeMeHHbIe MPO(peccHOHAIbHbIE 0a3bl JAHHBIX
1 HHQOPMALIMOHHBIE CIIPABOYHbIE CHCTEMBbI
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6.3.1. [IporpammHoe obecnieyeHue

HanmenoBanmne IMporpaMMHOI0

Haznauenue
obecneueHus

Adobe Reader [TporpamMMma aJi mpOCMOTpa AJIEKTPOHHBIX JOKYMEHTOB

[Tnardopma TUCTaHITMOHHOTO

o6yuers LMS Moodle BuptyansHas oOyuaromias cpesia

Mozilla FireFox bpayzep

Microsoft Office 2013, [TakeT 0HUCHBIX IPOrpaMM
Microsoft Office Project 2013,
Microsoft Office Visio 2013

7-zip ApxuBaTop

Microsoft Windows 7 OnepannroHHas cucTeMa
Professional

Kaspersky Endpoint Security Cpe/ICTBO aHTHBHPYCHOM 3aIUTHI
Google Chrome Bpaysep

Notepad++ TeKCTOBBIN PEIAKTOP

OpenOffice [TakeT 0(UCHBIX IPOrpaMM
Opera Bbpayzep

6.3.2. CoBpemeHHble mnpodeccHoOHANIbHBIE 0a3bl [JaHHBIX M HHQOPMAIMOHHbIE
CIIPaBOYHbIE CHCTEMBI

- VYHuBepcanbHas  CHpPaBOYHO-UH(POpPMALMOHHAs  IOJIHOTEKCTOBas  0a3a  JIaHHBIX
nepuoanueckux uznanuit OO0 «MBUCy»

http://dlib.eastview.com

Nwmsa nonw3oarens: AstrGU

[Tapons: AstrGU

- OJEKTpOHHBIE BEpPCUM INEPUOAMYECKHX M3JaHUM, pa3MElEHHBIE Ha  calTe
MH(POPMAITMOHHBIX PECYPCOB

www.polpred.com

- OnexTpoHHbId kaTanor Hayunoit 6ubnuorexku AI'Y na 6aze MARK SQL HITO «1udopm-
CUCTEM»

https://library.asu.edu.ru/catalog/

- OnexkTpoHHbIN KaTanor «Hay4nsie xxypHansl AI'Y»

https://journal.asu.edu.ru/

- KopnopatuBublif mpoekT AccCOIHMAalMM PETHOHATBHBIX OUOIMOTEUHBIX KOHCOPIIMYMOB
(APBUKOH) «MexperuonanbHas aHanutudeckas pocnuchk crateit» (MAPC) — cBonnas 06asza
JAHHBIX, COoAeprKallasi MOJIHYI0 aHAIUTHYeCKYyr pocnuch 1800 Ha3BaHUI KypHAJOB MO Pa3HBIM
oTpaciiiM 3HAaHUW. YYacCTHMKM TMpPOEKTa MPEIOCTABIAIOT JPYr JAPYrYy 3JIEKTPOHHBIE KOIMUU
OTCKAaHMPOBAHHBIX CTaTe W3 KHHUT, COOPHUKOB, KYPHAJIOB, COJEpKammxcs B (oHAax ux
O6uOINOTEK.

http://mars.arbicon.ru

7. ®OHJ OHEHOYHbIX CPEACTB AJIs1 TIPOBEJAEHUSA TEKYHIETI'O KOHTPOJIA
U ITPOMEXYTOYHOM ATTECTAIIMHA MO JUCHUILJIMHE (MOJY.JIIO)
7.1. IlacnopT ()oH1a OLIEHOYHBIX CPEICTB
[Ipy mpoBefeHUM TEKYIIEro KOHTPOJS M MPOMEXKYTOYHOM aTTecTallid MO JUCLUIUIMHE

(Monymio) «Teopusi oTpacieBbIX pbIHKOB. [IpakTHueckoe mpuiokeHue (Ha aHTJIMHCKOM SI3bIKE)»
npoBepseTcss c(HOpMUPOBAHHOCTH Y OOyYaloIUXcs KOMIICTEHIIMH, YyKa3aHHBIX B pasnene 3
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HACTOSIIEH MPOrpaMMBbl. JTAMHOCTh (HOPMUPOBAHMS TAHHBIX KOMIIETEHIMN B MPOIECCE OCBOCHUS
00pa30oBaTeNbHOW MPOrpaMMbl  ONpPENENAETCs  IOCIEeN0BaTEeIbHBIM OCBOEHHUEM JAMCLMIUIMH
(Momyseil) M TPOXOXKICHUEM TIPAKTHK, a B IPOLECCE OCBOCHUS AUCIMIUIMHBI (MOAYyIs) —
IIOCJIE/IOBATEbHBIM JIOCTHXKEHUEM PE3YJIbTaTOB OCBOCHUS COZIEPIKATEIbHO CBA3aHHBIX MEXIY COOOM
paszenos, TEM.

Ta6auna 6 — CooTBeTCTBHE pa3esioB, TeM TUCHUILIUHBI (MOYJsl), Pe3yJbTAaTOB 00y4eHUs!
10 JUCUMIIMHE (MOAYJI0) M OLIEHOYHBIX CPEJICTB

Ne Kontponupyemsie pa3aeinst Kon xonTponupyemoit HaumenoBanune

T1/T1 JUCTIATIITNHBI (MOJIYIIS) KOMIIETCHIINH (KOMIICTEHITHT) OIICHOYHOTO CPEJICTBA

1 The Welfare Economics of Market OK-4, IIK-7 Huckyccus, acce,
Power. Theory of the Firm. Market 3ayeTHas paboTa
Power and Dominant Firms

2 Non-Linear Pricing and Price OK-4, IIK-7 Huckyccus, acce,
Discrimination. Market Power and 3adeTHas paboTa
Product Quality.

3 Game Theory (Static games). Classic OK-4, IIK-7 Huckyccus, scce,
Models of Oligopoly 3aueTHas padboTa

4 Game Theory (Extensive OK-4, IIK-7 Huckyccus, acce,
Forms).Dynamic Models of Oligopoly 3ayeTHas pabora

5 Product Differentiation. Identifying and OK-4, I1K-7 Huckyccus, acce,
Measuring Market Power. An 3adeTHas paboTa
Introduction to Strategic Behavior.

6 Entry Deterrence. OK-4, IIK-7 Huckyccus, 3cce,
Strategic Behavior: Principle. Strategic 3adeTHas paboTa
Behavior: Application.

7.2. Onucanue mnoka3zarejieil M KpUTepHEeB OLEHUBAHUS KOMIETEHUHH, ONMUCAHHE
LIKAJI OLleHMBAHUS

[
Ta6auna 7 — Ioka3zaTe/ju OlleHUBAHUS Pe3yJIbTATOB 00y4eHHsl B BU/le 3HAHUH
[lIxana
Kputepuu orieHnBaHus
OILICHHUBAaHUA
JIEMOHCTPUPYET TIyOOKOE€ 3HAaHUE TEOPETHUECKOro MaTepualia, yMEHHe
5 000CHOBAHHO M3JIaraTh CBOU MBICIIU 110 00CYKJJa€MbIM BOIPOCAM, CIIOCOOHOCTD
«OTIUYHO» | MOJIHO, MPAaBUIBHO M apryMEHTHPOBAHHO OTBEYaTh Ha BONPOCHI, MPUBOAUTH
IIPUMEPBHI
4 JIEMOHCTPUPYET 3HAHHE TEOPETHYECKOT0 MaTepHaia, €ro MOCJIeA0BaTeIbHOE
«XOpOIIO» U3JI0KEHHEe, CHOCOOHOCTh MPHUBOJUTH TMPUMEPHI, JIOMYCKAeT eIWHUYHBIC
OITMOKH, UCTIPABIIIEMbIC TIOCIIEC 3aMEYaHUsl PETOAaBaTEIsI
3 JEMOHCTPUPYET  HENOJHOe,  (parMeHTapHOE  3HAHUE  TEOPETHYECKOTrO
«y1OBACTBODH Marepuana, TpeOyroliee HaBOSIINX BOIPOCOB IPENOIABATENs, JOIYCKAaeT
TEILHON CYIIECTBEHHbIE OIIMOKM B €ro MW3JIOKEHHH, 3aTPYyAHSAETCS B NPUBEICHUU
pUMEPOB U (POPMYITHPOBKE BHIBOJIOB
2 JIEMOHCTPHUPYET CYyILIECTBEHHbIE MPOOENbl B 3HAHUU TEOPETUUECKOTO MaTepHasa,
«HEYIIOBIIETBO | HE CMOCOOEH ero W3JOXKUTh W OTBETUTh HA HABOMSIIUE BOMPOCHI
PUTEIBHO» | MpEernojiaBaTelis, He MOXKET MPUBECTH NPUMEPHI

Ta6auua 8 — Iloka3zaTe/u OeHUBAHUS Pe3y/IbTATOB 00y4eHHsl B BU/Ae YMEHMIl U BJIajeHUH
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IIkama
Kpurepun onieHnBanus
OLICHUBAHUS
JIEMOHCTPHUPYET CIIOCOOHOCTh NMPHUMEHSATh 3HAHHE TEOPETHYSCKOTO MaTepHajia
5 OpYd  BBIOJHCHUM 3aJlaHUil, TOCJIEI0BAaTEIbHO W IPAaBHJIBHO BBIIOJIHSIET
COTJIMYHO» | 3aJaHMsl, YMEET OOOCHOBAHHO HM3JlaraTh CBOM MBICIIHM M JiejaTh HEOOXOJIHUMBIC
BBIBO/IBI
JIEMOHCTPHUPYET CIIOCOOHOCTh NMPHUMEHSATh 3HAHHE TEOPETHYECKOTO MaTepuaja
4 OpyU  BBIOJHCHUM 3aJlaHUi, II0CJICOBATEIIbHO W IPABWIBHO BBIOJHSICT
«XOpOIIOoY 3aJlaHusl, YMeeT OOOCHOBAaHHO M3JIaraTh CBOM MBICIH U JeJaTh HEOOXOIMMBIC
BBIBOIbI, JIOIYCKACT €JIMHUYHBIC ONIMOKH, UCIPABIIIEMbIC IOCIE 3aMEYaHUs
nperoaBaTelis
3 ZICMOHCTPUPYET OTJEINbHbIC, HECHCTEMATH3POBAHHBIC HABBIKH, WCIILITBIBACT
PS—— 3aTPYJHCHHUS W JIOMYCKAaeT OIIMOKM IIPHU BBIMOJHEHUW 3aJaHW, BBITOJIHSACT
TelLIHOY 3aJjaHKe 110 TMIOJCKAa3Ke NpernojaBaTess, 3aTPyAHSAETCS B  (QOPMYJIHPOBKE
BBIBOJIOB
2 He croco0eH NPABIIILHO BBITTOJIHUATE 33 JaHHS
«HEYIIOBIIETBO
PHUTEITHHO

Kpurepuu onieHuBaHus TUCKYCCHU:

—  «OTIWYHO» — CTYIACHT aKTHUBHO Yy4YacTBYeT B Yy4eOHOW ITUCKYCCHH, MPABUIHHO
OTBEUACT HA TIOCTABJICHHBIC BOMPOCHI, YMEET OICHUBATh (PAKThI, CAMOCTOSITEILHO PacCYKIaeT,
OTJIMYAETCA  CIOCOOHOCThIO OOOCHOBaTh BBIBOJBI M Pa3biICHATH HMX B  JIOTHYECKOMH
[OCJIEI0BATEILHOCTH;

—  «XOpOIIO» — CTYICHT AaKTHBHO Y4YacTBYeT B Y4eOHOW JHMCKYCCHHU, JIOIYCKaeT
HE3HAYUTEIIbHBIC OIMOKMA NPHU OTBETE HA IOCTABJIICHHBIC BOMPOCHI, YMEET OIICHWBATH (DaKTHI,
CaMOCTOSITEIILHO PACCYXIaeT, OTINYACTCS CIHOCOOHOCTHIO O0OCHOBATH BBIBOJBI U PA3bSICHSTH
WX B JIOTHYCCKOM MOCIICIOBATEIIFHOCTH, HO JOITYCKAET OTACIbHBIC HETOYHOCTH;

—  «YIOBIIETBOPUTENHHO» — CTYIEHT HE TPOSBISET AKTUBHOCTH B JHCKYCCHUH,
JIOTTYCKaeT MHOTOYMCIICHHBIC OIIMOKH TMpH OTBET€ HAa TOCTaBICHHBIE BOIMPOCH], HE MOXKET
TEOPETUICCKH O0OCHOBATH HEKOTOPHIC BBHIBOJBI, B PACCYKICHUSAX IOMYCKAIOTCS CEPhE3HBIE
OIIIHMOKH.

—  «HCYJOBIICTBOPUTEIBHO» — CTYJACHT HE YYacTBYeT B JUCKYCCHH, HE MOXKET
MPABWJIBHO OTBETUTH HA TOCTaBJICHHBIC BOIPOCHI, OTCYTCTBYET WJIM MMEETCS JIWIIb YaCTHYHOE
MIPEJICTAaBICHHUE O TeME, B PACCYKICHUSAX OMYCKAIOTCS CEPhe3HBIE OIMINOKH.

Kpurepun onenuBanus scce

- «OTnnyHO»:

1) BO BBEICHMH YETKO CPOPMYJIHMPOBAH TE3UC, COOTBETCTBYIOLIMM TeMe 3cce, BBIOJHEHA
3aJlaya 3aMHTEPECOBATh YUTATEJIS;

2) IpOCIEKNBAETCS YETKOE JAEJIEHUE TEKCTA HA BBEJICHUE, OCHOBHYIO 4acTbh U 3aKJIIOUEHUE;

3) B OCHOBHOI YacTH JIOTUYHO, CBSI3HO U IMOJIHO JI0KA3bIBAETCS BBIIBUHYTHIN TE3UC;

4) 3aKJIIOUYEHUE COJEPKUT BBIBOABI, JIOTUYHO BBITEKAIOIIME U3 COJEP/KAHUS OCHOBHOM
4acTy;

5) npaBmIIbHO (YMECTHO M JOCTATOYHO) UCTIOJIB3YIOTCS pa3HOOOPA3HbIE CPECTBA CBA3H;

6) IEMOHCTPUPYET TOJIHOE MOHWUMaHue TpoOiembl. Bce TpeOoBaHuUs, TpEAbsIBIsSIEMBIE K
3aJIaHUIO, BBIIOJIHEHBI.

- «Xopouio»:

1) BO BBEJIEHUU YETKO C(hOpMYyTUpPOBaH TE3UC, COOTBETCTBYIOIIUN TeMe 3cCe, B U3BECTHOM
Mepe BBINIOJIHEHA 33/1a4a 3aMHTEPECOBATh UNTATES;

2) B OCHOBHOM 4YacTH JIOTMYHO, CBSI3HO, HO HEJOCTAaTOYHO IIOJHO JIOKa3bIBAETCS
BBIJIBUHYTBIN TE3UC;
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3) 3aKIOYeHHE COACPIKHUT BBIBOJBI, JOTMYHO BBITEKAIONIME W3 COJCPXKAHHUS OCHOBHOMU
9acTH;

4) yMECTHO UCTIOIB3YIOTCS pa3HOOOpa3HbIE CPEIICTBA CBS3H.

- «Y/IOBJICTBOPUTEIILHOY:

1) Bo BBeieHHH Te3UC CHOPMYIMPOBAH HEYETKO MIIH HE BIIOJIHE COOTBETCTBYET TEME JCCE;

2) B OCHOBHOM 4YAaCTH BBIIBUHYTHIH TE3UC JIOKA3bIBACTCS HEIOCTATOYHO JIOTUYHO
(yOenuTenpHO) M MOCIIEIOBATEILHO;

3) BBIBOJIBI HE MOJTHOCTBIO COOTBETCTBYIOT COJICP’KAHIIO OCHOBHOM YacTH;

4) HeJIOCTATOYHO WUJTH, HA00OPOT, H3OBITOYHO UCIIONIB3YIOTCS CPEJICTBA CBSI3H,

5) s13bIK pabOTHI B 1IEJIOM HE COOTBETCTBYET YPOBHIO CTYICHYECKOH pabOTHI.

- «HE YOBIIETBOPUTEIIBHOY:

1) BO BBEZICHHHU TE3UC OTCYTCTBYET WIIM HE COOTBETCTBYET TEME ICCE;

2) B OCHOBHOM YacCTH HET JIOTHYHOTO TOCIIEI0BATEIILHOTO PACKPHITHS TEMBI,

3) BBIBOJIBI HE BBITEKAIOT M3 OCHOBHOM YacTH;

4) cpencTBa CBsI3U HE 00€CIIEUNBAIOT CBA3ZHOCTD M3JI0KEHNS,

5) OTCYTCTBYET JielicHHE TEKCTa Ha BBEJICHUE, OCHOBHYIO YacTh U 3aKJIFOUCHHE;

6) s13BIK PAaOOTHI MOYKHO OIICHUTH KaK «IIPUMHUTHBHBIN.

Kpurepun oneHkn 3a4eTHOi padoThI
—  «OTJIWUYHOY» — MPaBWIbHBIX 0TBETOB OT 90-100%);
—  «XOpOIIO» — MPaBUIbHBIX 0TBETOB OT 70-90%);
—  «yJOBIIETBOPHUTEIHHO» — MPABHIBHBIX OTBETOB OT 40-70%.
—  «HEY/OBJETBOPUTENIHO» — NPAaBUIbHBIX 0TBETOB MeHee 40%.

7.3. KoHTpo/abHbIe 3ajaHWsl W MHbIe MaTepHaJbl, He00XOAMMBbIe /ISl OLEHKH
pe3yJabTaToB 00y4eHHs MO AUCHUNINHE (MOAYJII0)
Temal. «The Welfare Economics of Market Power. Theory of the Firm. Market Power
and Dominant Firms »

BOl’lpOCbl AJIst JUCKYCCHUH.

1. What are opportunity costs of a firm? Why is it necessary to take into account opportunity

costs of making decisions?

2. What is economy of scale? How is economy of scale connected with return to scale?

3. What are the goals of the managers? What is the conflict of owners and managers?

4. What is a principal-agent problem? In what ways can this conflict be mitigated?

5. What is the difference between horizontal and vertical boundary? Give some real examples.

6. Describe a hold-up problem. How can a hold-up problem be solved?

7. What types of entry barriers are there? Describe them in short.

8. What is a dominant firm? Why does a dominant firm exist?

9. Why is it unlikely that copyright protection would usually lead to significant market
power?

10. Explain why Intel might have an incentive to rapidly introduce new versions of its
MICroprocessors.

11. Could an entry barrier ever be socially beneficial?

12.Two parts in an automobile taillight are the plastic exterior cover and the light bulb. Which
of these parts is a car company more likely to manufacture in-house? Why?

Tembl AJ151 3cce.

1. A comparative analysis of methods for assessing market boundaries and the conditions for
the effective use of each of them.

2. Select an industry and study the factors that determine the firm’s market power in this
industry.
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3. Select a firm or industry and describe its vertical and horizontal boundaries
4. The dominant firm in the Russian economy.
5. Select an industry and analyze existing entry barriers

Tema2.«Non-Linear Pricing and Price Discrimination. Market Power and Product
Quality»

Bomnpocsl 1Jis1 TUCKYCCHH.
1. What is price discrimination? What are motives for price discrimination?
2.What are necessary conditions for price discrimination?
3. Describe first-degree price discrimination?
4. Describe third-degree price discrimination?
5.Can third-degree price discrimination be effective if the different groups of consumers have different lev
6.Describe optimal two-part tariff when consumers have identical demand curves. You should use the gray
7. How can a firm determine an optimal two-part tariff if it has two customers with different
demand curves?
8. How does tying differ from bundling? Why might a firm want to practice tying?
9. What is asymmetric information? Why does asymmetric information exist?
10.The problems associated with asymmetric quality information have different meanings for different typ
11. What is “The market of Lemons™? Why is there adverse selection? What types of solving
this problem are there?
12. Explain why there are a lemons problem at the insurance market. How can this problem
be solved?

Tembigasncce.

1. Price discrimination in the Russian economy (use the example of any industry)

2. Strategy and tactics of using price discrimination in the practice of foreign firm.

3. The influence of information asymmetry in the construction market (use the example of any
industry).

4. What role can the government play in solving the problems of markets with asymmetric
information? (use the example of any industry).

Tema 3. «Game Theory (Static games). Classic Models of Oligopoly»

BOl’lpOCLI}IJ’IﬂI{HCKyCCI/II/I.
What is a game? What are basic elements of game?Describe different types of games.
Why are rationality and common knowledge important in game-theoretic analysis?
Describe normal representation of a game.
What is a Prisoner’s Dilemma?
What is a dominant strategy? Why is an equilibrium stable in dominant strategies?

6. Explain the meaning of a Nash equilibrium. How does it differ from an equilibrium in
dominant strategies?

7. What is oligopoly? What is the main feature of it?

8. What are examples of oligopoly?

9. Describe Cournot model.

10. Describe Bertrand model. Why is Bertrand equilibrium called a Nash equilibrium? Why
is the equilibrium stable? Why don’t the firms raise prices to the level that maximizes joint profits?

11. According to Bertrand’s theory, price competition drives firms’ profits down to zero even
if there are only two competitors in the market. Why don’t we observe this in practice very often?

12. What do the Cournot and Bertrand models have in common? What is different about the
two models?

orwdPE

Tembl 1J191 dcce.
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1. Strategic behavior of firms in the market
2. Problems of oligopolies in Russia
3. Analysis of the behavior of oligopolists in Russia (use any industry)

Tema 4. «Game Theory (Extensive Forms). Dynamic Models of Oligopoly»

BOl’[pOCLI AJIA TUCKYCCHUH.

1. What is a sequential game? Describe extensive form of these games.

2. Using an example, explain the principle of backward induction.

3. Why is it profitable for a player to make a credible commitment?

4. What are repeated games?

6. What is a “tit-for-tat” strategy? Why is it a rational strategy for the infinitely repeated
prisoners’ dilemma?

7. Consider a game in which the prisoners’ dilemma is repeated 10 times and both players are
rational and fully informed. Is a tit-for-tat strategy optimal in this case? Under what conditions
would such a strategy be optimal?

8. What is collusion? Why do firms decide to collude? Why can’t firms collude in Bertrand
and Cournot models?

9.  What are differences between explicit and tacit agreements to collude? How can firms
exceed an agreement in conditions of tacit collusion?

10. What is a grim strategy?

11. Describe factors that complicate reaching an agreement.

12. Why is it profitable to use trigger price strategy even in the period of demand drop?

13. Why do governments of countries prevent cartels?

Tembl a5 3cce.

1. The world practice of creating and operating cartels (use any cartel except OPEC)
2. Cartels and their features in the Russian economy

3. Regulation of cartels in the Russian Federation

Tema5. «Product Differentiation. Identifying and Measuring Market Power. An Introduction
to Strategic Behavior»

Bonpocel 11 JMCKYCCHH.

1. What is product differentiation? Why do firms differentiate their product?

2. What are types of product differentiation? What are there models of product
differentiation?

3. What are the assumptions of monopolistic competition? Why tasty for variety is good?
What is elasticity of substitution?

4. Describe monopolistic competition model.

5. What is address model? What does it describe? Describe a simple address model.

6. Why do two firms locate together? What is a principle of minimum differentiation?

7. Describe an address model with sequential entry.

8. What is a strategic behavior? What types of are there? Gives some examples of these types.

9. What conditions must be met for a noncooperative strategy to be successful?

10. Describe the Stackelberg game.

11. Explain the role of the commitment. What is the relationship between commitment and
renegotiation? Commitment and reputation?

12. What is the limit pricing?

TeMmbl 1J151 3cce.
1. Advertising as a method of competition in the differential market product.
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2. The strategic behavior of companies with a differentiated product.
3. Features of product differentiation in the industry (choose any industry)

Tema6. «Entry Deterrence. Strategic Behavior: Principle. Strategic Behavior: Application.»

under

under

BOI[pOCLI AJIA TUCKYCCHUH.

1. What is the entry deterrence?

2. Describe the Dixit model.

3. What are strategic complements? What strategy should an incumbent use: overinvest of
invest?

4. What are strategic substitutes? What strategy should an incumbent use: overinvest of
invest?

5. What does it means soft competition and tough competition?

6. What is a predatory pricing?

7. How do you think it is successful or not to use predatory pricing when firms are identical?
8. According to antitrust law what price is identified as a predatory.

9. What is a rising rivals costs? Describe different types or rising rivals costs.

10. Why is it profitable to rise all firms costs? Give some examples.

11. Why is it profitable for a firm to invest in R&D? Who else benefits from this strategy?
12. What is learning by doing?

Tembl a5 3cce.
1. Analyze strategic behavior of any company.

IIpumep 3aueTHoOl padoThl B 1 cemecTpe.

1. Choose a correct variant:

1

SN

D O 0 T QD

a
b
c
d
2
a
b.
c
d
3
a
b
c
d

. The main objective of a manager is:

. Profit maximization

. Utility maximization

. Total revenue maximization

. Costs maximization

. Which of the following is an example of price discrimination?

. It costs more to make a long-distance phone call during the day than it does late at night.
A ticket to the zoo costs less for a child than it does for an adult.

. Regular gasoline costs less than premium gasoline.

. All of the above are examples of price discrimination.

. A firm that is engaging in price discrimination will

. charge a higher price to consumers with a higher price elasticity of demand.
. charge a higher price to consumers with a lower price elasticity of demand.
. earn lower profits than a similar firm that does not engage in price discrimination.
. generally be a perfectly competitive firm.

. Under perfect price discrimination:

. there is a positive deadweight loss.

. consumers are exploited.

. consumers’ surplus is zero.

. there is excess demand.

. Which of the following statements are true:

. Variable costs are sunk
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. An avoidable cost is a cost that can be avoided by not producing

. An avoidable costs arise because productive activities often require specialized assets

. In short run all costs are avoidable

. The rate of output where average cost is minimized and economies of scale are exhausted is

2

. market output

. no efficient scale

. minimum efficient scale

. The dominant firm is the firm that

. is the only seller on the market

. produces differentiated products

. has more than 50% market share

. 1s a price-taker

. What is not a characteristic of the Cournot model?
. firms produce homogeneous products

. price competition

. the marginal costs of firms are the same
. firms are interdependent

2.True or false the following statements. Explain.

1
2

. Sunk expenditures arise because productive activities often require specialized assets
. A monopolist who is able to practice third degree price discrimination will make greater

profits than a monopolist who is able to practice first degree price discrimination.

3

4
firm.

5

. Itis possible to apply price discrimination at the arbitrage.
. The lower the elasticity of market demand, the greater the market power of the dominant

. According to Bertrand's paradox, firms set prices at the level of marginal cost.

IIpumep 3aueTHOii padoThI BO 2 cemecTpe.
I. Test
1. Which of the following factor does not facilitate collusion?
a. Product Heterogeneity
b. High industry concentration
c. Complete information
d. Symmetric costs
2. Stigler stressed that policing a collusive agreement depends on
a. the detection and punishment of cheaters
b. the detection and reward of cheaters
c. the detection and exclusion of cheaters
d. the detection and follow-up to cheaters
3. A game in which players play over and over again is called
a. dynamic game
b. repeated game
c. sequential game
d. two-stage game
4. Which of the following factor does not influence on profitability of a collusive agreement?
a. Inelastic demand
b. The larger the number of participating firms relative to the number of firms outside the

agreement

c. Complete information
d. A high entry barriers
5. According to free-entry condition:
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a. the profits of an additional entrant must be positive and the profits of a firm in the industry

nonnegative.

b. the profits of an additional entrant must be nonpositive and the profits of a firm in the

industry nonnegative.

c. the profits of an additional entrant and the profits of a firm in the industry must be negative.
d. no variants are correct

6. What is not an assumption of address model?
a. The address of a consumer represents their most preferred product
b. Consumer’s preferences are symmetric
c. Consumer preferences are distributed in the same product space
d. Consumers have completely inelastic demands
7. According to principle of minimum differentiation
a. products are homogeneous
b. products are differentiated

c. firms collude

d. there are many different firms at the market
8. The principle of backward induction allows to
a. find a unique SPNE in sequential game

b. use credible commitment

c. find NE in simultaneous game

d. find several SPNE in sequential game

Il. True or false the following statements. Explain.

1. Tit-for-tat strategy can be used in infinite repeated games.

2. The greater discount factor, the more incentive to deviate from collusion.

3. The elasticity of substitution influences on products’ variety: less elasticity of substitution

leads to more differentiated products.

4. Products are horizontally differentiated if consumers have heterogeneous preferences

regarding the most preferred mix of different attributes.

5. Commitment helps to deter the entry.

Taﬁ.lmua 9- le/IMepbl OHCHOYHBIX CPEACTB C KJIKYAaMH NMPABUJIBHBLIX OTBECTOB

No

/1

. Bpems
Tun [IpaBunbHBII
@opMynHMpoOBKa 3aJaHUs BBITIOJTHEHUSI
3a1aHUs OTBET
(B MUHYTaX)

CHOCOOHOCTh K KOMMYHUKAIIUM B YCTHOW W MUCBbMEHHOM (pOopMax Ha pycCKOM M MHOCTPaHHBIX
SI3BIKAX JUIS PEHICHHs] MeKIMYHOCTHOTO M MEXKKYIbTYpHOTO B3aumMoeiicteus (OK-4)

1.

3amanue | The absolute cost advantage is a 1
3akpeiToro | a) Lower costs for existing
THIIA industry firms compared to new
firms

b) Lower average costs while

increasing output

¢) Consumer costs associated with

the transition from one

manufacturer to another

d) Decrease in demand of firms

which entered the industry
Information asymmetry b 1

occurs in the market:
a. Search Items

b. Experienced goods
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Tun
3aJaHusg

@opMyMpoOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHHUSI
(B MUHYyTaxX)

¢. Normal goods
d. Inferior goods

According to principle of
minimum differentiation
a. products are homogeneous
b. products are differentiated
c. firms collude
d. there are many different
firms at the market

What cannot prevent the
adverse selection in the product
market?

a. Warranty

b. Price

c. Reputation

d. Standards

Economies of scope means:

a) long-run average cost
declines as the rate of output
increases

b) it is cheaper to produce
the two output levels together in
one plant than to produce similar
amounts of each good in single-
product plants

c) the rate of output where
average cost is minimized

d) it is cheaper to produce
the two output levels in two
different plants than to produce
similar amounts of each good in
one plant

3aganue
OTKPBITOTO
THUIIA

What is economy of scale? How is
economy of scale connected with
return to scale?

The effect of scale is
associated with a change
in the cost of a unit of
production, depending
on the scale of its
production by the
company. Considered in
the long term. Reducing
unit costs when scaled
up is called economies
of scale. The shape of
the long-run cost curve
is related to economies
of scale.

Economies of scale can
be exploited by
companies of all sizes

8-12
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n/a

Tun
3aJaHusg

@opMyMpoOBKa 3a1aHus

[IpaBunbHBII
OTBET

Bpewms
BBITIOJTHEHHUSI
(B MUHYyTaxX)

by increasing their
operations. The most
common methods are
purchasing (getting bulk
discounts), management
(using specialization of
managers), finance
(getting less expensive
loans), marketing
(spreading  advertising
costs for a wider range
of products). The use of
any of these factors
reduces the long run
average cost (LRAC) by
shifting the short-run
average  total  cost
(SRATC) curve down
and to the right on the
chart.

What types of entry barriers are
there? Describe them in short.

There are 3 types of
entry barriers.
Government
Restrictions on Entry,
Structural
Characteristics and
Strategic Behavior by
Incumbents.

Governments grant
exclusive franchises
because of  Natural

Monopoly, Redistribute
Rents and Intellectual
Property Rights.
Structural characteristics
protect the  market
power of incumbents
without attracting entry.
They are characteristics
that reduce the
profitability of entry.
There are four structural
characteristics that are
often thought to be entry
barriers: Economies of
Scale, Sunk
Expenditures of the
Entrant, Absolute Cost
Advantages, Sunk

5-10




21

n/a

Tun
3aJaHusg

@opMyMpoOBKa 3a1aHus
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Bpewms
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(B MUHYyTaxX)

Expenditures by
Consumers. As  for
Strategic Behavior by
Incumbents, there are 3
categories of strategies
available for incumbents
to raise the height of
barriers to entry:
Aggressive  Post-entry
Behavior, Raising
Rivals’ Costs, Reducing
Rivals’ Revenues.

What is a dominant firm? Why
does a dominant firm exist?

If one firm is a price
setter and faces smaller,
price-taking firms, it is
called a dominant firm.
It typically has a large
market share. Some
factors make a firm
dominant: dominant
firms may have lower
costs than fringe firms;
dominant firm may have
a superior product in a
market where each firm
produces a differentiated
product; a group of
firms may collectively
act as a dominant firm.

3-7

What are necessary conditions for
price discrimination?

The first is that the firm
must  possess market
power: without it, the
price of all units of all
goods will be driven
down to the level of
costs by competition,
and price discrimination
cannot arise.

The second necessary
condition  for  price
discrimination is that
resale or arbitrage must
be  prevented. The
problem is that the
consumers of the low-
priced goods may be
tempted to resell them to
consumers who were
intended to buy the

5-10
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10.

high-priced goods, and
unravel  the  firm’s
careful price
discrimination scheme.
The phenomenon of
gray markets is a good
example of attempts to
unravel price
discrimination schemes.

How does tying differ from
bundling? Why might a firm want
to practice tying?

Tying refers to
conditioning the sale of
one good on the
purchase of another. The
simplest case of tying is
just an application of
our analysis of two-part
tariffs. This method of
extracting consumer
surplus is to force the
consumer to make an
advance payment for the
right to buy goods. Then
consumers pay
additionally for each
item they wish to
receive. A  classic
example of this
phenomenon is an
amusement park. You
pay an entrance fee to
get there, and then a
certain amount for each
trip or attraction.

Bearing this in mind, we
will see in this section
how bundling, which

may have little
immediate resemblance
to other price

discrimination schemes,
can realize exactly the
goal of capturing more
surplus for the firm.
Bundling refers to tying
in fixed proportions. For
example, each left shoe
is normally bundled
with a right shoe, car
bodies are bundled with

10-12
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(B MUHYyTaxX)

engines and tires, etc.,
and cable television is
sold in “bundles” of
channels, rather than
each channel having an
individual price.

CIOCOOHOCTh, HCIIONIb3YSl OTEYECTBEHHBIC M 3apyOeHbIE MCTOYHHMKM HH(pOpMauu, coOparb
HEOOXOMMBbIE JaHHbBIC, TPOAHATM3UPOBATh UX M MOJITOTOBUTH WH(POPMAIIMOHHBIH 0030p W/WiIH
aHamutryeckuit oruet (ITK-7).

1. | 3aganue True or False: Price discrimination | True 2
3akpeiToro | is a set of pricing strategies for
THIIA extracting more surplus than is
available under uniform pricing -
true.
2. A Dbarrier to entry is something that | False 2
makes the expected profits of an
entrant negative even though
incumbent firms are able to
exercise market power
3. The more efficient the dominant | True 2
firm vis-a-vis the fringe—the
lower its marginal costs—the
greater its market power
4. An efficient allocation minimizes | False 2
total surplus.
5. Barriers to entry determine the | True 2
extent to which a firm can exercise
market power in the long run.
6. «A price - taking firm selling in a | At a competitive market 5-7
market with a price greater than | firms produce optimal
the firm's average cost should | output when minimum
increase  its  output level». | AC equals MC and
Comment. price. If a firm has cost
advantage, so market
price is higher than its
AC and in this case this
firm  have  positive
profit. And its output
optimal as MC cross AC
at the point of minimum
last ones. The statement
IS wrong.
7. Why could Norwegian produces | By the  mid-1980s 5-7
take a dominant position in the | farmed salmon had

market of farmed salmon and hold
this position for almost two
decades?

become a major export,
especially to the United
States. Farmed salmon
competes  with  wild
salmon, but has an
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advantage in that fresh
wild salmon is only
available at certain
times of the year. The
United States is the
world’s largest producer
of wild salmon.
However, much of this
is canned and it must be
frozen if consumed
outside of the harvest
season. Farmed salmon
can be harvested year-
round and thus is always
available fresh. As a
result restaurants in the
United States  were
significant buyers of
Norwegian farmed
salmon, and wild and
farmed salmon are not
perfect substitutes.

3. Two parts in an automobile
taillight are the plastic exterior
cover and the light bulb. Which of
these parts is a car company more
likely to manufacture in-house?
Why?

As it’s known light
bulbs are homogeneous
good. So they can be
produced by external
suppliers.  But, the
plastic exterior cover
must be custom-
designed and
manufactured for each
make  and model.
Because it requires more
Relationship  Specific
Investment, it is more
likely to be made in-
house.

S5-7

1998 news article reported that
Delta Air Lines and American
Airlines tried to raise leisure air
fares 4% in most domestic
markets, but the move failed
Monday = when  lone-holdout
Northwest Airlines refused to
match the higher prices. The
aborted price boost illustrates the
impact Northwest's woes already
are having on the industry. Months
of labor unrest . . . are prompting

Lone-holdout Northwest
Airlines  refused to
match the higher prices,
thereby stimulating
demand at home. By
causing a significant
increase in sales at a low
price, it significantly
increased the volume of
production (sales).
Elastic demand made it
harder to  maintain
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fourth largest

passengers to book away from the

carrier. What does

this say about the nature of price
dynamics in the airline industry?

collusion, as it increased
the returns from fraud,
namely, a drop in
demand for the services
of airlines caught in
collusion.

10. Explain why
difficult in

collusive pricing is
a  single-period

competition and easier when firms
interact over multiple periods.

Price fixing is difficult
during one period of
competition and easier
when firms interact over
several periods, because
during one  period
competition firms have
incentives to cheat and
charge lower prices than
competitors in order to
obtain high short-term
profits.

S5-7

7.4. MeToandecKue

mMaTepualbl,

pe3yJabTaToB 00y4eHHs N0 AUCHUILIHHE (MOAYJII0)

onpeaeasroume

npoueaypbl

OICHUBAaHUSA

Tab6auua 10 — TexHoJsiornyeckasi KApTa peiTHHIOBBIX 0AJVI0B 10 JUCHMILIHHE (MOAY.I10)

KonuuecTBo MakcumanbHoOe Cpox
No KonTponupyembie .
i MEpOTpHATHS MEPOTPHUITHIA KOJIMYECTBO MpeJICTaBIe
/ Ganbl OasoB HUSA
OcHOBHOI 0JI0K
1. | OTBeT Ha 3aHATHH 4/5 20
2. | Hamucanwme scce 3/10 30
3. | UToroBas pabora 1 50
Bcero 90 -
Baok 6onycoB
4, ITocemenne 3auaTHii 1 4
5. | CBoeBpeMEHHOE BBHITIOJIHEHHE BCEX 1 6
3a/laHui
Bcero 10 -
UTOIO 100 -
Tabauna 11 — Cucrema mrpadoB (17151 0THOTO 3aHSITHSA)
IToka3zareinb bann
Ono3xanye Ha 3aHSATHE -1
Hapymenne yueOHON THUCIMITIIMHBI -2
HerotoBHOCTH K 3aHATHIO -2
[Tpornyck 3aHsTHS 6€3 YBaXKUTEIbHON PUYHHBI -2
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Ta6munma 12 — Illkana mepeBoia pPelTMHrOBHIX 0AJJIOB B HUTOTOBYIO OIIEHKY 3a ceMecTp
10 JUCUHUIIMHE (MOTYJII0)

Cymma 6ajioB OreHka 110 4-0aJUTLHOM IIKaJie
90-100 5 (OTJIMYHO)
85-89
;g:gj 4 (xopomo) 3auTeHo
65-69 3
60-64 YIOBJIETBOPUTEIHHO)
Hwxe 60 2 (HeyIOBIIETBOPUTEIHHO) He 3aureno

HpI/I pcalin3alilii AWCHUIIIIMHBI (MOI[y.]'IH) B 3aBHUCHUMOCTH OT YPOBHA HNOATOTOBJICHHOCTH
06yqa}0mnxcs1 MOTYT OBITh HCIIOJIb30BaHbI HHbBIE (bOpMBI, MCTOJbl KOHTPOJA W OLCHOYHBIC
cpeacTBa, HCXoasd mu3 KOHerTHOI;'I CUTYyaIllhH.

8. VUEBHO-METOJUYECKOE 1 ”THOOPMALIMOHHOE OBECIIEYEHUE
JUCLUILIMHBIL (MOLYJIS)

a) OcHoBHas JMTEpaTypa:

1. Ken X., DxoHomuKka otpacneil u ¢upm [DnekTpoHHblii pecypc] : yueb. mocobue / K.
Xutep; mep. ¢ aHrn. - M. : O@unaHcel u  craructuka, 2004.  URL:
http://www.studentlibrary.ru/book/ISBN5279027375.html

2. OcymoBa, A.T. Teopusi oTpacieBblXx pBIHKOB : ydeOHoe mocobue / KOcymosa A.T.,
Mgxkprusin .M., mon pea. — Mocksa : KuoPyc, 2017. URL: https://book.ru/book/922338

0) lonosiHuTeIbLHAS JINTEPATypa:

1. ABpameBa, Cernana bopucoBHa. Teopust opraHuzanuy OTpacieBbIX PHIHKOB : yuel. /
AsnameBa, Cernana bopucoBna, Po3zanoBa, Hamexxnma MuxainoBna. - M. : UUIl "Uzn-Bo
Maructp", 1998. - 320 c.

3. Crpenen, U Jlp U.A. Teopust oTpacieBbIX peIHKOB 0 : yuebHoe nocobue / Ctpenerny U [p
N.A. — Mockga : KauoPyc, 2019. URL: https://book.ru/book/929778

8.3. UHTepHeT-pecypchbl, HE0OX0AMMBbIe /151 0CBOCHHMS AUCHMILIUHBI (MOIYJIs1)
1.OnexTponnsblil katanor Hayunoit 6ubnuorexku AI'Y. https://library.asu.edu.ru
2.Hayunast snextponHas 6ubnuorexa eLIBRARY .ru: http://elibrary.ru
3.CnpaBounas npaBoBas cuctema Koncynerant [lntoc: http://www.consultant.ru
4. DnekTpoHHas OMOIMOTEKa aHTTIOA3BIUHBIX cTaTei: https://www.ssrn.com

9. MATEPUAJIBHO-TEXHUYECKOE OBECIHHEYEHUE JUCHUIIJIMHBI MOAYJIS)

PabGowas mnporpamma AMCHMIUIMHBI (MOIYJsl) TpPH HEOOXOIUMOCTH MOXKET OBITh
aJlanTUpoBaHa g 00ydyeHus (B TOM 4YHCIIe C MPUMEHEHHEM JUCTaHIIMOHHBIX 00pa30BaTEIbHBIX
TEXHOJIOTHI1) JIMII C OTPAaHUYCHHBIMUA BO3MOKHOCTSIMH 37I0POBbs, MHBAINIOB. J{J1s1 3TOTO Tpedyercs
3asiBJIEHHE OOYYarOIIUXCs, SBJSIONIMXCSA JUIAMH C OFPaHUYEHHBIMU BO3MOXKHOCTSMHU 30POBbS,
MHBAJIMJAMH, WIA HX 3aKOHHBIX IMPEACTABUTENECM M PEKOMEHJALUUU IICUXOJIOr0-MEIUKO-
nefgarornyeckol komuccuu. Jlins MHBaNIMIOB cojepxaHue padoyeil mnporpamMmbl JUCHUIIIUHBI
(MOZynsl) MOMKET ONpENENATbC TAaKXKE B COOTBETCTBUM C MHIUMBUAYAIbHOW IPOTpaMMOMN
peabunuTaly WHBAIUAA (TIPYU HATUYHUH).



